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Vision Statement
Building a national culture of data-driven

:) decision making for those who want to see the
& arts and culture sector thrive.

=8 Jo empower arts and cultural leaders with
& high-quality data and evidence-based
resources and insights that help them to
overcome challenges and increase impact.




SCOPE SMU [DataArts

ANALYSIS INSIGHT
Data aggregation and = -+ Defining implications of
first-level findings. analysis and disseminating

independent research

Joining forces to strengthen the
national arts and cultural
community through data, the
knowledge that can be generated

DATA GATHERING «-:  from it, and the resources to -+ ENABLEMENT
Primary data learn from and use it. . Provide usetul
collecting and . tools and

resources that
help users apply
insights

collating.
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Arts and Cultural Organizations and a Sense of Place
Example - Ecosystem of ABC Arts Center in Queens
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Mission Statement

L 2
What are the Key Metrics to

Assess Management Performance?

Earned Marketing
revenue Impact Bottom

Expenses Line
Staffing

Contributed
revenue

Balance

Sheet = Community Program
Engagement Activity
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Example:

Question: “How much of our expenses do we support
with contributed revenue from each funding source?”

What drives
high
performance?
KIPls

What was What drives
performance? performance?

Averages Driving Forces




What is the contributed revenue story for
organizations of different size?

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0%

Small 5% 15% 3% 11% 13% 16%
Medium 5% 11% RU 9% 9% 23%
Large 25%
O Trustees O Individuals
W Corporations E Foundations
@ Government 0 All Other Unrest. Contributed Revenue



Longer-range planning may be a key to growth

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0%

Small 5% 15% 3% 11% 13% 16%
Medium | 5% 11% R%A 9% 9% 23%
. Special events Pare | organization
Large  |4%| 8% Bl 5% In-kind 25% NART
0 . .
United Arts funding

O Trustees O Individuals

W Corporations E Foundations

E Government O All Other Unrest. Contributed Revenue

The larger the organization, the more diverse its contributed revenue sources, particularly with respect to

resources for longer-term plans (high NARTR).



Small organizations rock!
Large organizations are struggling.

BOTTOM LINE MONTHS OF WORKING CAPITAL

10.8%10.8% Large, 8.4 3.8
2% :
Medium, 6.4/ 6.4

49 1.5% Small, 5.3 5.1

-1.7%

-6.7%
Small Organizations Medium Large Organizations 2013 2014 2015 2016
Organizations

m Unrestricted surplus (before depr.)
m Operating surplus (before depr.)
m Operating surplus (after depr.)



What’s the Return on Fundraising story?

TOTAL CONTRIBUTED REVENUE/FUNDRAISING EXPENSES

ARTS EDUCATION $8.77
ART MUSEUMS $8.38 |
| | | |
COMMUNITY $10.53
| | | |
DANCE $8.81
| | |
MUSIC $7.75
| | |
OPERA $9.53
| | | |
PERFORMING ARTS CENTERS $9.90
| | | |
SYMPHONY ORCHESTRAS $8.42
I N
THEATER $7.28
I R
OTHER MUSEUMS $8.85
I N
GENERAL PERFORMING ARTS $6.13
$- $2.00 $4.00 $6.00 $8.00 $10.00 $12.00



In 5 sectors, there appears to be a natural ceiling on
the return each dollar of fundraising yields

TOTAL CONTRIBUTED REVENUE/FUNDRAISING EXPENSES

ARTS EDUCATION $8.77
$ 8,404,549 I
ART MUSEUMS $ 1002963 ‘ ‘ $8.3 |
COMMUNITY $10.53
| $601,646 |
DANCE ‘ Bl s 63253 $8.81 In all but three arts
MUSIC i and cultural
| | | sectors, 62%-67%
OPERA $9.53

| | o of fundraising

PERFORMING ARTS CENTERS $9.90 expenses go to

| $1.597.164 | | ~ isi
SYMPHONY ORCHESTRAS %‘@‘7—38 $8.42 | fundraising staff
’ : compensation.
THEATER $7.28 i
OTHER MUSEUMS $ 5.055.241 IEIXE
| [ 1% 571,263 |
GENERAL PERFORMING ARTS $6.13 |
$- $2.00 $4.00 $6.00 $8.00 $10.00 $12.00

If you want to raise more, spend more (wisely).



In the PAC, Dance, and Theatre Sectors, It Is Getting
Harder to Raise $1 for Every $1 Spent, not Easier

RETURN ON FUNDRAISING:
TOTAL CONTRIBUTED REVENUE/FUNDRAISING EXPENSES

Performing Arts Centers, $9.91
[ -

$9.23
Dance, $8.82
Symphony Orchestras, $8.44 $8.69
' —~—— $8.48
Theater, $7.61 @ ——
S7.35
2014 2015 2016 2017

And for Orchestras, growth didn’t keep pace with inflation.



In the PAC, Dance, and Theatre Sectors, It Is Getting
Harder to Raise $1 for Every $1 Spent, not Easier

RETURN ON FUNDRAISING:
TOTAL CONTRIBUTED REVENUE/FUNDRAISING EXPENSES

Performing Arts Centers, $9.91

Music, $6.29 emm=

2014 2015 2016 2017

The reverse was true for Music and Opera.



In Every Sector except Opera, it is Getting Easier to
Earn $1 for Every $1 Spent, not Harder

RETURN ON MARKETING:
PROGRAM REVENUE/TOTAL MARKETING EXPENSES

$7.43
$6.07
——e 5$5.82

Symphony Orchestra, $5.10
Performing Arts Centers, $5.04 — $4.89
Dance, S4.63e— — $4..55

Theatre, $3.83

Opera, $3.83%" ==
Music, $3.48
2014 2015 2016 2017

With the exception of Opera, performing arts organizations consistently

earned more Program Revenue while reducing Marketing Expenses.



What's the Marketing Expenses per Attendee story?

W Marketing Exp/Attendee

$- $10.00 $20.00 $30.00 $40.00 $50.00 $60.00 $70.00 $80.00

DANCE
B $s.21

MUSIC

§ $1.64

OFERA I 519.12

PACS B s4.50

SYMPHONY ORCHESTRAS
Hl $7.48

THEATER
- 6.63



Different sectors have different levels of
demand and different economic models

@ram Rev/Att@ B Marketing Exp/Attendee

$10.00 $20.00 $30.00 $40.00 $50.00 $60.00 $70.00 $80.00

$50.46

DANCE
MUSIC
OPERA $67.91

PACS

SYMPHONY ORCHESTRAS

THEATER

Music had lowest net program revenue at $5.88
and Opera the highest at $48.79




More Program Revenue

PAC’s
Dance
Music

Theatre

More
Attendees

Fewer
Attendees

Less Program Revenue



Subscription Revenue covered less expenses over
time for Opera, Theatre, Dance, and Music

Relational Revenue Index:
Subscription Revenue/Total Expenses

Opera, 16.6%¢e—

Theatre, 15.7%% —
—_—
13.7%
13.5%

Dance, 6.0%
aNee, 57— —— 5.2%

Music, 6.0%emm e

4.1%

2014 2015 2016 2017



Subscription Revenue covered lower expenses over
time for Opera, Theatre, Dance, and Music

Relational Revenue Index:
Subscription Revenue/Total Expenses

Theatre, 16,798 rrommmrr T S
AR L — 13.7%
...... 13.5%

0,
Symph Orch, 10.OAF e —10.4%
Dance, 6.0%,...

e ............................. @occccccccctccccrcccssscsccnnnsse @cccccccccccscccccccssscsccccsnce L ] 5.2%
MUSiC, 60%&0;0 ooooooooooooooooooo [ TR N NN 4'7%
PACs, 4.4% 4.1%

2014 2015 2016 2017

PAC’s and Orchestras held steady.



i L .
We now live in an age with

multiple truths, but only one truth
' matters—their truth.

In order to break through and
connect with your target, you
must communicate to e

******

*******

their truth, not your truth..?’ Rt

**********
***********
************
*************
**************

***************
****************
*****************

******************

+ partners *******************

********************

IT'S NOT WHAT YOU SAY, IT'S WHAT THEY HEAR® RS

**********************
***********************



their truth #

k€ | average 11 hours 6 minutes per
day on my digital devices.

Either give me a really compelling
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reason to leave my screen, or mee
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What is the reach of our community engagement,
considering in-person and virtual participation?

In-person Engagement

Only Art Museums
fluctuated >1%.

Art Museums, 7% e

\ e
—* 5%

Other Museums, 4%=—#£><*
PACs, 4% —* 4%

Orchestras, 2% 2%

Opera, 1% ;_ ——o > 1‘:@

Theatre, 1% 1{:’

Dance, .5% 6%
2014 2015 2016 2017
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BySect-SizePPOTrends

		PEOPLE PER OFFERING						2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Offerings (in-person only)		Arts Education - Overall

						Ave. In-person Touch Points/		22,008		138		20,336		111		22,984		151		24,915		169		13.2%		22.8%

						Ave. Total Offerings		159				184				152				147				-7.3%

				Small (54)		Ave. In-person Touch Points/		5,940		155		5,698		138		4,596		116		3,867		78		-34.9%		-49.4%

						Ave. Total Offerings		38				41				40				49				28.6%

				Medium (104)		Ave. In-person Touch Points/		21,076		174		18,498		164		20,609		193		18,840		156		-10.6%		-10.5%

						Ave. Total Offerings		121				113				107				121				-0.2%

				Large (64)		Ave. In-person Touch Points/		39,679		185		50,672		258		41,735		215		39,378		208		-0.8%		12.6%

						Ave. Total Offerings		215				196				194				189				-11.8%

		2		Art Museums - Overall

						Ave. In-person Touch Points/		242,793		730		241,958		924		188,723		873		196,427		814		-19.1%		11.4%

						Ave. Total Offerings		332				262				216				241				-27.4%

				Small (27)		Ave. In-person Touch Points/		38,892		668		39,985		761		24,088		493		34,624		613		-11.0%		-8.2%

						Ave. Total Offerings		58				53				49				56				-3.1%

				Medium (49)		Ave. In-person Touch Points/		70,495		373		70,089		436		75,044		466		68,009		419		-3.5%		12.4%

						Ave. Total Offerings		189				161				161				162				-14.1%

				Large (33)		Ave. In-person Touch Points/		529,620		1,376		523,038		1,341		553,542		1,453		539,355		962		1.8%		-30.1%

						Ave. Total Offerings		385				390				381				561				45.7%

		3		Community - Overall

						Ave. In-person Touch Points/		36,067		376		42,236		317		44,925		368		47,396		350		31.4%		-6.8%

						Ave. Total Offerings		96				133				122				135				41.1%

				Small (278)		Ave. In-person Touch Points/		17,065		394		15,313		339		18,415		382		17,953		333		5.2%		-15.6%

						Ave. Total Offerings		43				45				48				54				24.7%

				Medium (194)		Ave. In-person Touch Points/		47,709		425		43,034		423		43,121		410		43,734		400		-8.3%		-5.9%

						Ave. Total Offerings		112				102				105				109				-2.6%

				Large (67)		Ave. In-person Touch Points/		186,613		673		211,478		667		206,730		629		224,639		753		20.4%		11.9%

						Ave. Total Offerings		277				317				329				298				7.6%

		4		Dance - Overall

						Ave. In-person Touch Points/		22,470		371		22,028		305		25,224		293		24,799		268		10.4%		-27.7%

						Ave. Total Offerings		61				72				86				92				52.7%

				Small (117)		Ave. In-person Touch Points/		4,710		196		4,844		181		4,944		203		4,279		142		-9.2%		-27.4%

						Ave. Total Offerings		24				27				24				30				25.2%

				Medium (95)		Ave. In-person Touch Points/		17,430		298		17,077		289		13,826		221		23,469		294		34.6%		-1.3%

						Ave. Total Offerings		59				59				63				80				36.4%

				Large (36)		Ave. In-person Touch Points/		78,586		644		91,027		629		88,697		555		77,898		461		-0.9%		-28.5%

						Ave. Total Offerings		122				145				160				169				38.5%

		5		Music - Overall

						Ave. In-person Touch Points/		12,884		358		15,835		513		22,158		737		17,347		549		34.6%		53.3%

						Ave. Total Offerings		36				31				30				32				-12.2%

				Small (240)		Ave. In-person Touch Points/		4,146		331		11,405		885		11,926		899		10,974		927		164.7%		180.0%

						Ave. Total Offerings		13				13				13				12				-5.5%

				Medium (114)		Ave. In-person Touch Points/		13,530		489		10,497		441		9,390		398		12,568		422		-7.1%		-13.7%

						Ave. Total Offerings		28				24				24				30				7.6%

				Large (52)		Ave. In-person Touch Points/		47,144		626		50,490		685		46,992		679		45,537		558		-3.4%		-11.0%

						Ave. Total Offerings		75				74				69				82				8.5%

		6		Opera - Overall

						Ave. In-person Touch Points/		38,269		1,132		39,056		986		41,019		2,001		40,982		2,230		7.1%		97.0%

						Ave. Total Offerings		34				40				21				18				-45.6%

				Small (28)		Ave. In-person Touch Points/		11,530		1,342		9,906		864		11,895		1,148		8,815		848		-23.5%		-36.8%

						Ave. Total Offerings		9				11				10				10				21.0%

				Medium (22)		Ave. In-person Touch Points/		20,722		1,252		17,960		1,084		18,885		991		21,124		1,037		1.9%		-17.2%

						Ave. Total Offerings		17				17				19				20				23.1%

				Large (24)		Ave. In-person Touch Points/		132,035		1,783		127,636		1,874		121,167		1,570		126,064		1,487		-4.5%		-16.6%

						Ave. Total Offerings		74				68				77				85				14.5%

		9		PACs - Overall

						Ave. In-person Touch Points/		113,776		704		132,390		909		115,505		930		113,225		892		-0.5%		26.7%

						Ave. Total Offerings		162				146				124				127				-21.5%

				Small (39)		Ave. In-person Touch Points/		14,213		264		11,063		206		12,747		258		13,162		230		-7.4%		-12.8%

						Ave. Total Offerings		54				54				49				57				6.2%

				Medium (54)		Ave. In-person Touch Points/		76,199		532		67,578		478		67,312		433		64,248		389		-15.7%		-27.0%

						Ave. Total Offerings		143				141				155				165				15.5%

				Large (19)		Ave. In-person Touch Points/		401,208		1,501		419,286		1,445		369,332		1,448		365,961		1,527		-8.8%		1.8%

						Ave. Total Offerings		267				290				255				240				-10.4%

		10		Symphony Orchestras - Overall

						Ave. In-person Touch Points/		47,043		1,285		43,116		1,183		43,609		1,350		45,707		1,608		-2.8%		25.1%

						Ave. Total Offerings		37				36				32				28				-22.4%

				Small (88)		Ave. In-person Touch Points/		6,406		512		6,260		474		6,310		505		6,344		532		-1.0%		3.9%

						Ave. Total Offerings		13				13				12				12				-4.7%

				Medium (61)		Ave. In-person Touch Points/		28,763		928		25,913		788		23,979		718		23,636		697		-17.8%		-25.0%

						Ave. Total Offerings		31				33				33				34				9.5%

				Large (16)		Ave. In-person Touch Points/		367,925		2,419		381,010		2,440		367,098		2,281		370,160		2,125		0.6%		-12.1%

						Ave. Total Offerings		152				156				161				174				14.5%

		11		Theatre - Overall

						Ave. In-person Touch Points/		39,683		1,039		39,314		786		56,073		1,140		43,711		996		10.1%		-4.1%

						Ave. Total Offerings		38				50				49				44				14.9%

				Small (221)		Ave. In-person Touch Points/		8,522		622		6,094		374		5,599		369		5,227		274		-38.7%		-56.0%

						Ave. Total Offerings		14				16				15				19				39.3%

				Medium (232)		Ave. In-person Touch Points/		23,471		670		22,991		628		21,184		619		20,758		574		-11.6%		-14.4%

						Ave. Total Offerings		35				37				34				36				3.3%

				Large (127)		Ave. In-person Touch Points/		135,621		2,137		130,587		1,894		5,979		1,917		126,327		1,781		-6.9%		-16.7%

						Ave. Total Offerings		63				69				49				71				11.8%

		7		Other Museums - Overall

						Ave. In-person Touch Points/		178,919		908		185,456		961		215,831		1,292		222,109		1,449		24.1%		59.6%

						Ave. Total Offerings		197				193				167				153				-22.2%

				Small (39)		Ave. In-person Touch Points/		14,272		397		16,061		378		13,617		299		14,552		216		2.0%		-45.6%

						Ave. Total Offerings		36				42				46				67				87.4%

				Medium (51)		Ave. In-person Touch Points/		65,102		507		67,242		605		66,948		582		64,569		456		-0.8%		-10.0%

						Ave. Total Offerings		128				111				115				142				10.2%

				Large (47)		Ave. In-person Touch Points/		376,237		1,488		372,391		1,389		384,836		1,487		346,743		1,130		-7.8%		-24.1%

						Ave. Total Offerings		253				268				259				307				21.4%

		8		General Performing Arts - Overall

						Ave. In-person Touch Points/		24,274		401		22,913		280		29,587		521		46,291		315		90.7%		-21.5%

						Ave. Total Offerings		61				82				57				147				142.9%

				Small (54)		Ave. In-person Touch Points/		5,995		226		5,573		190		6,478		224		5,942		229		-0.9%		1.4%

						Ave. Total Offerings		27				29				29				26				-2.2%

				Medium (45)		Ave. In-person Touch Points/		69,395		737		60,550		683		38,555		384		57,570		531		-17.0%		-28.0%

						Ave. Total Offerings		94				89				100				108				15.2%

				Large (14)		Ave. In-person Touch Points/		145,211		1,554		150,803		1,653		158,478		1,727		146,868		946		1.1%		-39.1%

						Ave. Total Offerings		93				91				92				155				66.1%





BySect-SizePPOTrends

		2010		2010		2010

		2011		2011		2011

		2012		2012		2012

		2013		2013		2013



Small (54)

Medium (104)

Large (64)

Overall

ARTS EDUCATION, PEOPLE PER OFFERING



BySect-SizeEngTrends

		2010		2010		2010

		2011		2011		2011

		2012		2012		2012

		2013		2013		2013



Small (27)

Medium (49)

Large (33)

Overall

ART MUSEUM, PEOPLE PER OFFERING



BySect-SizeEarnRevTrends

		2010		2010		2010

		2011		2011		2011

		2012		2012		2012

		2013		2013		2013



Small (278)

Medium (194)

Large (67)

Overall

COMMUNITY, PEOPLE PER OFFERING



BySect-SizeMktgImpTrends

		2010		2010		2010

		2011		2011		2011

		2012		2012		2012

		2013		2013		2013



Small (117)

Medium (95)

Large (36)

Overall

DANCE, PEOPLE PER OFFERING



BySectorMktgImpTrends

		2010		2010		2010

		2011		2011		2011

		2012		2012		2012

		2013		2013		2013



Small (240)

Medium (114)

Large (52)

Overall

MUSIC, PEOPLE PER OFFERING



BySectorEarnRevTrends

		2010		2010		2010

		2011		2011		2011

		2012		2012		2012

		2013		2013		2013



Small (28)

Medium (22)

Large (24)

Overall

OPERA, PEOPLE PER OFFERING



BySectorPrgActTrends

		2010		2010		2010

		2011		2011		2011

		2012		2012		2012

		2013		2013		2013



Small (39)

Medium (54)

Large (19)

Overall

PAC, PEOPLE PER OFFERING



BySectorEngagTrends

		2010		2010		2010

		2011		2011		2011

		2012		2012		2012

		2013		2013		2013



Small (88)

Medium (61)

Large (16)

Overall

SYMPHONY ORCHESTRA, PEOPLE PER OFFERING



Rept3Data

		2010		2010		2010

		2011		2011		2011

		2012		2012		2012

		2013		2013		2013



Small (221)

Medium (232)

Large (127)

Overall

THEATRE, PEOPLE PER OFFERING



BySizeTrends

		2010		2010		2010

		2011		2011		2011

		2012		2012		2012

		2013		2013		2013



Small (39)

Medium (51)

Large (47)

Overall

OTHER MUSEUM, PEOPLE PER OFFERING



BySector17

		2010		2010		2010

		2011		2011		2011

		2012		2012		2012

		2013		2013		2013



Small (54)

Medium (45)

Large (14)

Overall

GENERAL PERFORMING ARTS, PEOPLE PER OFFERING



BySize17

		IN-PERSON ENGAGEMENT						2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Population		Arts Education - Overall

		TOTAL ENGAGEMENT				Ave. In-person Touch Points/		22,008		0.6%		20,336		0.5%		22,984		0.6%		24,915		0.7%		13.2%		12.1%

		Total Touch Points/Total Population				Ave. Total Touch Points (in-person and virtual)/		107,993		2.9%		24,015		0.6%		24,016		0.6%		26,126		0.7%		-75.8%		-76.2%

						Ave. Population		3,769,164				3,793,729				3,811,984				3,827,120				1.5%

				Small (54)		Ave. In-person Touch Points/		5,940		0.7%		5,698		0.7%		4,596		0.6%		3,867		0.5%		-34.9%		-31.4%

						Ave. Total Touch Points (in-person and virtual)/		6,937		0.8%		8,055		1.0%		5,420		0.7%		4,841		0.6%		-30.2%		-26.5%

						Ave. Population		847,141				815,525				798,093				804,451				-5.0%

				Medium (104)		Ave. In-person Touch Points/		21,076		2.7%		18,498		2.3%		20,609		2.5%		18,840		2.3%		-10.6%		-14.4%

						Ave. Total Touch Points (in-person and virtual)/		25,585		3.3%		112,606		13.9%		197,279		23.8%		104,070		12.8%		306.8%		289.5%

						Ave. Population		775,965				810,704				830,212				810,384				4.4%

				Large (64)		Ave. In-person Touch Points/		39,679		3.3%		50,672		4.3%		41,735		3.5%		39,378		3.2%		-0.8%		-2.0%

						Ave. Total Touch Points (in-person and virtual)/		40,577		3.3%		59,699		5.1%		114,755		9.7%		59,703		4.9%		47.1%		45.3%

						Ave. Population		1,213,505				1,180,934				1,183,992				1,228,687				1.3%

		2		Art Museums - Overall

						Ave. In-person Touch Points/		242,793		7.1%		241,958		7.0%		188,723		5.5%		196,427		5.7%		-19.1%		-20.2%

						Ave. Total Touch Points (in-person and virtual)/		334,680		9.8%		274,319		8.0%		200,378		5.8%		204,521		5.9%		-38.9%		-39.7%

						Ave. Population		3,419,201				3,440,210				3,455,044				3,466,343				1.4%

				Small (27)		Ave. In-person Touch Points/		38,892		7.4%		39,985		7.6%		24,088		4.5%		34,624		6.7%		-11.0%		-9.1%

						Ave. Total Touch Points (in-person and virtual)/		65,911		12.5%		43,297		8.2%		28,845		5.4%		41,478		8.0%		-37.1%		-35.8%

						Ave. Population		526,069				525,141				532,817				515,267				-2.1%

				Medium (49)		Ave. In-person Touch Points/		70,495		11.0%		70,089		10.6%		75,044		11.6%		68,009		11.2%		-3.5%		1.3%

						Ave. Total Touch Points (in-person and virtual)/		73,205		11.4%		83,222		12.6%		91,696		14.2%		89,789		14.7%		22.7%		28.7%

						Ave. Population		639,944				660,677				645,440				609,737				-4.7%

				Large (33)		Ave. In-person Touch Points/		529,620		47.7%		523,038		49.7%		553,542		49.8%		539,355		45.5%		1.8%		-4.7%

						Ave. Total Touch Points (in-person and virtual)/		541,594		48.8%		618,246		58.8%		673,197		60.5%		1,156,708		97.6%		113.6%		99.9%

						Ave. Population		1,109,203				1,051,708				1,112,506				1,185,279				6.9%

		3		Community - Overall

						Ave. In-person Touch Points/		36,067		1.2%		42,236		1.4%		44,925		1.5%		47,396		1.5%		31.4%		29.6%

						Ave. Total Touch Points (in-person and virtual)/		68,919		2.2%		54,451		1.8%		53,392		1.7%		57,091		1.8%		-17.2%		-18.3%

						Ave. Population		3,063,835				3,081,730				3,094,667				3,105,632				1.4%

				Small (278)		Ave. In-person Touch Points/		17,065		2.6%		15,313		2.4%		18,415		2.9%		17,953		2.8%		5.2%		6.7%

						Ave. Total Touch Points (in-person and virtual)/		20,123		3.1%		35,037		5.5%		32,844		5.2%		57,077		8.9%		183.6%		187.8%

						Ave. Population		648,440				639,964				632,512				639,102				-1.4%

				Medium (194)		Ave. In-person Touch Points/		47,709		6.9%		43,034		5.9%		43,121		5.8%		43,734		5.9%		-8.3%		-14.2%

						Ave. Total Touch Points (in-person and virtual)/		55,161		8.0%		61,740		8.5%		57,135		7.7%		67,507		9.2%		22.4%		14.6%

						Ave. Population		690,572				729,134				746,781				737,699				6.8%

				Large (67)		Ave. In-person Touch Points/		186,613		15.6%		211,478		18.6%		206,730		18.0%		224,639		19.9%		20.4%		27.1%

						Ave. Total Touch Points (in-person and virtual)/		287,206		24.1%		314,162		27.7%		258,842		22.6%		308,146		27.2%		7.3%		13.3%

						Ave. Population		1,193,829				1,135,279				1,146,488				1,130,922				-5.3%

		4		Dance - Overall

						Ave. In-person Touch Points/		22,470		0.5%		22,028		0.5%		25,224		0.6%		24,799		0.6%		10.4%		8.9%

						Ave. Total Touch Points (in-person and virtual)/		26,352		0.6%		136,114		3.3%		148,291		3.6%		511,382		12.3%		1840.6%		1814.6%

						Ave. Population		4,104,300				4,129,226				4,146,579				4,159,974				1.4%

				Small (117)		Ave. In-person Touch Points/		4,710		0.4%		4,844		0.5%		4,944		0.5%		4,279		0.4%		-9.2%		-9.5%

						Ave. Total Touch Points (in-person and virtual)/		5,508		0.5%		6,364		0.6%		7,315		0.7%		8,916		0.8%		61.9%		61.2%

						Ave. Population		1,049,790				1,047,016				1,037,989				1,054,005				0.4%

				Medium (95)		Ave. In-person Touch Points/		17,430		1.5%		17,077		1.5%		13,826		1.1%		23,469		2.0%		34.6%		30.8%

						Ave. Total Touch Points (in-person and virtual)/		30,581		2.7%		20,805		1.8%		16,397		1.4%		27,528		2.3%		-10.0%		-12.6%

						Ave. Population		1,149,019				1,169,449				1,202,622				1,183,062				3.0%

				Large (36)		Ave. In-person Touch Points/		78,586		5.3%		91,027		6.2%		88,697		5.9%		77,898		5.1%		-0.9%		-4.2%

						Ave. Total Touch Points (in-person and virtual)/		79,451		5.4%		108,882		7.4%		92,542		6.2%		83,905		5.5%		5.6%		2.1%

						Ave. Population		1,477,485				1,467,584				1,491,568				1,528,781				3.5%

		5		Music - Overall

						Ave. In-person Touch Points/		12,884		0.4%		15,835		0.4%		22,158		0.6%		17,347		0.5%		34.6%		32.6%

						Ave. Total Touch Points (in-person and virtual)/		45,684		1.3%		74,499		2.0%		87,171		2.4%		87,086		2.4%		90.6%		87.8%

						Ave. Population		3,643,908				3,666,707				3,684,180				3,699,299				1.5%

				Small (240)		Ave. In-person Touch Points/		4,146		0.6%		11,405		1.5%		11,926		1.6%		10,974		1.5%		164.7%		157.6%

						Ave. Total Touch Points (in-person and virtual)/		9,378		1.3%		37,227		4.9%		45,075		6.1%		33,145		4.4%		253.4%		244.0%

						Ave. Population		730,573				760,335				740,661				750,680				2.8%

				Medium (114)		Ave. In-person Touch Points/		13,530		1.6%		10,497		1.4%		9,390		1.1%		12,568		1.6%		-7.1%		-4.1%

						Ave. Total Touch Points (in-person and virtual)/		25,581		3.1%		24,324		3.2%		32,439		4.0%		26,703		3.3%		4.4%		7.7%

						Ave. Population		833,603				764,775				818,665				807,677				-3.1%

				Large (52)		Ave. In-person Touch Points/		47,144		5.3%		50,490		5.4%		46,992		5.1%		45,537		4.8%		-3.4%		-10.0%

						Ave. Total Touch Points (in-person and virtual)/		177,356		19.9%		156,971		16.9%		110,617		12.0%		120,562		12.6%		-32.0%		-36.6%

						Ave. Population		890,687				931,043				924,068				955,392				7.3%

		6		Opera - Overall

						Ave. In-person Touch Points/		38,269		1.1%		39,056		1.1%		41,019		1.1%		40,982		1.1%		7.1%		5.3%

						Ave. Total Touch Points (in-person and virtual)/		574,316		15.8%		566,797		15.5%		555,359		15.1%		555,134		15.0%		-3.3%		-5.0%

						Ave. Population		3,636,214				3,662,268				3,682,476				3,698,823				1.7%

				Small (28)		Ave. In-person Touch Points/		11,530		1.4%		9,906		1.2%		11,895		1.7%		8,815		1.2%		-23.5%		-12.9%

						Ave. Total Touch Points (in-person and virtual)/		16,604		2.0%		13,911		1.7%		12,057		1.7%		13,388		1.9%		-19.4%		-8.1%

						Ave. Population		816,973				806,551				711,325				716,836				-12.3%

				Medium (22)		Ave. In-person Touch Points/		20,722		5.9%		17,960		5.1%		18,885		3.9%		21,124		4.3%		1.9%		-26.7%

						Ave. Total Touch Points (in-person and virtual)/		21,051		6.0%		20,690		5.9%		19,408		4.0%		21,533		4.4%		2.3%		-26.5%

						Ave. Population		349,401				349,866				488,280				486,081				39.1%

				Large (24)		Ave. In-person Touch Points/		132,035		21.3%		127,636		20.4%		121,167		19.2%		126,064		19.4%		-4.5%		-8.5%

						Ave. Total Touch Points (in-person and virtual)/		282,995		45.6%		1,002,288		160.3%		1,266,848		200.9%		1,408,295		217.2%		397.6%		376.8%

						Ave. Population		621,187				625,081				630,553				648,331				4.4%

		9		PACs - Overall

						Ave. In-person Touch Points/		113,776		3.8%		132,390		4.4%		115,505		3.8%		113,225		3.7%		-0.5%		-1.6%

						Ave. Total Touch Points (in-person and virtual)/		219,862		7.3%		311,152		10.3%		310,583		10.3%		427,804		14.1%		94.6%		92.3%

						Ave. Population		2,992,108				3,006,790				3,017,226				3,026,778				1.2%

				Small (39)		Ave. In-person Touch Points/		14,213		3.0%		11,063		2.4%		12,747		2.7%		13,162		2.7%		-7.4%		-10.5%

						Ave. Total Touch Points (in-person and virtual)/		14,280		3.0%		11,192		2.4%		12,747		2.7%		13,162		2.7%		-7.8%		-10.9%

						Ave. Population		470,126				465,722				471,672				486,319				3.4%

				Medium (54)		Ave. In-person Touch Points/		76,199		10.5%		67,578		9.5%		67,312		9.5%		64,248		9.7%		-15.7%		-8.2%

						Ave. Total Touch Points (in-person and virtual)/		77,190		10.7%		98,591		13.8%		87,965		12.4%		67,759		10.2%		-12.2%		-4.4%

						Ave. Population		724,346				713,653				708,164				665,268				-8.2%

				Large (19)		Ave. In-person Touch Points/		401,208		38.4%		419,286		40.6%		369,332		35.8%		365,961		32.4%		-8.8%		-15.6%

						Ave. Total Touch Points (in-person and virtual)/		1,678,559		160.5%		1,661,392		160.7%		1,211,933		117.4%		1,030,293		91.2%		-38.6%		-43.2%

						Ave. Population		1,045,716				1,033,822				1,032,137				1,129,624				8.0%

		10		Symphony Orchestras - Overall

						Ave. In-person Touch Points/		47,043		1.5%		43,116		1.4%		43,609		1.4%		45,707		1.5%		-2.8%		-4.3%

						Ave. Total Touch Points (in-person and virtual)/		784,892		25.5%		1,001,710		32.3%		723,190		23.2%		759,378		24.2%		-3.3%		-4.7%

						Ave. Population		3,083,963				3,103,413				3,118,661				3,131,966				1.6%

				Small (88)		Ave. In-person Touch Points/		6,406		1.3%		6,260		1.3%		6,310		1.3%		6,344		1.3%		-1.0%		-0.5%

						Ave. Total Touch Points (in-person and virtual)/		17,412		3.6%		30,570		6.3%		46,598		9.7%		237,220		48.9%		1262.4%		1268.3%

						Ave. Population		486,959				485,395				482,344				484,854				-0.4%

				Medium (61)		Ave. In-person Touch Points/		28,763		4.2%		25,913		3.8%		23,979		3.7%		23,636		3.4%		-17.8%		-19.0%

						Ave. Total Touch Points (in-person and virtual)/		29,560		4.3%		273,894		40.5%		52,545		8.1%		60,020		8.6%		103.0%		100.2%

						Ave. Population		685,184				676,528				649,416				694,902				1.4%

				Large (16)		Ave. In-person Touch Points/		367,925		47.6%		381,010		47.1%		367,098		39.1%		370,160		45.2%		0.6%		-5.0%

						Ave. Total Touch Points (in-person and virtual)/		648,596		83.9%		2,213,572		273.9%		2,949,259		314.2%		3,119,942		381.3%		381.0%		354.3%

						Ave. Population		772,654				808,254				938,559				818,151				5.9%

		11		Theatre - Overall

						Ave. In-person Touch Points/		39,683		0.9%		39,314		0.9%		56,073		1.2%		43,711		1.0%		10.1%		8.7%

						Ave. Total Touch Points (in-person and virtual)/		44,151		1.0%		58,042		1.3%		59,386		1.3%		47,154		1.0%		6.8%		5.4%

						Ave. Population		4,458,837				4,483,673				4,501,928				4,516,583				1.3%

				Small (221)		Ave. In-person Touch Points/		8,522		0.8%		6,094		0.6%		5,599		0.5%		5,227		0.5%		-38.7%		-40.3%

						Ave. Total Touch Points (in-person and virtual)/		9,050		0.9%		28,337		2.6%		12,141		1.2%		8,293		0.8%		-8.4%		-10.8%

						Ave. Population		1,052,522				1,081,999				1,031,219				1,081,280				2.7%

				Medium (232)		Ave. In-person Touch Points/		23,471		2.2%		22,991		2.2%		21,184		1.9%		20,758		2.0%		-11.6%		-8.7%

						Ave. Total Touch Points (in-person and virtual)/		28,443		2.7%		24,242		2.3%		33,164		3.0%		34,460		3.3%		21.2%		25.0%

						Ave. Population		1,071,108				1,049,621				1,092,009				1,037,773				-3.1%

				Large (127)		Ave. In-person Touch Points/		135,621		14.7%		130,587		13.8%		132,548		13.4%		126,327		12.2%		-6.9%		-17.3%

						Ave. Total Touch Points (in-person and virtual)/		218,058		23.7%		236,393		24.9%		353,130		35.7%		380,160		36.6%		74.3%		54.8%

						Ave. Population		921,586				949,298				990,238				1,038,093				12.6%

		7		Other Museums - Overall

						Ave. In-person Touch Points/		178,919		4.0%		185,456		4.1%		215,831		4.7%		222,109		4.9%		24.1%		22.5%

						Ave. Total Touch Points (in-person and virtual)/		271,529		6.0%		277,910		6.1%		265,337		5.8%		261,714		5.7%		-3.6%		-4.9%

						Ave. Population		4,502,536				4,528,579				4,547,690				4,562,493				1.3%

				Small (39)		Ave. In-person Touch Points/		14,272		2.0%		16,061		2.2%		13,617		1.9%		14,552		1.8%		2.0%		-8.2%

						Ave. Total Touch Points (in-person and virtual)/		15,588		2.2%		19,225		2.6%		14,793		2.0%		15,351		1.9%		-1.5%		-11.3%

						Ave. Population		722,266				731,368				730,409				801,793				11.0%

				Medium (51)		Ave. In-person Touch Points/		65,102		9.7%		67,242		10.1%		66,948		9.3%		64,569		9.8%		-0.8%		1.6%

						Ave. Total Touch Points (in-person and virtual)/		104,478		15.6%		107,258		16.0%		184,718		25.7%		84,482		12.9%		-19.1%		-17.2%

						Ave. Population		671,790				668,288				720,035				656,090				-2.3%

				Large (47)		Ave. In-person Touch Points/		376,237		32.6%		372,391		32.1%		384,836		34.2%		346,743		31.0%		-7.8%		-5.0%

						Ave. Total Touch Points (in-person and virtual)/		486,374		42.2%		579,984		50.0%		455,048		40.4%		463,345		41.4%		-4.7%		-1.8%

						Ave. Population		1,153,321				1,158,874				1,125,436				1,118,903				-3.0%

		8		General Performing Arts - Overall

						Ave. In-person Touch Points/		24,274		0.7%		22,913		0.6%		29,587		0.8%		46,291		1.3%		90.7%		87.3%

						Ave. Total Touch Points (in-person and virtual)/		37,494		1.1%		34,851		1.0%		30,087		0.8%		55,482		1.5%		48.0%		45.3%

						Ave. Population		3,563,025				3,589,854				3,610,445				3,627,546				1.8%

				Small (54)		Ave. In-person Touch Points/		5,995		0.8%		5,573		0.7%		6,478		0.8%		5,942		0.7%		-0.9%		-8.3%

						Ave. Total Touch Points (in-person and virtual)/		89,710		11.7%		9,428		1.2%		29,628		3.6%		8,504		1.0%		-90.5%		-91.2%

						Ave. Population		766,932				784,314				826,237				828,540				8.0%

				Medium (45)		Ave. In-person Touch Points/		69,395		9.7%		60,550		8.8%		38,555		5.9%		57,570		8.3%		-17.0%		-14.4%

						Ave. Total Touch Points (in-person and virtual)/		72,545		10.2%		68,785		9.9%		52,442		8.1%		145,416		21.1%		100.4%		106.9%

						Ave. Population		711,836				691,936				649,724				689,570				-3.1%

				Large (14)		Ave. In-person Touch Points/		145,211		9.7%		150,803		9.4%		158,478		11.0%		146,868		10.1%		1.1%		4.5%

						Ave. Total Touch Points (in-person and virtual)/		761,018		50.8%		859,136		53.8%		729,928		50.8%		718,992		49.6%		-5.5%		-2.4%

						Ave. Population		1,498,390				1,598,072				1,435,661				1,449,930				-3.2%
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		TOTAL EARNED REVENUE INDEX						2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		Arts Education - Overall				65.7%		64.2%		66.6%		64.3%		-1.4%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,008,146		$   1,038,742		$   1,144,708		$   1,194,473		18.5%		10.7%

						Ave. Total Expenses (before depreciation)		$   1,534,307		$   1,618,738		$   1,718,946		$   1,856,364		21.0%		13.1%

						Small (54)		52.8%		49.9%		52.4%		55.3%		2.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   51,802		$   54,507		$   59,561		$   62,521		20.7%		12.8%

						Ave. Total Expenses (before depreciation)		$   98,139		$   109,244		$   113,763		$   113,135		15.3%		7.7%

						Medium (104)		52.2%		50.6%		52.2%		51.8%		-0.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   292,087		$   287,284		$   298,403		$   298,364		2.1%		-4.5%

						Ave. Total Expenses (before depreciation)		$   559,114		$   567,208		$   571,663		$   576,232		3.1%		-3.7%

						Large (64)		67.8%		65.6%		65.9%		65.1%		-2.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,798,215		$   2,795,341		$   2,832,946		$   2,900,550		3.7%		-3.1%

						Ave. Total Expenses (before depreciation)		$   4,127,935		$   4,260,560		$   4,298,475		$   4,457,670		8.0%		0.9%

		2		Art Museums - Overall				37.5%		35.1%		32.7%		39.4%		1.9%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   6,684,459		$   6,227,473		$   6,938,394		$   7,071,216		5.8%		-1.1%

						Ave. Total Expenses (before depreciation)		$   17,844,903		$   17,748,102		$   21,241,976		$   17,946,513		0.6%		-6.0%

						Small (27)		22.7%		23.1%		25.3%		23.9%		1.2%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   74,812		$   88,332		$   95,705		$   88,746		18.6%		10.9%

						Ave. Total Expenses (before depreciation)		$   329,214		$   381,611		$   378,375		$   370,840		12.6%		5.3%

						Medium (49)		32.0%		27.5%		35.0%		33.8%		1.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   870,586		$   749,630		$   1,013,035		$   922,168		5.9%		-1.0%

						Ave. Total Expenses (before depreciation)		$   2,717,215		$   2,724,984		$   2,893,540		$   2,729,348		0.4%		-6.1%

						Large (33)		49.0%		59.3%		47.4%		53.9%		4.9%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   19,698,406		$   23,426,694		$   20,751,268		$   22,380,805		13.6%		6.2%

						Ave. Total Expenses (before depreciation)		$   40,211,435		$   39,507,153		$   43,777,067		$   41,542,487		3.3%		-3.4%

		3		Community - Overall				40.7%		42.0%		43.9%		42.4%		1.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   284,819		$   305,638		$   335,275		$   338,869		19.0%		11.2%

						Ave. Total Expenses (before depreciation)		$   700,119		$   728,473		$   764,259		$   800,049		14.3%		6.8%

						Small (278)		37.4%		36.3%		37.2%		36.8%		-0.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   45,190		$   45,749		$   46,529		$   46,771		3.5%		-3.3%

						Ave. Total Expenses (before depreciation)		$   120,924		$   126,112		$   124,937		$   126,934		5.0%		-1.9%

						Medium (194)		45.7%		34.6%		36.3%		35.4%		-10.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   298,249		$   236,002		$   247,950		$   232,362		-22.1%		-27.2%

						Ave. Total Expenses (before depreciation)		$   652,484		$   681,509		$   682,482		$   655,818		0.5%		-6.1%

						Large (67)		43.5%		45.4%		45.0%		44.0%		0.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,318,958		$   2,432,259		$   2,483,838		$   2,430,718		4.8%		-2.0%

						Ave. Total Expenses (before depreciation)		$   5,327,744		$   5,353,545		$   5,525,106		$   5,525,410		3.7%		-3.1%

		4		Dance - Overall				58.0%		58.8%		57.0%		57.1%		-0.8%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,023,539		$   1,110,127		$   1,141,161		$   1,154,638		12.8%		5.4%

						Ave. Total Expenses (before depreciation)		$   1,765,785		$   1,887,193		$   2,000,752		$   2,021,506		14.5%		7.0%

						Small (117)		46.5%		43.6%		45.5%		46.2%		-0.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   35,944		$   34,207		$   36,983		$   38,488		7.1%		0.1%

						Ave. Total Expenses (before depreciation)		$   77,231		$   78,498		$   81,330		$   83,232		7.8%		0.7%

						Medium (95)		49.1%		49.2%		50.5%		48.1%		-1.0%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   232,876		$   236,026		$   261,100		$   250,047		7.4%		0.3%

						Ave. Total Expenses (before depreciation)		$   474,350		$   479,355		$   517,226		$   519,408		9.5%		2.3%

						Large (36)		51.1%		52.2%		51.2%		62.8%		11.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   3,903,316		$   3,944,244		$   4,343,750		$   5,128,230		31.4%		22.8%

						Ave. Total Expenses (before depreciation)		$   7,636,386		$   7,558,509		$   8,477,038		$   8,160,394		6.9%		-0.1%

		5		Music - Overall				39.9%		40.5%		41.4%		40.5%		0.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   181,634		$   195,339		$   206,661		$   211,125		16.2%		8.6%

						Ave. Total Expenses (before depreciation)		$   455,601		$   482,326		$   499,072		$   520,769		14.3%		6.8%

						Small (240)		43.0%		41.1%		40.7%		40.7%		-2.2%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   28,151		$   27,974		$   27,187		$   26,369		-6.3%		-12.5%

						Ave. Total Expenses (before depreciation)		$   65,537		$   68,122		$   66,848		$   64,761		-1.2%		-7.6%

						Medium (114)		41.9%		42.8%		41.8%		40.8%		-1.1%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   123,603		$   130,977		$   124,134		$   122,503		-0.9%		-7.4%

						Ave. Total Expenses (before depreciation)		$   294,996		$   306,198		$   297,185		$   300,260		1.8%		-4.9%

						Large (52)		38.7%		39.5%		38.7%		39.1%		0.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   622,631		$   690,260		$   666,289		$   750,600		20.6%		12.7%

						Ave. Total Expenses (before depreciation)		$   1,610,228		$   1,749,034		$   1,719,571		$   1,918,688		19.2%		11.4%

		6		Opera - Overall				38.1%		42.4%		32.6%		32.2%		-5.9%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,549,929		$   2,962,970		$   2,416,456		$   2,436,764		-4.4%		-10.7%

						Ave. Total Expenses (before depreciation)		$   6,688,219		$   6,986,678		$   7,402,997		$   7,571,375		13.2%		5.8%

						Small (28)		36.1%		31.8%		34.5%		33.6%		-2.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   70,451		$   63,122		$   64,691		$   65,819		-6.6%		-12.7%

						Ave. Total Expenses (before depreciation)		$   195,248		$   198,490		$   187,733		$   196,040		0.4%		-6.2%

						Medium (22)		34.0%		32.5%		26.9%		28.1%		-5.9%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   455,289		$   432,391		$   379,003		$   439,850		-3.4%		-9.7%

						Ave. Total Expenses (before depreciation)		$   1,340,855		$   1,331,787		$   1,411,456		$   1,567,443		16.9%		9.3%

						Large (24)		44.7%		44.9%		39.1%		46.7%		2.0%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   12,121,025		$   12,215,684		$   11,637,853		$   12,290,165		1.4%		-5.2%

						Ave. Total Expenses (before depreciation)		$   27,136,664		$   27,196,312		$   29,777,390		$   26,325,279		-3.0%		-9.3%

		9		PACs - Overall				63.0%		59.6%		60.7%		67.5%		4.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   4,818,949		$   5,022,644		$   5,405,635		$   5,909,406		22.6%		14.6%

						Ave. Total Expenses (before depreciation)		$   7,653,178		$   8,421,671		$   8,899,059		$   8,748,817		14.3%		6.8%

						Small (39)		55.0%		54.8%		54.0%		51.7%		-3.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   194,631		$   193,223		$   195,839		$   182,049		-6.5%		-12.6%

						Ave. Total Expenses (before depreciation)		$   353,719		$   352,607		$   362,341		$   351,845		-0.5%		-7.0%

						Medium (54)		56.8%		56.8%		54.6%		58.9%		2.1%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,573,629		$   1,518,233		$   1,515,337		$   1,586,612		0.8%		-5.8%

						Ave. Total Expenses (before depreciation)		$   2,772,558		$   2,672,549		$   2,775,365		$   2,693,959		-2.8%		-9.2%

						Large (19)		53.7%		59.4%		59.5%		74.9%		21.2%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   24,132,589		$   26,099,193		$   22,015,828		$   27,710,029		14.8%		7.3%

						Ave. Total Expenses (before depreciation)		$   44,940,641		$   43,953,353		$   36,972,220		$   37,008,082		-17.7%		-23.0%

		10		Symphony Orchestras - Overall				43.0%		39.9%		40.3%		41.9%		-1.1%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,883,428		$   1,869,967		$   2,041,229		$   1,977,948		5.0%		-1.9%

						Ave. Total Expenses (before depreciation)		$   4,383,358		$   4,689,549		$   5,067,942		$   4,722,402		7.7%		0.7%

						Small (88)		35.0%		35.9%		36.4%		36.8%		1.8%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   60,575		$   60,854		$   64,057		$   66,424		9.7%		2.5%

						Ave. Total Expenses (before depreciation)		$   172,914		$   169,386		$   176,217		$   180,321		4.3%		-2.5%

						Medium (61)		41.9%		42.1%		42.0%		42.5%		0.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   595,918		$   629,530		$   626,333		$   668,735		12.2%		4.9%

						Ave. Total Expenses (before depreciation)		$   1,423,391		$   1,493,979		$   1,492,683		$   1,573,113		10.5%		3.3%

						Large (16)		47.4%		52.2%		40.0%		53.7%		6.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   16,245,481		$   18,537,397		$   15,753,139		$   20,246,507		24.6%		16.5%

						Ave. Total Expenses (before depreciation)		$   34,263,519		$   35,506,261		$   39,362,870		$   37,705,378		10.0%		2.8%

		11		Theatre - Overall				54.8%		55.0%		54.9%		55.9%		1.1%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,391,854		$   1,468,654		$   1,566,889		$   1,636,937		17.6%		9.9%

						Ave. Total Expenses (before depreciation)		$   2,538,950		$   2,672,365		$   2,855,682		$   2,927,114		15.3%		7.7%

						Small (221)		52.4%		51.4%		51.5%		49.5%		-2.9%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   49,894		$   51,135		$   52,401		$   51,765		3.8%		-3.0%

						Ave. Total Expenses (before depreciation)		$   95,251		$   99,564		$   101,741		$   104,550		9.8%		2.6%

						Medium (232)		45.5%		45.5%		47.6%		46.1%		0.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   318,810		$   320,859		$   332,653		$   328,317		3.0%		-3.8%

						Ave. Total Expenses (before depreciation)		$   700,622		$   704,935		$   699,328		$   711,465		1.5%		-5.1%

						Large (127)		59.8%		58.6%		57.5%		57.9%		-2.0%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   4,616,881		$   4,541,025		$   4,598,529		$   4,404,862		-4.6%		-10.8%

						Ave. Total Expenses (before depreciation)		$   7,720,064		$   7,742,977		$   8,000,691		$   7,614,270		-1.4%		-7.8%

		7		Other Museums Overall				43.8%		45.7%		42.8%		46.0%		2.2%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,976,754		$   3,172,170		$   3,253,503		$   3,519,655		18.2%		10.5%

						Ave. Total Expenses (before depreciation)		$   6,797,992		$   6,948,057		$   7,606,359		$   7,659,257		12.7%		5.3%

						Small (39)		36.0%		35.7%		35.6%		37.3%		1.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   77,371		$   83,200		$   77,489		$   92,071		19.0%		11.2%

						Ave. Total Expenses (before depreciation)		$   215,148		$   232,727		$   217,437		$   246,825		14.7%		7.2%

						Medium (51)		37.1%		40.4%		41.4%		40.7%		3.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   596,064		$   660,493		$   706,081		$   661,117		10.9%		3.7%

						Ave. Total Expenses (before depreciation)		$   1,605,343		$   1,633,456		$   1,705,915		$   1,623,307		1.1%		-5.5%

						Large (47)		40.4%		40.4%		42.4%		43.9%		3.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   5,669,660		$   6,012,588		$   6,722,480		$   6,440,596		13.6%		6.2%

						Ave. Total Expenses (before depreciation)		$   14,044,897		$   14,866,650		$   15,845,626		$   14,670,915		4.5%		-2.4%

		8		General Performing Arts Overall				27.5%		41.9%		40.3%		37.7%		10.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   534,178		$   622,644		$   607,857		$   545,637		2.1%		-4.5%

						Ave. Total Expenses (before depreciation)		$   1,945,965		$   1,486,567		$   1,509,835		$   1,446,380		-25.7%		-30.5%

						Small (54)		46.3%		46.1%		41.2%		39.3%		-7.1%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   38,000		$   40,977		$   37,285		$   32,087		-15.6%		-21.1%

						Ave. Total Expenses (before depreciation)		$   82,037		$   88,904		$   90,577		$   81,746		-0.4%		-6.9%

						Medium (45)		48.3%		46.3%		45.7%		45.7%		-2.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   282,571		$   297,721		$   310,782		$   279,021		-1.3%		-7.7%

						Ave. Total Expenses (before depreciation)		$   585,461		$   643,493		$   679,509		$   611,190		4.4%		-2.4%

						Large (14)		64.9%		60.4%		65.4%		62.2%		-2.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   5,207,000		$   4,876,698		$   5,156,195		$   4,643,779		-10.8%		-16.7%

						Ave. Total Expenses (before depreciation)		$   8,021,773		$   8,072,157		$   7,878,728		$   7,464,924		-6.9%		-13.0%

		RELATIONAL EARNED REVENUE INDEX						2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Membership-Subscription Revenue/Total Expenses (before depr.)		Arts Education - Overall				0.8%		0.7%		0.7%		0.7%		-0.1%

						Ave. Membership-Subsc. Revenue		$   11,618		$   11,560		$   11,775		$   12,190		4.9%		-1.9%

						Ave. Total Expenses (before depreciation)		$   1,534,307		$   1,618,738		$   1,718,946		$   1,856,364		21.0%		13.1%

						Small (54)		3.6%		3.3%		3.9%		3.9%		0.3%

						Ave. Membership-Subsc. Revenue		$   3,565		$   3,639		$   4,491		$   4,432		24.3%		16.2%

						Ave. Total Expenses (before depreciation)		$   98,139		$   109,244		$   113,763		$   113,135		15.3%		7.7%

						Medium (104)		1.1%		1.1%		0.9%		0.8%		-0.3%

						Ave. Membership-Subsc. Revenue		$   6,234		$   6,405		$   4,957		$   4,893		-21.5%		-26.6%

						Ave. Total Expenses (before depreciation)		$   559,114		$   567,208		$   571,663		$   576,232		3.1%		-3.7%

						Large (64)		1.4%		1.2%		1.3%		1.2%		-0.2%

						Ave. Membership-Subsc. Revenue		$   58,156		$   53,038		$   56,201		$   52,374		-9.9%		-15.8%

						Ave. Total Expenses (before depreciation)		$   4,127,935		$   4,260,560		$   4,298,475		$   4,457,670		8.0%		0.9%

		2		Art Museums - Overall				5.5%		6.1%		5.4%		6.6%		1.1%

						Ave. Membership-Subsc. Revenue		$   978,663		$   1,091,336		$   1,148,242		$   1,178,307		20.4%		12.5%

						Ave. Total Expenses (before depreciation)		$   17,844,903		$   17,748,102		$   21,241,976		$   17,946,513		0.6%		-6.0%

						Small (27)		5.8%		5.6%		4.8%		4.4%		-1.4%

						Ave. Membership-Subsc. Revenue		$   19,042		$   21,360		$   18,212		$   16,178		-15.0%		-20.6%

						Ave. Total Expenses (before depreciation)		$   329,214		$   381,611		$   378,375		$   370,840		12.6%		5.3%

						Medium (49)		4.7%		3.7%		5.1%		5.3%		0.6%

						Ave. Membership-Subsc. Revenue		$   128,245		$   101,032		$   147,227		$   144,864		13.0%		5.6%

						Ave. Total Expenses (before depreciation)		$   2,717,215		$   2,724,984		$   2,893,540		$   2,729,348		0.4%		-6.1%

						Large (33)		5.9%		6.6%		6.1%		6.3%		0.4%

						Ave. Membership-Subsc. Revenue		$   2,371,768		$   2,598,419		$   2,690,217		$   2,631,094		10.9%		3.7%

						Ave. Total Expenses (before depreciation)		$   40,211,435		$   39,507,153		$   43,777,067		$   41,542,487		3.3%		-3.4%

		3		Community - Overall				2.4%		2.5%		2.5%		2.5%		0.1%

						Ave. Membership-Subsc. Revenue		$   17,107		$   18,367		$   18,948		$   20,262		18.4%		10.7%

						Ave. Total Expenses (before depreciation)		$   700,119		$   728,473		$   764,259		$   800,049		14.3%		6.8%

						Small (278)		4.1%		4.1%		4.5%		4.3%		0.2%

						Ave. Membership-Subsc. Revenue		$   4,929		$   5,159		$   5,610		$   5,479		11.2%		3.9%

						Ave. Total Expenses (before depreciation)		$   120,924		$   126,112		$   124,937		$   126,934		5.0%		-1.9%

						Medium (194)		2.2%		2.2%		2.4%		2.4%		0.2%

						Ave. Membership-Subsc. Revenue		$   14,534		$   15,033		$   16,224		$   15,754		8.4%		1.3%

						Ave. Total Expenses (before depreciation)		$   652,484		$   681,509		$   682,482		$   655,818		0.5%		-6.1%

						Large (67)		2.3%		3.2%		3.0%		3.0%		0.7%

						Ave. Membership-Subsc. Revenue		$   119,912		$   172,062		$   167,791		$   165,670		38.2%		29.1%

						Ave. Total Expenses (before depreciation)		$   5,327,744		$   5,353,545		$   5,525,106		$   5,525,410		3.7%		-3.1%

		4		Dance - Overall				6.0%		5.6%		5.3%		5.2%		-0.8%

						Ave. Membership-Subsc. Revenue		$   105,243		$   105,641		$   106,168		$   104,655		-0.6%		-7.1%

						Ave. Total Expenses (before depreciation)		$   1,765,785		$   1,887,193		$   2,000,752		$   2,021,506		14.5%		7.0%

						Small (117)		1.4%		1.3%		1.6%		1.6%		0.2%

						Ave. Membership-Subsc. Revenue		$   1,085		$   1,034		$   1,314		$   1,306		20.3%		12.4%

						Ave. Total Expenses (before depreciation)		$   77,231		$   78,498		$   81,330		$   83,232		7.8%		0.7%

						Medium (95)		0.6%		0.8%		0.8%		0.7%		0.1%

						Ave. Membership-Subsc. Revenue		$   2,928		$   3,956		$   4,119		$   3,821		30.5%		21.9%

						Ave. Total Expenses (before depreciation)		$   474,350		$   479,355		$   517,226		$   519,408		9.5%		2.3%

						Large (36)		8.2%		8.0%		7.4%		7.2%		-1.0%

						Ave. Membership-Subsc. Revenue		$   626,584		$   602,285		$   627,755		$   589,810		-5.9%		-12.0%

						Ave. Total Expenses (before depreciation)		$   7,636,386		$   7,558,509		$   8,477,038		$   8,160,394		6.9%		-0.1%

		5		Music - Overall				4.6%		4.5%		4.2%		4.1%		-0.5%

						Ave. Membership-Subsc. Revenue		$   21,171		$   21,631		$   20,888		$   21,609		2.1%		-4.6%

						Ave. Total Expenses (before depreciation)		$   455,601		$   482,326		$   499,072		$   520,769		14.3%		6.8%

						Small (240)		8.7%		8.8%		8.9%		8.6%		-0.2%

						Ave. Membership-Subsc. Revenue		$   5,733		$   6,021		$   5,964		$   5,539		-3.4%		-9.7%

						Ave. Total Expenses (before depreciation)		$   65,537		$   68,122		$   66,848		$   64,761		-1.2%		-7.6%

						Medium (114)		6.1%		5.7%		5.3%		5.5%		-0.6%

						Ave. Membership-Subsc. Revenue		$   17,955		$   17,342		$   15,718		$   16,514		-8.0%		-14.0%

						Ave. Total Expenses (before depreciation)		$   294,996		$   306,198		$   297,185		$   300,260		1.8%		-4.9%

						Large (52)		5.9%		5.1%		5.1%		4.9%		-1.1%

						Ave. Membership-Subsc. Revenue		$   95,705		$   89,207		$   87,711		$   93,593		-2.2%		-8.6%

						Ave. Total Expenses (before depreciation)		$   1,610,228		$   1,749,034		$   1,719,571		$   1,918,688		19.2%		11.4%

		6		Opera - Overall				16.6%		15.6%		14.4%		13.5%		-3.1%

						Ave. Membership-Subsc. Revenue		$   1,111,361		$   1,092,791		$   1,069,003		$   1,019,811		-8.2%		-14.2%

						Ave. Total Expenses (before depreciation)		$   6,688,219		$   6,986,678		$   7,402,997		$   7,571,375		13.2%		5.8%

						Small (28)		3.9%		3.0%		3.6%		3.0%		-0.9%

						Ave. Membership-Subsc. Revenue		$   7,517		$   5,856		$   6,829		$   5,788		-23.0%		-28.0%

						Ave. Total Expenses (before depreciation)		$   195,248		$   198,490		$   187,733		$   196,040		0.4%		-6.2%

						Medium (22)		11.2%		10.8%		9.5%		10.5%		-0.8%

						Ave. Membership-Subsc. Revenue		$   150,583		$   143,516		$   134,459		$   163,902		8.8%		1.7%

						Ave. Total Expenses (before depreciation)		$   1,340,855		$   1,331,787		$   1,411,456		$   1,567,443		16.9%		9.3%

						Large (24)		14.6%		12.9%		12.5%		13.6%		-1.0%

						Ave. Membership-Subsc. Revenue		$   3,968,150		$   3,499,719		$   3,730,844		$   3,581,291		-9.7%		-15.7%

						Ave. Total Expenses (before depreciation)		$   27,136,664		$   27,196,312		$   29,777,390		$   26,325,279		-3.0%		-9.3%

		9		PACs - Overall				4.4%		3.9%		4.8%		4.7%		0.3%

						Ave. Membership-Subsc. Revenue		$   336,554		$   330,882		$   431,305		$   407,115		21.0%		13.1%

						Ave. Total Expenses (before depreciation)		$   7,653,178		$   8,421,671		$   8,899,059		$   8,748,817		14.3%		6.8%

						Small (39)		6.1%		3.9%		3.8%		3.7%		-2.3%

						Ave. Membership-Subsc. Revenue		$   21,408		$   13,763		$   13,764		$   13,191		-38.4%		-42.4%

						Ave. Total Expenses (before depreciation)		$   353,719		$   352,607		$   362,341		$   351,845		-0.5%		-7.0%

						Medium (54)		4.0%		5.2%		6.9%		6.7%		2.7%

						Ave. Membership-Subsc. Revenue		$   110,895		$   137,825		$   192,754		$   181,028		63.2%		52.6%

						Ave. Total Expenses (before depreciation)		$   2,772,558		$   2,672,549		$   2,775,365		$   2,693,959		-2.8%		-9.2%

						Large (19)		3.0%		3.0%		3.4%		3.4%		0.3%

						Ave. Membership-Subsc. Revenue		$   1,367,416		$   1,300,863		$   1,261,114		$   1,254,601		-8.3%		-14.3%

						Ave. Total Expenses (before depreciation)		$   44,940,641		$   43,953,353		$   36,972,220		$   37,008,082		-17.7%		-23.0%

		10		Symphony Orchestras - Overall				10.0%		10.3%		9.8%		10.4%		0.4%

						Ave. Membership-Subsc. Revenue		$   437,561		$   483,294		$   496,586		$   489,759		11.9%		4.6%

						Ave. Total Expenses (before depreciation)		$   4,383,358		$   4,689,549		$   5,067,942		$   4,722,402		7.7%		0.7%

						Small (88)		7.1%		8.4%		8.9%		9.7%		2.6%

						Ave. Membership-Subsc. Revenue		$   12,266		$   14,248		$   15,675		$   17,518		42.8%		33.5%

						Ave. Total Expenses (before depreciation)		$   172,914		$   169,386		$   176,217		$   180,321		4.3%		-2.5%

						Medium (61)		12.9%		13.2%		12.4%		12.8%		-0.1%

						Ave. Membership-Subsc. Revenue		$   183,514		$   196,826		$   185,386		$   201,891		10.0%		2.8%

						Ave. Total Expenses (before depreciation)		$   1,423,391		$   1,493,979		$   1,492,683		$   1,573,113		10.5%		3.3%

						Large (16)		14.8%		13.9%		12.4%		13.5%		-1.3%

						Ave. Membership-Subsc. Revenue		$   5,078,081		$   4,921,435		$   4,869,188		$   5,081,961		0.1%		-6.5%

						Ave. Total Expenses (before depreciation)		$   34,263,519		$   35,506,261		$   39,362,870		$   37,705,378		10.0%		2.8%

		11		Theatre - Overall				15.7%		14.8%		14.2%		13.7%		-2.0%

						Ave. Membership-Subsc. Revenue		$   399,002		$   396,781		$   404,836		$   401,106		0.5%		-6.0%

						Ave. Total Expenses (before depreciation)		$   2,538,950		$   2,672,365		$   2,855,682		$   2,927,114		15.3%		7.7%

						Small (221)		5.2%		5.7%		5.3%		4.5%		-0.7%

						Ave. Membership-Subsc. Revenue		$   4,950		$   5,650		$   5,349		$   4,707		-4.9%		-11.1%

						Ave. Total Expenses (before depreciation)		$   95,251		$   99,564		$   101,741		$   104,550		9.8%		2.6%

						Medium (232)		7.2%		7.2%		7.3%		7.3%		0.1%

						Ave. Membership-Subsc. Revenue		$   50,515		$   50,775		$   50,972		$   52,141		3.2%		-3.5%

						Ave. Total Expenses (before depreciation)		$   700,622		$   704,935		$   699,328		$   711,465		1.5%		-5.1%

						Large (127)		17.4%		16.7%		16.1%		16.6%		-0.8%

						Ave. Membership-Subsc. Revenue		$   1,339,988		$   1,292,378		$   1,290,235		$   1,263,995		-5.7%		-11.8%

						Ave. Total Expenses (before depreciation)		$   7,720,064		$   7,742,977		$   8,000,691		$   7,614,270		-1.4%		-7.8%

		7		Other Museums - Overall				5.8%		5.8%		5.3%		5.4%		-0.4%

						Ave. Membership-Subsc. Revenue		$   394,314		$   401,588		$   406,893		$   411,973		4.5%		-2.4%

						Ave. Total Expenses (before depreciation)		$   6,797,992		$   6,948,057		$   7,606,359		$   7,659,257		12.7%		5.3%

						Small (39)		7.0%		6.6%		8.6%		9.4%		2.4%

						Ave. Membership-Subsc. Revenue		$   15,112		$   15,374		$   18,801		$   23,313		54.3%		44.2%

						Ave. Total Expenses (before depreciation)		$   215,148		$   232,727		$   217,437		$   246,825		14.7%		7.2%

						Medium (51)		4.9%		5.0%		5.1%		4.9%		0.0%

						Ave. Membership-Subsc. Revenue		$   78,612		$   82,361		$   86,178		$   79,610		1.3%		-5.4%

						Ave. Total Expenses (before depreciation)		$   1,605,343		$   1,633,456		$   1,705,915		$   1,623,307		1.1%		-5.5%

						Large (47)		5.5%		5.5%		5.5%		5.6%		0.1%

						Ave. Membership-Subsc. Revenue		$   777,876		$   812,503		$   878,121		$   826,997		6.3%		-0.6%

						Ave. Total Expenses (before depreciation)		$   14,044,897		$   14,866,650		$   15,845,626		$   14,670,915		4.5%		-2.4%

		8		General Performing Arts - Overall				4.5%		6.0%		4.2%		5.8%		1.3%

						Ave. Membership-Subsc. Revenue		$   87,820		$   88,961		$   63,484		$   84,519		-3.8%		-10.1%

						Ave. Total Expenses (before depreciation)		$   1,945,965		$   1,486,567		$   1,509,835		$   1,446,380		-25.7%		-30.5%

						Small (54)		4.0%		4.1%		2.9%		2.6%		-1.4%

						Ave. Membership-Subsc. Revenue		$   3,253		$   3,671		$   2,644		$   2,108		-35.2%		-39.4%

						Ave. Total Expenses (before depreciation)		$   82,037		$   88,904		$   90,577		$   81,746		-0.4%		-6.9%

						Medium (45)		2.9%		2.7%		2.5%		3.0%		0.1%

						Ave. Membership-Subsc. Revenue		$   16,861		$   17,068		$   17,043		$   18,218		8.0%		1.0%

						Ave. Total Expenses (before depreciation)		$   585,461		$   643,493		$   679,509		$   611,190		4.4%		-2.4%

						Large (14)		7.2%		7.2%		9.3%		7.1%		-0.1%

						Ave. Membership-Subsc. Revenue		$   580,123		$   581,374		$   734,514		$   531,096		-8.5%		-14.4%

						Ave. Total Expenses (before depreciation)		$   8,021,773		$   8,072,157		$   7,878,728		$   7,464,924		-6.9%		-13.0%

		PROGRAM REVENUE PER ATTENDEE INDEX						2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Program revenue/Total In-person Attendance		Arts Education - Overall				$   44.01		$   52.90		$   61.29		$   63.25		43.7%		34.3%

						Ave. Program revenue/		$   928,662		$   958,152		$   1,038,296		$   1,122,273		20.8%		12.9%

						Ave. Total In-person Attendance		21,102		18,113		16,942		17,742		-15.9%

						Small (54)		$   8.12		$   9.19		$   12.54		$   15.67		92.9%		80.3%

						Ave. Program revenue/		$   46,831		$   50,720		$   55,223		$   57,622		23.0%		15.0%

						Ave. Total In-person Attendance		5,766		5,517		4,404		3,678		-36.2%

						Medium (104)		$   12.85		$   14.71		$   13.69		$   15.04		17.0%		9.4%

						Ave. Program revenue/		$   265,250		$   265,653		$   275,565		$   272,913		2.9%		-3.8%

						Ave. Total In-person Attendance		20,640		18,057		20,128		18,146		-12.1%

						Large (64)		$   65.06		$   50.55		$   62.25		$   66.75		2.6%		-4.1%

						Ave. Program revenue/		$   2,525,878		$   2,517,692		$   2,541,305		$   2,570,865		1.8%		-4.9%

						Ave. Total In-person Attendance		38,826		49,803		40,824		38,514		-0.8%

		2		Art Museums - Overall				$   19.58		$   20.08		$   30.28		$   29.66		51.5%		41.6%

						Ave. Program revenue/		$   4,659,052		$   4,727,574		$   5,101,592		$   5,222,710		12.1%		4.8%

						Ave. Total In-person Attendance		237,954		235,481		168,501		176,110		-26.0%

						Small (27)		$   1.50		$   1.63		$   2.75		$   1.84		22.0%		14.1%

						Ave. Program revenue/		$   57,913		$   63,855		$   63,734		$   62,046		7.1%		0.1%

						Ave. Total In-person Attendance		38,516		39,182		23,203		33,810		-12.2%

						Medium (49)		$   8.31		$   7.07		$   8.35		$   8.84		6.4%		-0.5%

						Ave. Program revenue/		$   570,242		$   485,534		$   614,988		$   590,166		3.5%		-3.3%

						Ave. Total In-person Attendance		68,649		68,658		73,677		66,750		-2.8%

						Large (33)		$   27.73		$   28.56		$   29.41		$   28.88		4.1%		-2.7%

						Ave. Program revenue/		$   14,246,779		$   14,498,123		$   15,774,164		$   15,094,014		5.9%		-1.0%

						Ave. Total In-person Attendance		513,727		507,659		536,402		522,725		1.8%

		3		Community - Overall				$   5.45		$   5.16		$   6.22		$   5.89		8.0%		0.9%

						Ave. Program revenue/		$   193,428		$   212,797		$   259,185		$   263,430		36.2%		27.3%

						Ave. Total In-person Attendance		35,485		41,279		41,673		44,762		26.1%

						Small (278)		$   2.11		$   2.47		$   1.93		$   2.14		3.1%		-5.2%

						Ave. Program revenue/		$   35,503		$   37,193		$   35,126		$   37,948		6.9%		-0.1%

						Ave. Total In-person Attendance		16,800		15,031		18,160		17,701		5.4%

						Medium (194)		$   3.80		$   4.35		$   4.65		$   4.29		49.2%		5.5%

						Ave. Program revenue/		$   178,679		$   184,432		$   197,872		$   184,960		3.5%		-3.3%

						Ave. Total In-person Attendance		47,022		42,398		42,517		43,100		-8.3%

						Large (67)		$   8.58		$   8.29		$   8.48		$   7.43		-13.4%		-19.0%

						Ave. Program revenue/		$   1,589,325		$   1,741,599		$   1,742,608		$   1,659,628		4.4%		-2.4%

						Ave. Total In-person Attendance		185,289		210,124		205,455		223,348		20.5%

		4		Dance - Overall				$   42.69		$   44.65		$   51.83		$   53.90		26.3%		18.0%

						Ave. Program revenue/		$   934,561		$   963,052		$   1,094,188		$   1,107,836		18.5%		10.8%

						Ave. Total In-person Attendance		21,892		21,567		21,109		20,554		-6.1%

						Small (117)		$   6.92		$   6.35		$   6.90		$   8.23		18.9%		11.1%

						Ave. Program revenue/		$   31,987		$   30,139		$   33,319		$   34,374		7.5%		0.4%

						Ave. Total In-person Attendance		4,621		4,744		4,830		4,176		-9.6%

						Medium (95)		$   12.19		$   12.69		$   16.87		$   9.56		-21.6%		-26.7%

						Ave. Program revenue/		$   209,516		$   213,089		$   228,835		$   221,717		5.8%		-1.1%

						Ave. Total In-person Attendance		17,192		16,789		13,568		23,201		34.9%

						Large (36)		$   46.61		$   40.55		$   45.74		$   52.89		13.5%		6.0%

						Ave. Program revenue/		$   3,595,776		$   3,634,125		$   3,989,668		$   4,045,877		12.5%		5.2%

						Ave. Total In-person Attendance		77,142		89,620		87,230		76,499		-0.8%

		5		Music - Overall				$   13.39		$   11.70		$   11.39		$   12.13		-9.5%		-15.4%

						Ave. Program revenue/		$   168,318		$   179,893		$   195,557		$   197,555		17.4%		9.7%

						Ave. Total In-person Attendance		12,569		15,370		17,163		16,293		29.6%

						Small (240)		$   6.61		$   2.35		$   2.15		$   2.30		-65.3%		-67.5%

						Ave. Program revenue/		$   26,099		$   26,354		$   25,165		$   24,718		-5.3%		-11.5%

						Ave. Total In-person Attendance		3,948		11,204		11,724		10,767		172.8%

						Medium (143)		$   8.75		$   11.71		$   12.97		$   9.57		9.3%		2.2%

						Ave. Program revenue/		$   115,401		$   118,889		$   117,438		$   117,092		1.5%		-5.2%

						Ave. Total In-person Attendance		13,183		10,151		9,052		12,233		-7.2%

						Large (52)		$   12.11		$   12.70		$   13.11		$   15.32		26.6%		18.3%

						Ave. Program revenue/		$   561,649		$   630,442		$   604,879		$   682,469		21.5%		13.6%

						Ave. Total In-person Attendance		46,395		49,633		46,137		44,544		-4.0%

		6		Opera - Overall				$   63.23		$   60.34		$   66.84		$   68.43		8.2%		1.1%

						Ave. Program revenue/		$   2,325,378		$   2,251,787		$   2,287,430		$   2,285,998		-1.7%		-8.1%

						Ave. Total In-person Attendance		36,777		37,321		34,224		33,408		-9.2%

						Small (28)		$   6.02		$   6.11		$   5.24		$   7.28		20.8%		12.9%

						Ave. Program revenue/		$   67,905		$   58,983		$   60,920		$   62,098		-8.6%		-14.5%

						Ave. Total In-person Attendance		11,275		9,659		11,618		8,534		-24.3%

						Medium (22)		$   18.59		$   20.25		$   18.13		$   18.76		0.9%		-5.7%

						Ave. Program revenue/		$   374,157		$   351,786		$   331,686		$   384,872		2.9%		-3.9%

						Ave. Total In-person Attendance		20,130		17,373		18,294		20,517		1.9%

						Large (24)		$   85.70		$   91.42		$   92.00		$   89.30		4.2%		-2.6%

						Ave. Program revenue/		$   10,819,648		$   11,127,669		$   10,616,326		$   10,744,573		-0.7%		-7.2%

						Ave. Total In-person Attendance		126,248		121,719		115,400		120,315		-4.7%

		9		PACs - Overall				$   28.60		$   28.24		$   36.29		$   37.11		29.7%		21.3%

						Ave. Program revenue/		$   3,209,233		$   3,508,644		$   3,934,666		$   3,938,885		22.7%		14.7%

						Ave. Total In-person Attendance		112,207		124,250		108,419		106,150		-5.4%

						Small (39)		$   11.35		$   14.83		$   11.91		$   10.98		-3.3%		-9.6%

						Ave. Program revenue/		$   158,341		$   159,554		$   148,286		$   141,069		-10.9%		-16.7%

						Ave. Total In-person Attendance		13,948		10,757		12,452		12,850		-7.9%

						Medium (54)		$   15.48		$   16.56		$   18.13		$   18.02		16.4%		8.8%

						Ave. Program revenue/		$   1,163,450		$   1,104,354		$   1,203,704		$   1,141,511		-1.9%		-8.3%

						Ave. Total In-person Attendance		75,146		66,696		66,406		63,341		-15.7%

						Large (19)		$   42.33		$   40.50		$   43.58		$   47.36		11.9%		4.6%

						Ave. Program revenue/		$   16,683,747		$   16,694,391		$   15,791,582		$   17,031,867		2.1%		-4.6%

						Ave. Total In-person Attendance		394,169		412,199		362,320		359,620		-8.8%

		10		Symphony Orchestras - Overall				$   37.74		$   43.75		$   47.47		$   44.67		18.4%		10.6%

						Ave. Program revenue/		$   1,726,444		$   1,789,975		$   1,939,739		$   1,902,101		10.2%		3.0%

						Ave. Total In-person Attendance		45,748		40,915		40,865		42,580		-6.9%

						Small (88)		$   9.03		$   9.15		$   9.49		$   9.80		8.5%		1.4%

						Ave. Program revenue/		$   54,778		$   54,336		$   56,688		$   58,856		7.4%		0.4%

						Ave. Total In-person Attendance		6,065		5,935		5,972		6,007		-1.0%

						Medium (61)		$   19.88		$   23.10		$   25.00		$   26.98		35.7%		26.8%

						Ave. Program revenue/		$   557,124		$   580,503		$   580,778		$   618,140		11.0%		3.7%

						Ave. Total In-person Attendance		28,030		25,127		23,229		22,914		-18.3%

						Large (16)		$   39.51		$   39.54		$   42.27		$   44.63		12.9%		5.6%

						Ave. Program revenue/		$   14,269,150		$   14,783,288		$   15,235,262		$   16,210,563		13.6%		6.2%

						Ave. Total In-person Attendance		361,125		373,849		360,441		363,257		0.6%

		11		Theatre - Overall				$   31.81		$   33.77		$   35.49		$   35.53		11.7%		4.4%

						Ave. Program revenue/		$   1,226,974		$   1,289,394		$   1,430,238		$   1,427,459		16.3%		8.7%

						Ave. Total In-person Attendance		38,567		38,183		40,299		40,179		4.2%

						Small (221)		$   5.44		$   7.97		$   9.17		$   9.55		75.3%		63.9%

						Ave. Program revenue/		$   45,310		$   46,599		$   48,910		$   47,634		5.1%		-1.7%

						Ave. Total In-person Attendance		8,322		5,850		5,331		4,989		-40.0%

						Medium (232)		$   13.15		$   13.11		$   14.48		$   14.95		13.7%		6.3%

						Ave. Program revenue/		$   291,147		$   289,562		$   294,177		$   296,073		1.7%		-5.0%

						Ave. Total In-person Attendance		22,145		22,080		20,315		19,801		-10.6%

						Large (127)		$   31.34		$   31.38		$   32.91		$   32.51		3.7%		-3.0%

						Ave. Program revenue/		$   3,983,801		$   3,891,366		$   4,095,533		$   3,837,525		-3.7%		-10.0%

						Ave. Total In-person Attendance		127,136		124,007		124,459		118,055		-7.1%

		7		Other Museums - Overall				$   13.85		$   14.16		$   14.69		$   15.15		9.4%		2.3%

						Ave. Program revenue/		$   2,448,381		$   2,580,104		$   2,819,470		$   3,003,618		22.7%		14.7%

						Ave. Total In-person Attendance		176,806		182,252		191,974		198,213		12.1%

						Small (39)		$   4.14		$   3.87		$   4.54		$   5.30		27.9%		19.6%

						Ave. Program revenue/		$   57,578		$   60,683		$   59,645		$   74,799		29.9%		21.4%

						Ave. Total In-person Attendance		13,901		15,692		13,143		14,117		1.6%

						Medium (51)		$   7.35		$   7.88		$   8.36		$   8.35		13.5%		6.1%

						Ave. Program revenue/		$   470,113		$   522,011		$   550,474		$   530,971		12.9%		5.6%

						Ave. Total In-person Attendance		63,928		66,267		65,880		63,616		-0.5%

						Large (47)		$   11.92		$   12.65		$   14.16		$   14.11		18.4%		10.7%

						Ave. Program revenue/		$   4,442,963		$   4,664,339		$   5,403,206		$   4,848,325		9.1%		2.0%

						Ave. Total In-person Attendance		372,847		368,720		381,548		343,529		-7.9%

		8		General Performing Arts - Overall				$   19.31		$   24.30		$   21.01		$   17.08		-11.5%		-17.3%

						Ave. Program revenue/		$   458,473		$   540,213		$   509,665		$   450,873		-1.7%		-8.1%

						Ave. Total In-person Attendance		23,743		22,232		24,258		26,391		11.2%

						Small (54)		$   6.05		$   7.11		$   5.56		$   5.13		-15.2%		-20.8%

						Ave. Program revenue/		$   35,204		$   37,934		$   34,867		$   29,611		-15.9%		-21.4%

						Ave. Total In-person Attendance		5,817		5,332		6,273		5,771		-0.8%

						Medium (45)		$   3.52		$   4.21		$   6.71		$   4.04		14.6%		7.1%

						Ave. Program revenue/		$   241,862		$   252,019		$   253,768		$   230,199		-4.8%		-11.0%

						Ave. Total In-person Attendance		68,688		59,824		37,806		57,033		-17.0%

						Large (14)		$   33.77		$   30.37		$   30.36		$   29.15		-13.7%		-19.3%

						Ave. Program revenue/		$   4,802,481		$   4,500,055		$   4,729,239		$   4,207,362		-12.4%		-18.1%

						Ave. Total In-person Attendance		142,214		148,179		155,753		144,350		1.5%
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		RESPONSE TO MARKETING EFFORTS						2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation		2010-2013 index change, adjusted for inflation

		Total Marketing Expenses/Total In-person Attendance		Arts Education - Overall

		RESPONSE TO DIRECT MARKETING SPEND				Ave. Total Marketing Expenses  (staff & non-staff)/		$   70,457		$   3.34		$   72,002		$   3.98		$   57,338		$   3.38		$   59,962		$   3.38		-14.9%		1.2%		-20.5%		-5.4%

		Direct Marketing Expenses/Total In-person Attendance				Ave. Direct Marketing Expenses (non-staff only/		$   43,830		$   2.08		$   49,445		$   2.73		$   55,594		$   3.28		$   58,501		$   3.30		33.5%		58.8%		24.7%		48.4%

						Ave. Total In-person Attendance		21,102				18,113				16,942				17,742				-15.9%

				Small (54)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   7,000		$   1.21		$   6,465		$   1.17		$   8,016		$   1.82		$   7,604		$   2.07		8.6%		70.3%		1.5%		59.1%

		9%				Ave. Direct Marketing Expenses (non-staff only/		$   6,766		$   1.17		$   6,046		$   1.10		$   7,127		$   1.62		$   6,935		$   1.89		2.5%		60.7%		-4.2%		50.2%

						Ave. Total In-person Attendance		5,766				5,517				4,404				3,678				-36.2%

				Medium (104)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   32,777		$   1.59		$   31,262		$   1.73		$   32,329		$   1.61		$   31,882		$   1.76		-2.7%		10.6%		-9.1%		3.4%

		15%				Ave. Direct Marketing Expenses (non-staff only/		$   26,201		$   1.27		$   26,130		$   1.45		$   25,977		$   1.29		$   26,987		$   1.49		3.0%		17.2%		-3.7%		9.5%

						Ave. Total In-person Attendance		20,640				18,057				20,128				18,146				-12.1%

				Large (64)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   205,460		$   5.29		$   198,343		$   3.98		$   204,865		$   5.02		$   191,736		$   4.98		-6.7%		-5.9%		-12.8%		-12.1%

		39%				Ave. Direct Marketing Expenses (non-staff only/		$   138,280		$   3.56		$   126,225		$   2.53		$   128,394		$   3.15		$   116,098		$   3.01		-16.0%		-15.4%		-21.5%		-20.9%

						Ave. Total In-person Attendance		38,826				49,803				40,824				38,514				-0.8%

		2		Art Museums - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   550,478		$   2.31		$   630,854		$   2.68		$   552,430		$   3.28		$   552,113		$   3.14		0.3%		35.5%		-6.3%		26.7%

						Ave. Direct Marketing Expenses (non-staff only/		$   380,395		$   1.60		$   479,976		$   2.04		$   525,743		$   3.12		$   507,730		$   2.88		33.5%		80.3%		24.7%		68.5%

						Ave. Total In-person Attendance		237,954				235,481				168,501				176,110				-26.0%

				Small (27)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   29,019		$   0.75		$   38,170		$   0.97		$   29,328		$   1.26		$   29,015		$   0.86		-0.0%		13.9%		-6.6%		6.4%

		21%				Ave. Direct Marketing Expenses (non-staff only/		$   22,713		$   0.59		$   30,119		$   0.77		$   21,137		$   0.91		$   22,912		$   0.68		0.9%		14.9%		-5.7%		7.4%

						Ave. Total In-person Attendance		38,516				39,182				23,203				33,810				-12.2%

				Medium (49)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   155,395		$   2.26		$   150,821		$   2.20		$   156,640		$   2.13		$   162,831		$   2.44		4.8%		7.8%		-2.1%		0.7%

		36%				Ave. Direct Marketing Expenses (non-staff only/		$   105,310		$   1.53		$   98,105		$   1.43		$   104,235		$   1.41		$   103,462		$   1.55		-1.8%		1.0%		-8.2%		-5.6%

						Ave. Total In-person Attendance		68,649				68,658				73,677				66,750				-2.8%

				Large (33)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   1,369,512		$   2.67		$   1,437,348		$   2.83		$   1,707,454		$   3.18		$   1,567,299		$   3.00		14.4%		12.5%		7.0%		5.1%

		31%				Ave. Direct Marketing Expenses (non-staff only/		$   970,182		$   1.89		$   1,026,891		$   2.02		$   1,261,504		$   2.35		$   1,074,880		$   2.06		10.8%		8.9%		3.5%		1.8%

						Ave. Total In-person Attendance		513,727				507,659				536,402				522,725				1.8%

		3		Community - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   59,156		$   1.67		$   58,525		$   1.42		$   39,260		$   0.94		$   37,770		$   0.84		-36.2%		-49.4%		-40.3%		-52.7%

						Ave. Direct Marketing Expenses (non-staff only/		$   46,528		$   1.31		$   46,859		$   1.14		$   34,017		$   0.82		$   31,714		$   0.71		-31.8%		-46.0%		-36.3%		-49.5%

						Ave. Total In-person Attendance		35,485				41,279				41,673				44,762				26.1%

				Small (278)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   12,662		$   0.75		$   12,994		$   0.86		$   12,763		$   0.70		$   12,902		$   0.73		1.9%		-3.3%		-4.8%		-9.6%

		8%				Ave. Direct Marketing Expenses (non-staff only/		$   11,568		$   0.69		$   11,911		$   0.79		$   11,530		$   0.63		$   11,835		$   0.67		2.3%		-2.9%		-4.4%		-9.2%

						Ave. Total In-person Attendance		16,800				15,031				18,160				17,701				5.4%

				Medium (194)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   70,569		$   1.50		$   73,084		$   1.72		$   65,377		$   1.54		$   68,147		$   1.58		-3.4%		5.4%		-9.7%		-1.5%

		16%				Ave. Direct Marketing Expenses (non-staff only/		$   60,044		$   1.28		$   61,525		$   1.45		$   54,238		$   1.28		$   57,083		$   1.32		-4.9%		3.7%		-11.2%		-3.1%

						Ave. Total In-person Attendance		47,022				42,398				42,517				43,100				-8.3%

				Large (67)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   389,977		$   2.10		$   381,151		$   1.81		$   391,114		$   1.90		$   377,763		$   1.69		-3.1%		-19.6%		-9.5%		-24.9%

		29%				Ave. Direct Marketing Expenses (non-staff only/		$   267,148		$   1.44		$   254,047		$   1.21		$   275,636		$   1.34		$   267,790		$   1.20		0.2%		-16.8%		-6.3%		-22.3%

						Ave. Total In-person Attendance		185,289				210,124				205,455				223,348				20.5%

		4		Dance - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   202,022		$   9.23		$   207,077		$   9.60		$   180,169		$   8.54		$   182,480		$   8.88		-9.7%		-3.8%		-15.6%		-10.1%

						Ave. Direct Marketing Expenses (non-staff only/		$   157,282		$   7.18		$   163,113		$   7.56		$   160,426		$   7.60		$   159,660		$   7.77		1.5%		8.1%		-5.1%		1.0%

						Ave. Total In-person Attendance		21,892				21,567				21,109				20,554				-6.1%

				Small (117)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   9,132		$   1.98		$   8,296		$   1.75		$   7,892		$   1.63		$   8,240		$   1.97		-9.8%		-0.2%		-15.7%		-6.7%

		1%				Ave. Direct Marketing Expenses (non-staff only/		$   8,871		$   1.92		$   8,155		$   1.72		$   7,683		$   1.59		$   8,123		$   1.95		-8.4%		1.3%		-14.4%		-5.3%

						Ave. Total In-person Attendance		4,621				4,744				4,830				4,176				-9.6%

				Medium (95)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   41,031		$   2.39		$   38,317		$   2.28		$   39,888		$   2.94		$   38,703		$   1.67		-5.7%		-30.1%		-11.8%		-34.7%

		13%				Ave. Direct Marketing Expenses (non-staff only/		$   36,295		$   2.11		$   34,666		$   2.06		$   34,249		$   2.52		$   33,594		$   1.45		-7.4%		-31.4%		-13.5%		-35.9%

						Ave. Total In-person Attendance		17,192				16,789				13,568				23,201				34.9%

				Large (36)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   750,803		$   9.73		$   750,794		$   8.38		$   866,517		$   9.93		$   888,947		$   11.62		18.4%		19.4%		10.7%		11.6%

		22%				Ave. Direct Marketing Expenses (non-staff only/		$   568,201		$   7.37		$   569,297		$   6.35		$   659,829		$   7.56		$   695,819		$   9.10		22.5%		23.5%		14.4%		15.4%

						Ave. Total In-person Attendance		77,142				89,620				87,230				76,499				-0.8%

		5		Music - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   48,304		$   3.84		$   50,379		$   3.28		$   39,615		$   2.31		$   40,438		$   2.48		-16.3%		-35.4%		-21.8%		-39.6%

						Ave. Direct Marketing Expenses (non-staff only/		$   38,497		$   3.06		$   41,928		$   2.73		$   36,552		$   2.13		$   37,458		$   2.30		-2.7%		-24.9%		-9.1%		-29.8%

						Ave. Total In-person Attendance		12,569				15,370				17,163				16,293				29.6%

				Small (240)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   8,993		$   2.28		$   8,467		$   0.76		$   8,596		$   0.73		$   8,809		$   0.82		-2.0%		-64.1%		-8.5%		-66.4%

		1%				Ave. Direct Marketing Expenses (non-staff only/		$   8,915		$   2.26		$   8,397		$   0.75		$   8,534		$   0.73		$   8,731		$   0.81		-2.1%		-64.1%		-8.5%		-66.4%

						Ave. Total In-person Attendance		3,948				11,204				11,724				10,767				172.8%

				Medium (114)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   29,717		$   2.25		$   30,253		$   2.98		$   31,302		$   3.46		$   30,012		$   2.45		1.0%		8.8%		-5.6%		1.7%

		9%				Ave. Direct Marketing Expenses (non-staff only/		$   26,869		$   2.04		$   27,282		$   2.69		$   28,669		$   3.17		$   27,294		$   2.23		1.6%		9.5%		-5.1%		2.3%

						Ave. Total In-person Attendance		13,183				10,151				9,052				12,233				-7.2%

				Large (52)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   183,652		$   3.96		$   207,138		$   4.17		$   193,082		$   4.18		$   200,732		$   4.51		9.3%		13.8%		2.2%		6.4%

		26%				Ave. Direct Marketing Expenses (non-staff only/		$   138,943		$   2.99		$   147,354		$   2.97		$   138,800		$   3.01		$   147,973		$   3.32		6.5%		10.9%		-0.5%		3.7%

						Ave. Total In-person Attendance		46,395				49,633				46,137				44,544				-4.0%

		6		Opera - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   606,746		$   16.50		$   628,100		$   16.83		$   648,545		$   18.95		$   642,887		$   19.24		6.0%		16.6%		-1.0%		9.0%

						Ave. Direct Marketing Expenses (non-staff only/		$   438,156		$   11.91		$   460,561		$   12.34		$   532,183		$   15.55		$   516,468		$   15.46		17.9%		29.8%		10.2%		21.3%

						Ave. Total In-person Attendance		36,777				37,321				34,224				33,408				-9.2%

				Small (28)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   20,634		$   1.83		$   19,542		$   2.02		$   17,683		$   1.52		$   19,026		$   2.23		-7.8%		21.8%		-13.8%		13.9%

		6%				Ave. Direct Marketing Expenses (non-staff only/		$   19,620		$   1.74		$   18,013		$   1.86		$   17,145		$   1.48		$   17,965		$   2.11		-8.4%		21.0%		-14.4%		13.1%

						Ave. Total In-person Attendance		11,275				9,659				11,618				8,534				-24.3%

				Medium (22)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   130,371		$   6.48		$   129,711		$   7.47		$   135,578		$   7.41		$   151,651		$   7.39		16.3%		14.1%		8.7%		6.7%

		16%				Ave. Direct Marketing Expenses (non-staff only/		$   110,269		$   5.48		$   107,140		$   6.17		$   113,349		$   6.20		$   127,316		$   6.21		15.5%		13.3%		7.9%		5.9%

						Ave. Total In-person Attendance		20,130				17,373				18,294				20,517				1.9%

				Large (24)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   1,620,097		$   12.83		$   1,665,782		$   13.69		$   1,717,968		$   14.89		$   1,784,452		$   14.83		10.1%		15.6%		2.9%		8.0%

		31%				Ave. Direct Marketing Expenses (non-staff only/		$   1,157,359		$   9.17		$   1,162,498		$   9.55		$   1,182,518		$   10.25		$   1,229,322		$   10.22		6.2%		11.5%		-0.7%		4.2%

						Ave. Total In-person Attendance		126,248				121,719				115,400				120,315				-4.7%

		9		PACs - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   636,162		$   5.67		$   621,872		$   5.00		$   664,854		$   6.13		$   530,394		$   5.00		-16.6%		-11.9%		-22.1%		-17.6%

						Ave. Direct Marketing Expenses (non-staff only/		$   485,578		$   4.33		$   478,016		$   3.85		$   577,626		$   5.33		$   453,009		$   4.27		-6.7%		-1.4%		-12.8%		-7.8%

						Ave. Total In-person Attendance		112,207				124,250				108,419				106,150				-5.4%

				Small (39)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   40,538		$   2.91		$   36,213		$   3.37		$   39,411		$   3.17		$   40,013		$   3.11		-1.3%		7.1%		-7.8%		0.1%

		16%				Ave. Direct Marketing Expenses (non-staff only/		$   36,558		$   2.62		$   32,608		$   3.03		$   34,517		$   2.77		$   33,536		$   2.61		-8.3%		-0.4%		-14.3%		-6.9%

						Ave. Total In-person Attendance		13,948				10,757				12,452				12,850				-7.9%

				Medium (54)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   364,886		$   4.86		$   328,471		$   4.92		$   384,430		$   5.79		$   359,398		$   5.67		-1.5%		16.9%		-7.9%		9.2%

		24%				Ave. Direct Marketing Expenses (non-staff only/		$   280,438		$   3.73		$   246,500		$   3.70		$   293,273		$   4.42		$   273,799		$   4.32		-2.4%		15.8%		-8.8%		8.3%

						Ave. Total In-person Attendance		75,146				66,696				66,406				63,341				-15.7%

				Large (19)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   3,015,964		$   7.65		$   3,498,244		$   8.49		$   2,883,175		$   7.96		$   2,769,200		$   7.70		-8.2%		0.6%		-14.2%		-5.9%

		31%				Ave. Direct Marketing Expenses (non-staff only/		$   1,895,273		$   4.81		$   2,483,276		$   6.02		$   2,035,838		$   5.62		$   1,918,123		$   5.33		1.2%		10.9%		-5.4%		3.7%

						Ave. Total In-person Attendance		394,169				412,199				362,320				359,620				-8.8%

		10		Symphony Orchestras - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   338,410		$   7.40		$   350,956		$   8.58		$   318,787		$   7.80		$   326,659		$   7.67		-3.5%		3.7%		-9.8%		-3.1%

						Ave. Direct Marketing Expenses (non-staff only/		$   240,642		$   5.26		$   315,334		$   7.71		$   303,977		$   7.44		$   298,902		$   7.02		24.2%		33.5%		16.1%		24.7%

						Ave. Total In-person Attendance		45,748				40,915				40,865				42,580				-6.9%

				Small (88)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   18,535		$   3.06		$   18,304		$   3.08		$   19,015		$   3.18		$   20,311		$   3.38		9.6%		10.6%		2.4%		3.4%

		0%				Ave. Direct Marketing Expenses (non-staff only/		$   18,114		$   2.99		$   18,164		$   3.06		$   18,921		$   3.17		$   20,219		$   3.37		11.6%		12.7%		4.3%		5.3%

						Ave. Total In-person Attendance		6,065				5,935				5,972				6,007				-1.0%

				Medium (61)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   177,864		$   6.35		$   178,257		$   7.09		$   171,538		$   7.38		$   176,570		$   7.71		-0.7%		21.4%		-7.2%		13.5%

		24%				Ave. Direct Marketing Expenses (non-staff only/		$   138,636		$   4.95		$   134,981		$   5.37		$   132,345		$   5.70		$   134,027		$   5.85		-3.3%		18.3%		-9.6%		10.5%

						Ave. Total In-person Attendance		28,030				25,127				23,229				22,914				-18.3%

				Large (16)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   3,289,840		$   9.11		$   3,504,765		$   9.37		$   3,372,343		$   9.36		$   3,523,880		$   9.70		7.1%		6.5%		0.1%		-0.5%

		29%				Ave. Direct Marketing Expenses (non-staff only/		$   2,342,168		$   6.49		$   2,541,746		$   6.80		$   2,437,200		$   6.76		$   2,516,379		$   6.93		7.4%		6.8%		0.4%		-0.2%

						Ave. Total In-person Attendance		361,125				373,849				360,441				363,257				0.6%

		11		Theatre - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   320,025		$   8.30		$   321,459		$   8.42		$   303,791		$   7.54		$   313,849		$   7.81		-1.9%		-5.9%		-8.3%		-12.0%

						Ave. Direct Marketing Expenses (non-staff only/		$   240,579		$   6.24		$   249,079		$   6.52		$   268,455		$   6.66		$   272,562		$   6.78		13.3%		8.7%		5.9%		1.6%

						Ave. Total In-person Attendance		38,567				38,183				40,299				40,179				4.2%

				Small (221)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   10,905		$   1.31		$   11,104		$   1.90		$   10,393		$   1.95		$   10,160		$   2.04		-6.8%		55.4%		-12.9%		45.2%

		4%				Ave. Direct Marketing Expenses (non-staff only/		$   10,706		$   1.29		$   10,827		$   1.85		$   10,117		$   1.90		$   9,802		$   1.96		-8.4%		52.7%		-14.4%		42.7%

						Ave. Total In-person Attendance		8,322				5,850				5,331				4,989				-40.0%

				Medium (232)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   84,202		$   3.80		$   82,438		$   3.73		$   79,364		$   3.91		$   79,774		$   4.03		-5.3%		6.0%		-11.5%		-1.0%

		22%				Ave. Direct Marketing Expenses (non-staff only/		$   65,300		$   2.95		$   63,374		$   2.87		$   60,658		$   2.99		$   62,429		$   3.15		-4.4%		6.9%		-10.7%		-0.1%

						Ave. Total In-person Attendance		22,145				22,080				20,315				19,801				-10.6%

				Large (127)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   1,065,132		$   8.38		$   1,078,474		$   8.70		$   1,089,067		$   8.75		$   1,038,689		$   8.80		-2.5%		5.0%		-8.9%		-1.9%

		31%				Ave. Direct Marketing Expenses (non-staff only/		$   762,198		$   6.00		$   776,589		$   6.26		$   778,546		$   6.26		$   721,505		$   6.11		-5.3%		1.9%		-11.5%		-4.7%

						Ave. Total In-person Attendance		127,136				124,007				124,459				118,055				-7.1%

		7		Other Museums - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   379,334		$   2.15		$   399,789		$   2.19		$   358,356		$   1.87		$   344,944		$   1.74		-9.1%		-18.9%		-15.0%		-24.2%

						Ave. Direct Marketing Expenses (non-staff only/		$   265,273		$   1.50		$   287,033		$   1.57		$   342,884		$   1.79		$   321,163		$   1.62		21.1%		8.0%		13.1%		0.9%

						Ave. Total In-person Attendance		176,806				182,252				191,974				198,213				12.1%

				Small (39)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   18,428		$   1.33		$   19,989		$   1.27		$   18,770		$   1.43		$   17,030		$   1.21		-7.6%		-9.0%		-13.6%		-15.0%

		13%				Ave. Direct Marketing Expenses (non-staff only/		$   16,814		$   1.21		$   17,095		$   1.09		$   18,770		$   1.21		$   14,873		$   1.05		-11.5%		-12.9%		-17.3%		-18.6%

						Ave. Total In-person Attendance		13,901				15,692				13,143				14,117				1.6%

				Medium (51)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   98,039		$   1.53		$   109,226		$   1.65		$   111,453		$   1.69		$   116,460		$   1.83		18.8%		19.4%		11.0%		11.6%

		28%				Ave. Direct Marketing Expenses (non-staff only/		$   67,664		$   1.06		$   79,715		$   1.20		$   81,861		$   1.24		$   84,254		$   1.32		24.5%		25.1%		16.4%		16.9%

						Ave. Total In-person Attendance		63,928				66,267				65,880				63,616				-0.5%

				Large (47)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   979,391		$   2.63		$   1,016,380		$   2.76		$   1,004,220		$   2.63		$   995,930		$   2.90		1.7%		10.4%		-5.0%		3.1%

		33%				Ave. Direct Marketing Expenses (non-staff only/		$   691,048		$   1.85		$   719,639		$   1.95		$   695,094		$   1.82		$   668,922		$   1.95		-3.2%		5.1%		-9.5%		-1.8%

						Ave. Total In-person Attendance		372,847				368,720				381,548				343,529				-7.9%

		8		General Performing Arts - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   166,403		$   7.01		$   182,722		$   8.22		$   172,276		$   7.10		$   169,981		$   6.44		2.1%		-8.1%		-4.5%		-14.1%

						Ave. Direct Marketing Expenses (non-staff only/		$   88,859		$   3.74		$   102,542		$   4.61		$   164,714		$   6.79		$   158,530		$   6.01		78.4%		60.5%		66.7%		50.0%

						Ave. Total In-person Attendance		23,743				22,232				24,258				26,391				11.2%

				Small (54)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   9,421		$   1.62		$   9,367		$   1.76		$   9,743		$   1.55		$   8,900		$   1.54		-5.5%		-4.8%		-11.7%		-11.0%

		4%				Ave. Direct Marketing Expenses (non-staff only/		$   9,183		$   1.58		$   9,119		$   1.71		$   9,061		$   1.44		$   8,578		$   1.49		-6.6%		-5.8%		-12.7%		-12.0%

						Ave. Total In-person Attendance		5,817				5,332				6,273				5,771				-0.8%

				Medium (45)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   69,697		$   1.01		$   76,137		$   1.27		$   68,078		$   1.80		$   66,338		$   1.16		-4.8%		14.6%		-11.0%		7.1%

		20%				Ave. Direct Marketing Expenses (non-staff only/		$   56,813		$   0.83		$   63,055		$   1.05		$   55,344		$   1.46		$   53,035		$   0.93		-6.6%		12.4%		-12.8%		5.1%

						Ave. Total In-person Attendance		68,688				59,824				37,806				57,033				-17.0%

				Large (14)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   1,376,829		$   9.68		$   1,091,365		$   7.37		$   951,662		$   6.11		$   1,228,954		$   8.51		-10.7%		-12.1%		-16.6%		-17.8%

		18%				Ave. Direct Marketing Expenses (non-staff only/		$   1,137,306		$   8.00		$   857,333		$   5.79		$   789,426		$   5.07		$   1,007,167		$   6.98		-11.4%		-12.8%		-17.2%		-18.5%

						Ave. Total In-person Attendance		142,214				148,179				155,753				144,350				1.5%

		RETURN ON MARKETING EFFORTS						2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation

		Total Program Revenue/Total Marketing Expenses		Arts Education - Overall

		RETURN ON DIRECT MARKETING SPEND				Ave. Program Revenue/		$   928,662				$   958,152				$   1,038,296				$   1,122,273				20.8%				12.9%

		Total Program Revenue/Direct Marketing Expenses				Ave. Direct Marketing Expenses (non-staff only)		$   43,830		$   21.19		$   49,445		$   19.38		$   55,594		$   18.68		$   58,501		$   19.18		33.5%		-9.5%		24.7%

						Ave. Total Marketing Expenses  (staff & non-staff)		70,457		$   13.18		72,002		$   13.31		57,338		$   18.11		59,962		$   18.72		-14.9%		42.0%		-20.5%

				Small (54)		Ave. Program Revenue/		$   46,831				$   50,720				$   55,223				$   57,622				23.0%				15.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   6,766		$   6.92		$   6,046		$   8.39		$   7,127		$   7.75		$   6,935		$   8.31		2.5%		20.0%		-4.2%		97%

						Ave. Total Marketing Expenses  (staff & non-staff)		7,000		$   6.69		6,465		$   7.85		8,016		$   6.89		7,604		$   7.58		8.6%		13.3%		1.5%		91%

				Medium (104)		Ave. Program Revenue/		$   265,250				$   265,653				$   275,565				$   272,913				2.9%				-3.8%

						Ave. Direct Marketing Expenses (non-staff only)		$   26,201		$   10.12		$   26,130		$   10.17		$   25,977		$   10.61		$   26,987		$   10.11		3.0%		-0.1%		-3.7%		80%

						Ave. Total Marketing Expenses  (staff & non-staff)		32,777		$   8.09		31,262		$   8.50		32,329		$   8.52		31,882		$   8.56		-2.7%		5.8%		-9.1%		85%

				Large (64)		Ave. Program Revenue/		$   2,525,878				$   2,517,692				$   2,541,305				$   2,570,865				1.8%				-4.9%

						Ave. Direct Marketing Expenses (non-staff only)		$   138,280		$   18.27		$   126,225		$   19.95		$   128,394		$   19.79		$   116,098		$   22.14		-16.0%		21.2%		-21.5%		67%

						Ave. Total Marketing Expenses  (staff & non-staff)		205,460		$   12.29		198,343		$   12.69		204,865		$   12.40		191,736		$   13.41		-6.7%		9.1%		-12.8%		61%

		2		Art Museums - Overall

						Ave. Program Revenue/		$   4,659,052				$   4,727,574				$   5,101,592				$   5,222,710				12.1%				4.8%

						Ave. Direct Marketing Expenses (non-staff only)		$   380,395		$   12.25		$   479,976		$   9.85		$   525,743		$   9.70		$   507,730		$   10.29		33.5%		-16.0%		24.7%

						Ave. Total Marketing Expenses  (staff & non-staff)		550,478		$   8.46		630,854		$   7.49		552,430		$   9.23		552,113		$   9.46		0.3%		11.8%		-6.3%

				Small (27)		Ave. Program Revenue/		$   57,913				$   63,855				$   63,734				$   62,046				7.1%				0.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   22,713		$   2.55		$   30,119		$   2.12		$   21,137		$   3.02		$   22,912		$   2.71		0.9%		6.2%		-5.7%		78%

						Ave. Total Marketing Expenses  (staff & non-staff)		29,019		$   2.00		38,170		$   1.67		29,328		$   2.17		29,015		$   2.14		-0.0%		7.2%		-6.6%		79%

				Medium (49)		Ave. Program Revenue/		$   570,242				$   485,534				$   614,988				$   590,166				3.5%				-3.3%

						Ave. Direct Marketing Expenses (non-staff only)		$   105,310		$   5.41		$   98,105		$   4.95		$   104,235		$   5.90		$   103,462		$   5.70		-1.8%		5.3%		-8.2%		68%

						Ave. Total Marketing Expenses  (staff & non-staff)		155,395		$   3.67		150,821		$   3.22		156,640		$   3.93		162,831		$   3.62		4.8%		-1.2%		-2.1%		64%

				Large (33)		Ave. Program Revenue/		$   14,246,779				$   14,498,123				$   15,774,164				$   15,094,014				5.9%				-1.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   970,182		$   14.68		$   1,026,891		$   14.12		$   1,261,504		$   12.50		$   1,074,880		$   14.04		10.8%		-4.4%		3.5%		71%

						Ave. Total Marketing Expenses  (staff & non-staff)		1,369,512		$   10.40		1,437,348		$   10.09		1,707,454		$   9.24		1,567,299		$   9.63		14.4%		-7.4%		7.0%		69%

		3		Community - Overall

						Ave. Program Revenue/		$   193,428				$   212,797				$   259,185				$   263,430				36.2%				27.3%

						Ave. Direct Marketing Expenses (non-staff only)		$   46,528		$   4.16		$   46,859		$   4.54		$   34,017		$   7.62		$   31,714		$   8.31		-31.8%		99.8%		-36.3%

						Ave. Total Marketing Expenses  (staff & non-staff)		59,156		$   3.27		58,525		$   3.64		39,260		$   6.60		37,770		$   6.97		-36.2%		113.3%		-40.3%

				Small (278)		Ave. Program Revenue/		$   35,503				$   37,193				$   35,126				$   37,948				6.9%				-0.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   11,568		$   3.07		$   11,911		$   3.00		$   11,530		$   3.05		$   11,835		$   3.21		2.3%		4.5%		-4.4%		91%

						Ave. Total Marketing Expenses  (staff & non-staff)		12,662		$   2.80		12,994		$   2.52		12,763		$   2.75		12,902		$   2.94		1.9%		4.9%		-4.8%		92%

				Medium (194)		Ave. Program Revenue/		$   178,679				$   184,432				$   197,872				$   184,960				3.5%				-3.3%

						Ave. Direct Marketing Expenses (non-staff only)		$   60,044		$   2.98		$   61,525		$   3.00		$   54,238		$   3.65		$   57,083		$   3.24		-4.9%		8.9%		-11.2%		85%

						Ave. Total Marketing Expenses  (staff & non-staff)		70,569		$   2.53		73,084		$   2.52		65,377		$   3.03		68,147		$   2.71		-3.4%		7.2%		-9.7%		84%

				Large (67)		Ave. Program Revenue/		$   1,589,325				$   1,741,599				$   1,742,608				$   1,659,628				4.4%				-2.4%

						Ave. Direct Marketing Expenses (non-staff only)		$   267,148		$   5.95		$   254,047		$   6.86		$   275,636		$   6.32		$   267,790		$   6.20		0.2%		4.2%		-6.3%		69%

						Ave. Total Marketing Expenses  (staff & non-staff)		389,977		$   4.08		381,151		$   4.57		391,114		$   4.46		377,763		$   4.39		-3.1%		7.8%		-9.5%		71%

		4		Dance - Overall

						Ave. Program Revenue/		$   934,561				$   963,052				$   1,094,188				$   1,107,836				18.5%				10.8%

						Ave. Direct Marketing Expenses (non-staff only)		$   157,282		$   5.94		$   163,113		$   5.90		$   160,426		$   6.82		$   159,660		$   6.94		1.5%		16.8%		-5.1%

						Ave. Total Marketing Expenses  (staff & non-staff)		202,022		$   4.63		207,077		$   4.65		180,169		$   6.07		182,480		$   6.07		-9.7%		31.2%		-15.6%

				Small (117)		Ave. Program Revenue/		$   31,987				$   30,139				$   33,319				$   34,374				7.5%				0.4%

						Ave. Direct Marketing Expenses (non-staff only)		$   8,871		$   3.61		$   8,155		$   3.70		$   7,683		$   4.34		$   8,123		$   4.23		-8.4%		17.4%		-14.4%		97%

						Ave. Total Marketing Expenses  (staff & non-staff)		9,132		$   3.50		8,296		$   3.63		7,892		$   4.22		8,240		$   4.17		-9.8%		19.1%		-15.7%		99%

				Medium (95)		Ave. Program Revenue/		$   209,516				$   213,089				$   228,835				$   221,717				5.8%				-1.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   36,295		$   5.77		$   34,666		$   6.15		$   34,249		$   6.68		$   33,594		$   6.60		-7.4%		14.3%		-13.5%		88%

						Ave. Total Marketing Expenses  (staff & non-staff)		41,031		$   5.11		38,317		$   5.56		39,888		$   5.74		38,703		$   5.73		-5.7%		12.2%		-11.8%		87%

				Large (36)		Ave. Program Revenue/		$   3,595,776				$   3,634,125				$   3,989,668				$   4,045,877				12.5%				5.2%

						Ave. Direct Marketing Expenses (non-staff only)		$   568,201		$   6.33		$   569,297		$   6.38		$   659,829		$   6.05		$   695,819		$   5.81		22.5%		-8.1%		14.4%		76%

						Ave. Total Marketing Expenses  (staff & non-staff)		750,803		$   4.79		750,794		$   4.84		866,517		$   4.60		888,947		$   4.55		18.4%		-5.0%		10.7%		78%

		5		Music - Overall

						Ave. Program Revenue/		$   168,318				$   179,893				$   195,557				$   197,555				17.4%				9.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   38,497		$   4.37		$   41,928		$   4.29		$   36,552		$   5.35		$   37,458		$   5.27		-2.7%		20.6%		-9.1%		80%

						Ave. Total Marketing Expenses  (staff & non-staff)		48,304		$   3.48		50,379		$   3.57		39,615		$   4.94		40,438		$   4.89		-16.3%		40.2%		-21.8%		93%

				Small (240)		Ave. Program Revenue/		$   26,099				$   26,354				$   25,165				$   24,718				-5.3%				-11.5%

						Ave. Direct Marketing Expenses (non-staff only)		$   8,915		$   2.93		$   8,397		$   3.14		$   8,534		$   2.95		$   8,731		$   2.83		-2.1%		-3.3%		-8.5%		99%

						Ave. Total Marketing Expenses  (staff & non-staff)		8,993		$   2.90		8,467		$   3.11		8,596		$   2.93		8,809		$   2.81		-2.0%		-3.3%		-8.5%		99%

				Medium (114)		Ave. Program Revenue/		$   115,401				$   118,889				$   117,438				$   117,092				1.5%				-5.2%

						Ave. Direct Marketing Expenses (non-staff only)		$   26,869		$   4.29		$   27,282		$   4.36		$   28,669		$   4.10		$   27,294		$   4.29		1.6%		-0.1%		-5.1%		90%

						Ave. Total Marketing Expenses  (staff & non-staff)		29,717		$   3.88		30,253		$   3.93		31,302		$   3.75		30,012		$   3.90		1.0%		0.5%		-5.6%		91%

				Large (52)		Ave. Program Revenue/		$   561,649				$   630,442				$   604,879				$   682,469				21.5%				13.6%

						Ave. Direct Marketing Expenses (non-staff only)		$   138,943		$   4.04		$   147,354		$   4.28		$   138,800		$   4.36		$   147,973		$   4.61		6.5%		14.1%		-0.5%		76%

						Ave. Total Marketing Expenses  (staff & non-staff)		183,652		$   3.06		207,138		$   3.04		193,082		$   3.13		200,732		$   3.40		9.3%		11.2%		2.2%		74%

		6		Opera - Overall

						Ave. Program Revenue/		$   2,325,378				$   2,251,787				$   2,287,430				$   2,285,998				-1.7%				-8.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   438,156		$   5.31		$   460,561		$   4.89		$   532,183		$   4.30		$   516,468		$   4.43		17.9%		-16.6%		10.2%

						Ave. Total Marketing Expenses  (staff & non-staff)		606,746		$   3.83		628,100		$   3.59		648,545		$   3.53		642,887		$   3.56		6.0%		-7.2%		-1.0%

				Small (28)		Ave. Program Revenue/		$   67,905				$   58,983				$   60,920				$   62,098				-8.6%				-14.5%

						Ave. Direct Marketing Expenses (non-staff only)		$   19,620		$   3.46		$   18,013		$   3.27		$   17,145		$   3.55		$   17,965		$   3.46		-8.4%		-0.1%		-14.4%		95%

						Ave. Total Marketing Expenses  (staff & non-staff)		20,634		$   3.29		19,542		$   3.02		17,683		$   3.45		19,026		$   3.26		-7.8%		-0.8%		-13.8%		94%

				Medium (22)		Ave. Program Revenue/		$   374,157				$   351,786				$   331,686				$   384,872				2.9%				-3.9%

						Ave. Direct Marketing Expenses (non-staff only)		$   110,269		$   3.39		$   107,140		$   3.28		$   113,349		$   2.93		$   127,316		$   3.02		15.5%		-10.9%		7.9%		85%

						Ave. Total Marketing Expenses  (staff & non-staff)		130,371		$   2.87		129,711		$   2.71		135,578		$   2.45		151,651		$   2.54		16.3%		-11.6%		8.7%		84%

				Large (24)		Ave. Program Revenue/		$   10,819,648				$   11,127,669				$   10,616,326				$   10,744,573				-0.7%				-7.2%

						Ave. Direct Marketing Expenses (non-staff only)		$   1,157,359		$   9.35		$   1,162,498		$   9.57		$   1,182,518		$   8.98		$   1,229,322		$   8.74		6.2%		-6.5%		-0.7%		71%

						Ave. Total Marketing Expenses  (staff & non-staff)		1,620,097		$   6.68		1,665,782		$   6.68		1,717,968		$   6.18		1,784,452		$   6.02		10.1%		-9.8%		2.9%		69%

		9		PACs - Overall		PACs

						Ave. Program Revenue/		$   3,209,233				$   3,508,644				$   3,934,666				$   3,938,885				22.7%				14.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   485,578		$   6.61		$   478,016		$   7.34		$   577,626		$   6.81		$   453,009		$   8.69		-6.7%		31.6%		-12.8%

						Ave. Total Marketing Expenses  (staff & non-staff)		636,162		$   5.04		621,872		$   5.64		664,854		$   5.92		530,394		$   7.43		-16.6%		47.2%		-22.1%

				Small (39)		Ave. Program Revenue/		$   158,341				$   159,554				$   148,286				$   141,069				-10.9%				-16.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   36,558		$   4.33		$   32,608		$   4.89		$   34,517		$   4.30		$   33,536		$   4.21		-8.3%		-2.9%		-14.3%		90%

						Ave. Total Marketing Expenses  (staff & non-staff)		40,538		$   3.91		36,213		$   4.41		39,411		$   3.76		40,013		$   3.53		-1.3%		-9.7%		-7.8%		84%

				Medium (54)		Ave. Program Revenue/		$   1,163,450				$   1,104,354				$   1,203,704				$   1,141,511				-1.9%				-8.3%

						Ave. Direct Marketing Expenses (non-staff only)		$   280,438		$   4.15		$   246,500		$   4.48		$   293,273		$   4.10		$   273,799		$   4.17		-2.4%		0.5%		-8.8%		77%

						Ave. Total Marketing Expenses  (staff & non-staff)		364,886		$   3.19		328,471		$   3.36		384,430		$   3.13		359,398		$   3.18		-1.5%		-0.4%		-7.9%		76%

				Large (19)		Ave. Program Revenue/		$   16,683,747				$   16,694,391				$   15,791,582				$   17,031,867				2.1%				-4.6%

						Ave. Direct Marketing Expenses (non-staff only)		$   1,895,273		$   8.80		$   2,483,276		$   6.72		$   2,035,838		$   7.76		$   1,918,123		$   8.88		1.2%		0.9%		-5.4%		63%

						Ave. Total Marketing Expenses  (staff & non-staff)		3,015,964		$   5.53		3,498,244		$   4.77		2,883,175		$   5.48		2,769,200		$   6.15		-8.2%		11.2%		-14.2%		69%

		10		Symphony Orchestras - Overall

						Ave. Program Revenue/		$   1,726,444				$   1,789,975				$   1,939,739				$   1,902,101				10.2%				3.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   240,642		$   7.17		$   315,334		$   5.68		$   303,977		$   6.38		$   298,902		$   6.36		24.2%		-11.3%		16.1%

						Ave. Total Marketing Expenses  (staff & non-staff)		338,410		$   5.10		350,956		$   5.10		318,787		$   6.08		326,659		$   5.82		-3.5%		14.1%		-9.8%

				Small (88)		Ave. Program Revenue/		$   54,778				$   54,336				$   56,688				$   58,856				7.4%				0.4%

						Ave. Direct Marketing Expenses (non-staff only)		$   18,114		$   3.02		$   18,164		$   2.99		$   18,921		$   3.00		$   20,219		$   2.91		11.6%		-3.7%		4.3%		98%

						Ave. Total Marketing Expenses  (staff & non-staff)		18,535		$   2.96		18,304		$   2.97		19,015		$   2.98		20,311		$   2.90		9.6%		-2.0%		2.4%		100%

				Medium (61)		Ave. Program Revenue/		$   557,124				$   580,503				$   580,778				$   618,140				11.0%				3.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   138,636		$   4.02		$   134,981		$   4.30		$   132,345		$   4.39		$   134,027		$   4.61		-3.3%		14.8%		-9.6%		78%

						Ave. Total Marketing Expenses  (staff & non-staff)		177,864		$   3.13		178,257		$   3.26		171,538		$   3.39		176,570		$   3.50		-0.7%		11.8%		-7.2%		76%

				Large (16)		Ave. Program Revenue/		$   14,269,150				$   14,783,288				$   15,235,262				$   16,210,563				13.6%				6.2%

						Ave. Direct Marketing Expenses (non-staff only)		$   2,342,168		$   6.09		$   2,541,746		$   5.82		$   2,437,200		$   6.25		$   2,516,379		$   6.44		7.4%		5.7%		0.4%		71%

						Ave. Total Marketing Expenses  (staff & non-staff)		3,289,840		$   4.34		3,504,765		$   4.22		3,372,343		$   4.52		3,523,880		$   4.60		7.1%		6.1%		0.1%		71%

		11		Theatre - Overall

						Ave. Program Revenue/		$   1,226,974				$   1,289,394				$   1,430,238				$   1,427,459				16.3%				8.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   240,579		$   5.10		$   249,079		$   5.18		$   268,455		$   5.33		$   272,562		$   5.24		13.3%		2.7%		5.9%

						Ave. Total Marketing Expenses  (staff & non-staff)		320,025		$   3.83		321,459		$   4.01		303,791		$   4.71		313,849		$   4.55		-1.9%		18.6%		-8.3%

				Small (221)		Ave. Program Revenue/		$   45,310				$   46,599				$   48,910				$   47,634				5.1%				-1.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   10,706		$   4.23		$   10,827		$   4.30		$   10,117		$   4.83		$   9,802		$   4.86		-8.4%		14.8%		-14.4%		98%

						Ave. Total Marketing Expenses  (staff & non-staff)		10,905		$   4.15		11,104		$   4.20		10,393		$   4.71		10,160		$   4.69		-6.8%		12.8%		-12.9%		96%

				Medium (232)		Ave. Program Revenue/		$   291,147				$   289,562				$   294,177				$   296,073				1.7%				-5.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   65,300		$   4.46		$   63,374		$   4.57		$   60,658		$   4.85		$   62,429		$   4.74		-4.4%		6.4%		-10.7%		78%

						Ave. Total Marketing Expenses  (staff & non-staff)		84,202		$   3.46		82,438		$   3.51		79,364		$   3.71		79,774		$   3.71		-5.3%		7.3%		-11.5%		78%

				Large (127)		Ave. Program Revenue/		$   3,983,801				$   3,891,366				$   4,095,533				$   3,837,525				-3.7%				-10.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   762,198		$   5.23		$   776,589		$   5.01		$   778,546		$   5.26		$   721,505		$   5.32		-5.3%		1.8%		-11.5%		72%

						Ave. Total Marketing Expenses  (staff & non-staff)		1,065,132		$   3.74		1,078,474		$   3.61		1,089,067		$   3.76		1,038,689		$   3.69		-2.5%		-1.2%		-8.9%		69%

		7		Other Museums - Overall

						Ave. Program Revenue/		$   2,448,381				$   2,580,104				$   2,819,470				$   3,003,618				22.7%				14.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   265,273		$   9.23		$   287,033		$   8.99		$   342,884		$   8.22		$   321,163		$   9.35		21.1%		1.3%		13.1%

						Ave. Total Marketing Expenses  (staff & non-staff)		379,334		$   6.45		399,789		$   6.45		358,356		$   7.87		344,944		$   8.71		-9.1%		34.9%		-15.0%

				Small (39)		Ave. Program Revenue/		$   57,578				$   60,683				$   59,645				$   74,799				29.9%				21.4%

						Ave. Direct Marketing Expenses (non-staff only)		$   16,814		$   3.42		$   17,095		$   3.55		$   18,770		$   3.76		$   14,873		$   5.03		-11.5%		46.9%		-17.3%		91%

						Ave. Total Marketing Expenses  (staff & non-staff)		18,428		$   3.12		19,989		$   3.04		18,770		$   3.18		17,030		$   4.39		-7.6%		40.6%		-13.6%		87%

				Medium (51)		Ave. Program Revenue/		$   470,113				$   522,011				$   550,474				$   530,971				12.9%				5.6%

						Ave. Direct Marketing Expenses (non-staff only)		$   67,664		$   6.95		$   79,715		$   6.55		$   81,861		$   6.72		$   84,254		$   6.30		24.5%		-9.3%		16.4%		69%

						Ave. Total Marketing Expenses  (staff & non-staff)		98,039		$   4.80		109,226		$   4.78		111,453		$   4.94		116,460		$   4.56		18.8%		-4.9%		11.0%		72%

				Large (47)		Ave. Program Revenue/		$   4,442,963				$   4,664,339				$   5,403,206				$   4,848,325				9.1%				2.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   691,048		$   6.43		$   719,639		$   6.48		$   695,094		$   7.77		$   668,922		$   7.25		-3.2%		12.7%		-9.5%		71%

						Ave. Total Marketing Expenses  (staff & non-staff)		979,391		$   4.54		1,016,380		$   4.59		1,004,220		$   5.38		995,930		$   4.87		1.7%		7.3%		-5.0%		67%

		8		General Performing Arts - Overall

						Ave. Program Revenue/		$   458,473				$   540,213				$   509,665				$   450,873				-1.7%				-8.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   88,859		$   5.16		$   102,542		$   5.27		$   164,714		$   3.09		$   158,530		$   2.84		78.4%		-44.9%		66.7%

						Ave. Total Marketing Expenses  (staff & non-staff)		166,403		$   2.76		182,722		$   2.96		172,276		$   2.96		169,981		$   2.65		2.1%		-3.7%		-4.5%

				Small (54)		Ave. Program Revenue/		$   35,204				$   37,934				$   34,867				$   29,611				-15.9%				-21.4%

						Ave. Direct Marketing Expenses (non-staff only)		$   9,183		$   3.83		$   9,119		$   4.16		$   9,061		$   3.85		$   8,578		$   3.45		-6.6%		-10.0%		-12.7%		97%

						Ave. Total Marketing Expenses  (staff & non-staff)		9,421		$   3.74		9,367		$   4.05		9,743		$   3.58		8,900		$   3.33		-5.5%		-11.0%		-11.7%		96%

				Medium (45)		Ave. Program Revenue/		$   241,862				$   252,019				$   253,768				$   230,199				-4.8%				-11.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   56,813		$   4.26		$   63,055		$   4.00		$   55,344		$   4.59		$   53,035		$   4.34		-6.6%		2.0%		-12.8%		82%

						Ave. Total Marketing Expenses  (staff & non-staff)		69,697		$   3.47		76,137		$   3.31		68,078		$   3.73		66,338		$   3.47		-4.8%		-0.0%		-11.0%		80%

				Large (14)		Ave. Program Revenue/		$   4,802,481				$   4,500,055				$   4,729,239				$   4,207,362				-12.4%				-18.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   1,137,306		$   4.22		$   857,333		$   5.25		$   789,426		$   5.99		$   1,007,167		$   4.18		-11.4%		-1.1%		-17.2%		83%

						Ave. Total Marketing Expenses  (staff & non-staff)		1,376,829		$   3.49		1,091,365		$   4.12		951,662		$   4.97		1,228,954		$   3.42		-10.7%		-1.9%		-16.6%		82%
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		RESPONSE TO MARKETING EFFORTS		RESPONSE TO MARKETING EFFORTS INDEX AND RESPONSE TO DIRECT MARKETING SPEND INDEX TRENDS, BY SECTOR 
(3,115 ORGANIZATIONS)		2014		2010 Index		2015		2011 Index		2016		2012 Index		2017		2013 Index		2014-2017 change		2014-2017 index change		2014-2017 change, adjusted for inflation		2010-2013 index change, adjusted for inflation

		Total Marketing Expenses/Total In-person Attendance		Arts Education

		RESPONSE TO DIRECT MARKETING SPEND		Ave. Total Marketing Expenses/		$   70,457		$   3.34		$   72,002		$   3.98		$   57,338		$   3.38		$   59,962		$   3.38		-14.9%		1.2%		-20.5%		-5.4%

		Direct Marketing Expenses/Total In-person Attendance		Ave. Direct Marketing Expenses (non-staff only/		$   43,830		$   2.08		$   49,445		$   2.73		$   55,594		$   3.28		$   58,501		$   3.30		33.5%		58.8%		24.7%		48.4%

				Ave. Total In-person Attendance		21,102				18,113				16,942				17,742				-15.9%

		2		Art Museums

				Ave. Total Marketing Expenses/		$   550,478		$   2.31		$   630,854		$   2.68		$   552,430		$   3.28		$   552,113		$   3.14		0.3%		35.5%		-6.3%		26.7%

				Ave. Direct Marketing Expenses (non-staff only/		$   380,395		$   1.60		$   479,976		$   2.04		$   525,743		$   3.12		$   507,730		$   2.88		33.5%		80.3%		24.7%		68.5%

				Ave. Total In-person Attendance		237,954				235,481				168,501				176,110				-26.0%

		3		Community

				Ave. Total Marketing Expenses/		$   59,156		$   1.67		$   58,525		$   1.42		$   39,260		$   0.94		$   37,770		$   0.84		-36.2%		-49.4%		-40.3%		-52.7%

				Ave. Direct Marketing Expenses (non-staff only/		$   46,528		$   1.31		$   46,859		$   1.14		$   34,017		$   0.82		$   31,714		$   0.71		-31.8%		-46.0%		-36.3%		-49.5%

				Ave. Total In-person Attendance		35,485				41,279				41,673				44,762				26.1%

		4		Dance

				Ave. Total Marketing Expenses/		$   202,022		$   9.23		$   207,077		$   9.60		$   180,169		$   8.54		$   182,480		$   8.88		-9.7%		-3.8%		-15.6%		-10.1%

				Ave. Direct Marketing Expenses (non-staff only/		$   157,282		$   7.18		$   163,113		$   7.56		$   160,426		$   7.60		$   159,660		$   7.77		1.5%		8.1%		-5.1%		1.0%

				Ave. Total In-person Attendance		21,892				21,567				21,109				20,554				-6.1%

		5		Music

				Ave. Total Marketing Expenses/		$   48,304		$   3.84		$   50,379		$   3.28		$   39,615		$   2.31		$   40,438		$   2.48		-16.3%		-35.4%		-21.8%		-39.6%

				Ave. Direct Marketing Expenses (non-staff only/		$   38,497		$   3.06		$   41,928		$   2.73		$   36,552		$   2.13		$   37,458		$   2.30		-2.7%		-24.9%		-9.1%		-29.8%

				Ave. Total In-person Attendance		12,569				15,370				17,163				16,293				29.6%

		6		Opera

				Ave. Total Marketing Expenses/		$   606,746		$   16.50		$   628,100		$   16.83		$   648,545		$   18.95		$   642,887		$   19.24		6.0%		16.6%		-1.0%		9.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   438,156		$   11.91		$   460,561		$   12.34		$   532,183		$   15.55		$   516,468		$   15.46		17.9%		29.8%		10.2%		21.3%

				Ave. Total In-person Attendance		36,777				37,321				34,224				33,408				-9.2%

		9		PACs

				Ave. Total Marketing Expenses/		$   636,162		$   5.67		$   621,872		$   5.00		$   664,854		$   6.13		$   530,394		$   5.00		-16.6%		-11.9%		-22.1%		-17.6%

				Ave. Direct Marketing Expenses (non-staff only/		$   485,578		$   4.33		$   478,016		$   3.85		$   577,626		$   5.33		$   453,009		$   4.27		-6.7%		-1.4%		-12.8%		-7.8%

				Ave. Total In-person Attendance		112,207				124,250				108,419				106,150				-5.4%

		10		Symphony Orchestras

				Ave. Total Marketing Expenses/		$   338,410		$   7.40		$   350,956		$   8.58		$   318,787		$   7.80		$   326,659		$   7.67		-3.5%		3.7%		-9.8%		-3.1%

				Ave. Direct Marketing Expenses (non-staff only/		$   240,642		$   5.26		$   315,334		$   7.71		$   303,977		$   7.44		$   298,902		$   7.02		24.2%		33.5%		16.1%		24.7%

				Ave. Total In-person Attendance		45,748				40,915				40,865				42,580				-6.9%

		11		Theatre

				Ave. Total Marketing Expenses)/		$   320,025		$   8.30		$   321,459		$   8.42		$   303,791		$   7.54		$   313,849		$   7.81		-1.9%		-5.9%		-8.3%		-12.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   240,579		$   6.24		$   249,079		$   6.52		$   268,455		$   6.66		$   272,562		$   6.78		13.3%		8.7%		5.9%		1.6%

				Ave. Total In-person Attendance		38,567				38,183				40,299				40,179				4.2%

		7		Other Museums

				Ave. Total Marketing Expenses/		$   379,334		$   2.15		$   399,789		$   2.19		$   358,356		$   1.87		$   344,944		$   1.74		-9.1%		-18.9%		-15.0%		-24.2%

				Ave. Direct Marketing Expenses (non-staff only/		$   265,273		$   1.50		$   287,033		$   1.57		$   342,884		$   1.79		$   321,163		$   1.62		21.1%		8.0%		13.1%		0.9%

				Ave. Total In-person Attendance		176,806				182,252				191,974				198,213				12.1%

		8		General Performing Arts

				Ave. Total Marketing Expenses/		$   166,403		$   7.01		$   182,722		$   8.22		$   172,276		$   7.10		$   169,981		$   6.44		2.1%		-8.1%		-4.5%		-14.1%

				Ave. Direct Marketing Expenses (non-staff only/		$   88,859		$   3.74		$   102,542		$   4.61		$   164,714		$   6.79		$   158,530		$   6.01		78.4%		60.5%		66.7%		50.0%

				Ave. Total In-person Attendance		23,743				22,232				24,258				26,391				11.2%

		RETURN ON MARKETING EFFORTS		RETURN ON DIRECT MARKETING SPEND AND 
RETURN ON MARKETING EFFORTS, BY SECTOR 
(3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation

		Total Program Revenue/Total Marketing Expenses		Arts Education

		RETURN ON DIRECT MARKETING SPEND		Ave. Program Revenue/		$   928,662				$   958,152				$   1,038,296				$   1,122,273				20.8%				12.9%

		Total Program Revenue/Direct Marketing Expenses		Ave. Direct Marketing Expenses (non-staff only)		$   43,830		$   21.19		$   49,445		$   19.38		$   55,594		$   18.68		$   58,501		$   19.18		33.5%		-9.5%		24.7%

				Ave. Total Marketing Expenses  (staff & non-staff)		70,457		$   13.18		72,002		$   13.31		57,338		$   18.11		59,962		$   18.72		-14.9%		42.0%		-20.5%

		2		Art Museums

				Ave. Program Revenue/		$   4,659,052				$   4,727,574				$   5,101,592				$   5,222,710				12.1%				4.8%

				Ave. Direct Marketing Expenses (non-staff only)		$   380,395		$   12.25		$   479,976		$   9.85		$   525,743		$   9.70		$   507,730		$   10.29		33.5%		-16.0%		24.7%

				Ave. Total Marketing Expenses  (staff & non-staff)		550,478		$   8.46		630,854		$   7.49		552,430		$   9.23		552,113		$   9.46		0.3%		11.8%		-6.3%

		3		Community

				Ave. Program Revenue/		$   193,428				$   212,797				$   259,185				$   263,430				36.2%				27.3%

				Ave. Direct Marketing Expenses (non-staff only)		$   46,528		$   4.16		$   46,859		$   4.54		$   34,017		$   7.62		$   31,714		$   8.31		-31.8%		99.8%		-36.3%

				Ave. Total Marketing Expenses  (staff & non-staff)		59,156		$   3.27		58,525		$   3.64		39,260		$   6.60		37,770		$   6.97		-36.2%		113.3%		-40.3%

		4		Dance

				Ave. Program Revenue/		$   934,561				$   963,052				$   1,094,188				$   1,107,836				18.5%				10.8%

				Ave. Direct Marketing Expenses (non-staff only)		$   157,282		$   5.94		$   163,113		$   5.90		$   160,426		$   6.82		$   159,660		$   6.94		1.5%		16.8%		-5.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		202,022		$   4.63		207,077		$   4.65		180,169		$   6.07		182,480		$   6.07		-9.7%		31.2%		-15.6%

		5		Music

				Ave. Program Revenue/		$   168,318				$   179,893				$   195,557				$   197,555				17.4%				9.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   38,497		$   4.37		$   41,928		$   4.29		$   36,552		$   5.35		$   37,458		$   5.27		-2.7%		20.6%		-9.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		48,304		$   3.48		50,379		$   3.57		39,615		$   4.94		40,438		$   4.89		-16.3%		40.2%		-21.8%

		6		Opera

				Ave. Program Revenue/		$   2,325,378				$   2,251,787				$   2,287,430				$   2,285,998				-1.7%				-8.1%

				Ave. Direct Marketing Expenses (non-staff only)		$   438,156		$   5.31		$   460,561		$   4.89		$   532,183		$   4.30		$   516,468		$   4.43		17.9%		-16.6%		10.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		606,746		$   3.83		628,100		$   3.59		648,545		$   3.53		642,887		$   3.56		6.0%		-7.2%		-1.0%

		9		PACs

				Ave. Program Revenue/		$   3,209,233				$   3,508,644				$   3,934,666				$   3,938,885				22.7%				14.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   485,578		$   6.61		$   478,016		$   7.34		$   577,626		$   6.81		$   453,009		$   8.69		-6.7%		31.6%		-12.8%

				Ave. Total Marketing Expenses  (staff & non-staff)		636,162		$   5.04		621,872		$   5.64		664,854		$   5.92		530,394		$   7.43		-16.6%		47.2%		-22.1%

		10		Symphony Orchestras

				Ave. Program Revenue/		$   1,726,444				$   1,789,975				$   1,939,739				$   1,902,101				10.2%				3.0%

				Ave. Direct Marketing Expenses (non-staff only)		$   240,642		$   7.17		$   315,334		$   5.68		$   303,977		$   6.38		$   298,902		$   6.36		24.2%		-11.3%		16.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		338,410		$   5.10		350,956		$   5.10		318,787		$   6.08		326,659		$   5.82		-3.5%		14.1%		-9.8%

		11		Theatre

				Ave. Program Revenue/		$   1,226,974				$   1,289,394				$   1,430,238				$   1,427,459				16.3%				8.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   240,579		$   5.10		$   249,079		$   5.18		$   268,455		$   5.33		$   272,562		$   5.24		13.3%		2.7%		5.9%

				Ave. Total Marketing Expenses  (staff & non-staff)		320,025		$   3.83		321,459		$   4.01		303,791		$   4.71		313,849		$   4.55		-1.9%		18.6%		-8.3%

		7		Other Museums

				Ave. Program Revenue/		$   2,448,381				$   2,580,104				$   2,819,470				$   3,003,618				22.7%				14.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   265,273		$   9.23		$   287,033		$   8.99		$   342,884		$   8.22		$   321,163		$   9.35		21.1%		1.3%		13.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		379,334		$   6.45		399,789		$   6.45		358,356		$   7.87		344,944		$   8.71		-9.1%		34.9%		-15.0%

		8		General Performing Arts

				Ave. Program Revenue/		$   458,473				$   540,213				$   509,665				$   450,873				-1.7%				-8.1%

				Ave. Direct Marketing Expenses (non-staff only)		$   88,859		$   5.16		$   102,542		$   5.27		$   164,714		$   3.09		$   158,530		$   2.84		78.4%		-44.9%		66.7%

				Ave. Total Marketing Expenses  (staff & non-staff)		166,403		$   2.76		182,722		$   2.96		172,276		$   2.96		169,981		$   2.65		2.1%		-3.7%		-4.5%
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		TOTAL EARNED REVENUE INDEX		EARNED REVENUE INDEX TREND, BY SECTOR
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		Arts Education		65.7%		64.2%		66.6%		64.3%		-1.4%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,008,146		$   1,038,742		$   1,144,708		$   1,194,473		18.5%		10.7%

				Ave. Total Expenses (before depreciation)		$   1,534,307		$   1,618,738		$   1,718,946		$   1,856,364		21.0%		13.1%

		2		Art Museums		37.5%		35.1%		32.7%		39.4%		1.9%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   6,684,459		$   6,227,473		$   6,938,394		$   7,071,216		5.8%		-1.1%

				Ave. Total Expenses (before depreciation)		$   17,844,903		$   17,748,102		$   21,241,976		$   17,946,513		0.6%		-6.0%

		3		Community		40.7%		42.0%		43.9%		42.4%		1.7%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   284,819		$   305,638		$   335,275		$   338,869		19.0%		11.2%

				Ave. Total Expenses (before depreciation)		$   700,119		$   728,473		$   764,259		$   800,049		14.3%		6.8%

		4		Dance		58.0%		58.8%		57.0%		57.1%		-0.8%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,023,539		$   1,110,127		$   1,141,161		$   1,154,638		12.8%		5.4%

				Ave. Total Expenses (before depreciation)		$   1,765,785		$   1,887,193		$   2,000,752		$   2,021,506		14.5%		7.0%

		5		Music		39.9%		40.5%		41.4%		40.5%		0.7%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   181,634		$   195,339		$   206,661		$   211,125		16.2%		8.6%

				Ave. Total Expenses (before depreciation)		$   455,601		$   482,326		$   499,072		$   520,769		14.3%		6.8%

		6		Opera		38.1%		42.4%		32.6%		32.2%		-5.9%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,549,929		$   2,962,970		$   2,416,456		$   2,436,764		-4.4%		-10.7%

				Ave. Total Expenses (before depreciation)		$   6,688,219		$   6,986,678		$   7,402,997		$   7,571,375		13.2%		5.8%

		9		PACs		63.0%		59.6%		60.7%		67.5%		4.6%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   4,818,949		$   5,022,644		$   5,405,635		$   5,909,406		22.6%		14.6%

				Ave. Total Expenses (before depreciation)		$   7,653,178		$   8,421,671		$   8,899,059		$   8,748,817		14.3%		6.8%

		10		Symphony Orchestras		43.0%		39.9%		40.3%		41.9%		-1.1%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,883,428		$   1,869,967		$   2,041,229		$   1,977,948		5.0%		-1.9%

				Ave. Total Expenses (before depreciation)		$   4,383,358		$   4,689,549		$   5,067,942		$   4,722,402		7.7%		0.7%

		11		Theatre		54.8%		55.0%		54.9%		55.9%		1.1%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,391,854		$   1,468,654		$   1,566,889		$   1,636,937		17.6%		9.9%

				Ave. Total Expenses (before depreciation)		$   2,538,950		$   2,672,365		$   2,855,682		$   2,927,114		15.3%		7.7%

		7		Other Museums		43.8%		45.7%		42.8%		46.0%		2.2%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,976,754		$   3,172,170		$   3,253,503		$   3,519,655		18.2%		10.5%

				Ave. Total Expenses (before depreciation)		$   6,797,992		$   6,948,057		$   7,606,359		$   7,659,257		12.7%		5.3%

		8		General Performing Arts		27.5%		41.9%		40.3%		37.7%		10.3%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   534,178		$   622,644		$   607,857		$   545,637		2.1%		-4.5%

				Ave. Total Expenses (before depreciation)		$   1,945,965		$   1,486,567		$   1,509,835		$   1,446,380		-25.7%		-30.5%

		RELATIONAL EARNED REVENUE INDEX		RELATIONAL EARNED REVENUE INDEX TREND, BY SECTOR
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Membership-Subscription Revenue/Total Expenses (before depr.)		Arts Education		0.8%		0.7%		0.7%		0.7%		-0.1%

				Ave. Membership/Subsc. Revenue		$   11,618		$   11,560		$   11,775		$   12,190		4.9%		-1.9%

				Ave. Total Expenses (before depreciation)		$   1,534,307		$   1,618,738		$   1,718,946		$   1,856,364		21.0%		13.1%

		2		Art Museums		5.5%		6.1%		5.4%		6.6%		1.1%

				Ave. Membership/Subsc. Revenue		$   978,663		$   1,091,336		$   1,148,242		$   1,178,307		20.4%		12.5%

				Ave. Total Expenses (before depreciation)		$   17,844,903		$   17,748,102		$   21,241,976		$   17,946,513		0.6%		-6.0%

		3		Community		2.4%		2.5%		2.5%		2.5%		0.1%

				Ave. Membership/Subsc. Revenue		$   17,107		$   18,367		$   18,948		$   20,262		18.4%		10.7%

				Ave. Total Expenses (before depreciation)		$   700,119		$   728,473		$   764,259		$   800,049		14.3%		6.8%

		4		Dance		6.0%		5.6%		5.3%		5.2%		-0.8%

				Ave. Membership/Subsc. Revenue		$   105,243		$   105,641		$   106,168		$   104,655		-0.6%		-7.1%

				Ave. Total Expenses (before depreciation)		$   1,765,785		$   1,887,193		$   2,000,752		$   2,021,506		14.5%		7.0%

		5		Music		4.6%		4.5%		4.2%		4.1%		-0.5%

				Ave. Membership/Subsc. Revenue		$   21,171		$   21,631		$   20,888		$   21,609		2.1%		-4.6%

				Ave. Total Expenses (before depreciation)		$   455,601		$   482,326		$   499,072		$   520,769		14.3%		6.8%

		6		Opera		16.6%		15.6%		14.4%		13.5%		-3.1%

				Ave. Membership/Subsc. Revenue		$   1,111,361		$   1,092,791		$   1,069,003		$   1,019,811		-8.2%		-14.2%

				Ave. Total Expenses (before depreciation)		$   6,688,219		$   6,986,678		$   7,402,997		$   7,571,375		13.2%		5.8%

		9		PACs		4.4%		3.9%		4.8%		4.7%		0.3%

				Ave. Membership/Subsc. Revenue		$   336,554		$   330,882		$   431,305		$   407,115		21.0%		13.1%

				Ave. Total Expenses (before depreciation)		$   7,653,178		$   8,421,671		$   8,899,059		$   8,748,817		14.3%		6.8%

		10		Symphony Orchestras		10.0%		10.3%		9.8%		10.4%		0.4%

				Ave. Membership/Subsc. Revenue		$   437,561		$   483,294		$   496,586		$   489,759		11.9%		4.6%

				Ave. Total Expenses (before depreciation)		$   4,383,358		$   4,689,549		$   5,067,942		$   4,722,402		7.7%		0.7%

		11		Theatre		15.7%		14.8%		14.2%		13.7%		-2.0%

				Ave. Membership/Subsc. Revenue		$   399,002		$   396,781		$   404,836		$   401,106		0.5%		-6.0%

				Ave. Total Expenses (before depreciation)		$   2,538,950		$   2,672,365		$   2,855,682		$   2,927,114		15.3%		7.7%

		7		Other Museums		5.8%		5.8%		5.3%		5.4%		-0.4%

				Ave. Membership/Subsc. Revenue		$   394,314		$   401,588		$   406,893		$   411,973		4.5%		-2.4%

				Ave. Total Expenses (before depreciation)		$   6,797,992		$   6,948,057		$   7,606,359		$   7,659,257		12.7%		5.3%

		8		General Performing Arts		4.5%		6.0%		4.2%		5.8%		1.3%

				Ave. Membership/Subsc. Revenue		$   87,820		$   88,961		$   63,484		$   84,519		-3.8%		-10.1%

				Ave. Total Expenses (before depreciation)		$   1,945,965		$   1,486,567		$   1,509,835		$   1,446,380		-25.7%		-30.5%

		PROGRAM REVENUE PER ATTENDEE INDEX		PROGRAM REVENUE PER ATTENDEE INDEX TREND, BY SECTOR (3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Program revenue/Total In-person Attendance		Arts Education		$   44.01		$   52.90		$   61.29		$   63.25		43.7%		34.3%

				Ave. Program revenue/		$   928,662		$   958,152		$   1,038,296		$   1,122,273		20.8%		12.9%

				Ave. Total In-person Attendance		21,102		18,113		16,942		17,742		-15.9%

		2		Art Museums		$   19.58		$   20.08		$   30.28		$   29.66		51.5%		41.6%

				Ave. Program revenue/		$   4,659,052		$   4,727,574		$   5,101,592		$   5,222,710		12.1%		4.8%

				Ave. Total In-person Attendance		237,954		235,481		168,501		176,110		-26.0%

		3		Community		$   5.45		$   5.16		$   6.22		$   5.89		8.0%		0.9%

				Ave. Program revenue/		$   193,428		$   212,797		$   259,185		$   263,430		36.2%		27.3%

				Ave. Total In-person Attendance		35,485		41,279		41,673		44,762		26.1%

		4		Dance		$   42.69		$   44.65		$   51.83		$   53.90		26.3%		18.0%

				Ave. Program revenue/		$   934,561		$   963,052		$   1,094,188		$   1,107,836		18.5%		10.8%

				Ave. Total In-person Attendance		21,892		21,567		21,109		20,554		-6.1%

		5		Music		$   13.39		$   11.70		$   11.39		$   12.13		-9.5%		-15.4%

				Ave. Program revenue/		$   168,318		$   179,893		$   195,557		$   197,555		17.4%		9.7%

				Ave. Total In-person Attendance		12,569		15,370		17,163		16,293		29.6%

		6		Opera		$   63.23		$   60.34		$   66.84		$   68.43		8.2%		1.1%

				Ave. Program revenue/		$   2,325,378		$   2,251,787		$   2,287,430		$   2,285,998		-1.7%		-8.1%

				Ave. Total In-person Attendance		36,777		37,321		34,224		33,408		-9.2%

		9		PACs		$   28.60		$   28.24		$   36.29		$   37.11		29.7%		21.3%

				Ave. Program revenue/		$   3,209,233		$   3,508,644		$   3,934,666		$   3,938,885		22.7%		14.7%

				Ave. Total In-person Attendance		112,207		124,250		108,419		106,150		-5.4%

		10		Symphony Orchestras		$   37.74		$   43.75		$   47.47		$   44.67		18.4%		10.6%

				Ave. Program revenue/		$   1,726,444		$   1,789,975		$   1,939,739		$   1,902,101		10.2%		3.0%

				Ave. Total In-person Attendance		45,748		40,915		40,865		42,580		-6.9%

		11		Theatre		$   31.81		$   33.77		$   35.49		$   35.53		11.7%		4.4%

				Ave. Program revenue/		$   1,226,974		$   1,289,394		$   1,430,238		$   1,427,459		16.3%		8.7%

				Ave. Total In-person Attendance		38,567		38,183		40,299		40,179		4.2%

		7		Other Museums		$   13.85		$   14.16		$   14.69		$   15.15		9.4%		2.3%

				Ave. Program revenue/		$   2,448,381		$   2,580,104		$   2,819,470		$   3,003,618		22.7%		14.7%

				Ave. Total In-person Attendance		176,806		182,252		191,974		198,213		12.1%

		8		General Performing Arts		$   19.31		$   24.30		$   21.01		$   17.08		-11.5%		-17.3%

				Ave. Program revenue/		$   458,473		$   540,213		$   509,665		$   450,873		-1.7%		-8.1%

				Ave. Total In-person Attendance		23,743		22,232		24,258		26,391		11.2%
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		REVENUE PER OFFERING				2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		Total Operating Revenue/Total Offerings (in-person only)		Arts Education

				Ave. Operating Revenue/		$   1,779,094		$   11,145		$   1,793,544		$   9,645		$   1,876,422		$   12,292		$   2,094,797		$   14,391		17.7%		29.1%

				Ave. Total Offerings		160				186				153				146				-8.8%

		2		Art Museums

				Ave. Operating Revenue/		$   20,916,109		$   62,916		$   15,258,280		$   58,241		$   16,907,535		$   78,250		$   17,483,656		$   72,425		-16.4%		15.1%

				Ave. Total Offerings		332				262				216				241				-27.4%

		3		Community

				Ave. Operating Revenue/		$   745,910		$   7,759		$   762,136		$   5,690		$   787,866		$   6,406		$   841,906		$   6,163		12.9%		-20.6%

				Ave. Total Offerings		96				134				123				137				42.1%

		4		Dance

				Ave. Operating Revenue/		$   1,845,747		$   30,491		$   1,955,959		$   27,050		$   2,033,003		$   23,493		$   2,188,178		$   23,677		18.6%		-22.3%

				Ave. Total Offerings		61				72				87				92				52.7%

		5		Music

				Ave. Operating Revenue/		$   478,705		$   13,311		$   519,508		$   16,725		$   545,965		$   17,801		$   587,153		$   18,231		22.7%		37.0%

				Ave. Total Offerings		36				31				31				32				-10.5%

		6		Opera

				Ave. Operating Revenue/		$   6,681,788		$   197,686		$   7,457,914		$   188,212		$   7,423,981		$   362,145		$   7,625,995		$   415,020		14.1%		109.9%

				Ave. Total Offerings		34				40				21				18				-45.6%

		9		PACs

				Ave. Operating Revenue/		$   10,542,833		$   65,204		$   8,838,055		$   60,687		$   8,727,479		$   70,250		$   9,494,288		$   74,775		-9.9%		14.7%

				Ave. Total Offerings		162				146				124				127				-21.5%

		10		Symphony Orchestras

				Ave. Operating Revenue/		$   4,510,328		$   123,201		$   4,419,663		$   121,294		$   4,329,592		$   132,977		$   4,876,249		$   169,352		8.1%		37.5%

				Ave. Total Offerings		37				36				33				29				-21.3%

		11		Theatre

				Ave. Operating Revenue/		$   2,638,616		$   69,097		$   2,827,342		$   56,528		$   2,955,283		$   60,076		$   3,009,616		$   68,466		14.1%		-0.9%

				Ave. Total Offerings		38				50				49				44				15.1%

		7		Other Museums

				Ave. Operating Revenue/		$   6,955,290		$   35,294		$   7,355,687		$   38,097		$   7,676,497		$   45,951		$   8,086,933		$   52,764		16.3%		49.5%

				Ave. Total Offerings		197				193				167				153				-22.2%

		8		General Performing Arts

				Ave. Operating Revenue/		$   1,403,209		$   23,187		$   1,460,588		$   17,849		$   1,564,313		$   27,520		$   1,448,321		$   9,855		3.2%		-57.5%

				Ave. Total Offerings		61				82				57				147				142.9%

		PEOPLE PER OFFERING		PEOPLE PER OFFERING INDEX TREND, BY SECTOR
(3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Offerings (in-person only)		Arts Education

				Ave. In-person Touch Points/		22,008		138		20,336		111		22,984		151		24,915		169		13.2%		22.8%

				Ave. Total Offerings		159				184				152				147				-7.3%

		2		Art Museums

				Ave. In-person Touch Points/		242,793		730		241,958		924		188,723		873		196,427		814		-19.1%		11.4%

				Ave. Total Offerings		332				262				216				241				-27.4%

		3		Community

				Ave. In-person Touch Points/		36,067		376		42,236		317		44,925		368		47,396		350		31.4%		-6.8%

				Ave. Total Offerings		96				133				122				135				41.1%

		4		Dance

				Ave. In-person Touch Points/		22,470		371		22,028		305		25,224		293		24,799		268		10.4%		-27.7%

				Ave. Total Offerings		61				72				86				92				52.7%

		5		Music

				Ave. In-person Touch Points/		12,884		358		15,835		513		22,158		737		17,347		549		34.6%		53.3%

				Ave. Total Offerings		36				31				30				32				-12.2%

		6		Opera

				Ave. In-person Touch Points/		38,269		1,132		39,056		986		41,019		2,001		40,982		2,230		7.1%		97.0%

				Ave. Total Offerings		34				40				21				18				-45.6%

		9		PACs

				Ave. In-person Touch Points/		113,776		704		132,390		909		115,505		930		113,225		892		-0.5%		26.7%

				Ave. Total Offerings		162				146				124				127				-21.5%

		10		Symphony Orchestras

				Ave. In-person Touch Points/		47,043		1,285		43,116		1,183		43,609		1,350		45,707		1,608		-2.8%		25.1%

				Ave. Total Offerings		37				36				32				28				-22.4%

		11		Theatre

				Ave. In-person Touch Points/		39,683		1,039		39,314		786		56,073		1,140		43,711		996		10.1%		-4.1%

				Ave. Total Offerings		38				50				49				44				14.9%

		7		Other Museums

				Ave. In-person Touch Points/		178,919		908		185,456		961		215,831		1,292		222,109		1,449		24.1%		59.6%

				Ave. Total Offerings		197				193				167				153				-22.2%

		8		General Performing Arts

				Ave. In-person Touch Points/		24,274		401		22,913		280		29,587		521		46,291		315		90.7%		-21.5%

				Ave. Total Offerings		61				82				57				147				142.9%
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		IN-PERSON ENGAGEMENT		IN-PERSON ENGAGEMENT INDEX AND 
TOTAL ENGAGEMENT INDEX TRENDS, BY SECTOR
(3,115 ORGANIZATIONS)		2014		2014 Index		2015		2015 Index		2016		2016 Index		2017		2017 Index		2014-2017 change		2014-2017 index change

		In-person Touch Points/Total Population		Arts Education

		TOTAL ENGAGEMENT		Ave. In-person Touch Points/		22,008		0.6%		20,336		0.5%		22,984		0.6%		24,915		0.7%		13.2%		12.1%

		Total Touch Points/Total Population		Ave. Total Touch Points (in-person and virtual)/		107,993		2.9%		24,015		0.6%		24,016		0.6%		26,126		0.7%		-75.8%		-76.2%

				Ave. Population		3,769,164				3,793,729				3,811,984				3,827,120				1.5%

		2		Art Museums

				Ave. In-person Touch Points/		242,793		7.1%		241,958		7.0%		188,723		5.5%		196,427		5.7%		-19.1%		-20.2%

				Ave. Total Touch Points (in-person and virtual)/		334,680		9.8%		274,319		8.0%		200,378		5.8%		204,521		5.9%		-38.9%		-39.7%

				Ave. Population		3,419,201				3,440,210				3,455,044				3,466,343				1.4%

		3		Community

				Ave. In-person Touch Points/		36,067		1.2%		42,236		1.4%		44,925		1.5%		47,396		1.5%		31.4%		29.6%

				Ave. Total Touch Points (in-person and virtual)/		68,919		2.2%		54,451		1.8%		53,392		1.7%		57,091		1.8%		-17.2%		-18.3%

				Ave. Population		3,063,835				3,081,730				3,094,667				3,105,632				1.4%

		4		Dance

				Ave. In-person Touch Points/		22,470		0.5%		22,028		0.5%		25,224		0.6%		24,799		0.6%		10.4%		8.9%

				Ave. Total Touch Points (in-person and virtual)/		26,352		0.6%		136,114		3.3%		148,291		3.6%		511,382		12.3%		1840.6%		1814.6%

				Ave. Population		4,104,300				4,129,226				4,146,579				4,159,974				1.4%

		5		Music

				Ave. In-person Touch Points/		12,884		0.4%		15,835		0.4%		22,158		0.6%		17,347		0.5%		34.6%		32.6%

				Ave. Total Touch Points (in-person and virtual)/		45,684		1.3%		74,499		2.0%		87,171		2.4%		87,086		2.4%		90.6%		87.8%

				Ave. Population		3,643,908				3,666,707				3,684,180				3,699,299				1.5%

		6		Opera

				Ave. In-person Touch Points/		38,269		1.1%		39,056		1.1%		41,019		1.1%		40,982		1.1%		7.1%		5.3%

				Ave. Total Touch Points (in-person and virtual)/		574,316		15.8%		566,797		15.5%		555,359		15.1%		555,134		15.0%		-3.3%		-5.0%

				Ave. Population		3,636,214				3,662,268				3,682,476				3,698,823				1.7%

		9		PACs

				Ave. In-person Touch Points/		113,776		3.8%		132,390		4.4%		115,505		3.8%		113,225		3.7%		-0.5%		-1.6%

				Ave. Total Touch Points (in-person and virtual)/		219,862		7.3%		311,152		10.3%		310,583		10.3%		427,804		14.1%		94.6%		92.3%

				Ave. Population		2,992,108				3,006,790				3,017,226				3,026,778				1.2%

		10		Symphony Orchestras

				Ave. In-person Touch Points/		47,043		1.5%		43,116		1.4%		43,609		1.4%		45,707		1.5%		-2.8%		-4.3%

				Ave. Total Touch Points (in-person and virtual)/		784,892		25.5%		1,001,710		32.3%		723,190		23.2%		759,378		24.2%		-3.3%		-4.7%

				Ave. Population		3,083,963				3,103,413				3,118,661				3,131,966				1.6%

		11		Theatre

				Ave. In-person Touch Points/		39,683		0.9%		39,314		0.9%		56,073		1.2%		43,711		1.0%		10.1%		8.7%

				Ave. Total Touch Points (in-person and virtual)/		44,151		1.0%		58,042		1.3%		59,386		1.3%		47,154		1.0%		6.8%		5.4%

				Ave. Population		4,458,837				4,483,673				4,501,928				4,516,583				1.3%

		7		Other Museums

				Ave. In-person Touch Points/		178,919		4.0%		185,456		4.1%		215,831		4.7%		222,109		4.9%		24.1%		22.5%

				Ave. Total Touch Points (in-person and virtual)/		271,529		6.0%		277,910		6.1%		265,337		5.8%		261,714		5.7%		-3.6%		-4.9%

				Ave. Population		4,502,536				4,528,579				4,547,690				4,562,493				1.3%

		8		General Performing Arts

				Ave. In-person Touch Points/		24,274		0.7%		22,913		0.6%		29,587		0.8%		46,291		1.3%		90.7%		87.3%

				Ave. Total Touch Points (in-person and virtual)/		37,494		1.1%		34,851		1.0%		30,087		0.8%		55,482		1.5%		48.0%		45.3%

				Ave. Population		3,563,025				3,589,854				3,610,445				3,627,546				1.8%

		z
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		Overall				IN THIS OUTPUT FILE, TOTPOP=CBPOP, NOT THE SPATIALLY ADJUSTED POP

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		2993		4641154.98		17325		325719178		13890976863				Number		1		2993		2993		2993		2993		10%		269		Arts ed

		TOTOFFRCD		2993		84.7681256		1		8062		253711				Earned_revenue		1		0.4843973		0.4843973		0.4843973		0.4843973		3%		94		Art Mus

		DIRMKTG		2993		119891.07		0		8804010		358833987				Program_rev_attendee		1		24.1516023		24.1516023		24.1516023		24.1516023		21%		558		Comm

		MKTTOT		2993		133183.66		0		8804010		398618706				Response_to_marketing_eff		1		3.466869		3.466869		3.466869		3.466869		8%		225		Dance

		EXPNDPRCD		2993		2255845.03		662		444123633		6751744179				Response_to_marketing_exp		1		3.1208531		3.1208531		3.1208531		3.1208531		18%		484		Music

		PHATTTOT		2993		38416.12		0		4307540		114979456				Relational_revenue		1		0.069288		0.069288		0.069288		0.069288		2%		48		Opera

		ENGAGCD		2993		43582.91		23		4319461		130443660				Return_on_marketing		1		7.7387823		7.7387823		7.7387823		7.7387823		5%		128		Oth Mus

		ENGAGTOT		2993		214155.21		23		250120111		640966555				Return_on_Total_Mktg		1		6.9664018		6.9664018		6.9664018		6.9664018		4%		120		Gen Perf Arts

		MEMSUBINC		2993		156302.97		-254		27461815		467814802				Market_penetration		1		0.0093905		0.0093905		0.0093905		0.0093905		3%		86		PAC

		PRGREVCD		2993		927810.92		0		158660246		2776938090				Tot_market_penetration		1		0.0461427		0.0461427		0.0461427		0.0461427		7%		177		Orchestra

		ERNNCAPCD		2993		1092725.27		0		256122540		3270526724				Revenue_per_offering		1		27717.6		27717.6		27717.6		27717.6		19%		511		Theatre

		OPUN		2930		2388831.81		500		385322592		6999277216				People_per_offering		1		514.1427057		514.1427057		514.1427057		514.1427057		0%

		OPTOTOFFRCD		2930		86.1846416		1		8062		252521																		2700

		Overall by Sector

		sec_no=0														sec_no=0														KEY TO VARIABLE NAMES

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		69		3574597.93		26222		14533784		246647257				Number		1		69		69		69		69				TOTPOP		=		TOTAL POPULATION OF THE MSA

		TOTOFFRCD		69		68.5797101		1		848		4732				Earned_revenue		1		0.4810951		0.4810951		0.4810951		0.4810951				TOTOFFRCD		=		TOTAL NUMBER OF PROGRAMMATIC OFFERINGS

		DIRMKTG		69		56844.32		0		828497		3922258				Program_rev_attendee		1		40.653903		40.653903		40.653903		40.653903				DIRMKTG		=		NON-PERSONNEL MARKETING EXPENSES -- NO LONGER REPORTED ON SEPARATELY IN THE REPORT

		MKTTOT		69		56844.32		0		828497		3922258				Response_to_marketing_eff		1		4.5728939		4.5728939		4.5728939		4.5728939				MKTTOT		=		TOTAL MARKETING EXPENSES (PERSONNEL + NON-PERSONNEL)

		EXPNDPRCD		69		1176888.96		12517		12670328		81205338				Response_to_marketing_exp		1		4.5728939		4.5728939		4.5728939		4.5728939				EXPNDPRCD		=		TOTAL EXPENSES (BEFORE DEPRECIATION)

		PHATTTOT		69		12430.71		40		108710		857719				Relational_revenue		1		0.1395289		0.1395289		0.1395289		0.1395289				PHATTTOT		=		TOTAL IN-PERSON ATTENDANCE

		ENGAGCD		69		15896.45		96		217659		1096855				Return_on_marketing		1		8.8901916		8.8901916		8.8901916		8.8901916				ENGAGCD		=		TOTAL NUMBER OF PEOPLE ENGAGED IN-PERSON (TOTAL TOUCH POINTS, INCLUDES IN-PERSON ATTENDEES, STAFF, BOARD, DONORS, VOLUNTEERS, ETC.)

		ENGAGTOT		69		19661.67		96		282962		1356655				Return_on_Total_Mktg		1		8.8901916		8.8901916		8.8901916		8.8901916				ENGAGTOT		=		TOTAL NUMBER OF PEOPLE ENGAGED, INCLUDING THOSE WHO CONSUMER DIGITAL PROGRAMMING (TOTAL TOUCH POINTS, INCLUDES IN-PERSON AND VIRTUAL ATTENDEES, STAFF, BOARD, DONORS, VOLUNTEERS, ETC.)

		MEMSUBINC		69		164210		0		7236408		11330490				Market_penetration		1		0.0044471		0.0044471		0.0044471		0.0044471				MEMSUBINC		=		INCOME FROM MEMBERS AND SUBSCRIBERS

		PRGREVCD		69		505356.88		0		9539920		34869625				Tot_market_penetration		1		0.0055004		0.0055004		0.0055004		0.0055004				PRGREVCD		=		INCOME EARNED FROM ATTENDEES (INCLUDES ADMISSION FEES, CONCESSIONS, GIFT SHOP SALES, ETC.)

		ERNNCAPCD		69		566195.48		3		9604984		39067488				Revenue_per_offering		1		18395.43		18395.43		18395.43		18395.43				ERNNCAPCD		=		TOTAL EARNED OPERATING REVENUE

		OPUN		65		1333244.23		16010		14258410		86660875				People_per_offering		1		231.795224		231.795224		231.795224		231.795224				OPUN		=		TOTAL UNRESTRICTED OPERATING REVENUE

		OPTOTOFFRCD		65		72.4769231		1		848		4711																		OPTOTOFFRCD		=		TOTAL NUMBER OF PROGRAMMATIC OFFERINGS, FOR ONLY THOSE ORGANIZATIONS THAT REPORTED OPUN

		sec_no=1														sec_no=1														Earned_revenue		=		ERNNCAPCD/EXPNDPRCD

																														Program_rev_attendee		=		PRGREVCD/PHATTOT

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum				Response_to_marketing_eff		=		MKTTOT/PHATTTOT

		TOTPOP		269		3952018.68		32162		14533784		1063093025				Number		1		269		269		269		269				Response_to_marketing_exp		=		NO LONGER INCLUDED IN REPORT: DIRMKTG/PHATTTOT

		TOTOFFRCD		269		139.1486989		1		4637		37431				Earned_revenue		1		0.660929		0.660929		0.660929		0.660929				Relational_revenue		=		MEMSUBINC/EXPNDPRCD

		DIRMKTG		269		46893.31		0		1503890		12614300				Program_rev_attendee		1		70.833619		70.833619		70.833619		70.833619				Return_on_marketing		=		NO LONGER INCLUDED IN REPORT: PRGREVCD/DIRMKTG

		MKTTOT		269		48098.23		0		1503890		12938423				Response_to_marketing_eff		1		3.2006382		3.2006382		3.2006382		3.2006382				Return_on_Total_Mktg		=		PRGREVCD/MKTTOT

		EXPNDPRCD		269		1719083.58		7133		63413136		462433483				Response_to_marketing_exp		1		3.1204584		3.1204584		3.1204584		3.1204584				Market_penetration		=		ENGAGCD/TOTPOP

		PHATTTOT		269		15027.7		3		244877		4042451				Relational_revenue		1		0.0063747		0.0063747		0.0063747		0.0063747				Tot_market_penetration		=		ENGAGTOT/TOTPOP

		ENGAGCD		269		20791.84		23		490414		5593005				Return_on_marketing		1		22.6997482		22.6997482		22.6997482		22.6997482				Revenue_per_offering		=		NO LONGER INCLUDED IN REPORT: OPUN/OPTOTOFFRCD

		ENGAGTOT		269		23503.46		23		500768		6322431				Return_on_Total_Mktg		1		22.1310923		22.1310923		22.1310923		22.1310923				People_per_offering		=		ENGAGCD/TOTOFFRCD

		MEMSUBINC		269		10958.64		0		725905		2947873				Market_penetration		1		0.0052611		0.0052611		0.0052611		0.0052611

		PRGREVCD		269		1064466.3		0		49055833		286341434		0.6192056685		Tot_market_penetration		1		0.0059472		0.0059472		0.0059472		0.0059472

		ERNNCAPCD		269		1136192.25		0		53537461		305635715				Revenue_per_offering		1		13577.59		13577.59		13577.59		13577.59

		OPUN		264		1878387.13		7133		56973343		495894201				People_per_offering		1		149.421736		149.421736		149.421736		149.421736

		OPTOTOFFRCD		264		138.344697		1		4637		36523

		sec_no=2														sec_no=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		94		3587640.62		44595		14533784		337238218				Number		1		94		94		94		94

		TOTOFFRCD		94		268.9361702		12		5740		25280				Earned_revenue		1		0.3910213		0.3910213		0.3910213		0.3910213

		DIRMKTG		94		420126.45		0		8804010		39491886				Program_rev_attendee		1		28.1070387		28.1070387		28.1070387		28.1070387

		MKTTOT		94		454122.21		0		8804010		42687488				Response_to_marketing_eff		1		3.0018839		3.0018839		3.0018839		3.0018839

		EXPNDPRCD		94		14602936.73		34890		444123633		1372676053				Response_to_marketing_exp		1		2.7771617		2.7771617		2.7771617		2.7771617

		PHATTTOT		94		151279.07		258		1306408		14220233				Relational_revenue		1		0.0667395		0.0667395		0.0667395		0.0667395

		ENGAGCD		94		169698.88		559		1385406		15951695				Return_on_marketing		1		10.1207787		10.1207787		10.1207787		10.1207787

		ENGAGTOT		94		175898.59		559		1950985		16534467				Return_on_Total_Mktg		1		9.3631333		9.3631333		9.3631333		9.3631333

		MEMSUBINC		94		974592.09		0		27461815		91611656				Market_penetration		1		0.047301		0.047301		0.047301		0.047301

		PRGREVCD		94		4252006.8		1307		158660246		399688639		0.2911747736		Tot_market_penetration		1		0.049029		0.049029		0.049029		0.049029

		ERNNCAPCD		94		5710059.33		1307		256122540		536745577				Revenue_per_offering		1		52952.78		52952.78		52952.78		52952.78

		OPUN		94		14240916.72		29750		385322592		1338646172				People_per_offering		1		631.0005934		631.0005934		631.0005934		631.0005934

		OPTOTOFFRCD		94		268.9361702		12		5740		25280

		sec_no=3														sec_no=3

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		558		3199761.76		17325		14533784		1785467060				Number		1		558		558		558		558

		TOTOFFRCD		558		111.672043		1		8062		62313				Earned_revenue		1		0.3944371		0.3944371		0.3944371		0.3944371

		DIRMKTG		558		29294.96		0		757077		16346586				Program_rev_attendee		1		5.9327845		5.9327845		5.9327845		5.9327845

		MKTTOT		558		35550.9		0		1395545		19837401				Response_to_marketing_eff		1		0.9200628		0.9200628		0.9200628		0.9200628

		EXPNDPRCD		558		739322.52		662		22294576		412541968				Response_to_marketing_exp		1		0.7581581		0.7581581		0.7581581		0.7581581

		PHATTTOT		558		38639.64		0		1642000		21560920				Relational_revenue		1		0.0245191		0.0245191		0.0245191		0.0245191

		ENGAGCD		558		41355.9		35		1644256		23076590				Return_on_marketing		1		7.8252604		7.8252604		7.8252604		7.8252604

		ENGAGTOT		558		48859.35		35		2004111		27263515				Return_on_Total_Mktg		1		6.4482385		6.4482385		6.4482385		6.4482385

		MEMSUBINC		558		18127.54		0		1161017		10115169.72				Market_penetration		1		0.0129247		0.0129247		0.0129247		0.0129247

		PRGREVCD		558		229240.67		0		10070645		127916293		0.3100685577		Tot_market_penetration		1		0.0152697		0.0152697		0.0152697		0.0152697

		ERNNCAPCD		558		291616.21		0		15542432		162721843				Revenue_per_offering		1		6867.82		6867.82		6867.82		6867.82

		OPUN		543		787624.18		500		22809815		427679928				People_per_offering		1		370.3334778		370.3334778		370.3334778		370.3334778

		OPTOTOFFRCD		543		114.6832413		1		8062		62273

		sec_no=4														sec_no=4

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		225		4364815.08		17325		14533784		982083394				Number		1		225		225		225		225

		TOTOFFRCD		225		79.9466667		1		7005		17988				Earned_revenue		1		0.5651195		0.5651195		0.5651195		0.5651195

		DIRMKTG		225		126818.8		0		5068779		28534230				Program_rev_attendee		1		50.4561524		50.4561524		50.4561524		50.4561524

		MKTTOT		225		144768.75		0		6145863		32572968				Response_to_marketing_eff		1		8.2085492		8.2085492		8.2085492		8.2085492

		EXPNDPRCD		225		1640783.26		7620		79257033		369176233				Response_to_marketing_exp		1		7.1907672		7.1907672		7.1907672		7.1907672

		PHATTTOT		225		17636.34		68		530207		3968176				Relational_revenue		1		0.0487019		0.0487019		0.0487019		0.0487019

		ENGAGCD		225		21216.76		110		755050		4773772				Return_on_marketing		1		7.0167968		7.0167968		7.0167968		7.0167968

		ENGAGTOT		225		378044.76		110		80123631		85060072				Return_on_Total_Mktg		1		6.1467808		6.1467808		6.1467808		6.1467808

		MEMSUBINC		225		79909.33		0		7215966		17979600				Market_penetration		1		0.0048609		0.0048609		0.0048609		0.0048609

		PRGREVCD		225		889861.75		0		47283591		200218893		0.5423396067		Tot_market_penetration		1		0.0866119		0.0866119		0.0866119		0.0866119

		ERNNCAPCD		225		927238.61		0		47518940		208628687				Revenue_per_offering		1		22123.66		22123.66		22123.66		22123.66

		OPUN		224		1776510.52		2024		86619274		397938357				People_per_offering		1		265.3864799		265.3864799		265.3864799		265.3864799

		OPTOTOFFRCD		224		80.2991071		1		7005		17987

		sec_no=5														sec_no=5

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		484		5629995.88		37103		325719178		2724918005				Number		1		484		484		484		484

		TOTOFFRCD		484		35.768595		1		2032		17312				Earned_revenue		1		0.3974432		0.3974432		0.3974432		0.3974432

		DIRMKTG		484		29155.64		0		1468246		14111330				Program_rev_attendee		1		8.3642148		8.3642148		8.3642148		8.3642148

		MKTTOT		484		31384.48		0		1468246		15190090				Response_to_marketing_eff		1		1.6444622		1.6444622		1.6444622		1.6444622

		EXPNDPRCD		484		427436.08		3332		17546966		206879063				Response_to_marketing_exp		1		1.5276769		1.5276769		1.5276769		1.5276769

		PHATTTOT		484		19084.95		0		2335520		9237117				Relational_revenue		1		0.0415847		0.0415847		0.0415847		0.0415847

		ENGAGCD		484		20046.76		139		2335762		9702630				Return_on_marketing		1		5.4751204		5.4751204		5.4751204		5.4751204

		ENGAGTOT		484		581831.91		139		250120111		281606644				Return_on_Total_Mktg		1		5.0862919		5.0862919		5.0862919		5.0862919

		MEMSUBINC		484		17774.78		0		508383		8602995				Market_penetration		1		0.0035607		0.0035607		0.0035607		0.0035607

		PRGREVCD		484		159630.64		0		9153509		77261231		0.3734608514		Tot_market_penetration		1		0.103345		0.103345		0.103345		0.103345

		ERNNCAPCD		484		169881.58		0		10782992		82222686				Revenue_per_offering		1		13057.59		13057.59		13057.59		13057.59

		OPUN		469		479929.18		5121		18445194		225086785				People_per_offering		1		560.4569085		560.4569085		560.4569085		560.4569085

		OPTOTOFFRCD		469		36.7547974		1		2032		17238

		sec_no=6														sec_no=6

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		10212999.63		60094		325719178		490223982				Number		1		48		48		48		48

		TOTOFFRCD		48		16.8541667		1		67		809				Earned_revenue		1		0.3220401		0.3220401		0.3220401		0.3220401

		DIRMKTG		48		434812.81		234		4516242		20871015				Program_rev_attendee		1		67.9147962		67.9147962		67.9147962		67.9147962

		MKTTOT		48		540162.48		234		6828421		25927799				Response_to_marketing_eff		1		19.1236727		19.1236727		19.1236727		19.1236727

		EXPNDPRCD		48		6348762.1		24865		90624893		304740581				Response_to_marketing_exp		1		15.3939199		15.3939199		15.3939199		15.3939199

		PHATTTOT		48		28245.75		378		350643		1355796				Relational_revenue		1		0.1340901		0.1340901		0.1340901		0.1340901

		ENGAGCD		48		34624.94		490		424741		1661997				Return_on_marketing		1		4.4117935		4.4117935		4.4117935		4.4117935

		ENGAGTOT		48		463085.27		490		17214741		22228093				Return_on_Total_Mktg		1		3.5513469		3.5513469		3.5513469		3.5513469

		MEMSUBINC		48		851306.08		0		13672307		40862692				Market_penetration		1		0.0033903		0.0033903		0.0033903		0.0033903

		PRGREVCD		48		1918304.35		1085		30133719		92078609		0.3021540771		Tot_market_penetration		1		0.0453427		0.0453427		0.0453427		0.0453427

		ERNNCAPCD		48		2044555.69		1085		32067812		98138673				Revenue_per_offering		1		379931.54		379931.54		379931.54		379931.54

		OPUN		48		6403429.42		30003		87018080		307364612				People_per_offering		1		2054.38		2054.38		2054.38		2054.38

		OPTOTOFFRCD		48		16.8541667		1		67		809

		sec_no=7														sec_no=7

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		128		4535664.67		36544		14533784		580565078				Number		1		128		128		128		128

		TOTOFFRCD		128		131.734375		2		1739		16862				Earned_revenue		1		0.4601322		0.4601322		0.4601322		0.4601322

		DIRMKTG		128		261002.7		216		6594337		33408345				Program_rev_attendee		1		14.8523046		14.8523046		14.8523046		14.8523046

		MKTTOT		128		279840.69		216		6594337		35819608				Response_to_marketing_eff		1		1.6942352		1.6942352		1.6942352		1.6942352

		EXPNDPRCD		128		6234508.73		17440		222251109		798017118				Response_to_marketing_exp		1		1.5801847		1.5801847		1.5801847		1.5801847

		PHATTTOT		128		165172.27		195		4307540		21142051				Relational_revenue		1		0.0541981		0.0541981		0.0541981		0.0541981

		ENGAGCD		128		185589.47		371		4319461		23755452				Return_on_marketing		1		9.3990942		9.3990942		9.3990942		9.3990942

		ENGAGTOT		128		220043.38		371		5082166		28165552				Return_on_Total_Mktg		1		8.7663768		8.7663768		8.7663768		8.7663768

		MEMSUBINC		128		337898.46		0		7453000		43251003				Market_penetration		1		0.0409178		0.0409178		0.0409178		0.0409178

		PRGREVCD		128		2453188.91		0		83483661		314008181		0.3934855204		Tot_market_penetration		1		0.048514		0.048514		0.048514		0.048514

		ERNNCAPCD		128		2868698.22		0		96022735		367193372				Revenue_per_offering		1		50191.26		50191.26		50191.26		50191.26

		OPUN		127		6654095.81		11426		208184587		845070168				People_per_offering		1		1408.82		1408.82		1408.82		1408.82

		OPTOTOFFRCD		127		132.5748031		2		1739		16837

		sec_no=8														sec_no=8

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		120		3476160.05		37103		14533784		417139206				Number		1		120		120		120		120

		TOTOFFRCD		120		121.7416667		1		8025		14609				Earned_revenue		1		0.4248934		0.4248934		0.4248934		0.4248934

		DIRMKTG		120		125235.47		0		7710196		15028256				Program_rev_attendee		1		19.8549236		19.8549236		19.8549236		19.8549236

		MKTTOT		120		133126.63		0		7710196		15975195				Response_to_marketing_eff		1		5.9644167		5.9644167		5.9644167		5.9644167

		EXPNDPRCD		120		1208948.64		6742		52707834		145073837				Response_to_marketing_exp		1		5.6108724		5.6108724		5.6108724		5.6108724

		PHATTTOT		120		22320.14		25		1047006		2678417				Relational_revenue		1		0.0576444		0.0576444		0.0576444		0.0576444

		ENGAGCD		120		37457.04		60		1580473		4494845				Return_on_marketing		1		3.5386518		3.5386518		3.5386518		3.5386518

		ENGAGTOT		120		44345.19		60		1580473		5321423				Return_on_Total_Mktg		1		3.3288961		3.3288961		3.3288961		3.3288961

		MEMSUBINC		120		69689.18		0		2284851		8362701				Market_penetration		1		0.0107754		0.0107754		0.0107754		0.0107754

		PRGREVCD		120		443164.71		0		15853861		53179765		0.3665703348		Tot_market_penetration		1		0.0127569		0.0127569		0.0127569		0.0127569

		ERNNCAPCD		120		513674.33		0		17305910		61640919				Revenue_per_offering		1		10030.61		10030.61		10030.61		10030.61

		OPUN		118		1240650.72		3492		51614640		146396785				People_per_offering		1		307.6764323		307.6764323		307.6764323		307.6764323

		OPTOTOFFRCD		118		123.6864407		1		8025		14595

		sec_no=9														sec_no=9

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		86		3065929.97		35965		14533784		263669977				Number		1		86		86		86		86

		TOTOFFRCD		86		118.0232558		2		1115		10150				Earned_revenue		1		0.6894713		0.6894713		0.6894713		0.6894713

		DIRMKTG		86		430186.19		0		3931944		36996012				Program_rev_attendee		1		36.0304473		36.0304473		36.0304473		36.0304473

		MKTTOT		86		491601.28		0		6471069		42277710				Response_to_marketing_eff		1		4.5948659		4.5948659		4.5948659		4.5948659

		EXPNDPRCD		86		7957709.36		24579		156689015		684363005				Response_to_marketing_exp		1		4.0208354		4.0208354		4.0208354		4.0208354

		PHATTTOT		86		106989.26		435		1130538		9201076				Relational_revenue		1		0.0432034		0.0432034		0.0432034		0.0432034

		ENGAGCD		86		114013.65		506		1167753		9805174				Return_on_marketing		1		8.9609357		8.9609357		8.9609357		8.9609357

		ENGAGTOT		86		362750.92		506		15342707		31196579				Return_on_Total_Mktg		1		7.8414579		7.8414579		7.8414579		7.8414579

		MEMSUBINC		86		343799.87		0		6286841		29566789				Market_penetration		1		0.0371873		0.0371873		0.0371873		0.0371873

		PRGREVCD		86		3854870.74		0		51111568		331518884		0.4844196451		Tot_market_penetration		1		0.1183168		0.1183168		0.1183168		0.1183168

		ERNNCAPCD		86		5486612		0		108589819		471848632				Revenue_per_offering		1		73898.45		73898.45		73898.45		73898.45

		OPUN		85		8822605.91		23137		174204530		749921502				People_per_offering		1		966.0269951		966.0269951		966.0269951		966.0269951

		OPTOTOFFRCD		85		119.3882353		4		1115		10148

		sec_no=10														sec_no=10

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		177		6705470.01		37575		325719178		1186868192				Number		1		177		177		177		177

		TOTOFFRCD		177		25.1299435		1		245		4448				Earned_revenue		1		0.4235367		0.4235367		0.4235367		0.4235367

		DIRMKTG		177		233224.14		0		8149041		41280672				Program_rev_attendee		1		43.676831		43.676831		43.676831		43.676831

		MKTTOT		177		254418.46		0		8149041		45032068				Response_to_marketing_eff		1		7.4844767		7.4844767		7.4844767		7.4844767

		EXPNDPRCD		177		3645670.03		4302		104126495		645283596				Response_to_marketing_exp		1		6.8609824		6.8609824		6.8609824		6.8609824

		PHATTTOT		177		33992.82		90		1140754		6016729				Relational_revenue		1		0.1044653		0.1044653		0.1044653		0.1044653

		ENGAGCD		177		36582.86		175		1173492		6475166				Return_on_marketing		1		6.3659733		6.3659733		6.3659733		6.3659733

		ENGAGTOT		177		620694.06		175		33077011		109862848				Return_on_Total_Mktg		1		5.835656		5.835656		5.835656		5.835656

		MEMSUBINC		177		380845.95		0		10880000		67409734				Market_penetration		1		0.0054557		0.0054557		0.0054557		0.0054557

		PRGREVCD		177		1484698.62		0		45385124		262791656		0.4072498629		Tot_market_penetration		1		0.0925653		0.0925653		0.0925653		0.0925653

		ERNNCAPCD		177		1544075.14		0		47315435		273301299				Revenue_per_offering		1		147722.18		147722.18		147722.18		147722.18

		OPUN		175		3746234.55		6084		98920614		655591046				People_per_offering		1		1455.75		1455.75		1455.75		1455.75

		OPTOTOFFRCD		175		25.36		1		245		4438

		sec_no=11														sec_no=11

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		511		4237758.68		28217		14533784		2165494686				Number		1		511		511		511		511

		TOTOFFRCD		511		43.2074364		1		2700		22079				Earned_revenue		1		0.5638174		0.5638174		0.5638174		0.5638174

		DIRMKTG		511		167860.45		0		8382000		85776690				Program_rev_attendee		1		34.6843687		34.6843687		34.6843687		34.6843687

		MKTTOT		511		186745.19		0		8382000		95426794				Response_to_marketing_eff		1		6.6306729		6.6306729		6.6306729		6.6306729

		EXPNDPRCD		511		1925184.6		2273		65210881		983769332				Response_to_marketing_exp		1		5.9601413		5.9601413		5.9601413		5.9601413

		PHATTTOT		511		28163.84		0		719982		14391721				Relational_revenue		1		0.124782		0.124782		0.124782		0.124782

		ENGAGCD		511		31494.5		47		732166		16093692				Return_on_marketing		1		5.819387		5.819387		5.819387		5.819387

		ENGAGTOT		511		34371.42		47		1232429		17563797				Return_on_Total_Mktg		1		5.2308973		5.2308973		5.2308973		5.2308973

		MEMSUBINC		511		240228.4		-254		13284271		122756713				Market_penetration		1		0.0074319		0.0074319		0.0074319		0.0074319

		PRGREVCD		511		976844.93		0		47538246		499167757		0.5074032507		Tot_market_penetration		1		0.0081108		0.0081108		0.0081108		0.0081108

		ERNNCAPCD		511		1085452.53		0		55444654		554666242				Revenue_per_offering		1		46334.97		46334.97		46334.97		46334.97

		OPUN		507		2016530.86		1227		83363381		1022381148				People_per_offering		1		728.9139907		728.9139907		728.9139907		728.9139907

		OPTOTOFFRCD		507		43.5207101		1		2700		22065

		Size by Year Means for NCAR Report																								Small		1183

																										Medium		1357		39.5%

		The MEANS Procedure																								Large		453		45.3%

																												2993		15.1%

		size=0														size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		1183		6139511.25		17325		325719178		7263041810				Number		1		1183		1183		1183		1183

		TOTOFFRCD		1183		35.6103128		1		5121		42127				Earned_revenue		1		0.4183823		0.4183823		0.4183823		0.4183823

		DIRMKTG		1183		5894.02		0		332615		6972623				Program_rev_attendee		1		4.3011213		4.3011213		4.3011213		4.3011213

		MKTTOT		1183		6209.16		0		332615		7345436				Response_to_marketing_eff		1		0.5773471		0.5773471		0.5773471		0.5773471

		EXPNDPRCD		1183		125880.67		662		1747564		148916838				Response_to_marketing_exp		1		0.5480442		0.5480442		0.5480442		0.5480442

		PHATTTOT		1183		10754.64		0		2335520		12722738				Relational_revenue		1		0.040487		0.040487		0.040487		0.040487

		ENGAGCD		1183		11788.78		35		2335762		13946125				Return_on_marketing		1		7.8481282		7.8481282		7.8481282		7.8481282

		ENGAGTOT		1183		82797.1		35		80123631		97948972				Return_on_Total_Mktg		1		7.4498013		7.4498013		7.4498013		7.4498013

		MEMSUBINC		1183		5096.53		-254		167000		6029193.72				Market_penetration		1		0.0019201		0.0019201		0.0019201		0.0019201

		PRGREVCD		1183		46257.01		0		704164		54722038.9				Tot_market_penetration		1		0.0134859		0.0134859		0.0134859		0.0134859

		ERNNCAPCD		1183		52666.25		0		734885		62304171.98				Revenue_per_offering		1		3895.64		3895.64		3895.64		3895.64

		OPUN		1125		145004.49		500		2413447		163130051				People_per_offering		1		331.0495644		331.0495644		331.0495644		331.0495644

		OPTOTOFFRCD		1125		37.2222222		1		5121		41875

		size=1														size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		1357		3503769.43		17325		14533784		4754615121				Number		1		1357		1357		1357		1357

		TOTOFFRCD		1357		97.9786293		1		8062		132957				Earned_revenue		1		0.3935219		0.3935219		0.3935219		0.3935219

		DIRMKTG		1357		46102		0		1447111		62560416				Program_rev_attendee		1		11.4327416		11.4327416		11.4327416		11.4327416

		MKTTOT		1357		50412.08		0		1447111		68409186				Response_to_marketing_eff		1		1.7924059		1.7924059		1.7924059		1.7924059

		EXPNDPRCD		1357		913871.18		123083		14779601		1240123197				Response_to_marketing_exp		1		1.6391608		1.6391608		1.6391608		1.6391608

		PHATTTOT		1357		28125.37		0		1254600		38166125				Relational_revenue		1		0.0505987		0.0505987		0.0505987		0.0505987

		ENGAGCD		1357		33469.96		23		1580473		45418729				Return_on_marketing		1		6.9747529		6.9747529		6.9747529		6.9747529

		ENGAGTOT		1357		224509.18		23		250120111		304658951				Return_on_Total_Mktg		1		6.3784335		6.3784335		6.3784335		6.3784335

		MEMSUBINC		1357		46240.72		0		1527116		62748653				Market_penetration		1		0.0095526		0.0095526		0.0095526		0.0095526

		PRGREVCD		1357		321550.07		0		3844329		436343444				Tot_market_penetration		1		0.0640765		0.0640765		0.0640765		0.0640765

		ERNNCAPCD		1357		359628.3		0		5281156		488015599				Revenue_per_offering		1		9815.39		9815.39		9815.39		9815.39

		OPUN		1352		958444.96		11527		20446251		1295817583				People_per_offering		1		341.6046466		341.6046466		341.6046466		341.6046466

		OPTOTOFFRCD		1352		97.6471893		1		8062		132019

		size=2														size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		453		4135364.09		37103		14533784		1873319932				Number		1		453		453		453		453

		TOTOFFRCD		453		173.5695364		1		4637		78627				Earned_revenue		1		0.5072454		0.5072454		0.5072454		0.5072454

		DIRMKTG		453		638633.44		0		8804010		289300948				Program_rev_attendee		1		35.6662733		35.6662733		35.6662733		35.6662733

		MKTTOT		453		712724.25		0		8804010		322864084				Response_to_marketing_eff		1		5.0376205		5.0376205		5.0376205		5.0376205

		EXPNDPRCD		453		11838198.99		613842		444123633		5362704144				Response_to_marketing_exp		1		4.5139378		4.5139378		4.5139378		4.5139378

		PHATTTOT		453		141480.34		0		4307540		64090593				Relational_revenue		1		0.0744097		0.0744097		0.0744097		0.0744097

		ENGAGCD		453		156906.86		340		4319461		71078806				Return_on_marketing		1		7.9013658		7.9013658		7.9013658		7.9013658

		ENGAGTOT		453		526178		340		33077011		238358632				Return_on_Total_Mktg		1		7.0799842		7.0799842		7.0799842		7.0799842

		MEMSUBINC		453		880876.28		0		27461815		399036955				Market_penetration		1		0.0379427		0.0379427		0.0379427		0.0379427

		PRGREVCD		453		5046076.4		0		158660246		2285872607				Tot_market_penetration		1		0.1272386		0.1272386		0.1272386		0.1272386

		ERNNCAPCD		453		6004871.86		0		256122540		2720206953				Revenue_per_offering		1		70463.45		70463.45		70463.45		70463.45

		OPUN		453		12230308.13		240133		385322592		5540329582				People_per_offering		1		903.9999746		903.9999746		903.9999746		903.9999746

		OPTOTOFFRCD		453		173.5695364		1		4637		78627

		Geography by Year Means for NCAR Report

		The MEANS Procedure																										Chicago-Naperville-Arlington Heights

																												Large Markets		223		7.5%

		clus=Chicago-Naperville-Arlingto														clus=Chicago-Naperville-Arlingto												Los Angeles-Long Beach-Glendale		268		9.0%

																												Medium Markets		173		5.8%

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum		New York-White Plains-Wayne		1044		35.1%

		TOTPOP		223		7319978		7319978		7319978		1632355094				Number		1		223		223		223		223		Small Markets		187		6.3%

		TOTOFFRCD		223		34.2600897		1		431		7640				Earned_revenue		1		0.4072326		0.4072326		0.4072326		0.4072326		San Francisco-Redwood City-So. SF		144		4.8%

		DIRMKTG		223		91025.59		0		4380473		20298707				Program_rev_attendee		1		22.8510488		22.8510488		22.8510488		22.8510488		Very Small Markets		167		5.6%

		MKTTOT		223		112216.46		0		6828421		25024271				Response_to_marketing_eff		1		3.8553013		3.8553013		3.8553013		3.8553013		Washington-Arlington-Alexandria-Bethesda		593		19.9%

		EXPNDPRCD		223		1776687.6		2273		90624893		396201334				Response_to_marketing_exp		1		3.1272692		3.1272692		3.1272692		3.1272692				179		6.0%

		PHATTTOT		223		29107.05		25		1200600		6490873				Relational_revenue		1		0.0985627		0.0985627		0.0985627		0.0985627				2978

		ENGAGCD		223		32029.82		102		1200766		7142650				Return_on_marketing		1		7.3070298		7.3070298		7.3070298		7.3070298

		ENGAGTOT		223		215970.07		102		22829545		48161326				Return_on_Total_Mktg		1		5.9271759		5.9271759		5.9271759		5.9271759

		MEMSUBINC		223		175115.2		0		13672307		39050690				Market_penetration		1		0.0043757		0.0043757		0.0043757		0.0043757

		PRGREVCD		223		665126.71		0		30133719		148323256				Tot_market_penetration		1		0.0295042		0.0295042		0.0295042		0.0295042

		ERNNCAPCD		223		723525.14		0		32067812		161346106				Revenue_per_offering		1		57448.65		57448.65		57448.65		57448.65

		OPUN		216		2020543.56		5615		88615000		436437408				People_per_offering		1		934.9018325		934.9018325		934.9018325		934.9018325

		OPTOTOFFRCD		216		35.1712963		1		431		7597

		clus=Larger Markets														clus=Larger Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		268		4524715.05		3190400		6892427		1212623633				Number		1		268		268		268		268

		TOTOFFRCD		268		99.3507463		1		5740		26626				Earned_revenue		1		0.431409		0.431409		0.431409		0.431409

		DIRMKTG		268		138606.25		0		3394775		37146475				Program_rev_attendee		1		16.8866144		16.8866144		16.8866144		16.8866144

		MKTTOT		268		153798.34		0		4473192		41217954				Response_to_marketing_eff		1		2.9474643		2.9474643		2.9474643		2.9474643

		EXPNDPRCD		268		2209237.38		4407		91412000		592075617				Response_to_marketing_exp		1		2.656316		2.656316		2.656316		2.656316

		PHATTTOT		268		52179.88		98		1401367		13984208				Relational_revenue		1		0.0639449		0.0639449		0.0639449		0.0639449

		ENGAGCD		268		62147.91		246		1403005		16655641				Return_on_marketing		1		6.3571558		6.3571558		6.3571558		6.3571558

		ENGAGTOT		268		112420.85		246		7313346		30128789				Return_on_Total_Mktg		1		5.7292006		5.7292006		5.7292006		5.7292006

		MEMSUBINC		268		141269.44		0		3162000		37860210				Market_penetration		1		0.0137352		0.0137352		0.0137352		0.0137352

		PRGREVCD		268		881141.52		0		15813960		236145928				Tot_market_penetration		1		0.024846		0.024846		0.024846		0.024846

		ERNNCAPCD		268		953084.91		0		16753358		255426756				Revenue_per_offering		1		23080.34		23080.34		23080.34		23080.34

		OPUN		264		2261173.75		1227		67874294		596949871				People_per_offering		1		625.5404867		625.5404867		625.5404867		625.5404867

		OPTOTOFFRCD		264		97.969697		1		5740		25864

		clus=Los Angeles-Long Beach-Glen														clus=Los Angeles-Long Beach-Glen

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		173		10163507		10163507		10163507		1758286711				Number		1		173		173		173		173

		TOTOFFRCD		173		87.3236994		1		4637		15107				Earned_revenue		1		0.5810202		0.5810202		0.5810202		0.5810202

		DIRMKTG		173		86879.19		0		8382000		15030100				Program_rev_attendee		1		52.2269552		52.2269552		52.2269552		52.2269552

		MKTTOT		173		90599.14		0		8382000		15673652				Response_to_marketing_eff		1		6.8558319		6.8558319		6.8558319		6.8558319

		EXPNDPRCD		173		1310543.23		1450		63413136		226723979				Response_to_marketing_exp		1		6.574335		6.574335		6.574335		6.574335

		PHATTTOT		173		13214.9		0		452312		2286178				Relational_revenue		1		0.0931081		0.0931081		0.0931081		0.0931081

		ENGAGCD		173		15818.95		35		471445		2736679				Return_on_marketing		1		7.9440666		7.9440666		7.9440666		7.9440666

		ENGAGTOT		173		501249.8		35		80123631		86716215				Return_on_Total_Mktg		1		7.6178874		7.6178874		7.6178874		7.6178874

		MEMSUBINC		173		122022.23		0		13284271		21109846				Market_penetration		1		0.0015564		0.0015564		0.0015564		0.0015564

		PRGREVCD		173		690174.08		0		49055833		119400116				Tot_market_penetration		1		0.0493186		0.0493186		0.0493186		0.0493186

		ERNNCAPCD		173		761452.15		0		53537461		131731222				Revenue_per_offering		1		14535.29		14535.29		14535.29		14535.29

		OPUN		168		1306099.54		1450		56973343		219424723				People_per_offering		1		181.1530416		181.1530416		181.1530416		181.1530416

		OPTOTOFFRCD		168		89.8571429		1		4637		15096

		clus=Medium Sized Markets														clus=Medium Sized Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		1044		2301689.28		1753616		2990282		2402963610				Number		1		1044		1044		1044		1044

		TOTOFFRCD		1044		96.3869732		1		8025		100628				Earned_revenue		1		0.4719754		0.4719754		0.4719754		0.4719754

		DIRMKTG		1044		123707.36		0		8149041		129150479				Program_rev_attendee		1		23.6558697		23.6558697		23.6558697		23.6558697

		MKTTOT		1044		135626.34		0		8149041		141593903				Response_to_marketing_eff		1		3.4532772		3.4532772		3.4532772		3.4532772

		EXPNDPRCD		1044		2198667.09		3220		104126495		2295408446				Response_to_marketing_exp		1		3.1497995		3.1497995		3.1497995		3.1497995

		PHATTTOT		1044		39274.68		0		1642000		41002762				Relational_revenue		1		0.070391		0.070391		0.070391		0.070391

		ENGAGCD		1044		43761.96		55		1715857		45687491				Return_on_marketing		1		7.510278		7.510278		7.510278		7.510278

		ENGAGTOT		1044		92938.22		84		33077011		97027505				Return_on_Total_Mktg		1		6.8502667		6.8502667		6.8502667		6.8502667

		MEMSUBINC		1044		154766.4		0		9734000		161576120				Market_penetration		1		0.019013		0.019013		0.019013		0.019013

		PRGREVCD		1044		929076.62		0		47256290		969955995				Tot_market_penetration		1		0.0403783		0.0403783		0.0403783		0.0403783

		ERNNCAPCD		1044		1037716.76		0		48916941		1083376297				Revenue_per_offering		1		24047.45		24047.45		24047.45		24047.45

		OPUN		1023		2363044.39		500		104358000		2417394416				People_per_offering		1		454.0236415		454.0236415		454.0236415		454.0236415

		OPTOTOFFRCD		1023		98.2658847		1		8025		100526

		clus=New York-White Plains-Wayne														clus=New York-White Plains-Wayne

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		187		14533784		14533784		14533784		2717817608				Number		1		187		187		187		187

		TOTOFFRCD		187		97.5347594		1		1950		18239				Earned_revenue		1		0.5106035		0.5106035		0.5106035		0.5106035

		DIRMKTG		187		348380.13		0		8804010		65147084				Program_rev_attendee		1		36.8310863		36.8310863		36.8310863		36.8310863

		MKTTOT		187		396610.42		0		8804010		74166148				Response_to_marketing_eff		1		4.3941217		4.3941217		4.3941217		4.3941217

		EXPNDPRCD		187		9098154.52		12322		444123633		1701354896				Response_to_marketing_exp		1		3.8597692		3.8597692		3.8597692		3.8597692

		PHATTTOT		187		90259.32		3		4307540		16878492				Relational_revenue		1		0.0561349		0.0561349		0.0561349		0.0561349

		ENGAGCD		187		98664.05		23		4319461		18450177				Return_on_marketing		1		9.5423027		9.5423027		9.5423027		9.5423027

		ENGAGTOT		187		218825.26		23		15342707		40920323				Return_on_Total_Mktg		1		8.3818994		8.3818994		8.3818994		8.3818994

		MEMSUBINC		187		510723.57		0		27461815		95505307				Market_penetration		1		0.0067886		0.0067886		0.0067886		0.0067886

		PRGREVCD		187		3324348.64		0		158660246		621653195				Tot_market_penetration		1		0.0150563		0.0150563		0.0150563		0.0150563

		ERNNCAPCD		187		4645549.94		0		256122540		868717839				Revenue_per_offering		1		93552.53		93552.53		93552.53		93552.53

		OPUN		185		9146403.35		11393		385322592		1692084620				People_per_offering		1		1011.58		1011.58		1011.58		1011.58

		OPTOTOFFRCD		185		97.7675676		1		1950		18087

		clus=San Francisco-Redwood City														clus=San Francisco-Redwood City

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		167		1655773		1655773		1655773		276514091				Number		1		167		167		167		167

		TOTOFFRCD		167		55.6287425		1		549		9290				Earned_revenue		1		0.4754937		0.4754937		0.4754937		0.4754937

		DIRMKTG		167		164950.99		0		5593095		27546816				Program_rev_attendee		1		20.0716629		20.0716629		20.0716629		20.0716629

		MKTTOT		167		180420.44		0		5593095		30130213				Response_to_marketing_eff		1		3.0347898		3.0347898		3.0347898		3.0347898

		EXPNDPRCD		167		2916680.91		11239		78569737		487085712				Response_to_marketing_exp		1		2.7745837		2.7745837		2.7745837		2.7745837

		PHATTTOT		167		59450.72		25		2335520		9928270				Relational_revenue		1		0.0830698		0.0830698		0.0830698		0.0830698

		ENGAGCD		167		63253.28		60		2335762		10563298				Return_on_marketing		1		7.234117		7.234117		7.234117		7.234117

		ENGAGTOT		167		293528.43		60		30468637		49019247				Return_on_Total_Mktg		1		6.613856		6.613856		6.613856		6.613856

		MEMSUBINC		167		242288.2		0		12367073		40462129				Market_penetration		1		0.0382017		0.0382017		0.0382017		0.0382017

		PRGREVCD		167		1193274.78		0		32284222		199276889				Tot_market_penetration		1		0.1772758		0.1772758		0.1772758		0.1772758

		ERNNCAPCD		167		1386863.5		0		35409668		231606205				Revenue_per_offering		1		56019.54		56019.54		56019.54		56019.54

		OPUN		163		3186240.08		3546		85359542		519357133				People_per_offering		1		1137.06		1137.06		1137.06		1137.06

		OPTOTOFFRCD		163		56.8773006		1		549		9271

		clus=Small Markets														clus=Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		144		1075242.42		803416		1621122		154834908				Number		1		144		144		144		144

		TOTOFFRCD		144		105.1597222		1		2032		15143				Earned_revenue		1		0.5420848		0.5420848		0.5420848		0.5420848

		DIRMKTG		144		110846.1		0		1300189		15961839				Program_rev_attendee		1		16.2575954		16.2575954		16.2575954		16.2575954

		MKTTOT		144		119519.47		0		1648162		17210803				Response_to_marketing_eff		1		2.7284906		2.7284906		2.7284906		2.7284906

		EXPNDPRCD		144		1471774.28		2970		14923747		211935497				Response_to_marketing_exp		1		2.5304878		2.5304878		2.5304878		2.5304878

		PHATTTOT		144		43804.24		0		545742		6307811				Relational_revenue		1		0.1013114		0.1013114		0.1013114		0.1013114

		ENGAGCD		144		49497.79		210		565909		7127682				Return_on_marketing		1		6.4246882		6.4246882		6.4246882		6.4246882

		ENGAGTOT		144		62957.22		210		1171168		9065840				Return_on_Total_Mktg		1		5.9584575		5.9584575		5.9584575		5.9584575

		MEMSUBINC		144		149107.58		-254		2439799		21471491				Market_penetration		1		0.0460341		0.0460341		0.0460341		0.0460341

		PRGREVCD		144		712151.66		0		12170700		102549839				Tot_market_penetration		1		0.0585517		0.0585517		0.0585517		0.0585517

		ERNNCAPCD		144		797826.44		21		13299878		114887007				Revenue_per_offering		1		14505.48		14505.48		14505.48		14505.48

		OPUN		143		1534841.58		13026		16616316		219482346				People_per_offering		1		470.6915406		470.6915406		470.6915406		470.6915406

		OPTOTOFFRCD		143		105.8111888		1		2032		15131

		clus=Very Small Markets														clus=Very Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		593		302187.16		17325		804690		179196983				Number		1		593		593		593		593

		TOTOFFRCD		593		75.5177066		1		8062		44782				Earned_revenue		1		0.5219825		0.5219825		0.5219825		0.5219825

		DIRMKTG		593		57066.68		0		1570322		33840540				Program_rev_attendee		1		20.6433309		20.6433309		20.6433309		20.6433309

		MKTTOT		593		62418.36		0		1570322		37014088				Response_to_marketing_eff		1		2.8037972		2.8037972		2.8037972		2.8037972

		EXPNDPRCD		593		975640.03		662		42831913		578554535				Response_to_marketing_exp		1		2.5634027		2.5634027		2.5634027		2.5634027

		PHATTTOT		593		22262.08		10		675637		13201414				Relational_revenue		1		0.0599903		0.0599903		0.0599903		0.0599903

		ENGAGCD		593		25238.01		42		678052		14966139				Return_on_marketing		1		8.0530972		8.0530972		8.0530972		8.0530972

		ENGAGTOT		593		457494.45		42		250120111		271294208				Return_on_Total_Mktg		1		7.3626333		7.3626333		7.3626333		7.3626333

		MEMSUBINC		593		58528.93		0		2146817		34707657.72				Market_penetration		1		0.0835178		0.0835178		0.0835178		0.0835178

		PRGREVCD		593		459563.5		0		37848873		272521157				Tot_market_penetration		1		1.5139441		1.5139441		1.5139441		1.5139441

		ERNNCAPCD		593		509267.01		0		41921739		301995334				Revenue_per_offering		1		14188.1		14188.1		14188.1		14188.1

		OPUN		576		1101154.17		3562		56020569		634264802				People_per_offering		1		334.1998794		334.1998794		334.1998794		334.1998794

		OPTOTOFFRCD		576		77.6111111		1		8062		44704

		clus=Washington-Arlington-Alexan														clus=Washington-Arlington-Alexan

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		179		3439670.27		1310832		4905757		615700978				Number		1		179		179		179		179

		TOTOFFRCD		179		88.4748603		1		2002		15837				Earned_revenue		1		0.46345		0.46345		0.46345		0.46345

		DIRMKTG		179		81611.24		0		2079722		14608412				Program_rev_attendee		1		22.1669728		22.1669728		22.1669728		22.1669728

		MKTTOT		179		92090.16		0		2079722		16484139				Response_to_marketing_eff		1		3.4248429		3.4248429		3.4248429		3.4248429

		EXPNDPRCD		179		1458607.8		12862		26915242		261090796				Response_to_marketing_exp		1		3.0351307		3.0351307		3.0351307		3.0351307

		PHATTTOT		179		26888.87		104		719982		4813108				Relational_revenue		1		0.0610604		0.0610604		0.0610604		0.0610604

		ENGAGCD		179		39223.84		131		1580473		7021067				Return_on_marketing		1		7.3034656		7.3034656		7.3034656		7.3034656

		ENGAGTOT		179		47690.1		131		1580473		8536528				Return_on_Total_Mktg		1		6.4724056		6.4724056		6.4724056		6.4724056

		MEMSUBINC		179		89063.13		0		4150570		15942301				Market_penetration		1		0.0114034		0.0114034		0.0114034		0.0114034

		PRGREVCD		179		596044.88		0		12910197		106692034				Tot_market_penetration		1		0.0138647		0.0138647		0.0138647		0.0138647

		ERNNCAPCD		179		675991.75		0		15307476		121002523				Revenue_per_offering		1		16589.53		16589.53		16589.53		16589.53

		OPUN		177		1483309.98		7635		20412097		262545866				People_per_offering		1		443.3331439		443.3331439		443.3331439		443.3331439

		OPTOTOFFRCD		177		89.4124294		1		2002		15826

		Overall Trend Means by Year

		The MEANS Procedure

		year=2014														year=2014

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		2168		3674989.21		17300		14359543		7967376618				Number		1		2168		2168		2168		2168

		TOTOFFRCD		2168		91.5950185		1		8753		198578				Earned_revenue		1		0.467619		0.467619		0.467619		0.467619

		DIRMKTG		2168		148463.36		0		9384968		321868555				Program_rev_attendee		1		22.2094626		22.2094626		22.2094626		22.2094626

		MKTTOT		2168		202823.15		0		10431238		439720579				Response_to_marketing_eff		1		4.402752		4.402752		4.402752		4.402752

		EXPNDPRCD		2168		2685938.75		800		495778031		5823115212		9.4%		Response_to_marketing_exp		1		3.2227453		3.2227453		3.2227453		3.2227453

		PHATTTOT		2168		46067.36		0		6167888		99874029				Relational_revenue		1		0.0797354		0.0797354		0.0797354		0.0797354

		ENGAGCD		2167		47163.05		7		6324033		102202324				Return_on_marketing		1		6.8914732		6.8914732		6.8914732		6.8914732

		ENGAGTOT		2168		135666.87		0		51006134		294125765				Return_on_Total_Mktg		1		5.0444501		5.0444501		5.0444501		5.0444501

		MEMSUBINC		2168		214164.42		-32		28683658		464308455				Market_penetration		1		0.0128276		0.0128276		0.0128276		0.0128276

		PRGREVCD		2168		1023131.23		0		164601569		2218148509				Tot_market_penetration		1		0.0369163		0.0369163		0.0369163		0.0369163

		ERNNCAPCD		2168		1255996.02		0		268038648		2722999368				Revenue_per_offering		1		32047.94		32047.94		32047.94		32047.94

		OPUN		2166		2938082.87		100		635519746		6363887505		252144.12		People_per_offering		1		514.6709303		514.6709303		514.6709303		514.6709303

		OPTOTOFFRCD		2166		91.677747		1		8753		198574

		year=2015														year=2015

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		2168		3697275.95		17277		14445307		8015694259				Number		1		2168		2168		2168		2168

		TOTOFFRCD		2168		97.8782288		1		7530		212200				Earned_revenue		1		0.467402		0.467402		0.467402		0.467402

		DIRMKTG		2168		161005.7		0		8414326		349060360				Program_rev_attendee		1		22.5256117		22.5256117		22.5256117		22.5256117

		MKTTOT		2168		208526.24		0		9220156		452084883				Response_to_marketing_eff		1		4.3849753		4.3849753		4.3849753		4.3849753

		EXPNDPRCD		2168		2778034.22		2718		442519068		6022778189		0.5%		Response_to_marketing_exp		1		3.385694		3.385694		3.385694		3.385694

		PHATTTOT		2168		47554.71		0		6326932		103098615		3.2%		Relational_revenue		1		0.0793307		0.0793307		0.0793307		0.0793307

		ENGAGCD		2168		49294.32		12		6469095		106870088				Return_on_marketing		1		6.6531742		6.6531742		6.6531742		6.6531742

		ENGAGTOT		2168		151893.2		51		50006389		329304455				Return_on_Total_Mktg		1		5.1369985		5.1369985		5.1369985		5.1369985

		MEMSUBINC		2168		220383.5		-40		29766429		477791428		2.9%		Market_penetration		1		0.0133326		0.0133326		0.0133326		0.0133326

		PRGREVCD		2168		1071198.97		0		155231494		2322359371		4.7%		Tot_market_penetration		1		0.0410825		0.0410825		0.0410825		0.0410825

		ERNNCAPCD		2168		1298458.78		0		220002623		2815058630		3.4%		Revenue_per_offering		1		28445.06		28445.06		28445.06		28445.06

		OPUN		2162		2791642.07		2288		310404918		6035530158		13607.8499999996		People_per_offering		1		503.6290669		503.6290669		503.6290669		503.6290669

		OPTOTOFFRCD		2162		98.1415356		1		7530		212182

		year=2016														year=2016

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		2168		3713795.27		17312		14500575		8051508135				Number		1		2168		2168		2168		2168

		TOTOFFRCD		2168		86.6397601		1		7530		187835				Earned_revenue		1		0.4539441		0.4539441		0.4539441		0.4539441

		DIRMKTG		2168		172038.63		0		8838091		372979758				Program_rev_attendee		1		25.5763437		25.5763437		25.5763437		25.5763437

		MKTTOT		2168		189979.84		0		8838091		411876289				Response_to_marketing_eff		1		4.1310839		4.1310839		4.1310839		4.1310839

		EXPNDPRCD		2168		3034147.19		3930		586787242		6578031104		-4.0%		Response_to_marketing_exp		1		3.740955		3.740955		3.740955		3.740955

		PHATTTOT		2168		45987.89		0		4311057		99701749		-3.3%		Relational_revenue		1		0.0748787		0.0748787		0.0748787		0.0748787

		ENGAGCD		2168		54605.03		23		4322351		118383697				Return_on_marketing		1		6.8368488		6.8368488		6.8368488		6.8368488

		ENGAGTOT		2168		134112.04		81		30453124		290754895				Return_on_Total_Mktg		1		6.1911945		6.1911945		6.1911945		6.1911945

		MEMSUBINC		2168		227192.87		0		28964980		492554133		3.1%		Market_penetration		1		0.0147033		0.0147033		0.0147033		0.0147033

		PRGREVCD		2168		1176202.12		0		149502280		2550006200		9.8%		Tot_market_penetration		1		0.0361119		0.0361119		0.0361119		0.0361119

		ERNNCAPCD		2168		1377333.12		0		246123044		2986058208		6.1%		Revenue_per_offering		1		33388.17		33388.17		33388.17		33388.17

		OPUN		2152		2913365.94		1884		389778324		6269563499		-120781.25		People_per_offering		1		630.2536641		630.2536641		630.2536641		630.2536641

		OPTOTOFFRCD		2152		87.2574349		1		7530		187778

		year=2017														year=2017

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		2168		3727493.82		17325		14533784		8081206592				Number		1		2168		2168		2168		2168

		TOTOFFRCD		2168		91.2038745		1		8062		197730				Earned_revenue		1		0.4843275		0.4843275		0.4843275		0.4843275

		DIRMKTG		2168		166924.51		0		8804010		361892341				Program_rev_attendee		1		25.4632547		25.4632547		25.4632547		25.4632547

		MKTTOT		2168		188124.57		0		8804010		407854067				Response_to_marketing_eff		1		4.0057269		4.0057269		4.0057269		4.0057269

		EXPNDPRCD		2168		2943327.01		4200		444123633		6381132962		4.5%		Response_to_marketing_exp		1		3.5543151		3.5543151		3.5543151		3.5543151

		PHATTTOT		2168		46963.9		3		4307540		101817743		2.1%		Relational_revenue		1		0.07715		0.07715		0.07715		0.07715

		ENGAGCD		2168		53162.96		23		4319461		115257293				Return_on_marketing		1		7.1640398		7.1640398		7.1640398		7.1640398

		ENGAGTOT		2168		166857.62		23		80123631		361747326				Return_on_Total_Mktg		1		6.3567127		6.3567127		6.3567127		6.3567127

		MEMSUBINC		2168		227077.67		0		27461815		492304379		-0.1%		Market_penetration		1		0.0142624		0.0142624		0.0142624		0.0142624

		PRGREVCD		2168		1195853.84		0		158660246		2592611125		1.7%		Tot_market_penetration		1		0.044764		0.044764		0.044764		0.044764

		ERNNCAPCD		2168		1425534.07		0		256122540		3090557871		3.5%		Revenue_per_offering		1		33524.42		33524.42		33524.42		33524.42

		OPUN		2147		3074581.45		1227		385322592		6601126372		131254.44		People_per_offering		1		582.9024073		582.9024073		582.9024073		582.9024073

		OPTOTOFFRCD		2147		91.7116907		1		8062		196905

		Sector by Year Trends

		The MEANS Procedure

		year=2014 sec_no=0														year=2014 sec_no=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		3767514.27		137209		14359543		180840685				Number		1		48		48		48		48

		TOTOFFRCD		48		313.75		4		8753		15060				Earned_revenue		1		0.4747684		0.4747684		0.4747684		0.4747684

		DIRMKTG		48		81560.02		0		1360526		3914881				Program_rev_attendee		1		52.6851426		52.6851426		52.6851426		52.6851426

		MKTTOT		48		101204.5		0		1512951		4857816				Response_to_marketing_eff		1		9.0128129		9.0128129		9.0128129		9.0128129

		EXPNDPRCD		48		1442011.38		2964		16371723		69216546				Response_to_marketing_exp		1		7.2633648		7.2633648		7.2633648		7.2633648

		PHATTTOT		48		11228.96		80		95489		538990				Relational_revenue		1		0.159714		0.159714		0.159714		0.159714

		ENGAGCD		48		13773.42		100		110145		661124				Return_on_marketing		1		7.2535449		7.2535449		7.2535449		7.2535449

		ENGAGTOT		48		44193.21		100		685139		2121274				Return_on_Total_Mktg		1		5.8455827		5.8455827		5.8455827		5.8455827

		MEMSUBINC		48		230309.33		0		7663829		11054848				Market_penetration		1		0.0036558		0.0036558		0.0036558		0.0036558

		PRGREVCD		48		591599.27		0		9703230		28396765				Tot_market_penetration		1		0.0117301		0.0117301		0.0117301		0.0117301

		ERNNCAPCD		48		684621.44		151		10038689		32861829				Revenue_per_offering		1		4548.71		4548.71		4548.71		4548.71

		OPUN		48		1427158.73		6442		15186389		68503619		4548.7130836653		People_per_offering		1		43.899336		43.899336		43.899336		43.899336

		OPTOTOFFRCD		48		313.75		4		8753		15060

		year=2014 sec_no=1														year=2014 sec_no=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		189		3769163.82		32513		14359543		712371962				Number		1		189		189		189		189

		TOTOFFRCD		189		158.7936508		1		5485		30012				Earned_revenue		1		0.6570691		0.6570691		0.6570691		0.6570691

		DIRMKTG		189		43829.81		0		773146		8283835				Program_rev_attendee		1		44.0081489		44.0081489		44.0081489		44.0081489

		MKTTOT		189		70456.87		0		1538290		13316348				Response_to_marketing_eff		1		3.338864		3.338864		3.338864		3.338864

		EXPNDPRCD		189		1534307.06		800		37003643		289984034				Response_to_marketing_exp		1		2.0770408		2.0770408		2.0770408		2.0770408

		PHATTTOT		189		21102.05		25		315985		3988287				Relational_revenue		1		0.0075725		0.0075725		0.0075725		0.0075725

		ENGAGCD		188		22007.69		51		317390		4137445				Return_on_marketing		1		21.1879073		21.1879073		21.1879073		21.1879073

		ENGAGTOT		189		107992.78		0		14535746		20410635				Return_on_Total_Mktg		1		13.1805753		13.1805753		13.1805753		13.1805753

		MEMSUBINC		189		11618.48		-32		678396		2195893				Market_penetration		1		0.005808		0.005808		0.005808		0.005808

		PRGREVCD		189		928662.05		0		33167043		175517128				Tot_market_penetration		1		0.0286517		0.0286517		0.0286517		0.0286517

		ERNNCAPCD		189		1008145.8		0		36323355		190539556				Revenue_per_offering		1		11144.9		11144.9		11144.9		11144.9

		OPUN		188		1779094		1508		39537482		334469672		11144.9026040131		People_per_offering		1		137.8596895		137.8596895		137.8596895		137.8596895

		OPTOTOFFRCD		188		159.6329787		1		5485		30011

		year=2014 sec_no=2														year=2014 sec_no=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		72		3419200.57		44964		14359543		246182441				Number		1		72		72		72		72

		TOTOFFRCD		72		332.4444444		5		7487		23936				Earned_revenue		1		0.3745865		0.3745865		0.3745865		0.3745865

		DIRMKTG		72		380395.01		0		3919116		27388441				Program_rev_attendee		1		19.5796376		19.5796376		19.5796376		19.5796376

		MKTTOT		72		550477.81		0		5236000		39634402				Response_to_marketing_eff		1		2.3133795		2.3133795		2.3133795		2.3133795

		EXPNDPRCD		72		17844903.38		80398		495778031		1284833043				Response_to_marketing_exp		1		1.5986076		1.5986076		1.5986076		1.5986076

		PHATTTOT		72		237953.96		60		6167888		17132685				Relational_revenue		1		0.0548427		0.0548427		0.0548427		0.0548427

		ENGAGCD		72		242792.69		233		6324033		17481074				Return_on_marketing		1		12.247932		12.247932		12.247932		12.247932

		ENGAGTOT		72		334680.03		233		6324033		24096962				Return_on_Total_Mktg		1		8.4636514		8.4636514		8.4636514		8.4636514

		MEMSUBINC		72		978662.93		0		28683658		70463731				Market_penetration		1		0.0710086		0.0710086		0.0710086		0.0710086

		PRGREVCD		72		4659052.26		0		164601569		335451763				Tot_market_penetration		1		0.0978825		0.0978825		0.0978825		0.0978825

		ERNNCAPCD		72		6684459.14		0		268038648		481281058				Revenue_per_offering		1		62916.1		62916.1		62916.1		62916.1

		OPUN		72		20916108.72		51046		635519746		1505959828		62916.1024415663		People_per_offering		1		730.3256183		730.3256183		730.3256183		730.3256183

		OPTOTOFFRCD		72		332.4444444		5		7487		23936

		year=2014 sec_no=3														year=2014 sec_no=3

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		398		3063835.27		27206		14359543		1219406438				Number		1		398		398		398		398

		TOTOFFRCD		398		95.9020101		1		1216		38169				Earned_revenue		1		0.406816		0.406816		0.406816		0.406816

		DIRMKTG		398		46528.18		0		1325409		18518217				Program_rev_attendee		1		5.4509297		5.4509297		5.4509297		5.4509297

		MKTTOT		398		59155.79		0		1325409		23544005				Response_to_marketing_eff		1		1.667048		1.667048		1.667048		1.667048

		EXPNDPRCD		398		700118.68		2281		17879638		278647234				Response_to_marketing_exp		1		1.3111939		1.3111939		1.3111939		1.3111939

		PHATTTOT		398		35485.36		0		989479		14123172				Relational_revenue		1		0.0244349		0.0244349		0.0244349		0.0244349

		ENGAGCD		398		36066.95		7		989831		14354646				Return_on_marketing		1		4.1572263		4.1572263		4.1572263		4.1572263

		ENGAGTOT		398		68918.87		7		7923662		27429709				Return_on_Total_Mktg		1		3.2698098		3.2698098		3.2698098		3.2698098

		MEMSUBINC		398		17107.33		0		938468		6808719				Market_penetration		1		0.0117718		0.0117718		0.0117718		0.0117718

		PRGREVCD		398		193428.19		0		9554747		76984418				Tot_market_penetration		1		0.0224943		0.0224943		0.0224943		0.0224943

		ERNNCAPCD		398		284819.48		0		14522546		113358155				Revenue_per_offering		1		7758.9		7758.9		7758.9		7758.9

		OPUN		397		745909.51		100		19854328		296126074		7758.8973253544		People_per_offering		1		376.0812701		376.0812701		376.0812701		376.0812701

		OPTOTOFFRCD		397		96.1360202		1		1216		38166

		year=2014 sec_no=4														year=2014 sec_no=4

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		165		4104299.53		17300		14359543		677209423				Number		1		165		165		165		165

		TOTOFFRCD		165		60.5333333		1		806		9988				Earned_revenue		1		0.5796509		0.5796509		0.5796509		0.5796509

		DIRMKTG		165		157282.11		0		5010910		25951548				Program_rev_attendee		1		42.6892983		42.6892983		42.6892983		42.6892983

		MKTTOT		165		202022.07		0		6343667		33333642				Response_to_marketing_eff		1		9.2280517		9.2280517		9.2280517		9.2280517

		EXPNDPRCD		165		1765785.07		3581		66093782		291354536				Response_to_marketing_exp		1		7.1844002		7.1844002		7.1844002		7.1844002

		PHATTTOT		165		21892.17		20		344869		3612208				Relational_revenue		1		0.0596011		0.0596011		0.0596011		0.0596011

		ENGAGCD		165		22469.97		33		346970		3707545				Return_on_marketing		1		5.9419432		5.9419432		5.9419432		5.9419432

		ENGAGTOT		165		26352.22		33		346970		4348116				Return_on_Total_Mktg		1		4.6260359		4.6260359		4.6260359		4.6260359

		MEMSUBINC		165		105242.67		0		6736267		17365041				Market_penetration		1		0.0054747		0.0054747		0.0054747		0.0054747

		PRGREVCD		165		934561.36		0		35058734		154202625				Tot_market_penetration		1		0.0064206		0.0064206		0.0064206		0.0064206

		ERNNCAPCD		165		1023538.9		0		36426141		168883918				Revenue_per_offering		1		30491.41		30491.41		30491.41		30491.41

		OPUN		165		1845746.96		9723		65003495		304548249		30491.4145542354		People_per_offering		1		371.1999399		371.1999399		371.1999399		371.1999399

		OPTOTOFFRCD		165		60.5333333		1		806		9988

		year=2014 sec_no=5														year=2014 sec_no=5

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		308		3643908.35		37582		14359543		1122323772				Number		1		308		308		308		308

		TOTOFFRCD		308		35.9642857		1		1853		11077				Earned_revenue		1		0.398669		0.398669		0.398669		0.398669

		DIRMKTG		308		38497.25		0		783965		11857152				Program_rev_attendee		1		13.3913285		13.3913285		13.3913285		13.3913285

		MKTTOT		308		48304.22		0		1635672		14877701				Response_to_marketing_eff		1		3.8430762		3.8430762		3.8430762		3.8430762

		EXPNDPRCD		308		455601.04		5881		12707411		140325119				Response_to_marketing_exp		1		3.0628347		3.0628347		3.0628347		3.0628347

		PHATTTOT		308		12569.16		55		325203		3871300				Relational_revenue		1		0.0464691		0.0464691		0.0464691		0.0464691

		ENGAGCD		308		12883.65		101		325492		3968165				Return_on_marketing		1		4.3722008		4.3722008		4.3722008		4.3722008

		ENGAGTOT		308		45684.38		101		2802153		14070790				Return_on_Total_Mktg		1		3.4845337		3.4845337		3.4845337		3.4845337

		MEMSUBINC		308		21171.35		0		601739		6520775				Market_penetration		1		0.0035357		0.0035357		0.0035357		0.0035357

		PRGREVCD		308		168317.69		0		5453466		51841850				Tot_market_penetration		1		0.0125372		0.0125372		0.0125372		0.0125372

		ERNNCAPCD		308		181633.99		0		6428136		55943268				Revenue_per_offering		1		13310.57		13310.57		13310.57		13310.57

		OPUN		308		478705.27		7193		15651619		147441224		13310.5735504709		People_per_offering		1		358.2346303		358.2346303		358.2346303		358.2346303

		OPTOTOFFRCD		308		35.9642857		1		1853		11077

		year=2014 sec_no=6														year=2014 sec_no=6

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		3636213.78		60994		14359543		145448551				Number		1		40		40		40		40

		TOTOFFRCD		40		33.8		1		370		1352				Earned_revenue		1		0.3812567		0.3812567		0.3812567		0.3812567

		DIRMKTG		40		438156		50		4560423		17526240				Program_rev_attendee		1		63.2298384		63.2298384		63.2298384		63.2298384

		MKTTOT		40		606745.63		50		6588331		24269825				Response_to_marketing_eff		1		16.4981435		16.4981435		16.4981435		16.4981435

		EXPNDPRCD		40		6688219.45		54873		74682327		267528778				Response_to_marketing_exp		1		11.9139888		11.9139888		11.9139888		11.9139888

		PHATTTOT		40		36776.6		116		382096		1471064				Relational_revenue		1		0.1661669		0.1661669		0.1661669		0.1661669

		ENGAGCD		40		38268.95		314		390064		1530758				Return_on_marketing		1		5.307193		5.307193		5.307193		5.307193

		ENGAGTOT		40		574316.35		314		16890064		22972654				Return_on_Total_Mktg		1		3.8325426		3.8325426		3.8325426		3.8325426

		MEMSUBINC		40		1111360.65		0		15507163		44454426				Market_penetration		1		0.0105244		0.0105244		0.0105244		0.0105244

		PRGREVCD		40		2325378.48		6232		31308095		93015139				Tot_market_penetration		1		0.1579435		0.1579435		0.1579435		0.1579435

		ERNNCAPCD		40		2549928.68		6232		32510550		101997147				Revenue_per_offering		1		197686.04		197686.04		197686.04		197686.04

		OPUN		40		6681788.05		56555		73204937		267271522		197686.036982249		People_per_offering		1		1132.22		1132.22		1132.22		1132.22

		OPTOTOFFRCD		40		33.8		1		370		1352

		year=2014 sec_no=7														year=2014 sec_no=7

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		101		4502535.81		36526		14359543		454756117				Number		1		101		101		101		101

		TOTOFFRCD		101		197.0693069		5		2181		19904				Earned_revenue		1		0.4378872		0.4378872		0.4378872		0.4378872

		DIRMKTG		101		265273.1		0		4903000		26792583				Program_rev_attendee		1		13.847868		13.847868		13.847868		13.847868

		MKTTOT		101		379334.03		0		6000720		38312737				Response_to_marketing_eff		1		2.1454866		2.1454866		2.1454866		2.1454866

		EXPNDPRCD		101		6797991.74		6950		181257628		686597166				Response_to_marketing_exp		1		1.500366		1.500366		1.500366		1.500366

		PHATTTOT		101		176805.59		200		3954625		17857365				Relational_revenue		1		0.0580045		0.0580045		0.0580045		0.0580045

		ENGAGCD		101		178918.9		210		3965398		18070809				Return_on_marketing		1		9.2296601		9.2296601		9.2296601		9.2296601

		ENGAGTOT		101		271529.21		210		12266663		27424450				Return_on_Total_Mktg		1		6.4544184		6.4544184		6.4544184		6.4544184

		MEMSUBINC		101		394314.05		0		7233000		39825719				Market_penetration		1		0.0397374		0.0397374		0.0397374		0.0397374

		PRGREVCD		101		2448380.53		0		75620968		247286434				Tot_market_penetration		1		0.0603058		0.0603058		0.0603058		0.0603058

		ERNNCAPCD		101		2976753.77		67		88255205		300652131				Revenue_per_offering		1		35293.62		35293.62		35293.62		35293.62

		OPUN		101		6955290.21		2130		172453493		702484311		35293.6249658064		People_per_offering		1		907.8983621		907.8983621		907.8983621		907.8983621

		OPTOTOFFRCD		101		197.0693069		5		2181		19904

		year=2014 sec_no=8														year=2014 sec_no=8

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		89		3563025.37		37582		14359543		317109258				Number		1		89		89		89		89

		TOTOFFRCD		89		60.5168539		1		797		5386				Earned_revenue		1		0.2745052		0.2745052		0.2745052		0.2745052

		DIRMKTG		89		88859.35		0		3045408		7908482				Program_rev_attendee		1		19.3098689		19.3098689		19.3098689		19.3098689

		MKTTOT		89		166403.1		0		7952513		14809876				Response_to_marketing_eff		1		7.0085253		7.0085253		7.0085253		7.0085253

		EXPNDPRCD		89		1945965.26		9154		104708486		173190908				Response_to_marketing_exp		1		3.7425564		3.7425564		3.7425564		3.7425564

		PHATTTOT		89		23742.96		238		710239		2113123				Relational_revenue		1		0.0451292		0.0451292		0.0451292		0.0451292

		ENGAGCD		89		24274.22		290		722802		2160406				Return_on_marketing		1		5.1595398		5.1595398		5.1595398		5.1595398

		ENGAGTOT		89		37494.4		371		1239121		3337002				Return_on_Total_Mktg		1		2.7551971		2.7551971		2.7551971		2.7551971

		MEMSUBINC		89		87819.79		0		2363553		7815961				Market_penetration		1		0.0068128		0.0068128		0.0068128		0.0068128

		PRGREVCD		89		458473.35		0		17646900		40804128				Tot_market_penetration		1		0.0105232		0.0105232		0.0105232		0.0105232

		ERNNCAPCD		89		534177.66		0		19364907		47541812				Revenue_per_offering		1		23187.08		23187.08		23187.08		23187.08

		OPUN		89		1403209.09		7981		56040232		124885609		23187.0792939552		People_per_offering		1		401.1151133		401.1151133		401.1151133		401.1151133

		OPTOTOFFRCD		89		60.5168539		1		797		5386

		year=2014 sec_no=9														year=2014 sec_no=9

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		68		2992108.19		36575		14359543		203463357				Number		1		68		68		68		68

		TOTOFFRCD		68		161.6911765		1		2123		10995				Earned_revenue		1		0.6296663		0.6296663		0.6296663		0.6296663

		DIRMKTG		68		485577.88		0		5646933		33019296				Program_rev_attendee		1		28.6009156		28.6009156		28.6009156		28.6009156

		MKTTOT		68		636161.81		0		8981796		43259003				Response_to_marketing_eff		1		5.6695191		5.6695191		5.6695191		5.6695191

		EXPNDPRCD		68		7653178.35		11993		135493279		520416128				Response_to_marketing_exp		1		4.3275044		4.3275044		4.3275044		4.3275044

		PHATTTOT		68		112207.37		0		948412		7630101				Relational_revenue		1		0.0439758		0.0439758		0.0439758		0.0439758

		ENGAGCD		68		113775.84		237		960756		7736757				Return_on_marketing		1		6.6091014		6.6091014		6.6091014		6.6091014

		ENGAGTOT		68		219862.03		237		7263750		14950618				Return_on_Total_Mktg		1		5.0446811		5.0446811		5.0446811		5.0446811

		MEMSUBINC		68		336554.41		0		4755967		22885700				Market_penetration		1		0.0380253		0.0380253		0.0380253		0.0380253

		PRGREVCD		68		3209233.46		0		44455871		218227875				Tot_market_penetration		1		0.0734806		0.0734806		0.0734806		0.0734806

		ERNNCAPCD		68		4818948.66		2500		78457485		327688509		0.2394270255		Revenue_per_offering		1		65203.51		65203.51		65203.51		65203.51

		OPUN		68		10542832.81		12430		248370887		716912631		65203.5135015546		People_per_offering		1		703.6613915		703.6613915		703.6613915		703.6613915

		OPTOTOFFRCD		68		161.6911765		1		2123		10995

		year=2014 sec_no=10														year=2014 sec_no=10

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		128		3083962.89		40710		14359543		394747250				Number		1		128		128		128		128

		TOTOFFRCD		128		36.609375		1		445		4686				Earned_revenue		1		0.4296768		0.4296768		0.4296768		0.4296768

		DIRMKTG		128		240642.41		0		4842932		30802228				Program_rev_attendee		1		37.7383606		37.7383606		37.7383606		37.7383606

		MKTTOT		128		338410.38		0		7080107		43316528				Response_to_marketing_eff		1		7.3973169		7.3973169		7.3973169		7.3973169

		EXPNDPRCD		128		4383358.36		13183		89355460		561069870				Response_to_marketing_exp		1		5.2602056		5.2602056		5.2602056		5.2602056

		PHATTTOT		128		45747.72		467		1089603		5855708				Relational_revenue		1		0.0998233		0.0998233		0.0998233		0.0998233				2728

		ENGAGCD		128		47042.76		769		1104381		6021473				Return_on_marketing		1		7.1743128		7.1743128		7.1743128		7.1743128				0.670694864

		ENGAGTOT		128		784891.58		800		51006134		100466122				Return_on_Total_Mktg		1		5.1016282		5.1016282		5.1016282		5.1016282				0.7622377622

		MEMSUBINC		128		437561.27		0		11144000		56007842				Market_penetration		1		0.015254		0.015254		0.015254		0.015254				0.5857142857

		PRGREVCD		128		1726443.91		0		38864879		220984820				Tot_market_penetration		1		0.2545075		0.2545075		0.2545075		0.2545075				0.6613333333

		ERNNCAPCD		128		1883427.6		1		42896769		241078733				Revenue_per_offering		1		123201.44		123201.44		123201.44		123201.44				0.6092436975

		OPUN		128		4510327.66		4380		98964458		577321940		123201.438429364		People_per_offering		1		1284.99		1284.99		1284.99		1284.99				0.6379310345

		OPTOTOFFRCD		128		36.609375		1		445		4686																		0.6227272727

																														0.6277777778

		year=2014 sec_no=11														year=2014 sec_no=11														0.7088607595

																														0.6395348837

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum				0.6444444444

		TOTPOP		427		4458836.98		28874		14359543		1903923392				Number		1		427		427		427		427

		TOTOFFRCD		427		38.1873536		1		707		16306				Earned_revenue		1		0.5482006		0.5482006		0.5482006		0.5482006

		DIRMKTG		427		240578.84		0		9384968		102727163				Program_rev_attendee		1		31.8139375		31.8139375		31.8139375		31.8139375

		MKTTOT		427		320025.48		0		10431238		136650881				Response_to_marketing_eff		1		8.2978679		8.2978679		8.2978679		8.2978679

		EXPNDPRCD		427		2538949.53		5200		51396498		1084131449				Response_to_marketing_exp		1		6.2379139		6.2379139		6.2379139		6.2379139

		PHATTTOT		427		38567.19		232		583995		16468192				Relational_revenue		1		0.1571524		0.1571524		0.1571524		0.1571524

		ENGAGCD		427		39683.48		273		586888		16944848				Return_on_marketing		1		5.1000925		5.1000925		5.1000925		5.1000925

		ENGAGTOT		427		44151.08		273		1037808		18852512				Return_on_Total_Mktg		1		3.8339894		3.8339894		3.8339894		3.8339894

		MEMSUBINC		427		399002.03		0		12532228		170373868				Market_penetration		1		0.0089		0.0089		0.0089		0.0089

		PRGREVCD		427		1226974.31		0		37714543		523918031				Tot_market_penetration		1		0.0099019		0.0099019		0.0099019		0.0099019

		ERNNCAPCD		427		1391853.62		0		43695764		594321497				Revenue_per_offering		1		69096.6		69096.6		69096.6		69096.6

		OPUN		427		2638616.22		2825		63186786		1126689128		69096.5979899691		People_per_offering		1		1039.18		1039.18		1039.18		1039.18

		OPTOTOFFRCD		427		38.1873536		1		707		16306

		year=2015 sec_no=0														year=2015 sec_no=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		3787779.48		138682		14445307		181813415				Number		1		48		48		48		48

		TOTOFFRCD		48		126.8333333		2		3918		6088				Earned_revenue		1		0.4578919		0.4578919		0.4578919		0.4578919

		DIRMKTG		48		68859.69		0		1167268		3305265				Program_rev_attendee		1		55.577438		55.577438		55.577438		55.577438

		MKTTOT		48		76534.6		0		1313167		3673661				Response_to_marketing_eff		1		6.9125112		6.9125112		6.9125112		6.9125112

		EXPNDPRCD		48		1503386.94		11828		17026495		72162573				Response_to_marketing_exp		1		6.2193222		6.2193222		6.2193222		6.2193222

		PHATTTOT		48		11071.9		45		102210		531451				Relational_revenue		1		0.1495231		0.1495231		0.1495231		0.1495231

		ENGAGCD		48		14927.15		131		209057		716503				Return_on_marketing		1		8.9362532		8.9362532		8.9362532		8.9362532

		ENGAGTOT		48		28245.69		131		364054		1355793				Return_on_Total_Mktg		1		8.0401226		8.0401226		8.0401226		8.0401226

		MEMSUBINC		48		224791.13		0		7157560		10789974				Market_penetration		1		0.0039409		0.0039409		0.0039409		0.0039409

		PRGREVCD		48		615347.6		0		9707154		29536685				Tot_market_penetration		1		0.0074571		0.0074571		0.0074571		0.0074571

		ERNNCAPCD		48		688388.77		33		9764507		33042661				Revenue_per_offering		1		11502.81		11502.81		11502.81		11502.81

		OPUN		48		1458940.31		14616		14250146		70029135		11502.8145365316		People_per_offering		1		117.6910315		117.6910315		117.6910315		117.6910315

		OPTOTOFFRCD		48		126.8333333		2		3918		6088

		year=2015 sec_no=1														year=2015 sec_no=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		189		3793729.14		32411		14445307		717014807				Number		1		189		189		189		189

		TOTOFFRCD		189		184.010582		1		6000		34778				Earned_revenue		1		0.6416983		0.6416983		0.6416983		0.6416983

		DIRMKTG		189		49445.11		0		865648		9345126				Program_rev_attendee		1		52.8993701		52.8993701		52.8993701		52.8993701

		MKTTOT		189		72001.99		0		1665064		13608376				Response_to_marketing_eff		1		3.9752134		3.9752134		3.9752134		3.9752134

		EXPNDPRCD		189		1618738.43		4616		39206298		305941564				Response_to_marketing_exp		1		2.7298533		2.7298533		2.7298533		2.7298533

		PHATTTOT		189		18112.74		15		295000		3423307				Relational_revenue		1		0.0071411		0.0071411		0.0071411		0.0071411

		ENGAGCD		189		20336.1		59		297024		3843523				Return_on_marketing		1		19.3780998		19.3780998		19.3780998		19.3780998

		ENGAGTOT		189		24014.7		59		297024		4538778				Return_on_Total_Mktg		1		13.3073031		13.3073031		13.3073031		13.3073031

		MEMSUBINC		189		11559.56		0		741078		2184756				Market_penetration		1		0.0053605		0.0053605		0.0053605		0.0053605

		PRGREVCD		189		958152.3		0		36085889		181090784				Tot_market_penetration		1		0.0063301		0.0063301		0.0063301		0.0063301

		ERNNCAPCD		189		1038741.7		0		39320051		196322182				Revenue_per_offering		1		9645.48		9645.48		9645.48		9645.48

		OPUN		187		1793543.65		2288		42136260		335392662		9645.4809181346		People_per_offering		1		110.5159296		110.5159296		110.5159296		110.5159296

		OPTOTOFFRCD		187		185.9465241		1		6000		34772

		year=2015 sec_no=2														year=2015 sec_no=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		72		3440209.63		45536		14445307		247695093				Number		1		72		72		72		72

		TOTOFFRCD		72		261.9861111		6		6629		18863				Earned_revenue		1		0.350881		0.350881		0.350881		0.350881

		DIRMKTG		72		479976.21		0		7366417		34558287				Program_rev_attendee		1		20.0762404		20.0762404		20.0762404		20.0762404

		MKTTOT		72		630854.31		0		7366417		45421510				Response_to_marketing_eff		1		2.6790024		2.6790024		2.6790024		2.6790024

		EXPNDPRCD		72		17748102.14		49629		442519068		1277863354				Response_to_marketing_exp		1		2.0382795		2.0382795		2.0382795		2.0382795

		PHATTTOT		72		235481.06		60		6326932		16954636				Relational_revenue		1		0.0614903		0.0614903		0.0614903		0.0614903

		ENGAGCD		72		241957.65		218		6469095		17420951				Return_on_marketing		1		9.8496013		9.8496013		9.8496013		9.8496013

		ENGAGTOT		72		274319.28		218		6469095		19750988				Return_on_Total_Mktg		1		7.4939241		7.4939241		7.4939241		7.4939241

		MEMSUBINC		72		1091336.39		0		29766429		78576220				Market_penetration		1		0.0703322		0.0703322		0.0703322		0.0703322

		PRGREVCD		72		4727574.29		805		155231494		340385349				Tot_market_penetration		1		0.0797391		0.0797391		0.0797391		0.0797391

		ERNNCAPCD		72		6227472.69		1273		220002623		448378034				Revenue_per_offering		1		58240.8		58240.8		58240.8		58240.8

		OPUN		72		15258280.47		52160		310404918		1098596194		58240.7991245609		People_per_offering		1		923.5514499		923.5514499		923.5514499		923.5514499

		OPTOTOFFRCD		72		261.9861111		6		6629		18863

		year=2015 sec_no=3														year=2015 sec_no=3

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		398		3081729.59		27253		14445307		1226528376				Number		1		398		398		398		398

		TOTOFFRCD		398		133.298995		1		7530		53053				Earned_revenue		1		0.4195598		0.4195598		0.4195598		0.4195598

		DIRMKTG		398		46858.82		0		1107283		18649810				Program_rev_attendee		1		5.1551526		5.1551526		5.1551526		5.1551526

		MKTTOT		398		58525.46		0		1107283		23293133				Response_to_marketing_eff		1		1.4178162		1.4178162		1.4178162		1.4178162

		EXPNDPRCD		398		728472.65		6857		21912408		289932115				Response_to_marketing_exp		1		1.1351844		1.1351844		1.1351844		1.1351844

		PHATTTOT		398		41278.6		0		1975000		16428881				Relational_revenue		1		0.0252124		0.0252124		0.0252124		0.0252124

		ENGAGCD		398		42235.68		12		1976235		16809802				Return_on_marketing		1		4.5412467		4.5412467		4.5412467		4.5412467

		ENGAGTOT		398		54450.74		51		1976235		21671396				Return_on_Total_Mktg		1		3.635981		3.635981		3.635981		3.635981

		MEMSUBINC		398		18366.55		0		833658		7309888				Market_penetration		1		0.0137052		0.0137052		0.0137052		0.0137052

		PRGREVCD		398		212797.46		0		10386099		84693388				Tot_market_penetration		1		0.0176689		0.0176689		0.0176689		0.0176689

		ERNNCAPCD		398		305637.85		0		17389546		121643864				Revenue_per_offering		1		5689.72		5689.72		5689.72		5689.72

		OPUN		396		762135.71		8444		23731076		301805740		5689.7244037312		People_per_offering		1		316.8492262		316.8492262		316.8492262		316.8492262

		OPTOTOFFRCD		396		133.9494949		1		7530		53044

		year=2015 sec_no=4														year=2015 sec_no=4

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		165		4129226.05		17277		14445307		681322298				Number		1		165		165		165		165

		TOTOFFRCD		165		72.3090909		1		653		11931				Earned_revenue		1		0.5882425		0.5882425		0.5882425		0.5882425

		DIRMKTG		165		163113.25		0		4862623		26913686				Program_rev_attendee		1		44.6535264		44.6535264		44.6535264		44.6535264

		MKTTOT		165		207076.68		0		6566187		34167653				Response_to_marketing_eff		1		9.6014555		9.6014555		9.6014555		9.6014555

		EXPNDPRCD		165		1887192.66		2718		82587282		311386789				Response_to_marketing_exp		1		7.5630175		7.5630175		7.5630175		7.5630175

		PHATTTOT		165		21567.22		22		368259		3558591				Relational_revenue		1		0.055978		0.055978		0.055978		0.055978

		ENGAGCD		165		22027.5		74		370055		3634537				Return_on_marketing		1		5.9041945		5.9041945		5.9041945		5.9041945

		ENGAGTOT		165		136114.35		74		13835354		22458867				Return_on_Total_Mktg		1		4.6507039		4.6507039		4.6507039		4.6507039

		MEMSUBINC		165		105641.27		0		6663589		17430809				Market_penetration		1		0.0053345		0.0053345		0.0053345		0.0053345

		PRGREVCD		165		963052.35		0		34143764		158903637				Tot_market_penetration		1		0.0329636		0.0329636		0.0329636		0.0329636

		ERNNCAPCD		165		1110126.95		0		47649738		183170947				Revenue_per_offering		1		27049.98		27049.98		27049.98		27049.98

		OPUN		165		1955959.26		6480		75698336		322733278		27049.9771972655		People_per_offering		1		304.6297041		304.6297041		304.6297041		304.6297041

		OPTOTOFFRCD		165		72.3090909		1		653		11931

		year=2015 sec_no=5														year=2015 sec_no=5

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		308		3666706.62		37507		14445307		1129345640				Number		1		308		308		308		308

		TOTOFFRCD		308		30.8701299		1		588		9508				Earned_revenue		1		0.404993		0.404993		0.404993		0.404993

		DIRMKTG		308		41927.86		0		903159		12913782				Program_rev_attendee		1		11.7043302		11.7043302		11.7043302		11.7043302

		MKTTOT		308		50379.46		0		1656177		15516874				Response_to_marketing_eff		1		3.2778308		3.2778308		3.2778308		3.2778308

		EXPNDPRCD		308		482325.92		8214		14077922		148556383				Response_to_marketing_exp		1		2.7279459		2.7279459		2.7279459		2.7279459

		PHATTTOT		308		15369.76		0		636600		4733885				Relational_revenue		1		0.0448482		0.0448482		0.0448482		0.0448482

		ENGAGCD		308		15835.43		95		636809		4877311				Return_on_marketing		1		4.2905288		4.2905288		4.2905288		4.2905288

		ENGAGTOT		308		74499.24		95		5353556		22945766				Return_on_Total_Mktg		1		3.5707548		3.5707548		3.5707548		3.5707548

		MEMSUBINC		308		21631.44		0		581971		6662484				Market_penetration		1		0.0043187		0.0043187		0.0043187		0.0043187

		PRGREVCD		308		179892.7		0		6566168		55406953				Tot_market_penetration		1		0.0203178		0.0203178		0.0203178		0.0203178

		ERNNCAPCD		308		195338.6		0		7908938		60164288				Revenue_per_offering		1		16724.83		16724.83		16724.83		16724.83

		OPUN		306		519508.24		9473		18718225		158969522		16724.8312947633		People_per_offering		1		512.9691838		512.9691838		512.9691838		512.9691838

		OPTOTOFFRCD		306		31.0620915		1		588		9505

		year=2015 sec_no=6														year=2015 sec_no=6

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		3662268.33		60676		14445307		146490733				Number		1		40		40		40		40

		TOTOFFRCD		40		39.625		2		591		1585				Earned_revenue		1		0.4240885		0.4240885		0.4240885		0.4240885

		DIRMKTG		40		460560.75		50		4694076		18422430				Program_rev_attendee		1		60.3354164		60.3354164		60.3354164		60.3354164

		MKTTOT		40		628099.75		50		6157065		25123990				Response_to_marketing_eff		1		16.8295926		16.8295926		16.8295926		16.8295926

		EXPNDPRCD		40		6986678.05		45155		79320523		279467122				Response_to_marketing_exp		1		12.3404758		12.3404758		12.3404758		12.3404758

		PHATTTOT		40		37321.15		116		385580		1492846				Relational_revenue		1		0.1564107		0.1564107		0.1564107		0.1564107

		ENGAGCD		40		39055.7		316		394650		1562228				Return_on_marketing		1		4.8892293		4.8892293		4.8892293		4.8892293

		ENGAGTOT		40		566796.93		316		16894650		22671877				Return_on_Total_Mktg		1		3.5850788		3.5850788		3.5850788		3.5850788

		MEMSUBINC		40		1092791.1		0		14414624		43711644				Market_penetration		1		0.0106643		0.0106643		0.0106643		0.0106643

		PRGREVCD		40		2251787.13		6200		28222961		90071485				Tot_market_penetration		1		0.1547666		0.1547666		0.1547666		0.1547666

		ERNNCAPCD		40		2962969.88		6200		43957628		118518795				Revenue_per_offering		1		188212.33		188212.33		188212.33		188212.33

		OPUN		40		7457913.55		45155		93426385		298316542		188212.329337539		People_per_offering		1		985.6328076		985.6328076		985.6328076		985.6328076

		OPTOTOFFRCD		40		39.625		2		591		1585

		year=2015 sec_no=7														year=2015 sec_no=7

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		101		4528578.97		36579		14445307		457386476				Number		1		101		101		101		101

		TOTOFFRCD		101		193.0792079		2		2226		19501				Earned_revenue		1		0.4565549		0.4565549		0.4565549		0.4565549

		DIRMKTG		101		287032.8		0		5061000		28990313				Program_rev_attendee		1		14.1567944		14.1567944		14.1567944		14.1567944

		MKTTOT		101		399788.53		0		6387010		40378642				Response_to_marketing_eff		1		2.1936034		2.1936034		2.1936034		2.1936034

		EXPNDPRCD		101		6948056.62		3660		177285707		701753719				Response_to_marketing_exp		1		1.5749229		1.5749229		1.5749229		1.5749229

		PHATTTOT		101		182251.97		45		4118366		18407449				Relational_revenue		1		0.0577986		0.0577986		0.0577986		0.0577986

		ENGAGCD		101		185455.79		165		4129071		18731035				Return_on_marketing		1		8.9888809		8.9888809		8.9888809		8.9888809

		ENGAGTOT		101		277910.06		205		12643309		28068916				Return_on_Total_Mktg		1		6.453671		6.453671		6.453671		6.453671

		MEMSUBINC		101		401588.07		0		6933000		40560395				Market_penetration		1		0.0409523		0.0409523		0.0409523		0.0409523

		PRGREVCD		101		2580103.67		0		78758778		260590471				Tot_market_penetration		1		0.061368		0.061368		0.061368		0.061368

		ERNNCAPCD		101		3172169.53		0		92158751		320389123				Revenue_per_offering		1		38096.73		38096.73		38096.73		38096.73

		OPUN		101		7355686.83		5958		183382304		742924370		38096.7319578485		People_per_offering		1		960.5166402		960.5166402		960.5166402		960.5166402

		OPTOTOFFRCD		101		193.0792079		2		2226		19501

		year=2015 sec_no=8														year=2015 sec_no=8

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		89		3589853.64		37507		14445307		319496974				Number		1		89		89		89		89

		TOTOFFRCD		89		81.8314607		1		982		7283				Earned_revenue		1		0.4188471		0.4188471		0.4188471		0.4188471

		DIRMKTG		89		102542.4		0		3246251		9126274				Program_rev_attendee		1		24.2993087		24.2993087		24.2993087		24.2993087

		MKTTOT		89		182722.43		0		8553008		16262296				Response_to_marketing_eff		1		8.2190258		8.2190258		8.2190258		8.2190258

		EXPNDPRCD		89		1486566.98		5100		61101075		132304461				Response_to_marketing_exp		1		4.6124534		4.6124534		4.6124534		4.6124534

		PHATTTOT		89		22231.64		112		744945		1978616				Relational_revenue		1		0.0598432		0.0598432		0.0598432		0.0598432

		ENGAGCD		89		22912.87		164		758348		2039245				Return_on_marketing		1		5.2681961		5.2681961		5.2681961		5.2681961

		ENGAGTOT		89		34850.87		267		1708539		3101727				Return_on_Total_Mktg		1		2.9564707		2.9564707		2.9564707		2.9564707

		MEMSUBINC		89		88960.93		0		2498937		7917523				Market_penetration		1		0.0063827		0.0063827		0.0063827		0.0063827

		PRGREVCD		89		540213.49		0		22615849		48079001				Tot_market_penetration		1		0.0097082		0.0097082		0.0097082		0.0097082

		ERNNCAPCD		89		622644.34		0		24462986		55415346				Revenue_per_offering		1		17848.74		17848.74		17848.74		17848.74

		OPUN		89		1460588.48		5520		60012651		129992375		17848.7401728612		People_per_offering		1		280.0006865		280.0006865		280.0006865		280.0006865

		OPTOTOFFRCD		89		81.8314607		1		982		7283

		year=2015 sec_no=9														year=2015 sec_no=9

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		68		3006789.74		36412		14445307		204461702				Number		1		68		68		68		68

		TOTOFFRCD		68		145.6323529		4		1540		9903				Earned_revenue		1		0.5963952		0.5963952		0.5963952		0.5963952

		DIRMKTG		68		478015.59		0		4549627		32505060				Program_rev_attendee		1		28.238478		28.238478		28.238478		28.238478

		MKTTOT		68		621872.19		0		6791906		42287309				Response_to_marketing_eff		1		5.0049892		5.0049892		5.0049892		5.0049892

		EXPNDPRCD		68		8421670.54		16530		162171521		572673597				Response_to_marketing_exp		1		3.8471938		3.8471938		3.8471938		3.8471938

		PHATTTOT		68		124250.46		0		1493828		8449031				Relational_revenue		1		0.0392894		0.0392894		0.0392894		0.0392894

		ENGAGCD		68		132390.25		80		1934689		9002537				Return_on_marketing		1		7.3400196		7.3400196		7.3400196		7.3400196

		ENGAGTOT		68		311152.1		80		10664169		21158343				Return_on_Total_Mktg		1		5.6420657		5.6420657		5.6420657		5.6420657

		MEMSUBINC		68		330882.32		0		4914415		22499998				Market_penetration		1		0.0440304		0.0440304		0.0440304		0.0440304

		PRGREVCD		68		3508643.76		0		51915311		238587776				Tot_market_penetration		1		0.1034832		0.1034832		0.1034832		0.1034832

		ERNNCAPCD		68		5022643.99		5573		80379173		341539791		0.2353435094		Revenue_per_offering		1		60687.44		60687.44		60687.44		60687.44

		OPUN		68		8838054.51		16719		181779580		600987707		60687.4388417575		People_per_offering		1		909.0716954		909.0716954		909.0716954		909.0716954

		OPTOTOFFRCD		68		145.6323529		4		1540		9903

		year=2015 sec_no=10														year=2015 sec_no=10

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		128		3103412.6		40374		14445307		397236813				Number		1		128		128		128		128

		TOTOFFRCD		128		36.4375		1		358		4664				Earned_revenue		1		0.3987519		0.3987519		0.3987519		0.3987519

		DIRMKTG		128		315334.07		0		7744989		40362761				Program_rev_attendee		1		43.7489149		43.7489149		43.7489149		43.7489149

		MKTTOT		128		350955.78		0		7744989		44922340				Response_to_marketing_eff		1		8.5777391		8.5777391		8.5777391		8.5777391

		EXPNDPRCD		128		4689549.46		19228		92044354		600262331				Response_to_marketing_exp		1		7.7071059		7.7071059		7.7071059		7.7071059

		PHATTTOT		128		40914.72		69		1039664		5237084				Relational_revenue		1		0.1030577		0.1030577		0.1030577		0.1030577

		ENGAGCD		128		43116.28		594		1061628		5518884				Return_on_marketing		1		5.6764388		5.6764388		5.6764388		5.6764388

		ENGAGTOT		128		1001710.45		1008		50006389		128218937				Return_on_Total_Mktg		1		5.1002851		5.1002851		5.1002851		5.1002851

		MEMSUBINC		128		483294.09		0		11232000		61861644				Market_penetration		1		0.0138932		0.0138932		0.0138932		0.0138932

		PRGREVCD		128		1789974.55		0		40423402		229116742				Tot_market_penetration		1		0.3227771		0.3227771		0.3227771		0.3227771

		ERNNCAPCD		128		1869966.8		68		42210469		239355750				Revenue_per_offering		1		121294.35		121294.35		121294.35		121294.35

		OPUN		128		4419662.89		22155		90681184		565716850		121294.350325901		People_per_offering		1		1183.29		1183.29		1183.29		1183.29

		OPTOTOFFRCD		128		36.4375		1		358		4664

		year=2015 sec_no=11														year=2015 sec_no=11

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		427		4483672.68		28705		14445307		1914528233				Number		1		427		427		427		427

		TOTOFFRCD		427		50.0163934		1		813		21357				Earned_revenue		1		0.5495708		0.5495708		0.5495708		0.5495708

		DIRMKTG		427		249078.79		0		8414326		106356642				Program_rev_attendee		1		33.7685514		33.7685514		33.7685514		33.7685514

		MKTTOT		427		321459.12		0		9220156		137263045				Response_to_marketing_eff		1		8.4188485		8.4188485		8.4188485		8.4188485

		EXPNDPRCD		427		2672365.44		2866		66698168		1141100042				Response_to_marketing_exp		1		6.5232449		6.5232449		6.5232449		6.5232449

		PHATTTOT		427		38183.26		80		677199		16304254				Relational_revenue		1		0.1484755		0.1484755		0.1484755		0.1484755

		ENGAGCD		427		39314.42		130		680287		16787258				Return_on_marketing		1		5.1766493		5.1766493		5.1766493		5.1766493

		ENGAGTOT		427		58041.91		130		4994387		24783894				Return_on_Total_Mktg		1		4.0110653		4.0110653		4.0110653		4.0110653

		MEMSUBINC		427		396780.83		-40		14440351		169425416				Market_penetration		1		0.0087684		0.0087684		0.0087684		0.0087684

		PRGREVCD		427		1289393.54		0		52058817		550571040				Tot_market_penetration		1		0.0129452		0.0129452		0.0129452		0.0129452

		ERNNCAPCD		427		1468654.14		0		60665424		627115316				Revenue_per_offering		1		56528.31		56528.31		56528.31		56528.31

		OPUN		427		2827341.97		3210		76244019		1207275021		56528.3055775069		People_per_offering		1		786.0307159		786.0307159		786.0307159		786.0307159

		OPTOTOFFRCD		427		50.0163934		1		813		21357

		year=2016 sec_no=0														year=2016 sec_no=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		3801942.75		140079		14500575		182493252				Number		1		48		48		48		48

		TOTOFFRCD		48		55.0208333		1		367		2641				Earned_revenue		1		0.4803351		0.4803351		0.4803351		0.4803351

		DIRMKTG		48		56650.1		0		1018454		2719205				Program_rev_attendee		1		58.6174636		58.6174636		58.6174636		58.6174636

		MKTTOT		48		59602.79		0		1018454		2860934				Response_to_marketing_eff		1		5.1789297		5.1789297		5.1789297		5.1789297

		EXPNDPRCD		48		1518582.44		8010		17954793		72891957				Response_to_marketing_exp		1		4.9223686		4.9223686		4.9223686		4.9223686

		PHATTTOT		48		11508.71		56		104746		552418				Relational_revenue		1		0.152986		0.152986		0.152986		0.152986

		ENGAGCD		48		16577.73		419		209973		795731				Return_on_marketing		1		11.9083857		11.9083857		11.9083857		11.9083857

		ENGAGTOT		48		16577.73		419		209973		795731				Return_on_Total_Mktg		1		11.3184512		11.3184512		11.3184512		11.3184512

		MEMSUBINC		48		232321.79		0		7268492		11151446				Market_penetration		1		0.0043603		0.0043603		0.0043603		0.0043603

		PRGREVCD		48		674611.29		0		10880852		32381342				Tot_market_penetration		1		0.0043603		0.0043603		0.0043603		0.0043603

		ERNNCAPCD		48		729428.5		1447		10942918		35012568				Revenue_per_offering		1		26658.73		26658.73		26658.73		26658.73

		OPUN		47		1497426.34		9414		14707003		70379038		26658.726491419		People_per_offering		1		301.2991291		301.2991291		301.2991291		301.2991291

		OPTOTOFFRCD		47		56.1702128		2		367		2640

		year=2016 sec_no=1														year=2016 sec_no=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		189		3811983.92		32267		14500575		720464960				Number		1		189		189		189		189

		TOTOFFRCD		189		151.8624339		1		4433		28702				Earned_revenue		1		0.6659359		0.6659359		0.6659359		0.6659359

		DIRMKTG		189		55594.08		0		1500000		10507281				Program_rev_attendee		1		61.2866298		61.2866298		61.2866298		61.2866298

		MKTTOT		189		57337.52		0		1500000		10836792				Response_to_marketing_eff		1		3.384414		3.384414		3.384414		3.384414

		EXPNDPRCD		189		1718946.03		3930		41844798		324880800				Response_to_marketing_exp		1		3.2815051		3.2815051		3.2815051		3.2815051

		PHATTTOT		189		16941.64		60		237800		3201970				Relational_revenue		1		0.0068503		0.0068503		0.0068503		0.0068503

		ENGAGCD		189		22984.45		204		476077		4344061				Return_on_marketing		1		18.6763778		18.6763778		18.6763778		18.6763778

		ENGAGTOT		189		24016.16		204		476077		4539055				Return_on_Total_Mktg		1		18.108491		18.108491		18.108491		18.108491

		MEMSUBINC		189		11775.28		0		731870		2225528				Market_penetration		1		0.0060295		0.0060295		0.0060295		0.0060295

		PRGREVCD		189		1038296.03		0		38125778		196237950				Tot_market_penetration		1		0.0063002		0.0063002		0.0063002		0.0063002

		ERNNCAPCD		189		1144707.84		0		41761070		216349781				Revenue_per_offering		1		12291.55		12291.55		12291.55		12291.55

		OPUN		188		1876422.3		3930		41136354		352767393		12291.5467709495		People_per_offering		1		151.3504634		151.3504634		151.3504634		151.3504634

		OPTOTOFFRCD		188		152.6595745		1		4433		28700

		year=2016 sec_no=2														year=2016 sec_no=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		72		3455043.63		45440		14500575		248763141				Number		1		72		72		72		72

		TOTOFFRCD		72		216.0694444		5		6034		15557				Earned_revenue		1		0.326636		0.326636		0.326636		0.326636

		DIRMKTG		72		525742.97		0		6887467		37853494				Program_rev_attendee		1		30.2763955		30.2763955		30.2763955		30.2763955

		MKTTOT		72		552430.15		0		6887467		39774971				Response_to_marketing_eff		1		3.2785051		3.2785051		3.2785051		3.2785051

		EXPNDPRCD		72		21241976.32		55279		586787242		1529422295				Response_to_marketing_exp		1		3.1201248		3.1201248		3.1201248		3.1201248

		PHATTTOT		72		168500.63		579		1427982		12132045				Relational_revenue		1		0.0540553		0.0540553		0.0540553		0.0540553

		ENGAGCD		72		188723.14		968		1515671		13588066				Return_on_marketing		1		9.7035849		9.7035849		9.7035849		9.7035849

		ENGAGTOT		72		200377.53		968		1515671		14427182				Return_on_Total_Mktg		1		9.2348174		9.2348174		9.2348174		9.2348174

		MEMSUBINC		72		1148242.22		0		28964980		82673440				Market_penetration		1		0.0546225		0.0546225		0.0546225		0.0546225

		PRGREVCD		72		5101591.57		2121		149502280		367314593				Tot_market_penetration		1		0.0579957		0.0579957		0.0579957		0.0579957

		ERNNCAPCD		72		6938393.83		2321		246123044		499564356				Revenue_per_offering		1		78250.47		78250.47		78250.47		78250.47

		OPUN		72		16907534.94		36447		389778324		1217342516		78250.4670521567		People_per_offering		1		873.4374237		873.4374237		873.4374237		873.4374237

		OPTOTOFFRCD		72		216.0694444		5		6034		15557

		year=2016 sec_no=3														year=2016 sec_no=3

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		398		3094666.87		27450		14500575		1231677414				Number		1		398		398		398		398

		TOTOFFRCD		398		122.0854271		1		7530		48590				Earned_revenue		1		0.4386927		0.4386927		0.4386927		0.4386927

		DIRMKTG		398		34016.64		0		838463		13538622				Program_rev_attendee		1		6.219532		6.219532		6.219532		6.219532

		MKTTOT		398		39259.94		0		1178456		15625457				Response_to_marketing_eff		1		0.9421025		0.9421025		0.9421025		0.9421025

		EXPNDPRCD		398		764259.03		5648		20872157		304175094				Response_to_marketing_exp		1		0.8162814		0.8162814		0.8162814		0.8162814

		PHATTTOT		398		41672.69		0		1649048		16585729				Relational_revenue		1		0.0247927		0.0247927		0.0247927		0.0247927

		ENGAGCD		398		44924.87		81		1652380		17880097				Return_on_marketing		1		7.619348		7.619348		7.619348		7.619348

		ENGAGTOT		398		53392.01		81		2015025		21250020				Return_on_Total_Mktg		1		6.6017571		6.6017571		6.6017571		6.6017571

		MEMSUBINC		398		18948.08		0		970852		7541334				Market_penetration		1		0.0145169		0.0145169		0.0145169		0.0145169

		PRGREVCD		398		259184.6		0		10046574		103155472				Tot_market_penetration		1		0.0172529		0.0172529		0.0172529		0.0172529

		ERNNCAPCD		398		335274.83		0		15801188		133439383				Revenue_per_offering		1		6405.54		6405.54		6405.54		6405.54

		OPUN		395		787865.66		8068		21322841		311206937		6405.5437095484		People_per_offering		1		367.9789463		367.9789463		367.9789463		367.9789463

		OPTOTOFFRCD		395		122.9974684		1		7530		48584

		year=2016 sec_no=4														year=2016 sec_no=4

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		165		4146579.12		17312		14500575		684185555				Number		1		165		165		165		165

		TOTOFFRCD		165		86.0181818		1		7005		14193				Earned_revenue		1		0.5703663		0.5703663		0.5703663		0.5703663

		DIRMKTG		165		160425.75		0		5032095		26470248				Program_rev_attendee		1		51.8346124		51.8346124		51.8346124		51.8346124

		MKTTOT		165		180168.63		0		6166874		29727824				Response_to_marketing_eff		1		8.5350737		8.5350737		8.5350737		8.5350737

		EXPNDPRCD		165		2000751.93		4045		85054988		330124069				Response_to_marketing_exp		1		7.5998001		7.5998001		7.5998001		7.5998001

		PHATTTOT		165		21109.21		20		532248		3483019				Relational_revenue		1		0.0530642		0.0530642		0.0530642		0.0530642

		ENGAGCD		165		25224.34		98		730221		4162016				Return_on_marketing		1		6.8205232		6.8205232		6.8205232		6.8205232

		ENGAGTOT		165		148291.35		98		20029187		24468072				Return_on_Total_Mktg		1		6.07313		6.07313		6.07313		6.07313

		MEMSUBINC		165		106168.31		0		7078926		17517771				Market_penetration		1		0.0060832		0.0060832		0.0060832		0.0060832

		PRGREVCD		165		1094187.52		0		47751893		180540940				Tot_market_penetration		1		0.0357623		0.0357623		0.0357623		0.0357623

		ERNNCAPCD		165		1141161.39		0		47883597		188291630		0.2543054994		Revenue_per_offering		1		23492.99		23492.99		23492.99		23492.99

		OPUN		164		2033003.21		4180		85506992		333412527		23492.9908616431		People_per_offering		1		293.2442753		293.2442753		293.2442753		293.2442753

		OPTOTOFFRCD		164		86.5365854		1		7005		14192

		year=2016 sec_no=5														year=2016 sec_no=5

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		308		3684179.82		37204		14500575		1134727384				Number		1		308		308		308		308

		TOTOFFRCD		308		30.0681818		1		1776		9261				Earned_revenue		1		0.4140895		0.4140895		0.4140895		0.4140895

		DIRMKTG		308		36551.7		0		1521174		11257924				Program_rev_attendee		1		11.3938683		11.3938683		11.3938683		11.3938683

		MKTTOT		308		39614.61		0		1521174		12201300				Response_to_marketing_eff		1		2.3080948		2.3080948		2.3080948		2.3080948

		EXPNDPRCD		308		499072.33		10165		15471673		153714278				Response_to_marketing_exp		1		2.1296383		2.1296383		2.1296383		2.1296383

		PHATTTOT		308		17163.34		64		536143		5286308				Relational_revenue		1		0.0418527		0.0418527		0.0418527		0.0418527

		ENGAGCD		308		22158.02		166		1065124		6824669				Return_on_marketing		1		5.3501424		5.3501424		5.3501424		5.3501424

		ENGAGTOT		308		87170.76		166		7605151		26848594				Return_on_Total_Mktg		1		4.9364819		4.9364819		4.9364819		4.9364819

		MEMSUBINC		308		20887.53		0		530262		6433358				Market_penetration		1		0.0060144		0.0060144		0.0060144		0.0060144

		PRGREVCD		308		195556.81		0		9063566		60231497				Tot_market_penetration		1		0.0236608		0.0236608		0.0236608		0.0236608

		ERNNCAPCD		308		206660.6		0		10091257		63651464				Revenue_per_offering		1		17800.65		17800.65		17800.65		17800.65

		OPUN		301		545965.48		9196		16654610		164335608		17800.6509666236		People_per_offering		1		736.92571		736.92571		736.92571		736.92571

		OPTOTOFFRCD		301		30.6710963		1		1776		9232

		year=2016 sec_no=6														year=2016 sec_no=6

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		3682475.6		60343		14500575		147299024				Number		1		40		40		40		40

		TOTOFFRCD		40		20.5		2		137		820				Earned_revenue		1		0.3264159		0.3264159		0.3264159		0.3264159

		DIRMKTG		40		532182.7		15		4823646		21287308				Program_rev_attendee		1		66.8369034		66.8369034		66.8369034		66.8369034

		MKTTOT		40		648545.3		15		6667201		25941812				Response_to_marketing_eff		1		18.9499869		18.9499869		18.9499869		18.9499869

		EXPNDPRCD		40		7402997.03		41260		85551434		296119881				Response_to_marketing_exp		1		15.5499627		15.5499627		15.5499627		15.5499627

		PHATTTOT		40		34224.05		238		363882		1368962				Relational_revenue		1		0.1444013		0.1444013		0.1444013		0.1444013

		ENGAGCD		40		41019.28		591		442777		1640771				Return_on_marketing		1		4.2982035		4.2982035		4.2982035		4.2982035

		ENGAGTOT		40		555359.2		591		17202777		22214368				Return_on_Total_Mktg		1		3.5270158		3.5270158		3.5270158		3.5270158

		MEMSUBINC		40		1069002.6		0		13880163		42760104				Market_penetration		1		0.011139		0.011139		0.011139		0.011139

		PRGREVCD		40		2287429.53		3096		29714146		91497181				Tot_market_penetration		1		0.1508114		0.1508114		0.1508114		0.1508114

		ERNNCAPCD		40		2416455.88		3096		30987365		96658235				Revenue_per_offering		1		362145.42		362145.42		362145.42		362145.42

		OPUN		40		7423981.2		41969		81215921		296959248		362145.424390244		People_per_offering		1		2000.94		2000.94		2000.94		2000.94

		OPTOTOFFRCD		40		20.5		2		137		820

		year=2016 sec_no=7														year=2016 sec_no=7

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		101		4547690.44		36644		14500575		459316734				Number		1		101		101		101		101

		TOTOFFRCD		101		167.0594059		4		2144		16873				Earned_revenue		1		0.4277346		0.4277346		0.4277346		0.4277346

		DIRMKTG		101		342883.96		277		7621673		34631280				Program_rev_attendee		1		14.6867376		14.6867376		14.6867376		14.6867376

		MKTTOT		101		358356.04		277		7621673		36193960				Response_to_marketing_eff		1		1.8666915		1.8666915		1.8666915		1.8666915

		EXPNDPRCD		101		7606359.01		4320		225052206		768242260				Response_to_marketing_exp		1		1.7860968		1.7860968		1.7860968		1.7860968

		PHATTTOT		101		191973.89		5		4311057		19389363				Relational_revenue		1		0.0534938		0.0534938		0.0534938		0.0534938

		ENGAGCD		101		215831.15		23		4322351		21798946				Return_on_marketing		1		8.2228115		8.2228115		8.2228115		8.2228115

		ENGAGTOT		101		265337.09		123		6112161		26799046				Return_on_Total_Mktg		1		7.8677903		7.8677903		7.8677903		7.8677903

		MEMSUBINC		101		406893.11		0		7710000		41096204				Market_penetration		1		0.0474595		0.0474595		0.0474595		0.0474595

		PRGREVCD		101		2819470.16		0		78011945		284766486				Tot_market_penetration		1		0.0583455		0.0583455		0.0583455		0.0583455

		ERNNCAPCD		101		3253502.97		0		90000586		328603800				Revenue_per_offering		1		45950.7		45950.7		45950.7		45950.7

		OPUN		101		7676497.3		22764		200087099		775326227		45950.7039345936		People_per_offering		1		1291.94		1291.94		1291.94		1291.94

		OPTOTOFFRCD		101		167.0594059		4		2144		16873

		year=2016 sec_no=8														year=2016 sec_no=8

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		89		3610444.55		37204		14500575		321329565				Number		1		89		89		89		89

		TOTOFFRCD		89		56.8426966		1		663		5059				Earned_revenue		1		0.4025985		0.4025985		0.4025985		0.4025985

		DIRMKTG		89		164714.28		0		8306504		14659571				Program_rev_attendee		1		21.0104973		21.0104973		21.0104973		21.0104973

		MKTTOT		89		172276.09		0		8306504		15332572				Response_to_marketing_eff		1		7.101931		7.101931		7.101931		7.101931

		EXPNDPRCD		89		1509835.42		11741		58629602		134375352				Response_to_marketing_exp		1		6.7902021		6.7902021		6.7902021		6.7902021

		PHATTTOT		89		24257.64		17		699994		2158930				Relational_revenue		1		0.0420468		0.0420468		0.0420468		0.0420468

		ENGAGCD		89		29587.02		148		741923		2633245				Return_on_marketing		1		3.0942374		3.0942374		3.0942374		3.0942374

		ENGAGTOT		89		30087.02		148		741923		2677745				Return_on_Total_Mktg		1		2.9584203		2.9584203		2.9584203		2.9584203

		MEMSUBINC		89		63483.72		0		1510000		5650051				Market_penetration		1		0.0081948		0.0081948		0.0081948		0.0081948

		PRGREVCD		89		509665.09		0		19601829		45360193				Tot_market_penetration		1		0.0083333		0.0083333		0.0083333		0.0083333

		ERNNCAPCD		89		607857.47		0		21743177		54099315				Revenue_per_offering		1		27520.03		27520.03		27520.03		27520.03

		OPUN		89		1564312.65		11789		58314692		139223826		27520.0288439518		People_per_offering		1		520.5070172		520.5070172		520.5070172		520.5070172

		OPTOTOFFRCD		89		56.8426966		1		663		5059

		year=2016 sec_no=9														year=2016 sec_no=9

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		68		3017226.1		36225		14500575		205171375				Number		1		68		68		68		68

		TOTOFFRCD		68		124.2352941		5		1122		8448				Earned_revenue		1		0.607439		0.607439		0.607439		0.607439

		DIRMKTG		68		577625.6		0		8117242		39278541				Program_rev_attendee		1		36.2912354		36.2912354		36.2912354		36.2912354

		MKTTOT		68		664853.87		0		8117242		45210063				Response_to_marketing_eff		1		6.1322534		6.1322534		6.1322534		6.1322534

		EXPNDPRCD		68		8899058.84		40164		158814435		605136001				Response_to_marketing_exp		1		5.327707		5.327707		5.327707		5.327707

		PHATTTOT		68		108419.18		2066		1087347		7372504				Relational_revenue		1		0.0484664		0.0484664		0.0484664		0.0484664

		ENGAGCD		68		115505.41		2394		1117665		7854368				Return_on_marketing		1		6.8117927		6.8117927		6.8117927		6.8117927

		ENGAGTOT		68		310583.4		2394		12418532		21119671				Return_on_Total_Mktg		1		5.9180912		5.9180912		5.9180912		5.9180912

		MEMSUBINC		68		431305.24		0		6934903		29328756				Market_penetration		1		0.038282		0.038282		0.038282		0.038282

		PRGREVCD		68		3934665.85		0		49798526		267557278				Tot_market_penetration		1		0.1029367		0.1029367		0.1029367		0.1029367

		ERNNCAPCD		68		5405635.16		0		81034527		367583191		0.2204522105		Revenue_per_offering		1		70249.6		70249.6		70249.6		70249.6

		OPUN		68		8727479.16		40772		155128639		593468583		70249.5955213423		People_per_offering		1		929.7310606		929.7310606		929.7310606		929.7310606

		OPTOTOFFRCD		68		124.2352941		5		1122		8448

		year=2016 sec_no=10														year=2016 sec_no=10

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		128		3118661.09		39998		14500575		399188619				Number		1		128		128		128		128

		TOTOFFRCD		128		32.3125		1		298		4136				Earned_revenue		1		0.4027728		0.4027728		0.4027728		0.4027728

		DIRMKTG		128		303976.54		0		7419875		38908997				Program_rev_attendee		1		47.467555		47.467555		47.467555		47.467555

		MKTTOT		128		318787.4		0		7419875		40804787				Response_to_marketing_eff		1		7.8010796		7.8010796		7.8010796		7.8010796

		EXPNDPRCD		128		5067941.73		18073		100869000		648696541				Response_to_marketing_exp		1		7.4386415		7.4386415		7.4386415		7.4386415

		PHATTTOT		128		40864.52		75		1156884		5230659				Relational_revenue		1		0.0979857		0.0979857		0.0979857		0.0979857

		ENGAGCD		128		43609.27		370		1188007		5581986				Return_on_marketing		1		6.3812129		6.3812129		6.3812129		6.3812129

		ENGAGTOT		128		723190.12		370		30453124		92568335				Return_on_Total_Mktg		1		6.0847418		6.0847418		6.0847418		6.0847418

		MEMSUBINC		128		496585.98		0		11092000		63563006				Market_penetration		1		0.0139833		0.0139833		0.0139833		0.0139833

		PRGREVCD		128		1939739.02		0		44727324		248286594				Tot_market_penetration		1		0.2318912		0.2318912		0.2318912		0.2318912

		ERNNCAPCD		128		2041229.13		0		46487907		261277328				Revenue_per_offering		1		132976.57		132976.57		132976.57		132976.57

		OPUN		127		4329591.5		21659		94512819		549858120		132976.57093249		People_per_offering		1		1349.61		1349.61		1349.61		1349.61

		OPTOTOFFRCD		127		32.5590551		1		298		4135

		year=2016 sec_no=11														year=2016 sec_no=11

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		427		4501928.4		28657		14500575		1922323425				Number		1		427		427		427		427

		TOTOFFRCD		427		49.1920375		1		3503		21005				Earned_revenue		1		0.5486918		0.5486918		0.5486918		0.5486918

		DIRMKTG		427		268454.64		0		8838091		114630131				Program_rev_attendee		1		35.4902651		35.4902651		35.4902651		35.4902651

		MKTTOT		427		303790.91		0		8838091		129718720				Response_to_marketing_eff		1		7.5383416		7.5383416		7.5383416		7.5383416

		EXPNDPRCD		427		2855682.16		6888		68975168		1219376283				Response_to_marketing_exp		1		6.6614987		6.6614987		6.6614987		6.6614987

		PHATTTOT		427		40299.44		15		654078		17207859				Relational_revenue		1		0.1417651		0.1417651		0.1417651		0.1417651

		ENGAGCD		427		56073.1		115		4198736		23943213				Return_on_marketing		1		5.3276697		5.3276697		5.3276697		5.3276697

		ENGAGTOT		427		59386.42		115		4198736		25358001				Return_on_Total_Mktg		1		4.7079672		4.7079672		4.7079672		4.7079672

		MEMSUBINC		427		404836.08		0		11287267		172865005				Market_penetration		1		0.0124554		0.0124554		0.0124554		0.0124554

		PRGREVCD		427		1430237.65		0		49534965		610711477				Tot_market_penetration		1		0.0131913		0.0131913		0.0131913		0.0131913

		ERNNCAPCD		427		1566889.4		0		55399727		669061774				Revenue_per_offering		1		60076.45		60076.45		60076.45		60076.45

		OPUN		427		2955282.83		1884		77682504		1261905767		60076.4469249724		People_per_offering		1		1139.88		1139.88		1139.88		1139.88

		OPTOTOFFRCD		427		49.1920375		1		3503		21005

		year=2017 sec_no=0														year=2017 sec_no=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		3813353.96		140776		14533784		183040990				Number		1		48		48		48		48

		TOTOFFRCD		48		57.2708333		1		377		2749				Earned_revenue		1		0.4866589		0.4866589		0.4866589		0.4866589

		DIRMKTG		48		69365.52		0		828497		3329545				Program_rev_attendee		1		49.6814457		49.6814457		49.6814457		49.6814457

		MKTTOT		48		69365.52		0		828497		3329545				Response_to_marketing_eff		1		5.587113		5.587113		5.587113		5.587113

		EXPNDPRCD		48		1421197.73		14433		12670328		68217491				Response_to_marketing_exp		1		5.587113		5.587113		5.587113		5.587113

		PHATTTOT		48		12415.27		40		108710		595933				Relational_revenue		1		0.1589908		0.1589908		0.1589908		0.1589908

		ENGAGCD		48		16586.63		96		217659		796158				Return_on_marketing		1		8.8921498		8.8921498		8.8921498		8.8921498

		ENGAGTOT		48		16586.63		96		217659		796158				Return_on_Total_Mktg		1		8.8921498		8.8921498		8.8921498		8.8921498

		MEMSUBINC		48		225957.31		0		7236408		10845951				Market_penetration		1		0.0043496		0.0043496		0.0043496		0.0043496

		PRGREVCD		48		616808.6		0		9539920		29606813				Tot_market_penetration		1		0.0043496		0.0043496		0.0043496		0.0043496

		ERNNCAPCD		48		691638.46		3		9604984		33198646				Revenue_per_offering		1		26759.3		26759.3		26759.3		26759.3

		OPUN		47		1564564.89		16010		14258410		73534550		26759.2976120916		People_per_offering		1		289.6173154		289.6173154		289.6173154		289.6173154

		OPTOTOFFRCD		47		58.4680851		1		377		2748

		year=2017 sec_no=1														year=2017 sec_no=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		189		3827119.54		32162		14533784		723325593				Number		1		189		189		189		189

		TOTOFFRCD		189		147.2116402		2		2366		27823				Earned_revenue		1		0.6434476		0.6434476		0.6434476		0.6434476

		DIRMKTG		189		58501.21		0		1503890		11056729				Program_rev_attendee		1		63.2548359		63.2548359		63.2548359		63.2548359

		MKTTOT		189		59961.7		0		1503890		11332761				Response_to_marketing_eff		1		3.3796289		3.3796289		3.3796289		3.3796289

		EXPNDPRCD		189		1856364.02		7133		42831913		350852799				Response_to_marketing_exp		1		3.2973113		3.2973113		3.2973113		3.2973113

		PHATTTOT		189		17742.1		3		244877		3353256				Relational_revenue		1		0.0065665		0.0065665		0.0065665		0.0065665

		ENGAGCD		189		24914.6		23		490414		4708860				Return_on_marketing		1		19.183762		19.183762		19.183762		19.183762

		ENGAGTOT		189		26126.38		23		490414		4937886				Return_on_Total_Mktg		1		18.7165032		18.7165032		18.7165032		18.7165032

		MEMSUBINC		189		12189.89		0		725905		2303889				Market_penetration		1		0.00651		0.00651		0.00651		0.00651

		PRGREVCD		189		1122273.32		0		37848873		212109658				Tot_market_penetration		1		0.0068266		0.0068266		0.0068266		0.0068266

		ERNNCAPCD		189		1194472.95		0		41921739		225755387				Revenue_per_offering		1		14390.85		14390.85		14390.85		14390.85

		OPUN		186		2094797.39		7133		56020569		389632314		14390.8518787705		People_per_offering		1		169.2434317		169.2434317		169.2434317		169.2434317

		OPTOTOFFRCD		186		145.5645161		2		2366		27075

		year=2017 sec_no=2														year=2017 sec_no=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		72		3466343.11		44595		14533784		249576704				Number		1		72		72		72		72

		TOTOFFRCD		72		241.4027778		12		5740		17381				Earned_revenue		1		0.3940162		0.3940162		0.3940162		0.3940162

		DIRMKTG		72		507729.92		0		8804010		36556554				Program_rev_attendee		1		29.6560018		29.6560018		29.6560018		29.6560018

		MKTTOT		72		552113.28		0		8804010		39752156				Response_to_marketing_eff		1		3.1350528		3.1350528		3.1350528		3.1350528

		EXPNDPRCD		72		17946512.85		52072		444123633		1292148925				Response_to_marketing_exp		1		2.8830317		2.8830317		2.8830317		2.8830317

		PHATTTOT		72		176109.72		258		1306408		12679900				Relational_revenue		1		0.0656566		0.0656566		0.0656566		0.0656566

		ENGAGCD		72		196426.54		559		1385406		14142711				Return_on_marketing		1		10.2863945		10.2863945		10.2863945		10.2863945

		ENGAGTOT		72		204520.6		559		1950985		14725483				Return_on_Total_Mktg		1		9.4594904		9.4594904		9.4594904		9.4594904

		MEMSUBINC		72		1178307.26		0		27461815		84838123				Market_penetration		1		0.0566668		0.0566668		0.0566668		0.0566668

		PRGREVCD		72		5222710.24		1307		158660246		376035137				Tot_market_penetration		1		0.0590018		0.0590018		0.0590018		0.0590018

		ERNNCAPCD		72		7071216.19		1307		256122540		509127566				Revenue_per_offering		1		72425.25		72425.25		72425.25		72425.25

		OPUN		72		17483656.26		43069		385322592		1258823251		72425.2488696922		People_per_offering		1		813.6879926		813.6879926		813.6879926		813.6879926

		OPTOTOFFRCD		72		241.4027778		12		5740		17381

		year=2017 sec_no=3														year=2017 sec_no=3

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		398		3105632.31		27470		14533784		1236041661				Number		1		398		398		398		398

		TOTOFFRCD		398		135.2889447		1		8062		53845				Earned_revenue		1		0.4235608		0.4235608		0.4235608		0.4235608

		DIRMKTG		398		31714.01		0		757077		12622177				Program_rev_attendee		1		5.8851863		5.8851863		5.8851863		5.8851863

		MKTTOT		398		37769.98		0		1395545		15032451				Response_to_marketing_eff		1		0.843803		0.843803		0.843803		0.843803

		EXPNDPRCD		398		800049.21		4516		22294576		318419587				Response_to_marketing_exp		1		0.7085093		0.7085093		0.7085093		0.7085093

		PHATTTOT		398		44761.61		5		1642000		17815119				Relational_revenue		1		0.0253264		0.0253264		0.0253264		0.0253264

		ENGAGCD		398		47396.49		35		1644256		18863805				Return_on_marketing		1		8.3064351		8.3064351		8.3064351		8.3064351

		ENGAGTOT		398		57091.04		35		2004111		22722235				Return_on_Total_Mktg		1		6.9745974		6.9745974		6.9745974		6.9745974

		MEMSUBINC		398		20262.34		0		1161017		8064413				Market_penetration		1		0.0152615		0.0152615		0.0152615		0.0152615

		PRGREVCD		398		263430.39		0		10070645		104845294				Tot_market_penetration		1		0.0183831		0.0183831		0.0183831		0.0183831

		ERNNCAPCD		398		338869.48		0		15542432		134870053				Revenue_per_offering		1		6162.65		6162.65		6162.65		6162.65

		OPUN		394		841906.18		1946		22809815		331711036		6162.6543847782		People_per_offering		1		350.3353143		350.3353143		350.3353143		350.3353143

		OPTOTOFFRCD		394		136.6142132		1		8062		53826

		year=2017 sec_no=4														year=2017 sec_no=4

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		165		4159973.9		17325		14533784		686395694				Number		1		165		165		165		165

		TOTOFFRCD		165		92.4181818		1		7005		15249				Earned_revenue		1		0.5711773		0.5711773		0.5711773		0.5711773

		DIRMKTG		165		159660.25		0		5068779		26343941				Program_rev_attendee		1		53.8998271		53.8998271		53.8998271		53.8998271

		MKTTOT		165		182480.39		0		6145863		30109264				Response_to_marketing_eff		1		8.8782663		8.8782663		8.8782663		8.8782663

		EXPNDPRCD		165		2021505.7		9694		79257033		333548441				Response_to_marketing_exp		1		7.7679921		7.7679921		7.7679921		7.7679921

		PHATTTOT		165		20553.61		68		530207		3391345				Relational_revenue		1		0.0517707		0.0517707		0.0517707		0.0517707

		ENGAGCD		165		24798.75		222		755050		4091794				Return_on_marketing		1		6.9387078		6.9387078		6.9387078		6.9387078

		ENGAGTOT		165		511382.39		222		80123631		84378094				Return_on_Total_Mktg		1		6.0709856		6.0709856		6.0709856		6.0709856

		MEMSUBINC		165		104654.74		0		7215966		17268032				Market_penetration		1		0.0059613		0.0059613		0.0059613		0.0059613

		PRGREVCD		165		1107835.81		0		47283591		182792909				Tot_market_penetration		1		0.1229292		0.1229292		0.1229292		0.1229292

		ERNNCAPCD		165		1154638.17		0		47518940		190515298		0.2494232248		Revenue_per_offering		1		23676.92		23676.92		23676.92		23676.92

		OPUN		165		2188177.9		2024		86619274		361049353		23676.9200322008		People_per_offering		1		268.3319562		268.3319562		268.3319562		268.3319562

		OPTOTOFFRCD		165		92.4181818		1		7005		15249

		year=2017 sec_no=5														year=2017 sec_no=5

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		308		3699298.54		37103		14533784		1139383950				Number		1		308		308		308		308

		TOTOFFRCD		308		31.5811688		1		1713		9727				Earned_revenue		1		0.4054094		0.4054094		0.4054094		0.4054094

		DIRMKTG		308		37457.92		0		1468246		11537038				Program_rev_attendee		1		12.1252723		12.1252723		12.1252723		12.1252723

		MKTTOT		308		40438.47		0		1468246		12455050				Response_to_marketing_eff		1		2.481981		2.481981		2.481981		2.481981

		EXPNDPRCD		308		520768.85		9366		17546966		160396805				Response_to_marketing_exp		1		2.2990441		2.2990441		2.2990441		2.2990441

		PHATTTOT		308		16292.82		94		1200600		5018189				Relational_revenue		1		0.0414952		0.0414952		0.0414952		0.0414952

		ENGAGCD		308		17347.19		232		1200766		5342934				Return_on_marketing		1		5.2740494		5.2740494		5.2740494		5.2740494

		ENGAGTOT		308		87086.16		232		7313346		26822537				Return_on_Total_Mktg		1		4.8853203		4.8853203		4.8853203		4.8853203

		MEMSUBINC		308		21609.38		0		508383		6655690				Market_penetration		1		0.0046893		0.0046893		0.0046893		0.0046893

		PRGREVCD		308		197554.9		0		9153509		60846908				Tot_market_penetration		1		0.0235413		0.0235413		0.0235413		0.0235413

		ERNNCAPCD		308		211124.6		0		10782992		65026378				Revenue_per_offering		1		18231.19		18231.19		18231.19		18231.19

		OPUN		301		587153.3		15046		18445194		176733142		18231.1886853585		People_per_offering		1		549.2889894		549.2889894		549.2889894		549.2889894

		OPTOTOFFRCD		301		32.2059801		1		1713		9694

		year=2017 sec_no=6														year=2017 sec_no=6

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		3698822.93		60094		14533784		147952917				Number		1		40		40		40		40

		TOTOFFRCD		40		18.375		1		67		735				Earned_revenue		1		0.321839		0.321839		0.321839		0.321839

		DIRMKTG		40		516467.7		559		4516242		20658708				Program_rev_attendee		1		68.4268134		68.4268134		68.4268134		68.4268134

		MKTTOT		40		642887.3		559		6828421		25715492				Response_to_marketing_eff		1		19.2435567		19.2435567		19.2435567		19.2435567

		EXPNDPRCD		40		7571375.3		24865		90624893		302855012				Response_to_marketing_exp		1		15.4594366		15.4594366		15.4594366		15.4594366

		PHATTTOT		40		33407.93		378		350643		1336317				Relational_revenue		1		0.134693		0.134693		0.134693		0.134693

		ENGAGCD		40		40981.98		490		424741		1639279				Return_on_marketing		1		4.4262165		4.4262165		4.4262165		4.4262165

		ENGAGTOT		40		555134.38		490		17214741		22205375				Return_on_Total_Mktg		1		3.5558298		3.5558298		3.5558298		3.5558298

		MEMSUBINC		40		1019811.33		0		13672307		40792453				Market_penetration		1		0.0110797		0.0110797		0.0110797		0.0110797

		PRGREVCD		40		2285997.85		1085		30133719		91439914				Tot_market_penetration		1		0.1500841		0.1500841		0.1500841		0.1500841

		ERNNCAPCD		40		2436764.13		1085		32067812		97470565				Revenue_per_offering		1		415020.13		415020.13		415020.13		415020.13

		OPUN		40		7625994.85		32796		87018080		305039794		415020.127891156		People_per_offering		1		2230.31		2230.31		2230.31		2230.31

		OPTOTOFFRCD		40		18.375		1		67		735

		year=2017 sec_no=7														year=2017 sec_no=7

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		101		4562492.63		36544		14533784		460811756				Number		1		101		101		101		101

		TOTOFFRCD		101		153.2673267		2		1739		15480				Earned_revenue		1		0.4595295		0.4595295		0.4595295		0.4595295

		DIRMKTG		101		321163.23		216		6594337		32437486				Program_rev_attendee		1		15.1534592		15.1534592		15.1534592		15.1534592

		MKTTOT		101		344944.2		216		6594337		34839364				Response_to_marketing_eff		1		1.7402674		1.7402674		1.7402674		1.7402674

		EXPNDPRCD		101		7659257.31		17440		222251109		773584988				Response_to_marketing_exp		1		1.6202908		1.6202908		1.6202908		1.6202908

		PHATTTOT		101		198213.33		230		4307540		20019546				Relational_revenue		1		0.0537876		0.0537876		0.0537876		0.0537876

		ENGAGCD		101		222109.17		371		4319461		22433026				Return_on_marketing		1		9.3523084		9.3523084		9.3523084		9.3523084

		ENGAGTOT		101		261714.12		371		5082166		26433126				Return_on_Total_Mktg		1		8.7075462		8.7075462		8.7075462		8.7075462

		MEMSUBINC		101		411972.78		0		7453000		41609251				Market_penetration		1		0.0486815		0.0486815		0.0486815		0.0486815

		PRGREVCD		101		3003617.55		0		83483661		303365373				Tot_market_penetration		1		0.0573621		0.0573621		0.0573621		0.0573621

		ERNNCAPCD		101		3519654.51		0		96022735		355485106				Revenue_per_offering		1		52763.58		52763.58		52763.58		52763.58

		OPUN		101		8086932.59		11426		208184587		816780192		52763.5782793359		People_per_offering		1		1449.16		1449.16		1449.16		1449.16

		OPTOTOFFRCD		101		153.2673267		2		1739		15480

		year=2017 sec_no=8														year=2017 sec_no=8

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		89		3627546.13		37103		14533784		322851606				Number		1		89		89		89		89

		TOTOFFRCD		89		146.9662921		1		8025		13080				Earned_revenue		1		0.3772435		0.3772435		0.3772435		0.3772435

		DIRMKTG		89		158530.01		0		7710196		14109171				Program_rev_attendee		1		17.0845848		17.0845848		17.0845848		17.0845848

		MKTTOT		89		169980.53		0		7710196		15128267				Response_to_marketing_eff		1		6.4409371		6.4409371		6.4409371		6.4409371

		EXPNDPRCD		89		1446379.65		6742		52707834		128727789				Response_to_marketing_exp		1		6.0070518		6.0070518		6.0070518		6.0070518

		PHATTTOT		89		26390.65		25		1047006		2348768				Relational_revenue		1		0.0584348		0.0584348		0.0584348		0.0584348

		ENGAGCD		89		46291.44		60		1580473		4119938				Return_on_marketing		1		2.8440881		2.8440881		2.8440881		2.8440881

		ENGAGTOT		89		55482.2		60		1580473		4937916				Return_on_Total_Mktg		1		2.6524999		2.6524999		2.6524999		2.6524999

		MEMSUBINC		89		84518.92		0		2284851		7522184				Market_penetration		1		0.0127611		0.0127611		0.0127611		0.0127611

		PRGREVCD		89		450873.33		0		15853861		40127726				Tot_market_penetration		1		0.0152947		0.0152947		0.0152947		0.0152947

		ERNNCAPCD		89		545637.26		0		17305910		48561716				Revenue_per_offering		1		9854.78		9854.78		9854.78		9854.78

		OPUN		89		1448320.55		3492		51614640		128900529		9854.7805031001		People_per_offering		1		314.9799694		314.9799694		314.9799694		314.9799694

		OPTOTOFFRCD		89		146.9662921		1		8025		13080

		year=2017 sec_no=9														year=2017 sec_no=9

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		68		3026777.62		35965		14533784		205820878				Number		1		68		68		68		68

		TOTOFFRCD		68		126.9705882		8		1115		8634				Earned_revenue		1		0.675452		0.675452		0.675452		0.675452

		DIRMKTG		68		453009.07		200		3803667		30804617				Program_rev_attendee		1		37.1069565		37.1069565		37.1069565		37.1069565

		MKTTOT		68		530394.34		200		6471069		36066815				Response_to_marketing_eff		1		4.9966723		4.9966723		4.9966723		4.9966723

		EXPNDPRCD		68		8748817.06		40910		156689015		594919560				Response_to_marketing_exp		1		4.2676509		4.2676509		4.2676509		4.2676509

		PHATTTOT		68		106149.51		1529		1130538		7218167				Relational_revenue		1		0.0465337		0.0465337		0.0465337		0.0465337

		ENGAGCD		68		113224.59		3193		1167753		7699272				Return_on_marketing		1		8.6949372		8.6949372		8.6949372		8.6949372

		ENGAGTOT		68		427804.07		3193		15342707		29090677				Return_on_Total_Mktg		1		7.4263338		7.4263338		7.4263338		7.4263338

		MEMSUBINC		68		407114.76		0		6286841		27683804				Market_penetration		1		0.0374076		0.0374076		0.0374076		0.0374076

		PRGREVCD		68		3938885.43		0		51111568		267844209				Tot_market_penetration		1		0.1413398		0.1413398		0.1413398		0.1413398

		ERNNCAPCD		68		5909406.31		0		108589819		401839629		0.2702317322		Revenue_per_offering		1		74775.49		74775.49		74775.49		74775.49

		OPUN		68		9494288.46		41032		174204530		645611615		74775.4940305144		People_per_offering		1		891.7387074		891.7387074		891.7387074		891.7387074

		OPTOTOFFRCD		68		126.9705882		8		1115		8634

		year=2017 sec_no=10														year=2017 sec_no=10

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		128		3131966.1		39659		14533784		400891661				Number		1		128		128		128		128

		TOTOFFRCD		128		28.421875		1		245		3638				Earned_revenue		1		0.4188436		0.4188436		0.4188436		0.4188436

		DIRMKTG		128		298902.02		0		8149041		38259459				Program_rev_attendee		1		44.6715599		44.6715599		44.6715599		44.6715599

		MKTTOT		128		326659.3		0		8149041		41812391				Response_to_marketing_eff		1		7.6717182		7.6717182		7.6717182		7.6717182

		EXPNDPRCD		128		4722402.08		15006		104126495		604467466				Response_to_marketing_exp		1		7.0198279		7.0198279		7.0198279		7.0198279

		PHATTTOT		128		42579.68		720		1140754		5450199				Relational_revenue		1		0.1037098		0.1037098		0.1037098		0.1037098

		ENGAGCD		128		45706.63		956		1173492		5850448				Return_on_marketing		1		6.3636261		6.3636261		6.3636261		6.3636261

		ENGAGTOT		128		759377.58		956		33077011		97200330				Return_on_Total_Mktg		1		5.8228885		5.8228885		5.8228885		5.8228885

		MEMSUBINC		128		489759.48		0		10880000		62689213				Market_penetration		1		0.0145936		0.0145936		0.0145936		0.0145936

		PRGREVCD		128		1902100.71		0		45385124		243468891				Tot_market_penetration		1		0.2424603		0.2424603		0.2424603		0.2424603

		ERNNCAPCD		128		1977948.05		0		47315435		253177351				Revenue_per_offering		1		169351.53		169351.53		169351.53		169351.53

		OPUN		126		4876248.95		14873		98920614		614407368		169351.534609845		People_per_offering		1		1608.15		1608.15		1608.15		1608.15

		OPTOTOFFRCD		126		28.7936508		1		245		3628

		year=2017 sec_no=11														year=2017 sec_no=11

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		427		4516582.82		28462		14533784		1928580864				Number		1		427		427		427		427

		TOTOFFRCD		427		43.8711944		1		2700		18733				Earned_revenue		1		0.5592325		0.5592325		0.5592325		0.5592325

		DIRMKTG		427		272562.22		0		8382000		116384070				Program_rev_attendee		1		35.5275882		35.5275882		35.5275882		35.5275882

		MKTTOT		427		313848.97		0		8382000		134013509				Response_to_marketing_eff		1		7.8112883		7.8112883		7.8112883		7.8112883

		EXPNDPRCD		427		2927113.57		4200		65210881		1249877496				Response_to_marketing_exp		1		6.7837156		6.7837156		6.7837156		6.7837156

		PHATTTOT		427		40178.9		20		719982		17156390				Relational_revenue		1		0.1370313		0.1370313		0.1370313		0.1370313

		ENGAGCD		427		43710.76		84		732166		18664493				Return_on_marketing		1		5.2371872		5.2371872		5.2371872		5.2371872

		ENGAGTOT		427		47153.63		84		1232429		20134598				Return_on_Total_Mktg		1		4.5482367		4.5482367		4.5482367		4.5482367

		MEMSUBINC		427		401106.06		0		13284271		171272286				Market_penetration		1		0.0096778		0.0096778		0.0096778		0.0096778

		PRGREVCD		427		1427459.39		0		47538246		609525159				Tot_market_penetration		1		0.0104401		0.0104401		0.0104401		0.0104401

		ERNNCAPCD		427		1636936.93		0		55444654		698972071				Revenue_per_offering		1		68466.12		68466.12		68466.12		68466.12

		OPUN		426		3009616.27		1227		83363381		1282096529		68466.1182529		People_per_offering		1		996.3429776		996.3429776		996.3429776		996.3429776

		OPTOTOFFRCD		426		43.9577465		1		2700		18726

		Size by Year Trends for NCAR Report

		The MEANS Procedure

		year=2014 size=0														year=2014 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		850		3662088.22		17300		14359543		3112774987				Number		1		850		850		850		850

		TOTOFFRCD		850		48.6294118		1		8753		41335				Earned_revenue		1		0.3764018		0.3764018		0.3764018		0.3764018

		DIRMKTG		850		9919.99		0		182249		8431995				Program_rev_attendee		1		4.8149766		4.8149766		4.8149766		4.8149766

		MKTTOT		850		10875.28		0		252183		9243988				Response_to_marketing_eff		1		1.2070433		1.2070433		1.2070433		1.2070433

		EXPNDPRCD		850		132083.77		800		2047201		112271205				Response_to_marketing_exp		1		1.1010165		1.1010165		1.1010165		1.1010165

		PHATTTOT		850		9009.85		0		989479		7658373				Relational_revenue		1		0.0480336		0.0480336		0.0480336		0.0480336

		ENGAGCD		850		9526.04		7		989831		8097138				Return_on_marketing		1		4.3732103		4.3732103		4.3732103		4.3732103

		ENGAGTOT		850		83791.23		7		51006134		71222548				Return_on_Total_Mktg		1		3.9890669		3.9890669		3.9890669		3.9890669

		MEMSUBINC		850		6344.46		-32		186649		5392787				Market_penetration		1		0.0026013		0.0026013		0.0026013		0.0026013

		PRGREVCD		850		43382.22		0		725996		36874887				Tot_market_penetration		1		0.0228807		0.0228807		0.0228807		0.0228807

		ERNNCAPCD		850		49716.57		0		729057		42259085				Revenue_per_offering		1		2948.36		2948.36		2948.36		2948.36

		OPUN		848		143701.07		100		3218028		121858505				People_per_offering		1		195.8906012		195.8906012		195.8906012		195.8906012

		OPTOTOFFRCD		848		48.7393868		1		8753		41331

		year=2014 size=1														year=2014 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		945		3488463.87		17300		14359543		3296598361				Number		1		945		945		945		945

		TOTOFFRCD		945		91.9650794		1		5485		86907				Earned_revenue		1		0.393315		0.393315		0.393315		0.393315

		DIRMKTG		945		61800.12		0		1076444		58401115				Program_rev_attendee		1		10.4468433		10.4468433		10.4468433		10.4468433

		MKTTOT		945		80139.43		0		1327221		75731762				Response_to_marketing_eff		1		2.5607193		2.5607193		2.5607193		2.5607193

		EXPNDPRCD		945		963831.93		122622		14341512		910821174				Response_to_marketing_exp		1		1.9747178		1.9747178		1.9747178		1.9747178

		PHATTTOT		945		31295.67		0		704560		29574410				Relational_revenue		1		0.0557017		0.0557017		0.0557017		0.0557017

		ENGAGCD		944		32098.43		40		704715		30300916				Return_on_marketing		1		5.2902967		5.2902967		5.2902967		5.2902967

		ENGAGTOT		945		62773.39		0		14535746		59320854				Return_on_Total_Mktg		1		4.0796519		4.0796519		4.0796519		4.0796519

		MEMSUBINC		945		53687.05		0		1729739		50734262				Market_penetration		1		0.0091916		0.0091916		0.0091916		0.0091916

		PRGREVCD		945		326940.98		0		4782604		308959226				Tot_market_penetration		1		0.0179946		0.0179946		0.0179946		0.0179946

		ERNNCAPCD		945		379089.59		0		5069457		358239665				Revenue_per_offering		1		11161.92		11161.92		11161.92		11161.92

		OPUN		945		1026506.96		81146		19887639		970049074				People_per_offering		1		348.6590954		348.6590954		348.6590954		348.6590954

		OPTOTOFFRCD		945		91.9650794		1		5485		86907

		year=2014 size=2														year=2014 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		373		4176952.47		37582		14359543		1558003270				Number		1		373		373		373		373

		TOTOFFRCD		373		188.5683646		1		7487		70336				Earned_revenue		1		0.483852		0.483852		0.483852		0.483852

		DIRMKTG		373		683741.14		0		9384968		255035445				Program_rev_attendee		1		29.889482		29.889482		29.889482		29.889482

		MKTTOT		373		951058.52		0		10431238		354744829				Response_to_marketing_eff		1		5.663119		5.663119		5.663119		5.663119

		EXPNDPRCD		373		12868693.92		691460		495778031		4800022833				Response_to_marketing_exp		1		4.0713661		4.0713661		4.0713661		4.0713661

		PHATTTOT		373		167939		100		6167888		62641246				Relational_revenue		1		0.0850374		0.0850374		0.0850374		0.0850374

		ENGAGCD		373		171057.02		389		6324033		63804270				Return_on_marketing		1		7.3413889		7.3413889		7.3413889		7.3413889

		ENGAGTOT		373		438558.61		389		20469678		163582363				Return_on_Total_Mktg		1		5.2779188		5.2779188		5.2779188		5.2779188

		MEMSUBINC		373		1094320.12		0		28683658		408181406				Market_penetration		1		0.0409526		0.0409526		0.0409526		0.0409526

		PRGREVCD		373		5019609.64		0		164601569		1872314396				Tot_market_penetration		1		0.1049949		0.1049949		0.1049949		0.1049949

		ERNNCAPCD		373		6226543.21		64648		268038648		2322500618				Revenue_per_offering		1		74954.22		74954.22		74954.22		74954.22

		OPUN		373		14133994.44		660611		635519746		5271979926				People_per_offering		1		907.1353219		907.1353219		907.1353219		907.1353219

		OPTOTOFFRCD		373		188.5683646		1		7487		70336

		year=2015 size=0														year=2015 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		791		3657457.52		17277		14445307		2893048895				Number		1		791		791		791		791

		TOTOFFRCD		791		40.9519595		1		982		32393				Earned_revenue		1		0.3790916		0.3790916		0.3790916		0.3790916

		DIRMKTG		791		10502.82		0		433802		8307732				Program_rev_attendee		1		5.0841283		5.0841283		5.0841283		5.0841283

		MKTTOT		791		11462.81		0		433802		9067083				Response_to_marketing_eff		1		1.2831553		1.2831553		1.2831553		1.2831553

		EXPNDPRCD		791		136669.6		2718		1879157		108105651				Response_to_marketing_exp		1		1.1756934		1.1756934		1.1756934		1.1756934

		PHATTTOT		791		8933.3		0		1280043		7066240				Relational_revenue		1		0.0461558		0.0461558		0.0461558		0.0461558

		ENGAGCD		791		9615.14		12		1284423		7605578				Return_on_marketing		1		4.3243657		4.3243657		4.3243657		4.3243657

		ENGAGTOT		791		95361.21		57		50006389		75430715				Return_on_Total_Mktg		1		3.9622082		3.9622082		3.9622082		3.9622082

		MEMSUBINC		791		6308.09		-40		166940		4989699				Market_penetration		1		0.0026289		0.0026289		0.0026289		0.0026289

		PRGREVCD		791		45418.04		0		590563		35925671				Tot_market_penetration		1		0.0260731		0.0260731		0.0260731		0.0260731

		ERNNCAPCD		791		51810.3		0		590563		40981946				Revenue_per_offering		1		3510.05		3510.05		3510.05		3510.05

		OPUN		786		144582.04		2288		1872291		113641482				People_per_offering		1		234.7907881		234.7907881		234.7907881		234.7907881

		OPTOTOFFRCD		786		41.1908397		1		982		32376

		year=2015 size=1														year=2015 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		979		3562122.61		17277		14445307		3487318031				Number		1		979		979		979		979

		TOTOFFRCD		979		106.1797753		1		7530		103950				Earned_revenue		1		0.3893071		0.3893071		0.3893071		0.3893071

		DIRMKTG		979		60456.66		0		1277019		59187073				Program_rev_attendee		1		10.3492825		10.3492825		10.3492825		10.3492825

		MKTTOT		979		77004.62		0		1410071		75387527				Response_to_marketing_eff		1		2.4877701		2.4877701		2.4877701		2.4877701

		EXPNDPRCD		979		945887.99		115457		14053168		926024345				Response_to_marketing_exp		1		1.9531591		1.9531591		1.9531591		1.9531591

		PHATTTOT		979		30953.27		15		704560		30303253				Relational_revenue		1		0.0540198		0.0540198		0.0540198		0.0540198

		ENGAGCD		979		32057.17		51		704715		31383970				Return_on_marketing		1		5.2987403		5.2987403		5.2987403		5.2987403

		ENGAGTOT		979		47076.17		51		2506282		46087568				Return_on_Total_Mktg		1		4.1600639		4.1600639		4.1600639		4.1600639

		MEMSUBINC		979		51096.64		0		1646159		50023610				Market_penetration		1		0.0089995		0.0089995		0.0089995		0.0089995

		PRGREVCD		979		320344.15		0		5523602		313616926				Tot_market_penetration		1		0.0132158		0.0132158		0.0132158		0.0132158

		ERNNCAPCD		979		368240.92		0		5614981		360507860				Revenue_per_offering		1		9411.52		9411.52		9411.52		9411.52

		OPUN		978		1000325.76		10120		17765634		978318594				People_per_offering		1		301.9140933		301.9140933		301.9140933		301.9140933

		OPTOTOFFRCD		978		106.2873211		1		7530		103949

		year=2015 size=2														year=2015 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		398		4108862.65		37507		14445307		1635327333				Number		1		398		398		398		398

		TOTOFFRCD		398		190.5954774		1		6629		75857				Earned_revenue		1		0.4838122		0.4838122		0.4838122		0.4838122

		DIRMKTG		398		707451.14		0		8414326		281565555				Program_rev_attendee		1		30.0143485		30.0143485		30.0143485		30.0143485

		MKTTOT		398		923694.15		0		9220156		367630273				Response_to_marketing_eff		1		5.593111		5.593111		5.593111		5.593111

		EXPNDPRCD		398		12534291.94		670573		442519068		4988648193				Response_to_marketing_exp		1		4.2837261		4.2837261		4.2837261		4.2837261

		PHATTTOT		398		165148.55		400		6326932		65729122				Relational_revenue		1		0.084748		0.084748		0.084748		0.084748

		ENGAGCD		398		170554.12		563		6469095		67880540				Return_on_marketing		1		7.0065984		7.0065984		7.0065984		7.0065984

		ENGAGTOT		398		522075.81		563		40618676		207786172				Return_on_Total_Mktg		1		5.3663066		5.3663066		5.3663066		5.3663066

		MEMSUBINC		398		1062256.58		0		29766429		422778119				Market_penetration		1		0.0415088		0.0415088		0.0415088		0.0415088

		PRGREVCD		398		4956826.07		0		155231494		1972816774				Tot_market_penetration		1		0.1270609		0.1270609		0.1270609		0.1270609

		ERNNCAPCD		398		6064243.28		54325		220002623		2413568824				Revenue_per_offering		1		65169.6		65169.6		65169.6		65169.6

		OPUN		398		12421030.36		635924		310404918		4943570082				People_per_offering		1		894.8487285		894.8487285		894.8487285		894.8487285

		OPTOTOFFRCD		398		190.5954774		1		6629		75857

		year=2016 size=0														year=2016 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		767		3626401.3		17312		14500575		2781449797				Number		1		767		767		767		767

		TOTOFFRCD		767		35.2985658		1		2144		27074				Earned_revenue		1		0.4071111		0.4071111		0.4071111		0.4071111

		DIRMKTG		767		6991.4		0		364433		5362406				Program_rev_attendee		1		5.1889492		5.1889492		5.1889492		5.1889492

		MKTTOT		767		7159.77		0		364433		5491541				Response_to_marketing_eff		1		0.7479656		0.7479656		0.7479656		0.7479656

		EXPNDPRCD		767		135766.87		3930		1658709		104133190				Response_to_marketing_exp		1		0.730377		0.730377		0.730377		0.730377

		PHATTTOT		767		9572.32		0		1649048		7341970				Relational_revenue		1		0.0426242		0.0426242		0.0426242		0.0426242

		ENGAGCD		767		11291.09		23		1652380		8660266				Return_on_marketing		1		7.1044805		7.1044805		7.1044805		7.1044805

		ENGAGTOT		767		40158.98		81		20029187		30801940				Return_on_Total_Mktg		1		6.9374168		6.9374168		6.9374168		6.9374168

		MEMSUBINC		767		5786.96		0		158800		4438595				Market_penetration		1		0.0031136		0.0031136		0.0031136		0.0031136

		PRGREVCD		767		49670.29		0		661598		38097109				Tot_market_penetration		1		0.0110741		0.0110741		0.0110741		0.0110741

		ERNNCAPCD		767		55272.2		0		691928		42393775				Revenue_per_offering		1		4141.02		4141.02		4141.02		4141.02

		OPUN		751		148971.82		1884		1864920		111877833				People_per_offering		1		319.8739012		319.8739012		319.8739012		319.8739012

		OPTOTOFFRCD		751		35.9747004		1		2144		27017

		year=2016 size=1														year=2016 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		990		3587001.61		17312		14500575		3551131598				Number		1		990		990		990		990

		TOTOFFRCD		990		99.4444444		1		7530		98450				Earned_revenue		1		0.3965804		0.3965804		0.3965804		0.3965804

		DIRMKTG		990		49724.59		0		1120928		49227347				Program_rev_attendee		1		10.5233695		10.5233695		10.5233695		10.5233695

		MKTTOT		990		54523.31		0		1262109		53978077				Response_to_marketing_eff		1		1.712114		1.712114		1.712114		1.712114

		EXPNDPRCD		990		956609.6		115753		15213161		947043505				Response_to_marketing_exp		1		1.5614271		1.5614271		1.5614271		1.5614271

		PHATTTOT		990		31845.61		56		1204560		31527151				Relational_revenue		1		0.052842		0.052842		0.052842		0.052842

		ENGAGCD		990		37259.99		259		1204715		36887392				Return_on_marketing		1		6.7395844		6.7395844		6.7395844		6.7395844

		ENGAGTOT		990		43726.39		259		2278046		43289122				Return_on_Total_Mktg		1		6.1464187		6.1464187		6.1464187		6.1464187

		MEMSUBINC		990		50549.17		0		1597821		50043683				Market_penetration		1		0.0103875		0.0103875		0.0103875		0.0103875

		PRGREVCD		990		335123.09		0		3984549		331771860				Tot_market_penetration		1		0.0121902		0.0121902		0.0121902		0.0121902

		ERNNCAPCD		990		379372.61		0		6026366		375578879				Revenue_per_offering		1		9913.77		9913.77		9913.77		9913.77

		OPUN		990		985869.67		35397		14008453		976010971				People_per_offering		1		374.681483		374.681483		374.681483		374.681483

		OPTOTOFFRCD		990		99.4444444		1		7530		98450

		year=2016 size=2														year=2016 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		411		4182303.5		37204		14500575		1718926740				Number		1		411		411		411		411

		TOTOFFRCD		411		151.6082725		1		4433		62311				Earned_revenue		1		0.4646559		0.4646559		0.4646559		0.4646559

		DIRMKTG		411		774671.55		0		8838091		318390005				Program_rev_attendee		1		35.8382878		35.8382878		35.8382878		35.8382878

		MKTTOT		411		857437.16		0		8838091		352406671				Response_to_marketing_eff		1		5.7930535		5.7930535		5.7930535		5.7930535

		EXPNDPRCD		411		13447334.33		609874		586787242		5526854409				Response_to_marketing_exp		1		5.233869		5.233869		5.233869		5.233869

		PHATTTOT		411		148011.26		160		4311057		60832628				Relational_revenue		1		0.0792624		0.0792624		0.0792624		0.0792624

		ENGAGCD		411		177216.64		628		4322351		72836039				Return_on_marketing		1		6.8473796		6.8473796		6.8473796		6.8473796

		ENGAGTOT		411		527162.61		628		30453124		216663833				Return_on_Total_Mktg		1		6.1864244		6.1864244		6.1864244		6.1864244

		MEMSUBINC		411		1065868.26		0		28964980		438071855				Market_penetration		1		0.042373		0.042373		0.042373		0.042373

		PRGREVCD		411		5304470.15		0		149502280		2180137231				Tot_market_penetration		1		0.126046		0.126046		0.126046		0.126046

		ERNNCAPCD		411		6248383.34		0		246123044		2568085554				Revenue_per_offering		1		83158.27		83158.27		83158.27		83158.27

		OPUN		411		12607481.01		203746		389778324		5181674695				People_per_offering		1		1168.91		1168.91		1168.91		1168.91

		OPTOTOFFRCD		411		151.6082725		1		4433		62311

		year=2017 size=0														year=2017 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		742		3616973.23		17325		14533784		2683794137				Number		1		742		742		742		742

		TOTOFFRCD		742		33.4703504		1		1135		24835				Earned_revenue		1		0.4087513		0.4087513		0.4087513		0.4087513

		DIRMKTG		742		6286.49		0		332615		4664576				Program_rev_attendee		1		4.5617372		4.5617372		4.5617372		4.5617372

		MKTTOT		742		6669.87		0		332615		4949046				Response_to_marketing_eff		1		0.6147029		0.6147029		0.6147029		0.6147029

		EXPNDPRCD		742		136075.31		4200		1747564		100967881				Response_to_marketing_exp		1		0.5793699		0.5793699		0.5793699		0.5793699

		PHATTTOT		742		10850.56		5		1401367		8051119				Relational_revenue		1		0.0413465		0.0413465		0.0413465		0.0413465

		ENGAGCD		742		12059.4		35		1403005		8948077				Return_on_marketing		1		7.8736179		7.8736179		7.8736179		7.8736179

		ENGAGTOT		742		123332.37		35		80123631		91512619				Return_on_Total_Mktg		1		7.4210442		7.4210442		7.4210442		7.4210442

		MEMSUBINC		742		5626.23		0		167000		4174664				Market_penetration		1		0.0033341		0.0033341		0.0033341		0.0033341

		PRGREVCD		742		49497.42		0		704164		36727089				Tot_market_penetration		1		0.0340982		0.0340982		0.0340982		0.0340982

		ERNNCAPCD		742		55620.97		0		734885		41270757				Revenue_per_offering		1		4488.62		4488.62		4488.62		4488.62

		OPUN		722		153831.71		1227		2185084		111066498				People_per_offering		1		360.301067		360.301067		360.301067		360.301067

		OPTOTOFFRCD		722		34.2714681		1		1135		24744

		year=2017 size=1														year=2017 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		1004		3604504.73		17325		14533784		3618922750				Number		1		1004		1004		1004		1004

		TOTOFFRCD		1004		104.0458167		1		8062		104462				Earned_revenue		1		0.384861		0.384861		0.384861		0.384861

		DIRMKTG		1004		49235.1		0		1447111		49432038				Program_rev_attendee		1		10.633591		10.633591		10.633591		10.633591

		MKTTOT		1004		54569.72		0		1447111		54787998				Response_to_marketing_eff		1		1.7533774		1.7533774		1.7533774		1.7533774

		EXPNDPRCD		1004		970516.99		124543		14779601		974399062				Response_to_marketing_exp		1		1.5819709		1.5819709		1.5819709		1.5819709

		PHATTTOT		1004		31122.63		3		1254600		31247123				Relational_revenue		1		0.0511367		0.0511367		0.0511367		0.0511367

		ENGAGCD		1004		37316.73		23		1580473		37466000				Return_on_marketing		1		6.7217364		6.7217364		6.7217364		6.7217364

		ENGAGTOT		1004		46122.97		23		2004111		46307457				Return_on_Total_Mktg		1		6.0646335		6.0646335		6.0646335		6.0646335

		MEMSUBINC		1004		49628.99		0		1527116		49827510				Market_penetration		1		0.0103528		0.0103528		0.0103528		0.0103528

		PRGREVCD		1004		330945.35		0		3844329		332269127				Tot_market_penetration		1		0.0127959		0.0127959		0.0127959		0.0127959

		ERNNCAPCD		1004		373514.1		0		5281156		375008159				Revenue_per_offering		1		9873.15		9873.15		9873.15		9873.15

		OPUN		1003		1021059.42		75980		20446251		1024122596				People_per_offering		1		358.6567364		358.6567364		358.6567364		358.6567364

		OPTOTOFFRCD		1003		103.4177468		1		8062		103728

		year=2017 size=2														year=2017 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		422		4214430.58		32094		14533784		1778489705				Number		1		422		422		422		422

		TOTOFFRCD		422		162.1635071		3		4023		68433				Earned_revenue		1		0.5040326		0.5040326		0.5040326		0.5040326

		DIRMKTG		422		729373.76		277		8804010		307795727				Program_rev_attendee		1		35.5667412		35.5667412		35.5667412		35.5667412

		MKTTOT		422		824921.86		277		8804010		348117023				Response_to_marketing_eff		1		5.568135		5.568135		5.568135		5.568135

		EXPNDPRCD		422		12572905.26		613842		444123633		5305766019				Response_to_marketing_exp		1		4.9231955		4.9231955		4.9231955		4.9231955

		PHATTTOT		422		148150.48		94		4307540		62519501				Relational_revenue		1		0.0826087		0.0826087		0.0826087		0.0826087

		ENGAGCD		422		163135.58		865		4319461		68843216				Return_on_marketing		1		7.2243203		7.2243203		7.2243203		7.2243203

		ENGAGTOT		422		530633.29		865		33077011		223927250				Return_on_Total_Mktg		1		6.3875501		6.3875501		6.3875501		6.3875501

		MEMSUBINC		422		1038630.82		0		27461815		438302205				Market_penetration		1		0.0387088		0.0387088		0.0387088		0.0387088

		PRGREVCD		422		5269229.64		0		158660246		2223614909				Tot_market_penetration		1		0.1259087		0.1259087		0.1259087		0.1259087

		ERNNCAPCD		422		6337153.92		11817		256122540		2674278955				Revenue_per_offering		1		79872.83		79872.83		79872.83		79872.83

		OPUN		422		12952458		240133		385322592		5465937278				People_per_offering		1		1005.99		1005.99		1005.99		1005.99

		OPTOTOFFRCD		422		162.1635071		3		4023		68433

		SectorxSize by Year Means for NCAR Report

		The MEANS Procedure

		year=2010 sec_no=0 size=0														year=2010 sec_no=0 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		166		734868.87		9628.87		3133947.89		121988233				Number		1		166		166		166		166

		TOTOFFRCD		166		41.5180843		1		287		6892				Earned_revenue		1		0.4393955		0.4393955		0.4393955		0.4393955

		DIRMKTG		166		12757.78		56		145706		2117792				Program_rev_attendee		1		4.9231082		4.9231082		4.9231082		4.9231082

		MKTTOT		166		13316.36		56		145706		2210516				Response_to_marketing_eff		1		1.6885601		1.6885601		1.6885601		1.6885601

		EXPNDPRCD		166		107020.96		2897		248368		17765479				Response_to_marketing_exp		1		1.6177305		1.6177305		1.6177305		1.6177305

		PHATTTOT		166		7886.22		75		200075		1309113				Relational_revenue		1		0.0614291		0.0614291		0.0614291		0.0614291

		ENGAGCD		166		8199.42		117		200228		1361104				Return_on_marketing		1		3.0432191		3.0432191		3.0432191		3.0432191

		ENGAGTOT		166		11974.83		117		402552		1987822				Return_on_Total_Mktg		1		2.9155659		2.9155659		2.9155659		2.9155659

		MEMSUBINC		166		6574.2		0		91844		1091317				Market_penetration		1		0.0111577		0.0111577		0.0111577		0.0111577

		PRGREVCD		166		38824.73		0		228443		6444905				Tot_market_penetration		1		0.0162952		0.0162952		0.0162952		0.0162952

		ERNNCAPCD		166		47024.52		98		228443		7806071				Revenue_per_offering		1		2640.86		2640.86		2640.86		2640.86

		OPUN		98		107763.13		3823		296989		10560787				People_per_offering		1		197.4903664		197.4903664		197.4903664		197.4903664

		OPTOTOFFRCD		98		40.8061429		1		287		3999

		year=2010 sec_no=0 size=1														year=2010 sec_no=0 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		154		962521.43		8365.35		3097669.81		148228301				Number		1		154		154		154		154

		TOTOFFRCD		154		102.5649351		2		885		15795				Earned_revenue		1		0.4115577		0.4115577		0.4115577		0.4115577

		DIRMKTG		154		58634.68		184		631031		9029740				Program_rev_attendee		1		8.103195		8.103195		8.103195		8.103195

		MKTTOT		154		68044.73		1463		631031		10478888				Response_to_marketing_eff		1		2.4220909		2.4220909		2.4220909		2.4220909

		EXPNDPRCD		154		691251.19		254897		1597867		106452684				Response_to_marketing_exp		1		2.0871347		2.0871347		2.0871347		2.0871347

		PHATTTOT		154		28093.38		100		539955		4326381				Relational_revenue		1		0.0462114		0.0462114		0.0462114		0.0462114

		ENGAGCD		154		28577.18		137		540037		4400885				Return_on_marketing		1		3.8824494		3.8824494		3.8824494		3.8824494

		ENGAGTOT		154		102078.68		137		10001621		15720117				Return_on_Total_Mktg		1		3.3455371		3.3455371		3.3455371		3.3455371

		MEMSUBINC		154		31943.7		0		285018		4919330				Market_penetration		1		0.0296899		0.0296899		0.0296899		0.0296899

		PRGREVCD		154		227646.16		0		1622630		35057509				Tot_market_penetration		1		0.1060534		0.1060534		0.1060534		0.1060534

		ERNNCAPCD		154		284489.75		527		1436390		43811422				Revenue_per_offering		1		7426.04		7426.04		7426.04		7426.04

		OPUN		88		692140.8		172289		1734911		60908390				People_per_offering		1		278.6251978		278.6251978		278.6251978		278.6251978

		OPTOTOFFRCD		88		93.2045455		2		494		8202

		year=2010 sec_no=0 size=2														year=2010 sec_no=0 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		64		1350478.18		17304.94		3097669.81		86430603.51				Number		1		64		64		64		64

		TOTOFFRCD		64		152.1875156		2		831		9740				Earned_revenue		1		0.4742655		0.4742655		0.4742655		0.4742655

		DIRMKTG		64		282378.98		5699		1173795		18072255				Program_rev_attendee		1		9.4006761		9.4006761		9.4006761		9.4006761

		MKTTOT		64		382298.92		20515		1638112		24467131				Response_to_marketing_eff		1		2.5544194		2.5544194		2.5544194		2.5544194

		EXPNDPRCD		64		4467451.94		1325143		16363601		285916924				Response_to_marketing_exp		1		1.8867811		1.8867811		1.8867811		1.8867811

		PHATTTOT		64		149661.77		250		2111038		9578353				Relational_revenue		1		0.092553		0.092553		0.092553		0.092553

		ENGAGCD		64		154154.47		420		2111393		9865886				Return_on_marketing		1		4.9823884		4.9823884		4.9823884		4.9823884

		ENGAGTOT		64		183838.34		420		2983560		11765654				Return_on_Total_Mktg		1		3.6801615		3.6801615		3.6801615		3.6801615

		MEMSUBINC		64		413476.17		0		6808963		26462475				Market_penetration		1		0.1141481		0.1141481		0.1141481		0.1141481

		PRGREVCD		64		1406921.78		0		11148897		90042994				Tot_market_penetration		1		0.1361283		0.1361283		0.1361283		0.1361283

		ERNNCAPCD		64		2118758.55		123311		12129911		135600547				Revenue_per_offering		1		28084.46		28084.46		28084.46		28084.46

		OPUN		39		3931824.64		889055		16092138		153341161				People_per_offering		1		1012.92		1012.92		1012.92		1012.92

		OPTOTOFFRCD		39		140.0000256		2		748		5460

		year=2010 sec_no=1 size=0														year=2010 sec_no=1 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		57		847140.53		15662.54		2926906.9		48287010.35				Number		1		57		57		57		57

		TOTOFFRCD		57		38.3859649		1		233		2188				Earned_revenue		1		0.5278383		0.5278383		0.5278383		0.5278383

		DIRMKTG		57		6765.79		120		38575		385650				Program_rev_attendee		1		8.121706		8.121706		8.121706		8.121706

		MKTTOT		57		6999.56		120		38575		398975				Response_to_marketing_eff		1		1.2139113		1.2139113		1.2139113		1.2139113

		EXPNDPRCD		57		98139.37		1677		219106		5593944				Response_to_marketing_exp		1		1.173369		1.173369		1.173369		1.173369

		PHATTTOT		57		5766.12		161		106000		328669				Relational_revenue		1		0.0363239		0.0363239		0.0363239		0.0363239

		ENGAGCD		57		5940.05		220		106075		338583				Return_on_marketing		1		6.9216984		6.9216984		6.9216984		6.9216984

		ENGAGTOT		57		6937.02		220		112075		395410				Return_on_Total_Mktg		1		6.690527		6.690527		6.690527		6.690527

		MEMSUBINC		57		3564.81		0		45942		203194				Market_penetration		1		0.0070119		0.0070119		0.0070119		0.0070119

		PRGREVCD		57		46830.75		2000		215606		2669353				Tot_market_penetration		1		0.0081887		0.0081887		0.0081887		0.0081887

		ERNNCAPCD		57		51801.72		2000		215606		2952698				Revenue_per_offering		1		2429.62		2429.62		2429.62		2429.62

		OPUN		40		103137.53		7500		219106		4125501				People_per_offering		1		154.7454296		154.7454296		154.7454296		154.7454296

		OPTOTOFFRCD		40		42.45		1		233		1698

		year=2010 sec_no=1 size=1														year=2010 sec_no=1 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		106		775964.73		45563.88		3072720.03		82252261.26				Number		1		106		106		106		106

		TOTOFFRCD		106		120.943434		2		1145		12820				Earned_revenue		1		0.5224102		0.5224102		0.5224102		0.5224102

		DIRMKTG		106		26200.82		1372		168255		2777287				Program_rev_attendee		1		12.8514261		12.8514261		12.8514261		12.8514261

		MKTTOT		106		32777.26		1372		233304		3474390				Response_to_marketing_eff		1		1.5880653		1.5880653		1.5880653		1.5880653

		EXPNDPRCD		106		559113.84		240367		1287397		59266067				Response_to_marketing_exp		1		1.2694353		1.2694353		1.2694353		1.2694353

		PHATTTOT		106		20639.75		250		318423		2187813				Relational_revenue		1		0.0111499		0.0111499		0.0111499		0.0111499

		ENGAGCD		106		21076.16		575		318646		2234073				Return_on_marketing		1		10.1237348		10.1237348		10.1237348		10.1237348

		ENGAGTOT		106		25585.42		575		365552		2712054				Return_on_Total_Mktg		1		8.0925046		8.0925046		8.0925046		8.0925046

		MEMSUBINC		106		6234.04		0		93494		660808				Market_penetration		1		0.0271612		0.0271612		0.0271612		0.0271612

		PRGREVCD		106		265250.16		0		905984		28116517				Tot_market_penetration		1		0.0329724		0.0329724		0.0329724		0.0329724

		ERNNCAPCD		106		292086.77		225		909884		30961198				Revenue_per_offering		1		6927.24		6927.24		6927.24		6927.24

		OPUN		61		571554.41		57097		1785304		34864819				People_per_offering		1		174.2646102		174.2646102		174.2646102		174.2646102

		OPTOTOFFRCD		61		82.5082623		2		391		5033

		year=2010 sec_no=1 size=2														year=2010 sec_no=1 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		59		1213505.49		22230.37		3088094.74		71596824.02				Number		1		59		59		59		59

		TOTOFFRCD		59		214.8983051		2		1521		12679				Earned_revenue		1		0.6778728		0.6778728		0.6778728		0.6778728

		DIRMKTG		59		138280.03		3906		899889		8158522				Program_rev_attendee		1		65.0561333		65.0561333		65.0561333		65.0561333

		MKTTOT		59		205460.32		3906		1468557		12122159				Response_to_marketing_eff		1		5.2918046		5.2918046		5.2918046		5.2918046

		EXPNDPRCD		59		4127934.73		1254904		27498265		243548149				Response_to_marketing_exp		1		3.5615194		3.5615194		3.5615194		3.5615194

		PHATTTOT		59		38826.14		300		279940		2290742				Relational_revenue		1		0.0140883		0.0140883		0.0140883		0.0140883

		ENGAGCD		59		39678.56		458		280486		2341035				Return_on_marketing		1		18.2663989		18.2663989		18.2663989		18.2663989

		ENGAGTOT		59		40576.73		458		280486		2394027				Return_on_Total_Mktg		1		12.293752		12.293752		12.293752		12.293752

		MEMSUBINC		59		58155.69		0		1009349		3431186				Market_penetration		1		0.0326975		0.0326975		0.0326975		0.0326975

		PRGREVCD		59		2525878.25		5053		25615304		149026817				Tot_market_penetration		1		0.0334376		0.0334376		0.0334376		0.0334376

		ERNNCAPCD		59		2798214.51		827		30559051		165094656				Revenue_per_offering		1		16652.55		16652.55		16652.55		16652.55

		OPUN		35		3543661.97		878238		8337319		124028169				People_per_offering		1		184.6387728		184.6387728		184.6387728		184.6387728

		OPTOTOFFRCD		35		212.8		2		1521		7448

		year=2010 sec_no=2 size=0														year=2010 sec_no=2 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		27		526068.52		17792.21		2882351.33		14203850.01				Number		1		27		27		27		27

		TOTOFFRCD		27		58.2223333		7		184		1572				Earned_revenue		1		0.2272436		0.2272436		0.2272436		0.2272436

		DIRMKTG		27		22712.52		1091		86981		613238				Program_rev_attendee		1		1.5035916		1.5035916		1.5035916		1.5035916

		MKTTOT		27		29019.33		1091		100265		783522				Response_to_marketing_eff		1		0.75343		0.75343		0.75343		0.75343

		EXPNDPRCD		27		329213.63		30804		703937		8888768				Response_to_marketing_exp		1		0.5896859		0.5896859		0.5896859		0.5896859

		PHATTTOT		27		38516.3		2237		405898		1039940				Relational_revenue		1		0.0578395		0.0578395		0.0578395		0.0578395

		ENGAGCD		27		38892.26		2403		406210		1050091				Return_on_marketing		1		2.5498175		2.5498175		2.5498175		2.5498175

		ENGAGTOT		27		65910.78		2403		757256		1779591				Return_on_Total_Mktg		1		1.9956619		1.9956619		1.9956619		1.9956619

		MEMSUBINC		27		19041.56		0		88307		514122				Market_penetration		1		0.07393		0.07393		0.07393		0.07393

		PRGREVCD		27		57912.78		0		215947		1563645				Tot_market_penetration		1		0.1252893		0.1252893		0.1252893		0.1252893

		ERNNCAPCD		27		74811.7		355		250417		2019916				Revenue_per_offering		1		7257.44		7257.44		7257.44		7257.44

		OPUN		13		350031.85		82214		754727		4550414				People_per_offering		1		667.9955445		667.9955445		667.9955445		667.9955445

		OPTOTOFFRCD		13		48.2307692		13		184		627

		year=2010 sec_no=2 size=1														year=2010 sec_no=2 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		51		639944.1		18205.13		3144247.63		32637149.27				Number		1		51		51		51		51

		TOTOFFRCD		51		189.1177059		22		927.001		9645				Earned_revenue		1		0.3203966		0.3203966		0.3203966		0.3203966

		DIRMKTG		51		105310.04		8442		289435		5370812				Program_rev_attendee		1		8.3066781		8.3066781		8.3066781		8.3066781

		MKTTOT		51		155394.67		11649		513112		7925128				Response_to_marketing_eff		1		2.2636231		2.2636231		2.2636231		2.2636231

		EXPNDPRCD		51		2717215.06		743949		6731684		138577968				Response_to_marketing_exp		1		1.5340439		1.5340439		1.5340439		1.5340439

		PHATTTOT		51		68648.65		1300		242308		3501081				Relational_revenue		1		0.0471971		0.0471971		0.0471971		0.0471971

		ENGAGCD		51		70495.41		1757		244268		3595266				Return_on_marketing		1		5.4148894		5.4148894		5.4148894		5.4148894

		ENGAGTOT		51		73204.51		1757		244268		3733430				Return_on_Total_Mktg		1		3.6696383		3.6696383		3.6696383		3.6696383

		MEMSUBINC		51		128244.78		0		862629		6540484				Market_penetration		1		0.1101587		0.1101587		0.1101587		0.1101587

		PRGREVCD		51		570242.22		6620		3303406		29082353				Tot_market_penetration		1		0.114392		0.114392		0.114392		0.114392

		ERNNCAPCD		51		870586.41		13711		3445503		44399907				Revenue_per_offering		1		17151.24		17151.24		17151.24		17151.24

		OPUN		32		3206746.66		500000		18543180		102615893				People_per_offering		1		372.7594486		372.7594486		372.7594486		372.7594486

		OPTOTOFFRCD		32		186.9688438		22		927.001		5983

		year=2010 sec_no=2 size=2														year=2010 sec_no=2 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		31		1109203.27		77194.07		3103116.29		34385301.26				Number		1		31		31		31		31

		TOTOFFRCD		31		384.9677419		44		3321		11934				Earned_revenue		1		0.4898708		0.4898708		0.4898708		0.4898708

		DIRMKTG		31		970181.52		74759		7338023		30075627				Program_rev_attendee		1		27.7322052		27.7322052		27.7322052		27.7322052

		MKTTOT		31		1369511.68		104426		7338023		42454862				Response_to_marketing_eff		1		2.6658362		2.6658362		2.6658362		2.6658362

		EXPNDPRCD		31		40211434.97		5400157		370915682		1246554484				Response_to_marketing_exp		1		1.8885162		1.8885162		1.8885162		1.8885162

		PHATTTOT		31		513726.87		53504		5248402		15925533				Relational_revenue		1		0.0589824		0.0589824		0.0589824		0.0589824

		ENGAGCD		31		529619.81		55557		5392624		16418214				Return_on_marketing		1		14.6846531		14.6846531		14.6846531		14.6846531

		ENGAGTOT		31		541593.77		55557		5392624		16789407				Return_on_Total_Mktg		1		10.4028167		10.4028167		10.4028167		10.4028167

		MEMSUBINC		31		2371767.84		71208		23862751		73524803				Market_penetration		1		0.4774777		0.4774777		0.4774777		0.4774777

		PRGREVCD		31		14246779		412459		143145804		441650149				Tot_market_penetration		1		0.4882728		0.4882728		0.4882728		0.4882728

		ERNNCAPCD		31		19698406.19		1032724		233429086		610650592				Revenue_per_offering		1		64241.42		64241.42		64241.42		64241.42

		OPUN		12		36837099.58		4033656		234034433		442045195				People_per_offering		1		1375.75		1375.75		1375.75		1375.75

		OPTOTOFFRCD		12		573.4166667		44		3321		6881

		year=2010 sec_no=3 size=0														year=2010 sec_no=3 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		287		648439.88		2650.45		3144247.63		186102246				Number		1		287		287		287		287

		TOTOFFRCD		287		43.2788328		1		474		12421.03				Earned_revenue		1		0.3737031		0.3737031		0.3737031		0.3737031

		DIRMKTG		287		11567.52		25		129783		3319877				Program_rev_attendee		1		2.1132844		2.1132844		2.1132844		2.1132844

		MKTTOT		287		12662.4		25		129783		3634110				Response_to_marketing_eff		1		0.7537116		0.7537116		0.7537116		0.7537116

		EXPNDPRCD		287		120923.91		2017		290426		34705161				Response_to_marketing_exp		1		0.6885399		0.6885399		0.6885399		0.6885399

		PHATTTOT		287		16800.07		66		1271811		4821619				Relational_revenue		1		0.0407592		0.0407592		0.0407592		0.0407592

		ENGAGCD		287		17065.36		116		1272122		4897759				Return_on_marketing		1		3.0692258		3.0692258		3.0692258		3.0692258

		ENGAGTOT		287		20122.55		116		1272122		5775172				Return_on_Total_Mktg		1		2.803837		2.803837		2.803837		2.803837

		MEMSUBINC		287		4928.77		0		86932		1414556				Market_penetration		1		0.0263176		0.0263176		0.0263176		0.0263176

		PRGREVCD		287		35503.32		0		257370		10189452				Tot_market_penetration		1		0.0310323		0.0310323		0.0310323		0.0310323

		ERNNCAPCD		287		45189.64		100		293540		12969427				Revenue_per_offering		1		2770.9		2770.9		2770.9		2770.9

		OPUN		184		112658.45		2017		437151		20729154				People_per_offering		1		394.3119831		394.3119831		394.3119831		394.3119831

		OPTOTOFFRCD		184		40.6576793		1		331		7481.01

		year=2010 sec_no=3 size=1														year=2010 sec_no=3 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		187		690571.74		16709.32		3144247.63		129136916				Number		1		187		187		187		187

		TOTOFFRCD		187		112.1872513		1		742		20979.02				Earned_revenue		1		0.4570986		0.4570986		0.4570986		0.4570986

		DIRMKTG		187		60043.76		0		557159		11228183				Program_rev_attendee		1		3.7999178		3.7999178		3.7999178		3.7999178

		MKTTOT		187		70568.67		1467		591117		13196342				Response_to_marketing_eff		1		1.5007684		1.5007684		1.5007684		1.5007684

		EXPNDPRCD		187		652483.71		205594		1581860		122014454				Response_to_marketing_exp		1		1.2769374		1.2769374		1.2769374		1.2769374

		PHATTTOT		187		47021.7		60		801500		8793057				Relational_revenue		1		0.0222748		0.0222748		0.0222748		0.0222748

		ENGAGCD		187		47709.2		472		801541		8921621				Return_on_marketing		1		2.975806		2.975806		2.975806		2.975806

		ENGAGTOT		187		55160.55		472		810817		10315023				Return_on_Total_Mktg		1		2.5319815		2.5319815		2.5319815		2.5319815

		MEMSUBINC		187		14533.97		0		128253		2717853				Market_penetration		1		0.0690865		0.0690865		0.0690865		0.0690865

		PRGREVCD		187		178678.58		0		1056314		33412894				Tot_market_penetration		1		0.0798766		0.0798766		0.0798766		0.0798766

		ERNNCAPCD		187		298249.39		1470		12218648		55772636				Revenue_per_offering		1		7364.7		7364.7		7364.7		7364.7

		OPUN		101		789919.1		43782		13972936		79781829				People_per_offering		1		425.2640353		425.2640353		425.2640353		425.2640353

		OPTOTOFFRCD		101		107.2574752		2		700		10833.01

		year=2010 sec_no=3 size=2														year=2010 sec_no=3 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		59		1193828.71		80674.94		3144247.63		70435893.75				Number		1		59		59		59		59

		TOTOFFRCD		59		277.4745763		10		1713		16371				Earned_revenue		1		0.4352609		0.4352609		0.4352609		0.4352609

		DIRMKTG		59		267148.22		11122		2220382		15761745				Program_rev_attendee		1		8.577557		8.577557		8.577557		8.577557

		MKTTOT		59		389977.39		11585		2924970		23008666				Response_to_marketing_eff		1		2.1047011		2.1047011		2.1047011		2.1047011

		EXPNDPRCD		59		5327743.64		1606171		45031153		314336875				Response_to_marketing_exp		1		1.4417942		1.4417942		1.4417942		1.4417942

		PHATTTOT		59		185288.73		1000		3289000		10932035				Relational_revenue		1		0.022507		0.022507		0.022507		0.022507

		ENGAGCD		59		186612.61		1097		3289184		11010144				Return_on_marketing		1		5.9492241		5.9492241		5.9492241		5.9492241

		ENGAGTOT		59		287206.39		1097		3852761		16945177				Return_on_Total_Mktg		1		4.0754276		4.0754276		4.0754276		4.0754276

		MEMSUBINC		59		119911.63		0		1060668		7074786				Market_penetration		1		0.1563144		0.1563144		0.1563144		0.1563144

		PRGREVCD		59		1589324.63		0		26105722		93770153				Tot_market_penetration		1		0.2405759		0.2405759		0.2405759		0.2405759

		ERNNCAPCD		59		2318958.42		499		38755472		136818547				Revenue_per_offering		1		18171.55		18171.55		18171.55		18171.55

		OPUN		39		5391825.97		353933		49752806		210281213				People_per_offering		1		672.5394906		672.5394906		672.5394906		672.5394906

		OPTOTOFFRCD		39		296.7179487		10		1713		11572

		year=2010 sec_no=4 size=0														year=2010 sec_no=4 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		118		1049789.81		9628.87		3144247.63		123875197				Number		1		118		118		118		118

		TOTOFFRCD		118		24		1		178		2832				Earned_revenue		1		0.46541		0.46541		0.46541		0.46541

		DIRMKTG		118		8871.46		15		128200		1046832				Program_rev_attendee		1		6.922289		6.922289		6.922289		6.922289

		MKTTOT		118		9132.2		15		128200		1077600				Response_to_marketing_eff		1		1.9762904		1.9762904		1.9762904		1.9762904

		EXPNDPRCD		118		77230.81		3538		175016		9113236				Response_to_marketing_exp		1		1.9198627		1.9198627		1.9198627		1.9198627

		PHATTTOT		118		4620.88		45		82956		545264				Relational_revenue		1		0.0140542		0.0140542		0.0140542		0.0140542

		ENGAGCD		118		4710.25		68		83041		555810				Return_on_marketing		1		3.6056168		3.6056168		3.6056168		3.6056168

		ENGAGTOT		118		5508.05		68		84171		649950				Return_on_Total_Mktg		1		3.502668		3.502668		3.502668		3.502668

		MEMSUBINC		118		1085.42		0		34232		128079				Market_penetration		1		0.0044869		0.0044869		0.0044869		0.0044869

		PRGREVCD		118		31987.08		390		180403		3774475				Tot_market_penetration		1		0.0052468		0.0052468		0.0052468		0.0052468

		ERNNCAPCD		118		35943.99		390		180403		4241391				Revenue_per_offering		1		3721.12		3721.12		3721.12		3721.12

		OPUN		71		79977.93		1000		197609		5678433				People_per_offering		1		196.2605932		196.2605932		196.2605932		196.2605932

		OPTOTOFFRCD		71		21.4929577		2		108		1526

		year=2010 sec_no=4 size=1														year=2010 sec_no=4 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		96		1149019.07		49158.21		3045454.36		110305831				Number		1		96		96		96		96

		TOTOFFRCD		96		58.5729271		2		774		5623				Earned_revenue		1		0.4909371		0.4909371		0.4909371		0.4909371

		DIRMKTG		96		36295.02		647		186796		3484322				Program_rev_attendee		1		12.1865211		12.1865211		12.1865211		12.1865211

		MKTTOT		96		41031.43		647		222495		3939017				Response_to_marketing_eff		1		2.3865989		2.3865989		2.3865989		2.3865989

		EXPNDPRCD		96		474349.94		189253		1156801		45537594				Response_to_marketing_exp		1		2.1111051		2.1111051		2.1111051		2.1111051

		PHATTTOT		96		17192.43		300		479100		1650473				Relational_revenue		1		0.0061737		0.0061737		0.0061737		0.0061737

		ENGAGCD		96		17430.05		482		479405		1673285				Return_on_marketing		1		5.772579		5.772579		5.772579		5.772579

		ENGAGTOT		96		30580.91		482		1042770		2935767				Return_on_Total_Mktg		1		5.1062293		5.1062293		5.1062293		5.1062293

		MEMSUBINC		96		2928.49		0		47764		281135				Market_penetration		1		0.0151695		0.0151695		0.0151695		0.0151695

		PRGREVCD		96		209515.88		11483		832680		20113524				Tot_market_penetration		1		0.0266148		0.0266148		0.0266148		0.0266148

		ERNNCAPCD		96		232876		11483		836188		22356096				Revenue_per_offering		1		10149.96		10149.96		10149.96		10149.96

		OPUN		55		463023		99099		1128168		25466265				People_per_offering		1		297.5786417		297.5786417		297.5786417		297.5786417

		OPTOTOFFRCD		55		45.6182		2		164		2509

		year=2010 sec_no=4 size=2														year=2010 sec_no=4 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		34		1477484.6		86687.24		3097669.81		50234476.52				Number		1		34		34		34		34

		TOTOFFRCD		34		122		3		976		4148				Earned_revenue		1		0.5111471		0.5111471		0.5111471		0.5111471

		DIRMKTG		34		568200.53		16204		4323750		19318818				Program_rev_attendee		1		46.6122695		46.6122695		46.6122695		46.6122695

		MKTTOT		34		750803.24		16204		5514394		25527310				Response_to_marketing_eff		1		9.7327093		9.7327093		9.7327093		9.7327093

		EXPNDPRCD		34		7636386.18		1356426		62170713		259637130				Response_to_marketing_exp		1		7.365619		7.365619		7.365619		7.365619

		PHATTTOT		34		77142.26		3086		398210		2622837				Relational_revenue		1		0.0820525		0.0820525		0.0820525		0.0820525

		ENGAGCD		34		78585.91		3465		408061		2671921				Return_on_marketing		1		6.3283574		6.3283574		6.3283574		6.3283574

		ENGAGTOT		34		79451.35		3465		408061		2701346				Return_on_Total_Mktg		1		4.7892389		4.7892389		4.7892389		4.7892389

		MEMSUBINC		34		626584.32		0		6823970		21303867				Market_penetration		1		0.053189		0.053189		0.053189		0.053189

		PRGREVCD		34		3595776.03		0		25743480		122256385				Tot_market_penetration		1		0.0537747		0.0537747		0.0537747		0.0537747

		ERNNCAPCD		34		3903316.32		365189		26569842		132712755				Revenue_per_offering		1		33972.56		33972.56		33972.56		33972.56

		OPUN		20		4678021.55		1326802		13224259		93560431				People_per_offering		1		644.1468177		644.1468177		644.1468177		644.1468177

		OPTOTOFFRCD		20		137.7		3		976		2754

		year=2010 sec_no=5 size=0														year=2010 sec_no=5 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		266		730573.16		3865.91		3144247.63		194332460				Number		1		266		266		266		266

		TOTOFFRCD		266		12.5263158		1		237		3332				Earned_revenue		1		0.4295342		0.4295342		0.4295342		0.4295342

		DIRMKTG		266		8915.22		60		100842		2371449				Program_rev_attendee		1		6.611405		6.611405		6.611405		6.611405

		MKTTOT		266		8993.32		60		100842		2392223				Response_to_marketing_eff		1		2.2781948		2.2781948		2.2781948		2.2781948

		EXPNDPRCD		266		65537.43		4406		153729		17432957				Response_to_marketing_exp		1		2.258411		2.258411		2.258411		2.258411

		PHATTTOT		266		3947.56		30		320030		1050052				Relational_revenue		1		0.0874769		0.0874769		0.0874769		0.0874769

		ENGAGCD		266		4145.9		94		320441		1102809				Return_on_marketing		1		2.9274587		2.9274587		2.9274587		2.9274587

		ENGAGTOT		266		9377.92		94		601040		2494528				Return_on_Total_Mktg		1		2.9020367		2.9020367		2.9020367		2.9020367

		MEMSUBINC		266		5733.01		0		75854		1524981				Market_penetration		1		0.0056749		0.0056749		0.0056749		0.0056749

		PRGREVCD		266		26098.94		0		137917		6942319				Tot_market_penetration		1		0.0128364		0.0128364		0.0128364		0.0128364

		ERNNCAPCD		266		28150.57		158		137917		7488051				Revenue_per_offering		1		4894.98		4894.98		4894.98		4894.98

		OPUN		157		68935.03		6556		183046		10822800				People_per_offering		1		330.97509		330.97509		330.97509		330.97509

		OPTOTOFFRCD		157		14.0828025		1		237		2211

		year=2010 sec_no=5 size=1														year=2010 sec_no=5 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		114		833603.3		13242.78		3133947.89		95030776.71				Number		1		114		114		114		114

		TOTOFFRCD		114		27.6491754		1		247		3152.01				Earned_revenue		1		0.4190004		0.4190004		0.4190004		0.4190004

		DIRMKTG		114		26869.3		1841		93707		3063100				Program_rev_attendee		1		8.7538988		8.7538988		8.7538988		8.7538988

		MKTTOT		114		29717.37		1841		105481		3387780				Response_to_marketing_eff		1		2.2542504		2.2542504		2.2542504		2.2542504

		EXPNDPRCD		114		294996		155801		610787		33629544				Response_to_marketing_exp		1		2.0382063		2.0382063		2.0382063		2.0382063

		PHATTTOT		114		13182.82		260		304083		1502841				Relational_revenue		1		0.0608637		0.0608637		0.0608637		0.0608637

		ENGAGCD		114		13529.8		290		304340		1542397				Return_on_marketing		1		4.2949032		4.2949032		4.2949032		4.2949032

		ENGAGTOT		114		25581.41		290		1000880		2916281				Return_on_Total_Mktg		1		3.8832858		3.8832858		3.8832858		3.8832858

		MEMSUBINC		114		17954.54		0		151751		2046818				Market_penetration		1		0.0162305		0.0162305		0.0162305		0.0162305

		PRGREVCD		114		115401.04		2576		376389		13155718				Tot_market_penetration		1		0.0306878		0.0306878		0.0306878		0.0306878

		ERNNCAPCD		114		123603.45		2615		330485		14090793				Revenue_per_offering		1		10875.85		10875.85		10875.85		10875.85

		OPUN		62		296806.48		148387		732456		18402002				People_per_offering		1		489.3382183		489.3382183		489.3382183		489.3382183

		OPTOTOFFRCD		62		27.2904194		3		247		1692.01

		year=2010 sec_no=5 size=2														year=2010 sec_no=5 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		55		890687.17		110759.11		3103116.29		48987794.43				Number		1		55		55		55		55

		TOTOFFRCD		55		75.2728727		4		612		4140.01				Earned_revenue		1		0.3866728		0.3866728		0.3866728		0.3866728

		DIRMKTG		55		138942.76		10041		742850		7641852				Program_rev_attendee		1		12.1058658		12.1058658		12.1058658		12.1058658

		MKTTOT		55		183651.67		11264		1276782		10100842				Response_to_marketing_eff		1		3.9584585		3.9584585		3.9584585		3.9584585

		EXPNDPRCD		55		1610227.6		613772		6990340		88562518				Response_to_marketing_exp		1		2.9947953		2.9947953		2.9947953		2.9947953

		PHATTTOT		55		46394.75		1322		429570		2551711				Relational_revenue		1		0.0594358		0.0594358		0.0594358		0.0594358

		ENGAGCD		55		47144.36		1434		429688		2592940				Return_on_marketing		1		4.0423017		4.0423017		4.0423017		4.0423017

		ENGAGTOT		55		177355.73		1939		4366851		9754565				Return_on_Total_Mktg		1		3.0582273		3.0582273		3.0582273		3.0582273

		MEMSUBINC		55		95705.22		0		810566		5263787				Market_penetration		1		0.0529303		0.0529303		0.0529303		0.0529303

		PRGREVCD		55		561648.56		6500		3067012		30890671				Tot_market_penetration		1		0.1991224		0.1991224		0.1991224		0.1991224

		ERNNCAPCD		55		622631.18		20063		3597549		34244715				Revenue_per_offering		1		19145.52		19145.52		19145.52		19145.52

		OPUN		31		1585995.45		581422		7277755		49165859				People_per_offering		1		626.3127994		626.3127994		626.3127994		626.3127994

		OPTOTOFFRCD		31		82.8389677		4		612		2568.01

		year=2010 sec_no=6 size=0														year=2010 sec_no=6 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		27		816973.18		7637.33		2892027.01		22058275.97				Number		1		27		27		27		27

		TOTOFFRCD		27		8.5925926		1		31		232				Earned_revenue		1		0.3608311		0.3608311		0.3608311		0.3608311

		DIRMKTG		27		19620.33		1350		127839		529749				Program_rev_attendee		1		6.0225802		6.0225802		6.0225802		6.0225802

		MKTTOT		27		20634.19		1350		127839		557123				Response_to_marketing_eff		1		1.8300769		1.8300769		1.8300769		1.8300769

		EXPNDPRCD		27		195247.7		12993		426778		5271688				Response_to_marketing_exp		1		1.7401569		1.7401569		1.7401569		1.7401569

		PHATTTOT		27		11275.04		600		76000		304426				Relational_revenue		1		0.0385008		0.0385008		0.0385008		0.0385008

		ENGAGCD		27		11529.74		684		76030		311303				Return_on_marketing		1		3.4609409		3.4609409		3.4609409		3.4609409

		ENGAGTOT		27		16603.81		684		106682		448303				Return_on_Total_Mktg		1		3.2908891		3.2908891		3.2908891		3.2908891

		MEMSUBINC		27		7517.19		0		71216		202964				Market_penetration		1		0.0141128		0.0141128		0.0141128		0.0141128

		PRGREVCD		27		67904.81		3353		209475		1833430				Tot_market_penetration		1		0.0203236		0.0203236		0.0203236		0.0203236

		ERNNCAPCD		27		70451.44		3367		209805		1902189				Revenue_per_offering		1		22091.65		22091.65		22091.65		22091.65

		OPUN		17		202723.35		14207		444809		3446297				People_per_offering		1		1341.82		1341.82		1341.82		1341.82

		OPTOTOFFRCD		17		9.1764706		2		31		156

		year=2010 sec_no=6 size=1														year=2010 sec_no=6 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		22		349401.36		34069.01		978703.46		7686829.96				Number		1		22		22		22		22

		TOTOFFRCD		22		16.5454545		7		41		364				Earned_revenue		1		0.3395514		0.3395514		0.3395514		0.3395514

		DIRMKTG		22		110268.95		1035		325819		2425917				Program_rev_attendee		1		18.5866123		18.5866123		18.5866123		18.5866123

		MKTTOT		22		130371.05		1035		443569		2868163				Response_to_marketing_eff		1		6.4763091		6.4763091		6.4763091		6.4763091

		EXPNDPRCD		22		1340855.05		526235		2963350		29498811				Response_to_marketing_exp		1		5.4777181		5.4777181		5.4777181		5.4777181

		PHATTTOT		22		20130.45		2210		50163		442870				Relational_revenue		1		0.1123038		0.1123038		0.1123038		0.1123038

		ENGAGCD		22		20722.32		2732		50718		455891				Return_on_marketing		1		3.3931305		3.3931305		3.3931305		3.3931305

		ENGAGTOT		22		21051.41		2732		50718		463131				Return_on_Total_Mktg		1		2.8699391		2.8699391		2.8699391		2.8699391

		MEMSUBINC		22		150583.09		0		601168		3312828				Market_penetration		1		0.0593081		0.0593081		0.0593081		0.0593081

		PRGREVCD		22		374156.95		75163		955409		8231453				Tot_market_penetration		1		0.0602499		0.0602499		0.0602499		0.0602499

		ERNNCAPCD		22		455289.27		75163		985829		10016364				Revenue_per_offering		1		94287.71		94287.71		94287.71		94287.71

		OPUN		17		1536335.06		557009		3118194		26117696				People_per_offering		1		1252.45		1252.45		1252.45		1252.45

		OPTOTOFFRCD		17		16.2941176		7		35		277

		year=2010 sec_no=6 size=2														year=2010 sec_no=6 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		25		621186.52		45754.38		2943861.78		15529663.1				Number		1		25		25		25		25

		TOTOFFRCD		25		74.04		5		267		1851				Earned_revenue		1		0.446666		0.446666		0.446666		0.446666

		DIRMKTG		25		1157358.56		210956		5339019		28933964				Program_rev_attendee		1		85.7013504		85.7013504		85.7013504		85.7013504

		MKTTOT		25		1620097.08		260810		6716201		40502427				Response_to_marketing_eff		1		12.8326269		12.8326269		12.8326269		12.8326269

		EXPNDPRCD		25		27136663.8		3668757		310859828		678416595				Response_to_marketing_exp		1		9.1673214		9.1673214		9.1673214		9.1673214

		PHATTTOT		25		126248.28		11926		878694		3156207				Relational_revenue		1		0.1462284		0.1462284		0.1462284		0.1462284

		ENGAGCD		25		132035.4		13048		944389		3300885				Return_on_marketing		1		9.3485705		9.3485705		9.3485705		9.3485705

		ENGAGTOT		25		282995.4		13048		3275328		7074885		0.4629514119		Return_on_Total_Mktg		1		6.6783949		6.6783949		6.6783949		6.6783949

		MEMSUBINC		25		3968150.2		0		23314871		99203755				Market_penetration		1		0.2125535		0.2125535		0.2125535		0.2125535

		PRGREVCD		25		10819648.08		809849		140482208		270491202				Tot_market_penetration		1		0.4555723		0.4555723		0.4555723		0.4555723

		ERNNCAPCD		25		12121024.68		827685		155180000		303025617				Revenue_per_offering		1		208249.42		208249.42		208249.42		208249.42

		OPUN		13		17861392.38		4174346		51509524		232198101				People_per_offering		1		1783.3		1783.3		1783.3		1783.3

		OPTOTOFFRCD		13		85.7692308		16		181		1115

		year=2010 sec_no=7 size=0														year=2010 sec_no=7 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		38		722266.09		7267.91		3144247.63		27446111.28				Number		1		38		38		38		38

		TOTOFFRCD		38		35.9210789		2		111		1365				Earned_revenue		1		0.3596164		0.3596164		0.3596164		0.3596164

		DIRMKTG		38		16814.24		542		115511		638941				Program_rev_attendee		1		4.1421148		4.1421148		4.1421148		4.1421148

		MKTTOT		38		18428.34		542		115511		700277				Response_to_marketing_eff		1		1.3257097		1.3257097		1.3257097		1.3257097

		EXPNDPRCD		38		215147.68		11195		443442		8175612				Response_to_marketing_exp		1		1.2095932		1.2095932		1.2095932		1.2095932

		PHATTTOT		38		13900.74		75		100000		528228				Relational_revenue		1		0.0702411		0.0702411		0.0702411		0.0702411

		ENGAGCD		38		14272.45		191		100373		542353				Return_on_marketing		1		3.4243866		3.4243866		3.4243866		3.4243866

		ENGAGTOT		38		15588.24		191		100373		592353				Return_on_Total_Mktg		1		3.1244508		3.1244508		3.1244508		3.1244508

		MEMSUBINC		38		15112.21		0		101834		574264				Market_penetration		1		0.0197607		0.0197607		0.0197607		0.0197607

		PRGREVCD		38		57578.45		5024		314499		2187981				Tot_market_penetration		1		0.0215824		0.0215824		0.0215824		0.0215824

		ERNNCAPCD		38		77370.63		5424		316094		2940084				Revenue_per_offering		1		5138.92		5138.92		5138.92		5138.92

		OPUN		28		207392.21		30636		545282		5806982				People_per_offering		1		397.327914		397.327914		397.327914		397.327914

		OPTOTOFFRCD		28		40.3571429		2		111		1130

		year=2010 sec_no=7 size=1														year=2010 sec_no=7 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		55		671789.69		13614.78		3087315.91		36948432.72				Number		1		55		55		55		55

		TOTOFFRCD		55		128.3638545		1		604		7060.01				Earned_revenue		1		0.3712999		0.3712999		0.3712999		0.3712999

		DIRMKTG		55		67664.2		2716		203857		3721531				Program_rev_attendee		1		7.3537276		7.3537276		7.3537276		7.3537276

		MKTTOT		55		98039.49		2716		356082		5392172				Response_to_marketing_eff		1		1.5335806		1.5335806		1.5335806		1.5335806

		EXPNDPRCD		55		1605342.8		472996		3855326		88293854				Response_to_marketing_exp		1		1.0584357		1.0584357		1.0584357		1.0584357

		PHATTTOT		55		63928.49		428		334000		3516067				Relational_revenue		1		0.0489689		0.0489689		0.0489689		0.0489689

		ENGAGCD		55		65102.16		638		335186		3580619				Return_on_marketing		1		6.9477317		6.9477317		6.9477317		6.9477317

		ENGAGTOT		55		104478.11		638		2063720		5746296				Return_on_Total_Mktg		1		4.7951362		4.7951362		4.7951362		4.7951362

		MEMSUBINC		55		78611.87		0		509756		4323653				Market_penetration		1		0.0969085		0.0969085		0.0969085		0.0969085

		PRGREVCD		55		470112.71		13482		1710144		25856199				Tot_market_penetration		1		0.155522		0.155522		0.155522		0.155522

		ERNNCAPCD		55		596063.62		29562		2346311		32783499				Revenue_per_offering		1		11045.17		11045.17		11045.17		11045.17

		OPUN		37		1487519.97		533674		4645686		55038239				People_per_offering		1		507.168968		507.168968		507.168968		507.168968

		OPTOTOFFRCD		37		134.676		1		604		4983.01

		year=2010 sec_no=7 size=2														year=2010 sec_no=7 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		44		1153321.45		58208.95		3126930.08		50746143.98				Number		1		44		44		44		44

		TOTOFFRCD		44		252.9318409		6		1201		11129				Earned_revenue		1		0.4036811		0.4036811		0.4036811		0.4036811

		DIRMKTG		44		691047.75		18079		4579000		30406101				Program_rev_attendee		1		11.9163333		11.9163333		11.9163333		11.9163333

		MKTTOT		44		979391.18		100316		5534000		43093212				Response_to_marketing_eff		1		2.6267946		2.6267946		2.6267946		2.6267946

		EXPNDPRCD		44		14044897.34		4374276		52732000		617975483				Response_to_marketing_exp		1		1.8534377		1.8534377		1.8534377		1.8534377

		PHATTTOT		44		372846.5		11056		2245000		16405246				Relational_revenue		1		0.0553849		0.0553849		0.0553849		0.0553849

		ENGAGCD		44		376237.32		20214		2252782		16554442				Return_on_marketing		1		6.4293143		6.4293143		6.4293143		6.4293143

		ENGAGTOT		44		486374.36		20214		4509317		21400472				Return_on_Total_Mktg		1		4.5364541		4.5364541		4.5364541		4.5364541

		MEMSUBINC		44		777875.93		0		6784000		34226541				Market_penetration		1		0.3262207		0.3262207		0.3262207		0.3262207

		PRGREVCD		44		4442963.16		27419		27945000		195490379				Tot_market_penetration		1		0.4217162		0.4217162		0.4217162		0.4217162

		ERNNCAPCD		44		5669660.02		81895		33124000		249465041				Revenue_per_offering		1		43297.92		43297.92		43297.92		43297.92

		OPUN		27		12947684.04		837251		50987541		349587469				People_per_offering		1		1487.5		1487.5		1487.5		1487.5

		OPTOTOFFRCD		27		299.0370741		6		1201		8074

		year=2010 sec_no=8 size=0														year=2010 sec_no=8 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		60		766932.16		9628.87		2882351.33		46015929.73				Number		1		60		60		60		60

		TOTOFFRCD		60		26.55		2		187		1593				Earned_revenue		1		0.4632043		0.4632043		0.4632043		0.4632043

		DIRMKTG		60		9183.15		240		42454		550989				Program_rev_attendee		1		6.051761		6.051761		6.051761		6.051761

		MKTTOT		60		9421.28		240		42454		565277				Response_to_marketing_eff		1		1.6195796		1.6195796		1.6195796		1.6195796

		EXPNDPRCD		60		82037.08		4296		227726		4922225				Response_to_marketing_exp		1		1.5786429		1.5786429		1.5786429		1.5786429

		PHATTTOT		60		5817.12		120		88400		349027				Relational_revenue		1		0.0396498		0.0396498		0.0396498		0.0396498

		ENGAGCD		60		5995.38		158		88469		359723				Return_on_marketing		1		3.8335212		3.8335212		3.8335212		3.8335212

		ENGAGTOT		60		89709.63		158		5008735		5382578				Return_on_Total_Mktg		1		3.7366247		3.7366247		3.7366247		3.7366247

		MEMSUBINC		60		3252.75		0		27103		195165				Market_penetration		1		0.0078174		0.0078174		0.0078174		0.0078174

		PRGREVCD		60		35203.8		500		153816		2112228				Tot_market_penetration		1		0.1169721		0.1169721		0.1169721		0.1169721

		ERNNCAPCD		60		37999.93		500		154907		2279996				Revenue_per_offering		1		2673.43		2673.43		2673.43		2673.43

		OPUN		38		75629.89		2127		283867		2873936				People_per_offering		1		225.8148148		225.8148148		225.8148148		225.8148148

		OPTOTOFFRCD		38		28.2894737		2		187		1075

		year=2010 sec_no=8 size=1														year=2010 sec_no=8 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		711836.41		21993.77		3133947.89		28473456.27				Number		1		40		40		40		40

		TOTOFFRCD		40		94.15		3		367		3766				Earned_revenue		1		0.4826467		0.4826467		0.4826467		0.4826467

		DIRMKTG		40		56812.65		805		214610		2272506				Program_rev_attendee		1		3.5211907		3.5211907		3.5211907		3.5211907

		MKTTOT		40		69697.08		805		311471		2787883				Response_to_marketing_eff		1		1.0146977		1.0146977		1.0146977		1.0146977

		EXPNDPRCD		40		585461.33		242237		1462128		23418453				Response_to_marketing_exp		1		0.8271174		0.8271174		0.8271174		0.8271174

		PHATTTOT		40		68687.53		1900		2127700		2747501				Relational_revenue		1		0.0287991		0.0287991		0.0287991		0.0287991

		ENGAGCD		40		69395.23		2459		2128995		2775809				Return_on_marketing		1		4.2571835		4.2571835		4.2571835		4.2571835

		ENGAGTOT		40		72545.23		2459		2128995		2901809				Return_on_Total_Mktg		1		3.4701869		3.4701869		3.4701869		3.4701869

		MEMSUBINC		40		16860.78		0		150699		674431				Market_penetration		1		0.0974876		0.0974876		0.0974876		0.0974876

		PRGREVCD		40		241861.88		25658		846420		9674475				Tot_market_penetration		1		0.1019128		0.1019128		0.1019128		0.1019128

		ERNNCAPCD		40		282570.95		44670		997231		11302838				Revenue_per_offering		1		5656.88		5656.88		5656.88		5656.88

		OPUN		24		513362.13		243043		1330249		12320691				People_per_offering		1		737.0708975		737.0708975		737.0708975		737.0708975

		OPTOTOFFRCD		24		90.75		3		334		2178

		year=2010 sec_no=8 size=2														year=2010 sec_no=8 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		13		1498390.09		44768.49		3072720.03		19479071.23				Number		1		13		13		13		13

		TOTOFFRCD		13		93.4615385		15		210		1215				Earned_revenue		1		0.6491083		0.6491083		0.6491083		0.6491083

		DIRMKTG		13		1137306.23		13099		6288176		14784981				Program_rev_attendee		1		33.7693238		33.7693238		33.7693238		33.7693238

		MKTTOT		13		1376829.46		33099		6792705		17898783				Response_to_marketing_eff		1		9.6813709		9.6813709		9.6813709		9.6813709

		EXPNDPRCD		13		8021772.77		1776662		29459666		104283046				Response_to_marketing_exp		1		7.9971295		7.9971295		7.9971295		7.9971295

		PHATTTOT		13		142214.31		3049		479129		1848786				Relational_revenue		1		0.0723185		0.0723185		0.0723185		0.0723185

		ENGAGCD		13		145210.62		3259		488354		1887738				Return_on_marketing		1		4.2226806		4.2226806		4.2226806		4.2226806

		ENGAGTOT		13		761018.31		3259		8488354		9893238				Return_on_Total_Mktg		1		3.4880725		3.4880725		3.4880725		3.4880725

		MEMSUBINC		13		580122.85		0		5460737		7541597				Market_penetration		1		0.0969111		0.0969111		0.0969111		0.0969111

		PRGREVCD		13		4802481		1230		21133668		62432253				Tot_market_penetration		1		0.5078906		0.5078906		0.5078906		0.5078906

		ERNNCAPCD		13		5206999.54		181639		21721169		67690994				Revenue_per_offering		1		81017.16		81017.16		81017.16		81017.16

		OPUN		11		7593517.64		1669113		32629564		83528694				People_per_offering		1		1553.69		1553.69		1553.69		1553.69

		OPTOTOFFRCD		11		93.7272727		15		210		1031

		year=2010 sec_no=9 size=0														year=2010 sec_no=9 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		45		470125.95		6356.18		3126930.08		21155667.65				Number		1		45		45		45		45

		TOTOFFRCD		45		53.7777778		5		163		2420				Earned_revenue		1		0.5502409		0.5502409		0.5502409		0.5502409

		DIRMKTG		45		36557.73		1170		129398		1645098				Program_rev_attendee		1		11.3519416		11.3519416		11.3519416		11.3519416

		MKTTOT		45		40538.09		1170		129398		1824214				Response_to_marketing_eff		1		2.9062895		2.9062895		2.9062895		2.9062895

		EXPNDPRCD		45		353719.27		31931		812235		15917367				Response_to_marketing_exp		1		2.6209267		2.6209267		2.6209267		2.6209267

		PHATTTOT		45		13948.4		660		66245		627678				Relational_revenue		1		0.0605236		0.0605236		0.0605236		0.0605236

		ENGAGCD		45		14213.11		721		66373		639590				Return_on_marketing		1		4.3312702		4.3312702		4.3312702		4.3312702

		ENGAGTOT		45		14280		721		66373		642600				Return_on_Total_Mktg		1		3.9059913		3.9059913		3.9059913		3.9059913

		MEMSUBINC		45		21408.36		0		228144		963376				Market_penetration		1		0.0302326		0.0302326		0.0302326		0.0302326

		PRGREVCD		45		158341.42		9370		599201		7125364				Tot_market_penetration		1		0.0303748		0.0303748		0.0303748		0.0303748

		ERNNCAPCD		45		194630.82		13950		614749		8758387				Revenue_per_offering		1		7613.29		7613.29		7613.29		7613.29

		OPUN		28		412205.11		58200		1055724		11541743				People_per_offering		1		264.2933884		264.2933884		264.2933884		264.2933884

		OPTOTOFFRCD		28		54.1428571		5		163		1516

		year=2010 sec_no=9 size=1														year=2010 sec_no=9 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		51		724345.67		60813.48		2967760.73		36941629.36				Number		1		51		51		51		51

		TOTOFFRCD		51		143.2352941		3		1436		7305				Earned_revenue		1		0.567573		0.567573		0.567573		0.567573

		DIRMKTG		51		280437.94		2530		1064451		14302335				Program_rev_attendee		1		15.4824516		15.4824516		15.4824516		15.4824516

		MKTTOT		51		364886.2		26929		1304320		18609196				Response_to_marketing_eff		1		4.8556728		4.8556728		4.8556728		4.8556728

		EXPNDPRCD		51		2772557.86		689373		7030465		141400451				Response_to_marketing_exp		1		3.7318893		3.7318893		3.7318893		3.7318893

		PHATTTOT		51		75146.37		2000		235000		3832465				Relational_revenue		1		0.0399972		0.0399972		0.0399972		0.0399972

		ENGAGCD		51		76199.1		2615		235613		3886154				Return_on_marketing		1		4.14869		4.14869		4.14869		4.14869

		ENGAGTOT		51		77190.27		2765		235613		3936704				Return_on_Total_Mktg		1		3.1885286		3.1885286		3.1885286		3.1885286

		MEMSUBINC		51		110894.51		0		914420		5655620				Market_penetration		1		0.1051971		0.1051971		0.1051971		0.1051971

		PRGREVCD		51		1163450.08		0		5670483		59335954				Tot_market_penetration		1		0.1065655		0.1065655		0.1065655		0.1065655

		ERNNCAPCD		51		1573628.92		135158		6101226		80255075				Revenue_per_offering		1		23724.33		23724.33		23724.33		23724.33

		OPUN		27		3215085.56		869971		7907052		86807310				People_per_offering		1		531.9854894		531.9854894		531.9854894		531.9854894

		OPTOTOFFRCD		27		135.5185185		3		1436		3659

		year=2010 sec_no=9 size=2														year=2010 sec_no=9 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		16		1045715.9		124251.72		2944991.27		16731454.45				Number		1		16		16		16		16

		TOTOFFRCD		16		267.375		40		711		4278				Earned_revenue		1		0.5369881		0.5369881		0.5369881		0.5369881

		DIRMKTG		16		1895273.06		153564		5990991		30324369				Program_rev_attendee		1		42.3263736		42.3263736		42.3263736		42.3263736

		MKTTOT		16		3015963.81		208035		14484152		48255421				Response_to_marketing_eff		1		7.6514473		7.6514473		7.6514473		7.6514473

		EXPNDPRCD		16		44940641.25		8489336		223801157		719050260				Response_to_marketing_exp		1		4.8082745		4.8082745		4.8082745		4.8082745

		PHATTTOT		16		394169.06		75584		1037679		6306705				Relational_revenue		1		0.0304272		0.0304272		0.0304272		0.0304272

		ENGAGCD		16		401207.5		77173		1066709		6419320				Return_on_marketing		1		8.8028197		8.8028197		8.8028197		8.8028197

		ENGAGTOT		16		1678559.31		77173		21504338		26856949				Return_on_Total_Mktg		1		5.5318127		5.5318127		5.5318127		5.5318127

		MEMSUBINC		16		1367415.81		0		6547275		21878653				Market_penetration		1		0.3836678		0.3836678		0.3836678		0.3836678

		PRGREVCD		16		16683747		1597494		62643426		266939952				Tot_market_penetration		1		1.6051772		1.6051772		1.6051772		1.6051772

		ERNNCAPCD		16		24132589.25		2748754		105980071		386121428				Revenue_per_offering		1		141840.43		141840.43		141840.43		141840.43

		OPUN		8		41523786.5		9267228		158651533		332190292				People_per_offering		1		1500.54		1500.54		1500.54		1500.54

		OPTOTOFFRCD		8		292.75		62		711		2342

		year=2010 sec_no=10 size=0														year=2010 sec_no=10 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		91		486959.07		9628.87		2943861.78		44313275				Number		1		91		91		91		91

		TOTOFFRCD		91		12.5164835		1		44		1139				Earned_revenue		1		0.3503179		0.3503179		0.3503179		0.3503179

		DIRMKTG		91		18114.24		250		76760		1648396				Program_rev_attendee		1		9.0318073		9.0318073		9.0318073		9.0318073

		MKTTOT		91		18534.87		250		76760		1686673				Response_to_marketing_eff		1		3.056021		3.056021		3.056021		3.056021

		EXPNDPRCD		91		172914.2		3628		419825		15735192				Response_to_marketing_exp		1		2.9866683		2.9866683		2.9866683		2.9866683

		PHATTTOT		91		6065.03		312		49646		551918				Relational_revenue		1		0.0709355		0.0709355		0.0709355		0.0709355

		ENGAGCD		91		6406.09		476		49828		582954				Return_on_marketing		1		3.0240409		3.0240409		3.0240409		3.0240409

		ENGAGTOT		91		17411.58		476		1008235		1584454				Return_on_Total_Mktg		1		2.955414		2.955414		2.955414		2.955414

		MEMSUBINC		91		12265.76		0		91678		1116184				Market_penetration		1		0.0131553		0.0131553		0.0131553		0.0131553

		PRGREVCD		91		54778.21		0		191269		4984817				Tot_market_penetration		1		0.0357557		0.0357557		0.0357557		0.0357557

		ERNNCAPCD		91		60574.95		549		201310		5512320				Revenue_per_offering		1		14116.13		14116.13		14116.13		14116.13

		OPUN		51		169393.51		5541		551129		8639069				People_per_offering		1		511.8121159		511.8121159		511.8121159		511.8121159

		OPTOTOFFRCD		51		12		1		44		612

		year=2010 sec_no=10 size=1														year=2010 sec_no=10 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		57		685184.21		24113.78		3097669.81		39055499.78				Number		1		57		57		57		57

		TOTOFFRCD		57		30.9824561		4		112		1766				Earned_revenue		1		0.4186612		0.4186612		0.4186612		0.4186612

		DIRMKTG		57		138636.07		9013		533680		7902256				Program_rev_attendee		1		19.8759558		19.8759558		19.8759558		19.8759558

		MKTTOT		57		177863.75		9013		825036		10138234				Response_to_marketing_eff		1		6.3454663		6.3454663		6.3454663		6.3454663

		EXPNDPRCD		57		1423390.58		454025		3322537		81133263				Response_to_marketing_exp		1		4.9459797		4.9459797		4.9459797		4.9459797

		PHATTTOT		57		28030.05		1778		102113		1597713				Relational_revenue		1		0.1289271		0.1289271		0.1289271		0.1289271

		ENGAGCD		57		28763.19		1997		103920		1639502				Return_on_marketing		1		4.0186085		4.0186085		4.0186085		4.0186085

		ENGAGTOT		57		29559.68		1997		103920		1684902				Return_on_Total_Mktg		1		3.1323082		3.1323082		3.1323082		3.1323082

		MEMSUBINC		57		183513.67		0		974012		10460279				Market_penetration		1		0.0419788		0.0419788		0.0419788		0.0419788

		PRGREVCD		57		557124.09		60328		1670318		31756073				Tot_market_penetration		1		0.0431412		0.0431412		0.0431412		0.0431412

		ERNNCAPCD		57		595918.42		64853		1689203		33967350				Revenue_per_offering		1		45450.53		45450.53		45450.53		45450.53

		OPUN		33		1531545.24		504164		3689748		50540993				People_per_offering		1		928.3703284		928.3703284		928.3703284		928.3703284

		OPTOTOFFRCD		33		33.6969697		4		112		1112

		year=2010 sec_no=10 size=2														year=2010 sec_no=10 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		17		772654.24		239340.71		2921589.75		13135122.02				Number		1		17		17		17		17

		TOTOFFRCD		17		152.1176471		4		302		2586				Earned_revenue		1		0.4741335		0.4741335		0.4741335		0.4741335

		DIRMKTG		17		2342168.24		94205		15410366		39816860				Program_rev_attendee		1		39.5130743		39.5130743		39.5130743		39.5130743

		MKTTOT		17		3289840.18		205117		21076431		55927283				Response_to_marketing_eff		1		9.1099822		9.1099822		9.1099822		9.1099822

		EXPNDPRCD		17		34263519.29		4216266		100336841		582479828				Response_to_marketing_exp		1		6.4857591		6.4857591		6.4857591		6.4857591

		PHATTTOT		17		361124.76		21432		1262761		6139121				Relational_revenue		1		0.1482066		0.1482066		0.1482066		0.1482066

		ENGAGCD		17		367925.29		21969		1275789		6254730				Return_on_marketing		1		6.0922821		6.0922821		6.0922821		6.0922821

		ENGAGTOT		17		648595.88		21969		4597189		11026130				Return_on_Total_Mktg		1		4.3373383		4.3373383		4.3373383		4.3373383

		MEMSUBINC		17		5078080.53		0		32396682		86327369				Market_penetration		1		0.4761836		0.4761836		0.4761836		0.4761836

		PRGREVCD		17		14269149.65		910091		62438928		242575544				Tot_market_penetration		1		0.8394387		0.8394387		0.8394387		0.8394387

		ERNNCAPCD		17		16245481.41		911422		73533255		276173184				Revenue_per_offering		1		159128.01		159128.01		159128.01		159128.01

		OPUN		9		31860964.56		4689606		96624000		286748681				People_per_offering		1		2418.69		2418.69		2418.69		2418.69

		OPTOTOFFRCD		9		200.2222222		28		302		1802

		year=2010 sec_no=11 size=0														year=2010 sec_no=11 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		234		1052521.92		10600.73		3072180.82		246290129				Number		1		234		234		234		234

		TOTOFFRCD		234		13.7008547		1		200		3206				Earned_revenue		1		0.5238118		0.5238118		0.5238118		0.5238118

		DIRMKTG		234		10705.52		115		108715		2505091				Program_rev_attendee		1		5.44484		5.44484		5.44484		5.44484

		MKTTOT		234		10904.91		115		108715		2551748				Response_to_marketing_eff		1		1.3104408		1.3104408		1.3104408		1.3104408

		EXPNDPRCD		234		95251.36		9236		231946		22288819				Response_to_marketing_exp		1		1.2864803		1.2864803		1.2864803		1.2864803

		PHATTTOT		234		8321.56		88		854500		1947244				Relational_revenue		1		0.0519716		0.0519716		0.0519716		0.0519716

		ENGAGCD		234		8522.03		105		855456		1994156				Return_on_marketing		1		4.232354		4.232354		4.232354		4.232354

		ENGAGTOT		234		9050.29		105		855456		2117768				Return_on_Total_Mktg		1		4.1549683		4.1549683		4.1549683		4.1549683

		MEMSUBINC		234		4950.36		0		82385		1158385				Market_penetration		1		0.0080968		0.0080968		0.0080968		0.0080968

		PRGREVCD		234		45309.54		0		221198		10602432				Tot_market_penetration		1		0.0085987		0.0085987		0.0085987		0.0085987

		ERNNCAPCD		234		49893.79		1117		250764		11675146				Revenue_per_offering		1		7296.23		7296.23		7296.23		7296.23

		OPUN		157		97406.94		8497		230149		15292889				People_per_offering		1		622.007486		622.007486		622.007486		622.007486

		OPTOTOFFRCD		157		13.3503185		1		106		2096

		year=2010 sec_no=11 size=1														year=2010 sec_no=11 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		235		1071108.06		6231.34		3112764.49		251710395				Number		1		235		235		235		235

		TOTOFFRCD		235		35.0170213		1		451		8229				Earned_revenue		1		0.4550379		0.4550379		0.4550379		0.4550379

		DIRMKTG		235		65300.37		3102		644805		15345588				Program_rev_attendee		1		13.1474569		13.1474569		13.1474569		13.1474569

		MKTTOT		235		84201.56		3102		707346		19787366				Response_to_marketing_eff		1		3.8023217		3.8023217		3.8023217		3.8023217

		EXPNDPRCD		235		700622.3		223828		1706331		164646240				Response_to_marketing_exp		1		2.9487938		2.9487938		2.9487938		2.9487938

		PHATTTOT		235		22144.77		600		184955		5204022				Relational_revenue		1		0.0721		0.0721		0.0721		0.0721

		ENGAGCD		235		23470.82		898		228933		5515642				Return_on_marketing		1		4.458588		4.458588		4.458588		4.458588

		ENGAGTOT		235		28443.03		898		1029427		6684113				Return_on_Total_Mktg		1		3.4577445		3.4577445		3.4577445		3.4577445

		MEMSUBINC		235		50514.89		0		494844		11870998				Market_penetration		1		0.0219127		0.0219127		0.0219127		0.0219127

		PRGREVCD		235		291147.47		0		1469328		68419655				Tot_market_penetration		1		0.0265548		0.0265548		0.0265548		0.0265548

		ERNNCAPCD		235		318809.68		1702		1469328		74920274				Revenue_per_offering		1		21482.29		21482.29		21482.29		21482.29

		OPUN		153		722394.63		139906		1898184		110526379				People_per_offering		1		670.2688054		670.2688054		670.2688054		670.2688054

		OPTOTOFFRCD		153		33.627451		1		451		5145

		year=2010 sec_no=11 size=2														year=2010 sec_no=11 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		111		921585.68		37853.22		3045454.36		102296010				Number		1		111		111		111		111

		TOTOFFRCD		111		63.4504505		3		875		7043				Earned_revenue		1		0.5980366		0.5980366		0.5980366		0.5980366

		DIRMKTG		111		762198.4		11519		9152194		84604022				Program_rev_attendee		1		31.3350784		31.3350784		31.3350784		31.3350784

		MKTTOT		111		1065132.21		11519		10032251		118229675				Response_to_marketing_eff		1		8.3779282		8.3779282		8.3779282		8.3779282

		EXPNDPRCD		111		7720064.39		1701786		52878484		856927147				Response_to_marketing_exp		1		5.9951651		5.9951651		5.9951651		5.9951651

		PHATTTOT		111		127135.51		1851		2670172		14112042				Relational_revenue		1		0.1735721		0.1735721		0.1735721		0.1735721

		ENGAGCD		111		135620.92		2455		2670762		15053922				Return_on_marketing		1		5.2267248		5.2267248		5.2267248		5.2267248

		ENGAGTOT		111		218057.74		2455		8973102		24204409				Return_on_Total_Mktg		1		3.7401942		3.7401942		3.7401942		3.7401942

		MEMSUBINC		111		1339988.02		0		13539837		148738670				Market_penetration		1		0.1471604		0.1471604		0.1471604		0.1471604

		PRGREVCD		111		3983801.29		196464		39101557		442201943				Tot_market_penetration		1		0.2366115		0.2366115		0.2366115		0.2366115

		ERNNCAPCD		111		4616880.68		221244		39653090		512473755				Revenue_per_offering		1		154999.67		154999.67		154999.67		154999.67

		OPUN		77		6149662.27		378744		23540251		473523995				People_per_offering		1		2137.43		2137.43		2137.43		2137.43

		OPTOTOFFRCD		77		39.6753247		6		176		3055

		year=2011 sec_no=0 size=0														year=2011 sec_no=0 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		156		717075.64		9558.2		3150053.35		111863799				Number		1		156		156		156		156

		TOTOFFRCD		156		44.724359		1		516		6977				Earned_revenue		1		0.4495635		0.4495635		0.4495635		0.4495635

		DIRMKTG		156		12874.1		140		136722		2008360				Program_rev_attendee		1		5.7153951		5.7153951		5.7153951		5.7153951

		MKTTOT		156		13598.71		140		136722		2121398				Response_to_marketing_eff		1		1.971488		1.971488		1.971488		1.971488

		EXPNDPRCD		156		106378.71		1728		246259		16595079				Response_to_marketing_exp		1		1.8664379		1.8664379		1.8664379		1.8664379

		PHATTTOT		156		6897.69		87		200000		1076039				Relational_revenue		1		0.0623749		0.0623749		0.0623749		0.0623749

		ENGAGCD		156		7212.73		119		200007		1125186				Return_on_marketing		1		3.062194		3.062194		3.062194		3.062194

		ENGAGTOT		156		20502.9		147		1114211		3198453				Return_on_Total_Mktg		1		2.899026		2.899026		2.899026		2.899026

		MEMSUBINC		156		6635.37		0		89847		1035117				Market_penetration		1		0.0100585		0.0100585		0.0100585		0.0100585

		PRGREVCD		156		39423		449		171210		6149988				Tot_market_penetration		1		0.0285924		0.0285924		0.0285924		0.0285924

		ERNNCAPCD		156		47823.98		20		412876		7460541				Revenue_per_offering		1		2407.58		2407.58		2407.58		2407.58

		OPUN		131		107458.89		3152		330399		14077114				People_per_offering		1		161.2707467		161.2707467		161.2707467		161.2707467

		OPTOTOFFRCD		131		44.6335878		1		516		5847

		year=2011 sec_no=0 size=1														year=2011 sec_no=0 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		165		974698.17		8449.03		3101412.29		160825199				Number		1		165		165		165		165

		TOTOFFRCD		165		104.6909091		2		1192		17274				Earned_revenue		1		0.4078109		0.4078109		0.4078109		0.4078109

		DIRMKTG		165		53904.22		1368		782373		8894196				Program_rev_attendee		1		8.502559		8.502559		8.502559		8.502559

		MKTTOT		165		64367.9		1368		782373		10620704				Response_to_marketing_eff		1		2.4085807		2.4085807		2.4085807		2.4085807

		EXPNDPRCD		165		689952.04		228209		1618358		113842087				Response_to_marketing_exp		1		2.0170404		2.0170404		2.0170404		2.0170404

		PHATTTOT		165		26724.41		150		500000		4409528				Relational_revenue		1		0.0420607		0.0420607		0.0420607		0.0420607

		ENGAGCD		165		28236.76		371		667042		4659065				Return_on_marketing		1		4.2153638		4.2153638		4.2153638		4.2153638

		ENGAGTOT		165		100123.16		398		10001541		16520322				Return_on_Total_Mktg		1		3.5301118		3.5301118		3.5301118		3.5301118

		MEMSUBINC		165		29019.87		0		296434		4788278				Market_penetration		1		0.0289697		0.0289697		0.0289697		0.0289697

		PRGREVCD		165		227225.89		0		1360861		37492272				Tot_market_penetration		1		0.1027222		0.1027222		0.1027222		0.1027222

		ERNNCAPCD		165		281369.98		1154		1357612		46426047				Revenue_per_offering		1		7766.15		7766.15		7766.15		7766.15

		OPUN		136		698211.18		200311		1826774		94956720				People_per_offering		1		269.7154683		269.7154683		269.7154683		269.7154683

		OPTOTOFFRCD		136		89.9044118		2		571		12227

		year=2011 sec_no=0 size=2														year=2011 sec_no=0 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		63		1363043.16		17258.12		3111325.37		85871719.23				Number		1		63		63		63		63

		TOTOFFRCD		63		147.8571429		2		791		9315				Earned_revenue		1		0.4598862		0.4598862		0.4598862		0.4598862

		DIRMKTG		63		310907.87		8242		1082197		19587196				Program_rev_attendee		1		13.2978468		13.2978468		13.2978468		13.2978468

		MKTTOT		63		405969.86		8242		1566045		25576101				Response_to_marketing_eff		1		3.5279561		3.5279561		3.5279561		3.5279561

		EXPNDPRCD		63		5024624.1		1345664		24743156		316551318				Response_to_marketing_exp		1		2.7018492		2.7018492		2.7018492		2.7018492

		PHATTTOT		63		115072.25		714		1279574		7249552				Relational_revenue		1		0.0898939		0.0898939		0.0898939		0.0898939

		ENGAGCD		63		119616.22		796		1426394		7535822				Return_on_marketing		1		4.9217577		4.9217577		4.9217577		4.9217577

		ENGAGTOT		63		150302.08		1202		1426394		9469031				Return_on_Total_Mktg		1		3.7692779		3.7692779		3.7692779		3.7692779

		MEMSUBINC		63		451683.19		0		7755583		28456041				Market_penetration		1		0.0877567		0.0877567		0.0877567		0.0877567

		PRGREVCD		63		1530213.21		0		11333466		96403432				Tot_market_penetration		1		0.1102695		0.1102695		0.1102695		0.1102695

		ERNNCAPCD		63		2310755.32		162765		12658625		145577585				Revenue_per_offering		1		39314.12		39314.12		39314.12		39314.12

		OPUN		51		5712110.53		1635842		31994600		291317637				People_per_offering		1		808.9986044		808.9986044		808.9986044		808.9986044

		OPTOTOFFRCD		51		145.2941176		2		791		7410

		year=2011 sec_no=1 size=0														year=2011 sec_no=1 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		58		815524.87		15705.37		2941769.07		47300442.7				Number		1		58		58		58		58

		TOTOFFRCD		58		41.3965517		2		262		2401				Earned_revenue		1		0.4989468		0.4989468		0.4989468		0.4989468

		DIRMKTG		58		6045.83		81		23511		350658				Program_rev_attendee		1		9.1937714		9.1937714		9.1937714		9.1937714

		MKTTOT		58		6465		81		23511		374970				Response_to_marketing_eff		1		1.1718728		1.1718728		1.1718728		1.1718728

		EXPNDPRCD		58		109243.6		4120		233579		6336129				Response_to_marketing_exp		1		1.0958919		1.0958919		1.0958919		1.0958919

		PHATTTOT		58		5516.81		100		100000		319975				Relational_revenue		1		0.0333139		0.0333139		0.0333139		0.0333139

		ENGAGCD		58		5698		269		100025		330484				Return_on_marketing		1		8.3893052		8.3893052		8.3893052		8.3893052

		ENGAGTOT		58		8054.97		269		133675		467188				Return_on_Total_Mktg		1		7.8453663		7.8453663		7.8453663		7.8453663

		MEMSUBINC		58		3639.33		0		49659		211081				Market_penetration		1		0.0069869		0.0069869		0.0069869		0.0069869

		PRGREVCD		58		50720.29		0		173324		2941777				Tot_market_penetration		1		0.009877		0.009877		0.009877		0.009877

		ERNNCAPCD		58		54506.74		63		175051		3161391				Revenue_per_offering		1		2872.29		2872.29		2872.29		2872.29

		OPUN		50		114317		4120		260290		5715850				People_per_offering		1		137.6443149		137.6443149		137.6443149		137.6443149

		OPTOTOFFRCD		50		39.8		2		262		1990

		year=2011 sec_no=1 size=1														year=2011 sec_no=1 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		102		810703.92		50735.64		3087365.02		82691800.35				Number		1		102		102		102		102

		TOTOFFRCD		102		112.8333431		1		1484		11509				Earned_revenue		1		0.5064874		0.5064874		0.5064874		0.5064874

		DIRMKTG		102		26130.3		2105		155867		2665291				Program_rev_attendee		1		14.7120479		14.7120479		14.7120479		14.7120479

		MKTTOT		102		31261.73		2105		207456		3188696				Response_to_marketing_eff		1		1.7312971		1.7312971		1.7312971		1.7312971

		EXPNDPRCD		102		567208.39		241715		1231175		57855256				Response_to_marketing_exp		1		1.4471152		1.4471152		1.4471152		1.4471152

		PHATTTOT		102		18056.82		286		275000		1841796				Relational_revenue		1		0.0112919		0.0112919		0.0112919		0.0112919

		ENGAGCD		102		18497.81		428		276548		1886777				Return_on_marketing		1		10.1664663		10.1664663		10.1664663		10.1664663

		ENGAGTOT		102		112606.05		428		9105169		11485817				Return_on_Total_Mktg		1		8.4977028		8.4977028		8.4977028		8.4977028

		MEMSUBINC		102		6404.85		0		91195		653295				Market_penetration		1		0.022817		0.022817		0.022817		0.022817

		PRGREVCD		102		265652.85		0		990379		27096591				Tot_market_penetration		1		0.1388991		0.1388991		0.1388991		0.1388991

		ERNNCAPCD		102		287283.88		90		991525		29302956				Revenue_per_offering		1		4885.56		4885.56		4885.56		4885.56

		OPUN		83		573729.02		59447		1454439		47619509				People_per_offering		1		163.9392507		163.9392507		163.9392507		163.9392507

		OPTOTOFFRCD		83		117.4337349		1		1484		9747

		year=2011 sec_no=1 size=2														year=2011 sec_no=1 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		62		1180934.45		22332.71		3101567.67		73217935.73				Number		1		62		62		62		62

		TOTOFFRCD		62		196.3064677		2		990		12171				Earned_revenue		1		0.6560971		0.6560971		0.6560971		0.6560971

		DIRMKTG		62		126224.56		4433		888559		7825923				Program_rev_attendee		1		50.5527496		50.5527496		50.5527496		50.5527496

		MKTTOT		62		198343.19		4433		1408048		12297278				Response_to_marketing_eff		1		3.9825332		3.9825332		3.9825332		3.9825332

		EXPNDPRCD		62		4260559.61		1214059		30862312		264154696				Response_to_marketing_exp		1		2.5344632		2.5344632		2.5344632		2.5344632

		PHATTTOT		62		49803.27		350		310661		3087803				Relational_revenue		1		0.0124485		0.0124485		0.0124485		0.0124485

		ENGAGCD		62		50671.73		698		311049		3141647				Return_on_marketing		1		19.946137		19.946137		19.946137		19.946137

		ENGAGTOT		62		59698.66		748		311049		3701317				Return_on_Total_Mktg		1		12.6936166		12.6936166		12.6936166		12.6936166

		MEMSUBINC		62		53037.53		0		919150		3288327				Market_penetration		1		0.0429082		0.0429082		0.0429082		0.0429082

		PRGREVCD		62		2517692.45		13329		26455138		156096932				Tot_market_penetration		1		0.0505521		0.0505521		0.0505521		0.0505521

		ERNNCAPCD		62		2795340.74		13329		31881739		173311126				Revenue_per_offering		1		29063.97		29063.97		29063.97		29063.97

		OPUN		52		5492532.04		1022511		40622250		285611666				People_per_offering		1		258.1256053		258.1256053		258.1256053		258.1256053

		OPTOTOFFRCD		52		188.9807885		2		990		9827

		year=2011 sec_no=2 size=0														year=2011 sec_no=2 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		27		525141.3		17841.6		2898987.17		14178815.08				Number		1		27		27		27		27

		TOTOFFRCD		27		52.5555556		9		182		1419				Earned_revenue		1		0.2314719		0.2314719		0.2314719		0.2314719

		DIRMKTG		27		30119		1652		141355		813213				Program_rev_attendee		1		1.6296986		1.6296986		1.6296986		1.6296986

		MKTTOT		27		38169.56		1652		141355		1030578				Response_to_marketing_eff		1		0.9741531		0.9741531		0.9741531		0.9741531

		EXPNDPRCD		27		381611.44		41930		711543		10303509				Response_to_marketing_exp		1		0.768689		0.768689		0.768689		0.768689

		PHATTTOT		27		39182.3		3368		417427		1057922				Relational_revenue		1		0.0559732		0.0559732		0.0559732		0.0559732

		ENGAGCD		27		39984.67		3527		417960		1079586				Return_on_marketing		1		2.1201014		2.1201014		2.1201014		2.1201014

		ENGAGTOT		27		43296.7		3884		443960		1169011				Return_on_Total_Mktg		1		1.6729389		1.6729389		1.6729389		1.6729389

		MEMSUBINC		27		21360		0		85562		576720				Market_penetration		1		0.0761408		0.0761408		0.0761408		0.0761408

		PRGREVCD		27		63855.33		0		217770		1724094				Tot_market_penetration		1		0.0824477		0.0824477		0.0824477		0.0824477

		ERNNCAPCD		27		88332.33		355		312564		2384973				Revenue_per_offering		1		8526.95		8526.95		8526.95		8526.95

		OPUN		22		403867.36		35679		1187850		8885082				People_per_offering		1		760.807611		760.807611		760.807611		760.807611

		OPTOTOFFRCD		22		47.3636364		9		182		1042

		year=2011 sec_no=2 size=1														year=2011 sec_no=2 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		660676.96		50844.49		3157992.34		31712494.09				Number		1		48		48		48		48

		TOTOFFRCD		48		160.875		10		534		7722				Earned_revenue		1		0.2750952		0.2750952		0.2750952		0.2750952

		DIRMKTG		48		98104.71		13737		342549		4709026				Program_rev_attendee		1		7.0717684		7.0717684		7.0717684		7.0717684

		MKTTOT		48		150820.58		13737		526355		7239388				Response_to_marketing_eff		1		2.1966915		2.1966915		2.1966915		2.1966915

		EXPNDPRCD		48		2724983.77		742565		6071472		130799221				Response_to_marketing_exp		1		1.4288884		1.4288884		1.4288884		1.4288884

		PHATTTOT		48		68658.06		1118		340445		3295587				Relational_revenue		1		0.0370761		0.0370761		0.0370761		0.0370761

		ENGAGCD		48		70089		1218		340767		3364272				Return_on_marketing		1		4.9491398		4.9491398		4.9491398		4.9491398

		ENGAGTOT		48		83221.81		4218		340974		3994647				Return_on_Total_Mktg		1		3.2192815		3.2192815		3.2192815		3.2192815

		MEMSUBINC		48		101031.83		0		350164		4849528				Market_penetration		1		0.1060866		0.1060866		0.1060866		0.1060866

		PRGREVCD		48		485533.92		5194		3619937		23305628				Tot_market_penetration		1		0.1259645		0.1259645		0.1259645		0.1259645

		ERNNCAPCD		48		749630.04		19040		3763654		35982242				Revenue_per_offering		1		19623.67		19623.67		19623.67		19623.67

		OPUN		42		3048677.48		770000		9413651		128044454				People_per_offering		1		435.6736597		435.6736597		435.6736597		435.6736597

		OPTOTOFFRCD		42		155.3571429		10		534		6525

		year=2011 sec_no=2 size=2														year=2011 sec_no=2 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		34		1051708.13		77272.78		3116520.93		35758076.38				Number		1		34		34		34		34

		TOTOFFRCD		34		389.9117647		29		3154		13257				Earned_revenue		1		0.5929735		0.5929735		0.5929735		0.5929735

		DIRMKTG		34		1026891.18		141580		8445911		34914300				Program_rev_attendee		1		28.5588049		28.5588049		28.5588049		28.5588049

		MKTTOT		34		1437348.32		154918		8445911		48869843				Response_to_marketing_eff		1		2.8313285		2.8313285		2.8313285		2.8313285

		EXPNDPRCD		34		39507152.65		5831020		340886668		1343243190				Response_to_marketing_exp		1		2.0227987		2.0227987		2.0227987		2.0227987

		PHATTTOT		34		507658.62		34924		5686447		17260393				Relational_revenue		1		0.0657708		0.0657708		0.0657708		0.0657708

		ENGAGCD		34		523038.26		37648		5831591		17783301				Return_on_marketing		1		14.1184614		14.1184614		14.1184614		14.1184614

		ENGAGTOT		34		618246.24		40648		5831591		21020372				Return_on_Total_Mktg		1		10.0867154		10.0867154		10.0867154		10.0867154

		MEMSUBINC		34		2598418.56		93911		25570410		88346231				Market_penetration		1		0.4973226		0.4973226		0.4973226		0.4973226

		PRGREVCD		34		14498123.44		484943		155352567		492936197				Tot_market_penetration		1		0.5878496		0.5878496		0.5878496		0.5878496

		ERNNCAPCD		34		23426694.06		1842965		249262251		796507598				Revenue_per_offering		1		90178.75		90178.75		90178.75		90178.75

		OPUN		23		44117012.48		3988676		255724031		1014691287				People_per_offering		1		1341.43		1341.43		1341.43		1341.43

		OPTOTOFFRCD		23		489.2173913		29		3154		11252

		year=2011 sec_no=3 size=0														year=2011 sec_no=3 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		287		639963.59		2613.55		3157992.34		183669550				Number		1		287		287		287		287

		TOTOFFRCD		287		45.2020906		1		762		12973				Earned_revenue		1		0.362761		0.362761		0.362761		0.362761

		DIRMKTG		287		11910.89		166		131648		3418424				Program_rev_attendee		1		2.4743811		2.4743811		2.4743811		2.4743811

		MKTTOT		287		12993.85		166		131648		3729236				Response_to_marketing_eff		1		0.8644577		0.8644577		0.8644577		0.8644577

		EXPNDPRCD		287		126112.4		4119		286898		36194259				Response_to_marketing_exp		1		0.7924098		0.7924098		0.7924098		0.7924098

		PHATTTOT		287		15031.22		85		916101		4313960				Relational_revenue		1		0.0409106		0.0409106		0.0409106		0.0409106

		ENGAGCD		287		15313		90		916449		4394830				Return_on_marketing		1		3.122603		3.122603		3.122603		3.122603

		ENGAGTOT		287		35036.63		90		3602275		10055513				Return_on_Total_Mktg		1		2.8623506		2.8623506		2.8623506		2.8623506

		MEMSUBINC		287		5159.34		0		90694		1480730				Market_penetration		1		0.0239279		0.0239279		0.0239279		0.0239279

		PRGREVCD		287		37192.97		0		229207		10674381				Tot_market_penetration		1		0.0547479		0.0547479		0.0547479		0.0547479

		ERNNCAPCD		287		45748.66		90		250784		13129864				Revenue_per_offering		1		2919.03		2919.03		2919.03		2919.03

		OPUN		231		124052.63		2841		486624		28656157				People_per_offering		1		338.7674401		338.7674401		338.7674401		338.7674401

		OPTOTOFFRCD		231		42.4978355		1		393		9817

		year=2011 sec_no=3 size=1														year=2011 sec_no=3 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		189		729134.22		16715.34		3157992.34		137806368				Number		1		189		189		189		189

		TOTOFFRCD		189		101.7301693		1		698		19227				Earned_revenue		1		0.3462936		0.3462936		0.3462936		0.3462936

		DIRMKTG		189		61525.31		817		435209		11628283				Program_rev_attendee		1		4.3500675		4.3500675		4.3500675		4.3500675

		MKTTOT		189		73083.77		1733		435209		13812832				Response_to_marketing_eff		1		1.7237751		1.7237751		1.7237751		1.7237751

		EXPNDPRCD		189		681509.16		254412		1617542		128805232				Response_to_marketing_exp		1		1.4511539		1.4511539		1.4511539		1.4511539

		PHATTTOT		189		42397.51		60		601500		8013129				Relational_revenue		1		0.0220587		0.0220587		0.0220587		0.0220587

		ENGAGCD		189		43034.11		275		601570		8133447				Return_on_marketing		1		2.9976611		2.9976611		2.9976611		2.9976611

		ENGAGTOT		189		61739.9		275		1825626		11668841				Return_on_Total_Mktg		1		2.5235703		2.5235703		2.5235703		2.5235703

		MEMSUBINC		189		15033.2		0		136540		2841275				Market_penetration		1		0.0590208		0.0590208		0.0590208		0.0590208

		PRGREVCD		189		184432.02		0		1059899		34857652				Tot_market_penetration		1		0.0846756		0.0846756		0.0846756		0.0846756

		ERNNCAPCD		189		236002.29		322		1099689		44604432				Revenue_per_offering		1		6768.28		6768.28		6768.28		6768.28

		OPUN		146		705616.26		182706		1809161		103019974				People_per_offering		1		423.0221123		423.0221123		423.0221123		423.0221123

		OPTOTOFFRCD		146		104.2534384		1		698		15221

		year=2011 sec_no=3 size=2														year=2011 sec_no=3 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		59		1135278.89		81567.29		3157992.34		66981454.71				Number		1		59		59		59		59

		TOTOFFRCD		59		316.8305085		12		1777		18693				Earned_revenue		1		0.4543268		0.4543268		0.4543268		0.4543268

		DIRMKTG		59		254046.56		3645		2052375		14988747				Program_rev_attendee		1		8.2884375		8.2884375		8.2884375		8.2884375

		MKTTOT		59		381151.39		5057		2814847		22487932				Response_to_marketing_eff		1		1.8139358		1.8139358		1.8139358		1.8139358

		EXPNDPRCD		59		5353545.32		1541208		48799861		315859174				Response_to_marketing_exp		1		1.2090318		1.2090318		1.2090318		1.2090318

		PHATTTOT		59		210123.97		900		3489000		12397314				Relational_revenue		1		0.0321397		0.0321397		0.0321397		0.0321397

		ENGAGCD		59		211477.56		1007		3489091		12477176				Return_on_marketing		1		6.8554337		6.8554337		6.8554337		6.8554337

		ENGAGTOT		59		314161.85		1106		3954403		18535549				Return_on_Total_Mktg		1		4.5693113		4.5693113		4.5693113		4.5693113

		MEMSUBINC		59		172061.56		0		3191872		10151632				Market_penetration		1		0.1862781		0.1862781		0.1862781		0.1862781

		PRGREVCD		59		1741599.36		0		28196269		102754362				Tot_market_penetration		1		0.2767266		0.2767266		0.2767266		0.2767266

		ERNNCAPCD		59		2432258.88		1885		41437148		143503274				Revenue_per_offering		1		15333.67		15333.67		15333.67		15333.67

		OPUN		46		5168112.43		954709		48113706		237733172				People_per_offering		1		667.4785214		667.4785214		667.4785214		667.4785214

		OPTOTOFFRCD		46		337.0434783		12		1777		15504

		year=2011 sec_no=4 size=0														year=2011 sec_no=4 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		118		1047016.24		9558.2		3157992.34		123547916				Number		1		118		118		118		118

		TOTOFFRCD		118		26.7542373		1		211		3157				Earned_revenue		1		0.4357664		0.4357664		0.4357664		0.4357664

		DIRMKTG		118		8155.37		52		51600		962334				Program_rev_attendee		1		6.3531591		6.3531591		6.3531591		6.3531591

		MKTTOT		118		8296.42		52		51600		978978				Response_to_marketing_eff		1		1.7488214		1.7488214		1.7488214		1.7488214

		EXPNDPRCD		118		78497.92		5300		186493		9262755				Response_to_marketing_exp		1		1.719089		1.719089		1.719089		1.719089

		PHATTTOT		118		4744.01		95		100102		559793				Relational_revenue		1		0.0131782		0.0131782		0.0131782		0.0131782

		ENGAGCD		118		4844.16		139		100224		571611				Return_on_marketing		1		3.6956545		3.6956545		3.6956545		3.6956545

		ENGAGTOT		118		6364.06		139		100224		750959				Return_on_Total_Mktg		1		3.6328232		3.6328232		3.6328232		3.6328232

		MEMSUBINC		118		1034.46		0		27308		122066				Market_penetration		1		0.0046266		0.0046266		0.0046266		0.0046266

		PRGREVCD		118		30139.44		500		109257		3556454				Tot_market_penetration		1		0.0060783		0.0060783		0.0060783		0.0060783

		ERNNCAPCD		118		34206.75		700		131642		4036397				Revenue_per_offering		1		2777.61		2777.61		2777.61		2777.61

		OPUN		97		74394.16		700		263826		7216234				People_per_offering		1		181.0614507		181.0614507		181.0614507		181.0614507

		OPTOTOFFRCD		97		26.7835052		1		211		2598

		year=2011 sec_no=4 size=1														year=2011 sec_no=4 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		95		1169448.86		49309.9		3060776.53		111097642				Number		1		95		95		95		95

		TOTOFFRCD		95		59.1473684		3		442		5619				Earned_revenue		1		0.4923822		0.4923822		0.4923822		0.4923822

		DIRMKTG		95		34665.55		754		168456		3293227				Program_rev_attendee		1		12.6919876		12.6919876		12.6919876		12.6919876

		MKTTOT		95		38316.77		946		205546		3640093				Response_to_marketing_eff		1		2.2822214		2.2822214		2.2822214		2.2822214

		EXPNDPRCD		95		479355.43		188605		1290250		45538766				Response_to_marketing_exp		1		2.0647476		2.0647476		2.0647476		2.0647476

		PHATTTOT		95		16789.24		400		405200		1594978				Relational_revenue		1		0.0082528		0.0082528		0.0082528		0.0082528

		ENGAGCD		95		17076.6		635		405442		1622277				Return_on_marketing		1		6.1469923		6.1469923		6.1469923		6.1469923

		ENGAGTOT		95		20805.4		1276		405442		1976513				Return_on_Total_Mktg		1		5.5612428		5.5612428		5.5612428		5.5612428

		MEMSUBINC		95		3956.01		0		61601		375821				Market_penetration		1		0.0146023		0.0146023		0.0146023		0.0146023

		PRGREVCD		95		213088.85		17427		838485		20243441				Tot_market_penetration		1		0.0177908		0.0177908		0.0177908		0.0177908

		ERNNCAPCD		95		236026.08		17427		859499		22422478				Revenue_per_offering		1		8638.12		8638.12		8638.12		8638.12

		OPUN		76		473278.25		176558		1290750		35969147				People_per_offering		1		288.7127603		288.7127603		288.7127603		288.7127603

		OPTOTOFFRCD		76		54.7894737		3		442		4164

		year=2011 sec_no=4 size=2														year=2011 sec_no=4 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		35		1467584.49		87055.77		3111325.37		51365456.99				Number		1		35		35		35		35

		TOTOFFRCD		35		144.7428571		6		976		5066				Earned_revenue		1		0.5218284		0.5218284		0.5218284		0.5218284

		DIRMKTG		35		569296.51		10254		4088282		19925378				Program_rev_attendee		1		40.550538		40.550538		40.550538		40.550538

		MKTTOT		35		750794.29		10254		5171884		26277800				Response_to_marketing_eff		1		8.3775626		8.3775626		8.3775626		8.3775626

		EXPNDPRCD		35		7558508.77		1480513		57940350		264547807				Response_to_marketing_exp		1		6.3523621		6.3523621		6.3523621		6.3523621

		PHATTTOT		35		89619.66		2257		611455		3136688				Relational_revenue		1		0.079683		0.079683		0.079683		0.079683

		ENGAGCD		35		91026.77		2835		611713		3185937				Return_on_marketing		1		6.3835369		6.3835369		6.3835369		6.3835369

		ENGAGTOT		35		108882.2		2835		811713		3810877				Return_on_Total_Mktg		1		4.8403742		4.8403742		4.8403742		4.8403742

		MEMSUBINC		35		602285.03		0		6524253		21079976				Market_penetration		1		0.0620249		0.0620249		0.0620249		0.0620249

		PRGREVCD		35		3634125.31		0		28346176		127194386				Tot_market_penetration		1		0.0741914		0.0741914		0.0741914		0.0741914

		ERNNCAPCD		35		3944244.31		404116		28846636		138048551				Revenue_per_offering		1		60228.54		60228.54		60228.54		60228.54

		OPUN		28		8231951.07		1389274		59941246		230494630				People_per_offering		1		628.8861034		628.8861034		628.8861034		628.8861034

		OPTOTOFFRCD		28		136.6785714		6		976		3827

		year=2011 sec_no=5 size=0														year=2011 sec_no=5 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		261		760334.54		3916.63		3157992.34		198447314				Number		1		261		261		261		261

		TOTOFFRCD		261		12.8927203		1		151		3365				Earned_revenue		1		0.410651		0.410651		0.410651		0.410651

		DIRMKTG		261		8396.53		193		52485		2191495				Program_rev_attendee		1		2.3521606		2.3521606		2.3521606		2.3521606

		MKTTOT		261		8467.47		193		52485		2210009				Response_to_marketing_eff		1		0.7557426		0.7557426		0.7557426		0.7557426

		EXPNDPRCD		261		68121.62		5635		153647		17779743				Response_to_marketing_exp		1		0.7494115		0.7494115		0.7494115		0.7494115

		PHATTTOT		261		11204.17		118		1181042		2924288				Relational_revenue		1		0.0883867		0.0883867		0.0883867		0.0883867

		ENGAGCD		261		11405.41		160		1181290		2976811				Return_on_marketing		1		3.138677		3.138677		3.138677		3.138677

		ENGAGTOT		261		37227.14		160		3004323		9716284				Return_on_Total_Mktg		1		3.1123833		3.1123833		3.1123833		3.1123833

		MEMSUBINC		261		6021.04		0		100067		1571492				Market_penetration		1		0.0150005		0.0150005		0.0150005		0.0150005

		PRGREVCD		261		26354		0		117995		6878395				Tot_market_penetration		1		0.0489615		0.0489615		0.0489615		0.0489615

		ERNNCAPCD		261		27974.21		194		124877		7301270				Revenue_per_offering		1		5263.79		5263.79		5263.79		5263.79

		OPUN		228		69629.76		5501		223200		15875586				People_per_offering		1		884.6392273		884.6392273		884.6392273		884.6392273

		OPTOTOFFRCD		228		13.2280702		1		151		3016

		year=2011 sec_no=5 size=1														year=2011 sec_no=5 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		122		764775.13		13338.91		3150053.35		93302566.31				Number		1		122		122		122		122

		TOTOFFRCD		122		23.8278689		1		158		2907				Earned_revenue		1		0.4277521		0.4277521		0.4277521		0.4277521

		DIRMKTG		122		27281.88		1726		120230		3328389				Program_rev_attendee		1		11.7120801		11.7120801		11.7120801		11.7120801

		MKTTOT		122		30253.36		1726		145422		3690910				Response_to_marketing_eff		1		2.9803354		2.9803354		2.9803354		2.9803354

		EXPNDPRCD		122		306198.04		154125		606812		37356161				Response_to_marketing_exp		1		2.687607		2.687607		2.687607		2.687607

		PHATTTOT		122		10150.99		175		113680		1238421				Relational_revenue		1		0.0566365		0.0566365		0.0566365		0.0566365

		ENGAGCD		122		10497.3		208		113873		1280671				Return_on_marketing		1		4.3578097		4.3578097		4.3578097		4.3578097

		ENGAGTOT		122		24324.36		278		1000878		2967572				Return_on_Total_Mktg		1		3.9297859		3.9297859		3.9297859		3.9297859

		MEMSUBINC		122		17342		0		159886		2115724				Market_penetration		1		0.013726		0.013726		0.013726		0.013726

		PRGREVCD		122		118889.23		1590		367607		14504486				Tot_market_penetration		1		0.0318059		0.0318059		0.0318059		0.0318059

		ERNNCAPCD		122		130976.86		1590		547786		15979177				Revenue_per_offering		1		13035.39		13035.39		13035.39		13035.39

		OPUN		110		304317.21		50840		631784		33474893				People_per_offering		1		440.5472996		440.5472996		440.5472996		440.5472996

		OPTOTOFFRCD		110		23.3454545		1		158		2568

		year=2011 sec_no=5 size=2														year=2011 sec_no=5 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		52		931042.57		111065.39		3116520.93		48414213.85				Number		1		52		52		52		52

		TOTOFFRCD		52		73.7307692		4		612		3834				Earned_revenue		1		0.3946522		0.3946522		0.3946522		0.3946522

		DIRMKTG		52		147354.23		6572		750583		7662420				Program_rev_attendee		1		12.701942		12.701942		12.701942		12.701942

		MKTTOT		52		207137.63		13412		1302103		10771157				Response_to_marketing_eff		1		4.1733449		4.1733449		4.1733449		4.1733449

		EXPNDPRCD		52		1749033.67		585466		7798197		90949751				Response_to_marketing_exp		1		2.9688474		2.9688474		2.9688474		2.9688474

		PHATTTOT		52		49633.48		1500		423673		2580941				Relational_revenue		1		0.0510036		0.0510036		0.0510036		0.0510036

		ENGAGCD		52		50489.9		1758		423812		2625475				Return_on_marketing		1		4.2784085		4.2784085		4.2784085		4.2784085

		ENGAGTOT		52		156971.33		1758		2006089		8162509				Return_on_Total_Mktg		1		3.0435879		3.0435879		3.0435879		3.0435879

		MEMSUBINC		52		89207.1		0		694668		4638769				Market_penetration		1		0.0542294		0.0542294		0.0542294		0.0542294

		PRGREVCD		52		630441.6		26698		3177373		32782963				Tot_market_penetration		1		0.1685974		0.1685974		0.1685974		0.1685974

		ERNNCAPCD		52		690260.02		39430		3284028		35893521				Revenue_per_offering		1		22983.65		22983.65		22983.65		22983.65

		OPUN		44		1804738.68		496175		7923872		79408502				People_per_offering		1		684.7874283		684.7874283		684.7874283		684.7874283

		OPTOTOFFRCD		44		78.5227273		4		612		3455

		year=2011 sec_no=6 size=0														year=2011 sec_no=6 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		28		806551.13		7692.52		2910820.77		22583431.53				Number		1		28		28		28		28

		TOTOFFRCD		28		11.4642857		1		35		321				Earned_revenue		1		0.3180125		0.3180125		0.3180125		0.3180125

		DIRMKTG		28		18013.21		633		58039		504370				Program_rev_attendee		1		6.1066079		6.1066079		6.1066079		6.1066079

		MKTTOT		28		19541.71		633		58039		547168				Response_to_marketing_eff		1		2.0231837		2.0231837		2.0231837		2.0231837

		EXPNDPRCD		28		198489.93		13995		460833		5557718				Response_to_marketing_exp		1		1.8649357		1.8649357		1.8649357		1.8649357

		PHATTTOT		28		9658.89		275		96100		270449				Relational_revenue		1		0.0295006		0.0295006		0.0295006		0.0295006

		ENGAGCD		28		9906		342		96606		277368				Return_on_marketing		1		3.2744335		3.2744335		3.2744335		3.2744335

		ENGAGTOT		28		13911.36		342		106680		389518				Return_on_Total_Mktg		1		3.0183161		3.0183161		3.0183161		3.0183161

		MEMSUBINC		28		5855.57		0		34924		163956				Market_penetration		1		0.0122819		0.0122819		0.0122819		0.0122819

		PRGREVCD		28		58983.07		500		165461		1651526				Tot_market_penetration		1		0.017248		0.017248		0.017248		0.017248

		ERNNCAPCD		28		63122.29		758		168481		1767424				Revenue_per_offering		1		18859.39		18859.39		18859.39		18859.39

		OPUN		25		202927		13995		456584		5073175				People_per_offering		1		864.0747664		864.0747664		864.0747664		864.0747664

		OPTOTOFFRCD		25		10.76		1		24		269

		year=2011 sec_no=6 size=1														year=2011 sec_no=6 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		21		349866.21		34055.79		985452.57		7347190.51				Number		1		21		21		21		21

		TOTOFFRCD		21		16.5714286		7		35		348				Earned_revenue		1		0.3246698		0.3246698		0.3246698		0.3246698

		DIRMKTG		21		107139.52		1140		378586		2249930				Program_rev_attendee		1		20.2487769		20.2487769		20.2487769		20.2487769

		MKTTOT		21		129711.33		1140		425772		2723938				Response_to_marketing_eff		1		7.466178		7.466178		7.466178		7.466178

		EXPNDPRCD		21		1331786.52		507683		2513543		27967517				Response_to_marketing_exp		1		6.1669458		6.1669458		6.1669458		6.1669458

		PHATTTOT		21		17373.19		2219		40148		364837				Relational_revenue		1		0.1077623		0.1077623		0.1077623		0.1077623

		ENGAGCD		21		17960.19		2774		40846		377164				Return_on_marketing		1		3.2834368		3.2834368		3.2834368		3.2834368

		ENGAGTOT		21		20690.19		2774		75105		434494				Return_on_Total_Mktg		1		2.7120672		2.7120672		2.7120672		2.7120672

		MEMSUBINC		21		143516.43		0		578967		3013845				Market_penetration		1		0.0513345		0.0513345		0.0513345		0.0513345

		PRGREVCD		21		351785.86		88900		944169		7387503				Tot_market_penetration		1		0.0591374		0.0591374		0.0591374		0.0591374

		ERNNCAPCD		21		432390.86		88900		945751		9080208				Revenue_per_offering		1		83908.35		83908.35		83908.35		83908.35

		OPUN		18		1449749.83		565324		3165892		26095497				People_per_offering		1		1083.8		1083.8		1083.8		1083.8

		OPTOTOFFRCD		18		17.2777778		7		35		311

		year=2011 sec_no=6 size=2														year=2011 sec_no=6 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		25		625081.19		45717.2		2957936.78		15627029.75				Number		1		25		25		25		25

		TOTOFFRCD		25		68.12		5		223		1703				Earned_revenue		1		0.4491669		0.4491669		0.4491669		0.4491669

		DIRMKTG		25		1162498.24		300238		6495708		29062456				Program_rev_attendee		1		91.4212136		91.4212136		91.4212136		91.4212136

		MKTTOT		25		1665781.88		318036		7963255		41644547				Response_to_marketing_eff		1		13.6855073		13.6855073		13.6855073		13.6855073

		EXPNDPRCD		25		27196312.32		4261746		314892446		679907808				Response_to_marketing_exp		1		9.5506971		9.5506971		9.5506971		9.5506971

		PHATTTOT		25		121718.68		13085		856365		3042967				Relational_revenue		1		0.1286836		0.1286836		0.1286836		0.1286836

		ENGAGCD		25		127636.44		14527		922079		3190911				Return_on_marketing		1		9.5722033		9.5722033		9.5722033		9.5722033

		ENGAGTOT		25		1002287.52		18014		16442001		25057188		0.6561790174		Return_on_Total_Mktg		1		6.680148		6.680148		6.680148		6.680148

		MEMSUBINC		25		3499718.96		0		24093792		87492974				Market_penetration		1		0.2041918		0.2041918		0.2041918		0.2041918

		PRGREVCD		25		11127669.44		844696		148684453		278191736				Tot_market_penetration		1		1.6034517		1.6034517		1.6034517		1.6034517

		ERNNCAPCD		25		12215684.48		854816		162336000		305392112				Revenue_per_offering		1		437486.02		437486.02		437486.02		437486.02

		OPUN		20		33708298.2		4055076		327382000		674165964				People_per_offering		1		1873.7		1873.7		1873.7		1873.7

		OPTOTOFFRCD		20		77.05		15		223		1541

		year=2011 sec_no=7 size=0														year=2011 sec_no=7 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		731367.73		7220.71		3157992.34		29254709.02				Number		1		40		40		40		40

		TOTOFFRCD		40		42.475025		2		282		1699				Earned_revenue		1		0.3574997		0.3574997		0.3574997		0.3574997

		DIRMKTG		40		17094.68		986		73494		683787				Program_rev_attendee		1		3.8671446		3.8671446		3.8671446		3.8671446

		MKTTOT		40		19988.73		986		73494		799549				Response_to_marketing_eff		1		1.2738264		1.2738264		1.2738264		1.2738264

		EXPNDPRCD		40		232727.33		8477		551961		9309093				Response_to_marketing_exp		1		1.0893966		1.0893966		1.0893966		1.0893966

		PHATTTOT		40		15691.88		170		100000		627675				Relational_revenue		1		0.0660592		0.0660592		0.0660592		0.0660592

		ENGAGCD		40		16061.35		296		100373		642454				Return_on_marketing		1		3.5498043		3.5498043		3.5498043		3.5498043

		ENGAGTOT		40		19225.2		296		127228		769008				Return_on_Total_Mktg		1		3.035849		3.035849		3.035849		3.035849

		MEMSUBINC		40		15373.78		0		110856		614951				Market_penetration		1		0.0219607		0.0219607		0.0219607		0.0219607

		PRGREVCD		40		60682.75		89		315114		2427310				Tot_market_penetration		1		0.0262866		0.0262866		0.0262866		0.0262866

		ERNNCAPCD		40		83199.95		5524		319014		3327998				Revenue_per_offering		1		4934.11		4934.11		4934.11		4934.11

		OPUN		34		229871.53		20766		526438		7815632				People_per_offering		1		378.1363283		378.1363283		378.1363283		378.1363283

		OPTOTOFFRCD		34		46.5882647		2		282		1584

		year=2011 sec_no=7 size=1														year=2011 sec_no=7 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		53		668288.27		13649.32		3101412.29		35419278.34				Number		1		53		53		53		53

		TOTOFFRCD		53		111.1320755		1		619		5890				Earned_revenue		1		0.4043531		0.4043531		0.4043531		0.4043531

		DIRMKTG		53		79714.6		6086		457641		4224874				Program_rev_attendee		1		7.877399		7.877399		7.877399		7.877399

		MKTTOT		53		109226.34		6086		457641		5788996				Response_to_marketing_eff		1		1.6482779		1.6482779		1.6482779		1.6482779

		EXPNDPRCD		53		1633456.06		507585		4092030		86573171				Response_to_marketing_exp		1		1.2029317		1.2029317		1.2029317		1.2029317

		PHATTTOT		53		66266.94		1018		344822		3512148				Relational_revenue		1		0.0504211		0.0504211		0.0504211		0.0504211

		ENGAGCD		53		67242.4		1084		346013		3563847				Return_on_marketing		1		6.5485009		6.5485009		6.5485009		6.5485009

		ENGAGTOT		53		107257.89		1084		2065043		5684668				Return_on_Total_Mktg		1		4.7791691		4.7791691		4.7791691		4.7791691

		MEMSUBINC		53		82360.64		0		539451		4365114				Market_penetration		1		0.1006188		0.1006188		0.1006188		0.1006188

		PRGREVCD		53		522011.15		21790		1993873		27666591				Tot_market_penetration		1		0.1604964		0.1604964		0.1604964		0.1604964

		ERNNCAPCD		53		660493		38082		2445782		35006129				Revenue_per_offering		1		16429.94		16429.94		16429.94		16429.94

		OPUN		43		1850469.93		571008		10848073		79570207				People_per_offering		1		605.0674024		605.0674024		605.0674024		605.0674024

		OPTOTOFFRCD		43		112.627907		1		619		4843

		year=2011 sec_no=7 size=2														year=2011 sec_no=7 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		44		1158873.79		58288.57		3139446.05		50990446.55				Number		1		44		44		44		44

		TOTOFFRCD		44		268.0682045		6		1300		11795				Earned_revenue		1		0.4044346		0.4044346		0.4044346		0.4044346

		DIRMKTG		44		719639.23		85008		4515000		31664126				Program_rev_attendee		1		12.6500914		12.6500914		12.6500914		12.6500914

		MKTTOT		44		1016380.23		105626		5644000		44720730				Response_to_marketing_eff		1		2.7565111		2.7565111		2.7565111		2.7565111

		EXPNDPRCD		44		14866650.32		4506289		57958000		654132614				Response_to_marketing_exp		1		1.9517239		1.9517239		1.9517239		1.9517239

		PHATTTOT		44		368719.8		68975		1522628		16223671				Relational_revenue		1		0.0546527		0.0546527		0.0546527		0.0546527

		ENGAGCD		44		372391.48		74192		1526973		16385225				Return_on_marketing		1		6.4814965		6.4814965		6.4814965		6.4814965

		ENGAGTOT		44		579983.5		74192		3877141		25519274				Return_on_Total_Mktg		1		4.5891675		4.5891675		4.5891675		4.5891675

		MEMSUBINC		44		812502.57		0		6869000		35750113				Market_penetration		1		0.3213391		0.3213391		0.3213391		0.3213391

		PRGREVCD		44		4664339.11		269169		28697000		205230921				Tot_market_penetration		1		0.5004717		0.5004717		0.5004717		0.5004717

		ERNNCAPCD		44		6012587.61		655356		33950000		264553855				Revenue_per_offering		1		47169.93		47169.93		47169.93		47169.93

		OPUN		34		12082440.65		1058886		47219266		410802982				People_per_offering		1		1389.17		1389.17		1389.17		1389.17

		OPTOTOFFRCD		34		256.1470882		6		1300		8709

		year=2011 sec_no=8 size=0														year=2011 sec_no=8 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		59		784313.6		9558.2		2898987.17		46274502.54				Number		1		59		59		59		59

		TOTOFFRCD		59		29.3389831		1		239		1731				Earned_revenue		1		0.460914		0.460914		0.460914		0.460914

		DIRMKTG		59		9118.68		209		37771		538002				Program_rev_attendee		1		7.1144043		7.1144043		7.1144043		7.1144043

		MKTTOT		59		9367.22		209		37771		552666				Response_to_marketing_eff		1		1.7568042		1.7568042		1.7568042		1.7568042

		EXPNDPRCD		59		88904.24		4086		233537		5245350				Response_to_marketing_exp		1		1.7101905		1.7101905		1.7101905		1.7101905

		PHATTTOT		59		5331.97		12		30100		314586				Relational_revenue		1		0.041287		0.041287		0.041287		0.041287

		ENGAGCD		59		5572.93		44		30204		328803				Return_on_marketing		1		4.1600068		4.1600068		4.1600068		4.1600068

		ENGAGTOT		59		9427.97		44		110097		556250				Return_on_Total_Mktg		1		4.0496285		4.0496285		4.0496285		4.0496285

		MEMSUBINC		59		3670.59		0		75499		216565				Market_penetration		1		0.0071055		0.0071055		0.0071055		0.0071055

		PRGREVCD		59		37933.76		1176		174399		2238092				Tot_market_penetration		1		0.0120207		0.0120207		0.0120207		0.0120207

		ERNNCAPCD		59		40977.2		1176		201394		2417655				Revenue_per_offering		1		2945.3		2945.3		2945.3		2945.3

		OPUN		52		84054.4		1991		255700		4370829				People_per_offering		1		189.94974		189.94974		189.94974		189.94974

		OPTOTOFFRCD		52		28.5384615		1		239		1484

		year=2011 sec_no=8 size=1														year=2011 sec_no=8 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		42		691936.08		22021.22		3150053.35		29061315.18				Number		1		42		42		42		42

		TOTOFFRCD		42		88.6666667		4		374		3724				Earned_revenue		1		0.4626637		0.4626637		0.4626637		0.4626637

		DIRMKTG		42		63055.33		2308		452847		2648324				Program_rev_attendee		1		4.2126817		4.2126817		4.2126817		4.2126817

		MKTTOT		42		76137.31		4808		452847		3197767				Response_to_marketing_eff		1		1.2726904		1.2726904		1.2726904		1.2726904

		EXPNDPRCD		42		643493.17		242181		1602154		27026713				Response_to_marketing_exp		1		1.0540157		1.0540157		1.0540157		1.0540157

		PHATTTOT		42		59823.9		2100		1752000		2512604				Relational_revenue		1		0.0265232		0.0265232		0.0265232		0.0265232

		ENGAGCD		42		60550.26		2384		1753347		2543111				Return_on_marketing		1		3.9967923		3.9967923		3.9967923		3.9967923

		ENGAGTOT		42		68785.31		2384		1753347		2888983				Return_on_Total_Mktg		1		3.3100601		3.3100601		3.3100601		3.3100601

		MEMSUBINC		42		17067.5		0		128128		716835				Market_penetration		1		0.0875085		0.0875085		0.0875085		0.0875085

		PRGREVCD		42		252019.07		1050		1100025		10584801				Tot_market_penetration		1		0.0994099		0.0994099		0.0994099		0.0994099

		ERNNCAPCD		42		297720.93		1050		1233613		12504279				Revenue_per_offering		1		6556.63		6556.63		6556.63		6556.63

		OPUN		37		595944.14		237550		1600576		22049933				People_per_offering		1		682.8976907		682.8976907		682.8976907		682.8976907

		OPTOTOFFRCD		37		90.8918919		4		374		3363

		year=2011 sec_no=8 size=2														year=2011 sec_no=8 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		12		1598072.36		45318.84		3087365.02		19176868.34				Number		1		12		12		12		12

		TOTOFFRCD		12		91.25		18		187		1095				Earned_revenue		1		0.6041381		0.6041381		0.6041381		0.6041381

		DIRMKTG		12		857333.33		24585		3652219		10288000				Program_rev_attendee		1		30.3690948		30.3690948		30.3690948		30.3690948

		MKTTOT		12		1091364.75		24585		4503246		13096377				Response_to_marketing_eff		1		7.3651907		7.3651907		7.3651907		7.3651907

		EXPNDPRCD		12		8072156.92		1791125		27183385		96865883				Response_to_marketing_exp		1		5.7858049		5.7858049		5.7858049		5.7858049

		PHATTTOT		12		148178.75		3648		420000		1778145				Relational_revenue		1		0.0720221		0.0720221		0.0720221		0.0720221

		ENGAGCD		12		150802.83		3891		420764		1809634				Return_on_marketing		1		5.2488972		5.2488972		5.2488972		5.2488972

		ENGAGTOT		12		859136.17		3891		8891050		10309634				Return_on_Total_Mktg		1		4.1233277		4.1233277		4.1233277		4.1233277

		MEMSUBINC		12		581373.58		0		4858935		6976483				Market_penetration		1		0.0943655		0.0943655		0.0943655		0.0943655

		PRGREVCD		12		4500054.5		638		16215310		54000654				Tot_market_penetration		1		0.5376078		0.5376078		0.5376078		0.5376078

		ERNNCAPCD		12		4876697.92		207527		16472029		58520375				Revenue_per_offering		1		83161.66		83161.66		83161.66		83161.66

		OPUN		10		7742350.6		1807802		27385776		77423506				People_per_offering		1		1652.63		1652.63		1652.63		1652.63

		OPTOTOFFRCD		10		93.1		18		187		931

		year=2011 sec_no=9 size=0														year=2011 sec_no=9 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		41		465722.16		6318.08		3139446.05		19094608.64				Number		1		41		41		41		41

		TOTOFFRCD		41		53.7073171		4		201		2202				Earned_revenue		1		0.5479843		0.5479843		0.5479843		0.5479843

		DIRMKTG		41		32607.83		1530		116118		1336921				Program_rev_attendee		1		14.8320111		14.8320111		14.8320111		14.8320111

		MKTTOT		41		36213.05		1530		116118		1484735				Response_to_marketing_eff		1		3.3663415		3.3663415		3.3663415		3.3663415

		EXPNDPRCD		41		352606.66		25656		796193		14456873				Response_to_marketing_exp		1		3.0312026		3.0312026		3.0312026		3.0312026

		PHATTTOT		41		10757.39		820		61169		441053				Relational_revenue		1		0.0390313		0.0390313		0.0390313		0.0390313

		ENGAGCD		41		11063.17		857		61352		453590				Return_on_marketing		1		4.8931111		4.8931111		4.8931111		4.8931111

		ENGAGTOT		41		11192.32		857		61352		458885				Return_on_Total_Mktg		1		4.4059735		4.4059735		4.4059735		4.4059735

		MEMSUBINC		41		13762.71		0		93726		564271				Market_penetration		1		0.0237549		0.0237549		0.0237549		0.0237549

		PRGREVCD		41		159553.73		5820		692433		6541703				Tot_market_penetration		1		0.0240322		0.0240322		0.0240322		0.0240322

		ERNNCAPCD		41		193222.93		17135		720418		7922140				Revenue_per_offering		1		8507		8507		8507		8507

		OPUN		32		403284.94		32770		906242		12905118				People_per_offering		1		205.9900091		205.9900091		205.9900091		205.9900091

		OPTOTOFFRCD		32		47.40625		4		201		1517

		year=2011 sec_no=9 size=1														year=2011 sec_no=9 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		54		713652.73		23637.01		2984117.93		38537247.27				Number		1		54		54		54		54

		TOTOFFRCD		54		141.4018519		1		1559		7635.7				Earned_revenue		1		0.5680842		0.5680842		0.5680842		0.5680842

		DIRMKTG		54		246499.93		3155		933970		13310996				Program_rev_attendee		1		16.5580547		16.5580547		16.5580547		16.5580547

		MKTTOT		54		328471.28		3848		1473016		17737449				Response_to_marketing_eff		1		4.924909		4.924909		4.924909		4.924909

		EXPNDPRCD		54		2672548.61		872325		7361255		144317625				Response_to_marketing_exp		1		3.6958778		3.6958778		3.6958778		3.6958778

		PHATTTOT		54		66695.91		2000		271454		3601579				Relational_revenue		1		0.0515705		0.0515705		0.0515705		0.0515705

		ENGAGCD		54		67577.76		2486		271688		3649199				Return_on_marketing		1		4.4801412		4.4801412		4.4801412		4.4801412

		ENGAGTOT		54		98591.26		2636		1095886		5323928				Return_on_Total_Mktg		1		3.3621036		3.3621036		3.3621036		3.3621036

		MEMSUBINC		54		137824.63		0		1196950		7442530				Market_penetration		1		0.0946928		0.0946928		0.0946928		0.0946928

		PRGREVCD		54		1104354.48		0		6466982		59635142				Tot_market_penetration		1		0.1381502		0.1381502		0.1381502		0.1381502

		ERNNCAPCD		54		1518232.59		131478		7236478		81984560				Revenue_per_offering		1		19644.44		19644.44		19644.44		19644.44

		OPUN		42		2641101.74		260650		9505419		110926273				People_per_offering		1		477.9128305		477.9128305		477.9128305		477.9128305

		OPTOTOFFRCD		42		134.4452381		1		1559		5646.7

		year=2011 sec_no=9 size=2														year=2011 sec_no=9 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		17		1033822.27		124843.74		2959400.43		17574978.61				Number		1		17		17		17		17

		TOTOFFRCD		17		290.2352941		35		963		4934				Earned_revenue		1		0.593793		0.593793		0.593793		0.593793

		DIRMKTG		17		2483275.71		196015		9088762		42215687				Program_rev_attendee		1		40.5008279		40.5008279		40.5008279		40.5008279

		MKTTOT		17		3498244.35		339524		16077397		59470154				Response_to_marketing_eff		1		8.48679		8.48679		8.48679		8.48679

		EXPNDPRCD		17		43953352.59		8214090		192333566		747206994				Response_to_marketing_exp		1		6.0244618		6.0244618		6.0244618		6.0244618

		PHATTTOT		17		412198.76		78470		1315145		7007379				Relational_revenue		1		0.0295964		0.0295964		0.0295964		0.0295964

		ENGAGCD		17		419285.82		80112		1348474		7127859				Return_on_marketing		1		6.7227297		6.7227297		6.7227297		6.7227297

		ENGAGTOT		17		1661391.82		80112		22448044		28243661				Return_on_Total_Mktg		1		4.7722199		4.7722199		4.7722199		4.7722199

		MEMSUBINC		17		1300863.18		0		6814971		22114674				Market_penetration		1		0.4055686		0.4055686		0.4055686		0.4055686

		PRGREVCD		17		16694391.24		1226151		88486392		283804651				Tot_market_penetration		1		1.6070381		1.6070381		1.6070381		1.6070381

		ERNNCAPCD		17		26099193.29		2186546		135099731		443686286				Revenue_per_offering		1		129889.04		129889.04		129889.04		129889.04

		OPUN		13		30913591.69		8376944		113527090		401876692				People_per_offering		1		1444.64		1444.64		1444.64		1444.64

		OPTOTOFFRCD		13		238		35		963		3094

		year=2011 sec_no=10 size=0														year=2011 sec_no=10 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		88		485394.5		9558.2		2957936.78		42714716.32				Number		1		88		88		88		88

		TOTOFFRCD		88		13.1931818		1		59		1161				Earned_revenue		1		0.3592595		0.3592595		0.3592595		0.3592595

		DIRMKTG		88		18163.67		34		69775		1598403				Program_rev_attendee		1		9.1549259		9.1549259		9.1549259		9.1549259

		MKTTOT		88		18304.47		34		69775		1610793				Response_to_marketing_eff		1		3.0840674		3.0840674		3.0840674		3.0840674

		EXPNDPRCD		88		169385.91		5958		411350		14905960				Response_to_marketing_exp		1		3.0603452		3.0603452		3.0603452		3.0603452

		PHATTTOT		88		5935.17		312		49750		522295				Relational_revenue		1		0.0841144		0.0841144		0.0841144		0.0841144

		ENGAGCD		88		6260.02		430		49922		550882				Return_on_marketing		1		2.9914684		2.9914684		2.9914684		2.9914684

		ENGAGTOT		88		30569.68		430		2010044		2690132				Return_on_Total_Mktg		1		2.9684584		2.9684584		2.9684584		2.9684584

		MEMSUBINC		88		14247.8		-808		175348		1253806				Market_penetration		1		0.0128968		0.0128968		0.0128968		0.0128968

		PRGREVCD		88		54336.05		0		196481		4781572				Tot_market_penetration		1		0.062979		0.062979		0.062979		0.062979

		ERNNCAPCD		88		60853.5		62		255708		5355108				Revenue_per_offering		1		12944.43		12944.43		12944.43		12944.43

		OPUN		71		172653.21		7698		492071		12258378				People_per_offering		1		474.4892334		474.4892334		474.4892334		474.4892334

		OPTOTOFFRCD		71		13.3380282		1		59		947

		year=2011 sec_no=10 size=1														year=2011 sec_no=10 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		61		676528.35		24455.48		3111325.37		41268229.17				Number		1		61		61		61		61

		TOTOFFRCD		61		32.8852459		4		156		2006				Earned_revenue		1		0.4213777		0.4213777		0.4213777		0.4213777

		DIRMKTG		61		134980.51		9513		599866		8233811				Program_rev_attendee		1		23.1031015		23.1031015		23.1031015		23.1031015

		MKTTOT		61		178257.49		9513		810160		10873707				Response_to_marketing_eff		1		7.0943719		7.0943719		7.0943719		7.0943719

		EXPNDPRCD		61		1493979.43		448873		3688972		91132745				Response_to_marketing_exp		1		5.372015		5.372015		5.372015		5.372015

		PHATTTOT		61		25126.61		2700		90458		1532723				Relational_revenue		1		0.1317459		0.1317459		0.1317459		0.1317459

		ENGAGCD		61		25913		2994		93616		1580693				Return_on_marketing		1		4.3006398		4.3006398		4.3006398		4.3006398

		ENGAGTOT		61		273894.48		2994		13521613		16707563				Return_on_Total_Mktg		1		3.2565394		3.2565394		3.2565394		3.2565394

		MEMSUBINC		61		196825.59		0		1094787		12006361				Market_penetration		1		0.0383029		0.0383029		0.0383029		0.0383029

		PRGREVCD		61		580502.54		2998		2157870		35410655				Tot_market_penetration		1		0.4048529		0.4048529		0.4048529		0.4048529

		ERNNCAPCD		61		629529.64		3669		2157870		38401308				Revenue_per_offering		1		46024.03		46024.03		46024.03		46024.03

		OPUN		54		1599761.22		442237		4043136		86387106				People_per_offering		1		787.9825523		787.9825523		787.9825523		787.9825523

		OPTOTOFFRCD		54		34.7592593		4		156		1877

		year=2011 sec_no=10 size=2														year=2011 sec_no=10 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		16		808253.58		268746.33		2936638.21		12932057.25				Number		1		16		16		16		16

		TOTOFFRCD		16		156.125		22		285		2498				Earned_revenue		1		0.5220881		0.5220881		0.5220881		0.5220881

		DIRMKTG		16		2541745.63		98033		16658067		40667930				Program_rev_attendee		1		39.5434736		39.5434736		39.5434736		39.5434736

		MKTTOT		16		3504765		225513		22661475		56076240				Response_to_marketing_eff		1		9.3748144		9.3748144		9.3748144		9.3748144

		EXPNDPRCD		16		35506260.94		4624906		108489590		568100175				Response_to_marketing_exp		1		6.7988563		6.7988563		6.7988563		6.7988563

		PHATTTOT		16		373849		22700		1236529		5981584				Relational_revenue		1		0.1386075		0.1386075		0.1386075		0.1386075

		ENGAGCD		16		381010.25		23177		1251261		6096164				Return_on_marketing		1		5.8161949		5.8161949		5.8161949		5.8161949

		ENGAGTOT		16		2213571.5		23177		20536353		35417144				Return_on_Total_Mktg		1		4.218054		4.218054		4.218054		4.218054

		MEMSUBINC		16		4921435.25		0		31905727		78742964				Market_penetration		1		0.4713994		0.4713994		0.4713994		0.4713994

		PRGREVCD		16		14783288.06		900191		66510691		236532609				Tot_market_penetration		1		2.7387092		2.7387092		2.7387092		2.7387092

		ERNNCAPCD		16		18537397		901766		76971820		296598352				Revenue_per_offering		1		197511.01		197511.01		197511.01		197511.01

		OPUN		11		35013316		4670194		110136000		385146476				People_per_offering		1		2440.42		2440.42		2440.42		2440.42

		OPTOTOFFRCD		11		177.2727273		26		285		1950

		year=2011 sec_no=11 size=0														year=2011 sec_no=11 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		230		1081999		10418.1		3084265.79		248859769				Number		1		230		230		230		230

		TOTOFFRCD		230		16.2913478		1		202		3747.01				Earned_revenue		1		0.5135914		0.5135914		0.5135914		0.5135914

		DIRMKTG		230		10826.78		107		99343		2490159				Program_rev_attendee		1		7.9661712		7.9661712		7.9661712		7.9661712

		MKTTOT		230		11104.3		107		99343		2553988				Response_to_marketing_eff		1		1.8982817		1.8982817		1.8982817		1.8982817

		EXPNDPRCD		230		99563.51		12218		228421		22899608				Response_to_marketing_exp		1		1.85084		1.85084		1.85084		1.85084

		PHATTTOT		230		5849.66		122		350000		1345421				Relational_revenue		1		0.0567443		0.0567443		0.0567443		0.0567443

		ENGAGCD		230		6094.43		147		350088		1401718				Return_on_marketing		1		4.3040842		4.3040842		4.3040842		4.3040842

		ENGAGTOT		230		28336.54		147		3030088		6517404				Return_on_Total_Mktg		1		4.196517		4.196517		4.196517		4.196517

		MEMSUBINC		230		5649.66		0		103675		1299422				Market_penetration		1		0.0056326		0.0056326		0.0056326		0.0056326

		PRGREVCD		230		46599.37		0		245030		10717854				Tot_market_penetration		1		0.0261891		0.0261891		0.0261891		0.0261891

		ERNNCAPCD		230		51134.96		950		283102		11761041				Revenue_per_offering		1		7043.67		7043.67		7043.67		7043.67

		OPUN		203		110096.65		10954		1775065		22349620				People_per_offering		1		374.0897409		374.0897409		374.0897409		374.0897409

		OPTOTOFFRCD		203		15.6305911		1		202		3173.01

		year=2011 sec_no=11 size=1														year=2011 sec_no=11 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		235		1049621.31		6214.56		3126022.02		246661008				Number		1		235		235		235		235

		TOTOFFRCD		235		36.5914894		1		456		8599				Earned_revenue		1		0.4551617		0.4551617		0.4551617		0.4551617

		DIRMKTG		235		63374.31		3602		257252		14892964				Program_rev_attendee		1		13.1142298		13.1142298		13.1142298		13.1142298

		MKTTOT		235		82438.24		3602		325332		19372987				Response_to_marketing_eff		1		3.7336139		3.7336139		3.7336139		3.7336139

		EXPNDPRCD		235		704934.75		191972		1678914		165659666				Response_to_marketing_exp		1		2.8702119		2.8702119		2.8702119		2.8702119

		PHATTTOT		235		22080.01		72		175202		5188803				Relational_revenue		1		0.0720283		0.0720283		0.0720283		0.0720283

		ENGAGCD		235		22991.45		170		175318		5402990				Return_on_marketing		1		4.5690807		4.5690807		4.5690807		4.5690807

		ENGAGTOT		235		24241.79		170		175318		5696821				Return_on_Total_Mktg		1		3.5124762		3.5124762		3.5124762		3.5124762

		MEMSUBINC		235		50775.26		0		480796		11932187				Market_penetration		1		0.0219045		0.0219045		0.0219045		0.0219045

		PRGREVCD		235		289562.36		0		1189559		68047155				Tot_market_penetration		1		0.0230958		0.0230958		0.0230958		0.0230958

		ERNNCAPCD		235		320859.29		560		1240979		75401932				Revenue_per_offering		1		19524.62		19524.62		19524.62		19524.62

		OPUN		201		728919.23		179105		4185242		146512765				People_per_offering		1		628.3277125		628.3277125		628.3277125		628.3277125

		OPTOTOFFRCD		201		37.3333333		1		456		7504

		year=2011 sec_no=11 size=2														year=2011 sec_no=11 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		116		949297.91		37964.2		3060776.53		110118558				Number		1		116		116		116		116

		TOTOFFRCD		116		68.9310345		3		719		7996				Earned_revenue		1		0.5864702		0.5864702		0.5864702		0.5864702

		DIRMKTG		116		776589.09		25500		10581030		90084335				Program_rev_attendee		1		31.3803007		31.3803007		31.3803007		31.3803007

		MKTTOT		116		1078473.54		25500		11590427		125102931				Response_to_marketing_eff		1		8.6968999		8.6968999		8.6968999		8.6968999

		EXPNDPRCD		116		7742977.09		1551113		57972792		898185342				Response_to_marketing_exp		1		6.2624787		6.2624787		6.2624787		6.2624787

		PHATTTOT		116		124006.66		1951		2296022		14384773				Relational_revenue		1		0.1669097		0.1669097		0.1669097		0.1669097

		ENGAGCD		116		130587.38		2704		2296667		15148136				Return_on_marketing		1		5.0108435		5.0108435		5.0108435		5.0108435

		ENGAGTOT		116		236393.27		15324		9005894		27421619				Return_on_Total_Mktg		1		3.6082168		3.6082168		3.6082168		3.6082168

		MEMSUBINC		116		1292378.09		0		11518521		149915859				Market_penetration		1		0.1375621		0.1375621		0.1375621		0.1375621

		PRGREVCD		116		3891366.4		183327		42188872		451398502				Tot_market_penetration		1		0.2490191		0.2490191		0.2490191		0.2490191

		ERNNCAPCD		116		4541025.19		185419		46544304		526758922				Revenue_per_offering		1		111787.93		111787.93		111787.93		111787.93

		OPUN		104		8010035.06		1424623		58324954		833043646				People_per_offering		1		1894.46		1894.46		1894.46		1894.46

		OPTOTOFFRCD		104		71.6538462		3		719		7452

		year=2012 sec_no=0 size=0														year=2012 sec_no=0 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		155		704527.46		9725.26		3176986.71		109201757				Number		1		155		155		155		155

		TOTOFFRCD		155		47.2451871		1		467		7323				Earned_revenue		1		0.4184682		0.4184682		0.4184682		0.4184682

		DIRMKTG		155		11961.77		80		101000		1854075				Program_rev_attendee		1		6.2556248		6.2556248		6.2556248		6.2556248

		MKTTOT		155		12477.97		80		101000		1934086				Response_to_marketing_eff		1		2.0758121		2.0758121		2.0758121		2.0758121

		EXPNDPRCD		155		109123.56		3613		247411		16914152				Response_to_marketing_exp		1		1.989938		1.989938		1.989938		1.989938

		PHATTTOT		155		6011.13		85		176918		931725				Relational_revenue		1		0.0580006		0.0580006		0.0580006		0.0580006

		ENGAGCD		155		6335.33		149		176958		981976				Return_on_marketing		1		3.143628		3.143628		3.143628		3.143628

		ENGAGTOT		155		27293.13		149		2012490		4230435				Return_on_Total_Mktg		1		3.0135795		3.0135795		3.0135795		3.0135795

		MEMSUBINC		155		6329.23		0		94765		981031				Market_penetration		1		0.0089923		0.0089923		0.0089923		0.0089923

		PRGREVCD		155		37603.37		0		168235		5828522				Tot_market_penetration		1		0.0387396		0.0387396		0.0387396		0.0387396

		ERNNCAPCD		155		45664.74		832		190025		7078035				Revenue_per_offering		1		2379.35		2379.35		2379.35		2379.35

		OPUN		135		112005.56		2441		374440		15120751				People_per_offering		1		134.0946967		134.0946967		134.0946967		134.0946967

		OPTOTOFFRCD		135		47.0741037		1		467		6355

		year=2012 sec_no=0 size=1														year=2012 sec_no=0 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		166		992280.14		8495.33		3176986.71		164718504				Number		1		166		166		166		166

		TOTOFFRCD		166		93.500006		1		532		15521				Earned_revenue		1		0.421348		0.421348		0.421348		0.421348

		DIRMKTG		166		49634.46		1588		560995		8239321				Program_rev_attendee		1		8.9994293		8.9994293		8.9994293		8.9994293

		MKTTOT		166		60359.9		1588		609295		10019743				Response_to_marketing_eff		1		2.2826829		2.2826829		2.2826829		2.2826829

		EXPNDPRCD		166		699684.54		245124		1538406		116147633				Response_to_marketing_exp		1		1.8770698		1.8770698		1.8770698		1.8770698

		PHATTTOT		166		26442.52		184		500000		4389459				Relational_revenue		1		0.0427982		0.0427982		0.0427982		0.0427982

		ENGAGCD		166		28291.63		363		721040		4696410				Return_on_marketing		1		4.7944031		4.7944031		4.7944031		4.7944031

		ENGAGTOT		166		131243.46		387		15001872		21786415				Return_on_Total_Mktg		1		3.942479		3.942479		3.942479		3.942479

		MEMSUBINC		166		29945.2		0		289796		4970904				Market_penetration		1		0.0285117		0.0285117		0.0285117		0.0285117

		PRGREVCD		166		237967.63		0		1134982		39502626				Tot_market_penetration		1		0.1322645		0.1322645		0.1322645		0.1322645

		ERNNCAPCD		166		294810.66		1399		1182013		48938570				Revenue_per_offering		1		7960.69		7960.69		7960.69		7960.69

		OPUN		142		708669.19		253000		1932690		100631025				People_per_offering		1		302.5842212		302.5842212		302.5842212		302.5842212

		OPTOTOFFRCD		142		89.0211268		1		418		12641

		year=2012 sec_no=0 size=2														year=2012 sec_no=0 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		63		1387420.65		17191.53		3136296.42		87407501.13				Number		1		63		63		63		63

		TOTOFFRCD		63		141.6349524		2		799		8923				Earned_revenue		1		0.453141		0.453141		0.453141		0.453141

		DIRMKTG		63		324354.67		6697		1126779		20434344				Program_rev_attendee		1		13.4033923		13.4033923		13.4033923		13.4033923

		MKTTOT		63		428007.84		6697		1861494		26964494				Response_to_marketing_eff		1		3.658009		3.658009		3.658009		3.658009

		EXPNDPRCD		63		5341910.02		1563268		30618506		336540331				Response_to_marketing_exp		1		2.7721275		2.7721275		2.7721275		2.7721275

		PHATTTOT		63		117005.68		275		1252909		7371358				Relational_revenue		1		0.0858409		0.0858409		0.0858409		0.0858409

		ENGAGCD		63		121752.9		328		1411924		7670433				Return_on_marketing		1		4.8350563		4.8350563		4.8350563		4.8350563

		ENGAGTOT		63		367310.1		1035		12484678		23140536				Return_on_Total_Mktg		1		3.6641223		3.6641223		3.6641223		3.6641223

		MEMSUBINC		63		458554.29		0		7846020		28888920				Market_penetration		1		0.0877549		0.0877549		0.0877549		0.0877549

		PRGREVCD		63		1568273.06		0		11520904		98801203				Tot_market_penetration		1		0.2647431		0.2647431		0.2647431		0.2647431

		ERNNCAPCD		63		2420638.63		152505		13804046		152500234				Revenue_per_offering		1		40371.79		40371.79		40371.79		40371.79

		OPUN		51		5576850.12		1124845		30293900		284419356				People_per_offering		1		859.6247093		859.6247093		859.6247093		859.6247093

		OPTOTOFFRCD		51		138.1372941		2		799		7045

		year=2012 sec_no=1 size=0														year=2012 sec_no=1 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		57		798093.27		15700.05		2964610.9		45491316.33				Number		1		57		57		57		57

		TOTOFFRCD		57		39.6140702		2		268		2258				Earned_revenue		1		0.5235574		0.5235574		0.5235574		0.5235574

		DIRMKTG		57		7127.25		215		33974		406253				Program_rev_attendee		1		12.5396662		12.5396662		12.5396662		12.5396662

		MKTTOT		57		8016.32		215		34182		456930				Response_to_marketing_eff		1		1.8202932		1.8202932		1.8202932		1.8202932

		EXPNDPRCD		57		113762.79		2202		235826		6484479				Response_to_marketing_exp		1		1.6184089		1.6184089		1.6184089		1.6184089

		PHATTTOT		57		4403.86		120		84382		251020				Relational_revenue		1		0.0394735		0.0394735		0.0394735		0.0394735

		ENGAGCD		57		4596.16		195		84431		261981				Return_on_marketing		1		7.7481446		7.7481446		7.7481446		7.7481446

		ENGAGTOT		57		5419.84		195		84431		308931				Return_on_Total_Mktg		1		6.8888167		6.8888167		6.8888167		6.8888167

		MEMSUBINC		57		4490.61		0		51014		255965				Market_penetration		1		0.0057589		0.0057589		0.0057589		0.0057589

		PRGREVCD		57		55222.93		0		193820		3147707				Tot_market_penetration		1		0.006791		0.006791		0.006791		0.006791

		ERNNCAPCD		57		59561.35		217		193820		3394997				Revenue_per_offering		1		2873.25		2873.25		2873.25		2873.25

		OPUN		50		117343.62		2041		260847		5867181				People_per_offering		1		116.0233693		116.0233693		116.0233693		116.0233693

		OPTOTOFFRCD		50		40.84004		2		268		2042

		year=2012 sec_no=1 size=1														year=2012 sec_no=1 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		102		830212.01		50886.62		3112517.07		84681624.8				Number		1		102		102		102		102

		TOTOFFRCD		102		106.7745098		1		1070		10891				Earned_revenue		1		0.5219902		0.5219902		0.5219902		0.5219902

		DIRMKTG		102		25977.36		531		144770		2649691				Program_rev_attendee		1		13.69061		13.69061		13.69061		13.69061

		MKTTOT		102		32328.88		531		196364		3297546				Response_to_marketing_eff		1		1.6061623		1.6061623		1.6061623		1.6061623

		EXPNDPRCD		102		571663.32		250513		1210467		58309659				Response_to_marketing_exp		1		1.2906064		1.2906064		1.2906064		1.2906064

		PHATTTOT		102		20128.03		101		300000		2053059				Relational_revenue		1		0.008672		0.008672		0.008672		0.008672

		ENGAGCD		102		20609		341		300191		2102118				Return_on_marketing		1		10.6078898		10.6078898		10.6078898		10.6078898

		ENGAGTOT		102		197279.17		352		17202828		20122475				Return_on_Total_Mktg		1		8.5238022		8.5238022		8.5238022		8.5238022

		MEMSUBINC		102		4957.45		0		62432		505660				Market_penetration		1		0.0248238		0.0248238		0.0248238		0.0248238

		PRGREVCD		102		275565		0		915341		28107630				Tot_market_penetration		1		0.237625		0.237625		0.237625		0.237625

		ERNNCAPCD		102		298402.68		61		932155		30437073				Revenue_per_offering		1		5661.55		5661.55		5661.55		5661.55

		OPUN		86		590117.65		38776		1177588		50750118				People_per_offering		1		193.0142319		193.0142319		193.0142319		193.0142319

		OPTOTOFFRCD		86		104.2325581		1		1070		8964

		year=2012 sec_no=1 size=2														year=2012 sec_no=1 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		63		1183992.44		22461.17		3126480.34		74591523.9				Number		1		63		63		63		63

		TOTOFFRCD		63		194.2063492		9		1076		12235				Earned_revenue		1		0.6590585		0.6590585		0.6590585		0.6590585

		DIRMKTG		63		128394.32		3787		935287		8088842				Program_rev_attendee		1		62.2507113		62.2507113		62.2507113		62.2507113

		MKTTOT		63		204864.7		3787		1550161		12906476				Response_to_marketing_eff		1		5.0182768		5.0182768		5.0182768		5.0182768

		EXPNDPRCD		63		4298475.14		1249487		33416052		270803934				Response_to_marketing_exp		1		3.1450915		3.1450915		3.1450915		3.1450915

		PHATTTOT		63		40823.71		350		285268		2571894				Relational_revenue		1		0.0130745		0.0130745		0.0130745		0.0130745

		ENGAGCD		63		41734.7		700		286729		2629286				Return_on_marketing		1		19.792973		19.792973		19.792973		19.792973

		ENGAGTOT		63		114755.05		750		4163474		7229568				Return_on_Total_Mktg		1		12.4047983		12.4047983		12.4047983		12.4047983

		MEMSUBINC		63		56200.59		0		842205		3540637				Market_penetration		1		0.0352491		0.0352491		0.0352491		0.0352491

		PRGREVCD		63		2541305.25		4517		27372077		160102231				Tot_market_penetration		1		0.0969221		0.0969221		0.0969221		0.0969221

		ERNNCAPCD		63		2832946.38		4517		33509078		178475622				Revenue_per_offering		1		24927.76		24927.76		24927.76		24927.76

		OPUN		56		4786574.21		1012464		31026259		268048156				People_per_offering		1		214.8987331		214.8987331		214.8987331		214.8987331

		OPTOTOFFRCD		56		192.0178571		9		1076		10753

		year=2012 sec_no=2 size=0														year=2012 sec_no=2 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		27		532817.07		17771.86		2923547.67		14386060.77				Number		1		27		27		27		27

		TOTOFFRCD		27		48.8148148		8		165		1318				Earned_revenue		1		0.2529358		0.2529358		0.2529358		0.2529358

		DIRMKTG		27		21136.63		599		69680		570689				Program_rev_attendee		1		2.7467494		2.7467494		2.7467494		2.7467494

		MKTTOT		27		29327.81		599		94680		791851				Response_to_marketing_eff		1		1.2639403		1.2639403		1.2639403		1.2639403

		EXPNDPRCD		27		378374.81		43510		744891		10216120				Response_to_marketing_exp		1		0.9109249		0.9109249		0.9109249		0.9109249

		PHATTTOT		27		23203.48		2493		115126		626494				Relational_revenue		1		0.0481319		0.0481319		0.0481319		0.0481319

		ENGAGCD		27		24087.78		2707		115179		650370				Return_on_marketing		1		3.0153411		3.0153411		3.0153411		3.0153411

		ENGAGTOT		27		28844.96		4065		115179		778814				Return_on_Total_Mktg		1		2.1731639		2.1731639		2.1731639		2.1731639

		MEMSUBINC		27		18211.89		0		70402		491721				Market_penetration		1		0.0452083		0.0452083		0.0452083		0.0452083

		PRGREVCD		27		63734.15		0		291256		1720822				Tot_market_penetration		1		0.0541367		0.0541367		0.0541367		0.0541367

		ERNNCAPCD		27		95704.52		290		468958		2584022				Revenue_per_offering		1		8567.53		8567.53		8567.53		8567.53

		OPUN		22		382812.68		52086		868411		8421879				People_per_offering		1		493.4522003		493.4522003		493.4522003		493.4522003

		OPTOTOFFRCD		22		44.6818182		8		165		983

		year=2012 sec_no=2 size=1														year=2012 sec_no=2 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		50		645439.88		18123.03		3184185.02		32271993.89				Number		1		50		50		50		50

		TOTOFFRCD		50		160.94		21		829		8047				Earned_revenue		1		0.3501022		0.3501022		0.3501022		0.3501022

		DIRMKTG		50		104234.74		10525		357786		5211737				Program_rev_attendee		1		8.3470328		8.3470328		8.3470328		8.3470328

		MKTTOT		50		156639.92		10525		482147		7831996				Response_to_marketing_eff		1		2.1260234		2.1260234		2.1260234		2.1260234

		EXPNDPRCD		50		2893539.8		654617		5819435		144676990				Response_to_marketing_exp		1		1.4147447		1.4147447		1.4147447		1.4147447

		PHATTTOT		50		73677.42		10289		265567		3683871				Relational_revenue		1		0.0508814		0.0508814		0.0508814		0.0508814

		ENGAGCD		50		75043.56		10417		269268		3752178				Return_on_marketing		1		5.9000276		5.9000276		5.9000276		5.9000276

		ENGAGTOT		50		91696.36		10417		319426		4584818				Return_on_Total_Mktg		1		3.9261246		3.9261246		3.9261246		3.9261246

		MEMSUBINC		50		147227.36		0		906428		7361368				Market_penetration		1		0.1162673		0.1162673		0.1162673		0.1162673

		PRGREVCD		50		614987.84		6426		3447181		30749392				Tot_market_penetration		1		0.142068		0.142068		0.142068		0.142068

		ERNNCAPCD		50		1013034.62		14344		3685380		50651731				Revenue_per_offering		1		18898.77		18898.77		18898.77		18898.77

		OPUN		44		3141920.39		328035		6031515		138244497				People_per_offering		1		466.2828383		466.2828383		466.2828383		466.2828383

		OPTOTOFFRCD		44		166.25		21		829		7315

		year=2012 sec_no=2 size=2														year=2012 sec_no=2 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		32		1112505.84		77492.86		3141413.25		35600186.84				Number		1		32		32		32		32

		TOTOFFRCD		32		380.84375		69		3096		12187				Earned_revenue		1		0.4740214		0.4740214		0.4740214		0.4740214

		DIRMKTG		32		1261504.25		122728		11829673		40368136				Program_rev_attendee		1		29.407383		29.407383		29.407383		29.407383

		MKTTOT		32		1707454.38		153513		11829673		54638540				Response_to_marketing_eff		1		3.1831648		3.1831648		3.1831648		3.1831648

		EXPNDPRCD		32		43777066.97		6952811		454185597		1400866143				Response_to_marketing_exp		1		2.3517911		2.3517911		2.3517911		2.3517911

		PHATTTOT		32		536401.5		37891		6284738		17164848				Relational_revenue		1		0.0614526		0.0614526		0.0614526		0.0614526

		ENGAGCD		32		553541.91		40493		6460058		17713341				Return_on_marketing		1		12.5042499		12.5042499		12.5042499		12.5042499

		ENGAGTOT		32		673196.66		43493		6460058		21542293				Return_on_Total_Mktg		1		9.2384105		9.2384105		9.2384105		9.2384105

		MEMSUBINC		32		2690216.72		73333		26977308		86086935				Market_penetration		1		0.4975631		0.4975631		0.4975631		0.4975631

		PRGREVCD		32		15774164.38		567564		165680450		504773260				Tot_market_penetration		1		0.6051174		0.6051174		0.6051174		0.6051174

		ERNNCAPCD		32		20751268.09		1151101		258992302		664040579				Revenue_per_offering		1		105570.83		105570.83		105570.83		105570.83

		OPUN		22		48212278.36		6768138		364679828		1060670124				People_per_offering		1		1453.46		1453.46		1453.46		1453.46

		OPTOTOFFRCD		22		456.6818182		73		3096		10047

		year=2012 sec_no=3 size=0														year=2012 sec_no=3 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		279		632512.05		2589.05		3153688.57		176470862				Number		1		279		279		279		279

		TOTOFFRCD		279		48.2305986		1		1314		13456.34				Earned_revenue		1		0.3724196		0.3724196		0.3724196		0.3724196

		DIRMKTG		279		11530.18		0		134159		3216920				Program_rev_attendee		1		1.9342354		1.9342354		1.9342354		1.9342354

		MKTTOT		279		12762.96		15		134159		3560866				Response_to_marketing_eff		1		0.7027925		0.7027925		0.7027925		0.7027925

		EXPNDPRCD		279		124937.16		3039		290989		34857469				Response_to_marketing_exp		1		0.6349094		0.6349094		0.6349094		0.6349094

		PHATTTOT		279		18160.35		72		918084		5066739				Relational_revenue		1		0.0449044		0.0449044		0.0449044		0.0449044

		ENGAGCD		279		18415.23		92		918437		5137848				Return_on_marketing		1		3.0464749		3.0464749		3.0464749		3.0464749

		ENGAGTOT		279		32843.82		92		1004903		9163426				Return_on_Total_Mktg		1		2.7522142		2.7522142		2.7522142		2.7522142

		MEMSUBINC		279		5610.23		0		133540		1565255				Market_penetration		1		0.0291144		0.0291144		0.0291144		0.0291144

		PRGREVCD		279		35126.4		0		261493		9800266				Tot_market_penetration		1		0.051926		0.051926		0.051926		0.051926

		ERNNCAPCD		279		46529.05		121		672270		12981605				Revenue_per_offering		1		2851.78		2851.78		2851.78		2851.78

		OPUN		239		128596.82		4240		555124		30734641				People_per_offering		1		381.8162402		381.8162402		381.8162402		381.8162402

		OPTOTOFFRCD		239		45.0934603		1		303.001		10777.34

		year=2012 sec_no=3 size=1														year=2012 sec_no=3 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		198		746781.19		15040.7		3184185.02		147862676				Number		1		198		198		198		198

		TOTOFFRCD		198		105.2525253		1		946		20840				Earned_revenue		1		0.3633058		0.3633058		0.3633058		0.3633058

		DIRMKTG		198		54237.87		945		489841		10739098				Program_rev_attendee		1		4.6539715		4.6539715		4.6539715		4.6539715

		MKTTOT		198		65377.06		945		489841		12944657				Response_to_marketing_eff		1		1.5376748		1.5376748		1.5376748		1.5376748

		EXPNDPRCD		198		682482.14		212952		1603862		135131463				Response_to_marketing_exp		1		1.27568		1.27568		1.27568		1.27568

		PHATTTOT		198		42516.83		210		703600		8418332				Relational_revenue		1		0.0237728		0.0237728		0.0237728		0.0237728

		ENGAGCD		198		43120.68		307		703785		8537895				Return_on_marketing		1		3.6482279		3.6482279		3.6482279		3.6482279

		ENGAGTOT		198		57135.36		307		1890420		11312801				Return_on_Total_Mktg		1		3.0266292		3.0266292		3.0266292		3.0266292

		MEMSUBINC		198		16224.48		0		317851		3212448				Market_penetration		1		0.0577421		0.0577421		0.0577421		0.0577421

		PRGREVCD		198		197872.11		0		1213865		39178677				Tot_market_penetration		1		0.0765088		0.0765088		0.0765088		0.0765088

		ERNNCAPCD		198		247949.69		3244		1216992		49094039				Revenue_per_offering		1		6699.62		6699.62		6699.62		6699.62

		OPUN		159		723474.91		192360		1798248		115032510				People_per_offering		1		409.6878599		409.6878599		409.6878599		409.6878599

		OPTOTOFFRCD		159		107.9874214		2		946		17170

		year=2012 sec_no=3 size=2														year=2012 sec_no=3 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		59		1146487.82		54818.35		3184185.02		67642781.54				Number		1		59		59		59		59

		TOTOFFRCD		59		328.8135932		2		1814		19400				Earned_revenue		1		0.4495549		0.4495549		0.4495549		0.4495549

		DIRMKTG		59		275636.07		6486		1489849		16262528				Program_rev_attendee		1		8.4816991		8.4816991		8.4816991		8.4816991

		MKTTOT		59		391114.34		6486		1489849		23075746				Response_to_marketing_eff		1		1.9036493		1.9036493		1.9036493		1.9036493

		EXPNDPRCD		59		5525106.29		1380996		47643824		325981271				Response_to_marketing_exp		1		1.3415883		1.3415883		1.3415883		1.3415883

		PHATTTOT		59		205455.03		185		3539000		12121847				Relational_revenue		1		0.0303689		0.0303689		0.0303689		0.0303689

		ENGAGCD		59		206730.27		316		3539147		12197086				Return_on_marketing		1		6.3221326		6.3221326		6.3221326		6.3221326

		ENGAGTOT		59		258842.14		326		3539147		15271686				Return_on_Total_Mktg		1		4.4554945		4.4554945		4.4554945		4.4554945

		MEMSUBINC		59		167791.44		0		3212138		9899695				Market_penetration		1		0.1803162		0.1803162		0.1803162		0.1803162

		PRGREVCD		59		1742607.78		984		25250807		102813859				Tot_market_penetration		1		0.2257696		0.2257696		0.2257696		0.2257696

		ERNNCAPCD		59		2483838.41		2788		38753387		146546466				Revenue_per_offering		1		14842.57		14842.57		14842.57		14842.57

		OPUN		48		5276533		1005669		47000974		253273584				People_per_offering		1		628.7157084		628.7157084		628.7157084		628.7157084

		OPTOTOFFRCD		48		355.5000417		18		1814		17064

		year=2012 sec_no=4 size=0														year=2012 sec_no=4 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		120		1037988.89		9725.26		3184185.02		124558667				Number		1		120		120		120		120

		TOTOFFRCD		120		24.3500083		2		208		2922				Earned_revenue		1		0.4547271		0.4547271		0.4547271		0.4547271

		DIRMKTG		120		7682.5		30		58283		921900				Program_rev_attendee		1		6.8989571		6.8989571		6.8989571		6.8989571

		MKTTOT		120		7891.6		30		58283		946992				Response_to_marketing_eff		1		1.6340239		1.6340239		1.6340239		1.6340239

		EXPNDPRCD		120		81329.88		2480		187553		9759586				Response_to_marketing_exp		1		1.5907279		1.5907279		1.5907279		1.5907279

		PHATTTOT		120		4829.55		65		92978		579546				Relational_revenue		1		0.0161561		0.0161561		0.0161561		0.0161561

		ENGAGCD		120		4943.57		78		93083		593228				Return_on_marketing		1		4.3369812		4.3369812		4.3369812		4.3369812

		ENGAGTOT		120		7315.22		78		93083		877826				Return_on_Total_Mktg		1		4.2220663		4.2220663		4.2220663		4.2220663

		MEMSUBINC		120		1313.98		0		43715		157677				Market_penetration		1		0.0047626		0.0047626		0.0047626		0.0047626

		PRGREVCD		120		33318.86		0		156861		3998263				Tot_market_penetration		1		0.0070475		0.0070475		0.0070475		0.0070475

		ERNNCAPCD		120		36982.9		95		156861		4437948				Revenue_per_offering		1		3206.02		3206.02		3206.02		3206.02

		OPUN		102		78547.56		2162		242851		8011851				People_per_offering		1		203.0211489		203.0211489		203.0211489		203.0211489

		OPTOTOFFRCD		102		24.5000098		3		208		2499

		year=2012 sec_no=4 size=1														year=2012 sec_no=4 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		94		1202622.11		49528.72		3126095.87		113046478				Number		1		94		94		94		94

		TOTOFFRCD		94		62.6489362		2		395		5889				Earned_revenue		1		0.5048084		0.5048084		0.5048084		0.5048084

		DIRMKTG		94		34248.9		382		203595		3219397				Program_rev_attendee		1		16.8661126		16.8661126		16.8661126		16.8661126

		MKTTOT		94		39887.86		382		303074		3749459				Response_to_marketing_eff		1		2.939899		2.939899		2.939899		2.939899

		EXPNDPRCD		94		517225.99		190364		1222741		48619243				Response_to_marketing_exp		1		2.5242847		2.5242847		2.5242847		2.5242847

		PHATTTOT		94		13567.77		400		66800		1275370				Relational_revenue		1		0.0079627		0.0079627		0.0079627		0.0079627

		ENGAGCD		94		13826.3		540		67039		1299672				Return_on_marketing		1		6.6815413		6.6815413		6.6815413		6.6815413

		ENGAGTOT		94		16397		540		162575		1541318				Return_on_Total_Mktg		1		5.7369701		5.7369701		5.7369701		5.7369701

		MEMSUBINC		94		4118.52		0		105468		387141				Market_penetration		1		0.0114968		0.0114968		0.0114968		0.0114968

		PRGREVCD		94		228835.47		15186		871923		21510534				Tot_market_penetration		1		0.0136344		0.0136344		0.0136344		0.0136344

		ERNNCAPCD		94		261100.04		8912		902808		24543404				Revenue_per_offering		1		9092.11		9092.11		9092.11		9092.11

		OPUN		78		525710.6		178407		1397854		41005427				People_per_offering		1		220.6948548		220.6948548		220.6948548		220.6948548

		OPTOTOFFRCD		78		57.8205128		2		285		4510

		year=2012 sec_no=4 size=2														year=2012 sec_no=4 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		34		1491568.06		87403.67		3136296.42		50713313.89				Number		1		34		34		34		34

		TOTOFFRCD		34		159.7647059		6		1965		5432				Earned_revenue		1		0.5124136		0.5124136		0.5124136		0.5124136

		DIRMKTG		34		659828.85		9689		4207330		22434181				Program_rev_attendee		1		45.737448		45.737448		45.737448		45.737448

		MKTTOT		34		866517.15		9689		5536092		29461583				Response_to_marketing_eff		1		9.9337291		9.9337291		9.9337291		9.9337291

		EXPNDPRCD		34		8477038.32		1286979		66611753		288219303				Response_to_marketing_exp		1		7.5642601		7.5642601		7.5642601		7.5642601

		PHATTTOT		34		87229.79		2024		417192		2965813				Relational_revenue		1		0.0740536		0.0740536		0.0740536		0.0740536

		ENGAGCD		34		88696.62		2407		417486		3015685				Return_on_marketing		1		6.0465197		6.0465197		6.0465197		6.0465197

		ENGAGTOT		34		92541.74		2407		417736		3146419				Return_on_Total_Mktg		1		4.6042576		4.6042576		4.6042576		4.6042576

		MEMSUBINC		34		627754.94		0		6546912		21343668				Market_penetration		1		0.0594654		0.0594654		0.0594654		0.0594654

		PRGREVCD		34		3989668.18		0		31289312		135648718				Tot_market_penetration		1		0.0620433		0.0620433		0.0620433		0.0620433

		ERNNCAPCD		34		4343749.68		110583		32789626		147687489		0.2220203365		Revenue_per_offering		1		47124.2		47124.2		47124.2		47124.2

		OPUN		30		7852462.73		1135431		59769388		235573882				People_per_offering		1		555.1702872		555.1702872		555.1702872		555.1702872

		OPTOTOFFRCD		30		166.6333333		6		1965		4999

		year=2012 sec_no=5 size=0														year=2012 sec_no=5 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		248		740661.23		3953.92		3153688.57		183683985				Number		1		248		248		248		248

		TOTOFFRCD		248		13.2663508		1		150		3290.06				Earned_revenue		1		0.4067039		0.4067039		0.4067039		0.4067039

		DIRMKTG		248		8534.13		126		53017		2116464				Program_rev_attendee		1		2.1464794		2.1464794		2.1464794		2.1464794

		MKTTOT		248		8596.02		126		53017		2131812				Response_to_marketing_eff		1		0.7332161		0.7332161		0.7332161		0.7332161

		EXPNDPRCD		248		66847.62		5334		151579		16578209				Response_to_marketing_exp		1		0.7279373		0.7279373		0.7279373		0.7279373

		PHATTTOT		248		11723.71		127		1142787		2907481				Relational_revenue		1		0.0892116		0.0892116		0.0892116		0.0892116

		ENGAGCD		248		11925.55		277		1143035		2957536				Return_on_marketing		1		2.9487145		2.9487145		2.9487145		2.9487145

		ENGAGTOT		248		45074.9		360		3251729		11178575				Return_on_Total_Mktg		1		2.9274852		2.9274852		2.9274852		2.9274852

		MEMSUBINC		248		5963.58		0		82741		1478968				Market_penetration		1		0.0161012		0.0161012		0.0161012		0.0161012

		PRGREVCD		248		25164.71		0		102532		6240848				Tot_market_penetration		1		0.0608576		0.0608576		0.0608576		0.0608576

		ERNNCAPCD		248		27187.19		72		127543		6742422				Revenue_per_offering		1		5196.74		5196.74		5196.74		5196.74

		OPUN		226		68570.6		2737		223370		15496956				People_per_offering		1		898.9320847		898.9320847		898.9320847		898.9320847

		OPTOTOFFRCD		226		13.1949336		1		150		2982.06

		year=2012 sec_no=5 size=1														year=2012 sec_no=5 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		130		818665.38		13416.24		3184185.02		106426499				Number		1		130		130		130		130

		TOTOFFRCD		130		23.6076923		1		200		3069				Earned_revenue		1		0.4176993		0.4176993		0.4176993		0.4176993

		DIRMKTG		130		28668.98		2021		195406		3726967				Program_rev_attendee		1		12.9740332		12.9740332		12.9740332		12.9740332

		MKTTOT		130		31302.1		2021		195406		4069273				Response_to_marketing_eff		1		3.4581137		3.4581137		3.4581137		3.4581137

		EXPNDPRCD		130		297184.51		155446		608876		38633986				Response_to_marketing_exp		1		3.1672182		3.1672182		3.1672182		3.1672182

		PHATTTOT		130		9051.78		600		75640		1176732				Relational_revenue		1		0.0528895		0.0528895		0.0528895		0.0528895

		ENGAGCD		130		9389.53		657		76133		1220639				Return_on_marketing		1		4.0963497		4.0963497		4.0963497		4.0963497

		ENGAGTOT		130		32439.48		657		1301772		4217133				Return_on_Total_Mktg		1		3.751766		3.751766		3.751766		3.751766

		MEMSUBINC		130		15717.95		0		148890		2043333				Market_penetration		1		0.0114693		0.0114693		0.0114693		0.0114693

		PRGREVCD		130		117438.15		1469		363260		15266960				Tot_market_penetration		1		0.0396248		0.0396248		0.0396248		0.0396248

		ERNNCAPCD		130		124133.75		1469		364132		16137388				Revenue_per_offering		1		13041.68		13041.68		13041.68		13041.68

		OPUN		118		294432.43		144085		774043		34743027				People_per_offering		1		397.7318345		397.7318345		397.7318345		397.7318345

		OPTOTOFFRCD		118		22.5762712		1		200		2664

		year=2012 sec_no=5 size=2														year=2012 sec_no=5 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		57		924067.67		111359.62		2981190.31		52671857.32				Number		1		57		57		57		57

		TOTOFFRCD		57		69.1929825		6		460		3944				Earned_revenue		1		0.3874737		0.3874737		0.3874737		0.3874737

		DIRMKTG		57		138799.82		1565		871666		7911590				Program_rev_attendee		1		13.1104353		13.1104353		13.1104353		13.1104353

		MKTTOT		57		193081.86		4425		1258931		11005666				Response_to_marketing_eff		1		4.1849487		4.1849487		4.1849487		4.1849487

		EXPNDPRCD		57		1719570.79		614099		8585330		98015535				Response_to_marketing_exp		1		3.0084139		3.0084139		3.0084139		3.0084139

		PHATTTOT		57		46137.21		400		420000		2629821				Relational_revenue		1		0.0510078		0.0510078		0.0510078		0.0510078

		ENGAGCD		57		46991.81		436		420190		2678533				Return_on_marketing		1		4.3579227		4.3579227		4.3579227		4.3579227

		ENGAGTOT		57		110616.89		436		1508036		6305163				Return_on_Total_Mktg		1		3.1327589		3.1327589		3.1327589		3.1327589

		MEMSUBINC		57		87711.44		0		726346		4999552				Market_penetration		1		0.0508532		0.0508532		0.0508532		0.0508532

		PRGREVCD		57		604878.91		9268		3246554		34478098				Tot_market_penetration		1		0.1197065		0.1197065		0.1197065		0.1197065

		ERNNCAPCD		57		666288.51		29122		3681190		37978445				Revenue_per_offering		1		21684.89		21684.89		21684.89		21684.89

		OPUN		47		1669274.96		531523		7442498		78455923				People_per_offering		1		679.1412272		679.1412272		679.1412272		679.1412272

		OPTOTOFFRCD		47		76.9787234		10		460		3618

		year=2012 sec_no=6 size=0														year=2012 sec_no=6 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		28		711325.28		7745.91		2920646.67		19917107.77				Number		1		28		28		28		28

		TOTOFFRCD		28		10.3571429		1		40		290				Earned_revenue		1		0.344591		0.344591		0.344591		0.344591

		DIRMKTG		28		17144.89		1187		118278		480057				Program_rev_attendee		1		5.2437472		5.2437472		5.2437472		5.2437472

		MKTTOT		28		17683.29		1187		118278		495132				Response_to_marketing_eff		1		1.5221155		1.5221155		1.5221155		1.5221155

		EXPNDPRCD		28		187732.61		15573		424541		5256513				Response_to_marketing_exp		1		1.4757725		1.4757725		1.4757725		1.4757725

		PHATTTOT		28		11617.57		310		85500		325292				Relational_revenue		1		0.0363747		0.0363747		0.0363747		0.0363747

		ENGAGCD		28		11894.71		364		85982		333052				Return_on_marketing		1		3.5532218		3.5532218		3.5532218		3.5532218

		ENGAGTOT		28		12056.5		364		85982		337582				Return_on_Total_Mktg		1		3.4450389		3.4450389		3.4450389		3.4450389

		MEMSUBINC		28		6828.71		0		38515		191204				Market_penetration		1		0.0167219		0.0167219		0.0167219		0.0167219

		PRGREVCD		28		60919.61		1144		164355		1705749				Tot_market_penetration		1		0.0169493		0.0169493		0.0169493		0.0169493

		ERNNCAPCD		28		64690.96		1151		164773		1811347				Revenue_per_offering		1		19437.71		19437.71		19437.71		19437.71

		OPUN		26		204096		13976		431311		5306496				People_per_offering		1		1148.46		1148.46		1148.46		1148.46

		OPTOTOFFRCD		26		10.5		1		40		273

		year=2012 sec_no=6 size=1														year=2012 sec_no=6 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		21		488280.32		34055.24		2936209.55		10253886.77				Number		1		21		21		21		21

		TOTOFFRCD		21		19.047619		5		60		400				Earned_revenue		1		0.2685194		0.2685194		0.2685194		0.2685194

		DIRMKTG		21		113348.57		225		250388		2380320				Program_rev_attendee		1		18.1306582		18.1306582		18.1306582		18.1306582

		MKTTOT		21		135577.76		225		334455		2847133				Response_to_marketing_eff		1		7.4109736		7.4109736		7.4109736		7.4109736

		EXPNDPRCD		21		1411455.52		508046		2821048		29640566				Response_to_marketing_exp		1		6.195878		6.195878		6.195878		6.195878

		PHATTTOT		21		18294.19		2309		48550		384178				Relational_revenue		1		0.0952624		0.0952624		0.0952624		0.0952624

		ENGAGCD		21		18884.62		3003		49293		396577				Return_on_marketing		1		2.9262452		2.9262452		2.9262452		2.9262452

		ENGAGTOT		21		19408.43		3003		49293		407577				Return_on_Total_Mktg		1		2.4464611		2.4464611		2.4464611		2.4464611

		MEMSUBINC		21		134458.67		0		496567		2823632				Market_penetration		1		0.0386758		0.0386758		0.0386758		0.0386758

		PRGREVCD		21		331685.71		12408		890192		6965400				Tot_market_penetration		1		0.0397485		0.0397485		0.0397485		0.0397485

		ERNNCAPCD		21		379003.19		12408		899906		7959067				Revenue_per_offering		1		89596.51		89596.51		89596.51		89596.51

		OPUN		17		1438814.47		516395		2858507		24459846				People_per_offering		1		991.4425		991.4425		991.4425		991.4425

		OPTOTOFFRCD		17		16.0588235		5		27		273

		year=2012 sec_no=6 size=2														year=2012 sec_no=6 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		25		630552.69		45870.95		2981190.31		15763817.36				Number		1		25		25		25		25

		TOTOFFRCD		25		77.16		3		560		1929				Earned_revenue		1		0.3908285		0.3908285		0.3908285		0.3908285

		DIRMKTG		25		1182518.08		157503		6511000		29562952				Program_rev_attendee		1		91.9957355		91.9957355		91.9957355		91.9957355

		MKTTOT		25		1717967.68		284453		8102000		42949192				Response_to_marketing_eff		1		14.8870425		14.8870425		14.8870425		14.8870425

		EXPNDPRCD		25		29777389.88		4132982		370358598		744434747				Response_to_marketing_exp		1		10.247106		10.247106		10.247106		10.247106

		PHATTTOT		25		115400.2		13338		809798		2885005				Relational_revenue		1		0.1252912		0.1252912		0.1252912		0.1252912

		ENGAGCD		25		121166.72		14416		875420		3029168				Return_on_marketing		1		8.9777285		8.9777285		8.9777285		8.9777285

		ENGAGTOT		25		1266847.56		14416		16569724		31671189		0.5231797265		Return_on_Total_Mktg		1		6.1795844		6.1795844		6.1795844		6.1795844

		MEMSUBINC		25		3730844.48		0		25670000		93271112				Market_penetration		1		0.1921595		0.1921595		0.1921595		0.1921595

		PRGREVCD		25		10616326.28		827216		132600000		265408157				Tot_market_penetration		1		2.0091066		2.0091066		2.0091066		2.0091066

		ERNNCAPCD		25		11637852.56		870312		147758000		290946314				Revenue_per_offering		1		368736.97		368736.97		368736.97		368736.97

		OPUN		20		31840437.65		3914777		316965000		636808753				People_per_offering		1		1570.33		1570.33		1570.33		1570.33

		OPTOTOFFRCD		20		86.35		9		560		1727

		year=2012 sec_no=7 size=0														year=2012 sec_no=7 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		39		730409.29		7263.31		3184185.02		28485962.21				Number		1		39		39		39		39

		TOTOFFRCD		39		45.5643846		2		323		1777.01				Earned_revenue		1		0.3563732		0.3563732		0.3563732		0.3563732

		DIRMKTG		39		15844.64		379		85295		617941				Program_rev_attendee		1		4.5381512		4.5381512		4.5381512		4.5381512

		MKTTOT		39		18770.33		379		85295		732043				Response_to_marketing_eff		1		1.4281564		1.4281564		1.4281564		1.4281564

		EXPNDPRCD		39		217437.44		20565		504309		8480060				Response_to_marketing_exp		1		1.2055527		1.2055527		1.2055527		1.2055527

		PHATTTOT		39		13143.05		150		50000		512579				Relational_revenue		1		0.0864685		0.0864685		0.0864685		0.0864685

		ENGAGCD		39		13617.38		166		50379		531078				Return_on_marketing		1		3.7643739		3.7643739		3.7643739		3.7643739

		ENGAGTOT		39		14793.38		166		50379		576942				Return_on_Total_Mktg		1		3.1776289		3.1776289		3.1776289		3.1776289

		MEMSUBINC		39		18801.49		0		160820		733258				Market_penetration		1		0.0186435		0.0186435		0.0186435		0.0186435

		PRGREVCD		39		59645.15		74		301868		2326161				Tot_market_penetration		1		0.0202536		0.0202536		0.0202536		0.0202536

		ERNNCAPCD		39		77488.87		83		304581		3022066				Revenue_per_offering		1		5072.91		5072.91		5072.91		5072.91

		OPUN		33		247498.39		17207		1262638		8167447				People_per_offering		1		298.8602772		298.8602772		298.8602772		298.8602772

		OPTOTOFFRCD		33		48.7882121		2		323		1610.01

		year=2012 sec_no=7 size=1														year=2012 sec_no=7 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		55		720035.45		13703.25		3126480.34		39601949.65				Number		1		55		55		55		55

		TOTOFFRCD		55		115.0668182		3		630		6328.68				Earned_revenue		1		0.4139019		0.4139019		0.4139019		0.4139019

		DIRMKTG		55		81860.51		3871		589259		4502328				Program_rev_attendee		1		8.3557455		8.3557455		8.3557455		8.3557455

		MKTTOT		55		111453.29		3871		589259		6129931				Response_to_marketing_eff		1		1.6917706		1.6917706		1.6917706		1.6917706

		EXPNDPRCD		55		1705914.87		555600		4281504		93825318				Response_to_marketing_exp		1		1.2425761		1.2425761		1.2425761		1.2425761

		PHATTTOT		55		65879.67		3300		320000		3623382				Relational_revenue		1		0.050517		0.050517		0.050517		0.050517

		ENGAGCD		55		66948.11		4595		321196		3682146				Return_on_marketing		1		6.7245341		6.7245341		6.7245341		6.7245341

		ENGAGTOT		55		184717.93		4595		2514481		10159486				Return_on_Total_Mktg		1		4.9390536		4.9390536		4.9390536		4.9390536

		MEMSUBINC		55		86177.76		0		559227		4739777				Market_penetration		1		0.0929789		0.0929789		0.0929789		0.0929789

		PRGREVCD		55		550473.78		23645		2003885		30276058				Tot_market_penetration		1		0.25654		0.25654		0.25654		0.25654

		ERNNCAPCD		55		706081.47		26684		3030701		38834481				Revenue_per_offering		1		18397.5		18397.5		18397.5		18397.5

		OPUN		46		2119581		543162		13909210		97500726				People_per_offering		1		581.8194172		581.8194172		581.8194172		581.8194172

		OPTOTOFFRCD		46		115.2103043		3		630		5299.67

		year=2012 sec_no=7 size=2														year=2012 sec_no=7 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		43		1125436.33		58429.63		3164942.95		48393762.23				Number		1		43		43		43		43

		TOTOFFRCD		43		258.8372326		6		1216		11130				Earned_revenue		1		0.4242483		0.4242483		0.4242483		0.4242483

		DIRMKTG		43		695093.77		57736		4649000		29889032				Program_rev_attendee		1		14.1612702		14.1612702		14.1612702		14.1612702

		MKTTOT		43		1004220.4		57736		5900000		43181477				Response_to_marketing_eff		1		2.6319627		2.6319627		2.6319627		2.6319627

		EXPNDPRCD		43		15845626.47		4542181		61173000		681361938				Response_to_marketing_exp		1		1.8217722		1.8217722		1.8217722		1.8217722

		PHATTTOT		43		381548.12		53584		1903099		16406569				Relational_revenue		1		0.0554173		0.0554173		0.0554173		0.0554173

		ENGAGCD		43		384835.84		59451		1907808		16547941				Return_on_marketing		1		7.7733483		7.7733483		7.7733483		7.7733483

		ENGAGTOT		43		455048.07		59451		1907808		19567067				Return_on_Total_Mktg		1		5.3804981		5.3804981		5.3804981		5.3804981

		MEMSUBINC		43		878121.07		0		7017000		37759206				Market_penetration		1		0.3419437		0.3419437		0.3419437		0.3419437

		PRGREVCD		43		5403205.98		280055		36318000		232337857				Tot_market_penetration		1		0.4043304		0.4043304		0.4043304		0.4043304

		ERNNCAPCD		43		6722480.12		754401		43695000		289066645				Revenue_per_offering		1		48564.55		48564.55		48564.55		48564.55

		OPUN		33		12709196.45		847681		57099643		419403483				People_per_offering		1		1486.79		1486.79		1486.79		1486.79

		OPTOTOFFRCD		33		261.697		6		1216		8636

		year=2012 sec_no=8 size=0														year=2012 sec_no=8 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		60		826236.92		9725.26		2979398.54		49574215.08				Number		1		60		60		60		60

		TOTOFFRCD		60		28.9667667		2		172		1738.01				Earned_revenue		1		0.4116438		0.4116438		0.4116438		0.4116438

		DIRMKTG		60		9061.28		318		48070		543677				Program_rev_attendee		1		5.558449		5.558449		5.558449		5.558449

		MKTTOT		60		9742.88		318		48070		584573				Response_to_marketing_eff		1		1.5531829		1.5531829		1.5531829		1.5531829

		EXPNDPRCD		60		90576.6		2889		229709		5434596				Response_to_marketing_exp		1		1.4445242		1.4445242		1.4445242		1.4445242

		PHATTTOT		60		6272.85		70		100140		376371				Relational_revenue		1		0.0291933		0.0291933		0.0291933		0.0291933

		ENGAGCD		60		6477.9		93		100220		388674				Return_on_marketing		1		3.8479446		3.8479446		3.8479446		3.8479446

		ENGAGTOT		60		29627.6		93		1012053		1777656				Return_on_Total_Mktg		1		3.5787472		3.5787472		3.5787472		3.5787472

		MEMSUBINC		60		2644.23		0		28098		158654				Market_penetration		1		0.0078402		0.0078402		0.0078402		0.0078402

		PRGREVCD		60		34867.32		1148		120884		2092039				Tot_market_penetration		1		0.0358585		0.0358585		0.0358585		0.0358585

		ERNNCAPCD		60		37285.3		1148		120939		2237118				Revenue_per_offering		1		3422.8		3422.8		3422.8		3422.8

		OPUN		53		93255.62		2951		245014		4942548				People_per_offering		1		223.6321394		223.6321394		223.6321394		223.6321394

		OPTOTOFFRCD		53		27.2453962		2		172		1444.01

		year=2012 sec_no=8 size=1														year=2012 sec_no=8 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		649723.69		22117.27		3176986.71		25988947.59				Number		1		40		40		40		40

		TOTOFFRCD		40		100.475		3		667		4019				Earned_revenue		1		0.4573632		0.4573632		0.4573632		0.4573632

		DIRMKTG		40		55343.65		5297		216750		2213746				Program_rev_attendee		1		6.7123124		6.7123124		6.7123124		6.7123124

		MKTTOT		40		68078.3		5297		291062		2723132				Response_to_marketing_eff		1		1.8007095		1.8007095		1.8007095		1.8007095

		EXPNDPRCD		40		679509.03		244761		1617394		27180361				Response_to_marketing_exp		1		1.4638708		1.4638708		1.4638708		1.4638708

		PHATTTOT		40		37806.38		2700		750650		1512255				Relational_revenue		1		0.0250809		0.0250809		0.0250809		0.0250809

		ENGAGCD		40		38554.95		3101		752083		1542198				Return_on_marketing		1		4.5853174		4.5853174		4.5853174		4.5853174

		ENGAGTOT		40		52441.5		3101		753083		2097660				Return_on_Total_Mktg		1		3.7275931		3.7275931		3.7275931		3.7275931

		MEMSUBINC		40		17042.73		0		117283		681709				Market_penetration		1		0.0593405		0.0593405		0.0593405		0.0593405

		PRGREVCD		40		253768.2		24072		1106013		10150728				Tot_market_penetration		1		0.0807135		0.0807135		0.0807135		0.0807135

		ERNNCAPCD		40		310782.43		24765		1163133		12431297				Revenue_per_offering		1		6258.89		6258.89		6258.89		6258.89

		OPUN		35		657183.11		231407		1713047		23001409				People_per_offering		1		383.7267977		383.7267977		383.7267977		383.7267977

		OPTOTOFFRCD		35		105		3		667		3675

		year=2012 sec_no=8 size=2														year=2012 sec_no=8 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		14		1435660.8		46141.25		3112517.07		20099251.16				Number		1		14		14		14		14

		TOTOFFRCD		14		91.7857143		11		203		1285				Earned_revenue		1		0.6544451		0.6544451		0.6544451		0.6544451

		DIRMKTG		14		789425.86		19989		3573429		11051962				Program_rev_attendee		1		30.3638066		30.3638066		30.3638066		30.3638066

		MKTTOT		14		951662.36		31101		4464822		13323273				Response_to_marketing_eff		1		6.1100936		6.1100936		6.1100936		6.1100936

		EXPNDPRCD		14		7878728		1749186		28118585		110302192				Response_to_marketing_exp		1		5.0684635		5.0684635		5.0684635		5.0684635

		PHATTTOT		14		155752.5		3752		424450		2180535				Relational_revenue		1		0.0932274		0.0932274		0.0932274		0.0932274

		ENGAGCD		14		158477.64		4220		432969		2218687				Return_on_marketing		1		5.9907321		5.9907321		5.9907321		5.9907321

		ENGAGTOT		14		729928.21		4220		8432969		10218995				Return_on_Total_Mktg		1		4.9694503		4.9694503		4.9694503		4.9694503

		MEMSUBINC		14		734513.57		0		5833988		10283190				Market_penetration		1		0.1103866		0.1103866		0.1103866		0.1103866

		PRGREVCD		14		4729238.79		4107		18454316		66209343				Tot_market_penetration		1		0.5084267		0.5084267		0.5084267		0.5084267

		ERNNCAPCD		14		5156194.57		426350		19273215		72186724				Revenue_per_offering		1		73945.76		73945.76		73945.76		73945.76

		OPUN		11		7717248.27		1438020		31012311		84889731				People_per_offering		1		1726.6		1726.6		1726.6		1726.6

		OPTOTOFFRCD		11		104.3636364		11		203		1148

		year=2012 sec_no=9 size=0														year=2012 sec_no=9 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		41		471671.58		6375.98		3164942.95		19338534.88				Number		1		41		41		41		41

		TOTOFFRCD		41		49.4634146		4		158		2028				Earned_revenue		1		0.5404832		0.5404832		0.5404832		0.5404832

		DIRMKTG		41		34516.63		1206		167617		1415182				Program_rev_attendee		1		11.908887		11.908887		11.908887		11.908887

		MKTTOT		41		39410.73		1206		167617		1615840				Response_to_marketing_eff		1		3.1650866		3.1650866		3.1650866		3.1650866

		EXPNDPRCD		41		362340.88		28180		804434		14855976				Response_to_marketing_exp		1		2.7720403		2.7720403		2.7720403		2.7720403

		PHATTTOT		41		12451.71		778		57000		510520				Relational_revenue		1		0.0379854		0.0379854		0.0379854		0.0379854

		ENGAGCD		41		12746.8		833		57176		522619				Return_on_marketing		1		4.2960729		4.2960729		4.2960729		4.2960729

		ENGAGTOT		41		12746.8		833		57176		522619				Return_on_Total_Mktg		1		3.7625786		3.7625786		3.7625786		3.7625786

		MEMSUBINC		41		13763.66		0		85870		564310				Market_penetration		1		0.0270247		0.0270247		0.0270247		0.0270247

		PRGREVCD		41		148285.98		3172		674401		6079725				Tot_market_penetration		1		0.0270247		0.0270247		0.0270247		0.0270247

		ERNNCAPCD		41		195839.15		3683		676411		8029405				Revenue_per_offering		1		7638.33		7638.33		7638.33		7638.33

		OPUN		34		375401.5		29451		793494		12763651				People_per_offering		1		257.7016765		257.7016765		257.7016765		257.7016765

		OPTOTOFFRCD		34		49.1470588		4		158		1671

		year=2012 sec_no=9 size=1														year=2012 sec_no=9 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		52		708163.8		23999.25		3009138.97		36824517.35				Number		1		52		52		52		52

		TOTOFFRCD		52		155.4865385		4		1383		8085.3				Earned_revenue		1		0.5459956		0.5459956		0.5459956		0.5459956

		DIRMKTG		52		293272.52		12384		1060551		15250171				Program_rev_attendee		1		18.1263708		18.1263708		18.1263708		18.1263708

		MKTTOT		52		384430.13		21920		1704013		19990367				Response_to_marketing_eff		1		5.7890672		5.7890672		5.7890672		5.7890672

		EXPNDPRCD		52		2775365.12		738374		8375065		144318986				Response_to_marketing_exp		1		4.4163404		4.4163404		4.4163404		4.4163404

		PHATTTOT		52		66406.23		2000		235822		3453124				Relational_revenue		1		0.0694518		0.0694518		0.0694518		0.0694518

		ENGAGCD		52		67312.38		2603		237282		3500244				Return_on_marketing		1		4.1043872		4.1043872		4.1043872		4.1043872

		ENGAGTOT		52		87964.63		2753		589299		4574161				Return_on_Total_Mktg		1		3.1311384		3.1311384		3.1311384		3.1311384

		MEMSUBINC		52		192754.02		0		1526145		10023209				Market_penetration		1		0.095052		0.095052		0.095052		0.095052

		PRGREVCD		52		1203703.96		0		6667781		62592606				Tot_market_penetration		1		0.1242151		0.1242151		0.1242151		0.1242151

		ERNNCAPCD		52		1515337.1		176588		7075425		78797529				Revenue_per_offering		1		15743.89		15743.89		15743.89		15743.89

		OPUN		45		2649976.49		636274		6624600		119248942				People_per_offering		1		432.9145486		432.9145486		432.9145486		432.9145486

		OPTOTOFFRCD		45		168.3177778		4		1383		7574.3

		year=2012 sec_no=9 size=2														year=2012 sec_no=9 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		19		1032137.47		124860.07		2982927.44		19610611.85				Number		1		19		19		19		19

		TOTOFFRCD		19		255.0526316		30		1280		4846				Earned_revenue		1		0.5954695		0.5954695		0.5954695		0.5954695

		DIRMKTG		19		2035838.42		232430		7877291		38680930				Program_rev_attendee		1		43.584621		43.584621		43.584621		43.584621

		MKTTOT		19		2883174.95		315357		14068849		54780324				Response_to_marketing_eff		1		7.9575362		7.9575362		7.9575362		7.9575362

		EXPNDPRCD		19		36972220.16		8034218		180445764		702472183				Response_to_marketing_exp		1		5.6188952		5.6188952		5.6188952		5.6188952

		PHATTTOT		19		362320.05		81811		1119598		6884081				Relational_revenue		1		0.0341098		0.0341098		0.0341098		0.0341098

		ENGAGCD		19		369332.11		83481		1149423		7017310				Return_on_marketing		1		7.7567954		7.7567954		7.7567954		7.7567954

		ENGAGTOT		19		1211932.89		83481		10102329		23026725				Return_on_Total_Mktg		1		5.4771502		5.4771502		5.4771502		5.4771502

		MEMSUBINC		19		1261114.11		0		5872633		23961168				Market_penetration		1		0.3578323		0.3578323		0.3578323		0.3578323

		PRGREVCD		19		15791582.16		1443021		76091276		300040061				Tot_market_penetration		1		1.1741972		1.1741972		1.1741972		1.1741972

		ERNNCAPCD		19		22015828.16		2385560		116305991		418300735				Revenue_per_offering		1		142128.65		142128.65		142128.65		142128.65

		OPUN		16		38445801.06		5731431		193404962		615132817				People_per_offering		1		1448.06		1448.06		1448.06		1448.06

		OPTOTOFFRCD		16		270.5		30		1280		4328

		year=2012 sec_no=10 size=0														year=2012 sec_no=10 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		87		482343.62		9725.26		2981190.31		41963894.55				Number		1		87		87		87		87

		TOTOFFRCD		87		12.4827586		1		53		1086				Earned_revenue		1		0.3635143		0.3635143		0.3635143		0.3635143

		DIRMKTG		87		18920.87		50		73167		1646116				Program_rev_attendee		1		9.4922695		9.4922695		9.4922695		9.4922695

		MKTTOT		87		19015.13		50		73167		1654316				Response_to_marketing_eff		1		3.1840405		3.1840405		3.1840405		3.1840405

		EXPNDPRCD		87		176216.83		6966		424930		15330864				Response_to_marketing_exp		1		3.1682581		3.1682581		3.1682581		3.1682581

		PHATTTOT		87		5972.01		350		58350		519565				Relational_revenue		1		0.0889532		0.0889532		0.0889532		0.0889532

		ENGAGCD		87		6309.62		654		58522		548937				Return_on_marketing		1		2.9960531		2.9960531		2.9960531		2.9960531

		ENGAGTOT		87		46598.26		654		3204976		4054049				Return_on_Total_Mktg		1		2.9812025		2.9812025		2.9812025		2.9812025

		MEMSUBINC		87		15675.05		0		163660		1363729				Market_penetration		1		0.0130812		0.0130812		0.0130812		0.0130812

		PRGREVCD		87		56687.94		0		200703		4931851				Tot_market_penetration		1		0.096608		0.096608		0.096608		0.096608

		ERNNCAPCD		87		64057.33		34		246098		5572988				Revenue_per_offering		1		13925.89		13925.89		13925.89		13925.89

		OPUN		75		175094.83		7885		438945		13132112				People_per_offering		1		505.4668508		505.4668508		505.4668508		505.4668508

		OPTOTOFFRCD		75		12.5733333		1		53		943

		year=2012 sec_no=10 size=1														year=2012 sec_no=10 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		61		649416.28		24687.09		3136296.42		39614393.06				Number		1		61		61		61		61

		TOTOFFRCD		61		33.3934426		2		146		2037				Earned_revenue		1		0.4196022		0.4196022		0.4196022		0.4196022

		DIRMKTG		61		132345.36		11389		605508		8073067				Program_rev_attendee		1		25.0026042		25.0026042		25.0026042		25.0026042

		MKTTOT		61		171537.89		11389		818076		10463811				Response_to_marketing_eff		1		7.3847374		7.3847374		7.3847374		7.3847374

		EXPNDPRCD		61		1492683.23		489409		3905208		91053677				Response_to_marketing_exp		1		5.697492		5.697492		5.697492		5.697492

		PHATTTOT		61		23228.7		2700		90766		1416951				Relational_revenue		1		0.1241965		0.1241965		0.1241965		0.1241965

		ENGAGCD		61		23978.54		3072		92631		1462691				Return_on_marketing		1		4.3883527		4.3883527		4.3883527		4.3883527

		ENGAGTOT		61		52544.98		3072		1377552		3205244				Return_on_Total_Mktg		1		3.3857134		3.3857134		3.3857134		3.3857134

		MEMSUBINC		61		185386.03		0		1041143		11308548				Market_penetration		1		0.0369232		0.0369232		0.0369232		0.0369232

		PRGREVCD		61		580778.11		27753		2120700		35427465				Tot_market_penetration		1		0.0809111		0.0809111		0.0809111		0.0809111

		ERNNCAPCD		61		626333.23		27754		2298708		38206327				Revenue_per_offering		1		42643.16		42643.16		42643.16		42643.16

		OPUN		56		1503171.29		459328		5065028		84177592				People_per_offering		1		718.0613648		718.0613648		718.0613648		718.0613648

		OPTOTOFFRCD		56		35.25		2		146		1974

		year=2012 sec_no=10 size=2														year=2012 sec_no=10 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		17		938558.54		269161.44		2960323.28		15955495.13				Number		1		17		17		17		17

		TOTOFFRCD		17		160.9411765		33		292		2736				Earned_revenue		1		0.400203		0.400203		0.400203		0.400203

		DIRMKTG		17		2437199.71		77547		15154526		41432395				Program_rev_attendee		1		42.2684215		42.2684215		42.2684215		42.2684215

		MKTTOT		17		3372343.41		245801		21409742		57329838				Response_to_marketing_eff		1		9.3561654		9.3561654		9.3561654		9.3561654

		EXPNDPRCD		17		39362869.53		4371911		111684553		669168782				Response_to_marketing_exp		1		6.7617205		6.7617205		6.7617205		6.7617205

		PHATTTOT		17		360440.76		26091		1224542		6127493				Relational_revenue		1		0.1237		0.1237		0.1237		0.1237

		ENGAGCD		17		367097.65		26619		1239218		6240660				Return_on_marketing		1		6.2511341		6.2511341		6.2511341		6.2511341

		ENGAGTOT		17		2949259.35		26619		22540646		50137409				Return_on_Total_Mktg		1		4.5177078		4.5177078		4.5177078		4.5177078

		MEMSUBINC		17		4869188.29		0		31807450		82776201				Market_penetration		1		0.3911292		0.3911292		0.3911292		0.3911292

		PRGREVCD		17		15235262.18		1121970		68311739		258999457				Tot_market_penetration		1		3.1423286		3.1423286		3.1423286		3.1423286

		ERNNCAPCD		17		15753139.29		1123035		77571487		267803368				Revenue_per_offering		1		169910.11		169910.11		169910.11		169910.11

		OPUN		13		29015418.23		4112778		111824000		377200437				People_per_offering		1		2280.94		2280.94		2280.94		2280.94

		OPTOTOFFRCD		13		170.7692308		34		292		2220

		year=2012 sec_no=11 size=0														year=2012 sec_no=11 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		219		1031218.82		10247.9		3109389.16		225836922				Number		1		219		219		219		219

		TOTOFFRCD		219		15.1598219		1		113		3320				Earned_revenue		1		0.515047		0.515047		0.515047		0.515047

		DIRMKTG		219		10116.69		266		94646		2215556				Program_rev_attendee		1		9.1744129		9.1744129		9.1744129		9.1744129

		MKTTOT		219		10393.08		266		94646		2276084				Response_to_marketing_eff		1		1.9494899		1.9494899		1.9494899		1.9494899

		EXPNDPRCD		219		101740.62		12239		232798		22281196				Response_to_marketing_exp		1		1.897647		1.897647		1.897647		1.897647

		PHATTTOT		219		5331.18		43		125000		1167528				Relational_revenue		1		0.0525744		0.0525744		0.0525744		0.0525744

		ENGAGCD		219		5599.23		80		125070		1226231				Return_on_marketing		1		4.8346257		4.8346257		4.8346257		4.8346257

		ENGAGTOT		219		12141.07		80		875429		2658895				Return_on_Total_Mktg		1		4.7060583		4.7060583		4.7060583		4.7060583

		MEMSUBINC		219		5348.95		0		83025		1171420				Market_penetration		1		0.0054297		0.0054297		0.0054297		0.0054297

		PRGREVCD		219		48910.43		0		188724		10711384				Tot_market_penetration		1		0.0117735		0.0117735		0.0117735		0.0117735

		ERNNCAPCD		219		52401.21		200		197435		11475864				Revenue_per_offering		1		6932.22		6932.22		6932.22		6932.22

		OPUN		200		104572.63		10591		270354		20914525				People_per_offering		1		369.3465755		369.3465755		369.3465755		369.3465755

		OPTOTOFFRCD		200		15.085005		1		113		3017

		year=2012 sec_no=11 size=1														year=2012 sec_no=11 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		242		1092009.11		6381.59		3151978.48		264266203				Number		1		242		242		242		242

		TOTOFFRCD		242		34.2148884		1		392		8280				Earned_revenue		1		0.4756752		0.4756752		0.4756752		0.4756752

		DIRMKTG		242		60657.74		375		359063		14679173				Program_rev_attendee		1		14.4808791		14.4808791		14.4808791		14.4808791

		MKTTOT		242		79363.84		375		414538		19206049				Response_to_marketing_eff		1		3.9066906		3.9066906		3.9066906		3.9066906

		EXPNDPRCD		242		699327.52		229798		1711060		169237260				Response_to_marketing_exp		1		2.9858816		2.9858816		2.9858816		2.9858816

		PHATTTOT		242		20314.85		990		194996		4916194				Relational_revenue		1		0.0728876		0.0728876		0.0728876		0.0728876

		ENGAGCD		242		21183.77		1092		195100		5126472				Return_on_marketing		1		4.8497835		4.8497835		4.8497835		4.8497835

		ENGAGTOT		242		33164.12		1092		2602580		8025718				Return_on_Total_Mktg		1		3.7066869		3.7066869		3.7066869		3.7066869

		MEMSUBINC		242		50972.32		0		476391		12335301				Market_penetration		1		0.0193989		0.0193989		0.0193989		0.0193989

		PRGREVCD		242		294176.9		0		1398418		71190811				Tot_market_penetration		1		0.0303698		0.0303698		0.0303698		0.0303698

		ERNNCAPCD		242		332652.77		2200		2313465		80501971				Revenue_per_offering		1		20694.66		20694.66		20694.66		20694.66

		OPUN		217		729940.2		121134		3163566		158397023				People_per_offering		1		619.1389061		619.1389061		619.1389061		619.1389061

		OPTOTOFFRCD		217		35.2719032		1		392		7654

		year=2012 sec_no=11 size=2														year=2012 sec_no=11 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		120		990238.19		38043.02		3126480.34		118828583				Number		1		120		120		120		120

		TOTOFFRCD		120		69.1416667		5		1272		8297				Earned_revenue		1		0.5747665		0.5747665		0.5747665		0.5747665

		DIRMKTG		120		778545.7		35234		9675952		93425484				Program_rev_attendee		1		32.9067383		32.9067383		32.9067383		32.9067383

		MKTTOT		120		1089066.5		35234		11200540		130687980				Response_to_marketing_eff		1		8.7504184		8.7504184		8.7504184		8.7504184

		EXPNDPRCD		120		8000690.92		1278917		63292783		960082910				Response_to_marketing_exp		1		6.2554496		6.2554496		6.2554496		6.2554496

		PHATTTOT		120		124458.79		1949		2171625		14935055				Relational_revenue		1		0.1612655		0.1612655		0.1612655		0.1612655

		ENGAGCD		120		132548.03		2456		2172224		15905763				Return_on_marketing		1		5.2604913		5.2604913		5.2604913		5.2604913

		ENGAGTOT		120		353129.78		6749		15077145		42375573				Return_on_Total_Mktg		1		3.7605903		3.7605903		3.7605903		3.7605903

		MEMSUBINC		120		1290235.42		0		13606994		154828250				Market_penetration		1		0.1338547		0.1338547		0.1338547		0.1338547

		PRGREVCD		120		4095532.89		5350		50071374		491463947				Tot_market_penetration		1		0.3566109		0.3566109		0.3566109		0.3566109

		ERNNCAPCD		120		4598529.29		215509		50926843		551823515				Revenue_per_offering		1		112025.57		112025.57		112025.57		112025.57

		OPUN		114		7918439.09		1256904		63946459		902702056				People_per_offering		1		1917.05		1917.05		1917.05		1917.05

		OPTOTOFFRCD		114		70.6842105		5		1272		8058

		year=2013 sec_no=0 size=0														year=2013 sec_no=0 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		148		705972.47		9757.21		3206948.41		104483925				Number		1		148		148		148		148

		TOTOFFRCD		148		49.0270878		1		346		7256.01				Earned_revenue		1		0.4313765		0.4313765		0.4313765		0.4313765

		DIRMKTG		148		13000.33		134		99335		1924049				Program_rev_attendee		1		6.6459987		6.6459987		6.6459987		6.6459987

		MKTTOT		148		13605.7		134		99335		2013644				Response_to_marketing_eff		1		2.3709874		2.3709874		2.3709874		2.3709874

		EXPNDPRCD		148		108786.45		2954		250824		16100394				Response_to_marketing_exp		1		2.2654927		2.2654927		2.2654927		2.2654927

		PHATTTOT		148		5738.41		32		129090		849285				Relational_revenue		1		0.054562		0.054562		0.054562		0.054562

		ENGAGCD		148		5979.45		115		129128		884958				Return_on_marketing		1		2.9335776		2.9335776		2.9335776		2.9335776

		ENGAGTOT		148		23658.58		115		1515296		3501470				Return_on_Total_Mktg		1		2.8030511		2.8030511		2.8030511		2.8030511

		MEMSUBINC		148		5935.61		0		101564		878470				Market_penetration		1		0.0084698		0.0084698		0.0084698		0.0084698

		PRGREVCD		148		38137.48		0		210651		5644347				Tot_market_penetration		1		0.033512		0.033512		0.033512		0.033512

		ERNNCAPCD		148		46927.91		987		241985		6945331				Revenue_per_offering		1		2416.37		2416.37		2416.37		2416.37

		OPUN		132		114503.14		3210		301517		15114415				People_per_offering		1		121.9620869		121.9620869		121.9620869		121.9620869

		OPTOTOFFRCD		132		47.3864167		1		341		6255.01

		year=2013 sec_no=0 size=1														year=2013 sec_no=0 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		168		1002269.54		8508.38		3206948.41		168381282				Number		1		168		168		168		168

		TOTOFFRCD		168		114.381		1		1444		19216.01				Earned_revenue		1		0.3931319		0.3931319		0.3931319		0.3931319

		DIRMKTG		168		55362.18		915		827800		9300847				Program_rev_attendee		1		6.9943923		6.9943923		6.9943923		6.9943923

		MKTTOT		168		67772.9		915		845000		11385847				Response_to_marketing_eff		1		2.1510885		2.1510885		2.1510885		2.1510885

		EXPNDPRCD		168		706363.83		247642		1601984		118669123				Response_to_marketing_exp		1		1.7571767		1.7571767		1.7571767		1.7571767

		PHATTTOT		168		31506.33		150		490000		5293063				Relational_revenue		1		0.0418307		0.0418307		0.0418307		0.0418307

		ENGAGCD		168		33053.97		329		655049		5553067				Return_on_marketing		1		3.9804718		3.9804718		3.9804718		3.9804718

		ENGAGTOT		168		205103.85		425		20001889		34457446				Return_on_Total_Mktg		1		3.2515595		3.2515595		3.2515595		3.2515595

		MEMSUBINC		168		29547.71		0		322100		4964016				Market_penetration		1		0.0329791		0.0329791		0.0329791		0.0329791

		PRGREVCD		168		220367.61		0		1270950		37021759				Tot_market_penetration		1		0.2046394		0.2046394		0.2046394		0.2046394

		ERNNCAPCD		168		277694.16		796		1323160		46652619				Revenue_per_offering		1		6505.29		6505.29		6505.29		6505.29

		OPUN		146		705601.49		166459		2043012		103017818				People_per_offering		1		288.9813014		288.9813014		288.9813014		288.9813014

		OPTOTOFFRCD		146		108.4658014		1		1444		15836.01

		year=2013 sec_no=0 size=2														year=2013 sec_no=0 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		68		1344282.89		17159.2		3159865.93		91411236.3				Number		1		68		68		68		68

		TOTOFFRCD		68		152.5736176		3		909		10375.01				Earned_revenue		1		0.4561368		0.4561368		0.4561368		0.4561368

		DIRMKTG		68		320679.1		10842		1137116		21806179				Program_rev_attendee		1		14.4365677		14.4365677		14.4365677		14.4365677

		MKTTOT		68		428552.75		10842		1922044		29141587				Response_to_marketing_eff		1		3.8223548		3.8223548		3.8223548		3.8223548

		EXPNDPRCD		68		5436207.6		1413408		33370814		369662117				Response_to_marketing_exp		1		2.8602064		2.8602064		2.8602064		2.8602064

		PHATTTOT		68		112117.47		430		1322246		7623988				Relational_revenue		1		0.0805303		0.0805303		0.0805303		0.0805303

		ENGAGCD		68		116947.46		521		1498544		7952427				Return_on_marketing		1		5.0473868		5.0473868		5.0473868		5.0473868

		ENGAGTOT		68		758816.76		521		27990796		51599540				Return_on_Total_Mktg		1		3.776878		3.776878		3.776878		3.776878

		MEMSUBINC		68		437779.49		0		7920087		29769005				Market_penetration		1		0.0869962		0.0869962		0.0869962		0.0869962

		PRGREVCD		68		1618591.46		35184		11776035		110064219				Tot_market_penetration		1		0.564477		0.564477		0.564477		0.564477

		ERNNCAPCD		68		2479654.25		13684		12844816		168616489				Revenue_per_offering		1		40052		40052		40052		40052

		OPUN		58		5967751.41		672616		35835900		346129582				People_per_offering		1		766.4985447		766.4985447		766.4985447		766.4985447

		OPTOTOFFRCD		58		149.000069		3		909		8642

		year=2013 sec_no=1 size=0														year=2013 sec_no=1 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		54		804450.56		15711.92		2984807.61		43440330.17				Number		1		54		54		54		54

		TOTOFFRCD		54		49.3705926		2		267		2666.01				Earned_revenue		1		0.5526264		0.5526264		0.5526264		0.5526264

		DIRMKTG		54		6935.13		39		31712		374497				Program_rev_attendee		1		15.6653577		15.6653577		15.6653577		15.6653577

		MKTTOT		54		7603.74		39		31712		410602				Response_to_marketing_eff		1		2.0671701		2.0671701		2.0671701		2.0671701

		EXPNDPRCD		54		113134.57		1141		234569		6109267				Response_to_marketing_exp		1		1.8854		1.8854		1.8854		1.8854

		PHATTTOT		54		3678.33		150		23872		198630				Relational_revenue		1		0.0391767		0.0391767		0.0391767		0.0391767

		ENGAGCD		54		3866.93		211		24151		208814				Return_on_marketing		1		8.3087715		8.3087715		8.3087715		8.3087715

		ENGAGTOT		54		4841.11		211		41037		261420				Return_on_Total_Mktg		1		7.5781657		7.5781657		7.5781657		7.5781657

		MEMSUBINC		54		4432.24		0		58098		239341				Market_penetration		1		0.0048069		0.0048069		0.0048069		0.0048069

		PRGREVCD		54		57622.41		694		212678		3111610				Tot_market_penetration		1		0.0060179		0.0060179		0.0060179		0.0060179

		ERNNCAPCD		54		62521.15		694		212678		3376142				Revenue_per_offering		1		2500.05		2500.05		2500.05		2500.05

		OPUN		46		114676.85		1612		257576		5275135				People_per_offering		1		78.3244787		78.3244787		78.3244787		78.3244787

		OPTOTOFFRCD		46		45.8698261		2		175		2110.01

		year=2013 sec_no=1 size=1														year=2013 sec_no=1 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		104		810383.56		50961.62		3138500.93		84279889.79				Number		1		104		104		104		104

		TOTOFFRCD		104		120.7308077		1		1146		12556				Earned_revenue		1		0.5177837		0.5177837		0.5177837		0.5177837

		DIRMKTG		104		26986.58		188		155578		2806604				Program_rev_attendee		1		15.039723		15.039723		15.039723		15.039723

		MKTTOT		104		31881.52		188		185405		3315678				Response_to_marketing_eff		1		1.7569336		1.7569336		1.7569336		1.7569336

		EXPNDPRCD		104		576231.97		225724		1237753		59928125				Response_to_marketing_exp		1		1.487182		1.487182		1.487182		1.487182

		PHATTTOT		104		18146.12		30		275000		1887196				Relational_revenue		1		0.0084912		0.0084912		0.0084912		0.0084912

		ENGAGCD		104		18839.93		318		276735		1959353				Return_on_marketing		1		10.1128998		10.1128998		10.1128998		10.1128998

		ENGAGTOT		104		104069.53		520		8119218		10823231				Return_on_Total_Mktg		1		8.5602115		8.5602115		8.5602115		8.5602115

		MEMSUBINC		104		4892.89		0		67914		508861				Market_penetration		1		0.0232482		0.0232482		0.0232482		0.0232482

		PRGREVCD		104		272912.55		0		957813		28382905				Tot_market_penetration		1		0.1284201		0.1284201		0.1284201		0.1284201

		ERNNCAPCD		104		298363.52		59		961229		31029806				Revenue_per_offering		1		4861.73		4861.73		4861.73		4861.73

		OPUN		93		607454.6		184726		1347977		56493278				People_per_offering		1		156.0490901		156.0490901		156.0490901		156.0490901

		OPTOTOFFRCD		93		124.9462688		1		1146		11620

		year=2013 sec_no=1 size=2														year=2013 sec_no=1 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		64		1228687.03		22553.59		3151185.93		78635970.07				Number		1		64		64		64		64

		TOTOFFRCD		64		189.4843906		9		894		12127				Earned_revenue		1		0.6506875		0.6506875		0.6506875		0.6506875

		DIRMKTG		64		116097.92		3811		822012		7430267				Program_rev_attendee		1		66.7522038		66.7522038		66.7522038		66.7522038

		MKTTOT		64		191736.27		3811		1528924		12271121				Response_to_marketing_eff		1		4.978409		4.978409		4.978409		4.978409

		EXPNDPRCD		64		4457669.98		1267578		35176536		285290879				Response_to_marketing_exp		1		3.0144685		3.0144685		3.0144685		3.0144685

		PHATTTOT		64		38513.56		260		288581		2464868				Relational_revenue		1		0.0117492		0.0117492		0.0117492		0.0117492

		ENGAGCD		64		39377.92		519		290035		2520187				Return_on_marketing		1		22.1439379		22.1439379		22.1439379		22.1439379

		ENGAGTOT		64		59702.88		519		700424		3820984				Return_on_Total_Mktg		1		13.4083407		13.4083407		13.4083407		13.4083407

		MEMSUBINC		64		52374.22		0		805370		3351950				Market_penetration		1		0.0320488		0.0320488		0.0320488		0.0320488

		PRGREVCD		64		2570865.17		10956		28271318		164535371				Tot_market_penetration		1		0.0485908		0.0485908		0.0485908		0.0485908

		ERNNCAPCD		64		2900549.92		10956		35604125		185635195				Revenue_per_offering		1		29134.51		29134.51		29134.51		29134.51

		OPUN		57		5493133.67		219352		47551734		313108619				People_per_offering		1		207.8161781		207.8161781		207.8161781		207.8161781

		OPTOTOFFRCD		57		188.5438772		9		894		10747

		year=2013 sec_no=2 size=0														year=2013 sec_no=2 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		27		515267.24		17799.72		2953459.56		13912215.41				Number		1		27		27		27		27

		TOTOFFRCD		27		56.4446667		8		190		1524.01				Earned_revenue		1		0.2393117		0.2393117		0.2393117		0.2393117

		DIRMKTG		27		22911.89		663		61047		618621				Program_rev_attendee		1		1.8351247		1.8351247		1.8351247		1.8351247

		MKTTOT		27		29014.85		663		89000		783401				Response_to_marketing_eff		1		0.8581662		0.8581662		0.8581662		0.8581662

		EXPNDPRCD		27		370839.59		36836		764966		10012669				Response_to_marketing_exp		1		0.6776601		0.6776601		0.6776601		0.6776601

		PHATTTOT		27		33810.3		2948		380644		912878				Relational_revenue		1		0.0436266		0.0436266		0.0436266		0.0436266

		ENGAGCD		27		34623.52		3122		380886		934835				Return_on_marketing		1		2.7080313		2.7080313		2.7080313		2.7080313

		ENGAGTOT		27		41478.11		3122		385721		1119909				Return_on_Total_Mktg		1		2.1384259		2.1384259		2.1384259		2.1384259

		MEMSUBINC		27		16178.48		0		69785		436819				Market_penetration		1		0.0671953		0.0671953		0.0671953		0.0671953

		PRGREVCD		27		62046.11		0		230317		1675245				Tot_market_penetration		1		0.0804983		0.0804983		0.0804983		0.0804983

		ERNNCAPCD		27		88746.26		340		256598		2396149				Revenue_per_offering		1		9970.71		9970.71		9970.71		9970.71

		OPUN		22		538420.91		35315		4192165		11845260				People_per_offering		1		613.4063777		613.4063777		613.4063777		613.4063777

		OPTOTOFFRCD		22		54.0002727		8		190		1188.01

		year=2013 sec_no=2 size=1														year=2013 sec_no=2 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		49		609736.65		18057.64		3188260.84		29877095.79				Number		1		49		49		49		49

		TOTOFFRCD		49		162.3675102		8		866		7956.01				Earned_revenue		1		0.3378711		0.3378711		0.3378711		0.3378711

		DIRMKTG		49		103461.94		18000		305202		5069635				Program_rev_attendee		1		8.8414371		8.8414371		8.8414371		8.8414371

		MKTTOT		49		162831.1		18000		589248		7978724				Response_to_marketing_eff		1		2.4394158		2.4394158		2.4394158		2.4394158

		EXPNDPRCD		49		2729348.31		603848		5693282		133738067				Response_to_marketing_exp		1		1.5499906		1.5499906		1.5499906		1.5499906

		PHATTTOT		49		66750.04		1350		238023		3270752				Relational_revenue		1		0.0530762		0.0530762		0.0530762		0.0530762

		ENGAGCD		49		68009.24		1423		238298		3332453				Return_on_marketing		1		5.7041874		5.7041874		5.7041874		5.7041874

		ENGAGTOT		49		89789.18		10755		330405		4399670				Return_on_Total_Mktg		1		3.6244076		3.6244076		3.6244076		3.6244076

		MEMSUBINC		49		144863.57		0		904274		7098315				Market_penetration		1		0.1115387		0.1115387		0.1115387		0.1115387

		PRGREVCD		49		590166.29		27000		3633856		28918148				Tot_market_penetration		1		0.147259		0.147259		0.147259		0.147259

		ERNNCAPCD		49		922167.86		35000		3806220		45186225				Revenue_per_offering		1		18944.15		18944.15		18944.15		18944.15

		OPUN		44		3187357.07		516279		7072227		140243711				People_per_offering		1		418.8599358		418.8599358		418.8599358		418.8599358

		OPTOTOFFRCD		44		168.2501818		8		866		7403.01

		year=2013 sec_no=2 size=2														year=2013 sec_no=2 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		33		1185279.33		77581.31		3210342.04		39114217.94				Number		1		33		33		33		33

		TOTOFFRCD		33		560.8787879		61		7361		18509				Earned_revenue		1		0.5387449		0.5387449		0.5387449		0.5387449

		DIRMKTG		33		1074880.3		61938		8123621		35471050				Program_rev_attendee		1		28.8756047		28.8756047		28.8756047		28.8756047

		MKTTOT		33		1567299.21		144509		8123621		51720874				Response_to_marketing_eff		1		2.998322		2.998322		2.998322		2.998322

		EXPNDPRCD		33		41542487.36		7217372		403538775		1370902083				Response_to_marketing_exp		1		2.0562999		2.0562999		2.0562999		2.0562999

		PHATTTOT		33		522725.45		30180		6208954		17249940				Relational_revenue		1		0.063335		0.063335		0.063335		0.063335

		ENGAGCD		33		539354.61		31478		6374104		17798702				Return_on_marketing		1		14.0425064		14.0425064		14.0425064		14.0425064

		ENGAGTOT		33		1156708.27		31478		16947768		38171373				Return_on_Total_Mktg		1		9.6305884		9.6305884		9.6305884		9.6305884

		MEMSUBINC		33		2631093.58		16300		29430108		86826088				Market_penetration		1		0.4550443		0.4550443		0.4550443		0.4550443

		PRGREVCD		33		15094013.58		191963		164986327		498102448				Tot_market_penetration		1		0.9758951		0.9758951		0.9758951		0.9758951

		ERNNCAPCD		33		22380804.82		727496		259950529		738566559				Revenue_per_offering		1		83938.88		83938.88		83938.88		83938.88

		OPUN		25		55930153.64		7425626		573806729		1398253841				People_per_offering		1		961.6241828		961.6241828		961.6241828		961.6241828

		OPTOTOFFRCD		25		666.32		63		7361		16658

		year=2013 sec_no=3 size=0														year=2013 sec_no=3 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		278		639101.92		2562.85		3185539.47		177670334				Number		1		278		278		278		278

		TOTOFFRCD		278		53.9748957		1		941		15005.02				Earned_revenue		1		0.3684683		0.3684683		0.3684683		0.3684683

		DIRMKTG		278		11835.06		81		141789		3290146				Program_rev_attendee		1		2.1439111		2.1439111		2.1439111		2.1439111

		MKTTOT		278		12901.68		81		141789		3586667				Response_to_marketing_eff		1		0.7288857		0.7288857		0.7288857		0.7288857

		EXPNDPRCD		278		126933.72		3723		287863		35287573				Response_to_marketing_exp		1		0.6686264		0.6686264		0.6686264		0.6686264

		PHATTTOT		278		17700.55		25		1014108		4920754				Relational_revenue		1		0.0431653		0.0431653		0.0431653		0.0431653

		ENGAGCD		278		17952.79		53		1014474		4990876				Return_on_marketing		1		3.206441		3.206441		3.206441		3.206441

		ENGAGTOT		278		57077.11		53		7922560		15867436				Return_on_Total_Mktg		1		2.9413545		2.9413545		2.9413545		2.9413545

		MEMSUBINC		278		5479.13		0		143041		1523198				Market_penetration		1		0.0280907		0.0280907		0.0280907		0.0280907

		PRGREVCD		278		37948.41		0		247760		10549659				Tot_market_penetration		1		0.0893083		0.0893083		0.0893083		0.0893083

		ERNNCAPCD		278		46771.05		25		258199		13002353				Revenue_per_offering		1		2287.04		2287.04		2287.04		2287.04

		OPUN		242		127649.02		4121		549497		30891063				People_per_offering		1		332.6137298		332.6137298		332.6137298		332.6137298

		OPTOTOFFRCD		242		55.8141322		1		941		13507.02

		year=2013 sec_no=3 size=1														year=2013 sec_no=3 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		194		737698.97		15068.45		3210342.04		143113600				Number		1		194		194		194		194

		TOTOFFRCD		194		109.2990876		1		694		21204.02				Earned_revenue		1		0.3543091		0.3543091		0.3543091		0.3543091

		DIRMKTG		194		57083.19		543		791946		11074139				Program_rev_attendee		1		4.2914295		4.2914295		4.2914295		4.2914295

		MKTTOT		194		68147.13		543		791946		13220543				Response_to_marketing_eff		1		1.5811488		1.5811488		1.5811488		1.5811488

		EXPNDPRCD		194		655818.08		237449		1501651		127228707				Response_to_marketing_exp		1		1.3244434		1.3244434		1.3244434		1.3244434

		PHATTTOT		194		43099.76		60		775320		8361353				Relational_revenue		1		0.0240219		0.0240219		0.0240219		0.0240219

		ENGAGCD		194		43733.77		323		775410		8484351				Return_on_marketing		1		3.2401758		3.2401758		3.2401758		3.2401758

		ENGAGTOT		194		67507.07		323		1996633		13096371				Return_on_Total_Mktg		1		2.7141213		2.7141213		2.7141213		2.7141213

		MEMSUBINC		194		15753.99		0		263276		3056274				Market_penetration		1		0.059284		0.059284		0.059284		0.059284

		PRGREVCD		194		184959.57		0		1078636		35882157				Tot_market_penetration		1		0.0915103		0.0915103		0.0915103		0.0915103

		ERNNCAPCD		194		232362.34		581		1109192		45078294				Revenue_per_offering		1		6190.62		6190.62		6190.62		6190.62

		OPUN		161		704462.48		243837		2495722		113418460				People_per_offering		1		400.1293057		400.1293057		400.1293057		400.1293057

		OPTOTOFFRCD		161		113.7951491		2		694		18321.02

		year=2013 sec_no=3 size=2														year=2013 sec_no=3 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		67		1130922.08		55183.02		3210342.04		75771779.26				Number		1		67		67		67		67

		TOTOFFRCD		67		298.470209		11		1877		19997.5				Earned_revenue		1		0.4399163		0.4399163		0.4399163		0.4399163

		DIRMKTG		67		267789.73		5006		1963501		17941912				Program_rev_attendee		1		7.4306668		7.4306668		7.4306668		7.4306668

		MKTTOT		67		377762.82		5006		1963501		25310109				Response_to_marketing_eff		1		1.6913609		1.6913609		1.6913609		1.6913609

		EXPNDPRCD		67		5525410.28		1486665		54230256		370202489				Response_to_marketing_exp		1		1.1989774		1.1989774		1.1989774		1.1989774

		PHATTTOT		67		223348.45		551		3539000		14964346				Relational_revenue		1		0.0299832		0.0299832		0.0299832		0.0299832

		ENGAGCD		67		224639.13		708		3539201		15050822				Return_on_marketing		1		6.1975039		6.1975039		6.1975039		6.1975039

		ENGAGTOT		67		308146.16		1100		3539201		20645793				Return_on_Total_Mktg		1		4.3933066		4.3933066		4.3933066		4.3933066

		MEMSUBINC		67		165669.75		0		4131229		11099873				Market_penetration		1		0.1986336		0.1986336		0.1986336		0.1986336

		PRGREVCD		67		1659627.9		304		31260284		111195069				Tot_market_penetration		1		0.2724734		0.2724734		0.2724734		0.2724734

		ERNNCAPCD		67		2430718.07		1990		45909122		162858111				Revenue_per_offering		1		16674.58		16674.58		16674.58		16674.58

		OPUN		56		5228523.75		787145		54268569		292797330				People_per_offering		1		752.6350289		752.6350289		752.6350289		752.6350289

		OPTOTOFFRCD		56		313.5625714		24		1877		17559.5

		year=2013 sec_no=4 size=0														year=2013 sec_no=4 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		117		1054005.12		9757.21		3210342.04		123318599				Number		1		117		117		117		117

		TOTOFFRCD		117		30.0512821		1		213		3516				Earned_revenue		1		0.4624187		0.4624187		0.4624187		0.4624187

		DIRMKTG		117		8122.63		125		42069		950348				Program_rev_attendee		1		8.232004		8.232004		8.232004		8.232004

		MKTTOT		117		8239.68		125		42069		964042				Response_to_marketing_eff		1		1.9732638		1.9732638		1.9732638		1.9732638

		EXPNDPRCD		117		83231.62		6889		182377		9738099				Response_to_marketing_exp		1		1.9452341		1.9452341		1.9452341		1.9452341

		PHATTTOT		117		4175.66		150		49000		488552				Relational_revenue		1		0.0156853		0.0156853		0.0156853		0.0156853

		ENGAGCD		117		4279.15		204		49063		500661				Return_on_marketing		1		4.2318835		4.2318835		4.2318835		4.2318835

		ENGAGTOT		117		8916		204		410050		1043172				Return_on_Total_Mktg		1		4.1717705		4.1717705		4.1717705		4.1717705

		MEMSUBINC		117		1305.51		0		31362		152745				Market_penetration		1		0.0040599		0.0040599		0.0040599		0.0040599

		PRGREVCD		117		34374.03		435		102557		4021762				Tot_market_penetration		1		0.0084592		0.0084592		0.0084592		0.0084592

		ERNNCAPCD		117		38487.85		500		134946		4503079				Revenue_per_offering		1		2893.64		2893.64		2893.64		2893.64

		OPUN		101		84459.76		6586		193264		8530436				People_per_offering		1		142.3950512		142.3950512		142.3950512		142.3950512

		OPTOTOFFRCD		101		29.1881188		2		156		2948

		year=2013 sec_no=4 size=1														year=2013 sec_no=4 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		95		1183062.36		49723.45		3113386.02		112390925				Number		1		95		95		95		95

		TOTOFFRCD		95		79.8842105		2		890		7589				Earned_revenue		1		0.4814078		0.4814078		0.4814078		0.4814078

		DIRMKTG		95		33593.81		54		142709		3191412				Program_rev_attendee		1		9.5564555		9.5564555		9.5564555		9.5564555

		MKTTOT		95		38702.71		54		284903		3676757				Response_to_marketing_eff		1		1.668164		1.668164		1.668164		1.668164

		EXPNDPRCD		95		519408.19		191127		1280206		49343778				Response_to_marketing_exp		1		1.4479605		1.4479605		1.4479605		1.4479605

		PHATTTOT		95		23200.78		88		514203		2204074				Relational_revenue		1		0.0073557		0.0073557		0.0073557		0.0073557

		ENGAGCD		95		23468.68		320		514538		2229525				Return_on_marketing		1		6.5999423		6.5999423		6.5999423		6.5999423

		ENGAGTOT		95		27528.37		320		514538		2615195				Return_on_Total_Mktg		1		5.7287264		5.7287264		5.7287264		5.7287264

		MEMSUBINC		95		3820.59		0		102885		362956				Market_penetration		1		0.0198372		0.0198372		0.0198372		0.0198372

		PRGREVCD		95		221717.21		5750		729275		21063135				Tot_market_penetration		1		0.0232687		0.0232687		0.0232687		0.0232687

		ERNNCAPCD		95		250047.18		7325		992644		23754482				Revenue_per_offering		1		7197.28		7197.28		7197.28		7197.28

		OPUN		83		522452.81		174930		1330714		43363583				People_per_offering		1		293.783766		293.783766		293.783766		293.783766

		OPTOTOFFRCD		83		72.5903614		2		890		6025

		year=2013 sec_no=4 size=2														year=2013 sec_no=4 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		36		1528781.2		87626.53		3159865.93		55036123.03				Number		1		36		36		36		36

		TOTOFFRCD		36		169.0277778		8		2344		6085				Earned_revenue		1		0.6284292		0.6284292		0.6284292		0.6284292

		DIRMKTG		36		695819.08		18041		4735962		25049487				Program_rev_attendee		1		52.8878441		52.8878441		52.8878441		52.8878441

		MKTTOT		36		888947.47		18041		5807417		32002109				Response_to_marketing_eff		1		11.6203508		11.6203508		11.6203508		11.6203508

		EXPNDPRCD		36		8160393.67		1310693		62112681		293774172				Response_to_marketing_exp		1		9.0957701		9.0957701		9.0957701		9.0957701

		PHATTTOT		36		76499.19		845		420352		2753971				Relational_revenue		1		0.0722771		0.0722771		0.0722771		0.0722771

		ENGAGCD		36		77898.31		1341		430547		2804339				Return_on_marketing		1		5.8145538		5.8145538		5.8145538		5.8145538

		ENGAGTOT		36		83905.11		1341		430547		3020584				Return_on_Total_Mktg		1		4.5513122		4.5513122		4.5513122		4.5513122

		MEMSUBINC		36		589809.72		0		6526565		21233150				Market_penetration		1		0.0509545		0.0509545		0.0509545		0.0509545

		PRGREVCD		36		4045877.47		35060		33423744		145651589				Tot_market_penetration		1		0.0548837		0.0548837		0.0548837		0.0548837

		ERNNCAPCD		36		5128229.78		127303		33971064		184616272		0.1840090455		Revenue_per_offering		1		47834.89		47834.89		47834.89		47834.89

		OPUN		32		8424920.53		1367653		66141291		269597457				People_per_offering		1		460.8609696		460.8609696		460.8609696		460.8609696

		OPTOTOFFRCD		32		176.125		8		2344		5636

		year=2013 sec_no=5 size=0														year=2013 sec_no=5 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		240		750680.44		3997.39		3185539.47		180163304				Number		1		240		240		240		240

		TOTOFFRCD		240		11.8418833		1		66.052		2842.05				Earned_revenue		1		0.4071716		0.4071716		0.4071716		0.4071716

		DIRMKTG		240		8731.37		40		78610		2095528				Program_rev_attendee		1		2.295665		2.295665		2.295665		2.295665

		MKTTOT		240		8809.06		40		78610		2114174				Response_to_marketing_eff		1		0.8181427		0.8181427		0.8181427		0.8181427

		EXPNDPRCD		240		64760.63		2148		152063		15542551				Response_to_marketing_exp		1		0.8109271		0.8109271		0.8109271		0.8109271

		PHATTTOT		240		10767.14		45		1137954		2584114				Relational_revenue		1		0.0855244		0.0855244		0.0855244		0.0855244

		ENGAGCD		240		10973.76		56		1138213		2633703				Return_on_marketing		1		2.8309142		2.8309142		2.8309142		2.8309142

		ENGAGTOT		240		33145.23		56		3151849		7954856				Return_on_Total_Mktg		1		2.8059469		2.8059469		2.8059469		2.8059469

		MEMSUBINC		240		5538.61		0		76260		1329267				Market_penetration		1		0.0146184		0.0146184		0.0146184		0.0146184

		PRGREVCD		240		24717.75		0		118822		5932260				Tot_market_penetration		1		0.0441536		0.0441536		0.0441536		0.0441536

		ERNNCAPCD		240		26368.69		47		118822		6328485				Revenue_per_offering		1		5644.09		5644.09		5644.09		5644.09

		OPUN		221		65942.63		1620		217451		14573321				People_per_offering		1		926.6906446		926.6906446		926.6906446		926.6906446

		OPTOTOFFRCD		221		11.6834932		1		66.052		2582.05

		year=2013 sec_no=5 size=1														year=2013 sec_no=5 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		143		807677.28		13318.79		3210342.04		115497852				Number		1		143		143		143		143

		TOTOFFRCD		143		29.7482517		2		220		4254				Earned_revenue		1		0.4079915		0.4079915		0.4079915		0.4079915

		DIRMKTG		143		27294.41		1229		196031		3903101				Program_rev_attendee		1		9.572096		9.572096		9.572096		9.572096

		MKTTOT		143		30012.24		1229		196031		4291751				Response_to_marketing_eff		1		2.4534582		2.4534582		2.4534582		2.4534582

		EXPNDPRCD		143		300259.65		154953		601740		42937130				Response_to_marketing_exp		1		2.2312793		2.2312793		2.2312793		2.2312793

		PHATTTOT		143		12232.63		241		272061		1749266				Relational_revenue		1		0.055		0.055		0.055		0.055

		ENGAGCD		143		12567.52		264		272716		1797156				Return_on_marketing		1		4.2899587		4.2899587		4.2899587		4.2899587

		ENGAGTOT		143		26702.97		264		1302491		3818524				Return_on_Total_Mktg		1		3.901471		3.901471		3.901471		3.901471

		MEMSUBINC		143		16514.27		0		155697		2361541				Market_penetration		1		0.0155601		0.0155601		0.0155601		0.0155601

		PRGREVCD		143		117091.9		0		471269		16744142				Tot_market_penetration		1		0.0330614		0.0330614		0.0330614		0.0330614

		ERNNCAPCD		143		122503.4		92		479557		17517986				Revenue_per_offering		1		10568.06		10568.06		10568.06		10568.06

		OPUN		134		297719.62		96940		665063		39894429				People_per_offering		1		422.4626234		422.4626234		422.4626234		422.4626234

		OPTOTOFFRCD		134		28.1716418		2		220		3775

		year=2013 sec_no=5 size=2														year=2013 sec_no=5 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		52		955391.57		111490.79		3164188.3		49680361.89				Number		1		52		52		52		52

		TOTOFFRCD		52		81.6538654		6		444		4246				Earned_revenue		1		0.3912046		0.3912046		0.3912046		0.3912046

		DIRMKTG		52		147972.6		3360		952267		7694575				Program_rev_attendee		1		15.321343		15.321343		15.321343		15.321343

		MKTTOT		52		200732.23		7700		1404600		10438076				Response_to_marketing_eff		1		4.5064101		4.5064101		4.5064101		4.5064101

		EXPNDPRCD		52		1918688.4		618621		10881528		99771797				Response_to_marketing_exp		1		3.3219638		3.3219638		3.3219638		3.3219638

		PHATTTOT		52		44543.71		626		242925		2316273				Relational_revenue		1		0.0487796		0.0487796		0.0487796		0.0487796

		ENGAGCD		52		45537.04		661		244037		2367926				Return_on_marketing		1		4.6121343		4.6121343		4.6121343		4.6121343

		ENGAGTOT		52		120561.67		661		1733666		6269207				Return_on_Total_Mktg		1		3.3998998		3.3998998		3.3998998		3.3998998

		MEMSUBINC		52		93592.88		0		724364		4866830				Market_penetration		1		0.0476632		0.0476632		0.0476632		0.0476632

		PRGREVCD		52		682469.48		15483		4168214		35488413				Tot_market_penetration		1		0.1261908		0.1261908		0.1261908		0.1261908

		ERNNCAPCD		52		750599.75		22147		4307451		39031187				Revenue_per_offering		1		23355.57		23355.57		23355.57		23355.57

		OPUN		45		2049581.11		623232		10093952		92231150				People_per_offering		1		557.6838065		557.6838065		557.6838065		557.6838065

		OPTOTOFFRCD		45		87.7555778		6		444		3949

		year=2013 sec_no=6 size=0														year=2013 sec_no=6 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		28		716835.56		7785.58		2948037.86		20071395.74				Number		1		28		28		28		28

		TOTOFFRCD		28		10.3928571		2		41		291				Earned_revenue		1		0.3357408		0.3357408		0.3357408		0.3357408

		DIRMKTG		28		17964.89		189		90766		503017				Program_rev_attendee		1		7.2765169		7.2765169		7.2765169		7.2765169

		MKTTOT		28		19025.79		189		90766		532722				Response_to_marketing_eff		1		2.2294194		2.2294194		2.2294194		2.2294194

		EXPNDPRCD		28		196040.46		12483		432512		5489133				Response_to_marketing_exp		1		2.1051052		2.1051052		2.1051052		2.1051052

		PHATTTOT		28		8533.96		100		90450		238951				Relational_revenue		1		0.029526		0.029526		0.029526		0.029526

		ENGAGCD		28		8814.79		139		90926		246814				Return_on_marketing		1		3.4566048		3.4566048		3.4566048		3.4566048

		ENGAGTOT		28		13388		139		107684		374864				Return_on_Total_Mktg		1		3.2638618		3.2638618		3.2638618		3.2638618

		MEMSUBINC		28		5788.29		0		33597		162072				Market_penetration		1		0.0122968		0.0122968		0.0122968		0.0122968

		PRGREVCD		28		62097.54		478		187062		1738731				Tot_market_penetration		1		0.0186765		0.0186765		0.0186765		0.0186765

		ERNNCAPCD		28		65818.79		478		187062		1842926				Revenue_per_offering		1		19857.53		19857.53		19857.53		19857.53

		OPUN		27		209607.3		13396		524381		5659397				People_per_offering		1		848.1580756		848.1580756		848.1580756		848.1580756

		OPTOTOFFRCD		27		10.5555556		2		41		285

		year=2013 sec_no=6 size=1														year=2013 sec_no=6 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		22		486081.2		34111.43		2966341.72		10693786.41				Number		1		22		22		22		22

		TOTOFFRCD		22		20.3637727		6		64		448.003				Earned_revenue		1		0.280616		0.280616		0.280616		0.280616

		DIRMKTG		22		127316.18		240		477882		2800956				Program_rev_attendee		1		18.7589833		18.7589833		18.7589833		18.7589833

		MKTTOT		22		151650.5		240		477882		3336311				Response_to_marketing_eff		1		7.3915705		7.3915705		7.3915705		7.3915705

		EXPNDPRCD		22		1567442.82		489589		3029799		34483742				Response_to_marketing_exp		1		6.2054957		6.2054957		6.2054957		6.2054957

		PHATTTOT		22		20516.68		2124		55931		451367				Relational_revenue		1		0.1045663		0.1045663		0.1045663		0.1045663

		ENGAGCD		22		21124.36		2753		56630		464736				Return_on_marketing		1		3.0229629		3.0229629		3.0229629		3.0229629

		ENGAGTOT		22		21533.45		2753		56630		473736				Return_on_Total_Mktg		1		2.5378887		2.5378887		2.5378887		2.5378887

		MEMSUBINC		22		163901.64		0		731043		3605836				Market_penetration		1		0.0434585		0.0434585		0.0434585		0.0434585

		PRGREVCD		22		384872.09		17302		1086394		8467186				Tot_market_penetration		1		0.0443001		0.0443001		0.0443001		0.0443001

		ERNNCAPCD		22		439849.5		17302		1192415		9676689				Revenue_per_offering		1		80964.91		80964.91		80964.91		80964.91

		OPUN		19		1576697.79		579106		3318116		29957258				People_per_offering		1		1037.35		1037.35		1037.35		1037.35

		OPTOTOFFRCD		19		19.4738421		6		64		370.003

		year=2013 sec_no=6 size=2														year=2013 sec_no=6 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		24		648330.83		45987.08		3003398.17		15559940.03				Number		1		24		24		24		24

		TOTOFFRCD		24		84.7916667		3		551		2035				Earned_revenue		1		0.4668579		0.4668579		0.4668579		0.4668579

		DIRMKTG		24		1229321.58		283248		6825000		29503718				Program_rev_attendee		1		89.3034662		89.3034662		89.3034662		89.3034662

		MKTTOT		24		1784452.17		372683		8458000		42826852				Response_to_marketing_eff		1		14.8314661		14.8314661		14.8314661		14.8314661

		EXPNDPRCD		24		26325279.29		4014231		256668000		631806703				Response_to_marketing_exp		1		10.2175008		10.2175008		10.2175008		10.2175008

		PHATTTOT		24		120315.29		11045		763421		2887567				Relational_revenue		1		0.13604		0.13604		0.13604		0.13604

		ENGAGCD		24		126063.88		12378		829043		3025533				Return_on_marketing		1		8.7402456		8.7402456		8.7402456		8.7402456

		ENGAGTOT		24		1408294.71		12378		16636646		33799073		0.4922219612		Return_on_Total_Mktg		1		6.0212164		6.0212164		6.0212164		6.0212164

		MEMSUBINC		24		3581291.38		0		21012000		85950993				Market_penetration		1		0.1944437		0.1944437		0.1944437		0.1944437

		PRGREVCD		24		10744572.58		926610		128293000		257869742				Tot_market_penetration		1		2.1721853		2.1721853		2.1721853		2.1721853

		ERNNCAPCD		24		12290165		975096		144627000		294963960				Revenue_per_offering		1		364304.12		364304.12		364304.12		364304.12

		OPUN		19		36181151.58		3673802		331379000		687441880				People_per_offering		1		1486.75		1486.75		1486.75		1486.75

		OPTOTOFFRCD		19		99.3157895		24		551		1887

		year=2013 sec_no=7 size=0														year=2013 sec_no=7 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		39		801792.94		7299.84		3210342.04		31269924.64				Number		1		39		39		39		39

		TOTOFFRCD		39		67.3333333		7		722		2626				Earned_revenue		1		0.3730223		0.3730223		0.3730223		0.3730223

		DIRMKTG		39		14872.77		1195		77775		580038				Program_rev_attendee		1		5.2986973		5.2986973		5.2986973		5.2986973

		MKTTOT		39		17029.64		1195		77775		664156				Response_to_marketing_eff		1		1.2063632		1.2063632		1.2063632		1.2063632

		EXPNDPRCD		39		246825.26		24473		547943		9626185				Response_to_marketing_exp		1		1.0535725		1.0535725		1.0535725		1.0535725

		PHATTTOT		39		14116.51		1322		63600		550544				Relational_revenue		1		0.0944526		0.0944526		0.0944526		0.0944526

		ENGAGCD		39		14551.95		1507		63938		567526				Return_on_marketing		1		5.029267		5.029267		5.029267		5.029267

		ENGAGTOT		39		15351.15		1541		63938		598695				Return_on_Total_Mktg		1		4.3922904		4.3922904		4.3922904		4.3922904

		MEMSUBINC		39		23313.28		0		261506		909218				Market_penetration		1		0.0181493		0.0181493		0.0181493		0.0181493

		PRGREVCD		39		74799.13		92		383016		2917166				Tot_market_penetration		1		0.019146		0.019146		0.019146		0.019146

		ERNNCAPCD		39		92071.33		6207		394617		3590782				Revenue_per_offering		1		3603.23		3603.23		3603.23		3603.23

		OPUN		32		257743.38		17652		531089		8247788				People_per_offering		1		216.1180503		216.1180503		216.1180503		216.1180503

		OPTOTOFFRCD		32		71.53125		7		722		2289

		year=2013 sec_no=7 size=1														year=2013 sec_no=7 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		51		656090.35		13665.29		3151185.93		33460607.85				Number		1		51		51		51		51

		TOTOFFRCD		51		141.5098627		4		1062		7217				Earned_revenue		1		0.4072657		0.4072657		0.4072657		0.4072657

		DIRMKTG		51		84253.63		1979		647698		4296935				Program_rev_attendee		1		8.3465548		8.3465548		8.3465548		8.3465548

		MKTTOT		51		116459.71		1979		647698		5939445				Response_to_marketing_eff		1		1.8306799		1.8306799		1.8306799		1.8306799

		EXPNDPRCD		51		1623306.51		549903		3962142		82788632				Response_to_marketing_exp		1		1.3244188		1.3244188		1.3244188		1.3244188

		PHATTTOT		51		63615.55		4859		400000		3244393				Relational_revenue		1		0.049042		0.049042		0.049042		0.049042

		ENGAGCD		51		64569.18		5925		401196		3293028				Return_on_marketing		1		6.3020511		6.3020511		6.3020511		6.3020511

		ENGAGTOT		51		84481.76		5925		762800		4308570				Return_on_Total_Mktg		1		4.559265		4.559265		4.559265		4.559265

		MEMSUBINC		51		79610.25		0		448090		4060123				Market_penetration		1		0.0984151		0.0984151		0.0984151		0.0984151

		PRGREVCD		51		530970.67		18305		1937677		27079504				Tot_market_penetration		1		0.1287654		0.1287654		0.1287654		0.1287654

		ERNNCAPCD		51		661117.02		23421		2243951		33716968				Revenue_per_offering		1		13219.61		13219.61		13219.61		13219.61

		OPUN		43		1923608.12		485295		7430797		82715149				People_per_offering		1		456.2874645		456.2874645		456.2874645		456.2874645

		OPTOTOFFRCD		43		145.5116977		4		1062		6257

		year=2013 sec_no=7 size=2														year=2013 sec_no=7 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		47		1118902.59		58515.42		3188260.84		52588421.75				Number		1		47		47		47		47

		TOTOFFRCD		47		306.9574681		6		1215		14427				Earned_revenue		1		0.4390044		0.4390044		0.4390044		0.4390044

		DIRMKTG		47		668922.34		25365		4945000		31439350				Program_rev_attendee		1		14.1133032		14.1133032		14.1133032		14.1133032

		MKTTOT		47		995930.09		63333		5514000		46808714				Response_to_marketing_eff		1		2.8991175		2.8991175		2.8991175		2.8991175

		EXPNDPRCD		47		14670915.34		4025420		56626305		689533021				Response_to_marketing_exp		1		1.9472095		1.9472095		1.9472095		1.9472095

		PHATTTOT		47		343528.7		51709		1436768		16145849				Relational_revenue		1		0.0563698		0.0563698		0.0563698		0.0563698

		ENGAGCD		47		346742.7		56261		1441979		16296907				Return_on_marketing		1		7.2479635		7.2479635		7.2479635		7.2479635

		ENGAGTOT		47		463345		71352		2220916		21777215				Return_on_Total_Mktg		1		4.8681376		4.8681376		4.8681376		4.8681376

		MEMSUBINC		47		826996.83		0		7032000		38868851				Market_penetration		1		0.3098953		0.3098953		0.3098953		0.3098953

		PRGREVCD		47		4848324.72		366661		30969000		227871262				Tot_market_penetration		1		0.4141066		0.4141066		0.4141066		0.4141066

		ERNNCAPCD		47		6440596.19		713531		37188000		302708021				Revenue_per_offering		1		43772.18		43772.18		43772.18		43772.18

		OPUN		38		12915096.95		815275		60342691		490773684				People_per_offering		1		1129.61		1129.61		1129.61		1129.61

		OPTOTOFFRCD		38		295.0526579		6		1035		11212

		year=2013 sec_no=8 size=0														year=2013 sec_no=8 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		54		828540.22		9757.21		2953459.56		44741171.61				Number		1		54		54		54		54

		TOTOFFRCD		54		25.9632222		2		185		1402.01				Earned_revenue		1		0.3925186		0.3925186		0.3925186		0.3925186

		DIRMKTG		54		8577.69		512		36921		463195				Program_rev_attendee		1		5.1313826		5.1313826		5.1313826		5.1313826

		MKTTOT		54		8899.52		512		40414		480574				Response_to_marketing_eff		1		1.542234		1.542234		1.542234		1.542234

		EXPNDPRCD		54		81746.41		3967		212577		4414306				Response_to_marketing_exp		1		1.4864622		1.4864622		1.4864622		1.4864622

		PHATTTOT		54		5770.54		197		43054		311609				Relational_revenue		1		0.0257864		0.0257864		0.0257864		0.0257864

		ENGAGCD		54		5942.19		222		43114		320878				Return_on_marketing		1		3.4520774		3.4520774		3.4520774		3.4520774

		ENGAGTOT		54		8503.81		222		111539		459206				Return_on_Total_Mktg		1		3.3272399		3.3272399		3.3272399		3.3272399

		MEMSUBINC		54		2107.94		0		28776		113829				Market_penetration		1		0.0071719		0.0071719		0.0071719		0.0071719

		PRGREVCD		54		29610.83		583		124484		1598985				Tot_market_penetration		1		0.0102636		0.0102636		0.0102636		0.0102636

		ERNNCAPCD		54		32086.98		879		124505		1732697				Revenue_per_offering		1		3543.91		3543.91		3543.91		3543.91

		OPUN		48		82470.71		5093		210790		3958594				People_per_offering		1		228.8693266		228.8693266		228.8693266		228.8693266

		OPTOTOFFRCD		48		23.271125		2		185		1117.01

		year=2013 sec_no=8 size=1														year=2013 sec_no=8 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		45		689570.45		22103.32		3206948.41		31030670.28				Number		1		45		45		45		45

		TOTOFFRCD		45		108.4222222		2		668		4879				Earned_revenue		1		0.4565205		0.4565205		0.4565205		0.4565205

		DIRMKTG		45		53034.91		1774		201793		2386571				Program_rev_attendee		1		4.0362127		4.0362127		4.0362127		4.0362127

		MKTTOT		45		66337.67		1774		280054		2985195				Response_to_marketing_eff		1		1.1631376		1.1631376		1.1631376		1.1631376

		EXPNDPRCD		45		611189.53		250328		1572129		27503529				Response_to_marketing_exp		1		0.9298925		0.9298925		0.9298925		0.9298925

		PHATTTOT		45		57033.38		1000		1801500		2566502				Relational_revenue		1		0.0298073		0.0298073		0.0298073		0.0298073

		ENGAGCD		45		57570		1228		1803132		2590650				Return_on_marketing		1		4.3405153		4.3405153		4.3405153		4.3405153

		ENGAGTOT		45		145415.62		1228		3518472		6543703				Return_on_Total_Mktg		1		3.4701076		3.4701076		3.4701076		3.4701076

		MEMSUBINC		45		18217.93		0		215630		819807				Market_penetration		1		0.0834868		0.0834868		0.0834868		0.0834868

		PRGREVCD		45		230198.84		9963		1101849		10358948				Tot_market_penetration		1		0.2108786		0.2108786		0.2108786		0.2108786

		ERNNCAPCD		45		279020.53		10590		1171168		12555924				Revenue_per_offering		1		5313.96		5313.96		5313.96		5313.96

		OPUN		40		569922.65		119446		1630373		22796906				People_per_offering		1		530.979709		530.979709		530.979709		530.979709

		OPTOTOFFRCD		40		107.25		2		668		4290

		year=2013 sec_no=8 size=2														year=2013 sec_no=8 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		14		1449930.34		47038.6		3138500.93		20299024.72				Number		1		14		14		14		14

		TOTOFFRCD		14		155.2857143		10		1025		2174				Earned_revenue		1		0.6220799		0.6220799		0.6220799		0.6220799

		DIRMKTG		14		1007167.36		20450		5199208		14100343				Program_rev_attendee		1		29.1469474		29.1469474		29.1469474		29.1469474

		MKTTOT		14		1228954.07		32328		5912811		17205357				Response_to_marketing_eff		1		8.5137102		8.5137102		8.5137102		8.5137102

		EXPNDPRCD		14		7464924.43		1679134		28113111		104508942				Response_to_marketing_exp		1		6.9772591		6.9772591		6.9772591		6.9772591

		PHATTTOT		14		144350		13086		429647		2020900				Relational_revenue		1		0.0711455		0.0711455		0.0711455		0.0711455

		ENGAGCD		14		146867.5		13656		430425		2056145				Return_on_marketing		1		4.1774208		4.1774208		4.1774208		4.1774208

		ENGAGTOT		14		718992		13656		8407161		10065888				Return_on_Total_Mktg		1		3.4235306		3.4235306		3.4235306		3.4235306

		MEMSUBINC		14		531095.5		0		4936704		7435337				Market_penetration		1		0.1012928		0.1012928		0.1012928		0.1012928

		PRGREVCD		14		4207361.86		56678		18942783		58903066				Tot_market_penetration		1		0.4958804		0.4958804		0.4958804		0.4958804

		ERNNCAPCD		14		4643779.14		432134		19824493		65012908				Revenue_per_offering		1		43602.46		43602.46		43602.46		43602.46

		OPUN		13		7140741.38		1707243		30236909		92829638				People_per_offering		1		945.7888684		945.7888684		945.7888684		945.7888684

		OPTOTOFFRCD		13		163.7692308		10		1025		2129

		year=2013 sec_no=9 size=0														year=2013 sec_no=9 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		39		486318.5		6326.38		3188260.84		18966421.31				Number		1		39		39		39		39

		TOTOFFRCD		39		57.1282051		7		226		2228				Earned_revenue		1		0.5174127		0.5174127		0.5174127		0.5174127

		DIRMKTG		39		33535.87		200		117057		1307899				Program_rev_attendee		1		10.9785087		10.9785087		10.9785087		10.9785087

		MKTTOT		39		40013.08		200		147325		1560510				Response_to_marketing_eff		1		3.1139575		3.1139575		3.1139575		3.1139575

		EXPNDPRCD		39		351844.97		28470		839628		13721954				Response_to_marketing_exp		1		2.6098788		2.6098788		2.6098788		2.6098788

		PHATTTOT		39		12849.59		720		57000		501134				Relational_revenue		1		0.0374921		0.0374921		0.0374921		0.0374921

		ENGAGCD		39		13162.44		743		57177		513335				Return_on_marketing		1		4.2065205		4.2065205		4.2065205		4.2065205

		ENGAGTOT		39		13162.44		743		57177		513335				Return_on_Total_Mktg		1		3.5255807		3.5255807		3.5255807		3.5255807

		MEMSUBINC		39		13191.41		0		95644		514465				Market_penetration		1		0.0270655		0.0270655		0.0270655		0.0270655

		PRGREVCD		39		141069.33		9606		641346		5501704		390748752		Tot_market_penetration		1		0.0270655		0.0270655		0.0270655		0.0270655

		ERNNCAPCD		39		182049.05		9735		643851		7099913				Revenue_per_offering		1		7076.05		7076.05		7076.05		7076.05

		OPUN		32		375251.94		30168		995404		12008062				People_per_offering		1		230.4017056		230.4017056		230.4017056		230.4017056

		OPTOTOFFRCD		32		53.03125		7		193		1697

		year=2013 sec_no=9 size=1														year=2013 sec_no=9 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		54		665268.31		24333.77		3038761.15		35924488.48				Number		1		54		54		54		54

		TOTOFFRCD		54		165.3685741		8		1296		8929.9				Earned_revenue		1		0.5889516		0.5889516		0.5889516		0.5889516

		DIRMKTG		54		273799.2		17422		1168393		14785157				Program_rev_attendee		1		18.0218019		18.0218019		18.0218019		18.0218019

		MKTTOT		54		359398.11		17422		1447858		19407498				Response_to_marketing_eff		1		5.6740616		5.6740616		5.6740616		5.6740616

		EXPNDPRCD		54		2693959.33		582437		8062639		145473804				Response_to_marketing_exp		1		4.3226537		4.3226537		4.3226537		4.3226537

		PHATTTOT		54		63340.54		721		251795		3420389				Relational_revenue		1		0.0671978		0.0671978		0.0671978		0.0671978

		ENGAGCD		54		64247.78		949		252471		3469380				Return_on_marketing		1		4.1691524		4.1691524		4.1691524		4.1691524

		ENGAGTOT		54		67759.33		949		256895		3659004				Return_on_Total_Mktg		1		3.1761731		3.1761731		3.1761731		3.1761731

		MEMSUBINC		54		181028.06		0		1924650		9775515				Market_penetration		1		0.0965742		0.0965742		0.0965742		0.0965742

		PRGREVCD		54		1141510.61		0		5514903		61641573				Tot_market_penetration		1		0.1018526		0.1018526		0.1018526		0.1018526

		ERNNCAPCD		54		1586611.57		104408		6166067		85677025				Revenue_per_offering		1		16071.07		16071.07		16071.07		16071.07

		OPUN		48		2856934.56		80000		9155740		137132859				People_per_offering		1		388.5126188		388.5126188		388.5126188		388.5126188

		OPTOTOFFRCD		48		177.7688125		8		1296		8532.9

		year=2013 sec_no=9 size=2														year=2013 sec_no=9 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		19		1129623.74		125183.93		3006566.11		21462851.15				Number		1		19		19		19		19

		TOTOFFRCD		19		239.6842632		40		1073		4554				Earned_revenue		1		0.7487561		0.7487561		0.7487561		0.7487561

		DIRMKTG		19		1918123.47		179913		7145032		36444346				Program_rev_attendee		1		47.3607408		47.3607408		47.3607408		47.3607408

		MKTTOT		19		2769200.05		341875		13506164		52614801				Response_to_marketing_eff		1		7.7003516		7.7003516		7.7003516		7.7003516

		EXPNDPRCD		19		37008082.32		8131554		183896307		703153564				Response_to_marketing_exp		1		5.3337516		5.3337516		5.3337516		5.3337516

		PHATTTOT		19		359619.95		44145		1101448		6832779				Relational_revenue		1		0.0339007		0.0339007		0.0339007		0.0339007

		ENGAGCD		19		365960.53		46314		1126302		6953250				Return_on_marketing		1		8.8794425		8.8794425		8.8794425		8.8794425

		ENGAGTOT		19		1030292.74		46314		12717858		19575562				Return_on_Total_Mktg		1		6.1504647		6.1504647		6.1504647		6.1504647

		MEMSUBINC		19		1254600.63		0		6647887		23837412				Market_penetration		1		0.3239667		0.3239667		0.3239667		0.3239667

		PRGREVCD		19		17031867.11		1381410		85705460		323605475				Tot_market_penetration		1		0.9120672		0.9120672		0.9120672		0.9120672

		ERNNCAPCD		19		27710028.84		2000083		159897001		526490548				Revenue_per_offering		1		167466.11		167466.11		167466.11		167466.11

		OPUN		16		43478399.31		4149412		237641091		695654389				People_per_offering		1		1526.84		1526.84		1526.84		1526.84

		OPTOTOFFRCD		16		259.6250625		40		1073		4154

		year=2013 sec_no=10 size=0														year=2013 sec_no=10 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		88		484853.75		9757.21		3003398.17		42667129.86				Number		1		88		88		88		88

		TOTOFFRCD		88		11.9318409		1		58		1050				Earned_revenue		1		0.3683672		0.3683672		0.3683672		0.3683672

		DIRMKTG		88		20218.84		240		118527		1779258				Program_rev_attendee		1		9.7974849		9.7974849		9.7974849		9.7974849

		MKTTOT		88		20310.89		240		118527		1787358				Response_to_marketing_eff		1		3.3810687		3.3810687		3.3810687		3.3810687

		EXPNDPRCD		88		180321.33		3444		418757		15868277				Response_to_marketing_exp		1		3.3657462		3.3657462		3.3657462		3.3657462

		PHATTTOT		88		6007.24		205		50700		528637				Relational_revenue		1		0.0971512		0.0971512		0.0971512		0.0971512

		ENGAGCD		88		6344.13		312		50874		558283				Return_on_marketing		1		2.9109398		2.9109398		2.9109398		2.9109398

		ENGAGTOT		88		237219.81		312		20005662		20875343				Return_on_Total_Mktg		1		2.897748		2.897748		2.897748		2.897748

		MEMSUBINC		88		17518.43		0		163864		1541622				Market_penetration		1		0.0130846		0.0130846		0.0130846		0.0130846

		PRGREVCD		88		58855.83		0		235431		5179313				Tot_market_penetration		1		0.4892605		0.4892605		0.4892605		0.4892605

		ERNNCAPCD		88		66424.47		40		288733		5845353				Revenue_per_offering		1		15298.84		15298.84		15298.84		15298.84

		OPUN		80		189132.35		3227		651167		15130588				People_per_offering		1		531.6970825		531.6970825		531.6970825		531.6970825

		OPTOTOFFRCD		80		12.362525		1		58		989.002

		year=2013 sec_no=10 size=1														year=2013 sec_no=10 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		61		694902.06		24812.58		3159865.93		42389025.39				Number		1		61		61		61		61

		TOTOFFRCD		61		33.9344426		2		116		2070				Earned_revenue		1		0.4251029		0.4251029		0.4251029		0.4251029

		DIRMKTG		61		134027.16		12005		750043		8175657				Program_rev_attendee		1		26.9761385		26.9761385		26.9761385		26.9761385

		MKTTOT		61		176569.67		12005		799443		10770750				Response_to_marketing_eff		1		7.7056448		7.7056448		7.7056448		7.7056448

		EXPNDPRCD		61		1573112.9		475379		4099058		95959887				Response_to_marketing_exp		1		5.849055		5.849055		5.849055		5.849055

		PHATTTOT		61		22914.33		3300		103937		1397774				Relational_revenue		1		0.1283384		0.1283384		0.1283384		0.1283384

		ENGAGCD		61		23635.93		3671		105340		1441792				Return_on_marketing		1		4.6120508		4.6120508		4.6120508		4.6120508

		ENGAGTOT		61		60020.36		3671		1598263		3661242				Return_on_Total_Mktg		1		3.5008282		3.5008282		3.5008282		3.5008282

		MEMSUBINC		61		201890.77		0		1184509		12315337				Market_penetration		1		0.0340133		0.0340133		0.0340133		0.0340133

		PRGREVCD		61		618140.08		34567		2261143		37706545				Tot_market_penetration		1		0.0863724		0.0863724		0.0863724		0.0863724

		ERNNCAPCD		61		668734.85		35065		2272415		40792826				Revenue_per_offering		1		47861.19		47861.19		47861.19		47861.19

		OPUN		58		1661114.12		466156		4431976		96344619				People_per_offering		1		696.5175379		696.5175379		696.5175379		696.5175379

		OPTOTOFFRCD		58		34.7069138		2		116		2013

		year=2013 sec_no=10 size=2

																year=2013 sec_no=10 size=2

		Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		16		818150.92		270587.82		2985695.06		13090414.79				Variable		N		Mean		Minimum		Maximum		Sum

		TOTOFFRCD		16		174.1875		31		280		2787				Number		1		16		16		16		16

		DIRMKTG		16		2516379.19		139598		14070931		40262067				Earned_revenue		1		0.536966		0.536966		0.536966		0.536966

		MKTTOT		16		3523880.25		244937		20514907		56382084				Program_rev_attendee		1		44.6255894		44.6255894		44.6255894		44.6255894

		EXPNDPRCD		16		37705378.44		4578491		112843211		603286055				Response_to_marketing_eff		1		9.7007877		9.7007877		9.7007877		9.7007877

		PHATTTOT		16		363257.13		24560		1121865		5812114				Response_to_marketing_exp		1		6.9272673		6.9272673		6.9272673		6.9272673

		ENGAGCD		16		370160.38		25080		1134327		5922566				Relational_revenue		1		0.1347808		0.1347808		0.1347808		0.1347808

		ENGAGTOT		16		3119941.63		25080		25569371		49919066				Return_on_marketing		1		6.4420193		6.4420193		6.4420193		6.4420193

		MEMSUBINC		16		5081960.56		0		31395982		81311369				Return_on_Total_Mktg		1		4.6002027		4.6002027		4.6002027		4.6002027

		PRGREVCD		16		16210563.31		1018589		68054536		259369013				Market_penetration		1		0.4524353		0.4524353		0.4524353		0.4524353

		ERNNCAPCD		16		20246507.25		1020739		79725334		323944116				Tot_market_penetration		1		3.813406		3.813406		3.813406		3.813406

		OPUN		13		36567817.69		4676250		114691900		475381630				Revenue_per_offering		1		192696.24		192696.24		192696.24		192696.24

		OPTOTOFFRCD		13		189.7692308		37		280		2467				People_per_offering		1		2125.07		2125.07		2125.07		2125.07

		year=2013 sec_no=11 size=0														year=2013 sec_no=11 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		221		1081279.8		10211.81		3132378.01		238962836				Number		1		221		221		221		221

		TOTOFFRCD		221		19.0815158		1		227		4217.02				Earned_revenue		1		0.4951189		0.4951189		0.4951189		0.4951189

		DIRMKTG		221		9802.29		20		98218		2166306				Program_rev_attendee		1		9.5470604		9.5470604		9.5470604		9.5470604

		MKTTOT		221		10160.07		20		98218		2245376				Response_to_marketing_eff		1		2.0363526		2.0363526		2.0363526		2.0363526

		EXPNDPRCD		221		104550.42		11933		234211		23105642				Response_to_marketing_exp		1		1.9646432		1.9646432		1.9646432		1.9646432

		PHATTTOT		221		4989.35		35		125000		1102646				Relational_revenue		1		0.0450188		0.0450188		0.0450188		0.0450188

		ENGAGCD		221		5226.7		82		125071		1155100				Return_on_marketing		1		4.8594372		4.8594372		4.8594372		4.8594372

		ENGAGTOT		221		8292.82		94		500895		1832714				Return_on_Total_Mktg		1		4.6883141		4.6883141		4.6883141		4.6883141

		MEMSUBINC		221		4706.73		0		92309		1040188				Market_penetration		1		0.0048338		0.0048338		0.0048338		0.0048338

		PRGREVCD		221		47633.61		0		222634		10527028				Tot_market_penetration		1		0.0076695		0.0076695		0.0076695		0.0076695

		ERNNCAPCD		221		51764.89		279		227267		11440041				Revenue_per_offering		1		5475.83		5475.83		5475.83		5475.83

		OPUN		203		105686.68		6886		272881		21454396				People_per_offering		1		273.9141312		273.9141312		273.9141312		273.9141312

		OPTOTOFFRCD		203		19.3005665		1		227		3918.02

		year=2013 sec_no=11 size=1														year=2013 sec_no=11 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		232		1037773.15		6470.04		3177855.93		240763372				Number		1		232		232		232		232

		TOTOFFRCD		232		36.1681164		1		268		8391				Earned_revenue		1		0.4614656		0.4614656		0.4614656		0.4614656

		DIRMKTG		232		62429.24		1597		275698		14483584				Program_rev_attendee		1		14.9525527		14.9525527		14.9525527		14.9525527

		MKTTOT		232		79774.26		1597		357558		18507629				Response_to_marketing_eff		1		4.0288313		4.0288313		4.0288313		4.0288313

		EXPNDPRCD		232		711464.91		235819		1719410		165059859				Response_to_marketing_exp		1		3.1528575		3.1528575		3.1528575		3.1528575

		PHATTTOT		232		19800.84		880		273500		4593796				Relational_revenue		1		0.073287		0.073287		0.073287		0.073287

		ENGAGCD		232		20758.35		1014		273550		4815938				Return_on_marketing		1		4.74254		4.74254		4.74254		4.74254

		ENGAGTOT		232		34459.62		1541		2753262		7994632				Return_on_Total_Mktg		1		3.7113872		3.7113872		3.7113872		3.7113872

		MEMSUBINC		232		52141.13		0		492516		12096742				Market_penetration		1		0.0200028		0.0200028		0.0200028		0.0200028

		PRGREVCD		232		296073.18		2250		1345918		68688977				Tot_market_penetration		1		0.0332053		0.0332053		0.0332053		0.0332053

		ERNNCAPCD		232		328316.55		2490		1422065		76169439				Revenue_per_offering		1		19873.01		19873.01		19873.01		19873.01

		OPUN		216		727021.21		131346		1942426		157036581				People_per_offering		1		573.9406838		573.9406838		573.9406838		573.9406838

		OPTOTOFFRCD		216		36.5833472		1		268		7902

		year=2013 sec_no=11 size=2														year=2013 sec_no=11 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		127		1038093.02		77581.31		3151185.93		131837814				Number		1		127		127		127		127

		TOTOFFRCD		127		70.9133858		4		692		9006				Earned_revenue		1		0.5785009		0.5785009		0.5785009		0.5785009

		DIRMKTG		127		721505.2		22399		6912984		91631160				Program_rev_attendee		1		32.5062888		32.5062888		32.5062888		32.5062888

		MKTTOT		127		1038688.72		22399		8497954		131913467				Response_to_marketing_eff		1		8.7983581		8.7983581		8.7983581		8.7983581

		EXPNDPRCD		127		7614270.39		1329596		57366070		967012339				Response_to_marketing_exp		1		6.1116108		6.1116108		6.1116108		6.1116108

		PHATTTOT		127		118054.83		1886		2082097		14992964				Relational_revenue		1		0.1660034		0.1660034		0.1660034		0.1660034

		ENGAGCD		127		126327		2268		2082631		16043529				Return_on_marketing		1		5.318776		5.318776		5.318776		5.318776

		ENGAGTOT		127		380160.38		7661		20114977		48280368				Return_on_Total_Mktg		1		3.6945858		3.6945858		3.6945858		3.6945858

		MEMSUBINC		127		1263995.05		0		14755880		160527371				Market_penetration		1		0.1216914		0.1216914		0.1216914		0.1216914

		PRGREVCD		127		3837524.55		5566		36163770		487365618				Tot_market_penetration		1		0.3662103		0.3662103		0.3662103		0.3662103

		ERNNCAPCD		127		4404862.26		127577		38149182		559417507				Revenue_per_offering		1		109221.28		109221.28		109221.28		109221.28

		OPUN		122		7753815.48		1082027		51263514		945965489				People_per_offering		1		1781.43		1781.43		1781.43		1781.43

		OPTOTOFFRCD		122		70.9918033		4		692		8661

		Geography by Year Means for NCAR Report

		The MEANS Procedure

		year=2014 clus=Chicago-Naperville-Arlingto														year=2014 clus=Chicago-Naperville-Arlingto

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		170		7351417		7351417		7351417		1249740890				Number		1		170		170		170		170

		TOTOFFRCD		170		55.3235294		1		1258		9405				Earned_revenue		1		0.4375306		0.4375306		0.4375306		0.4375306

		DIRMKTG		170		118959.11		0		4560423		20223048				Program_rev_attendee		1		29.2223429		29.2223429		29.2223429		29.2223429

		MKTTOT		170		180484.57		0		6588331		30682377				Response_to_marketing_eff		1		6.0594453		6.0594453		6.0594453		6.0594453

		EXPNDPRCD		170		2172872.19		4347		81525000		369388273				Response_to_marketing_exp		1		3.9938383		3.9938383		3.9938383		3.9938383

		PHATTTOT		170		29785.66		93		454059		5063562				Relational_revenue		1		0.1248038		0.1248038		0.1248038		0.1248038

		ENGAGCD		170		30465.91		260		469678		5179204				Return_on_marketing		1		7.3168567		7.3168567		7.3168567		7.3168567

		ENGAGTOT		170		256523.71		273		20469678		43609031		0.4693908012		Return_on_Total_Mktg		1		4.8226102		4.8226102		4.8226102		4.8226102

		MEMSUBINC		170		271182.67		-32		15507163		46101054				Market_penetration		1		0.0041442		0.0041442		0.0041442		0.0041442

		PRGREVCD		170		870406.74		0		31308095		147969145				Tot_market_penetration		1		0.0348945		0.0348945		0.0348945		0.0348945

		ERNNCAPCD		170		950698.09		0		32510550		161618676				Revenue_per_offering		1		40730.42		40730.42		40730.42		40730.42

		OPUN		170		2253350.59		2130		71098409		383069601				People_per_offering		1		550.6862307		550.6862307		550.6862307		550.6862307

		OPTOTOFFRCD		170		55.3235294		1		1258		9405

		year=2014 clus=Larger Markets														year=2014 clus=Larger Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		188		4135646.48		3136750		6496862		777501539				Number		1		188		188		188		188

		TOTOFFRCD		188		126.5585106		1		5485		23793				Earned_revenue		1		0.4097233		0.4097233		0.4097233		0.4097233

		DIRMKTG		188		175444.29		0		3720980		32983527				Program_rev_attendee		1		17.2391652		17.2391652		17.2391652		17.2391652

		MKTTOT		188		244329.41		0		4503840		45933930				Response_to_marketing_eff		1		3.9589038		3.9589038		3.9589038		3.9589038

		EXPNDPRCD		188		3000883.09		2281		95077000		564166021				Response_to_marketing_exp		1		2.8427485		2.8427485		2.8427485		2.8427485

		PHATTTOT		188		61716.43		6		989479		11602689				Relational_revenue		1		0.075848		0.075848		0.075848		0.075848

		ENGAGCD		188		63416.68		31		989831		11922336				Return_on_marketing		1		6.0642597		6.0642597		6.0642597		6.0642597

		ENGAGTOT		188		96003.22		31		2149698		18048606		0.1191060407		Return_on_Total_Mktg		1		4.3545299		4.3545299		4.3545299		4.3545299

		MEMSUBINC		188		227610.87		0		3648328		42790844				Market_penetration		1		0.0153342		0.0153342		0.0153342		0.0153342

		PRGREVCD		188		1063939.75		0		13741440		200020673				Tot_market_penetration		1		0.0232136		0.0232136		0.0232136		0.0232136

		ERNNCAPCD		188		1229531.77		0		15021220		231151972				Revenue_per_offering		1		26280.01		26280.01		26280.01		26280.01

		OPUN		188		3325958.35		5569		131567184		625280170				People_per_offering		1		501.0858656		501.0858656		501.0858656		501.0858656

		OPTOTOFFRCD		188		126.5585106		1		5485		23793

		year=2014 clus=Los Angeles-Long Beach-Glen														year=2014 clus=Los Angeles-Long Beach-Glen

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		123		10072695		10072695		10072695		1238941485				Number		1		123		123		123		123

		TOTOFFRCD		123		64.1219512		1		710		7887				Earned_revenue		1		0.4950177		0.4950177		0.4950177		0.4950177

		DIRMKTG		123		104452.56		0		4806896		12847665				Program_rev_attendee		1		28.8779617		28.8779617		28.8779617		28.8779617

		MKTTOT		123		144976.29		0		7211295		17832084				Response_to_marketing_eff		1		8.435529		8.435529		8.435529		8.435529

		EXPNDPRCD		123		1096503.69		2904		41638544		134869954				Response_to_marketing_exp		1		6.0776323		6.0776323		6.0776323		6.0776323

		PHATTTOT		123		17186.39		20		523281		2113926				Relational_revenue		1		0.1730082		0.1730082		0.1730082		0.1730082

		ENGAGCD		123		17867.24		33		531143		2197670				Return_on_marketing		1		4.7515151		4.7515151		4.7515151		4.7515151

		ENGAGTOT		123		51110.49		33		1695973		6286590		0.2697763016		Return_on_Total_Mktg		1		3.4233729		3.4233729		3.4233729		3.4233729

		MEMSUBINC		123		189704.13		0		12532228		23333608				Market_penetration		1		0.0017738		0.0017738		0.0017738		0.0017738

		PRGREVCD		123		496307.92		0		22135341		61045874				Tot_market_penetration		1		0.0050742		0.0050742		0.0050742		0.0050742

		ERNNCAPCD		123		542788.72		0		25086000		66763013				Revenue_per_offering		1		17014.17		17014.17		17014.17		17014.17

		OPUN		123		1090982.08		2668		38035000		134190796				People_per_offering		1		278.644605		278.644605		278.644605		278.644605

		OPTOTOFFRCD		123		64.1219512		1		710		7887

		year=2014 clus=Medium Sized Markets														year=2014 clus=Medium Sized Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		749		2233555.78		1769007		2916839		1672933279				Number		1		749		749		749		749

		TOTOFFRCD		749		95.0053405		1		8753		71159				Earned_revenue		1		0.4744204		0.4744204		0.4744204		0.4744204

		DIRMKTG		749		144115.24		0		4903000		107942313				Program_rev_attendee		1		21.0826071		21.0826071		21.0826071		21.0826071

		MKTTOT		749		194322.63		0		7080107		145547651				Response_to_marketing_eff		1		4.1530258		4.1530258		4.1530258		4.1530258

		EXPNDPRCD		749		2482466.05		800		113224000		1859367075				Response_to_marketing_exp		1		3.080003		3.080003		3.080003		3.080003

		PHATTTOT		749		46790.62		0		1447000		35046171				Relational_revenue		1		0.0798615		0.0798615		0.0798615		0.0798615

		ENGAGCD		749		47784.78		65		1450578		35790801				Return_on_marketing		1		6.8449956		6.8449956		6.8449956		6.8449956

		ENGAGTOT		749		176614.16		65		51006134		132284006		0.3855805062		Return_on_Total_Mktg		1		5.0764451		5.0764451		5.0764451		5.0764451

		MEMSUBINC		749		198253.52		0		9267000		148491889				Market_penetration		1		0.021394		0.021394		0.021394		0.021394

		PRGREVCD		749		986468.16		0		59741000		738864654				Tot_market_penetration		1		0.0790731		0.0790731		0.0790731		0.0790731

		ERNNCAPCD		749		1177732.63		0		69078000		882121742				Revenue_per_offering		1		28017.86		28017.86		28017.86		28017.86

		OPUN		748		2665367.59		1508		124689000		1993694955				People_per_offering		1		502.9694206		502.9694206		502.9694206		502.9694206

		OPTOTOFFRCD		748		95.131016		1		8753		71158

		year=2014 clus=New York-White Plains-Wayne														year=2014 clus=New York-White Plains-Wayne

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		148		14359543		14359543		14359543		2125212364				Number		1		148		148		148		148

		TOTOFFRCD		148		160.9527027		1		7487		23821				Earned_revenue		1		0.4693874		0.4693874		0.4693874		0.4693874

		DIRMKTG		148		423893.88		0		9384968		62736294				Program_rev_attendee		1		27.6296242		27.6296242		27.6296242		27.6296242

		MKTTOT		148		577349.87		0		10431238		85447781				Response_to_marketing_eff		1		4.282079		4.282079		4.282079		4.282079

		EXPNDPRCD		148		11065703.32		7435		495778031		1637724091				Response_to_marketing_exp		1		3.1439291		3.1439291		3.1439291		3.1439291

		PHATTTOT		148		134829.34		0		6167888		19954742				Relational_revenue		1		0.0546161		0.0546161		0.0546161		0.0546161

		ENGAGCD		147		138507.54		38		6324033		20360609				Return_on_marketing		1		8.7882466		8.7882466		8.7882466		8.7882466

		ENGAGTOT		148		248063.72		0		12266663		36713430		0.334119231		Return_on_Total_Mktg		1		6.4523855		6.4523855		6.4523855		6.4523855

		MEMSUBINC		148		604365.8		0		28683658		89446138				Market_penetration		1		0.0095805		0.0095805		0.0095805		0.0095805

		PRGREVCD		148		3725283.93		0		164601569		551342022				Tot_market_penetration		1		0.0172752		0.0172752		0.0172752		0.0172752

		ERNNCAPCD		148		5194102.18		0		268038648		768727123				Revenue_per_offering		1		80234.93		80234.93		80234.93		80234.93

		OPUN		148		12914028.24		7426		635519746		1911276180				People_per_offering		1		854.7335964		854.7335964		854.7335964		854.7335964

		OPTOTOFFRCD		148		160.9527027		1		7487		23821

		year=2014 clus=San Francisco-Redwood City														year=2014 clus=San Francisco-Redwood City

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		135		1612414		1612414		1612414		217675890				Number		1		135		135		135		135

		TOTOFFRCD		135		68.9925926		1		545		9314				Earned_revenue		1		0.4306704		0.4306704		0.4306704		0.4306704

		DIRMKTG		135		159698.79		0		4231915		21559337				Program_rev_attendee		1		21.2962867		21.2962867		21.2962867		21.2962867

		MKTTOT		135		217048.92		0		5047069		29301604				Response_to_marketing_eff		1		4.4692669		4.4692669		4.4692669		4.4692669

		EXPNDPRCD		135		2951714.01		3581		76480641		398481391				Response_to_marketing_exp		1		3.2883671		3.2883671		3.2883671		3.2883671

		PHATTTOT		135		48564.77		58		1464313		6556244				Relational_revenue		1		0.0881994		0.0881994		0.0881994		0.0881994

		ENGAGCD		135		49546.4		154		1465121		6688764				Return_on_marketing		1		6.4762498		6.4762498		6.4762498		6.4762498

		ENGAGTOT		135		179250.81		154		6168581		24198860		0.2549120496		Return_on_Total_Mktg		1		4.7650515		4.7650515		4.7650515		4.7650515

		MEMSUBINC		135		260339.48		0		12440171		35145830				Market_penetration		1		0.0307281		0.0307281		0.0307281		0.0307281

		PRGREVCD		135		1034249.27		0		28043664		139623652				Tot_market_penetration		1		0.1111692		0.1111692		0.1111692		0.1111692

		ERNNCAPCD		135		1271215.73		0		30378364		171614123				Revenue_per_offering		1		43045.16		43045.16		43045.16		43045.16

		OPUN		135		2969797.34		12150		73204937		400922641				People_per_offering		1		718.1408632		718.1408632		718.1408632		718.1408632

		OPTOTOFFRCD		135		68.9925926		1		545		9314

		year=2014 clus=Small Markets														year=2014 clus=Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		115		1036826.67		800264		1610173		119235067				Number		1		115		115		115		115

		TOTOFFRCD		115		87.3043478		1		1700		10040				Earned_revenue		1		0.5274904		0.5274904		0.5274904		0.5274904

		DIRMKTG		115		167254.84		0		1242820		19234307				Program_rev_attendee		1		16.4136789		16.4136789		16.4136789		16.4136789

		MKTTOT		115		222136.64		0		1550299		25545714				Response_to_marketing_eff		1		4.3008186		4.3008186		4.3008186		4.3008186

		EXPNDPRCD		115		1886378.93		2504		13305183		216933577				Response_to_marketing_exp		1		3.2382444		3.2382444		3.2382444		3.2382444

		PHATTTOT		115		51649.85		0		450000		5939733				Relational_revenue		1		0.1420778		0.1420778		0.1420778		0.1420778

		ENGAGCD		115		52821.68		40		458767		6074493				Return_on_marketing		1		5.0686968		5.0686968		5.0686968		5.0686968

		ENGAGTOT		115		62766.06		40		570634		7218097		0.0790560171		Return_on_Total_Mktg		1		3.8164081		3.8164081		3.8164081		3.8164081

		MEMSUBINC		115		268012.5		0		2861198		30821437				Market_penetration		1		0.0509455		0.0509455		0.0509455		0.0509455

		PRGREVCD		115		847764.09		0		10320616		97492870				Tot_market_penetration		1		0.0605367		0.0605367		0.0605367		0.0605367

		ERNNCAPCD		115		995046.76		0		11454649		114430377				Revenue_per_offering		1		22872.77		22872.77		22872.77		22872.77

		OPUN		115		1996891.93		4547		15100352		229642572				People_per_offering		1		605.0291833		605.0291833		605.0291833		605.0291833

		OPTOTOFFRCD		115		87.3043478		1		1700		10040

		year=2014 clus=Very Small Markets														year=2014 clus=Very Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		404		300275.99		17300		748180		121311498				Number		1		404		404		404		404

		TOTOFFRCD		404		72.7945545		1		1135		29409				Earned_revenue		1		0.5263238		0.5263238		0.5263238		0.5263238

		DIRMKTG		404		71476.39		0		1407031		28876462				Program_rev_attendee		1		21.0739682		21.0739682		21.0739682		21.0739682

		MKTTOT		404		94541.32		0		1538290		38194693				Response_to_marketing_eff		1		4.2038625		4.2038625		4.2038625		4.2038625

		EXPNDPRCD		404		1045301.5		6502		37003643		422301807				Response_to_marketing_exp		1		3.1782603		3.1782603		3.1782603		3.1782603

		PHATTTOT		404		22489.16		0		406688		9085619				Relational_revenue		1		0.0699194		0.0699194		0.0699194		0.0699194

		ENGAGCD		404		23205.32		7		416488		9374951				Return_on_marketing		1		6.6306615		6.6306615		6.6306615		6.6306615

		ENGAGTOT		404		49695.09		7		7923662		20076816		0.394667262		Return_on_Total_Mktg		1		5.0130013		5.0130013		5.0130013		5.0130013

		MEMSUBINC		404		73086.89		0		1702087		29527104				Market_penetration		1		0.07728		0.07728		0.07728		0.07728

		PRGREVCD		404		473935.76		0		33167043		191470046				Tot_market_penetration		1		0.165498		0.165498		0.165498		0.165498

		ERNNCAPCD		404		550167.1		0		36323355		222267509				Revenue_per_offering		1		15685.58		15685.58		15685.58		15685.58

		OPUN		403		1144541.42		100		39537482		461250193				People_per_offering		1		318.7782992		318.7782992		318.7782992		318.7782992

		OPTOTOFFRCD		403		72.9677419		1		1135		29406

		year=2014 clus=Washington-Arlington-Alexan														year=2014 clus=Washington-Arlington-Alexan

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		136		3270769.16		1273964		4755573		444824606				Number		1		136		136		136		136

		TOTOFFRCD		136		101.1029412		1		1713		13750				Earned_revenue		1		0.4743651		0.4743651		0.4743651		0.4743651

		DIRMKTG		136		113717.66		0		1850564		15465602				Program_rev_attendee		1		20.0205511		20.0205511		20.0205511		20.0205511

		MKTTOT		136		156137.83		0		2582177		21234745				Response_to_marketing_eff		1		4.7069675		4.7069675		4.7069675		4.7069675

		EXPNDPRCD		136		1616786.93		2964		26627967		219883023				Response_to_marketing_exp		1		3.4281592		3.4281592		3.4281592		3.4281592

		PHATTTOT		136		33171.64		55		583995		4511343				Relational_revenue		1		0.0848203		0.0848203		0.0848203		0.0848203

		ENGAGCD		136		33922.76		111		586888		4613496				Return_on_marketing		1		5.8400296		5.8400296		5.8400296		5.8400296

		ENGAGTOT		136		41840.65		111		587737		5690329		0.103286998		Return_on_Total_Mktg		1		4.2533863		4.2533863		4.2533863		4.2533863

		MEMSUBINC		136		137136.4		0		4155706		18650551				Market_penetration		1		0.0103715		0.0103715		0.0103715		0.0103715

		PRGREVCD		136		664114.51		0		12473468		90319573				Tot_market_penetration		1		0.0127923		0.0127923		0.0127923		0.0127923

		ERNNCAPCD		136		766947.3		0		14621942		104304833				Revenue_per_offering		1		16331.67		16331.67		16331.67		16331.67

		OPUN		136		1651179.39		19726		27417413		224560397				People_per_offering		1		335.5269818		335.5269818		335.5269818		335.5269818

		OPTOTOFFRCD		136		101.1029412		1		1713		13750

		year=2015 clus=Chicago-Naperville-Arlingto														year=2015 clus=Chicago-Naperville-Arlingto

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		170		7347063		7347063		7347063		1249000710				Number		1		170		170		170		170

		TOTOFFRCD		170		61.7882353		1		622		10504				Earned_revenue		1		0.4251147		0.4251147		0.4251147		0.4251147

		DIRMKTG		170		125544.11		0		4096876		21342499				Program_rev_attendee		1		27.3636416		27.3636416		27.3636416		27.3636416

		MKTTOT		170		181909.84		0		6157065		30924672				Response_to_marketing_eff		1		5.4745017		5.4745017		5.4745017		5.4745017

		EXPNDPRCD		170		2300461.88		3516		86398000		391078520				Response_to_marketing_exp		1		3.7781985		3.7781985		3.7781985		3.7781985

		PHATTTOT		170		33228.56		45		435414		5648856				Relational_revenue		1		0.1150944		0.1150944		0.1150944		0.1150944

		ENGAGCD		170		34033.87		159		449375		5785758				Return_on_marketing		1		7.2425104		7.2425104		7.2425104		7.2425104

		ENGAGTOT		170		277119.46		159		22802375		47110309		0.4840209178		Return_on_Total_Mktg		1		4.9983803		4.9983803		4.9983803		4.9983803

		MEMSUBINC		170		264770.21		0		14414624		45010935				Market_penetration		1		0.0046323		0.0046323		0.0046323		0.0046323

		PRGREVCD		170		909254.54		0		30224000		154573271				Tot_market_penetration		1		0.0377184		0.0377184		0.0377184		0.0377184

		ERNNCAPCD		170		977960.24		0		31670000		166253241				Revenue_per_offering		1		38132.7		38132.7		38132.7		38132.7

		OPUN		169		2369191.2		4623		75485564		400393313				People_per_offering		1		550.8147372		550.8147372		550.8147372		550.8147372

		OPTOTOFFRCD		169		62.1301775		1		622		10500

		year=2015 clus=Larger Markets														year=2015 clus=Larger Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		188		4205011.53		3160576		6664187		790542167				Number		1		188		188		188		188

		TOTOFFRCD		188		109.1648936		1		2220		20523				Earned_revenue		1		0.4246359		0.4246359		0.4246359		0.4246359

		DIRMKTG		188		186387.7		0		3264982		35040888				Program_rev_attendee		1		16.431542		16.431542		16.431542		16.431542

		MKTTOT		188		245701.18		0		4109390		46191822				Response_to_marketing_eff		1		3.6059195		3.6059195		3.6059195		3.6059195

		EXPNDPRCD		188		3050984.43		6342		90676000		573585073				Response_to_marketing_exp		1		2.7354327		2.7354327		2.7354327		2.7354327

		PHATTTOT		188		68138.29		69		1280043		12809998				Relational_revenue		1		0.0761149		0.0761149		0.0761149		0.0761149

		ENGAGCD		188		71708.93		130		1284423		13481279				Return_on_marketing		1		6.006926		6.006926		6.006926		6.006926

		ENGAGTOT		188		122521.34		130		4181409		23034011		0.1815319529		Return_on_Total_Mktg		1		4.5568244		4.5568244		4.5568244		4.5568244

		MEMSUBINC		188		232225.33		0		3742512		43658362				Market_penetration		1		0.0170532		0.0170532		0.0170532		0.0170532

		PRGREVCD		188		1119617.13		0		14344843		210488020				Tot_market_penetration		1		0.029137		0.029137		0.029137		0.029137

		ERNNCAPCD		188		1295557.57		0		15850726		243564823				Revenue_per_offering		1		27289.6		27289.6		27289.6		27289.6

		OPUN		188		2979066.77		9840		62381000		560064553				People_per_offering		1		656.8863714		656.8863714		656.8863714		656.8863714

		OPTOTOFFRCD		188		109.1648936		1		2220		20523

		year=2015 clus=Los Angeles-Long Beach-Glen														year=2015 clus=Los Angeles-Long Beach-Glen

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		123		10123248		10123248		10123248		1245159504				Number		1		123		123		123		123

		TOTOFFRCD		123		71.4390244		1		752		8787				Earned_revenue		1		0.5202942		0.5202942		0.5202942		0.5202942

		DIRMKTG		123		123932.54		0		5859412		15243703				Program_rev_attendee		1		31.6426532		31.6426532		31.6426532		31.6426532

		MKTTOT		123		153263.47		0		7802476		18851407				Response_to_marketing_eff		1		8.8792354		8.8792354		8.8792354		8.8792354

		EXPNDPRCD		123		1190498.83		2866		46693231		146431356				Response_to_marketing_exp		1		7.1799642		7.1799642		7.1799642		7.1799642

		PHATTTOT		123		17260.89		0		510714		2123089				Relational_revenue		1		0.1751474		0.1751474		0.1751474		0.1751474

		ENGAGCD		123		18483.77		51		518251		2273504				Return_on_marketing		1		4.4070767		4.4070767		4.4070767		4.4070767

		ENGAGTOT		123		153537.67		51		13835354		18885133		0.7326055898		Return_on_Total_Mktg		1		3.5636687		3.5636687		3.5636687		3.5636687

		MEMSUBINC		123		208512.73		-40		14440351		25647066				Market_penetration		1		0.0018259		0.0018259		0.0018259		0.0018259

		PRGREVCD		123		546180.24		0		27915110		67180169				Tot_market_penetration		1		0.0151668		0.0151668		0.0151668		0.0151668

		ERNNCAPCD		123		619409.59		0		32145916		76187379				Revenue_per_offering		1		16937.15		16937.15		16937.15		16937.15

		OPUN		122		1219752.67		3210		45957495		148809826				People_per_offering		1		258.7349494		258.7349494		258.7349494		258.7349494

		OPTOTOFFRCD		122		72.0163934		2		752		8786

		year=2015 clus=Medium Sized Markets														year=2015 clus=Medium Sized Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		749		2245408.52		1762098		2973756		1681810980				Number		1		749		749		749		749

		TOTOFFRCD		749		85.0734312		1		3918		63720				Earned_revenue		1		0.4620433		0.4620433		0.4620433		0.4620433

		DIRMKTG		749		158999.96		0		7744989		119090967				Program_rev_attendee		1		21.6476011		21.6476011		21.6476011		21.6476011

		MKTTOT		749		199989.17		0		7744989		149791886				Response_to_marketing_eff		1		4.2592429		4.2592429		4.2592429		4.2592429

		EXPNDPRCD		749		2583730.2		2718		116991000		1935213921				Response_to_marketing_exp		1		3.3862806		3.3862806		3.3862806		3.3862806

		PHATTTOT		749		46954.16		0		1975000		35168665				Relational_revenue		1		0.0796851		0.0796851		0.0796851		0.0796851

		ENGAGCD		749		48043.86		74		1976235		35984851				Return_on_marketing		1		6.392737		6.392737		6.392737		6.392737

		ENGAGTOT		749		142945.41		74		50006389		107066113		0.4670608431		Return_on_Total_Mktg		1		5.0824998		5.0824998		5.0824998		5.0824998

		MEMSUBINC		749		205884.79		0		9927000		154207709				Market_penetration		1		0.0213965		0.0213965		0.0213965		0.0213965

		PRGREVCD		749		1016444.9		0		56831000		761317230				Tot_market_penetration		1		0.0636612		0.0636612		0.0636612		0.0636612

		ERNNCAPCD		749		1193795.36		0		66343000		894152721				Revenue_per_offering		1		31458.57		31458.57		31458.57		31458.57

		OPUN		747		2683285.5		2288		132811000		2004414271				People_per_offering		1		564.7340082		564.7340082		564.7340082		564.7340082

		OPTOTOFFRCD		747		85.2958501		1		3918		63716

		year=2015 clus=New York-White Plains-Wayne														year=2015 clus=New York-White Plains-Wayne

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		148		14445307		14445307		14445307		2137905436				Number		1		148		148		148		148

		TOTOFFRCD		148		204.0135135		1		7530		30194				Earned_revenue		1		0.4765521		0.4765521		0.4765521		0.4765521

		DIRMKTG		148		457784.83		0		8414326		67752155				Program_rev_attendee		1		26.8002787		26.8002787		26.8002787		26.8002787

		MKTTOT		148		601637.1		0		9220156		89042291				Response_to_marketing_eff		1		4.1026277		4.1026277		4.1026277		4.1026277

		EXPNDPRCD		148		10999645		3660		442519068		1627947460				Response_to_marketing_exp		1		3.1216837		3.1216837		3.1216837		3.1216837

		PHATTTOT		148		146646.77		2		6326932		21703722				Relational_revenue		1		0.0573248		0.0573248		0.0573248		0.0573248

		ENGAGCD		148		153372.64		12		6469095		22699150				Return_on_marketing		1		8.5852		8.5852		8.5852		8.5852

		ENGAGTOT		148		317736.74		57		12643309		47025038		0.2688633447		Return_on_Total_Mktg		1		6.5324667		6.5324667		6.5324667		6.5324667

		MEMSUBINC		148		630552.16		0		29766429		93321719				Market_penetration		1		0.0106175		0.0106175		0.0106175		0.0106175

		PRGREVCD		148		3930174.31		0		155231494		581665798				Tot_market_penetration		1		0.0219958		0.0219958		0.0219958		0.0219958

		ERNNCAPCD		148		5241904.33		0		220002623		775801841				Revenue_per_offering		1		50451.31		50451.31		50451.31		50451.31

		OPUN		148		10292748.92		5250		310404918		1523326840				People_per_offering		1		751.7768431		751.7768431		751.7768431		751.7768431

		OPTOTOFFRCD		148		204.0135135		1		7530		30194

		year=2015 clus=San Francisco-Redwood City														year=2015 clus=San Francisco-Redwood City

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		135		1633099		1633099		1633099		220468365				Number		1		135		135		135		135

		TOTOFFRCD		135		78.0444444		2		653		10536				Earned_revenue		1		0.4564156		0.4564156		0.4564156		0.4564156

		DIRMKTG		135		178014		0		5461218		24031890				Program_rev_attendee		1		26.3204211		26.3204211		26.3204211		26.3204211

		MKTTOT		135		222425.66		0		5601365		30027464				Response_to_marketing_eff		1		5.3515552		5.3515552		5.3515552		5.3515552

		EXPNDPRCD		135		3245021.59		22431		90186561		438077914				Response_to_marketing_exp		1		4.2830119		4.2830119		4.2830119		4.2830119

		PHATTTOT		135		41562.81		15		851719		5610979				Relational_revenue		1		0.0822381		0.0822381		0.0822381		0.0822381

		ENGAGCD		135		43142		146		870115		5824170				Return_on_marketing		1		6.1453065		6.1453065		6.1453065		6.1453065

		ENGAGTOT		135		382653.01		146		40618676		51658156		0.7862974435		Return_on_Total_Mktg		1		4.9182751		4.9182751		4.9182751		4.9182751

		MEMSUBINC		135		266864.39		0		13715438		36026693				Market_penetration		1		0.0264173		0.0264173		0.0264173		0.0264173

		PRGREVCD		135		1093950.59		0		28360609		147683330				Tot_market_penetration		1		0.234311		0.234311		0.234311		0.234311

		ERNNCAPCD		135		1481078.53		0		43957628		199945602				Revenue_per_offering		1		44252.66		44252.66		44252.66		44252.66

		OPUN		135		3453674.49		20707		93426385		466246056				People_per_offering		1		552.7875854		552.7875854		552.7875854		552.7875854

		OPTOTOFFRCD		135		78.0444444		2		653		10536

		year=2015 clus=Small Markets														year=2015 clus=Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		115		1041944.33		799293		1613155		119823598				Number		1		115		115		115		115

		TOTOFFRCD		115		134.5565217		1		6000		15474				Earned_revenue		1		0.5301591		0.5301591		0.5301591		0.5301591

		DIRMKTG		115		169569.65		0		1495873		19500510				Program_rev_attendee		1		17.1735732		17.1735732		17.1735732		17.1735732

		MKTTOT		115		216578.73		0		1810442		24906554				Response_to_marketing_eff		1		4.2326053		4.2326053		4.2326053		4.2326053

		EXPNDPRCD		115		1966595.83		11828		15517677		226158521				Response_to_marketing_exp		1		3.3139053		3.3139053		3.3139053		3.3139053

		PHATTTOT		115		51169.13		50		441138		5884450				Relational_revenue		1		0.1371738		0.1371738		0.1371738		0.1371738

		ENGAGCD		115		53003.63		75		502969		6095417				Return_on_marketing		1		5.1822764		5.1822764		5.1822764		5.1822764

		ENGAGTOT		115		60384.15		75		576337		6944177		0.0829957243		Return_on_Total_Mktg		1		4.0574474		4.0574474		4.0574474		4.0574474

		MEMSUBINC		115		269765.5		0		2656425		31023032				Market_penetration		1		0.0508699		0.0508699		0.0508699		0.0508699

		PRGREVCD		115		878756.81		0		12241933		101057033				Tot_market_penetration		1		0.0579533		0.0579533		0.0579533		0.0579533

		ERNNCAPCD		115		1042608.63		4		13566590		119899992				Revenue_per_offering		1		15226.45		15226.45		15226.45		15226.45

		OPUN		115		2048818.06		14616		16043109		235614077				People_per_offering		1		393.9134678		393.9134678		393.9134678		393.9134678

		OPTOTOFFRCD		115		134.5565217		1		6000		15474

		year=2015 clus=Very Small Markets														year=2015 clus=Very Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		404		300838.76		17277		768207		121538859				Number		1		404		404		404		404

		TOTOFFRCD		404		79.6856436		1		860		32193				Earned_revenue		1		0.5048551		0.5048551		0.5048551		0.5048551

		DIRMKTG		404		76698.56		0		1594307		30986218				Program_rev_attendee		1		20.724404		20.724404		20.724404		20.724404

		MKTTOT		404		100900.37		0		1665064		40763748				Response_to_marketing_eff		1		4.164484		4.164484		4.164484		4.164484

		EXPNDPRCD		404		1117861.09		7520		39206298		451615881				Response_to_marketing_exp		1		3.1655973		3.1655973		3.1655973		3.1655973

		PHATTTOT		404		24228.78		60		573795		9788427				Relational_revenue		1		0.0673074		0.0673074		0.0673074		0.0673074

		ENGAGCD		404		25190.04		211		576186		10176775				Return_on_marketing		1		6.5467595		6.5467595		6.5467595		6.5467595

		ENGAGTOT		404		41338.47		211		5353556		16700740		0.3205580112		Return_on_Total_Mktg		1		4.9764638		4.9764638		4.9764638		4.9764638

		MEMSUBINC		404		75240.35		0		1743733		30397101				Market_penetration		1		0.0837327		0.0837327		0.0837327		0.0837327

		PRGREVCD		404		502127.02		0		36085889		202859316				Tot_market_penetration		1		0.1374107		0.1374107		0.1374107		0.1374107

		ERNNCAPCD		404		564357.84		0		39320051		228000569				Revenue_per_offering		1		14311.02		14311.02		14311.02		14311.02

		OPUN		402		1145736.36		6480		42136260		460586018				People_per_offering		1		316.1176343		316.1176343		316.1176343		316.1176343

		OPTOTOFFRCD		402		80.0597015		1		860		32184

		year=2015 clus=Washington-Arlington-Alexan														year=2015 clus=Washington-Arlington-Alexan

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		136		3304740		1284852		4806708		449444640				Number		1		136		136		136		136

		TOTOFFRCD		136		149.0367647		1		3584		20269				Earned_revenue		1		0.4781565		0.4781565		0.4781565		0.4781565

		DIRMKTG		136		118173.01		0		1723727		16071530				Program_rev_attendee		1		21.9095883		21.9095883		21.9095883		21.9095883

		MKTTOT		136		158713.52		0		2384595		21585039				Response_to_marketing_eff		1		4.9502099		4.9502099		4.9502099		4.9502099

		EXPNDPRCD		136		1710805.46		15409		28408621		232669543				Response_to_marketing_exp		1		3.6857681		3.6857681		3.6857681		3.6857681

		PHATTTOT		136		32061.98		17		677199		4360429				Relational_revenue		1		0.0795068		0.0795068		0.0795068		0.0795068

		ENGAGCD		136		33449.88		95		680287		4549184				Return_on_marketing		1		5.9443752		5.9443752		5.9443752		5.9443752

		ENGAGTOT		136		80005.72		95		4994387		10880778		0.4590101002		Return_on_Total_Mktg		1		4.4259917		4.4259917		4.4259917		4.4259917

		MEMSUBINC		136		136020.67		0		4231827		18498811				Market_penetration		1		0.0101218		0.0101218		0.0101218		0.0101218

		PRGREVCD		136		702464.74		0		12525957		95535204				Tot_market_penetration		1		0.0242094		0.0242094		0.0242094		0.0242094

		ERNNCAPCD		136		818032.81		0		14802284		111252462		0.1330512937		Revenue_per_offering		1		11647.11		11647.11		11647.11		11647.11

		OPUN		136		1735847.09		12110		20802015		236075204				People_per_offering		1		224.4404756		224.4404756		224.4404756		224.4404756

		OPTOTOFFRCD		136		149.0367647		1		3584		20269

		year=2016 clus=Chicago-Naperville-Arlingto														year=2016 clus=Chicago-Naperville-Arlingto

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		170		7335054		7335054		7335054		1246959180				Number		1		170		170		170		170

		TOTOFFRCD		170		44.8		1		1081		7616				Earned_revenue		1		0.4016146		0.4016146		0.4016146		0.4016146

		DIRMKTG		170		152337.82		0		4341837		25897429				Program_rev_attendee		1		27.9413002		27.9413002		27.9413002		27.9413002

		MKTTOT		170		176006.04		0		6667201		29921026				Response_to_marketing_eff		1		5.1572664		5.1572664		5.1572664		5.1572664

		EXPNDPRCD		170		2549840		4320		100869000		433472800				Response_to_marketing_exp		1		4.4637487		4.4637487		4.4637487		4.4637487

		PHATTTOT		170		34127.78		5		490029		5801722				Relational_revenue		1		0.1043535		0.1043535		0.1043535		0.1043535

		ENGAGCD		170		61028.97		23		4198736		10374925				Return_on_marketing		1		6.2596042		6.2596042		6.2596042		6.2596042

		ENGAGTOT		170		303927.17		98		22856958		51667619		0.4423845813		Return_on_Total_Mktg		1		5.4178508		5.4178508		5.4178508		5.4178508

		MEMSUBINC		170		266084.79		0		13880163		45234415				Market_penetration		1		0.0083202		0.0083202		0.0083202		0.0083202

		PRGREVCD		170		953574.45		0		30328000		162107656				Tot_market_penetration		1		0.0414349		0.0414349		0.0414349		0.0414349

		ERNNCAPCD		170		1024052.96		0		31831000		174089003				Revenue_per_offering		1		51529.11		51529.11		51529.11		51529.11

		OPUN		168		2332305.54		8068		80614761		391827331				People_per_offering		1		1362.25		1362.25		1362.25		1362.25

		OPTOTOFFRCD		168		45.2619048		1		1081		7604

		year=2016 clus=Larger Markets														year=2016 clus=Larger Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		188		4270809.21		3177703		6798010		802912132				Number		1		188		188		188		188

		TOTOFFRCD		188		95.3191489		1		6034		17920				Earned_revenue		1		0.4117093		0.4117093		0.4117093		0.4117093

		DIRMKTG		188		214700.1		11		3508905		40363618				Program_rev_attendee		1		17.2392405		17.2392405		17.2392405		17.2392405

		MKTTOT		188		247196.35		11		4496219		46472914				Response_to_marketing_eff		1		3.4801325		3.4801325		3.4801325		3.4801325

		EXPNDPRCD		188		3269495.84		6888		106969000		614665218				Response_to_marketing_exp		1		3.0226368		3.0226368		3.0226368		3.0226368

		PHATTTOT		188		71030.73		80		1649048		13353777				Relational_revenue		1		0.0744574		0.0744574		0.0744574		0.0744574

		ENGAGCD		188		84426.68		168		1652380		15872215				Return_on_marketing		1		5.7033781		5.7033781		5.7033781		5.7033781

		ENGAGTOT		188		171937.31		168		7605151		32324214		0.2352772135		Return_on_Total_Mktg		1		4.9536161		4.9536161		4.9536161		4.9536161

		MEMSUBINC		188		243438.23		0		3902075		45766388				Market_penetration		1		0.0197683		0.0197683		0.0197683		0.0197683

		PRGREVCD		188		1224515.81		0		15673936		230208973				Tot_market_penetration		1		0.0402587		0.0402587		0.0402587		0.0402587

		ERNNCAPCD		188		1346081.96		0		16562788		253063409				Revenue_per_offering		1		32893.6		32893.6		32893.6		32893.6

		OPUN		187		3151981.1		1884		64540266		589420465				People_per_offering		1		885.7262835		885.7262835		885.7262835		885.7262835

		OPTOTOFFRCD		187		95.8235294		1		6034		17919

		year=2016 clus=Los Angeles-Long Beach-Glen														year=2016 clus=Los Angeles-Long Beach-Glen

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		123		10150558		10150558		10150558		1248518634				Number		1		123		123		123		123

		TOTOFFRCD		123		47.7886179		1		503		5878				Earned_revenue		1		0.4516153		0.4516153		0.4516153		0.4516153

		DIRMKTG		123		127628.91		0		7784527		15698356				Program_rev_attendee		1		35.096827		35.096827		35.096827		35.096827

		MKTTOT		123		135216.78		0		7784527		16631664				Response_to_marketing_eff		1		8.9039466		8.9039466		8.9039466		8.9039466

		EXPNDPRCD		123		1228757.76		11995		44799535		151137205				Response_to_marketing_exp		1		8.4042897		8.4042897		8.4042897		8.4042897

		PHATTTOT		123		15186.16		55		455629		1867898				Relational_revenue		1		0.1486388		0.1486388		0.1486388		0.1486388

		ENGAGCD		123		19476.81		395		468042		2395648				Return_on_marketing		1		4.176061		4.176061		4.176061		4.176061

		ENGAGTOT		123		215049.11		395		20029187		26451040		0.7572173722		Return_on_Total_Mktg		1		3.9417158		3.9417158		3.9417158		3.9417158

		MEMSUBINC		123		182641.14		0		11287267		22464860				Market_penetration		1		0.0019188		0.0019188		0.0019188		0.0019188

		PRGREVCD		123		532986.12		0		24081507		65557293				Tot_market_penetration		1		0.0211859		0.0211859		0.0211859		0.0211859

		ERNNCAPCD		123		554925.79		0		24098355		68255872				Revenue_per_offering		1		24758.28		24758.28		24758.28		24758.28

		OPUN		122		1192253.37		13577		39461813		145454911				People_per_offering		1		407.5617557		407.5617557		407.5617557		407.5617557

		OPTOTOFFRCD		122		48.1557377		1		503		5875

		year=2016 clus=Medium Sized Markets														year=2016 clus=Medium Sized Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		749		2254614.75		1756598		3036525		1688706447				Number		1		749		749		749		749

		TOTOFFRCD		749		85.2016021		1		7005		63816				Earned_revenue		1		0.4736508		0.4736508		0.4736508		0.4736508

		DIRMKTG		749		168396.18		0		7419875		126128741				Program_rev_attendee		1		24.1562397		24.1562397		24.1562397		24.1562397

		MKTTOT		749		182343.8		0		7419875		136575509				Response_to_marketing_eff		1		3.8311332		3.8311332		3.8311332		3.8311332

		EXPNDPRCD		749		2745739.51		3930		129188000		2056558896				Response_to_marketing_exp		1		3.5380868		3.5380868		3.5380868		3.5380868

		PHATTTOT		749		47595.27		0		1399951		35648854				Relational_revenue		1		0.0767689		0.0767689		0.0767689		0.0767689

		ENGAGCD		749		54744.55		101		1684254		41003670				Return_on_marketing		1		6.8274864		6.8274864		6.8274864		6.8274864

		ENGAGTOT		749		102071.14		101		30175743		76451283		0.3947055146		Return_on_Total_Mktg		1		6.3052466		6.3052466		6.3052466		6.3052466

		MEMSUBINC		749		210787.32		0		9328000		157879700				Market_penetration		1		0.0242811		0.0242811		0.0242811		0.0242811

		PRGREVCD		749		1149722.65		0		55816000		861142264				Tot_market_penetration		1		0.0452721		0.0452721		0.0452721		0.0452721

		ERNNCAPCD		749		1300521.85		0		61498000		974090862				Revenue_per_offering		1		32637.37		32637.37		32637.37		32637.37

		OPUN		742		2806241.73		3930		116060000		2082231363				People_per_offering		1		642.5296164		642.5296164		642.5296164		642.5296164

		OPTOTOFFRCD		742		85.9824798		1		7005		63799

		year=2016 clus=New York-White Plains-Wayne														year=2016 clus=New York-White Plains-Wayne

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		148		14500575		14500575		14500575		2146085100				Number		1		148		148		148		148

		TOTOFFRCD		148		139.9662162		1		7530		20715				Earned_revenue		1		0.4508395		0.4508395		0.4508395		0.4508395

		DIRMKTG		148		531577.06		0		8838091		78673405				Program_rev_attendee		1		40.0434365		40.0434365		40.0434365		40.0434365

		MKTTOT		148		576980.24		0		8838091		85393075				Response_to_marketing_eff		1		5.4027214		5.4027214		5.4027214		5.4027214

		EXPNDPRCD		148		12602795.16		8288		586787242		1865213683				Response_to_marketing_exp		1		4.9775756		4.9775756		4.9775756		4.9775756

		PHATTTOT		148		106794.37		0		4311057		15805567				Relational_revenue		1		0.054346		0.054346		0.054346		0.054346

		ENGAGCD		148		118266.8		233		4322351		17503486				Return_on_marketing		1		8.0447671		8.0447671		8.0447671		8.0447671

		ENGAGTOT		148		217656.41		233		12418532		32213148		0.3855112825		Return_on_Total_Mktg		1		7.411716		7.411716		7.411716		7.411716

		MEMSUBINC		148		684911.57		0		28964980		101366912				Market_penetration		1		0.008156		0.008156		0.008156		0.008156

		PRGREVCD		148		4276413.64		0		149502280		632909219				Tot_market_penetration		1		0.0150102		0.0150102		0.0150102		0.0150102

		ERNNCAPCD		148		5681837.74		0		246123044		840911985				Revenue_per_offering		1		79408.81		79408.81		79408.81		79408.81

		OPUN		148		11114550.15		11789		389778324		1644953422				People_per_offering		1		844.9667391		844.9667391		844.9667391		844.9667391

		OPTOTOFFRCD		148		139.9662162		1		7530		20715

		year=2016 clus=San Francisco-Redwood City														year=2016 clus=San Francisco-Redwood City

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		135		1645664		1645664		1645664		222164640				Number		1		135		135		135		135

		TOTOFFRCD		135		60.2518519		1		478		8134				Earned_revenue		1		0.3600143		0.3600143		0.3600143		0.3600143

		DIRMKTG		135		188979.97		0		5277739		25512296				Program_rev_attendee		1		26.1045546		26.1045546		26.1045546		26.1045546

		MKTTOT		135		211926.84		0		5739591		28610123				Response_to_marketing_eff		1		4.6566486		4.6566486		4.6566486		4.6566486

		EXPNDPRCD		135		3794455.35		4045		100881395		512251472				Response_to_marketing_exp		1		4.1524392		4.1524392		4.1524392		4.1524392

		PHATTTOT		135		45510.59		60		1204560		6143930				Relational_revenue		1		0.0768695		0.0768695		0.0768695		0.0768695

		ENGAGCD		135		49217.05		276		1204715		6644302				Return_on_marketing		1		6.2865591		6.2865591		6.2865591		6.2865591

		ENGAGTOT		135		343595.84		276		30453124		46385438		0.6565233684		Return_on_Total_Mktg		1		5.6058674		5.6058674		5.6058674		5.6058674

		MEMSUBINC		135		291677.98		0		13206496		39376527				Market_penetration		1		0.0299071		0.0299071		0.0299071		0.0299071

		PRGREVCD		135		1188033.75		0		28362113		160384556				Tot_market_penetration		1		0.2087886		0.2087886		0.2087886		0.2087886

		ERNNCAPCD		135		1366058.31		0		29409459		184417872				Revenue_per_offering		1		56467.34		56467.34		56467.34		56467.34

		OPUN		135		3402262.07		11460		81215921		459305380				People_per_offering		1		816.8554217		816.8554217		816.8554217		816.8554217

		OPTOTOFFRCD		135		60.2518519		1		478		8134

		year=2016 clus=Small Markets														year=2016 clus=Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		115		1047844.21		800886		1615878		120502084				Number		1		115		115		115		115

		TOTOFFRCD		115		73.9652174		1		1225		8506				Earned_revenue		1		0.5643796		0.5643796		0.5643796		0.5643796

		DIRMKTG		115		161073.94		0		1160000		18523503				Program_rev_attendee		1		17.7455092		17.7455092		17.7455092		17.7455092

		MKTTOT		115		186359.95		0		1505136		21431394				Response_to_marketing_eff		1		3.1686479		3.1686479		3.1686479		3.1686479

		EXPNDPRCD		115		2109991.55		8010		18313249		242649028				Response_to_marketing_exp		1		2.738714		2.738714		2.738714		2.738714

		PHATTTOT		115		58813.71		100		519490		6763577				Relational_revenue		1		0.127268		0.127268		0.127268		0.127268

		ENGAGCD		115		65970.73		211		540974		7586634				Return_on_marketing		1		6.4795043		6.4795043		6.4795043		6.4795043

		ENGAGTOT		115		67903.7		211		540974		7808926		0.069276364		Return_on_Total_Mktg		1		5.6003412		5.6003412		5.6003412		5.6003412

		MEMSUBINC		115		268534.48		0		2842822		30881465				Market_penetration		1		0.0629585		0.0629585		0.0629585		0.0629585

		PRGREVCD		115		1043679.29		0		16273212		120023118				Tot_market_penetration		1		0.0648032		0.0648032		0.0648032		0.0648032

		ERNNCAPCD		115		1190836.23		30		16682648		136946166				Revenue_per_offering		1		28610.73		28610.73		28610.73		28610.73

		OPUN		114		2134510.68		9414		19585707		243334217				People_per_offering		1		891.915589		891.915589		891.915589		891.915589

		OPTOTOFFRCD		114		74.6052632		2		1225		8505

		year=2016 clus=Very Small Markets														year=2016 clus=Very Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		404		301562.03		17312		788442		121831060				Number		1		404		404		404		404

		TOTOFFRCD		404		90.4282178		1		6023		36533				Earned_revenue		1		0.5235728		0.5235728		0.5235728		0.5235728

		DIRMKTG		404		72504.64		0		1559432		29291876				Program_rev_attendee		1		21.9820304		21.9820304		21.9820304		21.9820304

		MKTTOT		404		80335.59		0		1559432		32455579				Response_to_marketing_eff		1		3.2640336		3.2640336		3.2640336		3.2640336

		EXPNDPRCD		404		1141824.79		5648		41844798		461297215				Response_to_marketing_exp		1		2.9458624		2.9458624		2.9458624		2.9458624

		PHATTTOT		404		24612.37		35		570070		9943396				Relational_revenue		1		0.0678278		0.0678278		0.0678278		0.0678278

		ENGAGCD		404		30051.39		81		1065124		12140760				Return_on_marketing		1		7.4620019		7.4620019		7.4620019		7.4620019

		ENGAGTOT		404		31117.17		81		1065124		12571335		0.0847264034		Return_on_Total_Mktg		1		6.7346213		6.7346213		6.7346213		6.7346213

		MEMSUBINC		404		77447.47		0		1957184		31288779				Market_penetration		1		0.0996524		0.0996524		0.0996524		0.0996524

		PRGREVCD		404		541029.78		0		38125778		218576033				Tot_market_penetration		1		0.1031866		0.1031866		0.1031866		0.1031866

		ERNNCAPCD		404		597828.45		0		41761070		241522695				Revenue_per_offering		1		13163.58		13163.58		13163.58		13163.58

		OPUN		401		1198640.35		8519		41136354		480654782				People_per_offering		1		332.3231051		332.3231051		332.3231051		332.3231051

		OPTOTOFFRCD		401		91.0573566		1		6023		36514

		year=2016 clus=Washington-Arlington-Alexan														year=2016 clus=Washington-Arlington-Alexan

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		136		3336976.9		1296213		4854468		453828858				Number		1		136		136		136		136

		TOTOFFRCD		136		137.625		1		3952		18717				Earned_revenue		1		0.4683019		0.4683019		0.4683019		0.4683019

		DIRMKTG		136		94783.34		0		1886584		12890534				Program_rev_attendee		1		22.6609772		22.6609772		22.6609772		22.6609772

		MKTTOT		136		105772.1		0		1886584		14385005				Response_to_marketing_eff		1		3.2894839		3.2894839		3.2894839		3.2894839

		EXPNDPRCD		136		1770482.26		15124		26242674		240785587				Response_to_marketing_exp		1		2.9477364		2.9477364		2.9477364		2.9477364

		PHATTTOT		136		32154.62		200		654078		4373028				Relational_revenue		1		0.0759808		0.0759808		0.0759808		0.0759808

		ENGAGCD		136		35750.42		366		666758		4862057				Return_on_marketing		1		7.6875859		7.6875859		7.6875859		7.6875859

		ENGAGTOT		136		35896.26		366		666758		4881892		0.1365777858		Return_on_Total_Mktg		1		6.8889158		6.8889158		6.8889158		6.8889158

		MEMSUBINC		136		134522.7		0		4004788		18295087				Market_penetration		1		0.0107134		0.0107134		0.0107134		0.0107134

		PRGREVCD		136		728655.06		0		12758254		99097088				Tot_market_penetration		1		0.0107571		0.0107571		0.0107571		0.0107571

		ERNNCAPCD		136		829120.18		0		14820213		112760344		0.131431073		Revenue_per_offering		1		12418.19		12418.19		12418.19		12418.19

		OPUN		135		1721345.39		20602		19902570		232381628				People_per_offering		1		259.7668964		259.7668964		259.7668964		259.7668964

		OPTOTOFFRCD		135		138.6148148		1		3952		18713

		year=2017 clus=Chicago-Naperville-Arlingto														year=2017 clus=Chicago-Naperville-Arlingto

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		170		7319978		7319978		7319978		1244396260				Number		1		170		170		170		170

		TOTOFFRCD		170		37.8470588		1		431		6434				Earned_revenue		1		0.4162146		0.4162146		0.4162146		0.4162146

		DIRMKTG		170		136680.46		0		4380473		23235678				Program_rev_attendee		1		24.4457438		24.4457438		24.4457438		24.4457438

		MKTTOT		170		173167.75		0		6828421		29438518				Response_to_marketing_eff		1		4.5489889		4.5489889		4.5489889		4.5489889

		EXPNDPRCD		170		2435084.33		4932		90624893		413964336				Response_to_marketing_exp		1		3.5904947		3.5904947		3.5904947		3.5904947

		PHATTTOT		170		38067.31		40		1200600		6471442				Relational_revenue		1		0.1106297		0.1106297		0.1106297		0.1106297

		ENGAGCD		170		41734.73		102		1200766		7094904				Return_on_marketing		1		6.8084612		6.8084612		6.8084612		6.8084612

		ENGAGTOT		170		282563.04		102		22829545		48035716		0.4752618864		Return_on_Total_Mktg		1		5.3738851		5.3738851		5.3738851		5.3738851

		MEMSUBINC		170		269392.58		0		13672307		45796738				Market_penetration		1		0.0057015		0.0057015		0.0057015		0.0057015

		PRGREVCD		170		930583.61		0		30133719		158199213				Tot_market_penetration		1		0.0386016		0.0386016		0.0386016		0.0386016

		ERNNCAPCD		170		1013517.65		0		32067812		172298001				Revenue_per_offering		1		70010		70010		70010		70010

		OPUN		167		2689306.14		5615		88615000		449114125				People_per_offering		1		1102.72		1102.72		1102.72		1102.72

		OPTOTOFFRCD		167		38.4131737		1		431		6415

		year=2017 clus=Larger Markets														year=2017 clus=Larger Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		188		4330494.5		3190400		6892427		814132966				Number		1		188		188		188		188

		TOTOFFRCD		188		122.7606383		1		5740		23079				Earned_revenue		1		0.4308737		0.4308737		0.4308737		0.4308737

		DIRMKTG		188		218164.59		113		3394775		41014942				Program_rev_attendee		1		17.8633244		17.8633244		17.8633244		17.8633244

		MKTTOT		188		250083.91		113		4473192		47015775				Response_to_marketing_eff		1		3.5789173		3.5789173		3.5789173		3.5789173

		EXPNDPRCD		188		3204343.46		4407		91412000		602416571				Response_to_marketing_exp		1		3.1221241		3.1221241		3.1221241		3.1221241

		PHATTTOT		188		69876.97		98		1401367		13136871				Relational_revenue		1		0.0740874		0.0740874		0.0740874		0.0740874

		ENGAGCD		188		83232.1		246		1403005		15647634				Return_on_marketing		1		5.7215292		5.7215292		5.7215292		5.7215292

		ENGAGTOT		188		152230.22		246		7313346		28619282		0.2555391152		Return_on_Total_Mktg		1		4.9912649		4.9912649		4.9912649		4.9912649

		MEMSUBINC		188		237401.63		0		3896634		44631507				Market_penetration		1		0.01922		0.01922		0.01922		0.01922

		PRGREVCD		188		1248235.04		0		15813960		234668188				Tot_market_penetration		1		0.0351531		0.0351531		0.0351531		0.0351531

		ERNNCAPCD		188		1380667.37		0		17842595		259565466				Revenue_per_offering		1		27047.91		27047.91		27047.91		27047.91

		OPUN		186		3248075.8		1227		67874294		604142098				People_per_offering		1		678.0031197		678.0031197		678.0031197		678.0031197

		OPTOTOFFRCD		186		120.0860215		1		5740		22336

		year=2017 clus=Los Angeles-Long Beach-Glen														year=2017 clus=Los Angeles-Long Beach-Glen

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		123		10163507		10163507		10163507		1250111361				Number		1		123		123		123		123

		TOTOFFRCD		123		71.5121951		1		2700		8796				Earned_revenue		1		0.4869352		0.4869352		0.4869352		0.4869352

		DIRMKTG		123		134267.25		0		8382000		16514872				Program_rev_attendee		1		36.4597747		36.4597747		36.4597747		36.4597747

		MKTTOT		123		140714.27		0		8382000		17307855				Response_to_marketing_eff		1		8.8668789		8.8668789		8.8668789		8.8668789

		EXPNDPRCD		123		1298806.21		4516		50884652		159753164				Response_to_marketing_exp		1		8.4606307		8.4606307		8.4606307		8.4606307

		PHATTTOT		123		15869.65		5		452312		1951967				Relational_revenue		1		0.1506531		0.1506531		0.1506531		0.1506531

		ENGAGCD		123		18926.77		35		471445		2327993				Return_on_marketing		1		4.3093448		4.3093448		4.3093448		4.3093448

		ENGAGTOT		123		701673.24		35		80123631		86305809		0.9283689236		Return_on_Total_Mktg		1		4.1119062		4.1119062		4.1119062		4.1119062

		MEMSUBINC		123		195669.18		0		13284271		24067309				Market_penetration		1		0.0018622		0.0018622		0.0018622		0.0018622

		PRGREVCD		123		578603.88		0		28197085		71168277				Tot_market_penetration		1		0.0690385		0.0690385		0.0690385		0.0690385

		ERNNCAPCD		123		632434.5		0		32424000		77789444				Revenue_per_offering		1		18131.9		18131.9		18131.9		18131.9

		OPUN		122		1306834.2		1946		51227000		159433773				People_per_offering		1		264.6649613		264.6649613		264.6649613		264.6649613

		OPTOTOFFRCD		122		72.0737705		1		2700		8793

		year=2017 clus=Medium Sized Markets														year=2017 clus=Medium Sized Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		749		2263990.9		1753616		3091399		1695729182				Number		1		749		749		749		749

		TOTOFFRCD		749		99.7676903		1		8025		74726				Earned_revenue		1		0.4670004		0.4670004		0.4670004		0.4670004

		DIRMKTG		749		159746.21		0		8149041		119649910				Program_rev_attendee		1		23.2152973		23.2152973		23.2152973		23.2152973

		MKTTOT		749		176245.2		0		8149041		132007655				Response_to_marketing_eff		1		3.632597		3.632597		3.632597		3.632597

		EXPNDPRCD		749		2733284.29		4200		104126495		2047229930				Response_to_marketing_exp		1		3.2925356		3.2925356		3.2925356		3.2925356

		PHATTTOT		749		48517.69		20		1642000		36339747				Relational_revenue		1		0.0760022		0.0760022		0.0760022		0.0760022

		ENGAGCD		749		53520.36		84		1715857		40086749				Return_on_marketing		1		7.0508873		7.0508873		7.0508873		7.0508873

		ENGAGTOT		749		105444.18		84		33077011		78977692		0.4188146065		Return_on_Total_Mktg		1		6.3908266		6.3908266		6.3908266		6.3908266

		MEMSUBINC		749		207735.5		0		9734000		155593891				Market_penetration		1		0.0236398		0.0236398		0.0236398		0.0236398

		PRGREVCD		749		1126352.51		0		45385124		843638029				Tot_market_penetration		1		0.0465745		0.0465745		0.0465745		0.0465745

		ERNNCAPCD		749		1276444.87		0		47315435		956057206				Revenue_per_offering		1		28670.25		28670.25		28670.25		28670.25

		OPUN		741		2890549.45		2024		104358000		2141897146				People_per_offering		1		536.4498167		536.4498167		536.4498167		536.4498167

		OPTOTOFFRCD		741		100.8205128		1		8025		74708

		year=2017 clus=New York-White Plains-Wayne														year=2017 clus=New York-White Plains-Wayne

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		148		14533784		14533784		14533784		2151000032				Number		1		148		148		148		148

		TOTOFFRCD		148		100.6351351		1		1739		14894				Earned_revenue		1		0.5184457		0.5184457		0.5184457		0.5184457

		DIRMKTG		148		467757.16		0		8804010		69228059				Program_rev_attendee		1		40.5556103		40.5556103		40.5556103		40.5556103

		MKTTOT		148		532057.66		0		8804010		78744534				Response_to_marketing_eff		1		5.040074		5.040074		5.040074		5.040074

		EXPNDPRCD		148		11480160.13		12322		444123633		1699063699				Response_to_marketing_exp		1		4.4309684		4.4309684		4.4309684		4.4309684

		PHATTTOT		148		105565.45		3		4307540		15623686				Relational_revenue		1		0.058679		0.058679		0.058679		0.058679

		ENGAGCD		148		115877.94		23		4319461		17149935				Return_on_marketing		1		9.1527645		9.1527645		9.1527645		9.1527645

		ENGAGTOT		148		263626.17		23		15342707		39016673		0.3932346307		Return_on_Total_Mktg		1		8.0466299		8.0466299		8.0466299		8.0466299

		MEMSUBINC		148		673644.24		0		27461815		99699347				Market_penetration		1		0.007973		0.007973		0.007973		0.007973

		PRGREVCD		148		4281271.09		0		158660246		633628121				Tot_market_penetration		1		0.0181389		0.0181389		0.0181389		0.0181389

		ERNNCAPCD		148		5951840.08		0		256122540		880872332				Revenue_per_offering		1		113745.06		113745.06		113745.06		113745.06

		OPUN		148		11446749.2		11393		385322592		1694118881				People_per_offering		1		1151.47		1151.47		1151.47		1151.47

		OPTOTOFFRCD		148		100.6351351		1		1739		14894

		year=2017 clus=San Francisco-Redwood City														year=2017 clus=San Francisco-Redwood City

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		135		1655773		1655773		1655773		223529355				Number		1		135		135		135		135

		TOTOFFRCD		135		64.4518519		1		549		8701				Earned_revenue		1		0.4751067		0.4751067		0.4751067		0.4751067

		DIRMKTG		135		203198.07		0		5593095		27431740				Program_rev_attendee		1		27.6560941		27.6560941		27.6560941		27.6560941

		MKTTOT		135		222333.98		0		5593095		30015087				Response_to_marketing_eff		1		4.2182462		4.2182462		4.2182462		4.2182462

		EXPNDPRCD		135		3571344.44		14408		78569737		482131500				Response_to_marketing_exp		1		3.855189		3.855189		3.855189		3.855189

		PHATTTOT		135		52707.68		25		1306408		7115537				Relational_revenue		1		0.0838113		0.0838113		0.0838113		0.0838113

		ENGAGCD		135		57202.58		60		1385406		7722348				Return_on_marketing		1		7.1737324		7.1737324		7.1737324		7.1737324

		ENGAGTOT		135		341974.05		60		30468637		46166497		0.659972902		Return_on_Total_Mktg		1		6.5563015		6.5563015		6.5563015		6.5563015

		MEMSUBINC		135		299318.84		0		12367073		40408044				Market_penetration		1		0.0345474		0.0345474		0.0345474		0.0345474

		PRGREVCD		135		1457688.6		0		32284222		196787961				Tot_market_penetration		1		0.2065344		0.2065344		0.2065344		0.2065344

		ERNNCAPCD		135		1696769.83		0		35409668		229063927				Revenue_per_offering		1		59100.54		59100.54		59100.54		59100.54

		OPUN		135		3809139.57		20563		85359542		514233842				People_per_offering		1		887.5241926		887.5241926		887.5241926		887.5241926

		OPTOTOFFRCD		135		64.4518519		1		549		8701

		year=2017 clus=Small Markets														year=2017 clus=Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		115		1055382.51		803416		1621122		121368989				Number		1		115		115		115		115

		TOTOFFRCD		115		101.826087		1		2005		11710				Earned_revenue		1		0.5589351		0.5589351		0.5589351		0.5589351

		DIRMKTG		115		174948.63		0		1300189		20119092				Program_rev_attendee		1		18.1644779		18.1644779		18.1644779		18.1644779

		MKTTOT		115		197361.86		0		1648162		22696614				Response_to_marketing_eff		1		3.4694245		3.4694245		3.4694245		3.4694245

		EXPNDPRCD		115		2126814.3		10772		14923747		244583644				Response_to_marketing_exp		1		3.0754222		3.0754222		3.0754222		3.0754222

		PHATTTOT		115		56886.05		135		545742		6541896				Relational_revenue		1		0.1298656		0.1298656		0.1298656		0.1298656

		ENGAGCD		115		63566.81		383		565909		7310183				Return_on_marketing		1		5.9063364		5.9063364		5.9063364		5.9063364

		ENGAGTOT		115		80263.83		383		1171168		9230341		0.1268824196		Return_on_Total_Mktg		1		5.2355882		5.2355882		5.2355882		5.2355882

		MEMSUBINC		115		276200.01		0		3041210		31763001				Market_penetration		1		0.0602311		0.0602311		0.0602311		0.0602311

		PRGREVCD		115		1033305.43		0		12170700		118830125				Tot_market_penetration		1		0.0760519		0.0760519		0.0760519		0.0760519

		ERNNCAPCD		115		1188751.11		21		13299878		136706378				Revenue_per_offering		1		21506.59		21506.59		21506.59		21506.59

		OPUN		115		2189931.74		13026		16616316		251842150				People_per_offering		1		624.2684031		624.2684031		624.2684031		624.2684031

		OPTOTOFFRCD		115		101.826087		1		2005		11710

		year=2017 clus=Very Small Markets														year=2017 clus=Very Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		404		302626.6		17325		804690		122261145				Number		1		404		404		404		404

		TOTOFFRCD		404		88.9084158		1		8062		35919				Earned_revenue		1		0.5362616		0.5362616		0.5362616		0.5362616

		DIRMKTG		404		71594.4		0		1570322		28924138				Program_rev_attendee		1		22.5463634		22.5463634		22.5463634		22.5463634

		MKTTOT		404		80999.34		0		1570322		32723734				Response_to_marketing_eff		1		3.2155046		3.2155046		3.2155046		3.2155046

		EXPNDPRCD		404		1182784.3		6513		42831913		477844858				Response_to_marketing_exp		1		2.8421481		2.8421481		2.8421481		2.8421481

		PHATTTOT		404		25190.24		35		675637		10176858				Relational_revenue		1		0.0674061		0.0674061		0.0674061		0.0674061

		ENGAGCD		404		28163.84		83		678052		11378193				Return_on_marketing		1		7.9328601		7.9328601		7.9328601		7.9328601

		ENGAGTOT		404		42927.42		83		5410574		17342679		0.3119802886		Return_on_Total_Mktg		1		7.0117652		7.0117652		7.0117652		7.0117652

		MEMSUBINC		404		79726.88		0		2146817		32209660				Market_penetration		1		0.0930647		0.0930647		0.0930647		0.0930647

		PRGREVCD		404		567948.36		0		37848873		229451139				Tot_market_penetration		1		0.1418495		0.1418495		0.1418495		0.1418495

		ERNNCAPCD		404		634281.8		0		41921739		256249846				Revenue_per_offering		1		14936.89		14936.89		14936.89		14936.89

		OPUN		398		1346722.15		8293		56020569		535995417				People_per_offering		1		316.7736574		316.7736574		316.7736574		316.7736574

		OPTOTOFFRCD		398		90.160804		1		8062		35884

		year=2017 clus=Washington-Arlington-Alexan														year=2017 clus=Washington-Arlington-Alexan

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		136		3372627.22		1310832		4905757		458677302				Number		1		136		136		136		136

		TOTOFFRCD		136		99.0514706		2		2002		13471				Earned_revenue		1		0.4798644		0.4798644		0.4798644		0.4798644

		DIRMKTG		136		115984.63		0		2079722		15773910				Program_rev_attendee		1		23.822038		23.822038		23.822038		23.822038

		MKTTOT		136		131649.23		0		2384009		17904295				Response_to_marketing_eff		1		4.0146509		4.0146509		4.0146509		4.0146509

		EXPNDPRCD		136		1868715.15		21534		26915242		254145260				Response_to_marketing_exp		1		3.5369581		3.5369581		3.5369581		3.5369581

		PHATTTOT		136		32792.2		230		719982		4459739				Relational_revenue		1		0.0713564		0.0713564		0.0713564		0.0713564

		ENGAGCD		136		48083.49		500		1580473		6539354				Return_on_marketing		1		6.7351768		6.7351768		6.7351768		6.7351768

		ENGAGTOT		136		59210.57		500		1580473		8052637		0.1962677568		Return_on_Total_Mktg		1		5.9337758		5.9337758		5.9337758		5.9337758

		MEMSUBINC		136		133344.72		0		4150570		18134882				Market_penetration		1		0.014257		0.014257		0.014257		0.014257

		PRGREVCD		136		781177		0		12910197		106240072				Tot_market_penetration		1		0.0175562		0.0175562		0.0175562		0.0175562

		ERNNCAPCD		136		896729.93		0		15307476		121955271		0.1255171332		Revenue_per_offering		1		18593.95		18593.95		18593.95		18593.95

		OPUN		135		1854436.59		24158		20412097		250348940				People_per_offering		1		485.4393883		485.4393883		485.4393883		485.4393883

		OPTOTOFFRCD		135		99.7333333		2		2002		13464
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		TOTAL EARNED REVENUE INDEX				TOTAL EARNED REVENUE INDEX TREND, BY SIZE
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)				Small		42.5%		41.5%		41.7%		41.3%		-1.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   49,820		$   50,270		$   51,006		$   51,090		2.5%		-4.2%

						Ave. Total Expenses (before depreciation)		$   117,098		$   121,210		$   122,389		$   123,793		5.7%		-1.2%

						Medium		44.0%		42.3%		43.4%		43.2%		-0.8%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   389,244		$   376,660		$   393,504		$   384,079		-1.3%		-7.8%

						Ave. Total Expenses (before depreciation)		$   885,162		$   890,374		$   905,677		$   889,256		0.5%		-6.1%

						Large		50.2%		53.3%		48.8%		54.7%		4.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   5,700,894		$   6,221,218		$   5,892,594		$   6,264,305		9.9%		2.7%

						Ave. Total Expenses (before depreciation)		$   11,359,258		$   11,663,000		$   12,066,391		$   11,444,275		0.7%		-5.8%

		RELATIONAL EARNED REVENUE INDEX				RELATIONAL EARNED REVENUE INDEX TREND, BY SIZE
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Membership-Subscription Revenue/Total Expenses (before depr.)				Small		5.5%		5.4%		5.5%		5.4%		-0.1%

						Ave. Membership/Subsc. Revenue		$   6,417		$   6,540		$   6,701		$   6,633		3.4%		-3.4%

						Ave. Total Expenses (before depreciation)		$   117,098		$   121,210		$   122,389		$   123,793		5.7%		-1.2%

						Medium		5.2%		5.2%		5.5%		5.6%		0.5%

						Ave. Membership/Subsc. Revenue		$   45,774		$   46,420		$   49,870		$   50,103		9.5%		2.3%

						Ave. Total Expenses (before depreciation)		$   885,162		$   890,374		$   905,677		$   889,256		0.5%		-6.1%

						Large		8.9%		8.6%		8.5%		8.6%		-0.4%

						Ave. Membership/Subsc. Revenue		$   1,013,215		$   1,003,652		$   1,021,316		$   978,974		-3.4%		-9.7%

						Ave. Total Expenses (before depreciation)		$   11,359,258		$   11,663,000		$   12,066,391		$   11,444,275		0.7%		-5.8%

		PROGRAM REVENUE PER ATTENDEE INDEX				PROGRAM REVENUE PER ATTENDEE INDEX TREND, BY SIZE
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Program revenue/Total In-person Attendance				Small		$   4.51		$   4.38		$   4.25		$   4.43		-1.8%		-8.2%

						Ave. Program revenue/		$   42,677		$   43,276		$   43,076		$   43,809		2.7%		-4.1%

						Ave. Total In-person Attendance		9,466		9,888		10,129		9,893		4.5%

						Medium		$   9.22		$   9.87		$   10.77		$   9.94		7.8%		0.8%

						Ave. Program revenue/		$   310,113		$   308,536		$   322,807		$   313,592		1.1%		-5.5%

						Ave. Total In-person Attendance		33,649		31,260		29,978		31,560		-6.2%

						Large		$   26.21		$   26.74		$   28.13		$   27.90		6.4%		-0.5%

						Ave. Program revenue/		$   4,560,168		$   4,705,285		$   4,855,451		$   4,726,669		3.7%		-3.1%

						Ave. Total In-person Attendance		173,995		175,946		172,609		169,428		-2.6%

		RESPONSE TO MARKETING EFFORTS		BUDGET SIZE		RESPONSE TO MARKETING EFFORTS INDEX TRENDS, BY SIZE (3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation		2010-2013 index change, adjusted for inflation

		Total Marketing Expenses/Total In-person Attendance		Small		Ave. Total Marketing Expenses  (staff & non-staff)/		$   12,982		$   1.37		$   12,917		$   1.31		$   12,633		$   1.25		$   12,861		$   1.30		-0.9%		-5.2%		-7.4%		-11.4%

		RESPONSE TO DIRECT MARKETING SPEND				Ave. Direct Marketing Expenses (non-staff only/		$   12,269		$   1.30		$   12,129		$   1.23		$   11,768		$   1.16		$   12,043		$   1.22		-1.8%		-6.1%		-8.3%		-12.2%

		Direct Marketing Expenses/Total In-person Attendance				Ave. Total In-person Attendance		9,466				9,888				10,129				9,893				4.5%

				Medium		Ave. Total Marketing Expenses  (staff & non-staff)/		$   87,316		$   2.59		$   85,836		$   2.75		$   85,279		$   2.84		$   86,056		$   2.73		-1.4%		5.1%		-7.9%		-1.8%

						Ave. Direct Marketing Expenses (non-staff only/		$   69,284		$   2.06		$   67,464		$   2.16		$   66,792		$   2.23		$   67,549		$   2.14		-2.5%		4.0%		-8.9%		-2.9%

						Ave. Total In-person Attendance		33,649				31,260				29,978				31,560				-6.2%

				Large		Ave. Total Marketing Expenses  (staff & non-staff)/		$   874,219		$   5.02		$   909,142		$   5.17		$   916,309		$   5.31		$   897,064		$   5.29		2.6%		5.4%		-4.1%		-1.5%

						Ave. Direct Marketing Expenses (non-staff only/		$   621,021		$   3.57		$   652,124		$   3.71		$   658,503		$   3.82		$   632,759		$   3.73		1.9%		4.6%		-4.8%		-2.2%

						Ave. Total In-person Attendance		173,995				175,946				172,609				169,428				-2.6%

		RETURN ON MARKETING EFFORTS				RETURN ON DIRECT MARKETING SPEND INDEX AND RETURN ON MARKETING EFFORTS INDEX TRENDS, BY SIZE (3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation		2010-2013 index change, adjusted for inflation

		Total Program Revenue/Total Marketing Expenses				Small

		RETURN ON DIRECT MARKETING SPEND				Ave. Program Revenue/		$   42,677				$   43,276				$   43,076				$   43,809				2.7%				-4.1%

		Total Program Revenue/Direct Marketing Expenses				Ave. Direct Marketing Expenses (non-staff only)		$   12,269		$   3.48		$   12,129		$   3.57		$   11,768		$   3.66		$   12,043		$   3.64		-1.8%		4.6%		-8.3%		-2.3%

						Ave. Total Marketing Expenses  (staff & non-staff)		$   12,982		$   3.29		$   12,917		$   3.35		$   12,633		$   3.41		$   12,861		$   3.41		-0.9%		3.6%		-7.4%		-3.2%

						Medium

						Ave. Program Revenue/		$   310,113				$   308,536				$   322,807				$   313,592				1.1%				-5.5%

						Ave. Direct Marketing Expenses (non-staff only)		$   69,284		$   4.48		$   67,464		$   4.57		$   66,792		$   4.83		$   67,549		$   4.64		-2.5%		3.7%		-8.9%		-3.1%

						Ave. Total Marketing Expenses  (staff & non-staff)		$   87,316		$   3.55		$   85,836		$   3.59		$   85,279		$   3.79		$   86,056		$   3.64		-1.4%		2.6%		-7.9%		-4.1%

						Large

						Ave. Program Revenue/		$   4,560,168				$   4,705,285				$   4,855,451				$   4,726,669				3.7%				-3.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   621,021		$   7.34		$   652,124		$   7.22		$   658,503		$   7.37		$   632,759		$   7.47		1.9%		1.7%		-4.8%		-4.9%

						Ave. Total Marketing Expenses  (staff & non-staff)		$   874,219		$   5.22		$   909,142		$   5.18		$   916,309		$   5.30		$   897,064		$   5.27		2.6%		1.0%		-4.1%		-5.6%

		IN-PERSON ENGAGEMENT				IN-PERSON ENGAGEMENT INDEX AND 
TOTAL ENGAGEMENT INDEX TRENDS, BY SIZE
(3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Population				Small

		TOTAL ENGAGEMENT				Ave. In-person Touch Points/		9,701		1.3%		10,146		1.3%		10,392		1.4%		10,139		1.3%		4.5%		3.7%

		Total Touch Points/Total Population				Ave. Total Touch Points (in-person and virtual)/		16,844		2.2%		26,374		3.4%		26,813		3.5%		40,812		5.2%		142.3%		140.5%

						Ave. Population		774,060				780,897				763,904				779,946				0.8%

						Medium

						Ave. In-person Touch Points/		34,436		4.0%		32,067		3.7%		30,817		3.5%		32,374		3.8%		-6.0%		-6.6%

						Ave. Total Touch Points (in-person and virtual)/		51,156		6.0%		71,904		8.4%		75,999		8.6%		78,696		9.1%		53.8%		52.9%

						Ave. Population		854,801				855,712				879,899				860,265				0.6%

						Large

						Ave. In-person Touch Points/		178,733		16.3%		180,387		16.4%		177,406		16.0%		174,237		15.3%		-2.5%		-5.8%

						Ave. Total Touch Points (in-person and virtual)/		304,557		27.7%		404,987		36.8%		464,529		41.8%		541,349		47.6%		77.7%		71.8%

						Ave. Population		1,098,463				1,099,119				1,112,232				1,136,663				3.5%

		PEOPLE PER OFFERING				PEOPLE PER OFFERING INDEX TREND, BY SIZE
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change

		In-person Touch Points/Total Offerings (in-person only)				Small		350		343		346		303		-13.6%

						Ave. In-person Touch Points/		9,701		10,146		10,392		10,139		4.5%

						Ave. Total Offerings		28		30		30		33		20.9%

						Medium		417		412		400		377		-9.6%

						Ave. In-person Touch Points/		34,436		32,067		30,817		32,374		-6.0%

						Ave. Total Offerings		83		78		77		86		4.0%

						Large		1,083		1,045		1,049		929		-14.2%

						Ave. In-person Touch Points/		178,733		180,387		177,406		174,237		-2.5%

						Ave. Total Offerings		165		173		169		188		13.7%
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Small, Return on Total Mktg
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Return on Total Marketing (including staff) and 
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						1		2		3		4		5		6		9		10		11		7		8

		Area		Index		Arts Education		Art Museums		Community		Dance		Music		Opera		PACs		Symphony Orchestras		Theater		Other Museums		General Performing Arts				1%		17%		6%		9%		10%		42%		6%		25%		22%		12%		14%

		EARNED REVENUE		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		66.1%		39.1%		39.4%		56.5%		39.7%		32.2%		68.9%		42.4%		56.4%		46.0%		42.5%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,136,192		$   5,710,059		$   291,616		$   927,239		$   169,882		$   2,044,556		$   5,486,612		$   1,544,075		$   1,085,453		$   2,868,698		$   513,674

				Ave. Total Expenses (before depreciation)		$   1,719,084		$   14,602,937		$   739,323		$   1,640,783		$   427,436		$   6,348,762		$   7,957,709		$   3,645,670		$   1,925,185		$   6,234,509		$   1,208,949

				Membership-Subscription Revenue/Total Expenses (before depr.)		0.6%		6.7%		2.5%		4.9%		4.2%		13.4%		4.3%		10.4%		12.5%		5.4%		5.8%

				Ave. Membership/Subsc. Revenue		$   10,959		$   974,592		$   18,128		$   79,909		$   17,775		$   851,306		$   343,800		$   380,846		$   240,228		$   337,898		$   69,689

				Ave. Total Expenses (before depreciation)		$   1,719,084		$   14,602,937		$   739,323		$   1,640,783		$   427,436		$   6,348,762		$   7,957,709		$   3,645,670		$   1,925,185		$   6,234,509		$   1,208,949

				Program revenue/Total In-person Attendance		$   70.83		$   28.11		$   5.93		$   50.46		$   8.36		$   67.91		$   36.03		$   43.68		$   34.68		$   14.85		$   19.85

				Ave. Program revenue/		$   1,064,466		$   4,252,007		$   229,241		$   889,862		$   159,631		$   1,918,304		$   3,854,871		$   1,484,699		$   976,845		$   2,453,189		$   443,165

				Ave. Total In-person Attendance		15,028		151,279		38,640		17,636		19,085		28,246		106,989		33,993		28,164		165,172		22,320

		MARKETING IMPACT		Marketing Expenses (incl. personnel)/Total In-person Attendance		$   3.20		$   3.00		$   0.92		$   8.21		$   1.64		$   19.12		$   4.59		$   7.48		$   6.63		$   1.69		$   5.96

				Ave. Marketing Expenses (incl. personnel)/		$   48,098		$   454,122		$   35,551		$   144,769		$   31,384		$   540,162		$   491,601		$   254,418		$   186,745		$   279,841		$   133,127

				Ave. In-person Attendance		15,028		151,279		38,640		17,636		19,085		28,246		106,989		33,993		28,164		165,172		22,320

				Marketing Expenses (excl. personnel)/Total In-person Attendance		$   3.12		$   2.78		$   0.76		$   7.19		$   1.53		$   15.39		$   4.02		$   6.86		$   5.96		$   1.58		$   5.61

				Ave. Marketing Expenses (excl. personnel)/		$   46,893		$   420,126		$   29,295		$   126,819		$   29,156		$   434,813		$   430,186		$   233,224		$   167,860		$   261,003		$   125,235

				Ave. In-person Attendance		15,028		151,279		38,640		17,636		19,085		28,246		106,989		33,993		28,164		165,172		22,320

				Program Revenue/ Marketing Expenses (incl. personnel)		$   22.13		$   9.36		$   6.45		$   6.15		$   5.09		$   3.55		$   7.84		$   5.84		$   5.23		$   8.77		$   3.33

				Ave. Total Program Revenue/		$   1,064,466		$   4,252,007		$   229,241		$   889,862		$   159,631		$   1,918,304		$   3,854,871		$   1,484,699		$   976,845		$   2,453,189		$   443,165

				Ave. Marketing Expenses (incl. personnel)		$   48,098		$   454,122		$   35,551		$   144,769		$   31,384		$   540,162		$   491,601		$   254,418		$   186,745		$   279,841		$   133,127

				Program Revenue/ Marketing Expenses (excl. personnel)		$   22.70		$   10.12		$   7.83		$   7.02		$   5.48		$   4.41		$   8.96		$   6.37		$   5.82		$   9.40		$   3.54

				Ave. Total Program Revenue/		$   1,064,466		$   4,252,007		$   229,241		$   889,862		$   159,631		$   1,918,304		$   3,854,871		$   1,484,699		$   976,845		$   2,453,189		$   443,165

				Ave. Marketing Expenses (excl. personnel)		46,893		420,126		29,295		126,819		29,156		434,813		430,186		233,224		167,860		261,003		125,235

		COMMUNITY ENGAGEMENT		Total Touch Points (incl. virtual)/ Population		0.6%		4.9%		1.5%		8.7%		10.3%		4.5%		11.8%		9.3%		0.8%		4.9%		1.3%

				Ave. Total Touch Points (incl. virtual)/		23,503		175,899		48,859		378,045		581,832		463,085		362,751		620,694		34,371		220,043		44,345

				Ave. Population		3,952,019		3,587,641		3,199,762		4,364,815		5,629,996		10,213,000		3,065,930		6,705,470		4,237,759		4,535,665		3,476,160

				Total Touch Points (in-person only)/ Population		0.5%		4.7%		1.3%		0.5%		0.4%		0.3%		3.7%		0.5%		0.7%		4.1%		1.1%

				Ave. Total Touch Points (in-person only)/		20,792		169,699		41,356		21,217		20,047		34,625		114,014		36,583		31,495		185,589		37,457

				Ave. Population		3,952,019		3,587,641		3,199,762		4,364,815		5,629,996		10,213,000		3,065,930		6,705,470		4,237,759		4,535,665		3,476,160

		PROGRAM ACTIVITY		Total Total Touch Points (in-person only)/
Total Offerings		149		631		370		265		560		2,054		966		1,456		729		1,409		308

				Ave. Total Touch Points (in-person only)/		20,792		169,699		41,356		21,217		20,047		34,625		114,014		36,583		31,495		185,589		37,457

				Ave. Total Offerings		139		269		112		80		36		17		118		25		43		132		122

						$   0.08		$   0.22		$   0.16		$   1.02		$   0.12		$   3.73		$   0.57		$   0.62		$   0.67		$   0.11		$   0.35

						0.1%		0.2%		0.2%		8.2%		10.0%		4.2%		8.1%		8.7%		0.1%		0.8%		0.2%
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Relational Rev/Expenses



		



In-person Touch Points

Total touch points

6.8%

50.6%

9.9%

2.1%

6.0%

45.6%

26.5%

49.7%

6.9%

25.7%

12.5%



		



Marketing Expenses/Attendee

Response to Marketing



		Arts Ed

		Art Museum

		Community

		Dance

		Music

		Opera

		PAC

		Orchestra

		Theatre

		Other Museum

		Gen Performing Arts



Program Revenue/Total Marketing Expenses

Return on Marketing



		Arts Ed

		Art Museum

		Community

		Dance

		Music

		Opera

		PAC

		Orchestra

		Theatre

		Other Museum

		Gen Performing Arts



People per Offering



		



Program Rev/Attendee



		



Earned Relational Revenue/Expenses

Total Earned Revenue/Expenses



				Art Museums

				Dance

				Music

				Opera

				PACs

				Symphony Orchestras

				Theater

				Other Museums



Program Rev/Attendee

Marketing Exp/Attendee



		

						Small		Medium		Large

		EARNED REVENUE		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		43.8%		42.9%		53.8%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   48,233		$   371,311		$   5,725,993

				Ave. Total Expenses (before depreciation)		$   110,234		$   864,861		$   10,642,747

				Membership/Subscription Revenue/Total Expenses (before depr.)		5.0%		5.5%		8.1%

				Ave. Membership/Subsc. Revenue		$   5,466		$   47,558		$   859,939

				Ave. Total Expenses (before depreciation)		$   110,234		$   864,861		$   10,642,747

				Program revenue/Total In-person Attendance		$   4.30		$   10.08		$   25.85

				Ave. Program revenue/		$   40,862		$   304,681		$   4,302,328

				Ave. Total In-person Attendance		9,120		30,214		166,461

		MARKETING IMPACT		Marketing Expenses (incl. personnel)/Total In-person Attendance		$   1.22		$   2.65		$   4.95

				Ave. Marketing Expenses (incl. personnel)/		$   11,147		$   80,217		$   824,162

				Ave. In-person Attendance		9,120		30,214		166,461

				Marketing Expenses (excl. personnel)/Total In-person Attendance		$   1.16		$   2.09		$   3.52		$   0.06		$   0.57		$   1.43

				Ave. Marketing Expenses (excl. personnel)/		$   10,565		$   63,144		$   585,360

				Ave. In-person Attendance		9,120		30,214		166,461

				Program Revenue/ Marketing Expenses (incl. personnel)		$   3.67		$   3.80		$   5.22		$   2.13

				Ave. Total Program Revenue/		$   40,862		$   304,681		$   4,302,328		$   1.03

				Ave. Marketing Expenses (incl. personnel)		$   11,147		$   80,217		$   824,162		$   0.20

				Program Revenue/ Marketing Expenses (excl. personnel)		$   3.87		$   4.83		$   7.35

				Ave. Total Program Revenue/		$   40,862		$   304,681		$   4,302,328

				Ave. Marketing Expenses (excl. personnel)		10,565		63,144		585,360

		COMMUNITY ENGAGEMENT		Total Touch Points (incl. virtual)/ Population		4.1%		8.4%		43.4%		2.8%		4.6%		27.7%

				Ave. Total Touch Points (incl. virtual)/		30,625		69,170		473,896

				Ave. Population		752,717		827,736		1,092,430

				Total Touch Points (in-person only)/ Population		1.2%		3.8%		15.6%		4.1052631579

				Ave. Total Touch Points (in-person only)/		9,357		31,183		170,822

				Ave. Population		752,717		827,736		1,092,430

		PROGRAM ACTIVITY		Total Total Touch Points (in-person only)/
Total Offerings		286		360		851				126%		237%

				Ave. Total Touch Points (in-person only)/		9,357		31,183		170,822

				Ave. Total Offerings		33		87		201

								2.6526025737		2.3151023731





		



Program revenue/Total In-person Attendance

Marketing Expenses (incl. personnel)/Total In-person Attendance



		Small		Small

		Medium		Medium

		Large		Large



Relational Rev/Expenses

Earned Rev/Expenses



		Small		Small

		Medium		Medium

		Large		Large



Direct Marketing Expenses (non-personnel)/In-person Attendance

Total Marketing Expenses/In-person Attendance

$1.22

$2.65

$4.95



		Small		Small

		Medium		Medium

		Large		Large



Return on Marketing Efforts

Return on Direct Marketing Spend



		Small

		Medium

		Large



Program revenue/Total In-person Attendance

Program Revenue per Attendee



		Small

		Medium

		Large



In-person Touch Points/Local Pop

Total Touch Points/Local Pop

4.1%

8.4%

43.4%



		Small

		Medium

		Large



People per Offering



		Small

		Medium

		Large



Relational Rev/Expenses



		Small

		Medium

		Large



Earned Rev/Expenses



		Small

		Medium

		Large



Total Marketing Expenses/In-person Attendance

Response to Marketing



		Small

		Medium

		Large



Return on Marketing Efforts



		AREA		INDEX		New York-White Plains-Wayne, NY-NJ		Los Angeles-Long Beach-Glendale, CA		Chicago-Naperville-Arlington Hgts, IL		San Francisco-Redwood City- South SF, CA		Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA		Larger Markets		Medium Markets		Small Markets		Very Small Markets

		EARNED REVENUE		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		52.9%		48.6%		61.9%		43.6%		69.4%		43.8%		50.3%		52.4%		52.6%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,784,662		$   1,053,893		$   1,075,790		$   964,150		$   2,387,027		$   1,181,188		$   1,002,427		$   643,780		$   416,087

				Ave. Total Expenses (before depreciation)		$   3,373,655		$   2,168,771		$   1,738,233		$   2,211,274		$   3,441,957		$   2,699,158		$   1,994,081		$   1,229,136		$   791,374

				Membership-Subscription Revenue/Total Expenses (before depr.)		5.7%		11.4%		8.1%		9.5%		4.4%		7.8%		7.8%		10.8%		7.0%

				Ave. Membership/Subsc. Revenue		$   193,125		$   246,432		$   140,696		$   209,607		$   151,967		$   209,587		$   154,577		$   132,148		$   55,102

				Ave. Total Expenses (before depreciation)		$   3,373,655		$   2,168,771		$   1,738,233		$   2,211,274		$   3,441,957		$   2,699,158		$   1,994,081		$   1,229,136		$   791,374

				Program revenue/Total In-person Attendance		$   23.78		$   23.98		$   27.97		$   15.42		$   31.24		$   16.76		$   16.99		$   14.73		$   15.22

				Ave. Program revenue/		$   1,265,815		$   787,764		$   829,822		$   745,380		$   596,045		$   965,141		$   789,809		$   549,916		$   324,827

				Ave. Total In-person Attendance		53,231		32,856		29,669		48,345		51,790		57,575		46,473		37,338		21,339		11%		23%		13%		22%		6%		18%		15%		21%		13%

		MARKETING IMPACT		Marketing Expenses (incl. personnel)/Total In-person Attendance		$   4.01		$   6.23		$   3.82		$   3.73		$   5.90		$   4.11		$   3.50		$   3.41		$   3.57		$   0.89		$   1.77		$   1.18		$   1.08		$   1.72		$   1.19		$   0.97		$   0.83		$   0.90

				Ave. Marketing Expenses (incl. personnel)/		$   213,556		$   204,544		$   113,423		$   180,232		$   216,217		$   236,493		$   162,786		$   127,492		$   76,095

				Ave. In-person Attendance		53,231		32,856		29,669		48,345		51,790		57,575		46,473		37,338		21,339

				Marketing Expenses (excl. personnel)/Total In-person Attendance		$   3.12		$   4.45		$   2.65		$   2.64		$   4.17		$   2.92		$   2.53		$   2.59		$   2.66

				Ave. Marketing Expenses (excl. personnel)/		$   166,172		$   146,248		$   78,515		$   127,867		$   92,090		$   168,020		$   117,637		$   96,533		$   56,802

				Ave. In-person Attendance		53,231		32,856		29,669		48,345		26,889		57,575		46,473		37,338		21,339

						78%		71%		69%		71%		71%		71%		72%		76%		75%

				Program Revenue/ Marketing Expenses (incl. personnel)		$   5.93		$   3.85		$   7.32		$   4.14		$   5.30		$   4.08		$   4.85		$   4.31		$   4.27

				Ave. Total Program Revenue/		$   1,265,815		$   787,764		$   829,822		$   745,380		$   1,618,126		$   965,141		$   789,809		$   549,916		$   324,827

				Ave. Marketing Expenses (incl. personnel)		$   213,556		$   204,544		$   113,423		$   180,232		$   305,385		$   236,493		$   162,786		$   127,492		$   76,095

				Program Revenue/ Marketing Expenses (excl. personnel)		$   7.62		$   5.39		$   10.57		$   5.83		$   7.48		$   5.74		$   6.71		$   5.70		$   5.72

				Ave. Total Program Revenue/		$   1,265,815		$   787,764		$   829,822		$   745,380		$   1,618,126		$   965,141		$   789,809		$   549,916		$   324,827

				Ave. Marketing Expenses (excl. personnel)		166,172		146,248		78,515		127,867		216,217		168,020		117,637		96,533		56,802

		COMMUNITY ENGAGEMENT		Total Touch Points (incl. virtual)/ Population		6.4%		8.7%		15.4%		14.5%		18.1%		23.6%		24.1%		16.6%		46.1%

				Ave. Total Touch Points (incl. virtual)/		176,207		98,442		149,963		106,953		147,803		112,096		134,686		52,952		46,232

				Ave. Population		2,769,345		1,133,190		975,284		737,470		816,216		475,193		559,093		318,284		100,300

				In-person Touch Points (in-person only)/ Population		2.0%		3.0%		3.1%		6.9%		6.5%		12.5%		8.5%		12.1%		22.0%

				Ave. Total Touch Points (in-person only)/		54,212		33,667		30,389		50,862		53,185		59,232		47,645		38,537		22,088

				Ave. Population		2,769,345		1,133,190		975,284		737,470		816,216		475,193		559,093		318,284		100,300

		PROGRAM ACTIVITY		Total Total Touch Points (in-person only)/Total Offerings		650		532		638		546		485		507		627		458		351

				Ave. Total Touch Points (in-person only)/		54,212		33,667		30,389		50,862		53,185		59,232		47,645		38,537		22,088

				Ave. Total Offerings		83		63		48		93		110		117		76		84		63

						4.4%		5.7%		12.3%		7.6%		11.6%		11.1%		15.6%		4.5%		24.1%





		NYC		NYC

		L.A.		L.A.

		Chicago		Chicago

		S.F.		S.F.

		D.C.		D.C.

		Large		Large

		Medium		Medium

		Small		Small

		Very Small		Very Small



In-person Touch Points/Local Pop.

Total Touch Points/Local Pop.

6.4%

8.7%

15.4%

14.5%

18.1%

23.6%

24.1%

16.5%

46.1%



		NY

		LA

		Chicago

		SF

		DC

		Large

		Medium

		Small

		Very Small



People per offering



		NY		NY

		LA		LA

		Chicago		Chicago

		SF		SF

		DC		DC

		Large		Large

		Medium		Medium

		Small		Small

		VerySmall		VerySmall



Program Revenue/Total Marketing Expenses

Program Revenue/Direct Marketing Spend (non-personnel)



		NY

		LA

		Chicago

		SF

		DC

		Large

		Medium

		Small

		Very Small



Program revenue/Total In-person Attendance

Revenue per Attendee



		NY

		LA

		Chicago

		SF

		DC

		Large

		Medium

		Small

		VerySmall



Program rev/In-person Attendance

Marketing exp (incl. staff)/In-person Attendance



		NY		NY

		LA		LA

		Chicago		Chicago

		SF		SF

		DC		DC

		Large		Large

		Medium		Medium

		Small		Small

		VerySmall		VerySmall



Marketing exp (no staff)/In-person Attendance

Marketing exp (incl. staff)/In-person Attendance

$4.01

$6.23

$3.82

$3.73

$5.90

$4.11

$3.50

$3.41

$3.57



		NY		NY

		LA		LA

		Chicago		Chicago

		SF		SF

		DC		DC

		Large		Large

		Medium		Medium

		Small		Small

		VerySmall		VerySmall



Relational Rev/Expenses

Earned Rev/Expenses



		NY

		LA

		Chicago

		SF

		DC

		Large

		Medium

		Small

		Very Small



Relational Rev/Expenses



		NY

		LA

		Chicago

		SF

		DC

		Large

		Medium

		Small

		Very Small



Earned Rev/Expenses



		NY

		LA

		Chicago

		SF

		DC

		Large

		Medium

		Small

		VerySmall



Program Revenue/Total Marketing Expenses

Return on Marketing



		NY

		LA

		Chicago

		SF

		DC

		Large

		Medium

		Small

		VerySmall



Marketing exp (incl. staff)/In-person Attendance



		

								2017

		EARNED REVENUE		1		Unrestricted Earned Operating Revenue/Total Expenses (before depr.)		48.4%		0.4843973125

						Ave. Unrestricted Earned Operating Revenue/		$   1,092,725		$   1,163,120

						Ave. Total Expenses (before depreciation)		$   2,255,845

				2		Membership/Subscription Revenue/Total Expenses (before depr.)		6.9%		0.0692879909

						Ave. Membership/Subsc. Revenue		$   156,303		$   2,099,542

						Ave. Total Expenses (before depreciation)		$   2,255,845

				2		Program revenue/Total In-person Attendance		$   24.15		24.1516040662

						Ave. Program revenue/		$   927,811

						Ave. Total In-person Attendance		38,416

		MARKETING IMPACT		1		Marketing Expenses (incl. personnel)/Total In-person Attendance		$   3.47		3.467

						Ave. Marketing Expenses (incl. personnel)/		$   133,184

						Ave. In-person Attendance		38,416

				2		Marketing Expenses (excl. personnel)/Total In-person Attendance		$   3.12		$   0.35

						Ave. Marketing Expenses (excl. personnel)/		$   119,891

						Ave. In-person Attendance		38,416

				3		Program Revenue/ Marketing Expenses (incl. personnel)		$   6.97		6.966

						Ave. Total Program Revenue/		$   927,811

						Ave. Marketing Expenses (incl. personnel)		$   133,184

				4		Program Revenue/ Marketing Expenses (excl. personnel)		$   7.74

						Ave. Total Program Revenue/		$   927,811

						Ave. Marketing Expenses (excl. personnel)		119,891

		COMMUNITY ENGAGEMENT		1		Total Touch Points (incl. virtual)/ Population		4.6%		0.046

						Ave. Total Touch Points (incl. virtual)/		214,155		4,427,000

						Ave. Population		4,641,155

				2		Total Touch Points (in-person only)/ Population		0.9%

						Ave. Total Touch Points (in-person only)/		43,583		4,597,572

						Ave. Population		4,641,155

		PROGRAM ACTIVITY		1		Total Operating Revenue/
Total Offerings		$   27,718

						Ave. Operating Revenue/		$   2,388,832

						Ave. Total Offerings		86

				2		Total Total Touch Points (in-person only)/
Total Offerings		514

						Ave. Total Touch Points (in-person only)/		43,583

						Ave. Total Offerings		85





		



51.9%



		



7.6%



		



Program revenue/Total In-person Attendance



		



Response to Marketing

Response to Marketing & Response to Direct Marketing Spend



		



Return on Marketing



		



People per Offering



		

		AREA		INDEX		2014		2015		2016		2017		2014-2017 change		2014-2017 change, adjusted for inflation

		EARNED REVENUE		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		49.1%		51.5%		47.9%		52.8%		3.7%						50.9%		48.5%		52.1%		47.2%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,136,007		$   1,234,502		$   1,207,333		$   1,311,024		15.4%		9.9%

				Ave. Total Expenses (before depreciation)		$   2,312,779		$   2,396,605		$   2,518,920		$   2,481,409		7.3%		2.2%

				Membership/Subscription Revenue/Total Expenses (before depr.)		8.3%		8.1%		8.0%		8.1%		-0.2%						91.7%		91.9%		92.0%		91.9%

				Ave. Membership/Subsc. Revenue		$   192,008		$   192,990		$   201,201		$   200,431		4.4%		-0.6%

				Ave. Total Expenses (before depreciation)		$   2,312,779		$   2,396,605		$   2,518,920		$   2,481,409		7.3%		2.2%

				Program revenue/Total In-person Attendance		$   19.58		$   20.30		$   21.48		$   21.13		7.9%		2.8%

				Ave. Program revenue/		$   909,515		$   945,054		$   994,732		$   1,000,761		10.0%		4.8%

				Ave. Total In-person Attendance		46,457		46,552		46,302		47,368		2.0%

		MARKETING IMPACT		Marketing Expenses (incl. personnel)/Total In-person Attendance		$   4.03		$   4.18		$   4.30		$   4.27		6.1%		1.0%

				Ave. Marketing Expenses (incl. personnel)/		$   187,003		$   194,630		$   199,152		$   202,243		8.1%		3.0%

				Ave. In-person Attendance		46,457		46,552		46,302		47,368		2.0%

				Marketing Expenses (excl. personnel)/Total In-person Attendance		$   2.95		$   3.07		$   3.16		$   3.09		5.0%		-0.0%

				Ave. Marketing Expenses (excl. personnel)/		$   136,952		$   143,134		$   146,433		$   146,601		7.0%		1.9%

				Ave. In-person Attendance		46,457		46,552		46,302		47,368		2.0%						$   1.08		$   1.11		$   1.14		$   1.17

				Program Revenue/ Marketing Expenses (including personnel)		$   4.86		$   4.86		$   4.99		$   4.95		1.7%

				Ave. Total Program Revenue/		$   909,515		$   945,054		$   994,732		$   1,000,761		10.0%		4.8%

				Ave. Marketing Expenses (incl. personnel)		$   187,003		$   194,630		$   199,152		$   202,243		8.1%		3.0%

				Program Revenue/ Marketing Expenses (excluding personnel)		$   6.64		$   6.60		$   6.79		$   6.83		2.8%

				Ave. Total Program Revenue/		$   909,515		$   945,054		$   994,732		$   1,000,761		10.0%		4.8%

				Ave. Marketing Expenses (excl. personnel)		136,952		$   143,134		$   146,433		$   146,601		7.0%		1.9%

		COMMUNITY ENGAGEMENT		Total Touch Points (incl. virtual)/ Population		9.1%		12.6%		14.1%		16.7%		7.6%

				Ave. Total Touch Points (incl. virtual)/		78,537		108,750		122,596		146,632		86.7%

				Ave. Population		859,404		864,061		869,986		876,189		2.0%

				Total Touch Points (in-person only)/ Population		5.5%		5.5%		5.5%		5.6%		0.0%

				Ave. Total Touch Points (in-person only)/		47,663		47,738		47,583		48,666		2.1%

				Ave. Population		859,404		864,061		869,986		876,189		2.0%

		PROGRAM ACTIVITY		Touch Points (in-person only)/
Total Offerings		515		504		630		583		13.2%

				Ave. In-person Touch Points/		47,163		49,294		54,605		53,163		12.7%

				Ave. Total In-person Offerings		92		98		87		91		-0.4%

						3.6%		7.1%		8.6%		11.2%





		



Earned Relational Revenue Index Trend



		



Unrest. Earned Revenue (less capital gains)/Total Expenses (less depreciation)

Unrestricted Earned Revenue Index Trend



		



Program Revenue per Attendee

Program Revenue per Attendee Index Trend



		



Program Revenue per Attendee

Marketing Expenses per Attendee

Revenue per Attendee Index and Response to Marketing Index Trends



		



Response to Direct Marketing Spend

Response to Marketing Efforts

Response to Marketing Index and Response to Direct Marketing Spend Index Trends

$4.03

$4.18

$4.30

$4.27



		



Program Revenue/ Marketing Expenses (excluding personnel)

Program Revenue/ Marketing Expenses (including personnel)



		



Total Touch Points (in-person only)/ Population

Total Touch Points (incl. virtual)/ Population



		



Touch Points (in-person only)/
Total Offerings

People per Offering Index Trend



		Sector by Year Means for NCAR Report

		The MEANS Procedure

		year=2010

		Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		3112		859403.67		2650.45		3144247.63		2674464221

		TOTOFFRCD		3112		71.5970704		1		3321		222810.08

		DIRMKTG		3112		136952.38		0		15410366		426195795

		MKTTOT		3112		187003.4		15		21076431		581954588

		EXPNDPRCD		3112		2312779.01		1677		370915682		7197368270

		PHATTTOT		3112		46457.19		30		5248402		144574780

		ENGAGCD		3112		47663.42		68		5392624		148328556		0.0554610358		665.7174397137

		ENGAGTOT		3112		78536.77		68		21504338		244406415

		MEMSUBINC		3112		192007.81		0		32396682		597528313

		PRGREVCD		3112		909515.16		0		143145804		2830411167

		ERNNCAPCD		3112		1136007.38		98		233429086		3535254959

		OPUN		1893		1900505.95		1000		234034433		3597657771

		OPTOTOFFRCD		1893		68.5869287		1		3321		129835.06

		year=2011

		Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		3115		864060.58		2613.55		3157992.34		2691548708

		TOTOFFRCD		3115		72.542766		1		3154		225970.72

		DIRMKTG		3115		143133.85		34		16658067		445861935

		MKTTOT		3115		194630.06		34		22661475		606272625

		EXPNDPRCD		3115		2396605.13		1728		340886668		7465424988

		PHATTTOT		3115		46552.42		12		5686447		145010799

		ENGAGCD		3115		47738.08		44		5831591		148704123

		ENGAGTOT		3115		108750.22		44		22448044		338756949

		MEMSUBINC		3115		192990.37		-808		31905727		601165013

		PRGREVCD		3115		945053.74		0		155352567		2943842408

		ERNNCAPCD		3115		1234501.8		20		249262251		3845473107

		OPUN		2600		2300592.85		700		327382000		5981541413

		OPTOTOFFRCD		2600		70.0895058		1		3154		182232.72

		year=2012

		Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		3117		869985.77		2589.05		3184185.02		2711745643

		TOTOFFRCD		3117		72.6844405		1		3096		226557.4

		DIRMKTG		3117		146433.18		0		15154526		456432222

		MKTTOT		3117		199152.46		15		21409742		620758211

		EXPNDPRCD		3117		2518920		2202		454185597		7851473631

		PHATTTOT		3117		46301.6		43		6284738		144322086

		ENGAGCD		3117		47583.15		78		6460058		148316663

		ENGAGTOT		3117		122596.46		78		22540646		382133179

		MEMSUBINC		3117		201201.4		0		31807450		627144756

		PRGREVCD		3117		994731.61		0		165680450		3100578415

		ERNNCAPCD		3117		1207332.96		34		258992302		3763256830

		OPUN		2699		2353705.25		2041		364679828		6352650482

		OPTOTOFFRCD		2699		71.8612075		1		3096		193953.4

		year=2013

		Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		3118		876189.33		2562.85		3210342.04		2731958337

		TOTOFFRCD		3118		81.9934577		1		7361		255655.6

		DIRMKTG		3118		146601.01		20		14070931		457101954

		MKTTOT		3118		202243.27		20		20514907		630594505

		EXPNDPRCD		3118		2481409.43		1141		403538775		7737034594

		PHATTTOT		3118		47367.93		25		6208954		147693218

		ENGAGCD		3118		48665.67		53		6374104		151739545

		ENGAGTOT		3118		146631.94		53		27990796		457198397

		MEMSUBINC		3118		200431.3		0		31395982		624944786

		PRGREVCD		3118		1000761.41		0		164986327		3120374074

		ERNNCAPCD		3118		1311023.86		25		259950529		4087772407

		OPUN		2765		2631199.93		1612		573806729		7275267795

		OPTOTOFFRCD		2765		81.3495805		1		7361		224931.59





		

		TOTAL EARNED REVENUE INDEX		TOTAL EARNED REVENUE INDEX TRENDS, BY GEOGRAPHY 
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		New York-White Plains-Wayne, NY-NJ		46.3%		54.2%		46.2%		53.2%		6.9%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,966,681		$   2,286,562		$   2,110,159		$   2,272,504		15.6%		8.0%

				Ave. Total Expenses (before depreciation)		$   4,251,880		$   4,214,903		$   4,567,539		$   4,273,160		0.5%		-6.1%

				Los Angeles-Long Beach-Glendale, CA		51.6%		49.2%		47.5%		47.7%		-3.9%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,117,664		$   1,082,632		$   1,118,135		$   1,162,353		4.0%		-2.8%

				Ave. Total Expenses (before depreciation)		$   2,166,637		$   2,201,770		$   2,353,813		$   2,437,520		12.5%		5.1%

				Chicago-Naperville-Arlington Hgts, IL		55.6%		54.8%		48.9%		63.0%		7.4%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,113,138		$   1,274,736		$   1,078,894		$   1,475,199		32.5%		23.9%

				Ave. Total Expenses (before depreciation)		$   2,002,813		$   2,325,615		$   2,204,827		$   2,341,560		16.9%		9.3%

				San Francisco-Redwood City- South SF, CA		42.2%		46.2%		42.5%		43.3%		1.1%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,138,364		$   1,312,020		$   1,265,284		$   1,320,679		16.0%		8.4%

				Ave. Total Expenses (before depreciation)		$   2,699,852		$   2,841,911		$   2,975,470		$   3,052,682		13.1%		5.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA		57.8%		61.4%		54.8%		72.4%		14.7%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,826,735		$   3,305,102		$   3,131,280		$   3,765,299		33.2%		24.5%

				Ave. Total Expenses (before depreciation)		$   4,892,909		$   5,380,257		$   5,718,736		$   5,198,518		6.2%		-0.7%

				Larger Markets		49.4%		50.1%		49.5%		49.3%		-0.1%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,139,919		$   1,225,208		$   1,228,293		$   1,265,583		11.0%		3.8%

				Ave. Total Expenses (before depreciation)		$   2,306,439		$   2,443,683		$   2,480,659		$   2,567,089		11.3%		4.0%

				Medium Markets		48.8%		48.6%		47.5%		50.4%		1.7%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,166,409		$   1,190,163		$   1,238,899		$   1,291,831		10.8%		3.5%

				Ave. Total Expenses (before depreciation)		$   2,392,046		$   2,449,458		$   2,608,059		$   2,561,461		7.1%		0.1%

				Small Markets		50.0%		49.8%		50.4%		49.2%		-0.8%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   620,092		$   640,919		$   664,234		$   659,395		6.3%		-0.6%

				Ave. Total Expenses (before depreciation)		$   1,240,429		$   1,287,834		$   1,317,826		$   1,341,444		8.1%		1.1%

				Very Small Markets		51.2%		50.3%		52.0%		53.2%		2.0%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   460,796		$   478,851		$   514,304		$   537,082		16.6%		8.9%

				Ave. Total Expenses (before depreciation)		$   900,305		$   952,595		$   989,116		$   1,009,059		12.1%		4.7%

		RELATIONAL EARNED REVENUE INDEX		RELATIONAL EARNED REVENUE INDEX TRENDS, BY GEOGRAPHY
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Membership-Subscription Revenue/Total Expenses (before depr.)		New York-White Plains-Wayne, NY-NJ		5.9%		6.0%		5.8%		6.1%		0.3%

				Ave. Membership/Subsc. Revenue		$   248,953		$   252,710		$   267,161		$   262,019		5.2%		-1.6%

				Ave. Total Expenses (before depreciation)		$   4,251,880		$   4,214,903		$   4,567,539		$   4,273,160		0.5%		-6.1%

				Los Angeles-Long Beach-Glendale, CA		15.1%		13.6%		13.5%		13.3%		-1.7%

				Ave. Membership/Subsc. Revenue		$   326,421		$   298,579		$   318,572		$   325,123		-0.4%		-6.9%

				Ave. Total Expenses (before depreciation)		$   2,166,637		$   2,201,770		$   2,353,813		$   2,437,520		12.5%		5.1%

				Chicago-Naperville-Arlington Hgts, IL		9.3%		8.7%		8.6%		8.3%		-1.0%

				Ave. Membership/Subsc. Revenue		$   186,436		$   201,760		$   189,642		$   194,104		4.1%		-2.7%

				Ave. Total Expenses (before depreciation)		$   2,002,813		$   2,325,615		$   2,204,827		$   2,341,560		16.9%		9.3%

				San Francisco-Redwood City- South SF, CA		10.8%		10.4%		11.0%		10.4%		-0.4%

				Ave. Membership/Subsc. Revenue		$   292,171		$   295,806		$   327,464		$   318,289		8.9%		1.8%

				Ave. Total Expenses (before depreciation)		$   2,699,852		$   2,841,911		$   2,975,470		$   3,052,682		13.1%		5.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA		4.5%		4.5%		4.3%		5.0%		0.6%

				Ave. Membership/Subsc. Revenue		$   219,228		$   242,453		$   248,614		$   262,514		19.7%		11.9%

				Ave. Total Expenses (before depreciation)		$   4,892,909		$   5,380,257		$   5,718,736		$   5,198,518		6.2%		-0.7%

				Larger Markets		11.4%		10.5%		10.3%		10.2%		-1.2%

				Ave. Membership/Subsc. Revenue		$   263,053		$   257,275		$   255,940		$   262,768		-0.1%		-6.6%

				Ave. Total Expenses (before depreciation)		$   2,306,439		$   2,443,683		$   2,480,659		$   2,567,089		11.3%		4.0%

				Medium Markets		8.4%		8.3%		8.2%		8.2%		-0.1%

				Ave. Membership/Subsc. Revenue		$   200,348		$   203,372		$   215,058		$   210,806		5.2%		-1.7%

				Ave. Total Expenses (before depreciation)		$   2,392,046		$   2,449,458		$   2,608,059		$   2,561,461		7.1%		0.1%

				Small Markets		10.8%		10.1%		9.6%		9.4%		-1.4%

				Ave. Membership/Subsc. Revenue		$   134,051		$   129,647		$   127,168		$   126,102		-5.9%		-12.1%

				Ave. Total Expenses (before depreciation)		$   1,240,429		$   1,287,834		$   1,317,826		$   1,341,444		8.1%		1.1%

				Very Small Markets		7.2%		6.8%		7.1%		7.2%		-0.1%

				Ave. Membership/Subsc. Revenue		$   65,060		$   64,330		$   70,489		$   72,244		11.0%		3.8%

				Ave. Total Expenses (before depreciation)		$   900,305		$   952,595		$   989,116		$   1,009,059		12.1%		4.7%

		PROGRAM REVENUE PER ATTENDEE INDEX		PROGRAM REVENUE PER ATTENDEE TRENDS, BY GEOGRAPHY
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Program revenue/Total In-person Attendance		New York-White Plains-Wayne, NY-NJ		$   21.89		$   23.84		$   24.21		$   24.11		10.2%		3.0%

				Ave. Program revenue/		$   1,512,174		$   1,556,089		$   1,636,746		$   1,584,298		4.8%		-2.1%

				Ave. Total In-person Attendance		69,086		65,259		67,608		65,699		-4.9%

				Los Angeles-Long Beach-Glendale, CA		$   31.01		$   31.15		$   32.21		$   29.66		-4.3%		-10.6%

				Ave. Program revenue/		$   961,908		$   922,695		$   980,026		$   1,006,494		4.6%		-2.2%

				Ave. Total In-person Attendance		31,021		29,617		30,424		33,929		9.4%

				Chicago-Naperville-Arlington Hgts, IL		$   24.43		$   28.86		$   32.32		$   31.91		30.6%		22.1%

				Ave. Program revenue/		$   1,008,232		$   1,044,626		$   1,106,585		$   1,137,661		12.8%		5.5%

				Ave. Total In-person Attendance		41,266		36,194		34,241		35,655		-13.6%

				San Francisco-Redwood City- South SF, CA		$   17.78		$   17.56		$   17.95		$   16.36		-8.0%		-14.0%

				Ave. Program revenue/		$   935,793		$   1,087,437		$   1,036,411		$   1,056,117		12.9%		5.5%

				Ave. Total In-person Attendance		52,628		61,932		57,748		64,573		22.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA		$   41.50		$   47.33		$   46.56		$   43.58		5.0%		-1.9%

				Ave. Program revenue/		$   2,103,264		$   2,496,119		$   2,427,948		$   2,580,389		22.7%		14.7%

				Ave. Total In-person Attendance		50,675		52,735		52,149		59,204		16.8%

				Larger Markets		$   14.40		$   14.56		$   15.80		$   16.19		12.4%		5.1%

				Ave. Program revenue/		$   932,886		$   964,756		$   1,011,578		$   1,044,669		12.0%		4.7%

				Ave. Total In-person Attendance		64,764		66,260		64,031		64,509		-0.4%

				Medium Markets		$   17.35		$   17.05		$   18.72		$   18.38		5.9%		-1.0%

				Ave. Program revenue/		$   907,813		$   925,811		$   1,006,158		$   1,015,768		11.9%		4.6%

				Ave. Total In-person Attendance		52,314		54,297		53,747		55,265		5.6%

				Small Markets		$   14.08		$   13.85		$   14.31		$   13.85		-1.6%		-8.1%

				Ave. Program revenue/		$   523,415		$   545,086		$   570,001		$   554,959		6.0%		-0.9%

				Ave. Total In-person Attendance		37,169		39,346		39,843		40,061		7.8%

				Very Small Markets		$   15.79		$   16.78		$   17.89		$   18.09		14.6%		7.1%

				Ave. Program revenue/		$   371,516		$   383,628		$   408,238		$   416,390		12.1%		4.7%

				Ave. Total In-person Attendance		23,525		22,859		22,818		23,015		-2.2%
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		RESPONSE TO MARKETING EFFORTS				2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation

		Total Marketing Expenses/Total In-person Attendance		New York-White Plains-Wayne, NY-NJ

		RESPONSE TO DIRECT MARKETING SPEND		Ave. Total Marketing Expenses  (staff & non-staff)/		$   254,076		$   3.68		$   263,004		$   4.03		$   272,937		$   4.04		$   269,714		$   4.11		6.2%		11.6%		-0.8%

		Direct Marketing Expenses/Total In-person Attendance		Ave. Direct Marketing Expenses (non-staff only/		$   200,427		$   2.90		$   207,564		$   3.18		$   214,486		$   3.17		$   209,664		$   3.19		4.6%		10.0%		-2.2%

				Ave. Total In-person Attendance		69,086				65,259				67,608				65,699				-4.9%

				Los Angeles-Long Beach-Glendale, CA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   243,109		$   7.84		$   253,829		$   8.57		$   255,140		$   8.39		$   261,534		$   7.71		7.6%		-1.6%		0.5%

				Ave. Direct Marketing Expenses (non-staff only/		$   180,987		$   5.83		$   190,193		$   6.42		$   185,600		$   6.10		$   186,211		$   5.49		2.9%		-5.9%		-3.8%

				Ave. Total In-person Attendance		31,021				29,617				30,424				33,929				9.4%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   130,833		$   3.17		$   134,917		$   3.73		$   140,837		$   4.11		$   149,653		$   4.20		14.4%		32.4%		6.9%

				Ave. Direct Marketing Expenses (non-staff only/		$   95,092		$   2.30		$   94,351		$   2.61		$   98,458		$   2.88		$   101,670		$   2.85		6.9%		23.7%		-0.1%

				Ave. Total In-person Attendance		41,266				36,194				34,241				35,655				-13.6%

				San Francisco-Redwood City- South SF, CA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   226,051		$   4.30		$   223,335		$   3.61		$   226,662		$   3.92		$   243,255		$   3.77		7.6%		-12.3%		0.6%

				Ave. Direct Marketing Expenses (non-staff only/		$   167,893		$   3.19		$   161,320		$   2.60		$   162,429		$   2.81		$   175,644		$   2.72		4.6%		-14.7%		-2.2%

				Ave. Total In-person Attendance		52,628				61,932				57,748				64,573				22.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   481,974		$   9.51		$   517,983		$   9.82		$   495,643		$   9.50		$   500,335		$   8.45		3.8%		-11.1%		-3.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   296,947		$   5.86		$   324,001		$   6.14		$   344,867		$   6.61		$   340,502		$   5.75		14.7%		-1.9%		7.2%

				Ave. Total In-person Attendance		50,675				52,735				52,149				59,204				16.8%

				Larger Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   265,842		$   4.10		$   269,314		$   4.06		$   282,244		$   4.41		$   286,152		$   4.44		7.6%		8.1%		0.6%

				Ave. Direct Marketing Expenses (non-staff only/		$   189,276		$   2.92		$   194,137		$   2.93		$   200,336		$   3.13		$   196,534		$   3.05		3.8%		4.2%		-3.0%

				Ave. Total In-person Attendance		64,764				66,260				64,031				64,509				-0.4%

				Medium Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   192,975		$   3.69		$   203,250		$   3.74		$   207,290		$   3.86		$   207,227		$   3.75		7.4%		1.7%		0.4%

				Ave. Direct Marketing Expenses (non-staff only/		$   136,632		$   2.61		$   147,225		$   2.71		$   149,473		$   2.78		$   147,440		$   2.67		7.9%		2.1%		0.9%

				Ave. Total In-person Attendance		52,314				54,297				53,747				55,265				5.6%

				Small Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   127,233		$   3.42		$   138,105		$   3.51		$   140,877		$   3.54		$   143,342		$   3.58		12.7%		4.5%		5.3%

				Ave. Direct Marketing Expenses (non-staff only/		$   94,145		$   2.53		$   102,078		$   2.59		$   104,970		$   2.63		$   107,439		$   2.68		14.1%		5.9%		6.7%

				Ave. Total In-person Attendance		37,169				39,346				39,843				40,061				7.8%

				Very Small Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   89,086		$   3.79		$   91,172		$   3.99		$   94,392		$   4.14		$   99,759		$   4.33		12.0%		14.5%		4.7%

				Ave. Direct Marketing Expenses (non-staff only/		$   67,673		$   2.88		$   69,108		$   3.02		$   71,094		$   3.12		$   74,258		$   3.23		9.7%		12.2%		2.6%

				Ave. Total In-person Attendance		23,525				22,859				22,818				23,015				-2.2%

		RETURN ON MARKETING EFFORTS				2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation

		Total Program Revenue/Total Marketing Expenses		New York-White Plains-Wayne, NY-NJ

		RETURN ON DIRECT MARKETING SPEND		Ave. Program Revenue/		$   1,512,174				$   1,556,089				$   1,636,746				$   1,584,298				4.8%				-2.1%

		Total Program Revenue/Direct Marketing Expenses		Ave. Direct Marketing Expenses (non-staff only)		$   200,427		$   7.54		$   207,564		$   7.50		$   214,486		$   7.63		$   209,664		$   7.56		4.6%		0.2%		-2.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   254,076		$   5.95		$   263,004		$   5.92		$   272,937		$   6.00		$   269,714		$   5.87		6.2%		-1.3%		-0.8%

				Los Angeles-Long Beach-Glendale, CA

				Ave. Program Revenue/		$   961,908				$   922,695				$   980,026				$   1,006,494				4.6%				-2.2%

				Ave. Direct Marketing Expenses (non-staff only)		$   180,987		$   5.31		$   190,193		$   4.85		$   185,600		$   5.28		$   186,211		$   5.41		2.9%		1.7%		-3.8%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   243,109		$   3.96		$   253,829		$   3.64		$   255,140		$   3.84		$   261,534		$   3.85		7.6%		-2.7%		0.5%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. Program Revenue/		$   1,008,232				$   1,044,626				$   1,106,585				$   1,137,661				12.8%				5.5%

				Ave. Direct Marketing Expenses (non-staff only)		$   95,092		$   10.60		$   94,351		$   11.07		$   98,458		$   11.24		$   101,670		$   11.19		6.9%		5.5%		-0.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   130,833		$   7.71		$   134,917		$   7.74		$   140,837		$   7.86		$   149,653		$   7.60		14.4%		-1.4%		6.9%

				San Francisco-Redwood City- South SF, CA

				Ave. Program Revenue/		$   935,793				$   1,087,437				$   1,036,411				$   1,056,117				12.9%				5.5%

				Ave. Direct Marketing Expenses (non-staff only)		$   167,893		$   5.57		$   161,320		$   6.74		$   162,429		$   6.38		$   175,644		$   6.01		4.6%		7.9%		-2.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   226,051		$   4.14		$   223,335		$   4.87		$   226,662		$   4.57		$   243,255		$   4.34		7.6%		4.9%		0.6%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. Program Revenue/		$   2,103,264				$   2,496,119				$   2,427,948				$   2,580,389				22.7%				14.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   296,947		$   7.08		$   324,001		$   7.70		$   344,867		$   7.04		$   340,502		$   7.58		14.7%		7.0%		7.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   481,974		$   4.36		$   517,983		$   4.82		$   495,643		$   4.90		$   500,335		$   5.16		3.8%		18.2%		-3.0%

				Larger Markets

				Ave. Program Revenue/		$   932,886				$   964,756				$   1,011,578				$   1,044,669				12.0%				4.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   189,276		$   4.93		$   194,137		$   4.97		$   200,336		$   5.05		$   196,534		$   5.32		3.8%		7.8%		-3.0%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   265,842		$   3.51		$   269,314		$   3.58		$   282,244		$   3.58		$   286,152		$   3.65		7.6%		4.0%		0.6%

				Medium Markets

				Ave. Program Revenue/		$   907,813				$   925,811				$   1,006,158				$   1,015,768				11.9%				4.6%

				Ave. Direct Marketing Expenses (non-staff only)		$   136,632		$   6.64		$   147,225		$   6.29		$   149,473		$   6.73		$   147,440		$   6.89		7.9%		3.7%		0.9%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   192,975		$   4.70		$   203,250		$   4.56		$   207,290		$   4.85		$   207,227		$   4.90		7.4%		4.2%		0.4%

				Small Markets

				Ave. Program Revenue/		$   523,415				$   545,086				$   570,001				$   554,959				6.0%				-0.9%

				Ave. Direct Marketing Expenses (non-staff only)		$   94,145		$   5.56		$   102,078		$   5.34		$   104,970		$   5.43		$   107,439		$   5.17		14.1%		-7.1%		6.7%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   127,233		$   4.11		$   138,105		$   3.95		$   140,877		$   4.05		$   143,342		$   3.87		12.7%		-5.9%		5.3%

				Very Small Markets

				Ave. Program Revenue/		$   371,516				$   383,628				$   408,238				$   416,390				12.1%				4.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   67,673		$   5.49		$   69,108		$   5.55		$   71,094		$   5.74		$   74,258		$   5.61		9.7%		2.1%		2.6%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   89,086		$   4.17		$   91,172		$   4.21		$   94,392		$   4.32		$   99,759		$   4.17		12.0%		0.1%		4.7%

		RESPONSE TO MARKETING EFFORTS		RESPONSE TO MARKETING EFFORTS INDEX AND RESPONSE TO DIRECT MARKETING SPEND TRENDS, BY GEOGRAPHIC MARKET CLUSTER
(3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation		2010-2013 index change, adjusted for inflation

		Total Marketing Expenses/Total In-person Attendance		New York-White Plains-Wayne, NY-NJ

		RESPONSE TO DIRECT MARKETING SPEND		Ave. Total Marketing Expenses  (staff & non-staff)/		$   254,076		$   3.68		$   263,004		$   4.03		$   272,937		$   4.04		$   269,714		$   4.11		6.2%		11.6%		-0.8%		4.3%

		Direct Marketing Expenses/Total In-person Attendance		Ave. Direct Marketing Expenses (non-staff only/		$   200,427		$   2.90		$   207,564		$   3.18		$   214,486		$   3.17		$   209,664		$   3.19		4.6%		10.0%		-2.2%		2.8%

								$   0.78				$   0.85				$   0.86				$   0.91

				Ave. Total In-person Attendance		69,086				65,259				67,608				65,699				-4.9%

				Los Angeles-Long Beach-Glendale, CA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   243,109		$   7.84		$   253,829		$   8.57		$   255,140		$   8.39		$   261,534		$   7.71		7.6%		-1.6%		0.5%		-8.1%

				Ave. Direct Marketing Expenses (non-staff only/		$   180,987		$   5.83		$   190,193		$   6.42		$   185,600		$   6.10		$   186,211		$   5.49		2.9%		-5.9%		-3.8%		-12.1%

								$   2.00				$   2.15				$   2.29				$   2.22

				Ave. Total In-person Attendance		31,021				29,617				30,424				33,929				9.4%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   130,833		$   3.17		$   134,917		$   3.73		$   140,837		$   4.11		$   149,653		$   4.20		14.4%		32.4%		6.9%		23.7%

				Ave. Direct Marketing Expenses (non-staff only/		$   95,092		$   2.30		$   94,351		$   2.61		$   98,458		$   2.88		$   101,670		$   2.85		6.9%		23.7%		-0.1%		15.6%

								$   0.87				$   1.12				$   1.24				$   1.35

				Ave. Total In-person Attendance		41,266				36,194				34,241				35,655				-13.6%

				San Francisco-Redwood City- South SF, CA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   226,051		$   4.30		$   223,335		$   3.61		$   226,662		$   3.92		$   243,255		$   3.77		7.6%		-12.3%		0.6%		-18.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   167,893		$   3.19		$   161,320		$   2.60		$   162,429		$   2.81		$   175,644		$   2.72		4.6%		-14.7%		-2.2%		-20.3%

								$   1.11				$   1.00				$   1.11				$   1.05

				Ave. Total In-person Attendance		52,628				61,932				57,748				64,573				22.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   481,974		$   9.51		$   517,983		$   9.82		$   495,643		$   9.50		$   500,335		$   8.45		3.8%		-11.1%		-3.0%		-17.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   296,947		$   5.86		$   324,001		$   6.14		$   344,867		$   6.61		$   340,502		$   5.75		14.7%		-1.9%		7.2%		-8.3%

								$   3.65				$   3.68				$   2.89				$   2.70

				Ave. Total In-person Attendance		50,675				52,735				52,149				59,204				16.8%

				Larger Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   265,842		$   4.10		$   269,314		$   4.06		$   282,244		$   4.41		$   286,152		$   4.44		7.6%		8.1%		0.6%		1.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   189,276		$   2.92		$   194,137		$   2.93		$   200,336		$   3.13		$   196,534		$   3.05		3.8%		4.2%		-3.0%		-2.6%

								$   1.18				$   1.13				$   1.28				$   1.39

				Ave. Total In-person Attendance		64,764				66,260				64,031				64,509				-0.4%

				Medium Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   192,975		$   3.69		$   203,250		$   3.74		$   207,290		$   3.86		$   207,227		$   3.75		7.4%		1.7%		0.4%		-5.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   136,632		$   2.61		$   147,225		$   2.71		$   149,473		$   2.78		$   147,440		$   2.67		7.9%		2.1%		0.9%		-4.5%

								$   1.08				$   1.03				$   1.08				$   1.08

				Ave. Total In-person Attendance		52,314				54,297				53,747				55,265				5.6%

				Small Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   127,233		$   3.42		$   138,105		$   3.51		$   140,877		$   3.54		$   143,342		$   3.58		12.7%		4.5%		5.3%		-2.3%

				Ave. Direct Marketing Expenses (non-staff only/		$   94,145		$   2.53		$   102,078		$   2.59		$   104,970		$   2.63		$   107,439		$   2.68		14.1%		5.9%		6.7%		-1.0%

								$   0.89				$   0.92				$   0.90				$   0.90

				Ave. Total In-person Attendance		37,169				39,346				39,843				40,061				7.8%

				Very Small Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   89,086		$   3.79		$   91,172		$   3.99		$   94,392		$   4.14		$   99,759		$   4.33		12.0%		14.5%		4.7%		7.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   67,673		$   2.88		$   69,108		$   3.02		$   71,094		$   3.12		$   74,258		$   3.23		9.7%		12.2%		2.6%		4.8%

								$   0.91				$   0.97				$   1.02				$   1.11

				Ave. Total In-person Attendance		23,525				22,859				22,818				23,015				-2.2%

		RETURN ON MARKETING EFFORTS		RETURN ON DIRECT MARKETING SPEND INDEX AND
RETURN ON MARKETING EFFORTS, BY GEOGRAPHIC MARKET CLUSTER (3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation

		Total Program Revenue/Total Marketing Expenses		New York-White Plains-Wayne, NY-NJ

		RETURN ON DIRECT MARKETING SPEND		Ave. Program Revenue/		$   1,512,174				$   1,556,089				$   1,636,746				$   1,584,298				4.8%				-2.1%

		Total Program Revenue/Direct Marketing Expenses		Ave. Direct Marketing Expenses (non-staff only)		$   200,427		$   7.54		$   207,564		$   7.50		$   214,486		$   7.63		$   209,664		$   7.56		4.6%		0.2%		-2.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   254,076		$   5.95		$   263,004		$   5.92		$   272,937		$   6.00		$   269,714		$   5.87		6.2%		-1.3%		-0.8%

				Los Angeles-Long Beach-Glendale, CA

				Ave. Program Revenue/		$   961,908				$   922,695				$   980,026				$   1,006,494				4.6%				-2.2%

				Ave. Direct Marketing Expenses (non-staff only)		$   180,987		$   5.31		$   190,193		$   4.85		$   185,600		$   5.28		$   186,211		$   5.41		2.9%		1.7%		-3.8%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   243,109		$   3.96		$   253,829		$   3.64		$   255,140		$   3.84		$   261,534		$   3.85		7.6%		-2.7%		0.5%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. Program Revenue/		$   1,008,232				$   1,044,626				$   1,106,585				$   1,137,661				12.8%				5.5%

				Ave. Direct Marketing Expenses (non-staff only)		$   95,092		$   10.60		$   94,351		$   11.07		$   98,458		$   11.24		$   101,670		$   11.19		6.9%		5.5%		-0.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   130,833		$   7.71		$   134,917		$   7.74		$   140,837		$   7.86		$   149,653		$   7.60		14.4%		-1.4%		6.9%

				San Francisco-Redwood City- South SF, CA

				Ave. Program Revenue/		$   935,793				$   1,087,437				$   1,036,411				$   1,056,117				12.9%				5.5%

				Ave. Direct Marketing Expenses (non-staff only)		$   167,893		$   5.57		$   161,320		$   6.74		$   162,429		$   6.38		$   175,644		$   6.01		4.6%		7.9%		-2.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   226,051		$   4.14		$   223,335		$   4.87		$   226,662		$   4.57		$   243,255		$   4.34		7.6%		4.9%		0.6%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. Program Revenue/		$   2,103,264				$   2,496,119				$   2,427,948				$   2,580,389				22.7%				14.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   296,947		$   7.08		$   324,001		$   7.70		$   344,867		$   7.04		$   340,502		$   7.58		14.7%		7.0%		7.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   481,974		$   4.36		$   517,983		$   4.82		$   495,643		$   4.90		$   500,335		$   5.16		3.8%		18.2%		-3.0%

				Larger Markets

				Ave. Program Revenue/		$   932,886				$   964,756				$   1,011,578				$   1,044,669				12.0%				4.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   189,276		$   4.93		$   194,137		$   4.97		$   200,336		$   5.05		$   196,534		$   5.32		3.8%		7.8%		-3.0%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   265,842		$   3.51		$   269,314		$   3.58		$   282,244		$   3.58		$   286,152		$   3.65		7.6%		4.0%		0.6%

				Medium Markets

				Ave. Program Revenue/		$   907,813				$   925,811				$   1,006,158				$   1,015,768				11.9%				4.6%

				Ave. Direct Marketing Expenses (non-staff only)		$   136,632		$   6.64		$   147,225		$   6.29		$   149,473		$   6.73		$   147,440		$   6.89		7.9%		3.7%		0.9%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   192,975		$   4.70		$   203,250		$   4.56		$   207,290		$   4.85		$   207,227		$   4.90		7.4%		4.2%		0.4%

				Small Markets

				Ave. Program Revenue/		$   523,415				$   545,086				$   570,001				$   554,959				6.0%				-0.9%

				Ave. Direct Marketing Expenses (non-staff only)		$   94,145		$   5.56		$   102,078		$   5.34		$   104,970		$   5.43		$   107,439		$   5.17		14.1%		-7.1%		6.7%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   127,233		$   4.11		$   138,105		$   3.95		$   140,877		$   4.05		$   143,342		$   3.87		12.7%		-5.9%		5.3%

				Very Small Markets

				Ave. Program Revenue/		$   371,516				$   383,628				$   408,238				$   416,390				12.1%				4.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   67,673		$   5.49		$   69,108		$   5.55		$   71,094		$   5.74		$   74,258		$   5.61		9.7%		2.1%		2.6%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   89,086		$   4.17		$   91,172		$   4.21		$   94,392		$   4.32		$   99,759		$   4.17		12.0%		0.1%		4.7%
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		Chicago		Chicago

		S.F.		S.F.

		D.C.		D.C.

		Large		Large
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		Small		Small

		Very Small		Very Small



2010 MktImp

$3.68

$7.84

$3.17

$4.30

$9.51

$4.10

$3.69

$3.42

$3.79
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		Chicago		Chicago

		S.F.		S.F.

		D.C.		D.C.

		Large		Large
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2012 MktImp

$4.04

$8.39

$4.11

$3.92

$9.50

$4.41

$3.86

$3.54

$4.14



		New York		New York

		L.A.		L.A.

		Chicago		Chicago

		S.F.		S.F.

		D.C.		D.C.

		Large		Large
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		Small		Small

		Very Small		Very Small



2013 MktImp

$4.11

$7.71

$4.20

$3.77

$8.45

$4.44

$3.75

$3.58

$4.33
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(Total Marketing Expenses/In-person Attendance)
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(Non-personnel Marketing Expenses/In-person Attendance)

[]
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		2010		2010		2010		2010		2010		2010		2010		2010		2010

		2011		2011		2011		2011		2011		2011		2011		2011		2011

		2012		2012		2012		2012		2012		2012		2012		2012		2012

		2013		2013		2013		2013		2013		2013		2013		2013		2013



New York

L.A.

Chicago

S.F.

D.C.

Large

Medium

Small

Very Small

Return on Marketing Efforts Index



		IN-PERSON ENGAGEMENT		IN-PERSON ENGAGEMENT TREND AND
TOTAL ENGAGEMENT TREND, BY GEOGRAPHIC MARKET CLUSTER (3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Population		New York-White Plains-Wayne, NY-NJ

		TOTAL ENGAGEMENT		Ave. In-person Touch Points/		70,283		2.6%		66,484		2.4%		68,896		2.5%		66,948		2.4%		-4.7%		-6.9%

		Total Touch Points/Total Population		Ave. Total Touch Points (in-person and virtual)/		114,063		4.2%		151,356		5.6%		232,436		8.5%		233,530		8.5%		104.7%		100.2%

				Ave. Population		2,702,044				2,717,349				2,739,164				2,763,312				2.3%

				Los Angeles-Long Beach-Glendale, CA

				Ave. In-person Touch Points/		31,621		2.8%		30,225		2.7%		31,069		2.8%		34,551		3.1%		9.3%		8.0%

				Ave. Total Touch Points (in-person and virtual)/		88,639		8.0%		103,914		9.3%		133,438		11.9%		131,699		11.7%		48.6%		46.8%

				Ave. Population		1,111,438				1,113,030				1,119,048				1,124,640				1.2%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. In-person Touch Points/		42,070		4.4%		36,968		3.9%		35,122		3.7%		36,574		3.8%		-13.1%		-14.1%

				Ave. Total Touch Points (in-person and virtual)/		61,763		6.5%		183,034		19.2%		210,326		21.9%		198,872		20.7%		222.0%		218.2%

				Ave. Population		950,231				952,473				959,363				961,583				1.2%

				San Francisco-Redwood City- South SF, CA

				Ave. In-person Touch Points/		54,015		7.4%		63,430		8.6%		59,235		7.9%		66,182		8.7%		22.5%		18.2%

				Ave. Total Touch Points (in-person and virtual)/		64,641		8.8%		111,560		15.1%		124,192		16.6%		144,694		19.1%		123.8%		116.0%

				Ave. Population		732,318				740,365				749,579				758,850				3.6%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. In-person Touch Points/		52,542		6.8%		54,630		7.0%		53,940		6.8%		60,876		7.5%		15.9%		10.0%

				Ave. Total Touch Points (in-person and virtual)/		452,205		58.6%		467,766		59.7%		258,919		32.5%		192,685		23.7%		-57.4%		-59.6%

				Ave. Population		771,234				782,997				796,721				812,633				5.4%

				Larger Markets

				Ave. In-person Touch Points/		67,813		15.1%		67,891		15.0%		66,505		14.6%		67,148		14.6%		-1.0%		-3.5%

				Ave. Total Touch Points (in-person and virtual)/		106,852		23.9%		111,726		24.7%		112,775		24.8%		125,901		27.4%		17.8%		14.8%

				Ave. Population		447,831				451,443				455,622				459,460				2.6%

				Medium Markets

				Ave. In-person Touch Points/		53,563		9.5%		55,756		9.9%		55,275		9.7%		56,803		9.9%		6.0%		4.2%

				Ave. Total Touch Points (in-person and virtual)/		73,385		13.0%		92,706		16.4%		102,307		18.0%		181,040		31.6%		146.7%		142.3%

				Ave. Population		562,599				565,184				568,646				572,740				1.8%

				Small Markets

				Ave. In-person Touch Points/		38,295		12.0%		40,540		12.6%		41,024		12.6%		41,188		12.6%		7.6%		5.6%

				Ave. Total Touch Points (in-person and virtual)/		43,982		13.7%		59,865		18.5%		58,563		17.9%		59,667		18.3%		35.7%		33.2%

				Ave. Population		320,201				322,867				326,388				326,037				1.8%

				Very Small Markets

				Ave. In-person Touch Points/		24,421		23.3%		23,685		22.5%		23,694		22.4%		23,945		22.6%		-2.0%		-2.8%

				Ave. Total Touch Points (in-person and virtual)/		26,905		25.6%		38,842		36.9%		31,726		30.0%		45,123		42.6%		67.7%		66.3%

				Ave. Population		104,978				105,360				105,643				105,863				0.8%

		IN-PERSON ENGAGEMENT				2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Population		New York-White Plains-Wayne, NY-NJ

		TOTAL ENGAGEMENT		Ave. In-person Touch Points/		70,283		2.6%		66,484		2.4%		68,896		2.5%		66,948		2.4%		-4.7%		-6.9%

								1.6%				3.1%				6.0%				6.0%

		Total Touch Points/Total Population		Ave. Total Touch Points (in-person and virtual)/		114,063		4.2%		151,356		5.6%		232,436		8.5%		233,530		8.5%		104.7%		100.2%

				Ave. Population		2,702,044				2,717,349				2,739,164				2,763,312				2.3%

				Los Angeles-Long Beach-Glendale, CA

				Ave. In-person Touch Points/		31,621		2.8%		30,225		2.7%		31,069		2.8%		34,551		3.1%		9.3%		8.0%

								5.1%				6.6%				9.1%				8.6%

				Ave. Total Touch Points (in-person and virtual)/		88,639		8.0%		103,914		9.3%		133,438		11.9%		131,699		11.7%		48.6%		46.8%

				Ave. Population		1,111,438				1,113,030				1,119,048				1,124,640				1.2%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. In-person Touch Points/		42,070		4.4%		36,968		3.9%		35,122		3.7%		36,574		3.8%		-13.1%		-14.1%

								2.1%				15.3%				18.3%				16.9%

				Ave. Total Touch Points (in-person and virtual)/		61,763		6.5%		183,034		19.2%		210,326		21.9%		198,872		20.7%		222.0%		218.2%

				Ave. Population		950,231				952,473				959,363				961,583				1.2%

				San Francisco-Redwood City- South SF, CA

				Ave. In-person Touch Points/		54,015		7.4%		63,430		8.6%		59,235		7.9%		66,182		8.7%		22.5%		18.2%

								1.5%				6.5%				8.7%				10.3%

				Ave. Total Touch Points (in-person and virtual)/		64,641		8.8%		111,560		15.1%		124,192		16.6%		144,694		19.1%		123.8%		116.0%

				Ave. Population		732,318				740,365				749,579				758,850				3.6%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. In-person Touch Points/		52,542		6.8%		54,630		7.0%		53,940		6.8%		60,876		7.5%		15.9%		10.0%

								51.8%				52.8%				25.7%				16.2%

				Ave. Total Touch Points (in-person and virtual)/		452,205		58.6%		467,766		59.7%		258,919		32.5%		192,685		23.7%		-57.4%		-59.6%

				Ave. Population		771,234				782,997				796,721				812,633				5.4%

				Larger Markets

				Ave. In-person Touch Points/		67,813		15.1%		67,891		15.0%		66,505		14.6%		67,148		14.6%		-1.0%		-3.5%

								8.7%				9.7%				10.2%				12.8%

				Ave. Total Touch Points (in-person and virtual)/		106,852		23.9%		111,726		24.7%		112,775		24.8%		125,901		27.4%		17.8%		14.8%

				Ave. Population		447,831				451,443				455,622				459,460				2.6%

				Medium Markets

				Ave. In-person Touch Points/		53,563		9.5%		55,756		9.9%		55,275		9.7%		56,803		9.9%		6.0%		4.2%

								3.5%				6.5%				8.3%				21.7%

				Ave. Total Touch Points (in-person and virtual)/		73,385		13.0%		92,706		16.4%		102,307		18.0%		181,040		31.6%		146.7%		142.3%

				Ave. Population		562,599				565,184				568,646				572,740				1.8%

				Small Markets

				Ave. In-person Touch Points/		38,295		12.0%		40,540		12.6%		41,024		12.6%		41,188		12.6%		7.6%		5.6%

								1.8%				6.0%				5.4%				5.7%

				Ave. Total Touch Points (in-person and virtual)/		43,982		13.7%		59,865		18.5%		58,563		17.9%		59,667		18.3%		35.7%		33.2%

				Ave. Population		320,201				322,867				326,388				326,037				1.8%

				Very Small Markets

				Ave. In-person Touch Points/		24,421		23.3%		23,685		22.5%		23,694		22.4%		23,945		22.6%		-2.0%		-2.8%

								2.4%				14.4%				7.6%				20.0%

				Ave. Total Touch Points (in-person and virtual)/		26,905		25.6%		38,842		36.9%		31,726		30.0%		45,123		42.6%		67.7%		66.3%

				Ave. Population		104,978				105,360				105,643				105,863				0.8%
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2013 Engagement

9%

12%

20%

19%

24%

27%

32%

18%

43%



		New York		New York

		L.A.		L.A.

		Chicago		Chicago

		S.F.		S.F.

		D.C.		D.C.

		Large		Large

		Medium		Medium

		Small		Small

		VerySmall		VerySmall



2010 Engagement

4%

8%

7%

9%

57%

24%

13%

14%

26%



		New York		New York

		L.A.		L.A.

		Chicago		Chicago

		S.F.		S.F.

		D.C.		D.C.

		Large		Large

		Medium		Medium

		Small		Small

		VerySmall		VerySmall



2011 Engagement

6%

9%

19%

15%

60%

25%

16%

19%

37%



		2010		2010		2010		2010		2010		2010		2010		2010		2010

		2011		2011		2011		2011		2011		2011		2011		2011		2011

		2012		2012		2012		2012		2012		2012		2012		2012		2012

		2013		2013		2013		2013		2013		2013		2013		2013		2013



NYC

L.A.

Chicago

S.F.

D.C.

Large

Medium

Small

Very Small

In-person Engagement
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Total Community Engagement (in-person and virtual)

[]



		REVENUE PER OFFERING				2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		Total Operating Revenue/Total Offerings (in-person only)		New York-White Plains-Wayne, NY-NJ

				Ave. Operating Revenue/		$   1,742,121		$   23,596		$   4,077,007		$   57,895		$   4,295,869		$   60,336		$   4,849,124		$   51,957		178.3%		120.2%

				Ave. Total Offerings		74				70				71				93				26.4%

				Los Angeles-Long Beach-Glendale, CA

				Ave. Operating Revenue/		$   1,955,784		$   46,892		$   2,256,795		$   45,467		$   2,241,888		$   45,571		$   2,429,653		$   39,188		24.2%		-16.4%

				Ave. Total Offerings		42				50				49				62				48.7%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. Operating Revenue/		$   2,085,835		$   35,369		$   2,229,958		$   41,191		$   2,074,084		$   40,374		$   2,312,518		$   46,528		10.9%		31.5%

				Ave. Total Offerings		59				54				51				50				-15.7%

				San Francisco-Redwood City- South SF, CA

				Ave. Operating Revenue/		$   1,836,248		$   21,850		$   2,697,521		$   33,554		$   2,333,515		$   35,470		$   2,525,301		$   33,292		37.5%		52.4%

				Ave. Total Offerings		84				80				66				76				-9.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. Operating Revenue/		$   6,066,468		$   70,632		$   2,882,442		$   36,805		$   5,931,803		$   56,369		$   6,710,827		$   53,872		10.6%		-23.7%

				Ave. Total Offerings		86				78				105				125				45.0%

				Larger Markets

				Ave. Operating Revenue/		$   2,491,414		$   34,172		$   2,479,462		$   29,957		$   2,510,528		$   25,225		$   2,660,484		$   24,446		6.8%		-28.5%

				Ave. Total Offerings		73				83				100				109				49.3%

				Medium Markets

				Ave. Operating Revenue/		$   2,262,398		$   28,405		$   2,334,256		$   30,080		$   2,215,369		$   28,493		$   2,530,651		$   29,672		11.9%		4.5%

				Ave. Total Offerings		80				78				78				85				7.1%

				Small Markets

				Ave. Operating Revenue/		$   1,220,552		$   21,481		$   1,242,114		$   16,602		$   1,248,421		$   15,008		$   1,350,687		$   13,780		10.7%		-35.8%

				Ave. Total Offerings		57				75				83				98				72.5%

				Very Small Markets

				Ave. Operating Revenue/		$   929,345		$   14,561		$   1,030,394		$   16,298		$   1,065,772		$   16,569		$   1,176,401		$   17,599		26.6%		20.9%

				Ave. Total Offerings		64				63				64				67				4.7%

		PEOPLE PER OFFERING		PEOPLE PER OFFERING INDEX TREND, BY GEOGRAPHIC MARKET CLUSTER
(3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Offerings (in-person only)		New York-White Plains-Wayne, NY-NJ

				Ave. In-person Touch Points/		70,283		930		66,484		908		68,896		964		66,948		721		-4.7%		-22.5%

				Ave. Total Offerings		76				73				71				93				22.9%

				Los Angeles-Long Beach-Glendale, CA

				Ave. In-person Touch Points/		31,621		671		30,225		576		31,069		578		34,551		521		9.3%		-22.4%

				Ave. Total Offerings		47				52				54				66				40.8%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. In-person Touch Points/		42,070		839		36,968		709		35,122		693		36,574		704		-13.1%		-16.1%

				Ave. Total Offerings		50				52				51				52				3.6%

				San Francisco-Redwood City- South SF, CA

				Ave. In-person Touch Points/		54,015		674		63,430		793		59,235		817		66,182		778		22.5%		15.4%

				Ave. Total Offerings		80				80				73				85				6.2%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. In-person Touch Points/		52,542		547		54,630		555		53,940		534		60,876		511		15.9%		-6.5%

				Ave. Total Offerings		96				98				101				119				23.9%

				Larger Markets

				Ave. In-person Touch Points/		67,813		915		67,891		827		66,505		680		67,148		621		-1.0%		-32.1%

				Ave. Total Offerings		74				82				98				108				45.9%

				Medium Markets

				Ave. In-person Touch Points/		53,563		650		55,756		683		55,275		694		56,803		666		6.0%		2.5%

				Ave. Total Offerings		82				82				80				85				3.5%

				Small Markets

				Ave. In-person Touch Points/		38,295		506		40,540		492		41,024		483		41,188		415		7.6%		-18.0%

				Ave. Total Offerings		76				82				85				99				31.1%

				Very Small Markets

				Ave. In-person Touch Points/		24,421		388		23,685		379		23,694		373		23,945		359		-2.0%		-7.5%

				Ave. Total Offerings		63				62				63				67				6.0%
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What is the reach of our community engagement,
considering in-person and virtual participation?

In-person Engagement Total Engagement (incl. virtual)

Orchestras,
¥ —
25%

— ——24%

Opera, 16%—

— —e 15%
14%
12%
Art Museums, 8%
Art Museums, 7%e .\'F PACs, 7% e %

- Eg/ Other Museums, 6%# —— —— « 6o
Other Museums, 4% —e —e 267 .
PACs, 4 ¢ —— o 1%
Orcgestras & %
Thpera 11 ﬁﬂ ié Theatre, 1%._ - o~ — 1%
eatre, A %
Dance, S‘é 6% Dance, .6%
2014 2015 2016 2017 2014 2015 2016 2017

Orchestras & Opera lead the field. PACs & Dance have joined the party.
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BySect-SizePPOTrends

		PEOPLE PER OFFERING						2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Offerings (in-person only)		Arts Education - Overall

						Ave. In-person Touch Points/		22,008		138		20,336		111		22,984		151		24,915		169		13.2%		22.8%

						Ave. Total Offerings		159				184				152				147				-7.3%

				Small (54)		Ave. In-person Touch Points/		5,940		155		5,698		138		4,596		116		3,867		78		-34.9%		-49.4%

						Ave. Total Offerings		38				41				40				49				28.6%

				Medium (104)		Ave. In-person Touch Points/		21,076		174		18,498		164		20,609		193		18,840		156		-10.6%		-10.5%

						Ave. Total Offerings		121				113				107				121				-0.2%

				Large (64)		Ave. In-person Touch Points/		39,679		185		50,672		258		41,735		215		39,378		208		-0.8%		12.6%

						Ave. Total Offerings		215				196				194				189				-11.8%

		2		Art Museums - Overall

						Ave. In-person Touch Points/		242,793		730		241,958		924		188,723		873		196,427		814		-19.1%		11.4%

						Ave. Total Offerings		332				262				216				241				-27.4%

				Small (27)		Ave. In-person Touch Points/		38,892		668		39,985		761		24,088		493		34,624		613		-11.0%		-8.2%

						Ave. Total Offerings		58				53				49				56				-3.1%

				Medium (49)		Ave. In-person Touch Points/		70,495		373		70,089		436		75,044		466		68,009		419		-3.5%		12.4%

						Ave. Total Offerings		189				161				161				162				-14.1%

				Large (33)		Ave. In-person Touch Points/		529,620		1,376		523,038		1,341		553,542		1,453		539,355		962		1.8%		-30.1%

						Ave. Total Offerings		385				390				381				561				45.7%

		3		Community - Overall

						Ave. In-person Touch Points/		36,067		376		42,236		317		44,925		368		47,396		350		31.4%		-6.8%

						Ave. Total Offerings		96				133				122				135				41.1%

				Small (278)		Ave. In-person Touch Points/		17,065		394		15,313		339		18,415		382		17,953		333		5.2%		-15.6%

						Ave. Total Offerings		43				45				48				54				24.7%

				Medium (194)		Ave. In-person Touch Points/		47,709		425		43,034		423		43,121		410		43,734		400		-8.3%		-5.9%

						Ave. Total Offerings		112				102				105				109				-2.6%

				Large (67)		Ave. In-person Touch Points/		186,613		673		211,478		667		206,730		629		224,639		753		20.4%		11.9%

						Ave. Total Offerings		277				317				329				298				7.6%

		4		Dance - Overall

						Ave. In-person Touch Points/		22,470		371		22,028		305		25,224		293		24,799		268		10.4%		-27.7%

						Ave. Total Offerings		61				72				86				92				52.7%

				Small (117)		Ave. In-person Touch Points/		4,710		196		4,844		181		4,944		203		4,279		142		-9.2%		-27.4%

						Ave. Total Offerings		24				27				24				30				25.2%

				Medium (95)		Ave. In-person Touch Points/		17,430		298		17,077		289		13,826		221		23,469		294		34.6%		-1.3%

						Ave. Total Offerings		59				59				63				80				36.4%

				Large (36)		Ave. In-person Touch Points/		78,586		644		91,027		629		88,697		555		77,898		461		-0.9%		-28.5%

						Ave. Total Offerings		122				145				160				169				38.5%

		5		Music - Overall

						Ave. In-person Touch Points/		12,884		358		15,835		513		22,158		737		17,347		549		34.6%		53.3%

						Ave. Total Offerings		36				31				30				32				-12.2%

				Small (240)		Ave. In-person Touch Points/		4,146		331		11,405		885		11,926		899		10,974		927		164.7%		180.0%

						Ave. Total Offerings		13				13				13				12				-5.5%

				Medium (114)		Ave. In-person Touch Points/		13,530		489		10,497		441		9,390		398		12,568		422		-7.1%		-13.7%

						Ave. Total Offerings		28				24				24				30				7.6%

				Large (52)		Ave. In-person Touch Points/		47,144		626		50,490		685		46,992		679		45,537		558		-3.4%		-11.0%

						Ave. Total Offerings		75				74				69				82				8.5%

		6		Opera - Overall

						Ave. In-person Touch Points/		38,269		1,132		39,056		986		41,019		2,001		40,982		2,230		7.1%		97.0%

						Ave. Total Offerings		34				40				21				18				-45.6%

				Small (28)		Ave. In-person Touch Points/		11,530		1,342		9,906		864		11,895		1,148		8,815		848		-23.5%		-36.8%

						Ave. Total Offerings		9				11				10				10				21.0%

				Medium (22)		Ave. In-person Touch Points/		20,722		1,252		17,960		1,084		18,885		991		21,124		1,037		1.9%		-17.2%

						Ave. Total Offerings		17				17				19				20				23.1%

				Large (24)		Ave. In-person Touch Points/		132,035		1,783		127,636		1,874		121,167		1,570		126,064		1,487		-4.5%		-16.6%

						Ave. Total Offerings		74				68				77				85				14.5%

		9		PACs - Overall

						Ave. In-person Touch Points/		113,776		704		132,390		909		115,505		930		113,225		892		-0.5%		26.7%

						Ave. Total Offerings		162				146				124				127				-21.5%

				Small (39)		Ave. In-person Touch Points/		14,213		264		11,063		206		12,747		258		13,162		230		-7.4%		-12.8%

						Ave. Total Offerings		54				54				49				57				6.2%

				Medium (54)		Ave. In-person Touch Points/		76,199		532		67,578		478		67,312		433		64,248		389		-15.7%		-27.0%

						Ave. Total Offerings		143				141				155				165				15.5%

				Large (19)		Ave. In-person Touch Points/		401,208		1,501		419,286		1,445		369,332		1,448		365,961		1,527		-8.8%		1.8%

						Ave. Total Offerings		267				290				255				240				-10.4%

		10		Symphony Orchestras - Overall

						Ave. In-person Touch Points/		47,043		1,285		43,116		1,183		43,609		1,350		45,707		1,608		-2.8%		25.1%

						Ave. Total Offerings		37				36				32				28				-22.4%

				Small (88)		Ave. In-person Touch Points/		6,406		512		6,260		474		6,310		505		6,344		532		-1.0%		3.9%

						Ave. Total Offerings		13				13				12				12				-4.7%

				Medium (61)		Ave. In-person Touch Points/		28,763		928		25,913		788		23,979		718		23,636		697		-17.8%		-25.0%

						Ave. Total Offerings		31				33				33				34				9.5%

				Large (16)		Ave. In-person Touch Points/		367,925		2,419		381,010		2,440		367,098		2,281		370,160		2,125		0.6%		-12.1%

						Ave. Total Offerings		152				156				161				174				14.5%

		11		Theatre - Overall

						Ave. In-person Touch Points/		39,683		1,039		39,314		786		56,073		1,140		43,711		996		10.1%		-4.1%

						Ave. Total Offerings		38				50				49				44				14.9%

				Small (221)		Ave. In-person Touch Points/		8,522		622		6,094		374		5,599		369		5,227		274		-38.7%		-56.0%

						Ave. Total Offerings		14				16				15				19				39.3%

				Medium (232)		Ave. In-person Touch Points/		23,471		670		22,991		628		21,184		619		20,758		574		-11.6%		-14.4%

						Ave. Total Offerings		35				37				34				36				3.3%

				Large (127)		Ave. In-person Touch Points/		135,621		2,137		130,587		1,894		5,979		1,917		126,327		1,781		-6.9%		-16.7%

						Ave. Total Offerings		63				69				49				71				11.8%

		7		Other Museums - Overall

						Ave. In-person Touch Points/		178,919		908		185,456		961		215,831		1,292		222,109		1,449		24.1%		59.6%

						Ave. Total Offerings		197				193				167				153				-22.2%

				Small (39)		Ave. In-person Touch Points/		14,272		397		16,061		378		13,617		299		14,552		216		2.0%		-45.6%

						Ave. Total Offerings		36				42				46				67				87.4%

				Medium (51)		Ave. In-person Touch Points/		65,102		507		67,242		605		66,948		582		64,569		456		-0.8%		-10.0%

						Ave. Total Offerings		128				111				115				142				10.2%

				Large (47)		Ave. In-person Touch Points/		376,237		1,488		372,391		1,389		384,836		1,487		346,743		1,130		-7.8%		-24.1%

						Ave. Total Offerings		253				268				259				307				21.4%

		8		General Performing Arts - Overall

						Ave. In-person Touch Points/		24,274		401		22,913		280		29,587		521		46,291		315		90.7%		-21.5%

						Ave. Total Offerings		61				82				57				147				142.9%

				Small (54)		Ave. In-person Touch Points/		5,995		226		5,573		190		6,478		224		5,942		229		-0.9%		1.4%

						Ave. Total Offerings		27				29				29				26				-2.2%

				Medium (45)		Ave. In-person Touch Points/		69,395		737		60,550		683		38,555		384		57,570		531		-17.0%		-28.0%

						Ave. Total Offerings		94				89				100				108				15.2%

				Large (14)		Ave. In-person Touch Points/		145,211		1,554		150,803		1,653		158,478		1,727		146,868		946		1.1%		-39.1%

						Ave. Total Offerings		93				91				92				155				66.1%
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		2010		2010		2010

		2011		2011		2011
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		IN-PERSON ENGAGEMENT						2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Population		Arts Education - Overall

		TOTAL ENGAGEMENT				Ave. In-person Touch Points/		22,008		0.6%		20,336		0.5%		22,984		0.6%		24,915		0.7%		13.2%		12.1%

		Total Touch Points/Total Population				Ave. Total Touch Points (in-person and virtual)/		107,993		2.9%		24,015		0.6%		24,016		0.6%		26,126		0.7%		-75.8%		-76.2%

						Ave. Population		3,769,164				3,793,729				3,811,984				3,827,120				1.5%

				Small (54)		Ave. In-person Touch Points/		5,940		0.7%		5,698		0.7%		4,596		0.6%		3,867		0.5%		-34.9%		-31.4%

						Ave. Total Touch Points (in-person and virtual)/		6,937		0.8%		8,055		1.0%		5,420		0.7%		4,841		0.6%		-30.2%		-26.5%

						Ave. Population		847,141				815,525				798,093				804,451				-5.0%

				Medium (104)		Ave. In-person Touch Points/		21,076		2.7%		18,498		2.3%		20,609		2.5%		18,840		2.3%		-10.6%		-14.4%

						Ave. Total Touch Points (in-person and virtual)/		25,585		3.3%		112,606		13.9%		197,279		23.8%		104,070		12.8%		306.8%		289.5%

						Ave. Population		775,965				810,704				830,212				810,384				4.4%

				Large (64)		Ave. In-person Touch Points/		39,679		3.3%		50,672		4.3%		41,735		3.5%		39,378		3.2%		-0.8%		-2.0%

						Ave. Total Touch Points (in-person and virtual)/		40,577		3.3%		59,699		5.1%		114,755		9.7%		59,703		4.9%		47.1%		45.3%

						Ave. Population		1,213,505				1,180,934				1,183,992				1,228,687				1.3%

		2		Art Museums - Overall

						Ave. In-person Touch Points/		242,793		7.1%		241,958		7.0%		188,723		5.5%		196,427		5.7%		-19.1%		-20.2%

						Ave. Total Touch Points (in-person and virtual)/		334,680		9.8%		274,319		8.0%		200,378		5.8%		204,521		5.9%		-38.9%		-39.7%

						Ave. Population		3,419,201				3,440,210				3,455,044				3,466,343				1.4%

				Small (27)		Ave. In-person Touch Points/		38,892		7.4%		39,985		7.6%		24,088		4.5%		34,624		6.7%		-11.0%		-9.1%

						Ave. Total Touch Points (in-person and virtual)/		65,911		12.5%		43,297		8.2%		28,845		5.4%		41,478		8.0%		-37.1%		-35.8%

						Ave. Population		526,069				525,141				532,817				515,267				-2.1%

				Medium (49)		Ave. In-person Touch Points/		70,495		11.0%		70,089		10.6%		75,044		11.6%		68,009		11.2%		-3.5%		1.3%

						Ave. Total Touch Points (in-person and virtual)/		73,205		11.4%		83,222		12.6%		91,696		14.2%		89,789		14.7%		22.7%		28.7%

						Ave. Population		639,944				660,677				645,440				609,737				-4.7%

				Large (33)		Ave. In-person Touch Points/		529,620		47.7%		523,038		49.7%		553,542		49.8%		539,355		45.5%		1.8%		-4.7%

						Ave. Total Touch Points (in-person and virtual)/		541,594		48.8%		618,246		58.8%		673,197		60.5%		1,156,708		97.6%		113.6%		99.9%

						Ave. Population		1,109,203				1,051,708				1,112,506				1,185,279				6.9%

		3		Community - Overall

						Ave. In-person Touch Points/		36,067		1.2%		42,236		1.4%		44,925		1.5%		47,396		1.5%		31.4%		29.6%

						Ave. Total Touch Points (in-person and virtual)/		68,919		2.2%		54,451		1.8%		53,392		1.7%		57,091		1.8%		-17.2%		-18.3%

						Ave. Population		3,063,835				3,081,730				3,094,667				3,105,632				1.4%

				Small (278)		Ave. In-person Touch Points/		17,065		2.6%		15,313		2.4%		18,415		2.9%		17,953		2.8%		5.2%		6.7%

						Ave. Total Touch Points (in-person and virtual)/		20,123		3.1%		35,037		5.5%		32,844		5.2%		57,077		8.9%		183.6%		187.8%

						Ave. Population		648,440				639,964				632,512				639,102				-1.4%

				Medium (194)		Ave. In-person Touch Points/		47,709		6.9%		43,034		5.9%		43,121		5.8%		43,734		5.9%		-8.3%		-14.2%

						Ave. Total Touch Points (in-person and virtual)/		55,161		8.0%		61,740		8.5%		57,135		7.7%		67,507		9.2%		22.4%		14.6%

						Ave. Population		690,572				729,134				746,781				737,699				6.8%

				Large (67)		Ave. In-person Touch Points/		186,613		15.6%		211,478		18.6%		206,730		18.0%		224,639		19.9%		20.4%		27.1%

						Ave. Total Touch Points (in-person and virtual)/		287,206		24.1%		314,162		27.7%		258,842		22.6%		308,146		27.2%		7.3%		13.3%

						Ave. Population		1,193,829				1,135,279				1,146,488				1,130,922				-5.3%

		4		Dance - Overall

						Ave. In-person Touch Points/		22,470		0.5%		22,028		0.5%		25,224		0.6%		24,799		0.6%		10.4%		8.9%

						Ave. Total Touch Points (in-person and virtual)/		26,352		0.6%		136,114		3.3%		148,291		3.6%		511,382		12.3%		1840.6%		1814.6%

						Ave. Population		4,104,300				4,129,226				4,146,579				4,159,974				1.4%

				Small (117)		Ave. In-person Touch Points/		4,710		0.4%		4,844		0.5%		4,944		0.5%		4,279		0.4%		-9.2%		-9.5%

						Ave. Total Touch Points (in-person and virtual)/		5,508		0.5%		6,364		0.6%		7,315		0.7%		8,916		0.8%		61.9%		61.2%

						Ave. Population		1,049,790				1,047,016				1,037,989				1,054,005				0.4%

				Medium (95)		Ave. In-person Touch Points/		17,430		1.5%		17,077		1.5%		13,826		1.1%		23,469		2.0%		34.6%		30.8%

						Ave. Total Touch Points (in-person and virtual)/		30,581		2.7%		20,805		1.8%		16,397		1.4%		27,528		2.3%		-10.0%		-12.6%

						Ave. Population		1,149,019				1,169,449				1,202,622				1,183,062				3.0%

				Large (36)		Ave. In-person Touch Points/		78,586		5.3%		91,027		6.2%		88,697		5.9%		77,898		5.1%		-0.9%		-4.2%

						Ave. Total Touch Points (in-person and virtual)/		79,451		5.4%		108,882		7.4%		92,542		6.2%		83,905		5.5%		5.6%		2.1%

						Ave. Population		1,477,485				1,467,584				1,491,568				1,528,781				3.5%

		5		Music - Overall

						Ave. In-person Touch Points/		12,884		0.4%		15,835		0.4%		22,158		0.6%		17,347		0.5%		34.6%		32.6%

						Ave. Total Touch Points (in-person and virtual)/		45,684		1.3%		74,499		2.0%		87,171		2.4%		87,086		2.4%		90.6%		87.8%

						Ave. Population		3,643,908				3,666,707				3,684,180				3,699,299				1.5%

				Small (240)		Ave. In-person Touch Points/		4,146		0.6%		11,405		1.5%		11,926		1.6%		10,974		1.5%		164.7%		157.6%

						Ave. Total Touch Points (in-person and virtual)/		9,378		1.3%		37,227		4.9%		45,075		6.1%		33,145		4.4%		253.4%		244.0%

						Ave. Population		730,573				760,335				740,661				750,680				2.8%

				Medium (114)		Ave. In-person Touch Points/		13,530		1.6%		10,497		1.4%		9,390		1.1%		12,568		1.6%		-7.1%		-4.1%

						Ave. Total Touch Points (in-person and virtual)/		25,581		3.1%		24,324		3.2%		32,439		4.0%		26,703		3.3%		4.4%		7.7%

						Ave. Population		833,603				764,775				818,665				807,677				-3.1%

				Large (52)		Ave. In-person Touch Points/		47,144		5.3%		50,490		5.4%		46,992		5.1%		45,537		4.8%		-3.4%		-10.0%

						Ave. Total Touch Points (in-person and virtual)/		177,356		19.9%		156,971		16.9%		110,617		12.0%		120,562		12.6%		-32.0%		-36.6%

						Ave. Population		890,687				931,043				924,068				955,392				7.3%

		6		Opera - Overall

						Ave. In-person Touch Points/		38,269		1.1%		39,056		1.1%		41,019		1.1%		40,982		1.1%		7.1%		5.3%

						Ave. Total Touch Points (in-person and virtual)/		574,316		15.8%		566,797		15.5%		555,359		15.1%		555,134		15.0%		-3.3%		-5.0%

						Ave. Population		3,636,214				3,662,268				3,682,476				3,698,823				1.7%

				Small (28)		Ave. In-person Touch Points/		11,530		1.4%		9,906		1.2%		11,895		1.7%		8,815		1.2%		-23.5%		-12.9%

						Ave. Total Touch Points (in-person and virtual)/		16,604		2.0%		13,911		1.7%		12,057		1.7%		13,388		1.9%		-19.4%		-8.1%

						Ave. Population		816,973				806,551				711,325				716,836				-12.3%

				Medium (22)		Ave. In-person Touch Points/		20,722		5.9%		17,960		5.1%		18,885		3.9%		21,124		4.3%		1.9%		-26.7%

						Ave. Total Touch Points (in-person and virtual)/		21,051		6.0%		20,690		5.9%		19,408		4.0%		21,533		4.4%		2.3%		-26.5%

						Ave. Population		349,401				349,866				488,280				486,081				39.1%

				Large (24)		Ave. In-person Touch Points/		132,035		21.3%		127,636		20.4%		121,167		19.2%		126,064		19.4%		-4.5%		-8.5%

						Ave. Total Touch Points (in-person and virtual)/		282,995		45.6%		1,002,288		160.3%		1,266,848		200.9%		1,408,295		217.2%		397.6%		376.8%

						Ave. Population		621,187				625,081				630,553				648,331				4.4%

		9		PACs - Overall

						Ave. In-person Touch Points/		113,776		3.8%		132,390		4.4%		115,505		3.8%		113,225		3.7%		-0.5%		-1.6%

						Ave. Total Touch Points (in-person and virtual)/		219,862		7.3%		311,152		10.3%		310,583		10.3%		427,804		14.1%		94.6%		92.3%

						Ave. Population		2,992,108				3,006,790				3,017,226				3,026,778				1.2%

				Small (39)		Ave. In-person Touch Points/		14,213		3.0%		11,063		2.4%		12,747		2.7%		13,162		2.7%		-7.4%		-10.5%

						Ave. Total Touch Points (in-person and virtual)/		14,280		3.0%		11,192		2.4%		12,747		2.7%		13,162		2.7%		-7.8%		-10.9%

						Ave. Population		470,126				465,722				471,672				486,319				3.4%

				Medium (54)		Ave. In-person Touch Points/		76,199		10.5%		67,578		9.5%		67,312		9.5%		64,248		9.7%		-15.7%		-8.2%

						Ave. Total Touch Points (in-person and virtual)/		77,190		10.7%		98,591		13.8%		87,965		12.4%		67,759		10.2%		-12.2%		-4.4%

						Ave. Population		724,346				713,653				708,164				665,268				-8.2%

				Large (19)		Ave. In-person Touch Points/		401,208		38.4%		419,286		40.6%		369,332		35.8%		365,961		32.4%		-8.8%		-15.6%

						Ave. Total Touch Points (in-person and virtual)/		1,678,559		160.5%		1,661,392		160.7%		1,211,933		117.4%		1,030,293		91.2%		-38.6%		-43.2%

						Ave. Population		1,045,716				1,033,822				1,032,137				1,129,624				8.0%

		10		Symphony Orchestras - Overall

						Ave. In-person Touch Points/		47,043		1.5%		43,116		1.4%		43,609		1.4%		45,707		1.5%		-2.8%		-4.3%

						Ave. Total Touch Points (in-person and virtual)/		784,892		25.5%		1,001,710		32.3%		723,190		23.2%		759,378		24.2%		-3.3%		-4.7%

						Ave. Population		3,083,963				3,103,413				3,118,661				3,131,966				1.6%

				Small (88)		Ave. In-person Touch Points/		6,406		1.3%		6,260		1.3%		6,310		1.3%		6,344		1.3%		-1.0%		-0.5%

						Ave. Total Touch Points (in-person and virtual)/		17,412		3.6%		30,570		6.3%		46,598		9.7%		237,220		48.9%		1262.4%		1268.3%

						Ave. Population		486,959				485,395				482,344				484,854				-0.4%

				Medium (61)		Ave. In-person Touch Points/		28,763		4.2%		25,913		3.8%		23,979		3.7%		23,636		3.4%		-17.8%		-19.0%

						Ave. Total Touch Points (in-person and virtual)/		29,560		4.3%		273,894		40.5%		52,545		8.1%		60,020		8.6%		103.0%		100.2%

						Ave. Population		685,184				676,528				649,416				694,902				1.4%

				Large (16)		Ave. In-person Touch Points/		367,925		47.6%		381,010		47.1%		367,098		39.1%		370,160		45.2%		0.6%		-5.0%

						Ave. Total Touch Points (in-person and virtual)/		648,596		83.9%		2,213,572		273.9%		2,949,259		314.2%		3,119,942		381.3%		381.0%		354.3%

						Ave. Population		772,654				808,254				938,559				818,151				5.9%

		11		Theatre - Overall

						Ave. In-person Touch Points/		39,683		0.9%		39,314		0.9%		56,073		1.2%		43,711		1.0%		10.1%		8.7%

						Ave. Total Touch Points (in-person and virtual)/		44,151		1.0%		58,042		1.3%		59,386		1.3%		47,154		1.0%		6.8%		5.4%

						Ave. Population		4,458,837				4,483,673				4,501,928				4,516,583				1.3%

				Small (221)		Ave. In-person Touch Points/		8,522		0.8%		6,094		0.6%		5,599		0.5%		5,227		0.5%		-38.7%		-40.3%

						Ave. Total Touch Points (in-person and virtual)/		9,050		0.9%		28,337		2.6%		12,141		1.2%		8,293		0.8%		-8.4%		-10.8%

						Ave. Population		1,052,522				1,081,999				1,031,219				1,081,280				2.7%

				Medium (232)		Ave. In-person Touch Points/		23,471		2.2%		22,991		2.2%		21,184		1.9%		20,758		2.0%		-11.6%		-8.7%

						Ave. Total Touch Points (in-person and virtual)/		28,443		2.7%		24,242		2.3%		33,164		3.0%		34,460		3.3%		21.2%		25.0%

						Ave. Population		1,071,108				1,049,621				1,092,009				1,037,773				-3.1%

				Large (127)		Ave. In-person Touch Points/		135,621		14.7%		130,587		13.8%		132,548		13.4%		126,327		12.2%		-6.9%		-17.3%

						Ave. Total Touch Points (in-person and virtual)/		218,058		23.7%		236,393		24.9%		353,130		35.7%		380,160		36.6%		74.3%		54.8%

						Ave. Population		921,586				949,298				990,238				1,038,093				12.6%

		7		Other Museums - Overall

						Ave. In-person Touch Points/		178,919		4.0%		185,456		4.1%		215,831		4.7%		222,109		4.9%		24.1%		22.5%

						Ave. Total Touch Points (in-person and virtual)/		271,529		6.0%		277,910		6.1%		265,337		5.8%		261,714		5.7%		-3.6%		-4.9%

						Ave. Population		4,502,536				4,528,579				4,547,690				4,562,493				1.3%

				Small (39)		Ave. In-person Touch Points/		14,272		2.0%		16,061		2.2%		13,617		1.9%		14,552		1.8%		2.0%		-8.2%

						Ave. Total Touch Points (in-person and virtual)/		15,588		2.2%		19,225		2.6%		14,793		2.0%		15,351		1.9%		-1.5%		-11.3%

						Ave. Population		722,266				731,368				730,409				801,793				11.0%

				Medium (51)		Ave. In-person Touch Points/		65,102		9.7%		67,242		10.1%		66,948		9.3%		64,569		9.8%		-0.8%		1.6%

						Ave. Total Touch Points (in-person and virtual)/		104,478		15.6%		107,258		16.0%		184,718		25.7%		84,482		12.9%		-19.1%		-17.2%

						Ave. Population		671,790				668,288				720,035				656,090				-2.3%

				Large (47)		Ave. In-person Touch Points/		376,237		32.6%		372,391		32.1%		384,836		34.2%		346,743		31.0%		-7.8%		-5.0%

						Ave. Total Touch Points (in-person and virtual)/		486,374		42.2%		579,984		50.0%		455,048		40.4%		463,345		41.4%		-4.7%		-1.8%

						Ave. Population		1,153,321				1,158,874				1,125,436				1,118,903				-3.0%

		8		General Performing Arts - Overall

						Ave. In-person Touch Points/		24,274		0.7%		22,913		0.6%		29,587		0.8%		46,291		1.3%		90.7%		87.3%

						Ave. Total Touch Points (in-person and virtual)/		37,494		1.1%		34,851		1.0%		30,087		0.8%		55,482		1.5%		48.0%		45.3%

						Ave. Population		3,563,025				3,589,854				3,610,445				3,627,546				1.8%

				Small (54)		Ave. In-person Touch Points/		5,995		0.8%		5,573		0.7%		6,478		0.8%		5,942		0.7%		-0.9%		-8.3%

						Ave. Total Touch Points (in-person and virtual)/		89,710		11.7%		9,428		1.2%		29,628		3.6%		8,504		1.0%		-90.5%		-91.2%

						Ave. Population		766,932				784,314				826,237				828,540				8.0%

				Medium (45)		Ave. In-person Touch Points/		69,395		9.7%		60,550		8.8%		38,555		5.9%		57,570		8.3%		-17.0%		-14.4%

						Ave. Total Touch Points (in-person and virtual)/		72,545		10.2%		68,785		9.9%		52,442		8.1%		145,416		21.1%		100.4%		106.9%

						Ave. Population		711,836				691,936				649,724				689,570				-3.1%

				Large (14)		Ave. In-person Touch Points/		145,211		9.7%		150,803		9.4%		158,478		11.0%		146,868		10.1%		1.1%		4.5%

						Ave. Total Touch Points (in-person and virtual)/		761,018		50.8%		859,136		53.8%		729,928		50.8%		718,992		49.6%		-5.5%		-2.4%

						Ave. Population		1,498,390				1,598,072				1,435,661				1,449,930				-3.2%
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		TOTAL EARNED REVENUE INDEX						2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		Arts Education - Overall				65.7%		64.2%		66.6%		64.3%		-1.4%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,008,146		$   1,038,742		$   1,144,708		$   1,194,473		18.5%		10.7%

						Ave. Total Expenses (before depreciation)		$   1,534,307		$   1,618,738		$   1,718,946		$   1,856,364		21.0%		13.1%

						Small (54)		52.8%		49.9%		52.4%		55.3%		2.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   51,802		$   54,507		$   59,561		$   62,521		20.7%		12.8%

						Ave. Total Expenses (before depreciation)		$   98,139		$   109,244		$   113,763		$   113,135		15.3%		7.7%

						Medium (104)		52.2%		50.6%		52.2%		51.8%		-0.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   292,087		$   287,284		$   298,403		$   298,364		2.1%		-4.5%

						Ave. Total Expenses (before depreciation)		$   559,114		$   567,208		$   571,663		$   576,232		3.1%		-3.7%

						Large (64)		67.8%		65.6%		65.9%		65.1%		-2.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,798,215		$   2,795,341		$   2,832,946		$   2,900,550		3.7%		-3.1%

						Ave. Total Expenses (before depreciation)		$   4,127,935		$   4,260,560		$   4,298,475		$   4,457,670		8.0%		0.9%

		2		Art Museums - Overall				37.5%		35.1%		32.7%		39.4%		1.9%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   6,684,459		$   6,227,473		$   6,938,394		$   7,071,216		5.8%		-1.1%

						Ave. Total Expenses (before depreciation)		$   17,844,903		$   17,748,102		$   21,241,976		$   17,946,513		0.6%		-6.0%

						Small (27)		22.7%		23.1%		25.3%		23.9%		1.2%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   74,812		$   88,332		$   95,705		$   88,746		18.6%		10.9%

						Ave. Total Expenses (before depreciation)		$   329,214		$   381,611		$   378,375		$   370,840		12.6%		5.3%

						Medium (49)		32.0%		27.5%		35.0%		33.8%		1.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   870,586		$   749,630		$   1,013,035		$   922,168		5.9%		-1.0%

						Ave. Total Expenses (before depreciation)		$   2,717,215		$   2,724,984		$   2,893,540		$   2,729,348		0.4%		-6.1%

						Large (33)		49.0%		59.3%		47.4%		53.9%		4.9%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   19,698,406		$   23,426,694		$   20,751,268		$   22,380,805		13.6%		6.2%

						Ave. Total Expenses (before depreciation)		$   40,211,435		$   39,507,153		$   43,777,067		$   41,542,487		3.3%		-3.4%

		3		Community - Overall				40.7%		42.0%		43.9%		42.4%		1.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   284,819		$   305,638		$   335,275		$   338,869		19.0%		11.2%

						Ave. Total Expenses (before depreciation)		$   700,119		$   728,473		$   764,259		$   800,049		14.3%		6.8%

						Small (278)		37.4%		36.3%		37.2%		36.8%		-0.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   45,190		$   45,749		$   46,529		$   46,771		3.5%		-3.3%

						Ave. Total Expenses (before depreciation)		$   120,924		$   126,112		$   124,937		$   126,934		5.0%		-1.9%

						Medium (194)		45.7%		34.6%		36.3%		35.4%		-10.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   298,249		$   236,002		$   247,950		$   232,362		-22.1%		-27.2%

						Ave. Total Expenses (before depreciation)		$   652,484		$   681,509		$   682,482		$   655,818		0.5%		-6.1%

						Large (67)		43.5%		45.4%		45.0%		44.0%		0.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,318,958		$   2,432,259		$   2,483,838		$   2,430,718		4.8%		-2.0%

						Ave. Total Expenses (before depreciation)		$   5,327,744		$   5,353,545		$   5,525,106		$   5,525,410		3.7%		-3.1%

		4		Dance - Overall				58.0%		58.8%		57.0%		57.1%		-0.8%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,023,539		$   1,110,127		$   1,141,161		$   1,154,638		12.8%		5.4%

						Ave. Total Expenses (before depreciation)		$   1,765,785		$   1,887,193		$   2,000,752		$   2,021,506		14.5%		7.0%

						Small (117)		46.5%		43.6%		45.5%		46.2%		-0.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   35,944		$   34,207		$   36,983		$   38,488		7.1%		0.1%

						Ave. Total Expenses (before depreciation)		$   77,231		$   78,498		$   81,330		$   83,232		7.8%		0.7%

						Medium (95)		49.1%		49.2%		50.5%		48.1%		-1.0%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   232,876		$   236,026		$   261,100		$   250,047		7.4%		0.3%

						Ave. Total Expenses (before depreciation)		$   474,350		$   479,355		$   517,226		$   519,408		9.5%		2.3%

						Large (36)		51.1%		52.2%		51.2%		62.8%		11.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   3,903,316		$   3,944,244		$   4,343,750		$   5,128,230		31.4%		22.8%

						Ave. Total Expenses (before depreciation)		$   7,636,386		$   7,558,509		$   8,477,038		$   8,160,394		6.9%		-0.1%

		5		Music - Overall				39.9%		40.5%		41.4%		40.5%		0.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   181,634		$   195,339		$   206,661		$   211,125		16.2%		8.6%

						Ave. Total Expenses (before depreciation)		$   455,601		$   482,326		$   499,072		$   520,769		14.3%		6.8%

						Small (240)		43.0%		41.1%		40.7%		40.7%		-2.2%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   28,151		$   27,974		$   27,187		$   26,369		-6.3%		-12.5%

						Ave. Total Expenses (before depreciation)		$   65,537		$   68,122		$   66,848		$   64,761		-1.2%		-7.6%

						Medium (114)		41.9%		42.8%		41.8%		40.8%		-1.1%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   123,603		$   130,977		$   124,134		$   122,503		-0.9%		-7.4%

						Ave. Total Expenses (before depreciation)		$   294,996		$   306,198		$   297,185		$   300,260		1.8%		-4.9%

						Large (52)		38.7%		39.5%		38.7%		39.1%		0.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   622,631		$   690,260		$   666,289		$   750,600		20.6%		12.7%

						Ave. Total Expenses (before depreciation)		$   1,610,228		$   1,749,034		$   1,719,571		$   1,918,688		19.2%		11.4%

		6		Opera - Overall				38.1%		42.4%		32.6%		32.2%		-5.9%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,549,929		$   2,962,970		$   2,416,456		$   2,436,764		-4.4%		-10.7%

						Ave. Total Expenses (before depreciation)		$   6,688,219		$   6,986,678		$   7,402,997		$   7,571,375		13.2%		5.8%

						Small (28)		36.1%		31.8%		34.5%		33.6%		-2.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   70,451		$   63,122		$   64,691		$   65,819		-6.6%		-12.7%

						Ave. Total Expenses (before depreciation)		$   195,248		$   198,490		$   187,733		$   196,040		0.4%		-6.2%

						Medium (22)		34.0%		32.5%		26.9%		28.1%		-5.9%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   455,289		$   432,391		$   379,003		$   439,850		-3.4%		-9.7%

						Ave. Total Expenses (before depreciation)		$   1,340,855		$   1,331,787		$   1,411,456		$   1,567,443		16.9%		9.3%

						Large (24)		44.7%		44.9%		39.1%		46.7%		2.0%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   12,121,025		$   12,215,684		$   11,637,853		$   12,290,165		1.4%		-5.2%

						Ave. Total Expenses (before depreciation)		$   27,136,664		$   27,196,312		$   29,777,390		$   26,325,279		-3.0%		-9.3%

		9		PACs - Overall				63.0%		59.6%		60.7%		67.5%		4.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   4,818,949		$   5,022,644		$   5,405,635		$   5,909,406		22.6%		14.6%

						Ave. Total Expenses (before depreciation)		$   7,653,178		$   8,421,671		$   8,899,059		$   8,748,817		14.3%		6.8%

						Small (39)		55.0%		54.8%		54.0%		51.7%		-3.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   194,631		$   193,223		$   195,839		$   182,049		-6.5%		-12.6%

						Ave. Total Expenses (before depreciation)		$   353,719		$   352,607		$   362,341		$   351,845		-0.5%		-7.0%

						Medium (54)		56.8%		56.8%		54.6%		58.9%		2.1%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,573,629		$   1,518,233		$   1,515,337		$   1,586,612		0.8%		-5.8%

						Ave. Total Expenses (before depreciation)		$   2,772,558		$   2,672,549		$   2,775,365		$   2,693,959		-2.8%		-9.2%

						Large (19)		53.7%		59.4%		59.5%		74.9%		21.2%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   24,132,589		$   26,099,193		$   22,015,828		$   27,710,029		14.8%		7.3%

						Ave. Total Expenses (before depreciation)		$   44,940,641		$   43,953,353		$   36,972,220		$   37,008,082		-17.7%		-23.0%

		10		Symphony Orchestras - Overall				43.0%		39.9%		40.3%		41.9%		-1.1%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,883,428		$   1,869,967		$   2,041,229		$   1,977,948		5.0%		-1.9%

						Ave. Total Expenses (before depreciation)		$   4,383,358		$   4,689,549		$   5,067,942		$   4,722,402		7.7%		0.7%

						Small (88)		35.0%		35.9%		36.4%		36.8%		1.8%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   60,575		$   60,854		$   64,057		$   66,424		9.7%		2.5%

						Ave. Total Expenses (before depreciation)		$   172,914		$   169,386		$   176,217		$   180,321		4.3%		-2.5%

						Medium (61)		41.9%		42.1%		42.0%		42.5%		0.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   595,918		$   629,530		$   626,333		$   668,735		12.2%		4.9%

						Ave. Total Expenses (before depreciation)		$   1,423,391		$   1,493,979		$   1,492,683		$   1,573,113		10.5%		3.3%

						Large (16)		47.4%		52.2%		40.0%		53.7%		6.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   16,245,481		$   18,537,397		$   15,753,139		$   20,246,507		24.6%		16.5%

						Ave. Total Expenses (before depreciation)		$   34,263,519		$   35,506,261		$   39,362,870		$   37,705,378		10.0%		2.8%

		11		Theatre - Overall				54.8%		55.0%		54.9%		55.9%		1.1%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,391,854		$   1,468,654		$   1,566,889		$   1,636,937		17.6%		9.9%

						Ave. Total Expenses (before depreciation)		$   2,538,950		$   2,672,365		$   2,855,682		$   2,927,114		15.3%		7.7%

						Small (221)		52.4%		51.4%		51.5%		49.5%		-2.9%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   49,894		$   51,135		$   52,401		$   51,765		3.8%		-3.0%

						Ave. Total Expenses (before depreciation)		$   95,251		$   99,564		$   101,741		$   104,550		9.8%		2.6%

						Medium (232)		45.5%		45.5%		47.6%		46.1%		0.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   318,810		$   320,859		$   332,653		$   328,317		3.0%		-3.8%

						Ave. Total Expenses (before depreciation)		$   700,622		$   704,935		$   699,328		$   711,465		1.5%		-5.1%

						Large (127)		59.8%		58.6%		57.5%		57.9%		-2.0%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   4,616,881		$   4,541,025		$   4,598,529		$   4,404,862		-4.6%		-10.8%

						Ave. Total Expenses (before depreciation)		$   7,720,064		$   7,742,977		$   8,000,691		$   7,614,270		-1.4%		-7.8%

		7		Other Museums Overall				43.8%		45.7%		42.8%		46.0%		2.2%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,976,754		$   3,172,170		$   3,253,503		$   3,519,655		18.2%		10.5%

						Ave. Total Expenses (before depreciation)		$   6,797,992		$   6,948,057		$   7,606,359		$   7,659,257		12.7%		5.3%

						Small (39)		36.0%		35.7%		35.6%		37.3%		1.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   77,371		$   83,200		$   77,489		$   92,071		19.0%		11.2%

						Ave. Total Expenses (before depreciation)		$   215,148		$   232,727		$   217,437		$   246,825		14.7%		7.2%

						Medium (51)		37.1%		40.4%		41.4%		40.7%		3.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   596,064		$   660,493		$   706,081		$   661,117		10.9%		3.7%

						Ave. Total Expenses (before depreciation)		$   1,605,343		$   1,633,456		$   1,705,915		$   1,623,307		1.1%		-5.5%

						Large (47)		40.4%		40.4%		42.4%		43.9%		3.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   5,669,660		$   6,012,588		$   6,722,480		$   6,440,596		13.6%		6.2%

						Ave. Total Expenses (before depreciation)		$   14,044,897		$   14,866,650		$   15,845,626		$   14,670,915		4.5%		-2.4%

		8		General Performing Arts Overall				27.5%		41.9%		40.3%		37.7%		10.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   534,178		$   622,644		$   607,857		$   545,637		2.1%		-4.5%

						Ave. Total Expenses (before depreciation)		$   1,945,965		$   1,486,567		$   1,509,835		$   1,446,380		-25.7%		-30.5%

						Small (54)		46.3%		46.1%		41.2%		39.3%		-7.1%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   38,000		$   40,977		$   37,285		$   32,087		-15.6%		-21.1%

						Ave. Total Expenses (before depreciation)		$   82,037		$   88,904		$   90,577		$   81,746		-0.4%		-6.9%

						Medium (45)		48.3%		46.3%		45.7%		45.7%		-2.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   282,571		$   297,721		$   310,782		$   279,021		-1.3%		-7.7%

						Ave. Total Expenses (before depreciation)		$   585,461		$   643,493		$   679,509		$   611,190		4.4%		-2.4%

						Large (14)		64.9%		60.4%		65.4%		62.2%		-2.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   5,207,000		$   4,876,698		$   5,156,195		$   4,643,779		-10.8%		-16.7%

						Ave. Total Expenses (before depreciation)		$   8,021,773		$   8,072,157		$   7,878,728		$   7,464,924		-6.9%		-13.0%

		RELATIONAL EARNED REVENUE INDEX						2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Membership-Subscription Revenue/Total Expenses (before depr.)		Arts Education - Overall				0.8%		0.7%		0.7%		0.7%		-0.1%

						Ave. Membership-Subsc. Revenue		$   11,618		$   11,560		$   11,775		$   12,190		4.9%		-1.9%

						Ave. Total Expenses (before depreciation)		$   1,534,307		$   1,618,738		$   1,718,946		$   1,856,364		21.0%		13.1%

						Small (54)		3.6%		3.3%		3.9%		3.9%		0.3%

						Ave. Membership-Subsc. Revenue		$   3,565		$   3,639		$   4,491		$   4,432		24.3%		16.2%

						Ave. Total Expenses (before depreciation)		$   98,139		$   109,244		$   113,763		$   113,135		15.3%		7.7%

						Medium (104)		1.1%		1.1%		0.9%		0.8%		-0.3%

						Ave. Membership-Subsc. Revenue		$   6,234		$   6,405		$   4,957		$   4,893		-21.5%		-26.6%

						Ave. Total Expenses (before depreciation)		$   559,114		$   567,208		$   571,663		$   576,232		3.1%		-3.7%

						Large (64)		1.4%		1.2%		1.3%		1.2%		-0.2%

						Ave. Membership-Subsc. Revenue		$   58,156		$   53,038		$   56,201		$   52,374		-9.9%		-15.8%

						Ave. Total Expenses (before depreciation)		$   4,127,935		$   4,260,560		$   4,298,475		$   4,457,670		8.0%		0.9%

		2		Art Museums - Overall				5.5%		6.1%		5.4%		6.6%		1.1%

						Ave. Membership-Subsc. Revenue		$   978,663		$   1,091,336		$   1,148,242		$   1,178,307		20.4%		12.5%

						Ave. Total Expenses (before depreciation)		$   17,844,903		$   17,748,102		$   21,241,976		$   17,946,513		0.6%		-6.0%

						Small (27)		5.8%		5.6%		4.8%		4.4%		-1.4%

						Ave. Membership-Subsc. Revenue		$   19,042		$   21,360		$   18,212		$   16,178		-15.0%		-20.6%

						Ave. Total Expenses (before depreciation)		$   329,214		$   381,611		$   378,375		$   370,840		12.6%		5.3%

						Medium (49)		4.7%		3.7%		5.1%		5.3%		0.6%

						Ave. Membership-Subsc. Revenue		$   128,245		$   101,032		$   147,227		$   144,864		13.0%		5.6%

						Ave. Total Expenses (before depreciation)		$   2,717,215		$   2,724,984		$   2,893,540		$   2,729,348		0.4%		-6.1%

						Large (33)		5.9%		6.6%		6.1%		6.3%		0.4%

						Ave. Membership-Subsc. Revenue		$   2,371,768		$   2,598,419		$   2,690,217		$   2,631,094		10.9%		3.7%

						Ave. Total Expenses (before depreciation)		$   40,211,435		$   39,507,153		$   43,777,067		$   41,542,487		3.3%		-3.4%

		3		Community - Overall				2.4%		2.5%		2.5%		2.5%		0.1%

						Ave. Membership-Subsc. Revenue		$   17,107		$   18,367		$   18,948		$   20,262		18.4%		10.7%

						Ave. Total Expenses (before depreciation)		$   700,119		$   728,473		$   764,259		$   800,049		14.3%		6.8%

						Small (278)		4.1%		4.1%		4.5%		4.3%		0.2%

						Ave. Membership-Subsc. Revenue		$   4,929		$   5,159		$   5,610		$   5,479		11.2%		3.9%

						Ave. Total Expenses (before depreciation)		$   120,924		$   126,112		$   124,937		$   126,934		5.0%		-1.9%

						Medium (194)		2.2%		2.2%		2.4%		2.4%		0.2%

						Ave. Membership-Subsc. Revenue		$   14,534		$   15,033		$   16,224		$   15,754		8.4%		1.3%

						Ave. Total Expenses (before depreciation)		$   652,484		$   681,509		$   682,482		$   655,818		0.5%		-6.1%

						Large (67)		2.3%		3.2%		3.0%		3.0%		0.7%

						Ave. Membership-Subsc. Revenue		$   119,912		$   172,062		$   167,791		$   165,670		38.2%		29.1%

						Ave. Total Expenses (before depreciation)		$   5,327,744		$   5,353,545		$   5,525,106		$   5,525,410		3.7%		-3.1%

		4		Dance - Overall				6.0%		5.6%		5.3%		5.2%		-0.8%

						Ave. Membership-Subsc. Revenue		$   105,243		$   105,641		$   106,168		$   104,655		-0.6%		-7.1%

						Ave. Total Expenses (before depreciation)		$   1,765,785		$   1,887,193		$   2,000,752		$   2,021,506		14.5%		7.0%

						Small (117)		1.4%		1.3%		1.6%		1.6%		0.2%

						Ave. Membership-Subsc. Revenue		$   1,085		$   1,034		$   1,314		$   1,306		20.3%		12.4%

						Ave. Total Expenses (before depreciation)		$   77,231		$   78,498		$   81,330		$   83,232		7.8%		0.7%

						Medium (95)		0.6%		0.8%		0.8%		0.7%		0.1%

						Ave. Membership-Subsc. Revenue		$   2,928		$   3,956		$   4,119		$   3,821		30.5%		21.9%

						Ave. Total Expenses (before depreciation)		$   474,350		$   479,355		$   517,226		$   519,408		9.5%		2.3%

						Large (36)		8.2%		8.0%		7.4%		7.2%		-1.0%

						Ave. Membership-Subsc. Revenue		$   626,584		$   602,285		$   627,755		$   589,810		-5.9%		-12.0%

						Ave. Total Expenses (before depreciation)		$   7,636,386		$   7,558,509		$   8,477,038		$   8,160,394		6.9%		-0.1%

		5		Music - Overall				4.6%		4.5%		4.2%		4.1%		-0.5%

						Ave. Membership-Subsc. Revenue		$   21,171		$   21,631		$   20,888		$   21,609		2.1%		-4.6%

						Ave. Total Expenses (before depreciation)		$   455,601		$   482,326		$   499,072		$   520,769		14.3%		6.8%

						Small (240)		8.7%		8.8%		8.9%		8.6%		-0.2%

						Ave. Membership-Subsc. Revenue		$   5,733		$   6,021		$   5,964		$   5,539		-3.4%		-9.7%

						Ave. Total Expenses (before depreciation)		$   65,537		$   68,122		$   66,848		$   64,761		-1.2%		-7.6%

						Medium (114)		6.1%		5.7%		5.3%		5.5%		-0.6%

						Ave. Membership-Subsc. Revenue		$   17,955		$   17,342		$   15,718		$   16,514		-8.0%		-14.0%

						Ave. Total Expenses (before depreciation)		$   294,996		$   306,198		$   297,185		$   300,260		1.8%		-4.9%

						Large (52)		5.9%		5.1%		5.1%		4.9%		-1.1%

						Ave. Membership-Subsc. Revenue		$   95,705		$   89,207		$   87,711		$   93,593		-2.2%		-8.6%

						Ave. Total Expenses (before depreciation)		$   1,610,228		$   1,749,034		$   1,719,571		$   1,918,688		19.2%		11.4%

		6		Opera - Overall				16.6%		15.6%		14.4%		13.5%		-3.1%

						Ave. Membership-Subsc. Revenue		$   1,111,361		$   1,092,791		$   1,069,003		$   1,019,811		-8.2%		-14.2%

						Ave. Total Expenses (before depreciation)		$   6,688,219		$   6,986,678		$   7,402,997		$   7,571,375		13.2%		5.8%

						Small (28)		3.9%		3.0%		3.6%		3.0%		-0.9%

						Ave. Membership-Subsc. Revenue		$   7,517		$   5,856		$   6,829		$   5,788		-23.0%		-28.0%

						Ave. Total Expenses (before depreciation)		$   195,248		$   198,490		$   187,733		$   196,040		0.4%		-6.2%

						Medium (22)		11.2%		10.8%		9.5%		10.5%		-0.8%

						Ave. Membership-Subsc. Revenue		$   150,583		$   143,516		$   134,459		$   163,902		8.8%		1.7%

						Ave. Total Expenses (before depreciation)		$   1,340,855		$   1,331,787		$   1,411,456		$   1,567,443		16.9%		9.3%

						Large (24)		14.6%		12.9%		12.5%		13.6%		-1.0%

						Ave. Membership-Subsc. Revenue		$   3,968,150		$   3,499,719		$   3,730,844		$   3,581,291		-9.7%		-15.7%

						Ave. Total Expenses (before depreciation)		$   27,136,664		$   27,196,312		$   29,777,390		$   26,325,279		-3.0%		-9.3%

		9		PACs - Overall				4.4%		3.9%		4.8%		4.7%		0.3%

						Ave. Membership-Subsc. Revenue		$   336,554		$   330,882		$   431,305		$   407,115		21.0%		13.1%

						Ave. Total Expenses (before depreciation)		$   7,653,178		$   8,421,671		$   8,899,059		$   8,748,817		14.3%		6.8%

						Small (39)		6.1%		3.9%		3.8%		3.7%		-2.3%

						Ave. Membership-Subsc. Revenue		$   21,408		$   13,763		$   13,764		$   13,191		-38.4%		-42.4%

						Ave. Total Expenses (before depreciation)		$   353,719		$   352,607		$   362,341		$   351,845		-0.5%		-7.0%

						Medium (54)		4.0%		5.2%		6.9%		6.7%		2.7%

						Ave. Membership-Subsc. Revenue		$   110,895		$   137,825		$   192,754		$   181,028		63.2%		52.6%

						Ave. Total Expenses (before depreciation)		$   2,772,558		$   2,672,549		$   2,775,365		$   2,693,959		-2.8%		-9.2%

						Large (19)		3.0%		3.0%		3.4%		3.4%		0.3%

						Ave. Membership-Subsc. Revenue		$   1,367,416		$   1,300,863		$   1,261,114		$   1,254,601		-8.3%		-14.3%

						Ave. Total Expenses (before depreciation)		$   44,940,641		$   43,953,353		$   36,972,220		$   37,008,082		-17.7%		-23.0%

		10		Symphony Orchestras - Overall				10.0%		10.3%		9.8%		10.4%		0.4%

						Ave. Membership-Subsc. Revenue		$   437,561		$   483,294		$   496,586		$   489,759		11.9%		4.6%

						Ave. Total Expenses (before depreciation)		$   4,383,358		$   4,689,549		$   5,067,942		$   4,722,402		7.7%		0.7%

						Small (88)		7.1%		8.4%		8.9%		9.7%		2.6%

						Ave. Membership-Subsc. Revenue		$   12,266		$   14,248		$   15,675		$   17,518		42.8%		33.5%

						Ave. Total Expenses (before depreciation)		$   172,914		$   169,386		$   176,217		$   180,321		4.3%		-2.5%

						Medium (61)		12.9%		13.2%		12.4%		12.8%		-0.1%

						Ave. Membership-Subsc. Revenue		$   183,514		$   196,826		$   185,386		$   201,891		10.0%		2.8%

						Ave. Total Expenses (before depreciation)		$   1,423,391		$   1,493,979		$   1,492,683		$   1,573,113		10.5%		3.3%

						Large (16)		14.8%		13.9%		12.4%		13.5%		-1.3%

						Ave. Membership-Subsc. Revenue		$   5,078,081		$   4,921,435		$   4,869,188		$   5,081,961		0.1%		-6.5%

						Ave. Total Expenses (before depreciation)		$   34,263,519		$   35,506,261		$   39,362,870		$   37,705,378		10.0%		2.8%

		11		Theatre - Overall				15.7%		14.8%		14.2%		13.7%		-2.0%

						Ave. Membership-Subsc. Revenue		$   399,002		$   396,781		$   404,836		$   401,106		0.5%		-6.0%

						Ave. Total Expenses (before depreciation)		$   2,538,950		$   2,672,365		$   2,855,682		$   2,927,114		15.3%		7.7%

						Small (221)		5.2%		5.7%		5.3%		4.5%		-0.7%

						Ave. Membership-Subsc. Revenue		$   4,950		$   5,650		$   5,349		$   4,707		-4.9%		-11.1%

						Ave. Total Expenses (before depreciation)		$   95,251		$   99,564		$   101,741		$   104,550		9.8%		2.6%

						Medium (232)		7.2%		7.2%		7.3%		7.3%		0.1%

						Ave. Membership-Subsc. Revenue		$   50,515		$   50,775		$   50,972		$   52,141		3.2%		-3.5%

						Ave. Total Expenses (before depreciation)		$   700,622		$   704,935		$   699,328		$   711,465		1.5%		-5.1%

						Large (127)		17.4%		16.7%		16.1%		16.6%		-0.8%

						Ave. Membership-Subsc. Revenue		$   1,339,988		$   1,292,378		$   1,290,235		$   1,263,995		-5.7%		-11.8%

						Ave. Total Expenses (before depreciation)		$   7,720,064		$   7,742,977		$   8,000,691		$   7,614,270		-1.4%		-7.8%

		7		Other Museums - Overall				5.8%		5.8%		5.3%		5.4%		-0.4%

						Ave. Membership-Subsc. Revenue		$   394,314		$   401,588		$   406,893		$   411,973		4.5%		-2.4%

						Ave. Total Expenses (before depreciation)		$   6,797,992		$   6,948,057		$   7,606,359		$   7,659,257		12.7%		5.3%

						Small (39)		7.0%		6.6%		8.6%		9.4%		2.4%

						Ave. Membership-Subsc. Revenue		$   15,112		$   15,374		$   18,801		$   23,313		54.3%		44.2%

						Ave. Total Expenses (before depreciation)		$   215,148		$   232,727		$   217,437		$   246,825		14.7%		7.2%

						Medium (51)		4.9%		5.0%		5.1%		4.9%		0.0%

						Ave. Membership-Subsc. Revenue		$   78,612		$   82,361		$   86,178		$   79,610		1.3%		-5.4%

						Ave. Total Expenses (before depreciation)		$   1,605,343		$   1,633,456		$   1,705,915		$   1,623,307		1.1%		-5.5%

						Large (47)		5.5%		5.5%		5.5%		5.6%		0.1%

						Ave. Membership-Subsc. Revenue		$   777,876		$   812,503		$   878,121		$   826,997		6.3%		-0.6%

						Ave. Total Expenses (before depreciation)		$   14,044,897		$   14,866,650		$   15,845,626		$   14,670,915		4.5%		-2.4%

		8		General Performing Arts - Overall				4.5%		6.0%		4.2%		5.8%		1.3%

						Ave. Membership-Subsc. Revenue		$   87,820		$   88,961		$   63,484		$   84,519		-3.8%		-10.1%

						Ave. Total Expenses (before depreciation)		$   1,945,965		$   1,486,567		$   1,509,835		$   1,446,380		-25.7%		-30.5%

						Small (54)		4.0%		4.1%		2.9%		2.6%		-1.4%

						Ave. Membership-Subsc. Revenue		$   3,253		$   3,671		$   2,644		$   2,108		-35.2%		-39.4%

						Ave. Total Expenses (before depreciation)		$   82,037		$   88,904		$   90,577		$   81,746		-0.4%		-6.9%

						Medium (45)		2.9%		2.7%		2.5%		3.0%		0.1%

						Ave. Membership-Subsc. Revenue		$   16,861		$   17,068		$   17,043		$   18,218		8.0%		1.0%

						Ave. Total Expenses (before depreciation)		$   585,461		$   643,493		$   679,509		$   611,190		4.4%		-2.4%

						Large (14)		7.2%		7.2%		9.3%		7.1%		-0.1%

						Ave. Membership-Subsc. Revenue		$   580,123		$   581,374		$   734,514		$   531,096		-8.5%		-14.4%

						Ave. Total Expenses (before depreciation)		$   8,021,773		$   8,072,157		$   7,878,728		$   7,464,924		-6.9%		-13.0%

		PROGRAM REVENUE PER ATTENDEE INDEX						2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Program revenue/Total In-person Attendance		Arts Education - Overall				$   44.01		$   52.90		$   61.29		$   63.25		43.7%		34.3%

						Ave. Program revenue/		$   928,662		$   958,152		$   1,038,296		$   1,122,273		20.8%		12.9%

						Ave. Total In-person Attendance		21,102		18,113		16,942		17,742		-15.9%

						Small (54)		$   8.12		$   9.19		$   12.54		$   15.67		92.9%		80.3%

						Ave. Program revenue/		$   46,831		$   50,720		$   55,223		$   57,622		23.0%		15.0%

						Ave. Total In-person Attendance		5,766		5,517		4,404		3,678		-36.2%

						Medium (104)		$   12.85		$   14.71		$   13.69		$   15.04		17.0%		9.4%

						Ave. Program revenue/		$   265,250		$   265,653		$   275,565		$   272,913		2.9%		-3.8%

						Ave. Total In-person Attendance		20,640		18,057		20,128		18,146		-12.1%

						Large (64)		$   65.06		$   50.55		$   62.25		$   66.75		2.6%		-4.1%

						Ave. Program revenue/		$   2,525,878		$   2,517,692		$   2,541,305		$   2,570,865		1.8%		-4.9%

						Ave. Total In-person Attendance		38,826		49,803		40,824		38,514		-0.8%

		2		Art Museums - Overall				$   19.58		$   20.08		$   30.28		$   29.66		51.5%		41.6%

						Ave. Program revenue/		$   4,659,052		$   4,727,574		$   5,101,592		$   5,222,710		12.1%		4.8%

						Ave. Total In-person Attendance		237,954		235,481		168,501		176,110		-26.0%

						Small (27)		$   1.50		$   1.63		$   2.75		$   1.84		22.0%		14.1%

						Ave. Program revenue/		$   57,913		$   63,855		$   63,734		$   62,046		7.1%		0.1%

						Ave. Total In-person Attendance		38,516		39,182		23,203		33,810		-12.2%

						Medium (49)		$   8.31		$   7.07		$   8.35		$   8.84		6.4%		-0.5%

						Ave. Program revenue/		$   570,242		$   485,534		$   614,988		$   590,166		3.5%		-3.3%

						Ave. Total In-person Attendance		68,649		68,658		73,677		66,750		-2.8%

						Large (33)		$   27.73		$   28.56		$   29.41		$   28.88		4.1%		-2.7%

						Ave. Program revenue/		$   14,246,779		$   14,498,123		$   15,774,164		$   15,094,014		5.9%		-1.0%

						Ave. Total In-person Attendance		513,727		507,659		536,402		522,725		1.8%

		3		Community - Overall				$   5.45		$   5.16		$   6.22		$   5.89		8.0%		0.9%

						Ave. Program revenue/		$   193,428		$   212,797		$   259,185		$   263,430		36.2%		27.3%

						Ave. Total In-person Attendance		35,485		41,279		41,673		44,762		26.1%

						Small (278)		$   2.11		$   2.47		$   1.93		$   2.14		3.1%		-5.2%

						Ave. Program revenue/		$   35,503		$   37,193		$   35,126		$   37,948		6.9%		-0.1%

						Ave. Total In-person Attendance		16,800		15,031		18,160		17,701		5.4%

						Medium (194)		$   3.80		$   4.35		$   4.65		$   4.29		49.2%		5.5%

						Ave. Program revenue/		$   178,679		$   184,432		$   197,872		$   184,960		3.5%		-3.3%

						Ave. Total In-person Attendance		47,022		42,398		42,517		43,100		-8.3%

						Large (67)		$   8.58		$   8.29		$   8.48		$   7.43		-13.4%		-19.0%

						Ave. Program revenue/		$   1,589,325		$   1,741,599		$   1,742,608		$   1,659,628		4.4%		-2.4%

						Ave. Total In-person Attendance		185,289		210,124		205,455		223,348		20.5%

		4		Dance - Overall				$   42.69		$   44.65		$   51.83		$   53.90		26.3%		18.0%

						Ave. Program revenue/		$   934,561		$   963,052		$   1,094,188		$   1,107,836		18.5%		10.8%

						Ave. Total In-person Attendance		21,892		21,567		21,109		20,554		-6.1%

						Small (117)		$   6.92		$   6.35		$   6.90		$   8.23		18.9%		11.1%

						Ave. Program revenue/		$   31,987		$   30,139		$   33,319		$   34,374		7.5%		0.4%

						Ave. Total In-person Attendance		4,621		4,744		4,830		4,176		-9.6%

						Medium (95)		$   12.19		$   12.69		$   16.87		$   9.56		-21.6%		-26.7%

						Ave. Program revenue/		$   209,516		$   213,089		$   228,835		$   221,717		5.8%		-1.1%

						Ave. Total In-person Attendance		17,192		16,789		13,568		23,201		34.9%

						Large (36)		$   46.61		$   40.55		$   45.74		$   52.89		13.5%		6.0%

						Ave. Program revenue/		$   3,595,776		$   3,634,125		$   3,989,668		$   4,045,877		12.5%		5.2%

						Ave. Total In-person Attendance		77,142		89,620		87,230		76,499		-0.8%

		5		Music - Overall				$   13.39		$   11.70		$   11.39		$   12.13		-9.5%		-15.4%

						Ave. Program revenue/		$   168,318		$   179,893		$   195,557		$   197,555		17.4%		9.7%

						Ave. Total In-person Attendance		12,569		15,370		17,163		16,293		29.6%

						Small (240)		$   6.61		$   2.35		$   2.15		$   2.30		-65.3%		-67.5%

						Ave. Program revenue/		$   26,099		$   26,354		$   25,165		$   24,718		-5.3%		-11.5%

						Ave. Total In-person Attendance		3,948		11,204		11,724		10,767		172.8%

						Medium (143)		$   8.75		$   11.71		$   12.97		$   9.57		9.3%		2.2%

						Ave. Program revenue/		$   115,401		$   118,889		$   117,438		$   117,092		1.5%		-5.2%

						Ave. Total In-person Attendance		13,183		10,151		9,052		12,233		-7.2%

						Large (52)		$   12.11		$   12.70		$   13.11		$   15.32		26.6%		18.3%

						Ave. Program revenue/		$   561,649		$   630,442		$   604,879		$   682,469		21.5%		13.6%

						Ave. Total In-person Attendance		46,395		49,633		46,137		44,544		-4.0%

		6		Opera - Overall				$   63.23		$   60.34		$   66.84		$   68.43		8.2%		1.1%

						Ave. Program revenue/		$   2,325,378		$   2,251,787		$   2,287,430		$   2,285,998		-1.7%		-8.1%

						Ave. Total In-person Attendance		36,777		37,321		34,224		33,408		-9.2%

						Small (28)		$   6.02		$   6.11		$   5.24		$   7.28		20.8%		12.9%

						Ave. Program revenue/		$   67,905		$   58,983		$   60,920		$   62,098		-8.6%		-14.5%

						Ave. Total In-person Attendance		11,275		9,659		11,618		8,534		-24.3%

						Medium (22)		$   18.59		$   20.25		$   18.13		$   18.76		0.9%		-5.7%

						Ave. Program revenue/		$   374,157		$   351,786		$   331,686		$   384,872		2.9%		-3.9%

						Ave. Total In-person Attendance		20,130		17,373		18,294		20,517		1.9%

						Large (24)		$   85.70		$   91.42		$   92.00		$   89.30		4.2%		-2.6%

						Ave. Program revenue/		$   10,819,648		$   11,127,669		$   10,616,326		$   10,744,573		-0.7%		-7.2%

						Ave. Total In-person Attendance		126,248		121,719		115,400		120,315		-4.7%

		9		PACs - Overall				$   28.60		$   28.24		$   36.29		$   37.11		29.7%		21.3%

						Ave. Program revenue/		$   3,209,233		$   3,508,644		$   3,934,666		$   3,938,885		22.7%		14.7%

						Ave. Total In-person Attendance		112,207		124,250		108,419		106,150		-5.4%

						Small (39)		$   11.35		$   14.83		$   11.91		$   10.98		-3.3%		-9.6%

						Ave. Program revenue/		$   158,341		$   159,554		$   148,286		$   141,069		-10.9%		-16.7%

						Ave. Total In-person Attendance		13,948		10,757		12,452		12,850		-7.9%

						Medium (54)		$   15.48		$   16.56		$   18.13		$   18.02		16.4%		8.8%

						Ave. Program revenue/		$   1,163,450		$   1,104,354		$   1,203,704		$   1,141,511		-1.9%		-8.3%

						Ave. Total In-person Attendance		75,146		66,696		66,406		63,341		-15.7%

						Large (19)		$   42.33		$   40.50		$   43.58		$   47.36		11.9%		4.6%

						Ave. Program revenue/		$   16,683,747		$   16,694,391		$   15,791,582		$   17,031,867		2.1%		-4.6%

						Ave. Total In-person Attendance		394,169		412,199		362,320		359,620		-8.8%

		10		Symphony Orchestras - Overall				$   37.74		$   43.75		$   47.47		$   44.67		18.4%		10.6%

						Ave. Program revenue/		$   1,726,444		$   1,789,975		$   1,939,739		$   1,902,101		10.2%		3.0%

						Ave. Total In-person Attendance		45,748		40,915		40,865		42,580		-6.9%

						Small (88)		$   9.03		$   9.15		$   9.49		$   9.80		8.5%		1.4%

						Ave. Program revenue/		$   54,778		$   54,336		$   56,688		$   58,856		7.4%		0.4%

						Ave. Total In-person Attendance		6,065		5,935		5,972		6,007		-1.0%

						Medium (61)		$   19.88		$   23.10		$   25.00		$   26.98		35.7%		26.8%

						Ave. Program revenue/		$   557,124		$   580,503		$   580,778		$   618,140		11.0%		3.7%

						Ave. Total In-person Attendance		28,030		25,127		23,229		22,914		-18.3%

						Large (16)		$   39.51		$   39.54		$   42.27		$   44.63		12.9%		5.6%

						Ave. Program revenue/		$   14,269,150		$   14,783,288		$   15,235,262		$   16,210,563		13.6%		6.2%

						Ave. Total In-person Attendance		361,125		373,849		360,441		363,257		0.6%

		11		Theatre - Overall				$   31.81		$   33.77		$   35.49		$   35.53		11.7%		4.4%

						Ave. Program revenue/		$   1,226,974		$   1,289,394		$   1,430,238		$   1,427,459		16.3%		8.7%

						Ave. Total In-person Attendance		38,567		38,183		40,299		40,179		4.2%

						Small (221)		$   5.44		$   7.97		$   9.17		$   9.55		75.3%		63.9%

						Ave. Program revenue/		$   45,310		$   46,599		$   48,910		$   47,634		5.1%		-1.7%

						Ave. Total In-person Attendance		8,322		5,850		5,331		4,989		-40.0%

						Medium (232)		$   13.15		$   13.11		$   14.48		$   14.95		13.7%		6.3%

						Ave. Program revenue/		$   291,147		$   289,562		$   294,177		$   296,073		1.7%		-5.0%

						Ave. Total In-person Attendance		22,145		22,080		20,315		19,801		-10.6%

						Large (127)		$   31.34		$   31.38		$   32.91		$   32.51		3.7%		-3.0%

						Ave. Program revenue/		$   3,983,801		$   3,891,366		$   4,095,533		$   3,837,525		-3.7%		-10.0%

						Ave. Total In-person Attendance		127,136		124,007		124,459		118,055		-7.1%

		7		Other Museums - Overall				$   13.85		$   14.16		$   14.69		$   15.15		9.4%		2.3%

						Ave. Program revenue/		$   2,448,381		$   2,580,104		$   2,819,470		$   3,003,618		22.7%		14.7%

						Ave. Total In-person Attendance		176,806		182,252		191,974		198,213		12.1%

						Small (39)		$   4.14		$   3.87		$   4.54		$   5.30		27.9%		19.6%

						Ave. Program revenue/		$   57,578		$   60,683		$   59,645		$   74,799		29.9%		21.4%

						Ave. Total In-person Attendance		13,901		15,692		13,143		14,117		1.6%

						Medium (51)		$   7.35		$   7.88		$   8.36		$   8.35		13.5%		6.1%

						Ave. Program revenue/		$   470,113		$   522,011		$   550,474		$   530,971		12.9%		5.6%

						Ave. Total In-person Attendance		63,928		66,267		65,880		63,616		-0.5%

						Large (47)		$   11.92		$   12.65		$   14.16		$   14.11		18.4%		10.7%

						Ave. Program revenue/		$   4,442,963		$   4,664,339		$   5,403,206		$   4,848,325		9.1%		2.0%

						Ave. Total In-person Attendance		372,847		368,720		381,548		343,529		-7.9%

		8		General Performing Arts - Overall				$   19.31		$   24.30		$   21.01		$   17.08		-11.5%		-17.3%

						Ave. Program revenue/		$   458,473		$   540,213		$   509,665		$   450,873		-1.7%		-8.1%

						Ave. Total In-person Attendance		23,743		22,232		24,258		26,391		11.2%

						Small (54)		$   6.05		$   7.11		$   5.56		$   5.13		-15.2%		-20.8%

						Ave. Program revenue/		$   35,204		$   37,934		$   34,867		$   29,611		-15.9%		-21.4%

						Ave. Total In-person Attendance		5,817		5,332		6,273		5,771		-0.8%

						Medium (45)		$   3.52		$   4.21		$   6.71		$   4.04		14.6%		7.1%

						Ave. Program revenue/		$   241,862		$   252,019		$   253,768		$   230,199		-4.8%		-11.0%

						Ave. Total In-person Attendance		68,688		59,824		37,806		57,033		-17.0%

						Large (14)		$   33.77		$   30.37		$   30.36		$   29.15		-13.7%		-19.3%

						Ave. Program revenue/		$   4,802,481		$   4,500,055		$   4,729,239		$   4,207,362		-12.4%		-18.1%

						Ave. Total In-person Attendance		142,214		148,179		155,753		144,350		1.5%
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		RESPONSE TO MARKETING EFFORTS						2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation		2010-2013 index change, adjusted for inflation

		Total Marketing Expenses/Total In-person Attendance		Arts Education - Overall

		RESPONSE TO DIRECT MARKETING SPEND				Ave. Total Marketing Expenses  (staff & non-staff)/		$   70,457		$   3.34		$   72,002		$   3.98		$   57,338		$   3.38		$   59,962		$   3.38		-14.9%		1.2%		-20.5%		-5.4%

		Direct Marketing Expenses/Total In-person Attendance				Ave. Direct Marketing Expenses (non-staff only/		$   43,830		$   2.08		$   49,445		$   2.73		$   55,594		$   3.28		$   58,501		$   3.30		33.5%		58.8%		24.7%		48.4%

						Ave. Total In-person Attendance		21,102				18,113				16,942				17,742				-15.9%

				Small (54)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   7,000		$   1.21		$   6,465		$   1.17		$   8,016		$   1.82		$   7,604		$   2.07		8.6%		70.3%		1.5%		59.1%

		9%				Ave. Direct Marketing Expenses (non-staff only/		$   6,766		$   1.17		$   6,046		$   1.10		$   7,127		$   1.62		$   6,935		$   1.89		2.5%		60.7%		-4.2%		50.2%

						Ave. Total In-person Attendance		5,766				5,517				4,404				3,678				-36.2%

				Medium (104)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   32,777		$   1.59		$   31,262		$   1.73		$   32,329		$   1.61		$   31,882		$   1.76		-2.7%		10.6%		-9.1%		3.4%

		15%				Ave. Direct Marketing Expenses (non-staff only/		$   26,201		$   1.27		$   26,130		$   1.45		$   25,977		$   1.29		$   26,987		$   1.49		3.0%		17.2%		-3.7%		9.5%

						Ave. Total In-person Attendance		20,640				18,057				20,128				18,146				-12.1%

				Large (64)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   205,460		$   5.29		$   198,343		$   3.98		$   204,865		$   5.02		$   191,736		$   4.98		-6.7%		-5.9%		-12.8%		-12.1%

		39%				Ave. Direct Marketing Expenses (non-staff only/		$   138,280		$   3.56		$   126,225		$   2.53		$   128,394		$   3.15		$   116,098		$   3.01		-16.0%		-15.4%		-21.5%		-20.9%

						Ave. Total In-person Attendance		38,826				49,803				40,824				38,514				-0.8%

		2		Art Museums - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   550,478		$   2.31		$   630,854		$   2.68		$   552,430		$   3.28		$   552,113		$   3.14		0.3%		35.5%		-6.3%		26.7%

						Ave. Direct Marketing Expenses (non-staff only/		$   380,395		$   1.60		$   479,976		$   2.04		$   525,743		$   3.12		$   507,730		$   2.88		33.5%		80.3%		24.7%		68.5%

						Ave. Total In-person Attendance		237,954				235,481				168,501				176,110				-26.0%

				Small (27)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   29,019		$   0.75		$   38,170		$   0.97		$   29,328		$   1.26		$   29,015		$   0.86		-0.0%		13.9%		-6.6%		6.4%

		21%				Ave. Direct Marketing Expenses (non-staff only/		$   22,713		$   0.59		$   30,119		$   0.77		$   21,137		$   0.91		$   22,912		$   0.68		0.9%		14.9%		-5.7%		7.4%

						Ave. Total In-person Attendance		38,516				39,182				23,203				33,810				-12.2%

				Medium (49)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   155,395		$   2.26		$   150,821		$   2.20		$   156,640		$   2.13		$   162,831		$   2.44		4.8%		7.8%		-2.1%		0.7%

		36%				Ave. Direct Marketing Expenses (non-staff only/		$   105,310		$   1.53		$   98,105		$   1.43		$   104,235		$   1.41		$   103,462		$   1.55		-1.8%		1.0%		-8.2%		-5.6%

						Ave. Total In-person Attendance		68,649				68,658				73,677				66,750				-2.8%

				Large (33)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   1,369,512		$   2.67		$   1,437,348		$   2.83		$   1,707,454		$   3.18		$   1,567,299		$   3.00		14.4%		12.5%		7.0%		5.1%

		31%				Ave. Direct Marketing Expenses (non-staff only/		$   970,182		$   1.89		$   1,026,891		$   2.02		$   1,261,504		$   2.35		$   1,074,880		$   2.06		10.8%		8.9%		3.5%		1.8%

						Ave. Total In-person Attendance		513,727				507,659				536,402				522,725				1.8%

		3		Community - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   59,156		$   1.67		$   58,525		$   1.42		$   39,260		$   0.94		$   37,770		$   0.84		-36.2%		-49.4%		-40.3%		-52.7%

						Ave. Direct Marketing Expenses (non-staff only/		$   46,528		$   1.31		$   46,859		$   1.14		$   34,017		$   0.82		$   31,714		$   0.71		-31.8%		-46.0%		-36.3%		-49.5%

						Ave. Total In-person Attendance		35,485				41,279				41,673				44,762				26.1%

				Small (278)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   12,662		$   0.75		$   12,994		$   0.86		$   12,763		$   0.70		$   12,902		$   0.73		1.9%		-3.3%		-4.8%		-9.6%

		8%				Ave. Direct Marketing Expenses (non-staff only/		$   11,568		$   0.69		$   11,911		$   0.79		$   11,530		$   0.63		$   11,835		$   0.67		2.3%		-2.9%		-4.4%		-9.2%

						Ave. Total In-person Attendance		16,800				15,031				18,160				17,701				5.4%

				Medium (194)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   70,569		$   1.50		$   73,084		$   1.72		$   65,377		$   1.54		$   68,147		$   1.58		-3.4%		5.4%		-9.7%		-1.5%

		16%				Ave. Direct Marketing Expenses (non-staff only/		$   60,044		$   1.28		$   61,525		$   1.45		$   54,238		$   1.28		$   57,083		$   1.32		-4.9%		3.7%		-11.2%		-3.1%

						Ave. Total In-person Attendance		47,022				42,398				42,517				43,100				-8.3%

				Large (67)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   389,977		$   2.10		$   381,151		$   1.81		$   391,114		$   1.90		$   377,763		$   1.69		-3.1%		-19.6%		-9.5%		-24.9%

		29%				Ave. Direct Marketing Expenses (non-staff only/		$   267,148		$   1.44		$   254,047		$   1.21		$   275,636		$   1.34		$   267,790		$   1.20		0.2%		-16.8%		-6.3%		-22.3%

						Ave. Total In-person Attendance		185,289				210,124				205,455				223,348				20.5%

		4		Dance - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   202,022		$   9.23		$   207,077		$   9.60		$   180,169		$   8.54		$   182,480		$   8.88		-9.7%		-3.8%		-15.6%		-10.1%

						Ave. Direct Marketing Expenses (non-staff only/		$   157,282		$   7.18		$   163,113		$   7.56		$   160,426		$   7.60		$   159,660		$   7.77		1.5%		8.1%		-5.1%		1.0%

						Ave. Total In-person Attendance		21,892				21,567				21,109				20,554				-6.1%

				Small (117)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   9,132		$   1.98		$   8,296		$   1.75		$   7,892		$   1.63		$   8,240		$   1.97		-9.8%		-0.2%		-15.7%		-6.7%

		1%				Ave. Direct Marketing Expenses (non-staff only/		$   8,871		$   1.92		$   8,155		$   1.72		$   7,683		$   1.59		$   8,123		$   1.95		-8.4%		1.3%		-14.4%		-5.3%

						Ave. Total In-person Attendance		4,621				4,744				4,830				4,176				-9.6%

				Medium (95)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   41,031		$   2.39		$   38,317		$   2.28		$   39,888		$   2.94		$   38,703		$   1.67		-5.7%		-30.1%		-11.8%		-34.7%

		13%				Ave. Direct Marketing Expenses (non-staff only/		$   36,295		$   2.11		$   34,666		$   2.06		$   34,249		$   2.52		$   33,594		$   1.45		-7.4%		-31.4%		-13.5%		-35.9%

						Ave. Total In-person Attendance		17,192				16,789				13,568				23,201				34.9%

				Large (36)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   750,803		$   9.73		$   750,794		$   8.38		$   866,517		$   9.93		$   888,947		$   11.62		18.4%		19.4%		10.7%		11.6%

		22%				Ave. Direct Marketing Expenses (non-staff only/		$   568,201		$   7.37		$   569,297		$   6.35		$   659,829		$   7.56		$   695,819		$   9.10		22.5%		23.5%		14.4%		15.4%

						Ave. Total In-person Attendance		77,142				89,620				87,230				76,499				-0.8%

		5		Music - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   48,304		$   3.84		$   50,379		$   3.28		$   39,615		$   2.31		$   40,438		$   2.48		-16.3%		-35.4%		-21.8%		-39.6%

						Ave. Direct Marketing Expenses (non-staff only/		$   38,497		$   3.06		$   41,928		$   2.73		$   36,552		$   2.13		$   37,458		$   2.30		-2.7%		-24.9%		-9.1%		-29.8%

						Ave. Total In-person Attendance		12,569				15,370				17,163				16,293				29.6%

				Small (240)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   8,993		$   2.28		$   8,467		$   0.76		$   8,596		$   0.73		$   8,809		$   0.82		-2.0%		-64.1%		-8.5%		-66.4%

		1%				Ave. Direct Marketing Expenses (non-staff only/		$   8,915		$   2.26		$   8,397		$   0.75		$   8,534		$   0.73		$   8,731		$   0.81		-2.1%		-64.1%		-8.5%		-66.4%

						Ave. Total In-person Attendance		3,948				11,204				11,724				10,767				172.8%

				Medium (114)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   29,717		$   2.25		$   30,253		$   2.98		$   31,302		$   3.46		$   30,012		$   2.45		1.0%		8.8%		-5.6%		1.7%

		9%				Ave. Direct Marketing Expenses (non-staff only/		$   26,869		$   2.04		$   27,282		$   2.69		$   28,669		$   3.17		$   27,294		$   2.23		1.6%		9.5%		-5.1%		2.3%

						Ave. Total In-person Attendance		13,183				10,151				9,052				12,233				-7.2%

				Large (52)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   183,652		$   3.96		$   207,138		$   4.17		$   193,082		$   4.18		$   200,732		$   4.51		9.3%		13.8%		2.2%		6.4%

		26%				Ave. Direct Marketing Expenses (non-staff only/		$   138,943		$   2.99		$   147,354		$   2.97		$   138,800		$   3.01		$   147,973		$   3.32		6.5%		10.9%		-0.5%		3.7%

						Ave. Total In-person Attendance		46,395				49,633				46,137				44,544				-4.0%

		6		Opera - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   606,746		$   16.50		$   628,100		$   16.83		$   648,545		$   18.95		$   642,887		$   19.24		6.0%		16.6%		-1.0%		9.0%

						Ave. Direct Marketing Expenses (non-staff only/		$   438,156		$   11.91		$   460,561		$   12.34		$   532,183		$   15.55		$   516,468		$   15.46		17.9%		29.8%		10.2%		21.3%

						Ave. Total In-person Attendance		36,777				37,321				34,224				33,408				-9.2%

				Small (28)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   20,634		$   1.83		$   19,542		$   2.02		$   17,683		$   1.52		$   19,026		$   2.23		-7.8%		21.8%		-13.8%		13.9%

		6%				Ave. Direct Marketing Expenses (non-staff only/		$   19,620		$   1.74		$   18,013		$   1.86		$   17,145		$   1.48		$   17,965		$   2.11		-8.4%		21.0%		-14.4%		13.1%

						Ave. Total In-person Attendance		11,275				9,659				11,618				8,534				-24.3%

				Medium (22)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   130,371		$   6.48		$   129,711		$   7.47		$   135,578		$   7.41		$   151,651		$   7.39		16.3%		14.1%		8.7%		6.7%

		16%				Ave. Direct Marketing Expenses (non-staff only/		$   110,269		$   5.48		$   107,140		$   6.17		$   113,349		$   6.20		$   127,316		$   6.21		15.5%		13.3%		7.9%		5.9%

						Ave. Total In-person Attendance		20,130				17,373				18,294				20,517				1.9%

				Large (24)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   1,620,097		$   12.83		$   1,665,782		$   13.69		$   1,717,968		$   14.89		$   1,784,452		$   14.83		10.1%		15.6%		2.9%		8.0%

		31%				Ave. Direct Marketing Expenses (non-staff only/		$   1,157,359		$   9.17		$   1,162,498		$   9.55		$   1,182,518		$   10.25		$   1,229,322		$   10.22		6.2%		11.5%		-0.7%		4.2%

						Ave. Total In-person Attendance		126,248				121,719				115,400				120,315				-4.7%

		9		PACs - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   636,162		$   5.67		$   621,872		$   5.00		$   664,854		$   6.13		$   530,394		$   5.00		-16.6%		-11.9%		-22.1%		-17.6%

						Ave. Direct Marketing Expenses (non-staff only/		$   485,578		$   4.33		$   478,016		$   3.85		$   577,626		$   5.33		$   453,009		$   4.27		-6.7%		-1.4%		-12.8%		-7.8%

						Ave. Total In-person Attendance		112,207				124,250				108,419				106,150				-5.4%

				Small (39)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   40,538		$   2.91		$   36,213		$   3.37		$   39,411		$   3.17		$   40,013		$   3.11		-1.3%		7.1%		-7.8%		0.1%

		16%				Ave. Direct Marketing Expenses (non-staff only/		$   36,558		$   2.62		$   32,608		$   3.03		$   34,517		$   2.77		$   33,536		$   2.61		-8.3%		-0.4%		-14.3%		-6.9%

						Ave. Total In-person Attendance		13,948				10,757				12,452				12,850				-7.9%

				Medium (54)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   364,886		$   4.86		$   328,471		$   4.92		$   384,430		$   5.79		$   359,398		$   5.67		-1.5%		16.9%		-7.9%		9.2%

		24%				Ave. Direct Marketing Expenses (non-staff only/		$   280,438		$   3.73		$   246,500		$   3.70		$   293,273		$   4.42		$   273,799		$   4.32		-2.4%		15.8%		-8.8%		8.3%

						Ave. Total In-person Attendance		75,146				66,696				66,406				63,341				-15.7%

				Large (19)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   3,015,964		$   7.65		$   3,498,244		$   8.49		$   2,883,175		$   7.96		$   2,769,200		$   7.70		-8.2%		0.6%		-14.2%		-5.9%

		31%				Ave. Direct Marketing Expenses (non-staff only/		$   1,895,273		$   4.81		$   2,483,276		$   6.02		$   2,035,838		$   5.62		$   1,918,123		$   5.33		1.2%		10.9%		-5.4%		3.7%

						Ave. Total In-person Attendance		394,169				412,199				362,320				359,620				-8.8%

		10		Symphony Orchestras - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   338,410		$   7.40		$   350,956		$   8.58		$   318,787		$   7.80		$   326,659		$   7.67		-3.5%		3.7%		-9.8%		-3.1%

						Ave. Direct Marketing Expenses (non-staff only/		$   240,642		$   5.26		$   315,334		$   7.71		$   303,977		$   7.44		$   298,902		$   7.02		24.2%		33.5%		16.1%		24.7%

						Ave. Total In-person Attendance		45,748				40,915				40,865				42,580				-6.9%

				Small (88)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   18,535		$   3.06		$   18,304		$   3.08		$   19,015		$   3.18		$   20,311		$   3.38		9.6%		10.6%		2.4%		3.4%

		0%				Ave. Direct Marketing Expenses (non-staff only/		$   18,114		$   2.99		$   18,164		$   3.06		$   18,921		$   3.17		$   20,219		$   3.37		11.6%		12.7%		4.3%		5.3%

						Ave. Total In-person Attendance		6,065				5,935				5,972				6,007				-1.0%

				Medium (61)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   177,864		$   6.35		$   178,257		$   7.09		$   171,538		$   7.38		$   176,570		$   7.71		-0.7%		21.4%		-7.2%		13.5%

		24%				Ave. Direct Marketing Expenses (non-staff only/		$   138,636		$   4.95		$   134,981		$   5.37		$   132,345		$   5.70		$   134,027		$   5.85		-3.3%		18.3%		-9.6%		10.5%

						Ave. Total In-person Attendance		28,030				25,127				23,229				22,914				-18.3%

				Large (16)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   3,289,840		$   9.11		$   3,504,765		$   9.37		$   3,372,343		$   9.36		$   3,523,880		$   9.70		7.1%		6.5%		0.1%		-0.5%

		29%				Ave. Direct Marketing Expenses (non-staff only/		$   2,342,168		$   6.49		$   2,541,746		$   6.80		$   2,437,200		$   6.76		$   2,516,379		$   6.93		7.4%		6.8%		0.4%		-0.2%

						Ave. Total In-person Attendance		361,125				373,849				360,441				363,257				0.6%

		11		Theatre - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   320,025		$   8.30		$   321,459		$   8.42		$   303,791		$   7.54		$   313,849		$   7.81		-1.9%		-5.9%		-8.3%		-12.0%

						Ave. Direct Marketing Expenses (non-staff only/		$   240,579		$   6.24		$   249,079		$   6.52		$   268,455		$   6.66		$   272,562		$   6.78		13.3%		8.7%		5.9%		1.6%

						Ave. Total In-person Attendance		38,567				38,183				40,299				40,179				4.2%

				Small (221)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   10,905		$   1.31		$   11,104		$   1.90		$   10,393		$   1.95		$   10,160		$   2.04		-6.8%		55.4%		-12.9%		45.2%

		4%				Ave. Direct Marketing Expenses (non-staff only/		$   10,706		$   1.29		$   10,827		$   1.85		$   10,117		$   1.90		$   9,802		$   1.96		-8.4%		52.7%		-14.4%		42.7%

						Ave. Total In-person Attendance		8,322				5,850				5,331				4,989				-40.0%

				Medium (232)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   84,202		$   3.80		$   82,438		$   3.73		$   79,364		$   3.91		$   79,774		$   4.03		-5.3%		6.0%		-11.5%		-1.0%

		22%				Ave. Direct Marketing Expenses (non-staff only/		$   65,300		$   2.95		$   63,374		$   2.87		$   60,658		$   2.99		$   62,429		$   3.15		-4.4%		6.9%		-10.7%		-0.1%

						Ave. Total In-person Attendance		22,145				22,080				20,315				19,801				-10.6%

				Large (127)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   1,065,132		$   8.38		$   1,078,474		$   8.70		$   1,089,067		$   8.75		$   1,038,689		$   8.80		-2.5%		5.0%		-8.9%		-1.9%

		31%				Ave. Direct Marketing Expenses (non-staff only/		$   762,198		$   6.00		$   776,589		$   6.26		$   778,546		$   6.26		$   721,505		$   6.11		-5.3%		1.9%		-11.5%		-4.7%

						Ave. Total In-person Attendance		127,136				124,007				124,459				118,055				-7.1%

		7		Other Museums - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   379,334		$   2.15		$   399,789		$   2.19		$   358,356		$   1.87		$   344,944		$   1.74		-9.1%		-18.9%		-15.0%		-24.2%

						Ave. Direct Marketing Expenses (non-staff only/		$   265,273		$   1.50		$   287,033		$   1.57		$   342,884		$   1.79		$   321,163		$   1.62		21.1%		8.0%		13.1%		0.9%

						Ave. Total In-person Attendance		176,806				182,252				191,974				198,213				12.1%

				Small (39)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   18,428		$   1.33		$   19,989		$   1.27		$   18,770		$   1.43		$   17,030		$   1.21		-7.6%		-9.0%		-13.6%		-15.0%

		13%				Ave. Direct Marketing Expenses (non-staff only/		$   16,814		$   1.21		$   17,095		$   1.09		$   18,770		$   1.21		$   14,873		$   1.05		-11.5%		-12.9%		-17.3%		-18.6%

						Ave. Total In-person Attendance		13,901				15,692				13,143				14,117				1.6%

				Medium (51)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   98,039		$   1.53		$   109,226		$   1.65		$   111,453		$   1.69		$   116,460		$   1.83		18.8%		19.4%		11.0%		11.6%

		28%				Ave. Direct Marketing Expenses (non-staff only/		$   67,664		$   1.06		$   79,715		$   1.20		$   81,861		$   1.24		$   84,254		$   1.32		24.5%		25.1%		16.4%		16.9%

						Ave. Total In-person Attendance		63,928				66,267				65,880				63,616				-0.5%

				Large (47)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   979,391		$   2.63		$   1,016,380		$   2.76		$   1,004,220		$   2.63		$   995,930		$   2.90		1.7%		10.4%		-5.0%		3.1%

		33%				Ave. Direct Marketing Expenses (non-staff only/		$   691,048		$   1.85		$   719,639		$   1.95		$   695,094		$   1.82		$   668,922		$   1.95		-3.2%		5.1%		-9.5%		-1.8%

						Ave. Total In-person Attendance		372,847				368,720				381,548				343,529				-7.9%

		8		General Performing Arts - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   166,403		$   7.01		$   182,722		$   8.22		$   172,276		$   7.10		$   169,981		$   6.44		2.1%		-8.1%		-4.5%		-14.1%

						Ave. Direct Marketing Expenses (non-staff only/		$   88,859		$   3.74		$   102,542		$   4.61		$   164,714		$   6.79		$   158,530		$   6.01		78.4%		60.5%		66.7%		50.0%

						Ave. Total In-person Attendance		23,743				22,232				24,258				26,391				11.2%

				Small (54)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   9,421		$   1.62		$   9,367		$   1.76		$   9,743		$   1.55		$   8,900		$   1.54		-5.5%		-4.8%		-11.7%		-11.0%

		4%				Ave. Direct Marketing Expenses (non-staff only/		$   9,183		$   1.58		$   9,119		$   1.71		$   9,061		$   1.44		$   8,578		$   1.49		-6.6%		-5.8%		-12.7%		-12.0%

						Ave. Total In-person Attendance		5,817				5,332				6,273				5,771				-0.8%

				Medium (45)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   69,697		$   1.01		$   76,137		$   1.27		$   68,078		$   1.80		$   66,338		$   1.16		-4.8%		14.6%		-11.0%		7.1%

		20%				Ave. Direct Marketing Expenses (non-staff only/		$   56,813		$   0.83		$   63,055		$   1.05		$   55,344		$   1.46		$   53,035		$   0.93		-6.6%		12.4%		-12.8%		5.1%

						Ave. Total In-person Attendance		68,688				59,824				37,806				57,033				-17.0%

				Large (14)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   1,376,829		$   9.68		$   1,091,365		$   7.37		$   951,662		$   6.11		$   1,228,954		$   8.51		-10.7%		-12.1%		-16.6%		-17.8%

		18%				Ave. Direct Marketing Expenses (non-staff only/		$   1,137,306		$   8.00		$   857,333		$   5.79		$   789,426		$   5.07		$   1,007,167		$   6.98		-11.4%		-12.8%		-17.2%		-18.5%

						Ave. Total In-person Attendance		142,214				148,179				155,753				144,350				1.5%

		RETURN ON MARKETING EFFORTS						2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation

		Total Program Revenue/Total Marketing Expenses		Arts Education - Overall

		RETURN ON DIRECT MARKETING SPEND				Ave. Program Revenue/		$   928,662				$   958,152				$   1,038,296				$   1,122,273				20.8%				12.9%

		Total Program Revenue/Direct Marketing Expenses				Ave. Direct Marketing Expenses (non-staff only)		$   43,830		$   21.19		$   49,445		$   19.38		$   55,594		$   18.68		$   58,501		$   19.18		33.5%		-9.5%		24.7%

						Ave. Total Marketing Expenses  (staff & non-staff)		70,457		$   13.18		72,002		$   13.31		57,338		$   18.11		59,962		$   18.72		-14.9%		42.0%		-20.5%

				Small (54)		Ave. Program Revenue/		$   46,831				$   50,720				$   55,223				$   57,622				23.0%				15.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   6,766		$   6.92		$   6,046		$   8.39		$   7,127		$   7.75		$   6,935		$   8.31		2.5%		20.0%		-4.2%		97%

						Ave. Total Marketing Expenses  (staff & non-staff)		7,000		$   6.69		6,465		$   7.85		8,016		$   6.89		7,604		$   7.58		8.6%		13.3%		1.5%		91%

				Medium (104)		Ave. Program Revenue/		$   265,250				$   265,653				$   275,565				$   272,913				2.9%				-3.8%

						Ave. Direct Marketing Expenses (non-staff only)		$   26,201		$   10.12		$   26,130		$   10.17		$   25,977		$   10.61		$   26,987		$   10.11		3.0%		-0.1%		-3.7%		80%

						Ave. Total Marketing Expenses  (staff & non-staff)		32,777		$   8.09		31,262		$   8.50		32,329		$   8.52		31,882		$   8.56		-2.7%		5.8%		-9.1%		85%

				Large (64)		Ave. Program Revenue/		$   2,525,878				$   2,517,692				$   2,541,305				$   2,570,865				1.8%				-4.9%

						Ave. Direct Marketing Expenses (non-staff only)		$   138,280		$   18.27		$   126,225		$   19.95		$   128,394		$   19.79		$   116,098		$   22.14		-16.0%		21.2%		-21.5%		67%

						Ave. Total Marketing Expenses  (staff & non-staff)		205,460		$   12.29		198,343		$   12.69		204,865		$   12.40		191,736		$   13.41		-6.7%		9.1%		-12.8%		61%

		2		Art Museums - Overall

						Ave. Program Revenue/		$   4,659,052				$   4,727,574				$   5,101,592				$   5,222,710				12.1%				4.8%

						Ave. Direct Marketing Expenses (non-staff only)		$   380,395		$   12.25		$   479,976		$   9.85		$   525,743		$   9.70		$   507,730		$   10.29		33.5%		-16.0%		24.7%

						Ave. Total Marketing Expenses  (staff & non-staff)		550,478		$   8.46		630,854		$   7.49		552,430		$   9.23		552,113		$   9.46		0.3%		11.8%		-6.3%

				Small (27)		Ave. Program Revenue/		$   57,913				$   63,855				$   63,734				$   62,046				7.1%				0.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   22,713		$   2.55		$   30,119		$   2.12		$   21,137		$   3.02		$   22,912		$   2.71		0.9%		6.2%		-5.7%		78%

						Ave. Total Marketing Expenses  (staff & non-staff)		29,019		$   2.00		38,170		$   1.67		29,328		$   2.17		29,015		$   2.14		-0.0%		7.2%		-6.6%		79%

				Medium (49)		Ave. Program Revenue/		$   570,242				$   485,534				$   614,988				$   590,166				3.5%				-3.3%

						Ave. Direct Marketing Expenses (non-staff only)		$   105,310		$   5.41		$   98,105		$   4.95		$   104,235		$   5.90		$   103,462		$   5.70		-1.8%		5.3%		-8.2%		68%

						Ave. Total Marketing Expenses  (staff & non-staff)		155,395		$   3.67		150,821		$   3.22		156,640		$   3.93		162,831		$   3.62		4.8%		-1.2%		-2.1%		64%

				Large (33)		Ave. Program Revenue/		$   14,246,779				$   14,498,123				$   15,774,164				$   15,094,014				5.9%				-1.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   970,182		$   14.68		$   1,026,891		$   14.12		$   1,261,504		$   12.50		$   1,074,880		$   14.04		10.8%		-4.4%		3.5%		71%

						Ave. Total Marketing Expenses  (staff & non-staff)		1,369,512		$   10.40		1,437,348		$   10.09		1,707,454		$   9.24		1,567,299		$   9.63		14.4%		-7.4%		7.0%		69%

		3		Community - Overall

						Ave. Program Revenue/		$   193,428				$   212,797				$   259,185				$   263,430				36.2%				27.3%

						Ave. Direct Marketing Expenses (non-staff only)		$   46,528		$   4.16		$   46,859		$   4.54		$   34,017		$   7.62		$   31,714		$   8.31		-31.8%		99.8%		-36.3%

						Ave. Total Marketing Expenses  (staff & non-staff)		59,156		$   3.27		58,525		$   3.64		39,260		$   6.60		37,770		$   6.97		-36.2%		113.3%		-40.3%

				Small (278)		Ave. Program Revenue/		$   35,503				$   37,193				$   35,126				$   37,948				6.9%				-0.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   11,568		$   3.07		$   11,911		$   3.00		$   11,530		$   3.05		$   11,835		$   3.21		2.3%		4.5%		-4.4%		91%

						Ave. Total Marketing Expenses  (staff & non-staff)		12,662		$   2.80		12,994		$   2.52		12,763		$   2.75		12,902		$   2.94		1.9%		4.9%		-4.8%		92%

				Medium (194)		Ave. Program Revenue/		$   178,679				$   184,432				$   197,872				$   184,960				3.5%				-3.3%

						Ave. Direct Marketing Expenses (non-staff only)		$   60,044		$   2.98		$   61,525		$   3.00		$   54,238		$   3.65		$   57,083		$   3.24		-4.9%		8.9%		-11.2%		85%

						Ave. Total Marketing Expenses  (staff & non-staff)		70,569		$   2.53		73,084		$   2.52		65,377		$   3.03		68,147		$   2.71		-3.4%		7.2%		-9.7%		84%

				Large (67)		Ave. Program Revenue/		$   1,589,325				$   1,741,599				$   1,742,608				$   1,659,628				4.4%				-2.4%

						Ave. Direct Marketing Expenses (non-staff only)		$   267,148		$   5.95		$   254,047		$   6.86		$   275,636		$   6.32		$   267,790		$   6.20		0.2%		4.2%		-6.3%		69%

						Ave. Total Marketing Expenses  (staff & non-staff)		389,977		$   4.08		381,151		$   4.57		391,114		$   4.46		377,763		$   4.39		-3.1%		7.8%		-9.5%		71%

		4		Dance - Overall

						Ave. Program Revenue/		$   934,561				$   963,052				$   1,094,188				$   1,107,836				18.5%				10.8%

						Ave. Direct Marketing Expenses (non-staff only)		$   157,282		$   5.94		$   163,113		$   5.90		$   160,426		$   6.82		$   159,660		$   6.94		1.5%		16.8%		-5.1%

						Ave. Total Marketing Expenses  (staff & non-staff)		202,022		$   4.63		207,077		$   4.65		180,169		$   6.07		182,480		$   6.07		-9.7%		31.2%		-15.6%

				Small (117)		Ave. Program Revenue/		$   31,987				$   30,139				$   33,319				$   34,374				7.5%				0.4%

						Ave. Direct Marketing Expenses (non-staff only)		$   8,871		$   3.61		$   8,155		$   3.70		$   7,683		$   4.34		$   8,123		$   4.23		-8.4%		17.4%		-14.4%		97%

						Ave. Total Marketing Expenses  (staff & non-staff)		9,132		$   3.50		8,296		$   3.63		7,892		$   4.22		8,240		$   4.17		-9.8%		19.1%		-15.7%		99%

				Medium (95)		Ave. Program Revenue/		$   209,516				$   213,089				$   228,835				$   221,717				5.8%				-1.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   36,295		$   5.77		$   34,666		$   6.15		$   34,249		$   6.68		$   33,594		$   6.60		-7.4%		14.3%		-13.5%		88%

						Ave. Total Marketing Expenses  (staff & non-staff)		41,031		$   5.11		38,317		$   5.56		39,888		$   5.74		38,703		$   5.73		-5.7%		12.2%		-11.8%		87%

				Large (36)		Ave. Program Revenue/		$   3,595,776				$   3,634,125				$   3,989,668				$   4,045,877				12.5%				5.2%

						Ave. Direct Marketing Expenses (non-staff only)		$   568,201		$   6.33		$   569,297		$   6.38		$   659,829		$   6.05		$   695,819		$   5.81		22.5%		-8.1%		14.4%		76%

						Ave. Total Marketing Expenses  (staff & non-staff)		750,803		$   4.79		750,794		$   4.84		866,517		$   4.60		888,947		$   4.55		18.4%		-5.0%		10.7%		78%

		5		Music - Overall

						Ave. Program Revenue/		$   168,318				$   179,893				$   195,557				$   197,555				17.4%				9.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   38,497		$   4.37		$   41,928		$   4.29		$   36,552		$   5.35		$   37,458		$   5.27		-2.7%		20.6%		-9.1%		80%

						Ave. Total Marketing Expenses  (staff & non-staff)		48,304		$   3.48		50,379		$   3.57		39,615		$   4.94		40,438		$   4.89		-16.3%		40.2%		-21.8%		93%

				Small (240)		Ave. Program Revenue/		$   26,099				$   26,354				$   25,165				$   24,718				-5.3%				-11.5%

						Ave. Direct Marketing Expenses (non-staff only)		$   8,915		$   2.93		$   8,397		$   3.14		$   8,534		$   2.95		$   8,731		$   2.83		-2.1%		-3.3%		-8.5%		99%

						Ave. Total Marketing Expenses  (staff & non-staff)		8,993		$   2.90		8,467		$   3.11		8,596		$   2.93		8,809		$   2.81		-2.0%		-3.3%		-8.5%		99%

				Medium (114)		Ave. Program Revenue/		$   115,401				$   118,889				$   117,438				$   117,092				1.5%				-5.2%

						Ave. Direct Marketing Expenses (non-staff only)		$   26,869		$   4.29		$   27,282		$   4.36		$   28,669		$   4.10		$   27,294		$   4.29		1.6%		-0.1%		-5.1%		90%

						Ave. Total Marketing Expenses  (staff & non-staff)		29,717		$   3.88		30,253		$   3.93		31,302		$   3.75		30,012		$   3.90		1.0%		0.5%		-5.6%		91%

				Large (52)		Ave. Program Revenue/		$   561,649				$   630,442				$   604,879				$   682,469				21.5%				13.6%

						Ave. Direct Marketing Expenses (non-staff only)		$   138,943		$   4.04		$   147,354		$   4.28		$   138,800		$   4.36		$   147,973		$   4.61		6.5%		14.1%		-0.5%		76%

						Ave. Total Marketing Expenses  (staff & non-staff)		183,652		$   3.06		207,138		$   3.04		193,082		$   3.13		200,732		$   3.40		9.3%		11.2%		2.2%		74%

		6		Opera - Overall

						Ave. Program Revenue/		$   2,325,378				$   2,251,787				$   2,287,430				$   2,285,998				-1.7%				-8.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   438,156		$   5.31		$   460,561		$   4.89		$   532,183		$   4.30		$   516,468		$   4.43		17.9%		-16.6%		10.2%

						Ave. Total Marketing Expenses  (staff & non-staff)		606,746		$   3.83		628,100		$   3.59		648,545		$   3.53		642,887		$   3.56		6.0%		-7.2%		-1.0%

				Small (28)		Ave. Program Revenue/		$   67,905				$   58,983				$   60,920				$   62,098				-8.6%				-14.5%

						Ave. Direct Marketing Expenses (non-staff only)		$   19,620		$   3.46		$   18,013		$   3.27		$   17,145		$   3.55		$   17,965		$   3.46		-8.4%		-0.1%		-14.4%		95%

						Ave. Total Marketing Expenses  (staff & non-staff)		20,634		$   3.29		19,542		$   3.02		17,683		$   3.45		19,026		$   3.26		-7.8%		-0.8%		-13.8%		94%

				Medium (22)		Ave. Program Revenue/		$   374,157				$   351,786				$   331,686				$   384,872				2.9%				-3.9%

						Ave. Direct Marketing Expenses (non-staff only)		$   110,269		$   3.39		$   107,140		$   3.28		$   113,349		$   2.93		$   127,316		$   3.02		15.5%		-10.9%		7.9%		85%

						Ave. Total Marketing Expenses  (staff & non-staff)		130,371		$   2.87		129,711		$   2.71		135,578		$   2.45		151,651		$   2.54		16.3%		-11.6%		8.7%		84%

				Large (24)		Ave. Program Revenue/		$   10,819,648				$   11,127,669				$   10,616,326				$   10,744,573				-0.7%				-7.2%

						Ave. Direct Marketing Expenses (non-staff only)		$   1,157,359		$   9.35		$   1,162,498		$   9.57		$   1,182,518		$   8.98		$   1,229,322		$   8.74		6.2%		-6.5%		-0.7%		71%

						Ave. Total Marketing Expenses  (staff & non-staff)		1,620,097		$   6.68		1,665,782		$   6.68		1,717,968		$   6.18		1,784,452		$   6.02		10.1%		-9.8%		2.9%		69%

		9		PACs - Overall		PACs

						Ave. Program Revenue/		$   3,209,233				$   3,508,644				$   3,934,666				$   3,938,885				22.7%				14.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   485,578		$   6.61		$   478,016		$   7.34		$   577,626		$   6.81		$   453,009		$   8.69		-6.7%		31.6%		-12.8%

						Ave. Total Marketing Expenses  (staff & non-staff)		636,162		$   5.04		621,872		$   5.64		664,854		$   5.92		530,394		$   7.43		-16.6%		47.2%		-22.1%

				Small (39)		Ave. Program Revenue/		$   158,341				$   159,554				$   148,286				$   141,069				-10.9%				-16.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   36,558		$   4.33		$   32,608		$   4.89		$   34,517		$   4.30		$   33,536		$   4.21		-8.3%		-2.9%		-14.3%		90%

						Ave. Total Marketing Expenses  (staff & non-staff)		40,538		$   3.91		36,213		$   4.41		39,411		$   3.76		40,013		$   3.53		-1.3%		-9.7%		-7.8%		84%

				Medium (54)		Ave. Program Revenue/		$   1,163,450				$   1,104,354				$   1,203,704				$   1,141,511				-1.9%				-8.3%

						Ave. Direct Marketing Expenses (non-staff only)		$   280,438		$   4.15		$   246,500		$   4.48		$   293,273		$   4.10		$   273,799		$   4.17		-2.4%		0.5%		-8.8%		77%

						Ave. Total Marketing Expenses  (staff & non-staff)		364,886		$   3.19		328,471		$   3.36		384,430		$   3.13		359,398		$   3.18		-1.5%		-0.4%		-7.9%		76%

				Large (19)		Ave. Program Revenue/		$   16,683,747				$   16,694,391				$   15,791,582				$   17,031,867				2.1%				-4.6%

						Ave. Direct Marketing Expenses (non-staff only)		$   1,895,273		$   8.80		$   2,483,276		$   6.72		$   2,035,838		$   7.76		$   1,918,123		$   8.88		1.2%		0.9%		-5.4%		63%

						Ave. Total Marketing Expenses  (staff & non-staff)		3,015,964		$   5.53		3,498,244		$   4.77		2,883,175		$   5.48		2,769,200		$   6.15		-8.2%		11.2%		-14.2%		69%

		10		Symphony Orchestras - Overall

						Ave. Program Revenue/		$   1,726,444				$   1,789,975				$   1,939,739				$   1,902,101				10.2%				3.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   240,642		$   7.17		$   315,334		$   5.68		$   303,977		$   6.38		$   298,902		$   6.36		24.2%		-11.3%		16.1%

						Ave. Total Marketing Expenses  (staff & non-staff)		338,410		$   5.10		350,956		$   5.10		318,787		$   6.08		326,659		$   5.82		-3.5%		14.1%		-9.8%

				Small (88)		Ave. Program Revenue/		$   54,778				$   54,336				$   56,688				$   58,856				7.4%				0.4%

						Ave. Direct Marketing Expenses (non-staff only)		$   18,114		$   3.02		$   18,164		$   2.99		$   18,921		$   3.00		$   20,219		$   2.91		11.6%		-3.7%		4.3%		98%

						Ave. Total Marketing Expenses  (staff & non-staff)		18,535		$   2.96		18,304		$   2.97		19,015		$   2.98		20,311		$   2.90		9.6%		-2.0%		2.4%		100%

				Medium (61)		Ave. Program Revenue/		$   557,124				$   580,503				$   580,778				$   618,140				11.0%				3.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   138,636		$   4.02		$   134,981		$   4.30		$   132,345		$   4.39		$   134,027		$   4.61		-3.3%		14.8%		-9.6%		78%

						Ave. Total Marketing Expenses  (staff & non-staff)		177,864		$   3.13		178,257		$   3.26		171,538		$   3.39		176,570		$   3.50		-0.7%		11.8%		-7.2%		76%

				Large (16)		Ave. Program Revenue/		$   14,269,150				$   14,783,288				$   15,235,262				$   16,210,563				13.6%				6.2%

						Ave. Direct Marketing Expenses (non-staff only)		$   2,342,168		$   6.09		$   2,541,746		$   5.82		$   2,437,200		$   6.25		$   2,516,379		$   6.44		7.4%		5.7%		0.4%		71%

						Ave. Total Marketing Expenses  (staff & non-staff)		3,289,840		$   4.34		3,504,765		$   4.22		3,372,343		$   4.52		3,523,880		$   4.60		7.1%		6.1%		0.1%		71%

		11		Theatre - Overall

						Ave. Program Revenue/		$   1,226,974				$   1,289,394				$   1,430,238				$   1,427,459				16.3%				8.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   240,579		$   5.10		$   249,079		$   5.18		$   268,455		$   5.33		$   272,562		$   5.24		13.3%		2.7%		5.9%

						Ave. Total Marketing Expenses  (staff & non-staff)		320,025		$   3.83		321,459		$   4.01		303,791		$   4.71		313,849		$   4.55		-1.9%		18.6%		-8.3%

				Small (221)		Ave. Program Revenue/		$   45,310				$   46,599				$   48,910				$   47,634				5.1%				-1.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   10,706		$   4.23		$   10,827		$   4.30		$   10,117		$   4.83		$   9,802		$   4.86		-8.4%		14.8%		-14.4%		98%

						Ave. Total Marketing Expenses  (staff & non-staff)		10,905		$   4.15		11,104		$   4.20		10,393		$   4.71		10,160		$   4.69		-6.8%		12.8%		-12.9%		96%

				Medium (232)		Ave. Program Revenue/		$   291,147				$   289,562				$   294,177				$   296,073				1.7%				-5.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   65,300		$   4.46		$   63,374		$   4.57		$   60,658		$   4.85		$   62,429		$   4.74		-4.4%		6.4%		-10.7%		78%

						Ave. Total Marketing Expenses  (staff & non-staff)		84,202		$   3.46		82,438		$   3.51		79,364		$   3.71		79,774		$   3.71		-5.3%		7.3%		-11.5%		78%

				Large (127)		Ave. Program Revenue/		$   3,983,801				$   3,891,366				$   4,095,533				$   3,837,525				-3.7%				-10.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   762,198		$   5.23		$   776,589		$   5.01		$   778,546		$   5.26		$   721,505		$   5.32		-5.3%		1.8%		-11.5%		72%

						Ave. Total Marketing Expenses  (staff & non-staff)		1,065,132		$   3.74		1,078,474		$   3.61		1,089,067		$   3.76		1,038,689		$   3.69		-2.5%		-1.2%		-8.9%		69%

		7		Other Museums - Overall

						Ave. Program Revenue/		$   2,448,381				$   2,580,104				$   2,819,470				$   3,003,618				22.7%				14.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   265,273		$   9.23		$   287,033		$   8.99		$   342,884		$   8.22		$   321,163		$   9.35		21.1%		1.3%		13.1%

						Ave. Total Marketing Expenses  (staff & non-staff)		379,334		$   6.45		399,789		$   6.45		358,356		$   7.87		344,944		$   8.71		-9.1%		34.9%		-15.0%

				Small (39)		Ave. Program Revenue/		$   57,578				$   60,683				$   59,645				$   74,799				29.9%				21.4%

						Ave. Direct Marketing Expenses (non-staff only)		$   16,814		$   3.42		$   17,095		$   3.55		$   18,770		$   3.76		$   14,873		$   5.03		-11.5%		46.9%		-17.3%		91%

						Ave. Total Marketing Expenses  (staff & non-staff)		18,428		$   3.12		19,989		$   3.04		18,770		$   3.18		17,030		$   4.39		-7.6%		40.6%		-13.6%		87%

				Medium (51)		Ave. Program Revenue/		$   470,113				$   522,011				$   550,474				$   530,971				12.9%				5.6%

						Ave. Direct Marketing Expenses (non-staff only)		$   67,664		$   6.95		$   79,715		$   6.55		$   81,861		$   6.72		$   84,254		$   6.30		24.5%		-9.3%		16.4%		69%

						Ave. Total Marketing Expenses  (staff & non-staff)		98,039		$   4.80		109,226		$   4.78		111,453		$   4.94		116,460		$   4.56		18.8%		-4.9%		11.0%		72%

				Large (47)		Ave. Program Revenue/		$   4,442,963				$   4,664,339				$   5,403,206				$   4,848,325				9.1%				2.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   691,048		$   6.43		$   719,639		$   6.48		$   695,094		$   7.77		$   668,922		$   7.25		-3.2%		12.7%		-9.5%		71%

						Ave. Total Marketing Expenses  (staff & non-staff)		979,391		$   4.54		1,016,380		$   4.59		1,004,220		$   5.38		995,930		$   4.87		1.7%		7.3%		-5.0%		67%

		8		General Performing Arts - Overall

						Ave. Program Revenue/		$   458,473				$   540,213				$   509,665				$   450,873				-1.7%				-8.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   88,859		$   5.16		$   102,542		$   5.27		$   164,714		$   3.09		$   158,530		$   2.84		78.4%		-44.9%		66.7%

						Ave. Total Marketing Expenses  (staff & non-staff)		166,403		$   2.76		182,722		$   2.96		172,276		$   2.96		169,981		$   2.65		2.1%		-3.7%		-4.5%

				Small (54)		Ave. Program Revenue/		$   35,204				$   37,934				$   34,867				$   29,611				-15.9%				-21.4%

						Ave. Direct Marketing Expenses (non-staff only)		$   9,183		$   3.83		$   9,119		$   4.16		$   9,061		$   3.85		$   8,578		$   3.45		-6.6%		-10.0%		-12.7%		97%

						Ave. Total Marketing Expenses  (staff & non-staff)		9,421		$   3.74		9,367		$   4.05		9,743		$   3.58		8,900		$   3.33		-5.5%		-11.0%		-11.7%		96%

				Medium (45)		Ave. Program Revenue/		$   241,862				$   252,019				$   253,768				$   230,199				-4.8%				-11.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   56,813		$   4.26		$   63,055		$   4.00		$   55,344		$   4.59		$   53,035		$   4.34		-6.6%		2.0%		-12.8%		82%

						Ave. Total Marketing Expenses  (staff & non-staff)		69,697		$   3.47		76,137		$   3.31		68,078		$   3.73		66,338		$   3.47		-4.8%		-0.0%		-11.0%		80%

				Large (14)		Ave. Program Revenue/		$   4,802,481				$   4,500,055				$   4,729,239				$   4,207,362				-12.4%				-18.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   1,137,306		$   4.22		$   857,333		$   5.25		$   789,426		$   5.99		$   1,007,167		$   4.18		-11.4%		-1.1%		-17.2%		83%

						Ave. Total Marketing Expenses  (staff & non-staff)		1,376,829		$   3.49		1,091,365		$   4.12		951,662		$   4.97		1,228,954		$   3.42		-10.7%		-1.9%		-16.6%		82%
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		RESPONSE TO MARKETING EFFORTS		RESPONSE TO MARKETING EFFORTS INDEX AND RESPONSE TO DIRECT MARKETING SPEND INDEX TRENDS, BY SECTOR 
(3,115 ORGANIZATIONS)		2014		2010 Index		2015		2011 Index		2016		2012 Index		2017		2013 Index		2014-2017 change		2014-2017 index change		2014-2017 change, adjusted for inflation		2010-2013 index change, adjusted for inflation

		Total Marketing Expenses/Total In-person Attendance		Arts Education

		RESPONSE TO DIRECT MARKETING SPEND		Ave. Total Marketing Expenses/		$   70,457		$   3.34		$   72,002		$   3.98		$   57,338		$   3.38		$   59,962		$   3.38		-14.9%		1.2%		-20.5%		-5.4%

		Direct Marketing Expenses/Total In-person Attendance		Ave. Direct Marketing Expenses (non-staff only/		$   43,830		$   2.08		$   49,445		$   2.73		$   55,594		$   3.28		$   58,501		$   3.30		33.5%		58.8%		24.7%		48.4%

				Ave. Total In-person Attendance		21,102				18,113				16,942				17,742				-15.9%

		2		Art Museums

				Ave. Total Marketing Expenses/		$   550,478		$   2.31		$   630,854		$   2.68		$   552,430		$   3.28		$   552,113		$   3.14		0.3%		35.5%		-6.3%		26.7%

				Ave. Direct Marketing Expenses (non-staff only/		$   380,395		$   1.60		$   479,976		$   2.04		$   525,743		$   3.12		$   507,730		$   2.88		33.5%		80.3%		24.7%		68.5%

				Ave. Total In-person Attendance		237,954				235,481				168,501				176,110				-26.0%

		3		Community

				Ave. Total Marketing Expenses/		$   59,156		$   1.67		$   58,525		$   1.42		$   39,260		$   0.94		$   37,770		$   0.84		-36.2%		-49.4%		-40.3%		-52.7%

				Ave. Direct Marketing Expenses (non-staff only/		$   46,528		$   1.31		$   46,859		$   1.14		$   34,017		$   0.82		$   31,714		$   0.71		-31.8%		-46.0%		-36.3%		-49.5%

				Ave. Total In-person Attendance		35,485				41,279				41,673				44,762				26.1%

		4		Dance

				Ave. Total Marketing Expenses/		$   202,022		$   9.23		$   207,077		$   9.60		$   180,169		$   8.54		$   182,480		$   8.88		-9.7%		-3.8%		-15.6%		-10.1%

				Ave. Direct Marketing Expenses (non-staff only/		$   157,282		$   7.18		$   163,113		$   7.56		$   160,426		$   7.60		$   159,660		$   7.77		1.5%		8.1%		-5.1%		1.0%

				Ave. Total In-person Attendance		21,892				21,567				21,109				20,554				-6.1%

		5		Music

				Ave. Total Marketing Expenses/		$   48,304		$   3.84		$   50,379		$   3.28		$   39,615		$   2.31		$   40,438		$   2.48		-16.3%		-35.4%		-21.8%		-39.6%

				Ave. Direct Marketing Expenses (non-staff only/		$   38,497		$   3.06		$   41,928		$   2.73		$   36,552		$   2.13		$   37,458		$   2.30		-2.7%		-24.9%		-9.1%		-29.8%

				Ave. Total In-person Attendance		12,569				15,370				17,163				16,293				29.6%

		6		Opera

				Ave. Total Marketing Expenses/		$   606,746		$   16.50		$   628,100		$   16.83		$   648,545		$   18.95		$   642,887		$   19.24		6.0%		16.6%		-1.0%		9.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   438,156		$   11.91		$   460,561		$   12.34		$   532,183		$   15.55		$   516,468		$   15.46		17.9%		29.8%		10.2%		21.3%

				Ave. Total In-person Attendance		36,777				37,321				34,224				33,408				-9.2%

		9		PACs

				Ave. Total Marketing Expenses/		$   636,162		$   5.67		$   621,872		$   5.00		$   664,854		$   6.13		$   530,394		$   5.00		-16.6%		-11.9%		-22.1%		-17.6%

				Ave. Direct Marketing Expenses (non-staff only/		$   485,578		$   4.33		$   478,016		$   3.85		$   577,626		$   5.33		$   453,009		$   4.27		-6.7%		-1.4%		-12.8%		-7.8%

				Ave. Total In-person Attendance		112,207				124,250				108,419				106,150				-5.4%

		10		Symphony Orchestras

				Ave. Total Marketing Expenses/		$   338,410		$   7.40		$   350,956		$   8.58		$   318,787		$   7.80		$   326,659		$   7.67		-3.5%		3.7%		-9.8%		-3.1%

				Ave. Direct Marketing Expenses (non-staff only/		$   240,642		$   5.26		$   315,334		$   7.71		$   303,977		$   7.44		$   298,902		$   7.02		24.2%		33.5%		16.1%		24.7%

				Ave. Total In-person Attendance		45,748				40,915				40,865				42,580				-6.9%

		11		Theatre

				Ave. Total Marketing Expenses)/		$   320,025		$   8.30		$   321,459		$   8.42		$   303,791		$   7.54		$   313,849		$   7.81		-1.9%		-5.9%		-8.3%		-12.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   240,579		$   6.24		$   249,079		$   6.52		$   268,455		$   6.66		$   272,562		$   6.78		13.3%		8.7%		5.9%		1.6%

				Ave. Total In-person Attendance		38,567				38,183				40,299				40,179				4.2%

		7		Other Museums

				Ave. Total Marketing Expenses/		$   379,334		$   2.15		$   399,789		$   2.19		$   358,356		$   1.87		$   344,944		$   1.74		-9.1%		-18.9%		-15.0%		-24.2%

				Ave. Direct Marketing Expenses (non-staff only/		$   265,273		$   1.50		$   287,033		$   1.57		$   342,884		$   1.79		$   321,163		$   1.62		21.1%		8.0%		13.1%		0.9%

				Ave. Total In-person Attendance		176,806				182,252				191,974				198,213				12.1%

		8		General Performing Arts

				Ave. Total Marketing Expenses/		$   166,403		$   7.01		$   182,722		$   8.22		$   172,276		$   7.10		$   169,981		$   6.44		2.1%		-8.1%		-4.5%		-14.1%

				Ave. Direct Marketing Expenses (non-staff only/		$   88,859		$   3.74		$   102,542		$   4.61		$   164,714		$   6.79		$   158,530		$   6.01		78.4%		60.5%		66.7%		50.0%

				Ave. Total In-person Attendance		23,743				22,232				24,258				26,391				11.2%

		RETURN ON MARKETING EFFORTS		RETURN ON DIRECT MARKETING SPEND AND 
RETURN ON MARKETING EFFORTS, BY SECTOR 
(3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation

		Total Program Revenue/Total Marketing Expenses		Arts Education

		RETURN ON DIRECT MARKETING SPEND		Ave. Program Revenue/		$   928,662				$   958,152				$   1,038,296				$   1,122,273				20.8%				12.9%

		Total Program Revenue/Direct Marketing Expenses		Ave. Direct Marketing Expenses (non-staff only)		$   43,830		$   21.19		$   49,445		$   19.38		$   55,594		$   18.68		$   58,501		$   19.18		33.5%		-9.5%		24.7%

				Ave. Total Marketing Expenses  (staff & non-staff)		70,457		$   13.18		72,002		$   13.31		57,338		$   18.11		59,962		$   18.72		-14.9%		42.0%		-20.5%

		2		Art Museums

				Ave. Program Revenue/		$   4,659,052				$   4,727,574				$   5,101,592				$   5,222,710				12.1%				4.8%

				Ave. Direct Marketing Expenses (non-staff only)		$   380,395		$   12.25		$   479,976		$   9.85		$   525,743		$   9.70		$   507,730		$   10.29		33.5%		-16.0%		24.7%

				Ave. Total Marketing Expenses  (staff & non-staff)		550,478		$   8.46		630,854		$   7.49		552,430		$   9.23		552,113		$   9.46		0.3%		11.8%		-6.3%

		3		Community

				Ave. Program Revenue/		$   193,428				$   212,797				$   259,185				$   263,430				36.2%				27.3%

				Ave. Direct Marketing Expenses (non-staff only)		$   46,528		$   4.16		$   46,859		$   4.54		$   34,017		$   7.62		$   31,714		$   8.31		-31.8%		99.8%		-36.3%

				Ave. Total Marketing Expenses  (staff & non-staff)		59,156		$   3.27		58,525		$   3.64		39,260		$   6.60		37,770		$   6.97		-36.2%		113.3%		-40.3%

		4		Dance

				Ave. Program Revenue/		$   934,561				$   963,052				$   1,094,188				$   1,107,836				18.5%				10.8%

				Ave. Direct Marketing Expenses (non-staff only)		$   157,282		$   5.94		$   163,113		$   5.90		$   160,426		$   6.82		$   159,660		$   6.94		1.5%		16.8%		-5.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		202,022		$   4.63		207,077		$   4.65		180,169		$   6.07		182,480		$   6.07		-9.7%		31.2%		-15.6%

		5		Music

				Ave. Program Revenue/		$   168,318				$   179,893				$   195,557				$   197,555				17.4%				9.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   38,497		$   4.37		$   41,928		$   4.29		$   36,552		$   5.35		$   37,458		$   5.27		-2.7%		20.6%		-9.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		48,304		$   3.48		50,379		$   3.57		39,615		$   4.94		40,438		$   4.89		-16.3%		40.2%		-21.8%

		6		Opera

				Ave. Program Revenue/		$   2,325,378				$   2,251,787				$   2,287,430				$   2,285,998				-1.7%				-8.1%

				Ave. Direct Marketing Expenses (non-staff only)		$   438,156		$   5.31		$   460,561		$   4.89		$   532,183		$   4.30		$   516,468		$   4.43		17.9%		-16.6%		10.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		606,746		$   3.83		628,100		$   3.59		648,545		$   3.53		642,887		$   3.56		6.0%		-7.2%		-1.0%

		9		PACs

				Ave. Program Revenue/		$   3,209,233				$   3,508,644				$   3,934,666				$   3,938,885				22.7%				14.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   485,578		$   6.61		$   478,016		$   7.34		$   577,626		$   6.81		$   453,009		$   8.69		-6.7%		31.6%		-12.8%

				Ave. Total Marketing Expenses  (staff & non-staff)		636,162		$   5.04		621,872		$   5.64		664,854		$   5.92		530,394		$   7.43		-16.6%		47.2%		-22.1%

		10		Symphony Orchestras

				Ave. Program Revenue/		$   1,726,444				$   1,789,975				$   1,939,739				$   1,902,101				10.2%				3.0%

				Ave. Direct Marketing Expenses (non-staff only)		$   240,642		$   7.17		$   315,334		$   5.68		$   303,977		$   6.38		$   298,902		$   6.36		24.2%		-11.3%		16.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		338,410		$   5.10		350,956		$   5.10		318,787		$   6.08		326,659		$   5.82		-3.5%		14.1%		-9.8%

		11		Theatre

				Ave. Program Revenue/		$   1,226,974				$   1,289,394				$   1,430,238				$   1,427,459				16.3%				8.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   240,579		$   5.10		$   249,079		$   5.18		$   268,455		$   5.33		$   272,562		$   5.24		13.3%		2.7%		5.9%

				Ave. Total Marketing Expenses  (staff & non-staff)		320,025		$   3.83		321,459		$   4.01		303,791		$   4.71		313,849		$   4.55		-1.9%		18.6%		-8.3%

		7		Other Museums

				Ave. Program Revenue/		$   2,448,381				$   2,580,104				$   2,819,470				$   3,003,618				22.7%				14.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   265,273		$   9.23		$   287,033		$   8.99		$   342,884		$   8.22		$   321,163		$   9.35		21.1%		1.3%		13.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		379,334		$   6.45		399,789		$   6.45		358,356		$   7.87		344,944		$   8.71		-9.1%		34.9%		-15.0%

		8		General Performing Arts

				Ave. Program Revenue/		$   458,473				$   540,213				$   509,665				$   450,873				-1.7%				-8.1%

				Ave. Direct Marketing Expenses (non-staff only)		$   88,859		$   5.16		$   102,542		$   5.27		$   164,714		$   3.09		$   158,530		$   2.84		78.4%		-44.9%		66.7%

				Ave. Total Marketing Expenses  (staff & non-staff)		166,403		$   2.76		182,722		$   2.96		172,276		$   2.96		169,981		$   2.65		2.1%		-3.7%		-4.5%
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		TOTAL EARNED REVENUE INDEX		EARNED REVENUE INDEX TREND, BY SECTOR
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		Arts Education		65.7%		64.2%		66.6%		64.3%		-1.4%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,008,146		$   1,038,742		$   1,144,708		$   1,194,473		18.5%		10.7%

				Ave. Total Expenses (before depreciation)		$   1,534,307		$   1,618,738		$   1,718,946		$   1,856,364		21.0%		13.1%

		2		Art Museums		37.5%		35.1%		32.7%		39.4%		1.9%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   6,684,459		$   6,227,473		$   6,938,394		$   7,071,216		5.8%		-1.1%

				Ave. Total Expenses (before depreciation)		$   17,844,903		$   17,748,102		$   21,241,976		$   17,946,513		0.6%		-6.0%

		3		Community		40.7%		42.0%		43.9%		42.4%		1.7%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   284,819		$   305,638		$   335,275		$   338,869		19.0%		11.2%

				Ave. Total Expenses (before depreciation)		$   700,119		$   728,473		$   764,259		$   800,049		14.3%		6.8%

		4		Dance		58.0%		58.8%		57.0%		57.1%		-0.8%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,023,539		$   1,110,127		$   1,141,161		$   1,154,638		12.8%		5.4%

				Ave. Total Expenses (before depreciation)		$   1,765,785		$   1,887,193		$   2,000,752		$   2,021,506		14.5%		7.0%

		5		Music		39.9%		40.5%		41.4%		40.5%		0.7%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   181,634		$   195,339		$   206,661		$   211,125		16.2%		8.6%

				Ave. Total Expenses (before depreciation)		$   455,601		$   482,326		$   499,072		$   520,769		14.3%		6.8%

		6		Opera		38.1%		42.4%		32.6%		32.2%		-5.9%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,549,929		$   2,962,970		$   2,416,456		$   2,436,764		-4.4%		-10.7%

				Ave. Total Expenses (before depreciation)		$   6,688,219		$   6,986,678		$   7,402,997		$   7,571,375		13.2%		5.8%

		9		PACs		63.0%		59.6%		60.7%		67.5%		4.6%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   4,818,949		$   5,022,644		$   5,405,635		$   5,909,406		22.6%		14.6%

				Ave. Total Expenses (before depreciation)		$   7,653,178		$   8,421,671		$   8,899,059		$   8,748,817		14.3%		6.8%

		10		Symphony Orchestras		43.0%		39.9%		40.3%		41.9%		-1.1%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,883,428		$   1,869,967		$   2,041,229		$   1,977,948		5.0%		-1.9%

				Ave. Total Expenses (before depreciation)		$   4,383,358		$   4,689,549		$   5,067,942		$   4,722,402		7.7%		0.7%

		11		Theatre		54.8%		55.0%		54.9%		55.9%		1.1%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,391,854		$   1,468,654		$   1,566,889		$   1,636,937		17.6%		9.9%

				Ave. Total Expenses (before depreciation)		$   2,538,950		$   2,672,365		$   2,855,682		$   2,927,114		15.3%		7.7%

		7		Other Museums		43.8%		45.7%		42.8%		46.0%		2.2%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,976,754		$   3,172,170		$   3,253,503		$   3,519,655		18.2%		10.5%

				Ave. Total Expenses (before depreciation)		$   6,797,992		$   6,948,057		$   7,606,359		$   7,659,257		12.7%		5.3%

		8		General Performing Arts		27.5%		41.9%		40.3%		37.7%		10.3%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   534,178		$   622,644		$   607,857		$   545,637		2.1%		-4.5%

				Ave. Total Expenses (before depreciation)		$   1,945,965		$   1,486,567		$   1,509,835		$   1,446,380		-25.7%		-30.5%

		RELATIONAL EARNED REVENUE INDEX		RELATIONAL EARNED REVENUE INDEX TREND, BY SECTOR
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Membership-Subscription Revenue/Total Expenses (before depr.)		Arts Education		0.8%		0.7%		0.7%		0.7%		-0.1%

				Ave. Membership/Subsc. Revenue		$   11,618		$   11,560		$   11,775		$   12,190		4.9%		-1.9%

				Ave. Total Expenses (before depreciation)		$   1,534,307		$   1,618,738		$   1,718,946		$   1,856,364		21.0%		13.1%

		2		Art Museums		5.5%		6.1%		5.4%		6.6%		1.1%

				Ave. Membership/Subsc. Revenue		$   978,663		$   1,091,336		$   1,148,242		$   1,178,307		20.4%		12.5%

				Ave. Total Expenses (before depreciation)		$   17,844,903		$   17,748,102		$   21,241,976		$   17,946,513		0.6%		-6.0%

		3		Community		2.4%		2.5%		2.5%		2.5%		0.1%

				Ave. Membership/Subsc. Revenue		$   17,107		$   18,367		$   18,948		$   20,262		18.4%		10.7%

				Ave. Total Expenses (before depreciation)		$   700,119		$   728,473		$   764,259		$   800,049		14.3%		6.8%

		4		Dance		6.0%		5.6%		5.3%		5.2%		-0.8%

				Ave. Membership/Subsc. Revenue		$   105,243		$   105,641		$   106,168		$   104,655		-0.6%		-7.1%

				Ave. Total Expenses (before depreciation)		$   1,765,785		$   1,887,193		$   2,000,752		$   2,021,506		14.5%		7.0%

		5		Music		4.6%		4.5%		4.2%		4.1%		-0.5%

				Ave. Membership/Subsc. Revenue		$   21,171		$   21,631		$   20,888		$   21,609		2.1%		-4.6%

				Ave. Total Expenses (before depreciation)		$   455,601		$   482,326		$   499,072		$   520,769		14.3%		6.8%

		6		Opera		16.6%		15.6%		14.4%		13.5%		-3.1%

				Ave. Membership/Subsc. Revenue		$   1,111,361		$   1,092,791		$   1,069,003		$   1,019,811		-8.2%		-14.2%

				Ave. Total Expenses (before depreciation)		$   6,688,219		$   6,986,678		$   7,402,997		$   7,571,375		13.2%		5.8%

		9		PACs		4.4%		3.9%		4.8%		4.7%		0.3%

				Ave. Membership/Subsc. Revenue		$   336,554		$   330,882		$   431,305		$   407,115		21.0%		13.1%

				Ave. Total Expenses (before depreciation)		$   7,653,178		$   8,421,671		$   8,899,059		$   8,748,817		14.3%		6.8%

		10		Symphony Orchestras		10.0%		10.3%		9.8%		10.4%		0.4%

				Ave. Membership/Subsc. Revenue		$   437,561		$   483,294		$   496,586		$   489,759		11.9%		4.6%

				Ave. Total Expenses (before depreciation)		$   4,383,358		$   4,689,549		$   5,067,942		$   4,722,402		7.7%		0.7%

		11		Theatre		15.7%		14.8%		14.2%		13.7%		-2.0%

				Ave. Membership/Subsc. Revenue		$   399,002		$   396,781		$   404,836		$   401,106		0.5%		-6.0%

				Ave. Total Expenses (before depreciation)		$   2,538,950		$   2,672,365		$   2,855,682		$   2,927,114		15.3%		7.7%

		7		Other Museums		5.8%		5.8%		5.3%		5.4%		-0.4%

				Ave. Membership/Subsc. Revenue		$   394,314		$   401,588		$   406,893		$   411,973		4.5%		-2.4%

				Ave. Total Expenses (before depreciation)		$   6,797,992		$   6,948,057		$   7,606,359		$   7,659,257		12.7%		5.3%

		8		General Performing Arts		4.5%		6.0%		4.2%		5.8%		1.3%

				Ave. Membership/Subsc. Revenue		$   87,820		$   88,961		$   63,484		$   84,519		-3.8%		-10.1%

				Ave. Total Expenses (before depreciation)		$   1,945,965		$   1,486,567		$   1,509,835		$   1,446,380		-25.7%		-30.5%

		PROGRAM REVENUE PER ATTENDEE INDEX		PROGRAM REVENUE PER ATTENDEE INDEX TREND, BY SECTOR (3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Program revenue/Total In-person Attendance		Arts Education		$   44.01		$   52.90		$   61.29		$   63.25		43.7%		34.3%

				Ave. Program revenue/		$   928,662		$   958,152		$   1,038,296		$   1,122,273		20.8%		12.9%

				Ave. Total In-person Attendance		21,102		18,113		16,942		17,742		-15.9%

		2		Art Museums		$   19.58		$   20.08		$   30.28		$   29.66		51.5%		41.6%

				Ave. Program revenue/		$   4,659,052		$   4,727,574		$   5,101,592		$   5,222,710		12.1%		4.8%

				Ave. Total In-person Attendance		237,954		235,481		168,501		176,110		-26.0%

		3		Community		$   5.45		$   5.16		$   6.22		$   5.89		8.0%		0.9%

				Ave. Program revenue/		$   193,428		$   212,797		$   259,185		$   263,430		36.2%		27.3%

				Ave. Total In-person Attendance		35,485		41,279		41,673		44,762		26.1%

		4		Dance		$   42.69		$   44.65		$   51.83		$   53.90		26.3%		18.0%

				Ave. Program revenue/		$   934,561		$   963,052		$   1,094,188		$   1,107,836		18.5%		10.8%

				Ave. Total In-person Attendance		21,892		21,567		21,109		20,554		-6.1%

		5		Music		$   13.39		$   11.70		$   11.39		$   12.13		-9.5%		-15.4%

				Ave. Program revenue/		$   168,318		$   179,893		$   195,557		$   197,555		17.4%		9.7%

				Ave. Total In-person Attendance		12,569		15,370		17,163		16,293		29.6%

		6		Opera		$   63.23		$   60.34		$   66.84		$   68.43		8.2%		1.1%

				Ave. Program revenue/		$   2,325,378		$   2,251,787		$   2,287,430		$   2,285,998		-1.7%		-8.1%

				Ave. Total In-person Attendance		36,777		37,321		34,224		33,408		-9.2%

		9		PACs		$   28.60		$   28.24		$   36.29		$   37.11		29.7%		21.3%

				Ave. Program revenue/		$   3,209,233		$   3,508,644		$   3,934,666		$   3,938,885		22.7%		14.7%

				Ave. Total In-person Attendance		112,207		124,250		108,419		106,150		-5.4%

		10		Symphony Orchestras		$   37.74		$   43.75		$   47.47		$   44.67		18.4%		10.6%

				Ave. Program revenue/		$   1,726,444		$   1,789,975		$   1,939,739		$   1,902,101		10.2%		3.0%

				Ave. Total In-person Attendance		45,748		40,915		40,865		42,580		-6.9%

		11		Theatre		$   31.81		$   33.77		$   35.49		$   35.53		11.7%		4.4%

				Ave. Program revenue/		$   1,226,974		$   1,289,394		$   1,430,238		$   1,427,459		16.3%		8.7%

				Ave. Total In-person Attendance		38,567		38,183		40,299		40,179		4.2%

		7		Other Museums		$   13.85		$   14.16		$   14.69		$   15.15		9.4%		2.3%

				Ave. Program revenue/		$   2,448,381		$   2,580,104		$   2,819,470		$   3,003,618		22.7%		14.7%

				Ave. Total In-person Attendance		176,806		182,252		191,974		198,213		12.1%

		8		General Performing Arts		$   19.31		$   24.30		$   21.01		$   17.08		-11.5%		-17.3%

				Ave. Program revenue/		$   458,473		$   540,213		$   509,665		$   450,873		-1.7%		-8.1%

				Ave. Total In-person Attendance		23,743		22,232		24,258		26,391		11.2%
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		REVENUE PER OFFERING				2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		Total Operating Revenue/Total Offerings (in-person only)		Arts Education

				Ave. Operating Revenue/		$   1,779,094		$   11,145		$   1,793,544		$   9,645		$   1,876,422		$   12,292		$   2,094,797		$   14,391		17.7%		29.1%

				Ave. Total Offerings		160				186				153				146				-8.8%

		2		Art Museums

				Ave. Operating Revenue/		$   20,916,109		$   62,916		$   15,258,280		$   58,241		$   16,907,535		$   78,250		$   17,483,656		$   72,425		-16.4%		15.1%

				Ave. Total Offerings		332				262				216				241				-27.4%

		3		Community

				Ave. Operating Revenue/		$   745,910		$   7,759		$   762,136		$   5,690		$   787,866		$   6,406		$   841,906		$   6,163		12.9%		-20.6%

				Ave. Total Offerings		96				134				123				137				42.1%

		4		Dance

				Ave. Operating Revenue/		$   1,845,747		$   30,491		$   1,955,959		$   27,050		$   2,033,003		$   23,493		$   2,188,178		$   23,677		18.6%		-22.3%

				Ave. Total Offerings		61				72				87				92				52.7%

		5		Music

				Ave. Operating Revenue/		$   478,705		$   13,311		$   519,508		$   16,725		$   545,965		$   17,801		$   587,153		$   18,231		22.7%		37.0%

				Ave. Total Offerings		36				31				31				32				-10.5%

		6		Opera

				Ave. Operating Revenue/		$   6,681,788		$   197,686		$   7,457,914		$   188,212		$   7,423,981		$   362,145		$   7,625,995		$   415,020		14.1%		109.9%

				Ave. Total Offerings		34				40				21				18				-45.6%

		9		PACs

				Ave. Operating Revenue/		$   10,542,833		$   65,204		$   8,838,055		$   60,687		$   8,727,479		$   70,250		$   9,494,288		$   74,775		-9.9%		14.7%

				Ave. Total Offerings		162				146				124				127				-21.5%

		10		Symphony Orchestras

				Ave. Operating Revenue/		$   4,510,328		$   123,201		$   4,419,663		$   121,294		$   4,329,592		$   132,977		$   4,876,249		$   169,352		8.1%		37.5%

				Ave. Total Offerings		37				36				33				29				-21.3%

		11		Theatre

				Ave. Operating Revenue/		$   2,638,616		$   69,097		$   2,827,342		$   56,528		$   2,955,283		$   60,076		$   3,009,616		$   68,466		14.1%		-0.9%

				Ave. Total Offerings		38				50				49				44				15.1%

		7		Other Museums

				Ave. Operating Revenue/		$   6,955,290		$   35,294		$   7,355,687		$   38,097		$   7,676,497		$   45,951		$   8,086,933		$   52,764		16.3%		49.5%

				Ave. Total Offerings		197				193				167				153				-22.2%

		8		General Performing Arts

				Ave. Operating Revenue/		$   1,403,209		$   23,187		$   1,460,588		$   17,849		$   1,564,313		$   27,520		$   1,448,321		$   9,855		3.2%		-57.5%

				Ave. Total Offerings		61				82				57				147				142.9%

		PEOPLE PER OFFERING		PEOPLE PER OFFERING INDEX TREND, BY SECTOR
(3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Offerings (in-person only)		Arts Education

				Ave. In-person Touch Points/		22,008		138		20,336		111		22,984		151		24,915		169		13.2%		22.8%

				Ave. Total Offerings		159				184				152				147				-7.3%

		2		Art Museums

				Ave. In-person Touch Points/		242,793		730		241,958		924		188,723		873		196,427		814		-19.1%		11.4%

				Ave. Total Offerings		332				262				216				241				-27.4%

		3		Community

				Ave. In-person Touch Points/		36,067		376		42,236		317		44,925		368		47,396		350		31.4%		-6.8%

				Ave. Total Offerings		96				133				122				135				41.1%

		4		Dance

				Ave. In-person Touch Points/		22,470		371		22,028		305		25,224		293		24,799		268		10.4%		-27.7%

				Ave. Total Offerings		61				72				86				92				52.7%

		5		Music

				Ave. In-person Touch Points/		12,884		358		15,835		513		22,158		737		17,347		549		34.6%		53.3%

				Ave. Total Offerings		36				31				30				32				-12.2%

		6		Opera

				Ave. In-person Touch Points/		38,269		1,132		39,056		986		41,019		2,001		40,982		2,230		7.1%		97.0%

				Ave. Total Offerings		34				40				21				18				-45.6%

		9		PACs

				Ave. In-person Touch Points/		113,776		704		132,390		909		115,505		930		113,225		892		-0.5%		26.7%

				Ave. Total Offerings		162				146				124				127				-21.5%

		10		Symphony Orchestras

				Ave. In-person Touch Points/		47,043		1,285		43,116		1,183		43,609		1,350		45,707		1,608		-2.8%		25.1%

				Ave. Total Offerings		37				36				32				28				-22.4%

		11		Theatre

				Ave. In-person Touch Points/		39,683		1,039		39,314		786		56,073		1,140		43,711		996		10.1%		-4.1%

				Ave. Total Offerings		38				50				49				44				14.9%

		7		Other Museums

				Ave. In-person Touch Points/		178,919		908		185,456		961		215,831		1,292		222,109		1,449		24.1%		59.6%

				Ave. Total Offerings		197				193				167				153				-22.2%

		8		General Performing Arts

				Ave. In-person Touch Points/		24,274		401		22,913		280		29,587		521		46,291		315		90.7%		-21.5%

				Ave. Total Offerings		61				82				57				147				142.9%
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		IN-PERSON ENGAGEMENT		IN-PERSON ENGAGEMENT INDEX AND 
TOTAL ENGAGEMENT INDEX TRENDS, BY SECTOR
(3,115 ORGANIZATIONS)		2014		2014 Index		2015		2015 Index		2016		2016 Index		2017		2017 Index		2014-2017 change		2014-2017 index change

		In-person Touch Points/Total Population		Arts Education

		TOTAL ENGAGEMENT		Ave. In-person Touch Points/		22,008		0.6%		20,336		0.5%		22,984		0.6%		24,915		0.7%		13.2%		12.1%

		Total Touch Points/Total Population		Ave. Total Touch Points (in-person and virtual)/		107,993		2.9%		24,015		0.6%		24,016		0.6%		26,126		0.7%		-75.8%		-76.2%

				Ave. Population		3,769,164				3,793,729				3,811,984				3,827,120				1.5%

		2		Art Museums

				Ave. In-person Touch Points/		242,793		7.1%		241,958		7.0%		188,723		5.5%		196,427		5.7%		-19.1%		-20.2%

				Ave. Total Touch Points (in-person and virtual)/		334,680		9.8%		274,319		8.0%		200,378		5.8%		204,521		5.9%		-38.9%		-39.7%

				Ave. Population		3,419,201				3,440,210				3,455,044				3,466,343				1.4%

		3		Community

				Ave. In-person Touch Points/		36,067		1.2%		42,236		1.4%		44,925		1.5%		47,396		1.5%		31.4%		29.6%

				Ave. Total Touch Points (in-person and virtual)/		68,919		2.2%		54,451		1.8%		53,392		1.7%		57,091		1.8%		-17.2%		-18.3%

				Ave. Population		3,063,835				3,081,730				3,094,667				3,105,632				1.4%

		4		Dance

				Ave. In-person Touch Points/		22,470		0.5%		22,028		0.5%		25,224		0.6%		24,799		0.6%		10.4%		8.9%

				Ave. Total Touch Points (in-person and virtual)/		26,352		0.6%		136,114		3.3%		148,291		3.6%		511,382		12.3%		1840.6%		1814.6%

				Ave. Population		4,104,300				4,129,226				4,146,579				4,159,974				1.4%

		5		Music

				Ave. In-person Touch Points/		12,884		0.4%		15,835		0.4%		22,158		0.6%		17,347		0.5%		34.6%		32.6%

				Ave. Total Touch Points (in-person and virtual)/		45,684		1.3%		74,499		2.0%		87,171		2.4%		87,086		2.4%		90.6%		87.8%

				Ave. Population		3,643,908				3,666,707				3,684,180				3,699,299				1.5%

		6		Opera

				Ave. In-person Touch Points/		38,269		1.1%		39,056		1.1%		41,019		1.1%		40,982		1.1%		7.1%		5.3%

				Ave. Total Touch Points (in-person and virtual)/		574,316		15.8%		566,797		15.5%		555,359		15.1%		555,134		15.0%		-3.3%		-5.0%

				Ave. Population		3,636,214				3,662,268				3,682,476				3,698,823				1.7%

		9		PACs

				Ave. In-person Touch Points/		113,776		3.8%		132,390		4.4%		115,505		3.8%		113,225		3.7%		-0.5%		-1.6%

				Ave. Total Touch Points (in-person and virtual)/		219,862		7.3%		311,152		10.3%		310,583		10.3%		427,804		14.1%		94.6%		92.3%

				Ave. Population		2,992,108				3,006,790				3,017,226				3,026,778				1.2%

		10		Symphony Orchestras

				Ave. In-person Touch Points/		47,043		1.5%		43,116		1.4%		43,609		1.4%		45,707		1.5%		-2.8%		-4.3%

				Ave. Total Touch Points (in-person and virtual)/		784,892		25.5%		1,001,710		32.3%		723,190		23.2%		759,378		24.2%		-3.3%		-4.7%

				Ave. Population		3,083,963				3,103,413				3,118,661				3,131,966				1.6%

		11		Theatre

				Ave. In-person Touch Points/		39,683		0.9%		39,314		0.9%		56,073		1.2%		43,711		1.0%		10.1%		8.7%

				Ave. Total Touch Points (in-person and virtual)/		44,151		1.0%		58,042		1.3%		59,386		1.3%		47,154		1.0%		6.8%		5.4%

				Ave. Population		4,458,837				4,483,673				4,501,928				4,516,583				1.3%

		7		Other Museums

				Ave. In-person Touch Points/		178,919		4.0%		185,456		4.1%		215,831		4.7%		222,109		4.9%		24.1%		22.5%

				Ave. Total Touch Points (in-person and virtual)/		271,529		6.0%		277,910		6.1%		265,337		5.8%		261,714		5.7%		-3.6%		-4.9%

				Ave. Population		4,502,536				4,528,579				4,547,690				4,562,493				1.3%

		8		General Performing Arts

				Ave. In-person Touch Points/		24,274		0.7%		22,913		0.6%		29,587		0.8%		46,291		1.3%		90.7%		87.3%

				Ave. Total Touch Points (in-person and virtual)/		37,494		1.1%		34,851		1.0%		30,087		0.8%		55,482		1.5%		48.0%		45.3%

				Ave. Population		3,563,025				3,589,854				3,610,445				3,627,546				1.8%

		z
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		Overall				IN THIS OUTPUT FILE, TOTPOP=CBPOP, NOT THE SPATIALLY ADJUSTED POP

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		2993		4641154.98		17325		325719178		13890976863				Number		1		2993		2993		2993		2993		10%		269		Arts ed

		TOTOFFRCD		2993		84.7681256		1		8062		253711				Earned_revenue		1		0.4843973		0.4843973		0.4843973		0.4843973		3%		94		Art Mus

		DIRMKTG		2993		119891.07		0		8804010		358833987				Program_rev_attendee		1		24.1516023		24.1516023		24.1516023		24.1516023		21%		558		Comm

		MKTTOT		2993		133183.66		0		8804010		398618706				Response_to_marketing_eff		1		3.466869		3.466869		3.466869		3.466869		8%		225		Dance

		EXPNDPRCD		2993		2255845.03		662		444123633		6751744179				Response_to_marketing_exp		1		3.1208531		3.1208531		3.1208531		3.1208531		18%		484		Music

		PHATTTOT		2993		38416.12		0		4307540		114979456				Relational_revenue		1		0.069288		0.069288		0.069288		0.069288		2%		48		Opera

		ENGAGCD		2993		43582.91		23		4319461		130443660				Return_on_marketing		1		7.7387823		7.7387823		7.7387823		7.7387823		5%		128		Oth Mus

		ENGAGTOT		2993		214155.21		23		250120111		640966555				Return_on_Total_Mktg		1		6.9664018		6.9664018		6.9664018		6.9664018		4%		120		Gen Perf Arts

		MEMSUBINC		2993		156302.97		-254		27461815		467814802				Market_penetration		1		0.0093905		0.0093905		0.0093905		0.0093905		3%		86		PAC

		PRGREVCD		2993		927810.92		0		158660246		2776938090				Tot_market_penetration		1		0.0461427		0.0461427		0.0461427		0.0461427		7%		177		Orchestra

		ERNNCAPCD		2993		1092725.27		0		256122540		3270526724				Revenue_per_offering		1		27717.6		27717.6		27717.6		27717.6		19%		511		Theatre

		OPUN		2930		2388831.81		500		385322592		6999277216				People_per_offering		1		514.1427057		514.1427057		514.1427057		514.1427057		0%

		OPTOTOFFRCD		2930		86.1846416		1		8062		252521																		2700

		Overall by Sector

		sec_no=0														sec_no=0														KEY TO VARIABLE NAMES

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		69		3574597.93		26222		14533784		246647257				Number		1		69		69		69		69				TOTPOP		=		TOTAL POPULATION OF THE MSA

		TOTOFFRCD		69		68.5797101		1		848		4732				Earned_revenue		1		0.4810951		0.4810951		0.4810951		0.4810951				TOTOFFRCD		=		TOTAL NUMBER OF PROGRAMMATIC OFFERINGS

		DIRMKTG		69		56844.32		0		828497		3922258				Program_rev_attendee		1		40.653903		40.653903		40.653903		40.653903				DIRMKTG		=		NON-PERSONNEL MARKETING EXPENSES -- NO LONGER REPORTED ON SEPARATELY IN THE REPORT

		MKTTOT		69		56844.32		0		828497		3922258				Response_to_marketing_eff		1		4.5728939		4.5728939		4.5728939		4.5728939				MKTTOT		=		TOTAL MARKETING EXPENSES (PERSONNEL + NON-PERSONNEL)

		EXPNDPRCD		69		1176888.96		12517		12670328		81205338				Response_to_marketing_exp		1		4.5728939		4.5728939		4.5728939		4.5728939				EXPNDPRCD		=		TOTAL EXPENSES (BEFORE DEPRECIATION)

		PHATTTOT		69		12430.71		40		108710		857719				Relational_revenue		1		0.1395289		0.1395289		0.1395289		0.1395289				PHATTTOT		=		TOTAL IN-PERSON ATTENDANCE

		ENGAGCD		69		15896.45		96		217659		1096855				Return_on_marketing		1		8.8901916		8.8901916		8.8901916		8.8901916				ENGAGCD		=		TOTAL NUMBER OF PEOPLE ENGAGED IN-PERSON (TOTAL TOUCH POINTS, INCLUDES IN-PERSON ATTENDEES, STAFF, BOARD, DONORS, VOLUNTEERS, ETC.)

		ENGAGTOT		69		19661.67		96		282962		1356655				Return_on_Total_Mktg		1		8.8901916		8.8901916		8.8901916		8.8901916				ENGAGTOT		=		TOTAL NUMBER OF PEOPLE ENGAGED, INCLUDING THOSE WHO CONSUMER DIGITAL PROGRAMMING (TOTAL TOUCH POINTS, INCLUDES IN-PERSON AND VIRTUAL ATTENDEES, STAFF, BOARD, DONORS, VOLUNTEERS, ETC.)

		MEMSUBINC		69		164210		0		7236408		11330490				Market_penetration		1		0.0044471		0.0044471		0.0044471		0.0044471				MEMSUBINC		=		INCOME FROM MEMBERS AND SUBSCRIBERS

		PRGREVCD		69		505356.88		0		9539920		34869625				Tot_market_penetration		1		0.0055004		0.0055004		0.0055004		0.0055004				PRGREVCD		=		INCOME EARNED FROM ATTENDEES (INCLUDES ADMISSION FEES, CONCESSIONS, GIFT SHOP SALES, ETC.)

		ERNNCAPCD		69		566195.48		3		9604984		39067488				Revenue_per_offering		1		18395.43		18395.43		18395.43		18395.43				ERNNCAPCD		=		TOTAL EARNED OPERATING REVENUE

		OPUN		65		1333244.23		16010		14258410		86660875				People_per_offering		1		231.795224		231.795224		231.795224		231.795224				OPUN		=		TOTAL UNRESTRICTED OPERATING REVENUE

		OPTOTOFFRCD		65		72.4769231		1		848		4711																		OPTOTOFFRCD		=		TOTAL NUMBER OF PROGRAMMATIC OFFERINGS, FOR ONLY THOSE ORGANIZATIONS THAT REPORTED OPUN

		sec_no=1														sec_no=1														Earned_revenue		=		ERNNCAPCD/EXPNDPRCD

																														Program_rev_attendee		=		PRGREVCD/PHATTOT

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum				Response_to_marketing_eff		=		MKTTOT/PHATTTOT

		TOTPOP		269		3952018.68		32162		14533784		1063093025				Number		1		269		269		269		269				Response_to_marketing_exp		=		NO LONGER INCLUDED IN REPORT: DIRMKTG/PHATTTOT

		TOTOFFRCD		269		139.1486989		1		4637		37431				Earned_revenue		1		0.660929		0.660929		0.660929		0.660929				Relational_revenue		=		MEMSUBINC/EXPNDPRCD

		DIRMKTG		269		46893.31		0		1503890		12614300				Program_rev_attendee		1		70.833619		70.833619		70.833619		70.833619				Return_on_marketing		=		NO LONGER INCLUDED IN REPORT: PRGREVCD/DIRMKTG

		MKTTOT		269		48098.23		0		1503890		12938423				Response_to_marketing_eff		1		3.2006382		3.2006382		3.2006382		3.2006382				Return_on_Total_Mktg		=		PRGREVCD/MKTTOT

		EXPNDPRCD		269		1719083.58		7133		63413136		462433483				Response_to_marketing_exp		1		3.1204584		3.1204584		3.1204584		3.1204584				Market_penetration		=		ENGAGCD/TOTPOP

		PHATTTOT		269		15027.7		3		244877		4042451				Relational_revenue		1		0.0063747		0.0063747		0.0063747		0.0063747				Tot_market_penetration		=		ENGAGTOT/TOTPOP

		ENGAGCD		269		20791.84		23		490414		5593005				Return_on_marketing		1		22.6997482		22.6997482		22.6997482		22.6997482				Revenue_per_offering		=		NO LONGER INCLUDED IN REPORT: OPUN/OPTOTOFFRCD

		ENGAGTOT		269		23503.46		23		500768		6322431				Return_on_Total_Mktg		1		22.1310923		22.1310923		22.1310923		22.1310923				People_per_offering		=		ENGAGCD/TOTOFFRCD

		MEMSUBINC		269		10958.64		0		725905		2947873				Market_penetration		1		0.0052611		0.0052611		0.0052611		0.0052611

		PRGREVCD		269		1064466.3		0		49055833		286341434		0.6192056685		Tot_market_penetration		1		0.0059472		0.0059472		0.0059472		0.0059472

		ERNNCAPCD		269		1136192.25		0		53537461		305635715				Revenue_per_offering		1		13577.59		13577.59		13577.59		13577.59

		OPUN		264		1878387.13		7133		56973343		495894201				People_per_offering		1		149.421736		149.421736		149.421736		149.421736

		OPTOTOFFRCD		264		138.344697		1		4637		36523

		sec_no=2														sec_no=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		94		3587640.62		44595		14533784		337238218				Number		1		94		94		94		94

		TOTOFFRCD		94		268.9361702		12		5740		25280				Earned_revenue		1		0.3910213		0.3910213		0.3910213		0.3910213

		DIRMKTG		94		420126.45		0		8804010		39491886				Program_rev_attendee		1		28.1070387		28.1070387		28.1070387		28.1070387

		MKTTOT		94		454122.21		0		8804010		42687488				Response_to_marketing_eff		1		3.0018839		3.0018839		3.0018839		3.0018839

		EXPNDPRCD		94		14602936.73		34890		444123633		1372676053				Response_to_marketing_exp		1		2.7771617		2.7771617		2.7771617		2.7771617

		PHATTTOT		94		151279.07		258		1306408		14220233				Relational_revenue		1		0.0667395		0.0667395		0.0667395		0.0667395

		ENGAGCD		94		169698.88		559		1385406		15951695				Return_on_marketing		1		10.1207787		10.1207787		10.1207787		10.1207787

		ENGAGTOT		94		175898.59		559		1950985		16534467				Return_on_Total_Mktg		1		9.3631333		9.3631333		9.3631333		9.3631333

		MEMSUBINC		94		974592.09		0		27461815		91611656				Market_penetration		1		0.047301		0.047301		0.047301		0.047301

		PRGREVCD		94		4252006.8		1307		158660246		399688639		0.2911747736		Tot_market_penetration		1		0.049029		0.049029		0.049029		0.049029

		ERNNCAPCD		94		5710059.33		1307		256122540		536745577				Revenue_per_offering		1		52952.78		52952.78		52952.78		52952.78

		OPUN		94		14240916.72		29750		385322592		1338646172				People_per_offering		1		631.0005934		631.0005934		631.0005934		631.0005934

		OPTOTOFFRCD		94		268.9361702		12		5740		25280

		sec_no=3														sec_no=3

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		558		3199761.76		17325		14533784		1785467060				Number		1		558		558		558		558

		TOTOFFRCD		558		111.672043		1		8062		62313				Earned_revenue		1		0.3944371		0.3944371		0.3944371		0.3944371

		DIRMKTG		558		29294.96		0		757077		16346586				Program_rev_attendee		1		5.9327845		5.9327845		5.9327845		5.9327845

		MKTTOT		558		35550.9		0		1395545		19837401				Response_to_marketing_eff		1		0.9200628		0.9200628		0.9200628		0.9200628

		EXPNDPRCD		558		739322.52		662		22294576		412541968				Response_to_marketing_exp		1		0.7581581		0.7581581		0.7581581		0.7581581

		PHATTTOT		558		38639.64		0		1642000		21560920				Relational_revenue		1		0.0245191		0.0245191		0.0245191		0.0245191

		ENGAGCD		558		41355.9		35		1644256		23076590				Return_on_marketing		1		7.8252604		7.8252604		7.8252604		7.8252604

		ENGAGTOT		558		48859.35		35		2004111		27263515				Return_on_Total_Mktg		1		6.4482385		6.4482385		6.4482385		6.4482385

		MEMSUBINC		558		18127.54		0		1161017		10115169.72				Market_penetration		1		0.0129247		0.0129247		0.0129247		0.0129247

		PRGREVCD		558		229240.67		0		10070645		127916293		0.3100685577		Tot_market_penetration		1		0.0152697		0.0152697		0.0152697		0.0152697

		ERNNCAPCD		558		291616.21		0		15542432		162721843				Revenue_per_offering		1		6867.82		6867.82		6867.82		6867.82

		OPUN		543		787624.18		500		22809815		427679928				People_per_offering		1		370.3334778		370.3334778		370.3334778		370.3334778

		OPTOTOFFRCD		543		114.6832413		1		8062		62273

		sec_no=4														sec_no=4

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		225		4364815.08		17325		14533784		982083394				Number		1		225		225		225		225

		TOTOFFRCD		225		79.9466667		1		7005		17988				Earned_revenue		1		0.5651195		0.5651195		0.5651195		0.5651195

		DIRMKTG		225		126818.8		0		5068779		28534230				Program_rev_attendee		1		50.4561524		50.4561524		50.4561524		50.4561524

		MKTTOT		225		144768.75		0		6145863		32572968				Response_to_marketing_eff		1		8.2085492		8.2085492		8.2085492		8.2085492

		EXPNDPRCD		225		1640783.26		7620		79257033		369176233				Response_to_marketing_exp		1		7.1907672		7.1907672		7.1907672		7.1907672

		PHATTTOT		225		17636.34		68		530207		3968176				Relational_revenue		1		0.0487019		0.0487019		0.0487019		0.0487019

		ENGAGCD		225		21216.76		110		755050		4773772				Return_on_marketing		1		7.0167968		7.0167968		7.0167968		7.0167968

		ENGAGTOT		225		378044.76		110		80123631		85060072				Return_on_Total_Mktg		1		6.1467808		6.1467808		6.1467808		6.1467808

		MEMSUBINC		225		79909.33		0		7215966		17979600				Market_penetration		1		0.0048609		0.0048609		0.0048609		0.0048609

		PRGREVCD		225		889861.75		0		47283591		200218893		0.5423396067		Tot_market_penetration		1		0.0866119		0.0866119		0.0866119		0.0866119

		ERNNCAPCD		225		927238.61		0		47518940		208628687				Revenue_per_offering		1		22123.66		22123.66		22123.66		22123.66

		OPUN		224		1776510.52		2024		86619274		397938357				People_per_offering		1		265.3864799		265.3864799		265.3864799		265.3864799

		OPTOTOFFRCD		224		80.2991071		1		7005		17987

		sec_no=5														sec_no=5

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		484		5629995.88		37103		325719178		2724918005				Number		1		484		484		484		484

		TOTOFFRCD		484		35.768595		1		2032		17312				Earned_revenue		1		0.3974432		0.3974432		0.3974432		0.3974432

		DIRMKTG		484		29155.64		0		1468246		14111330				Program_rev_attendee		1		8.3642148		8.3642148		8.3642148		8.3642148

		MKTTOT		484		31384.48		0		1468246		15190090				Response_to_marketing_eff		1		1.6444622		1.6444622		1.6444622		1.6444622

		EXPNDPRCD		484		427436.08		3332		17546966		206879063				Response_to_marketing_exp		1		1.5276769		1.5276769		1.5276769		1.5276769

		PHATTTOT		484		19084.95		0		2335520		9237117				Relational_revenue		1		0.0415847		0.0415847		0.0415847		0.0415847

		ENGAGCD		484		20046.76		139		2335762		9702630				Return_on_marketing		1		5.4751204		5.4751204		5.4751204		5.4751204

		ENGAGTOT		484		581831.91		139		250120111		281606644				Return_on_Total_Mktg		1		5.0862919		5.0862919		5.0862919		5.0862919

		MEMSUBINC		484		17774.78		0		508383		8602995				Market_penetration		1		0.0035607		0.0035607		0.0035607		0.0035607

		PRGREVCD		484		159630.64		0		9153509		77261231		0.3734608514		Tot_market_penetration		1		0.103345		0.103345		0.103345		0.103345

		ERNNCAPCD		484		169881.58		0		10782992		82222686				Revenue_per_offering		1		13057.59		13057.59		13057.59		13057.59

		OPUN		469		479929.18		5121		18445194		225086785				People_per_offering		1		560.4569085		560.4569085		560.4569085		560.4569085

		OPTOTOFFRCD		469		36.7547974		1		2032		17238

		sec_no=6														sec_no=6

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		10212999.63		60094		325719178		490223982				Number		1		48		48		48		48

		TOTOFFRCD		48		16.8541667		1		67		809				Earned_revenue		1		0.3220401		0.3220401		0.3220401		0.3220401

		DIRMKTG		48		434812.81		234		4516242		20871015				Program_rev_attendee		1		67.9147962		67.9147962		67.9147962		67.9147962

		MKTTOT		48		540162.48		234		6828421		25927799				Response_to_marketing_eff		1		19.1236727		19.1236727		19.1236727		19.1236727

		EXPNDPRCD		48		6348762.1		24865		90624893		304740581				Response_to_marketing_exp		1		15.3939199		15.3939199		15.3939199		15.3939199

		PHATTTOT		48		28245.75		378		350643		1355796				Relational_revenue		1		0.1340901		0.1340901		0.1340901		0.1340901

		ENGAGCD		48		34624.94		490		424741		1661997				Return_on_marketing		1		4.4117935		4.4117935		4.4117935		4.4117935

		ENGAGTOT		48		463085.27		490		17214741		22228093				Return_on_Total_Mktg		1		3.5513469		3.5513469		3.5513469		3.5513469

		MEMSUBINC		48		851306.08		0		13672307		40862692				Market_penetration		1		0.0033903		0.0033903		0.0033903		0.0033903

		PRGREVCD		48		1918304.35		1085		30133719		92078609		0.3021540771		Tot_market_penetration		1		0.0453427		0.0453427		0.0453427		0.0453427

		ERNNCAPCD		48		2044555.69		1085		32067812		98138673				Revenue_per_offering		1		379931.54		379931.54		379931.54		379931.54

		OPUN		48		6403429.42		30003		87018080		307364612				People_per_offering		1		2054.38		2054.38		2054.38		2054.38

		OPTOTOFFRCD		48		16.8541667		1		67		809

		sec_no=7														sec_no=7

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		128		4535664.67		36544		14533784		580565078				Number		1		128		128		128		128

		TOTOFFRCD		128		131.734375		2		1739		16862				Earned_revenue		1		0.4601322		0.4601322		0.4601322		0.4601322

		DIRMKTG		128		261002.7		216		6594337		33408345				Program_rev_attendee		1		14.8523046		14.8523046		14.8523046		14.8523046

		MKTTOT		128		279840.69		216		6594337		35819608				Response_to_marketing_eff		1		1.6942352		1.6942352		1.6942352		1.6942352

		EXPNDPRCD		128		6234508.73		17440		222251109		798017118				Response_to_marketing_exp		1		1.5801847		1.5801847		1.5801847		1.5801847

		PHATTTOT		128		165172.27		195		4307540		21142051				Relational_revenue		1		0.0541981		0.0541981		0.0541981		0.0541981

		ENGAGCD		128		185589.47		371		4319461		23755452				Return_on_marketing		1		9.3990942		9.3990942		9.3990942		9.3990942

		ENGAGTOT		128		220043.38		371		5082166		28165552				Return_on_Total_Mktg		1		8.7663768		8.7663768		8.7663768		8.7663768

		MEMSUBINC		128		337898.46		0		7453000		43251003				Market_penetration		1		0.0409178		0.0409178		0.0409178		0.0409178

		PRGREVCD		128		2453188.91		0		83483661		314008181		0.3934855204		Tot_market_penetration		1		0.048514		0.048514		0.048514		0.048514

		ERNNCAPCD		128		2868698.22		0		96022735		367193372				Revenue_per_offering		1		50191.26		50191.26		50191.26		50191.26

		OPUN		127		6654095.81		11426		208184587		845070168				People_per_offering		1		1408.82		1408.82		1408.82		1408.82

		OPTOTOFFRCD		127		132.5748031		2		1739		16837

		sec_no=8														sec_no=8

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		120		3476160.05		37103		14533784		417139206				Number		1		120		120		120		120

		TOTOFFRCD		120		121.7416667		1		8025		14609				Earned_revenue		1		0.4248934		0.4248934		0.4248934		0.4248934

		DIRMKTG		120		125235.47		0		7710196		15028256				Program_rev_attendee		1		19.8549236		19.8549236		19.8549236		19.8549236

		MKTTOT		120		133126.63		0		7710196		15975195				Response_to_marketing_eff		1		5.9644167		5.9644167		5.9644167		5.9644167

		EXPNDPRCD		120		1208948.64		6742		52707834		145073837				Response_to_marketing_exp		1		5.6108724		5.6108724		5.6108724		5.6108724

		PHATTTOT		120		22320.14		25		1047006		2678417				Relational_revenue		1		0.0576444		0.0576444		0.0576444		0.0576444

		ENGAGCD		120		37457.04		60		1580473		4494845				Return_on_marketing		1		3.5386518		3.5386518		3.5386518		3.5386518

		ENGAGTOT		120		44345.19		60		1580473		5321423				Return_on_Total_Mktg		1		3.3288961		3.3288961		3.3288961		3.3288961

		MEMSUBINC		120		69689.18		0		2284851		8362701				Market_penetration		1		0.0107754		0.0107754		0.0107754		0.0107754

		PRGREVCD		120		443164.71		0		15853861		53179765		0.3665703348		Tot_market_penetration		1		0.0127569		0.0127569		0.0127569		0.0127569

		ERNNCAPCD		120		513674.33		0		17305910		61640919				Revenue_per_offering		1		10030.61		10030.61		10030.61		10030.61

		OPUN		118		1240650.72		3492		51614640		146396785				People_per_offering		1		307.6764323		307.6764323		307.6764323		307.6764323

		OPTOTOFFRCD		118		123.6864407		1		8025		14595

		sec_no=9														sec_no=9

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		86		3065929.97		35965		14533784		263669977				Number		1		86		86		86		86

		TOTOFFRCD		86		118.0232558		2		1115		10150				Earned_revenue		1		0.6894713		0.6894713		0.6894713		0.6894713

		DIRMKTG		86		430186.19		0		3931944		36996012				Program_rev_attendee		1		36.0304473		36.0304473		36.0304473		36.0304473

		MKTTOT		86		491601.28		0		6471069		42277710				Response_to_marketing_eff		1		4.5948659		4.5948659		4.5948659		4.5948659

		EXPNDPRCD		86		7957709.36		24579		156689015		684363005				Response_to_marketing_exp		1		4.0208354		4.0208354		4.0208354		4.0208354

		PHATTTOT		86		106989.26		435		1130538		9201076				Relational_revenue		1		0.0432034		0.0432034		0.0432034		0.0432034

		ENGAGCD		86		114013.65		506		1167753		9805174				Return_on_marketing		1		8.9609357		8.9609357		8.9609357		8.9609357

		ENGAGTOT		86		362750.92		506		15342707		31196579				Return_on_Total_Mktg		1		7.8414579		7.8414579		7.8414579		7.8414579

		MEMSUBINC		86		343799.87		0		6286841		29566789				Market_penetration		1		0.0371873		0.0371873		0.0371873		0.0371873

		PRGREVCD		86		3854870.74		0		51111568		331518884		0.4844196451		Tot_market_penetration		1		0.1183168		0.1183168		0.1183168		0.1183168

		ERNNCAPCD		86		5486612		0		108589819		471848632				Revenue_per_offering		1		73898.45		73898.45		73898.45		73898.45

		OPUN		85		8822605.91		23137		174204530		749921502				People_per_offering		1		966.0269951		966.0269951		966.0269951		966.0269951

		OPTOTOFFRCD		85		119.3882353		4		1115		10148

		sec_no=10														sec_no=10

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		177		6705470.01		37575		325719178		1186868192				Number		1		177		177		177		177

		TOTOFFRCD		177		25.1299435		1		245		4448				Earned_revenue		1		0.4235367		0.4235367		0.4235367		0.4235367

		DIRMKTG		177		233224.14		0		8149041		41280672				Program_rev_attendee		1		43.676831		43.676831		43.676831		43.676831

		MKTTOT		177		254418.46		0		8149041		45032068				Response_to_marketing_eff		1		7.4844767		7.4844767		7.4844767		7.4844767

		EXPNDPRCD		177		3645670.03		4302		104126495		645283596				Response_to_marketing_exp		1		6.8609824		6.8609824		6.8609824		6.8609824

		PHATTTOT		177		33992.82		90		1140754		6016729				Relational_revenue		1		0.1044653		0.1044653		0.1044653		0.1044653

		ENGAGCD		177		36582.86		175		1173492		6475166				Return_on_marketing		1		6.3659733		6.3659733		6.3659733		6.3659733

		ENGAGTOT		177		620694.06		175		33077011		109862848				Return_on_Total_Mktg		1		5.835656		5.835656		5.835656		5.835656

		MEMSUBINC		177		380845.95		0		10880000		67409734				Market_penetration		1		0.0054557		0.0054557		0.0054557		0.0054557

		PRGREVCD		177		1484698.62		0		45385124		262791656		0.4072498629		Tot_market_penetration		1		0.0925653		0.0925653		0.0925653		0.0925653

		ERNNCAPCD		177		1544075.14		0		47315435		273301299				Revenue_per_offering		1		147722.18		147722.18		147722.18		147722.18

		OPUN		175		3746234.55		6084		98920614		655591046				People_per_offering		1		1455.75		1455.75		1455.75		1455.75

		OPTOTOFFRCD		175		25.36		1		245		4438

		sec_no=11														sec_no=11

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		511		4237758.68		28217		14533784		2165494686				Number		1		511		511		511		511

		TOTOFFRCD		511		43.2074364		1		2700		22079				Earned_revenue		1		0.5638174		0.5638174		0.5638174		0.5638174

		DIRMKTG		511		167860.45		0		8382000		85776690				Program_rev_attendee		1		34.6843687		34.6843687		34.6843687		34.6843687

		MKTTOT		511		186745.19		0		8382000		95426794				Response_to_marketing_eff		1		6.6306729		6.6306729		6.6306729		6.6306729

		EXPNDPRCD		511		1925184.6		2273		65210881		983769332				Response_to_marketing_exp		1		5.9601413		5.9601413		5.9601413		5.9601413

		PHATTTOT		511		28163.84		0		719982		14391721				Relational_revenue		1		0.124782		0.124782		0.124782		0.124782

		ENGAGCD		511		31494.5		47		732166		16093692				Return_on_marketing		1		5.819387		5.819387		5.819387		5.819387

		ENGAGTOT		511		34371.42		47		1232429		17563797				Return_on_Total_Mktg		1		5.2308973		5.2308973		5.2308973		5.2308973

		MEMSUBINC		511		240228.4		-254		13284271		122756713				Market_penetration		1		0.0074319		0.0074319		0.0074319		0.0074319

		PRGREVCD		511		976844.93		0		47538246		499167757		0.5074032507		Tot_market_penetration		1		0.0081108		0.0081108		0.0081108		0.0081108

		ERNNCAPCD		511		1085452.53		0		55444654		554666242				Revenue_per_offering		1		46334.97		46334.97		46334.97		46334.97

		OPUN		507		2016530.86		1227		83363381		1022381148				People_per_offering		1		728.9139907		728.9139907		728.9139907		728.9139907

		OPTOTOFFRCD		507		43.5207101		1		2700		22065

		Size by Year Means for NCAR Report																								Small		1183

																										Medium		1357		39.5%

		The MEANS Procedure																								Large		453		45.3%

																												2993		15.1%

		size=0														size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		1183		6139511.25		17325		325719178		7263041810				Number		1		1183		1183		1183		1183

		TOTOFFRCD		1183		35.6103128		1		5121		42127				Earned_revenue		1		0.4183823		0.4183823		0.4183823		0.4183823

		DIRMKTG		1183		5894.02		0		332615		6972623				Program_rev_attendee		1		4.3011213		4.3011213		4.3011213		4.3011213

		MKTTOT		1183		6209.16		0		332615		7345436				Response_to_marketing_eff		1		0.5773471		0.5773471		0.5773471		0.5773471

		EXPNDPRCD		1183		125880.67		662		1747564		148916838				Response_to_marketing_exp		1		0.5480442		0.5480442		0.5480442		0.5480442

		PHATTTOT		1183		10754.64		0		2335520		12722738				Relational_revenue		1		0.040487		0.040487		0.040487		0.040487

		ENGAGCD		1183		11788.78		35		2335762		13946125				Return_on_marketing		1		7.8481282		7.8481282		7.8481282		7.8481282

		ENGAGTOT		1183		82797.1		35		80123631		97948972				Return_on_Total_Mktg		1		7.4498013		7.4498013		7.4498013		7.4498013

		MEMSUBINC		1183		5096.53		-254		167000		6029193.72				Market_penetration		1		0.0019201		0.0019201		0.0019201		0.0019201

		PRGREVCD		1183		46257.01		0		704164		54722038.9				Tot_market_penetration		1		0.0134859		0.0134859		0.0134859		0.0134859

		ERNNCAPCD		1183		52666.25		0		734885		62304171.98				Revenue_per_offering		1		3895.64		3895.64		3895.64		3895.64

		OPUN		1125		145004.49		500		2413447		163130051				People_per_offering		1		331.0495644		331.0495644		331.0495644		331.0495644

		OPTOTOFFRCD		1125		37.2222222		1		5121		41875

		size=1														size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		1357		3503769.43		17325		14533784		4754615121				Number		1		1357		1357		1357		1357

		TOTOFFRCD		1357		97.9786293		1		8062		132957				Earned_revenue		1		0.3935219		0.3935219		0.3935219		0.3935219

		DIRMKTG		1357		46102		0		1447111		62560416				Program_rev_attendee		1		11.4327416		11.4327416		11.4327416		11.4327416

		MKTTOT		1357		50412.08		0		1447111		68409186				Response_to_marketing_eff		1		1.7924059		1.7924059		1.7924059		1.7924059

		EXPNDPRCD		1357		913871.18		123083		14779601		1240123197				Response_to_marketing_exp		1		1.6391608		1.6391608		1.6391608		1.6391608

		PHATTTOT		1357		28125.37		0		1254600		38166125				Relational_revenue		1		0.0505987		0.0505987		0.0505987		0.0505987

		ENGAGCD		1357		33469.96		23		1580473		45418729				Return_on_marketing		1		6.9747529		6.9747529		6.9747529		6.9747529

		ENGAGTOT		1357		224509.18		23		250120111		304658951				Return_on_Total_Mktg		1		6.3784335		6.3784335		6.3784335		6.3784335

		MEMSUBINC		1357		46240.72		0		1527116		62748653				Market_penetration		1		0.0095526		0.0095526		0.0095526		0.0095526

		PRGREVCD		1357		321550.07		0		3844329		436343444				Tot_market_penetration		1		0.0640765		0.0640765		0.0640765		0.0640765

		ERNNCAPCD		1357		359628.3		0		5281156		488015599				Revenue_per_offering		1		9815.39		9815.39		9815.39		9815.39

		OPUN		1352		958444.96		11527		20446251		1295817583				People_per_offering		1		341.6046466		341.6046466		341.6046466		341.6046466

		OPTOTOFFRCD		1352		97.6471893		1		8062		132019

		size=2														size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		453		4135364.09		37103		14533784		1873319932				Number		1		453		453		453		453

		TOTOFFRCD		453		173.5695364		1		4637		78627				Earned_revenue		1		0.5072454		0.5072454		0.5072454		0.5072454

		DIRMKTG		453		638633.44		0		8804010		289300948				Program_rev_attendee		1		35.6662733		35.6662733		35.6662733		35.6662733

		MKTTOT		453		712724.25		0		8804010		322864084				Response_to_marketing_eff		1		5.0376205		5.0376205		5.0376205		5.0376205

		EXPNDPRCD		453		11838198.99		613842		444123633		5362704144				Response_to_marketing_exp		1		4.5139378		4.5139378		4.5139378		4.5139378

		PHATTTOT		453		141480.34		0		4307540		64090593				Relational_revenue		1		0.0744097		0.0744097		0.0744097		0.0744097

		ENGAGCD		453		156906.86		340		4319461		71078806				Return_on_marketing		1		7.9013658		7.9013658		7.9013658		7.9013658

		ENGAGTOT		453		526178		340		33077011		238358632				Return_on_Total_Mktg		1		7.0799842		7.0799842		7.0799842		7.0799842

		MEMSUBINC		453		880876.28		0		27461815		399036955				Market_penetration		1		0.0379427		0.0379427		0.0379427		0.0379427

		PRGREVCD		453		5046076.4		0		158660246		2285872607				Tot_market_penetration		1		0.1272386		0.1272386		0.1272386		0.1272386

		ERNNCAPCD		453		6004871.86		0		256122540		2720206953				Revenue_per_offering		1		70463.45		70463.45		70463.45		70463.45

		OPUN		453		12230308.13		240133		385322592		5540329582				People_per_offering		1		903.9999746		903.9999746		903.9999746		903.9999746

		OPTOTOFFRCD		453		173.5695364		1		4637		78627

		Geography by Year Means for NCAR Report

		The MEANS Procedure																										Chicago-Naperville-Arlington Heights

																												Large Markets		223		7.5%

		clus=Chicago-Naperville-Arlingto														clus=Chicago-Naperville-Arlingto												Los Angeles-Long Beach-Glendale		268		9.0%

																												Medium Markets		173		5.8%

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum		New York-White Plains-Wayne		1044		35.1%

		TOTPOP		223		7319978		7319978		7319978		1632355094				Number		1		223		223		223		223		Small Markets		187		6.3%

		TOTOFFRCD		223		34.2600897		1		431		7640				Earned_revenue		1		0.4072326		0.4072326		0.4072326		0.4072326		San Francisco-Redwood City-So. SF		144		4.8%

		DIRMKTG		223		91025.59		0		4380473		20298707				Program_rev_attendee		1		22.8510488		22.8510488		22.8510488		22.8510488		Very Small Markets		167		5.6%

		MKTTOT		223		112216.46		0		6828421		25024271				Response_to_marketing_eff		1		3.8553013		3.8553013		3.8553013		3.8553013		Washington-Arlington-Alexandria-Bethesda		593		19.9%

		EXPNDPRCD		223		1776687.6		2273		90624893		396201334				Response_to_marketing_exp		1		3.1272692		3.1272692		3.1272692		3.1272692				179		6.0%

		PHATTTOT		223		29107.05		25		1200600		6490873				Relational_revenue		1		0.0985627		0.0985627		0.0985627		0.0985627				2978

		ENGAGCD		223		32029.82		102		1200766		7142650				Return_on_marketing		1		7.3070298		7.3070298		7.3070298		7.3070298

		ENGAGTOT		223		215970.07		102		22829545		48161326				Return_on_Total_Mktg		1		5.9271759		5.9271759		5.9271759		5.9271759

		MEMSUBINC		223		175115.2		0		13672307		39050690				Market_penetration		1		0.0043757		0.0043757		0.0043757		0.0043757

		PRGREVCD		223		665126.71		0		30133719		148323256				Tot_market_penetration		1		0.0295042		0.0295042		0.0295042		0.0295042

		ERNNCAPCD		223		723525.14		0		32067812		161346106				Revenue_per_offering		1		57448.65		57448.65		57448.65		57448.65

		OPUN		216		2020543.56		5615		88615000		436437408				People_per_offering		1		934.9018325		934.9018325		934.9018325		934.9018325

		OPTOTOFFRCD		216		35.1712963		1		431		7597

		clus=Larger Markets														clus=Larger Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		268		4524715.05		3190400		6892427		1212623633				Number		1		268		268		268		268

		TOTOFFRCD		268		99.3507463		1		5740		26626				Earned_revenue		1		0.431409		0.431409		0.431409		0.431409

		DIRMKTG		268		138606.25		0		3394775		37146475				Program_rev_attendee		1		16.8866144		16.8866144		16.8866144		16.8866144

		MKTTOT		268		153798.34		0		4473192		41217954				Response_to_marketing_eff		1		2.9474643		2.9474643		2.9474643		2.9474643

		EXPNDPRCD		268		2209237.38		4407		91412000		592075617				Response_to_marketing_exp		1		2.656316		2.656316		2.656316		2.656316

		PHATTTOT		268		52179.88		98		1401367		13984208				Relational_revenue		1		0.0639449		0.0639449		0.0639449		0.0639449

		ENGAGCD		268		62147.91		246		1403005		16655641				Return_on_marketing		1		6.3571558		6.3571558		6.3571558		6.3571558

		ENGAGTOT		268		112420.85		246		7313346		30128789				Return_on_Total_Mktg		1		5.7292006		5.7292006		5.7292006		5.7292006

		MEMSUBINC		268		141269.44		0		3162000		37860210				Market_penetration		1		0.0137352		0.0137352		0.0137352		0.0137352

		PRGREVCD		268		881141.52		0		15813960		236145928				Tot_market_penetration		1		0.024846		0.024846		0.024846		0.024846

		ERNNCAPCD		268		953084.91		0		16753358		255426756				Revenue_per_offering		1		23080.34		23080.34		23080.34		23080.34

		OPUN		264		2261173.75		1227		67874294		596949871				People_per_offering		1		625.5404867		625.5404867		625.5404867		625.5404867

		OPTOTOFFRCD		264		97.969697		1		5740		25864

		clus=Los Angeles-Long Beach-Glen														clus=Los Angeles-Long Beach-Glen

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		173		10163507		10163507		10163507		1758286711				Number		1		173		173		173		173

		TOTOFFRCD		173		87.3236994		1		4637		15107				Earned_revenue		1		0.5810202		0.5810202		0.5810202		0.5810202

		DIRMKTG		173		86879.19		0		8382000		15030100				Program_rev_attendee		1		52.2269552		52.2269552		52.2269552		52.2269552

		MKTTOT		173		90599.14		0		8382000		15673652				Response_to_marketing_eff		1		6.8558319		6.8558319		6.8558319		6.8558319

		EXPNDPRCD		173		1310543.23		1450		63413136		226723979				Response_to_marketing_exp		1		6.574335		6.574335		6.574335		6.574335

		PHATTTOT		173		13214.9		0		452312		2286178				Relational_revenue		1		0.0931081		0.0931081		0.0931081		0.0931081

		ENGAGCD		173		15818.95		35		471445		2736679				Return_on_marketing		1		7.9440666		7.9440666		7.9440666		7.9440666

		ENGAGTOT		173		501249.8		35		80123631		86716215				Return_on_Total_Mktg		1		7.6178874		7.6178874		7.6178874		7.6178874

		MEMSUBINC		173		122022.23		0		13284271		21109846				Market_penetration		1		0.0015564		0.0015564		0.0015564		0.0015564

		PRGREVCD		173		690174.08		0		49055833		119400116				Tot_market_penetration		1		0.0493186		0.0493186		0.0493186		0.0493186

		ERNNCAPCD		173		761452.15		0		53537461		131731222				Revenue_per_offering		1		14535.29		14535.29		14535.29		14535.29

		OPUN		168		1306099.54		1450		56973343		219424723				People_per_offering		1		181.1530416		181.1530416		181.1530416		181.1530416

		OPTOTOFFRCD		168		89.8571429		1		4637		15096

		clus=Medium Sized Markets														clus=Medium Sized Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		1044		2301689.28		1753616		2990282		2402963610				Number		1		1044		1044		1044		1044

		TOTOFFRCD		1044		96.3869732		1		8025		100628				Earned_revenue		1		0.4719754		0.4719754		0.4719754		0.4719754

		DIRMKTG		1044		123707.36		0		8149041		129150479				Program_rev_attendee		1		23.6558697		23.6558697		23.6558697		23.6558697

		MKTTOT		1044		135626.34		0		8149041		141593903				Response_to_marketing_eff		1		3.4532772		3.4532772		3.4532772		3.4532772

		EXPNDPRCD		1044		2198667.09		3220		104126495		2295408446				Response_to_marketing_exp		1		3.1497995		3.1497995		3.1497995		3.1497995

		PHATTTOT		1044		39274.68		0		1642000		41002762				Relational_revenue		1		0.070391		0.070391		0.070391		0.070391

		ENGAGCD		1044		43761.96		55		1715857		45687491				Return_on_marketing		1		7.510278		7.510278		7.510278		7.510278

		ENGAGTOT		1044		92938.22		84		33077011		97027505				Return_on_Total_Mktg		1		6.8502667		6.8502667		6.8502667		6.8502667

		MEMSUBINC		1044		154766.4		0		9734000		161576120				Market_penetration		1		0.019013		0.019013		0.019013		0.019013

		PRGREVCD		1044		929076.62		0		47256290		969955995				Tot_market_penetration		1		0.0403783		0.0403783		0.0403783		0.0403783

		ERNNCAPCD		1044		1037716.76		0		48916941		1083376297				Revenue_per_offering		1		24047.45		24047.45		24047.45		24047.45

		OPUN		1023		2363044.39		500		104358000		2417394416				People_per_offering		1		454.0236415		454.0236415		454.0236415		454.0236415

		OPTOTOFFRCD		1023		98.2658847		1		8025		100526

		clus=New York-White Plains-Wayne														clus=New York-White Plains-Wayne

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		187		14533784		14533784		14533784		2717817608				Number		1		187		187		187		187

		TOTOFFRCD		187		97.5347594		1		1950		18239				Earned_revenue		1		0.5106035		0.5106035		0.5106035		0.5106035

		DIRMKTG		187		348380.13		0		8804010		65147084				Program_rev_attendee		1		36.8310863		36.8310863		36.8310863		36.8310863

		MKTTOT		187		396610.42		0		8804010		74166148				Response_to_marketing_eff		1		4.3941217		4.3941217		4.3941217		4.3941217

		EXPNDPRCD		187		9098154.52		12322		444123633		1701354896				Response_to_marketing_exp		1		3.8597692		3.8597692		3.8597692		3.8597692

		PHATTTOT		187		90259.32		3		4307540		16878492				Relational_revenue		1		0.0561349		0.0561349		0.0561349		0.0561349

		ENGAGCD		187		98664.05		23		4319461		18450177				Return_on_marketing		1		9.5423027		9.5423027		9.5423027		9.5423027

		ENGAGTOT		187		218825.26		23		15342707		40920323				Return_on_Total_Mktg		1		8.3818994		8.3818994		8.3818994		8.3818994

		MEMSUBINC		187		510723.57		0		27461815		95505307				Market_penetration		1		0.0067886		0.0067886		0.0067886		0.0067886

		PRGREVCD		187		3324348.64		0		158660246		621653195				Tot_market_penetration		1		0.0150563		0.0150563		0.0150563		0.0150563

		ERNNCAPCD		187		4645549.94		0		256122540		868717839				Revenue_per_offering		1		93552.53		93552.53		93552.53		93552.53

		OPUN		185		9146403.35		11393		385322592		1692084620				People_per_offering		1		1011.58		1011.58		1011.58		1011.58

		OPTOTOFFRCD		185		97.7675676		1		1950		18087

		clus=San Francisco-Redwood City														clus=San Francisco-Redwood City

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		167		1655773		1655773		1655773		276514091				Number		1		167		167		167		167

		TOTOFFRCD		167		55.6287425		1		549		9290				Earned_revenue		1		0.4754937		0.4754937		0.4754937		0.4754937

		DIRMKTG		167		164950.99		0		5593095		27546816				Program_rev_attendee		1		20.0716629		20.0716629		20.0716629		20.0716629

		MKTTOT		167		180420.44		0		5593095		30130213				Response_to_marketing_eff		1		3.0347898		3.0347898		3.0347898		3.0347898

		EXPNDPRCD		167		2916680.91		11239		78569737		487085712				Response_to_marketing_exp		1		2.7745837		2.7745837		2.7745837		2.7745837

		PHATTTOT		167		59450.72		25		2335520		9928270				Relational_revenue		1		0.0830698		0.0830698		0.0830698		0.0830698

		ENGAGCD		167		63253.28		60		2335762		10563298				Return_on_marketing		1		7.234117		7.234117		7.234117		7.234117

		ENGAGTOT		167		293528.43		60		30468637		49019247				Return_on_Total_Mktg		1		6.613856		6.613856		6.613856		6.613856

		MEMSUBINC		167		242288.2		0		12367073		40462129				Market_penetration		1		0.0382017		0.0382017		0.0382017		0.0382017

		PRGREVCD		167		1193274.78		0		32284222		199276889				Tot_market_penetration		1		0.1772758		0.1772758		0.1772758		0.1772758

		ERNNCAPCD		167		1386863.5		0		35409668		231606205				Revenue_per_offering		1		56019.54		56019.54		56019.54		56019.54

		OPUN		163		3186240.08		3546		85359542		519357133				People_per_offering		1		1137.06		1137.06		1137.06		1137.06

		OPTOTOFFRCD		163		56.8773006		1		549		9271

		clus=Small Markets														clus=Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		144		1075242.42		803416		1621122		154834908				Number		1		144		144		144		144

		TOTOFFRCD		144		105.1597222		1		2032		15143				Earned_revenue		1		0.5420848		0.5420848		0.5420848		0.5420848

		DIRMKTG		144		110846.1		0		1300189		15961839				Program_rev_attendee		1		16.2575954		16.2575954		16.2575954		16.2575954

		MKTTOT		144		119519.47		0		1648162		17210803				Response_to_marketing_eff		1		2.7284906		2.7284906		2.7284906		2.7284906

		EXPNDPRCD		144		1471774.28		2970		14923747		211935497				Response_to_marketing_exp		1		2.5304878		2.5304878		2.5304878		2.5304878

		PHATTTOT		144		43804.24		0		545742		6307811				Relational_revenue		1		0.1013114		0.1013114		0.1013114		0.1013114

		ENGAGCD		144		49497.79		210		565909		7127682				Return_on_marketing		1		6.4246882		6.4246882		6.4246882		6.4246882

		ENGAGTOT		144		62957.22		210		1171168		9065840				Return_on_Total_Mktg		1		5.9584575		5.9584575		5.9584575		5.9584575

		MEMSUBINC		144		149107.58		-254		2439799		21471491				Market_penetration		1		0.0460341		0.0460341		0.0460341		0.0460341

		PRGREVCD		144		712151.66		0		12170700		102549839				Tot_market_penetration		1		0.0585517		0.0585517		0.0585517		0.0585517

		ERNNCAPCD		144		797826.44		21		13299878		114887007				Revenue_per_offering		1		14505.48		14505.48		14505.48		14505.48

		OPUN		143		1534841.58		13026		16616316		219482346				People_per_offering		1		470.6915406		470.6915406		470.6915406		470.6915406

		OPTOTOFFRCD		143		105.8111888		1		2032		15131

		clus=Very Small Markets														clus=Very Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		593		302187.16		17325		804690		179196983				Number		1		593		593		593		593

		TOTOFFRCD		593		75.5177066		1		8062		44782				Earned_revenue		1		0.5219825		0.5219825		0.5219825		0.5219825

		DIRMKTG		593		57066.68		0		1570322		33840540				Program_rev_attendee		1		20.6433309		20.6433309		20.6433309		20.6433309

		MKTTOT		593		62418.36		0		1570322		37014088				Response_to_marketing_eff		1		2.8037972		2.8037972		2.8037972		2.8037972

		EXPNDPRCD		593		975640.03		662		42831913		578554535				Response_to_marketing_exp		1		2.5634027		2.5634027		2.5634027		2.5634027

		PHATTTOT		593		22262.08		10		675637		13201414				Relational_revenue		1		0.0599903		0.0599903		0.0599903		0.0599903

		ENGAGCD		593		25238.01		42		678052		14966139				Return_on_marketing		1		8.0530972		8.0530972		8.0530972		8.0530972

		ENGAGTOT		593		457494.45		42		250120111		271294208				Return_on_Total_Mktg		1		7.3626333		7.3626333		7.3626333		7.3626333

		MEMSUBINC		593		58528.93		0		2146817		34707657.72				Market_penetration		1		0.0835178		0.0835178		0.0835178		0.0835178

		PRGREVCD		593		459563.5		0		37848873		272521157				Tot_market_penetration		1		1.5139441		1.5139441		1.5139441		1.5139441

		ERNNCAPCD		593		509267.01		0		41921739		301995334				Revenue_per_offering		1		14188.1		14188.1		14188.1		14188.1

		OPUN		576		1101154.17		3562		56020569		634264802				People_per_offering		1		334.1998794		334.1998794		334.1998794		334.1998794

		OPTOTOFFRCD		576		77.6111111		1		8062		44704

		clus=Washington-Arlington-Alexan														clus=Washington-Arlington-Alexan

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		179		3439670.27		1310832		4905757		615700978				Number		1		179		179		179		179

		TOTOFFRCD		179		88.4748603		1		2002		15837				Earned_revenue		1		0.46345		0.46345		0.46345		0.46345

		DIRMKTG		179		81611.24		0		2079722		14608412				Program_rev_attendee		1		22.1669728		22.1669728		22.1669728		22.1669728

		MKTTOT		179		92090.16		0		2079722		16484139				Response_to_marketing_eff		1		3.4248429		3.4248429		3.4248429		3.4248429

		EXPNDPRCD		179		1458607.8		12862		26915242		261090796				Response_to_marketing_exp		1		3.0351307		3.0351307		3.0351307		3.0351307

		PHATTTOT		179		26888.87		104		719982		4813108				Relational_revenue		1		0.0610604		0.0610604		0.0610604		0.0610604

		ENGAGCD		179		39223.84		131		1580473		7021067				Return_on_marketing		1		7.3034656		7.3034656		7.3034656		7.3034656

		ENGAGTOT		179		47690.1		131		1580473		8536528				Return_on_Total_Mktg		1		6.4724056		6.4724056		6.4724056		6.4724056

		MEMSUBINC		179		89063.13		0		4150570		15942301				Market_penetration		1		0.0114034		0.0114034		0.0114034		0.0114034

		PRGREVCD		179		596044.88		0		12910197		106692034				Tot_market_penetration		1		0.0138647		0.0138647		0.0138647		0.0138647

		ERNNCAPCD		179		675991.75		0		15307476		121002523				Revenue_per_offering		1		16589.53		16589.53		16589.53		16589.53

		OPUN		177		1483309.98		7635		20412097		262545866				People_per_offering		1		443.3331439		443.3331439		443.3331439		443.3331439

		OPTOTOFFRCD		177		89.4124294		1		2002		15826

		Overall Trend Means by Year

		The MEANS Procedure

		year=2014														year=2014

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		2168		3674989.21		17300		14359543		7967376618				Number		1		2168		2168		2168		2168

		TOTOFFRCD		2168		91.5950185		1		8753		198578				Earned_revenue		1		0.467619		0.467619		0.467619		0.467619

		DIRMKTG		2168		148463.36		0		9384968		321868555				Program_rev_attendee		1		22.2094626		22.2094626		22.2094626		22.2094626

		MKTTOT		2168		202823.15		0		10431238		439720579				Response_to_marketing_eff		1		4.402752		4.402752		4.402752		4.402752

		EXPNDPRCD		2168		2685938.75		800		495778031		5823115212		9.4%		Response_to_marketing_exp		1		3.2227453		3.2227453		3.2227453		3.2227453

		PHATTTOT		2168		46067.36		0		6167888		99874029				Relational_revenue		1		0.0797354		0.0797354		0.0797354		0.0797354

		ENGAGCD		2167		47163.05		7		6324033		102202324				Return_on_marketing		1		6.8914732		6.8914732		6.8914732		6.8914732

		ENGAGTOT		2168		135666.87		0		51006134		294125765				Return_on_Total_Mktg		1		5.0444501		5.0444501		5.0444501		5.0444501

		MEMSUBINC		2168		214164.42		-32		28683658		464308455				Market_penetration		1		0.0128276		0.0128276		0.0128276		0.0128276

		PRGREVCD		2168		1023131.23		0		164601569		2218148509				Tot_market_penetration		1		0.0369163		0.0369163		0.0369163		0.0369163

		ERNNCAPCD		2168		1255996.02		0		268038648		2722999368				Revenue_per_offering		1		32047.94		32047.94		32047.94		32047.94

		OPUN		2166		2938082.87		100		635519746		6363887505		252144.12		People_per_offering		1		514.6709303		514.6709303		514.6709303		514.6709303

		OPTOTOFFRCD		2166		91.677747		1		8753		198574

		year=2015														year=2015

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		2168		3697275.95		17277		14445307		8015694259				Number		1		2168		2168		2168		2168

		TOTOFFRCD		2168		97.8782288		1		7530		212200				Earned_revenue		1		0.467402		0.467402		0.467402		0.467402

		DIRMKTG		2168		161005.7		0		8414326		349060360				Program_rev_attendee		1		22.5256117		22.5256117		22.5256117		22.5256117

		MKTTOT		2168		208526.24		0		9220156		452084883				Response_to_marketing_eff		1		4.3849753		4.3849753		4.3849753		4.3849753

		EXPNDPRCD		2168		2778034.22		2718		442519068		6022778189		0.5%		Response_to_marketing_exp		1		3.385694		3.385694		3.385694		3.385694

		PHATTTOT		2168		47554.71		0		6326932		103098615		3.2%		Relational_revenue		1		0.0793307		0.0793307		0.0793307		0.0793307

		ENGAGCD		2168		49294.32		12		6469095		106870088				Return_on_marketing		1		6.6531742		6.6531742		6.6531742		6.6531742

		ENGAGTOT		2168		151893.2		51		50006389		329304455				Return_on_Total_Mktg		1		5.1369985		5.1369985		5.1369985		5.1369985

		MEMSUBINC		2168		220383.5		-40		29766429		477791428		2.9%		Market_penetration		1		0.0133326		0.0133326		0.0133326		0.0133326

		PRGREVCD		2168		1071198.97		0		155231494		2322359371		4.7%		Tot_market_penetration		1		0.0410825		0.0410825		0.0410825		0.0410825

		ERNNCAPCD		2168		1298458.78		0		220002623		2815058630		3.4%		Revenue_per_offering		1		28445.06		28445.06		28445.06		28445.06

		OPUN		2162		2791642.07		2288		310404918		6035530158		13607.8499999996		People_per_offering		1		503.6290669		503.6290669		503.6290669		503.6290669

		OPTOTOFFRCD		2162		98.1415356		1		7530		212182

		year=2016														year=2016

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		2168		3713795.27		17312		14500575		8051508135				Number		1		2168		2168		2168		2168

		TOTOFFRCD		2168		86.6397601		1		7530		187835				Earned_revenue		1		0.4539441		0.4539441		0.4539441		0.4539441

		DIRMKTG		2168		172038.63		0		8838091		372979758				Program_rev_attendee		1		25.5763437		25.5763437		25.5763437		25.5763437

		MKTTOT		2168		189979.84		0		8838091		411876289				Response_to_marketing_eff		1		4.1310839		4.1310839		4.1310839		4.1310839

		EXPNDPRCD		2168		3034147.19		3930		586787242		6578031104		-4.0%		Response_to_marketing_exp		1		3.740955		3.740955		3.740955		3.740955

		PHATTTOT		2168		45987.89		0		4311057		99701749		-3.3%		Relational_revenue		1		0.0748787		0.0748787		0.0748787		0.0748787

		ENGAGCD		2168		54605.03		23		4322351		118383697				Return_on_marketing		1		6.8368488		6.8368488		6.8368488		6.8368488

		ENGAGTOT		2168		134112.04		81		30453124		290754895				Return_on_Total_Mktg		1		6.1911945		6.1911945		6.1911945		6.1911945

		MEMSUBINC		2168		227192.87		0		28964980		492554133		3.1%		Market_penetration		1		0.0147033		0.0147033		0.0147033		0.0147033

		PRGREVCD		2168		1176202.12		0		149502280		2550006200		9.8%		Tot_market_penetration		1		0.0361119		0.0361119		0.0361119		0.0361119

		ERNNCAPCD		2168		1377333.12		0		246123044		2986058208		6.1%		Revenue_per_offering		1		33388.17		33388.17		33388.17		33388.17

		OPUN		2152		2913365.94		1884		389778324		6269563499		-120781.25		People_per_offering		1		630.2536641		630.2536641		630.2536641		630.2536641

		OPTOTOFFRCD		2152		87.2574349		1		7530		187778

		year=2017														year=2017

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		2168		3727493.82		17325		14533784		8081206592				Number		1		2168		2168		2168		2168

		TOTOFFRCD		2168		91.2038745		1		8062		197730				Earned_revenue		1		0.4843275		0.4843275		0.4843275		0.4843275

		DIRMKTG		2168		166924.51		0		8804010		361892341				Program_rev_attendee		1		25.4632547		25.4632547		25.4632547		25.4632547

		MKTTOT		2168		188124.57		0		8804010		407854067				Response_to_marketing_eff		1		4.0057269		4.0057269		4.0057269		4.0057269

		EXPNDPRCD		2168		2943327.01		4200		444123633		6381132962		4.5%		Response_to_marketing_exp		1		3.5543151		3.5543151		3.5543151		3.5543151

		PHATTTOT		2168		46963.9		3		4307540		101817743		2.1%		Relational_revenue		1		0.07715		0.07715		0.07715		0.07715

		ENGAGCD		2168		53162.96		23		4319461		115257293				Return_on_marketing		1		7.1640398		7.1640398		7.1640398		7.1640398

		ENGAGTOT		2168		166857.62		23		80123631		361747326				Return_on_Total_Mktg		1		6.3567127		6.3567127		6.3567127		6.3567127

		MEMSUBINC		2168		227077.67		0		27461815		492304379		-0.1%		Market_penetration		1		0.0142624		0.0142624		0.0142624		0.0142624

		PRGREVCD		2168		1195853.84		0		158660246		2592611125		1.7%		Tot_market_penetration		1		0.044764		0.044764		0.044764		0.044764

		ERNNCAPCD		2168		1425534.07		0		256122540		3090557871		3.5%		Revenue_per_offering		1		33524.42		33524.42		33524.42		33524.42

		OPUN		2147		3074581.45		1227		385322592		6601126372		131254.44		People_per_offering		1		582.9024073		582.9024073		582.9024073		582.9024073

		OPTOTOFFRCD		2147		91.7116907		1		8062		196905

		Sector by Year Trends

		The MEANS Procedure

		year=2014 sec_no=0														year=2014 sec_no=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		3767514.27		137209		14359543		180840685				Number		1		48		48		48		48

		TOTOFFRCD		48		313.75		4		8753		15060				Earned_revenue		1		0.4747684		0.4747684		0.4747684		0.4747684

		DIRMKTG		48		81560.02		0		1360526		3914881				Program_rev_attendee		1		52.6851426		52.6851426		52.6851426		52.6851426

		MKTTOT		48		101204.5		0		1512951		4857816				Response_to_marketing_eff		1		9.0128129		9.0128129		9.0128129		9.0128129

		EXPNDPRCD		48		1442011.38		2964		16371723		69216546				Response_to_marketing_exp		1		7.2633648		7.2633648		7.2633648		7.2633648

		PHATTTOT		48		11228.96		80		95489		538990				Relational_revenue		1		0.159714		0.159714		0.159714		0.159714

		ENGAGCD		48		13773.42		100		110145		661124				Return_on_marketing		1		7.2535449		7.2535449		7.2535449		7.2535449

		ENGAGTOT		48		44193.21		100		685139		2121274				Return_on_Total_Mktg		1		5.8455827		5.8455827		5.8455827		5.8455827

		MEMSUBINC		48		230309.33		0		7663829		11054848				Market_penetration		1		0.0036558		0.0036558		0.0036558		0.0036558

		PRGREVCD		48		591599.27		0		9703230		28396765				Tot_market_penetration		1		0.0117301		0.0117301		0.0117301		0.0117301

		ERNNCAPCD		48		684621.44		151		10038689		32861829				Revenue_per_offering		1		4548.71		4548.71		4548.71		4548.71

		OPUN		48		1427158.73		6442		15186389		68503619		4548.7130836653		People_per_offering		1		43.899336		43.899336		43.899336		43.899336

		OPTOTOFFRCD		48		313.75		4		8753		15060

		year=2014 sec_no=1														year=2014 sec_no=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		189		3769163.82		32513		14359543		712371962				Number		1		189		189		189		189

		TOTOFFRCD		189		158.7936508		1		5485		30012				Earned_revenue		1		0.6570691		0.6570691		0.6570691		0.6570691

		DIRMKTG		189		43829.81		0		773146		8283835				Program_rev_attendee		1		44.0081489		44.0081489		44.0081489		44.0081489

		MKTTOT		189		70456.87		0		1538290		13316348				Response_to_marketing_eff		1		3.338864		3.338864		3.338864		3.338864

		EXPNDPRCD		189		1534307.06		800		37003643		289984034				Response_to_marketing_exp		1		2.0770408		2.0770408		2.0770408		2.0770408

		PHATTTOT		189		21102.05		25		315985		3988287				Relational_revenue		1		0.0075725		0.0075725		0.0075725		0.0075725

		ENGAGCD		188		22007.69		51		317390		4137445				Return_on_marketing		1		21.1879073		21.1879073		21.1879073		21.1879073

		ENGAGTOT		189		107992.78		0		14535746		20410635				Return_on_Total_Mktg		1		13.1805753		13.1805753		13.1805753		13.1805753

		MEMSUBINC		189		11618.48		-32		678396		2195893				Market_penetration		1		0.005808		0.005808		0.005808		0.005808

		PRGREVCD		189		928662.05		0		33167043		175517128				Tot_market_penetration		1		0.0286517		0.0286517		0.0286517		0.0286517

		ERNNCAPCD		189		1008145.8		0		36323355		190539556				Revenue_per_offering		1		11144.9		11144.9		11144.9		11144.9

		OPUN		188		1779094		1508		39537482		334469672		11144.9026040131		People_per_offering		1		137.8596895		137.8596895		137.8596895		137.8596895

		OPTOTOFFRCD		188		159.6329787		1		5485		30011

		year=2014 sec_no=2														year=2014 sec_no=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		72		3419200.57		44964		14359543		246182441				Number		1		72		72		72		72

		TOTOFFRCD		72		332.4444444		5		7487		23936				Earned_revenue		1		0.3745865		0.3745865		0.3745865		0.3745865

		DIRMKTG		72		380395.01		0		3919116		27388441				Program_rev_attendee		1		19.5796376		19.5796376		19.5796376		19.5796376

		MKTTOT		72		550477.81		0		5236000		39634402				Response_to_marketing_eff		1		2.3133795		2.3133795		2.3133795		2.3133795

		EXPNDPRCD		72		17844903.38		80398		495778031		1284833043				Response_to_marketing_exp		1		1.5986076		1.5986076		1.5986076		1.5986076

		PHATTTOT		72		237953.96		60		6167888		17132685				Relational_revenue		1		0.0548427		0.0548427		0.0548427		0.0548427

		ENGAGCD		72		242792.69		233		6324033		17481074				Return_on_marketing		1		12.247932		12.247932		12.247932		12.247932

		ENGAGTOT		72		334680.03		233		6324033		24096962				Return_on_Total_Mktg		1		8.4636514		8.4636514		8.4636514		8.4636514

		MEMSUBINC		72		978662.93		0		28683658		70463731				Market_penetration		1		0.0710086		0.0710086		0.0710086		0.0710086

		PRGREVCD		72		4659052.26		0		164601569		335451763				Tot_market_penetration		1		0.0978825		0.0978825		0.0978825		0.0978825

		ERNNCAPCD		72		6684459.14		0		268038648		481281058				Revenue_per_offering		1		62916.1		62916.1		62916.1		62916.1

		OPUN		72		20916108.72		51046		635519746		1505959828		62916.1024415663		People_per_offering		1		730.3256183		730.3256183		730.3256183		730.3256183

		OPTOTOFFRCD		72		332.4444444		5		7487		23936

		year=2014 sec_no=3														year=2014 sec_no=3

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		398		3063835.27		27206		14359543		1219406438				Number		1		398		398		398		398

		TOTOFFRCD		398		95.9020101		1		1216		38169				Earned_revenue		1		0.406816		0.406816		0.406816		0.406816

		DIRMKTG		398		46528.18		0		1325409		18518217				Program_rev_attendee		1		5.4509297		5.4509297		5.4509297		5.4509297

		MKTTOT		398		59155.79		0		1325409		23544005				Response_to_marketing_eff		1		1.667048		1.667048		1.667048		1.667048

		EXPNDPRCD		398		700118.68		2281		17879638		278647234				Response_to_marketing_exp		1		1.3111939		1.3111939		1.3111939		1.3111939

		PHATTTOT		398		35485.36		0		989479		14123172				Relational_revenue		1		0.0244349		0.0244349		0.0244349		0.0244349

		ENGAGCD		398		36066.95		7		989831		14354646				Return_on_marketing		1		4.1572263		4.1572263		4.1572263		4.1572263

		ENGAGTOT		398		68918.87		7		7923662		27429709				Return_on_Total_Mktg		1		3.2698098		3.2698098		3.2698098		3.2698098

		MEMSUBINC		398		17107.33		0		938468		6808719				Market_penetration		1		0.0117718		0.0117718		0.0117718		0.0117718

		PRGREVCD		398		193428.19		0		9554747		76984418				Tot_market_penetration		1		0.0224943		0.0224943		0.0224943		0.0224943

		ERNNCAPCD		398		284819.48		0		14522546		113358155				Revenue_per_offering		1		7758.9		7758.9		7758.9		7758.9

		OPUN		397		745909.51		100		19854328		296126074		7758.8973253544		People_per_offering		1		376.0812701		376.0812701		376.0812701		376.0812701

		OPTOTOFFRCD		397		96.1360202		1		1216		38166

		year=2014 sec_no=4														year=2014 sec_no=4

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		165		4104299.53		17300		14359543		677209423				Number		1		165		165		165		165

		TOTOFFRCD		165		60.5333333		1		806		9988				Earned_revenue		1		0.5796509		0.5796509		0.5796509		0.5796509

		DIRMKTG		165		157282.11		0		5010910		25951548				Program_rev_attendee		1		42.6892983		42.6892983		42.6892983		42.6892983

		MKTTOT		165		202022.07		0		6343667		33333642				Response_to_marketing_eff		1		9.2280517		9.2280517		9.2280517		9.2280517

		EXPNDPRCD		165		1765785.07		3581		66093782		291354536				Response_to_marketing_exp		1		7.1844002		7.1844002		7.1844002		7.1844002

		PHATTTOT		165		21892.17		20		344869		3612208				Relational_revenue		1		0.0596011		0.0596011		0.0596011		0.0596011

		ENGAGCD		165		22469.97		33		346970		3707545				Return_on_marketing		1		5.9419432		5.9419432		5.9419432		5.9419432

		ENGAGTOT		165		26352.22		33		346970		4348116				Return_on_Total_Mktg		1		4.6260359		4.6260359		4.6260359		4.6260359

		MEMSUBINC		165		105242.67		0		6736267		17365041				Market_penetration		1		0.0054747		0.0054747		0.0054747		0.0054747

		PRGREVCD		165		934561.36		0		35058734		154202625				Tot_market_penetration		1		0.0064206		0.0064206		0.0064206		0.0064206

		ERNNCAPCD		165		1023538.9		0		36426141		168883918				Revenue_per_offering		1		30491.41		30491.41		30491.41		30491.41

		OPUN		165		1845746.96		9723		65003495		304548249		30491.4145542354		People_per_offering		1		371.1999399		371.1999399		371.1999399		371.1999399

		OPTOTOFFRCD		165		60.5333333		1		806		9988

		year=2014 sec_no=5														year=2014 sec_no=5

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		308		3643908.35		37582		14359543		1122323772				Number		1		308		308		308		308

		TOTOFFRCD		308		35.9642857		1		1853		11077				Earned_revenue		1		0.398669		0.398669		0.398669		0.398669

		DIRMKTG		308		38497.25		0		783965		11857152				Program_rev_attendee		1		13.3913285		13.3913285		13.3913285		13.3913285

		MKTTOT		308		48304.22		0		1635672		14877701				Response_to_marketing_eff		1		3.8430762		3.8430762		3.8430762		3.8430762

		EXPNDPRCD		308		455601.04		5881		12707411		140325119				Response_to_marketing_exp		1		3.0628347		3.0628347		3.0628347		3.0628347

		PHATTTOT		308		12569.16		55		325203		3871300				Relational_revenue		1		0.0464691		0.0464691		0.0464691		0.0464691

		ENGAGCD		308		12883.65		101		325492		3968165				Return_on_marketing		1		4.3722008		4.3722008		4.3722008		4.3722008

		ENGAGTOT		308		45684.38		101		2802153		14070790				Return_on_Total_Mktg		1		3.4845337		3.4845337		3.4845337		3.4845337

		MEMSUBINC		308		21171.35		0		601739		6520775				Market_penetration		1		0.0035357		0.0035357		0.0035357		0.0035357

		PRGREVCD		308		168317.69		0		5453466		51841850				Tot_market_penetration		1		0.0125372		0.0125372		0.0125372		0.0125372

		ERNNCAPCD		308		181633.99		0		6428136		55943268				Revenue_per_offering		1		13310.57		13310.57		13310.57		13310.57

		OPUN		308		478705.27		7193		15651619		147441224		13310.5735504709		People_per_offering		1		358.2346303		358.2346303		358.2346303		358.2346303

		OPTOTOFFRCD		308		35.9642857		1		1853		11077

		year=2014 sec_no=6														year=2014 sec_no=6

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		3636213.78		60994		14359543		145448551				Number		1		40		40		40		40

		TOTOFFRCD		40		33.8		1		370		1352				Earned_revenue		1		0.3812567		0.3812567		0.3812567		0.3812567

		DIRMKTG		40		438156		50		4560423		17526240				Program_rev_attendee		1		63.2298384		63.2298384		63.2298384		63.2298384

		MKTTOT		40		606745.63		50		6588331		24269825				Response_to_marketing_eff		1		16.4981435		16.4981435		16.4981435		16.4981435

		EXPNDPRCD		40		6688219.45		54873		74682327		267528778				Response_to_marketing_exp		1		11.9139888		11.9139888		11.9139888		11.9139888

		PHATTTOT		40		36776.6		116		382096		1471064				Relational_revenue		1		0.1661669		0.1661669		0.1661669		0.1661669

		ENGAGCD		40		38268.95		314		390064		1530758				Return_on_marketing		1		5.307193		5.307193		5.307193		5.307193

		ENGAGTOT		40		574316.35		314		16890064		22972654				Return_on_Total_Mktg		1		3.8325426		3.8325426		3.8325426		3.8325426

		MEMSUBINC		40		1111360.65		0		15507163		44454426				Market_penetration		1		0.0105244		0.0105244		0.0105244		0.0105244

		PRGREVCD		40		2325378.48		6232		31308095		93015139				Tot_market_penetration		1		0.1579435		0.1579435		0.1579435		0.1579435

		ERNNCAPCD		40		2549928.68		6232		32510550		101997147				Revenue_per_offering		1		197686.04		197686.04		197686.04		197686.04

		OPUN		40		6681788.05		56555		73204937		267271522		197686.036982249		People_per_offering		1		1132.22		1132.22		1132.22		1132.22

		OPTOTOFFRCD		40		33.8		1		370		1352

		year=2014 sec_no=7														year=2014 sec_no=7

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		101		4502535.81		36526		14359543		454756117				Number		1		101		101		101		101

		TOTOFFRCD		101		197.0693069		5		2181		19904				Earned_revenue		1		0.4378872		0.4378872		0.4378872		0.4378872

		DIRMKTG		101		265273.1		0		4903000		26792583				Program_rev_attendee		1		13.847868		13.847868		13.847868		13.847868

		MKTTOT		101		379334.03		0		6000720		38312737				Response_to_marketing_eff		1		2.1454866		2.1454866		2.1454866		2.1454866

		EXPNDPRCD		101		6797991.74		6950		181257628		686597166				Response_to_marketing_exp		1		1.500366		1.500366		1.500366		1.500366

		PHATTTOT		101		176805.59		200		3954625		17857365				Relational_revenue		1		0.0580045		0.0580045		0.0580045		0.0580045

		ENGAGCD		101		178918.9		210		3965398		18070809				Return_on_marketing		1		9.2296601		9.2296601		9.2296601		9.2296601

		ENGAGTOT		101		271529.21		210		12266663		27424450				Return_on_Total_Mktg		1		6.4544184		6.4544184		6.4544184		6.4544184

		MEMSUBINC		101		394314.05		0		7233000		39825719				Market_penetration		1		0.0397374		0.0397374		0.0397374		0.0397374

		PRGREVCD		101		2448380.53		0		75620968		247286434				Tot_market_penetration		1		0.0603058		0.0603058		0.0603058		0.0603058

		ERNNCAPCD		101		2976753.77		67		88255205		300652131				Revenue_per_offering		1		35293.62		35293.62		35293.62		35293.62

		OPUN		101		6955290.21		2130		172453493		702484311		35293.6249658064		People_per_offering		1		907.8983621		907.8983621		907.8983621		907.8983621

		OPTOTOFFRCD		101		197.0693069		5		2181		19904

		year=2014 sec_no=8														year=2014 sec_no=8

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		89		3563025.37		37582		14359543		317109258				Number		1		89		89		89		89

		TOTOFFRCD		89		60.5168539		1		797		5386				Earned_revenue		1		0.2745052		0.2745052		0.2745052		0.2745052

		DIRMKTG		89		88859.35		0		3045408		7908482				Program_rev_attendee		1		19.3098689		19.3098689		19.3098689		19.3098689

		MKTTOT		89		166403.1		0		7952513		14809876				Response_to_marketing_eff		1		7.0085253		7.0085253		7.0085253		7.0085253

		EXPNDPRCD		89		1945965.26		9154		104708486		173190908				Response_to_marketing_exp		1		3.7425564		3.7425564		3.7425564		3.7425564

		PHATTTOT		89		23742.96		238		710239		2113123				Relational_revenue		1		0.0451292		0.0451292		0.0451292		0.0451292

		ENGAGCD		89		24274.22		290		722802		2160406				Return_on_marketing		1		5.1595398		5.1595398		5.1595398		5.1595398

		ENGAGTOT		89		37494.4		371		1239121		3337002				Return_on_Total_Mktg		1		2.7551971		2.7551971		2.7551971		2.7551971

		MEMSUBINC		89		87819.79		0		2363553		7815961				Market_penetration		1		0.0068128		0.0068128		0.0068128		0.0068128

		PRGREVCD		89		458473.35		0		17646900		40804128				Tot_market_penetration		1		0.0105232		0.0105232		0.0105232		0.0105232

		ERNNCAPCD		89		534177.66		0		19364907		47541812				Revenue_per_offering		1		23187.08		23187.08		23187.08		23187.08

		OPUN		89		1403209.09		7981		56040232		124885609		23187.0792939552		People_per_offering		1		401.1151133		401.1151133		401.1151133		401.1151133

		OPTOTOFFRCD		89		60.5168539		1		797		5386

		year=2014 sec_no=9														year=2014 sec_no=9

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		68		2992108.19		36575		14359543		203463357				Number		1		68		68		68		68

		TOTOFFRCD		68		161.6911765		1		2123		10995				Earned_revenue		1		0.6296663		0.6296663		0.6296663		0.6296663

		DIRMKTG		68		485577.88		0		5646933		33019296				Program_rev_attendee		1		28.6009156		28.6009156		28.6009156		28.6009156

		MKTTOT		68		636161.81		0		8981796		43259003				Response_to_marketing_eff		1		5.6695191		5.6695191		5.6695191		5.6695191

		EXPNDPRCD		68		7653178.35		11993		135493279		520416128				Response_to_marketing_exp		1		4.3275044		4.3275044		4.3275044		4.3275044

		PHATTTOT		68		112207.37		0		948412		7630101				Relational_revenue		1		0.0439758		0.0439758		0.0439758		0.0439758

		ENGAGCD		68		113775.84		237		960756		7736757				Return_on_marketing		1		6.6091014		6.6091014		6.6091014		6.6091014

		ENGAGTOT		68		219862.03		237		7263750		14950618				Return_on_Total_Mktg		1		5.0446811		5.0446811		5.0446811		5.0446811

		MEMSUBINC		68		336554.41		0		4755967		22885700				Market_penetration		1		0.0380253		0.0380253		0.0380253		0.0380253

		PRGREVCD		68		3209233.46		0		44455871		218227875				Tot_market_penetration		1		0.0734806		0.0734806		0.0734806		0.0734806

		ERNNCAPCD		68		4818948.66		2500		78457485		327688509		0.2394270255		Revenue_per_offering		1		65203.51		65203.51		65203.51		65203.51

		OPUN		68		10542832.81		12430		248370887		716912631		65203.5135015546		People_per_offering		1		703.6613915		703.6613915		703.6613915		703.6613915

		OPTOTOFFRCD		68		161.6911765		1		2123		10995

		year=2014 sec_no=10														year=2014 sec_no=10

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		128		3083962.89		40710		14359543		394747250				Number		1		128		128		128		128

		TOTOFFRCD		128		36.609375		1		445		4686				Earned_revenue		1		0.4296768		0.4296768		0.4296768		0.4296768

		DIRMKTG		128		240642.41		0		4842932		30802228				Program_rev_attendee		1		37.7383606		37.7383606		37.7383606		37.7383606

		MKTTOT		128		338410.38		0		7080107		43316528				Response_to_marketing_eff		1		7.3973169		7.3973169		7.3973169		7.3973169

		EXPNDPRCD		128		4383358.36		13183		89355460		561069870				Response_to_marketing_exp		1		5.2602056		5.2602056		5.2602056		5.2602056

		PHATTTOT		128		45747.72		467		1089603		5855708				Relational_revenue		1		0.0998233		0.0998233		0.0998233		0.0998233				2728

		ENGAGCD		128		47042.76		769		1104381		6021473				Return_on_marketing		1		7.1743128		7.1743128		7.1743128		7.1743128				0.670694864

		ENGAGTOT		128		784891.58		800		51006134		100466122				Return_on_Total_Mktg		1		5.1016282		5.1016282		5.1016282		5.1016282				0.7622377622

		MEMSUBINC		128		437561.27		0		11144000		56007842				Market_penetration		1		0.015254		0.015254		0.015254		0.015254				0.5857142857

		PRGREVCD		128		1726443.91		0		38864879		220984820				Tot_market_penetration		1		0.2545075		0.2545075		0.2545075		0.2545075				0.6613333333

		ERNNCAPCD		128		1883427.6		1		42896769		241078733				Revenue_per_offering		1		123201.44		123201.44		123201.44		123201.44				0.6092436975

		OPUN		128		4510327.66		4380		98964458		577321940		123201.438429364		People_per_offering		1		1284.99		1284.99		1284.99		1284.99				0.6379310345

		OPTOTOFFRCD		128		36.609375		1		445		4686																		0.6227272727

																														0.6277777778

		year=2014 sec_no=11														year=2014 sec_no=11														0.7088607595

																														0.6395348837

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum				0.6444444444

		TOTPOP		427		4458836.98		28874		14359543		1903923392				Number		1		427		427		427		427

		TOTOFFRCD		427		38.1873536		1		707		16306				Earned_revenue		1		0.5482006		0.5482006		0.5482006		0.5482006

		DIRMKTG		427		240578.84		0		9384968		102727163				Program_rev_attendee		1		31.8139375		31.8139375		31.8139375		31.8139375

		MKTTOT		427		320025.48		0		10431238		136650881				Response_to_marketing_eff		1		8.2978679		8.2978679		8.2978679		8.2978679

		EXPNDPRCD		427		2538949.53		5200		51396498		1084131449				Response_to_marketing_exp		1		6.2379139		6.2379139		6.2379139		6.2379139

		PHATTTOT		427		38567.19		232		583995		16468192				Relational_revenue		1		0.1571524		0.1571524		0.1571524		0.1571524

		ENGAGCD		427		39683.48		273		586888		16944848				Return_on_marketing		1		5.1000925		5.1000925		5.1000925		5.1000925

		ENGAGTOT		427		44151.08		273		1037808		18852512				Return_on_Total_Mktg		1		3.8339894		3.8339894		3.8339894		3.8339894

		MEMSUBINC		427		399002.03		0		12532228		170373868				Market_penetration		1		0.0089		0.0089		0.0089		0.0089

		PRGREVCD		427		1226974.31		0		37714543		523918031				Tot_market_penetration		1		0.0099019		0.0099019		0.0099019		0.0099019

		ERNNCAPCD		427		1391853.62		0		43695764		594321497				Revenue_per_offering		1		69096.6		69096.6		69096.6		69096.6

		OPUN		427		2638616.22		2825		63186786		1126689128		69096.5979899691		People_per_offering		1		1039.18		1039.18		1039.18		1039.18

		OPTOTOFFRCD		427		38.1873536		1		707		16306

		year=2015 sec_no=0														year=2015 sec_no=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		3787779.48		138682		14445307		181813415				Number		1		48		48		48		48

		TOTOFFRCD		48		126.8333333		2		3918		6088				Earned_revenue		1		0.4578919		0.4578919		0.4578919		0.4578919

		DIRMKTG		48		68859.69		0		1167268		3305265				Program_rev_attendee		1		55.577438		55.577438		55.577438		55.577438

		MKTTOT		48		76534.6		0		1313167		3673661				Response_to_marketing_eff		1		6.9125112		6.9125112		6.9125112		6.9125112

		EXPNDPRCD		48		1503386.94		11828		17026495		72162573				Response_to_marketing_exp		1		6.2193222		6.2193222		6.2193222		6.2193222

		PHATTTOT		48		11071.9		45		102210		531451				Relational_revenue		1		0.1495231		0.1495231		0.1495231		0.1495231

		ENGAGCD		48		14927.15		131		209057		716503				Return_on_marketing		1		8.9362532		8.9362532		8.9362532		8.9362532

		ENGAGTOT		48		28245.69		131		364054		1355793				Return_on_Total_Mktg		1		8.0401226		8.0401226		8.0401226		8.0401226

		MEMSUBINC		48		224791.13		0		7157560		10789974				Market_penetration		1		0.0039409		0.0039409		0.0039409		0.0039409

		PRGREVCD		48		615347.6		0		9707154		29536685				Tot_market_penetration		1		0.0074571		0.0074571		0.0074571		0.0074571

		ERNNCAPCD		48		688388.77		33		9764507		33042661				Revenue_per_offering		1		11502.81		11502.81		11502.81		11502.81

		OPUN		48		1458940.31		14616		14250146		70029135		11502.8145365316		People_per_offering		1		117.6910315		117.6910315		117.6910315		117.6910315

		OPTOTOFFRCD		48		126.8333333		2		3918		6088

		year=2015 sec_no=1														year=2015 sec_no=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		189		3793729.14		32411		14445307		717014807				Number		1		189		189		189		189

		TOTOFFRCD		189		184.010582		1		6000		34778				Earned_revenue		1		0.6416983		0.6416983		0.6416983		0.6416983

		DIRMKTG		189		49445.11		0		865648		9345126				Program_rev_attendee		1		52.8993701		52.8993701		52.8993701		52.8993701

		MKTTOT		189		72001.99		0		1665064		13608376				Response_to_marketing_eff		1		3.9752134		3.9752134		3.9752134		3.9752134

		EXPNDPRCD		189		1618738.43		4616		39206298		305941564				Response_to_marketing_exp		1		2.7298533		2.7298533		2.7298533		2.7298533

		PHATTTOT		189		18112.74		15		295000		3423307				Relational_revenue		1		0.0071411		0.0071411		0.0071411		0.0071411

		ENGAGCD		189		20336.1		59		297024		3843523				Return_on_marketing		1		19.3780998		19.3780998		19.3780998		19.3780998

		ENGAGTOT		189		24014.7		59		297024		4538778				Return_on_Total_Mktg		1		13.3073031		13.3073031		13.3073031		13.3073031

		MEMSUBINC		189		11559.56		0		741078		2184756				Market_penetration		1		0.0053605		0.0053605		0.0053605		0.0053605

		PRGREVCD		189		958152.3		0		36085889		181090784				Tot_market_penetration		1		0.0063301		0.0063301		0.0063301		0.0063301

		ERNNCAPCD		189		1038741.7		0		39320051		196322182				Revenue_per_offering		1		9645.48		9645.48		9645.48		9645.48

		OPUN		187		1793543.65		2288		42136260		335392662		9645.4809181346		People_per_offering		1		110.5159296		110.5159296		110.5159296		110.5159296

		OPTOTOFFRCD		187		185.9465241		1		6000		34772

		year=2015 sec_no=2														year=2015 sec_no=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		72		3440209.63		45536		14445307		247695093				Number		1		72		72		72		72

		TOTOFFRCD		72		261.9861111		6		6629		18863				Earned_revenue		1		0.350881		0.350881		0.350881		0.350881

		DIRMKTG		72		479976.21		0		7366417		34558287				Program_rev_attendee		1		20.0762404		20.0762404		20.0762404		20.0762404

		MKTTOT		72		630854.31		0		7366417		45421510				Response_to_marketing_eff		1		2.6790024		2.6790024		2.6790024		2.6790024

		EXPNDPRCD		72		17748102.14		49629		442519068		1277863354				Response_to_marketing_exp		1		2.0382795		2.0382795		2.0382795		2.0382795

		PHATTTOT		72		235481.06		60		6326932		16954636				Relational_revenue		1		0.0614903		0.0614903		0.0614903		0.0614903

		ENGAGCD		72		241957.65		218		6469095		17420951				Return_on_marketing		1		9.8496013		9.8496013		9.8496013		9.8496013

		ENGAGTOT		72		274319.28		218		6469095		19750988				Return_on_Total_Mktg		1		7.4939241		7.4939241		7.4939241		7.4939241

		MEMSUBINC		72		1091336.39		0		29766429		78576220				Market_penetration		1		0.0703322		0.0703322		0.0703322		0.0703322

		PRGREVCD		72		4727574.29		805		155231494		340385349				Tot_market_penetration		1		0.0797391		0.0797391		0.0797391		0.0797391

		ERNNCAPCD		72		6227472.69		1273		220002623		448378034				Revenue_per_offering		1		58240.8		58240.8		58240.8		58240.8

		OPUN		72		15258280.47		52160		310404918		1098596194		58240.7991245609		People_per_offering		1		923.5514499		923.5514499		923.5514499		923.5514499

		OPTOTOFFRCD		72		261.9861111		6		6629		18863

		year=2015 sec_no=3														year=2015 sec_no=3

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		398		3081729.59		27253		14445307		1226528376				Number		1		398		398		398		398

		TOTOFFRCD		398		133.298995		1		7530		53053				Earned_revenue		1		0.4195598		0.4195598		0.4195598		0.4195598

		DIRMKTG		398		46858.82		0		1107283		18649810				Program_rev_attendee		1		5.1551526		5.1551526		5.1551526		5.1551526

		MKTTOT		398		58525.46		0		1107283		23293133				Response_to_marketing_eff		1		1.4178162		1.4178162		1.4178162		1.4178162

		EXPNDPRCD		398		728472.65		6857		21912408		289932115				Response_to_marketing_exp		1		1.1351844		1.1351844		1.1351844		1.1351844

		PHATTTOT		398		41278.6		0		1975000		16428881				Relational_revenue		1		0.0252124		0.0252124		0.0252124		0.0252124

		ENGAGCD		398		42235.68		12		1976235		16809802				Return_on_marketing		1		4.5412467		4.5412467		4.5412467		4.5412467

		ENGAGTOT		398		54450.74		51		1976235		21671396				Return_on_Total_Mktg		1		3.635981		3.635981		3.635981		3.635981

		MEMSUBINC		398		18366.55		0		833658		7309888				Market_penetration		1		0.0137052		0.0137052		0.0137052		0.0137052

		PRGREVCD		398		212797.46		0		10386099		84693388				Tot_market_penetration		1		0.0176689		0.0176689		0.0176689		0.0176689

		ERNNCAPCD		398		305637.85		0		17389546		121643864				Revenue_per_offering		1		5689.72		5689.72		5689.72		5689.72

		OPUN		396		762135.71		8444		23731076		301805740		5689.7244037312		People_per_offering		1		316.8492262		316.8492262		316.8492262		316.8492262

		OPTOTOFFRCD		396		133.9494949		1		7530		53044

		year=2015 sec_no=4														year=2015 sec_no=4

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		165		4129226.05		17277		14445307		681322298				Number		1		165		165		165		165

		TOTOFFRCD		165		72.3090909		1		653		11931				Earned_revenue		1		0.5882425		0.5882425		0.5882425		0.5882425

		DIRMKTG		165		163113.25		0		4862623		26913686				Program_rev_attendee		1		44.6535264		44.6535264		44.6535264		44.6535264

		MKTTOT		165		207076.68		0		6566187		34167653				Response_to_marketing_eff		1		9.6014555		9.6014555		9.6014555		9.6014555

		EXPNDPRCD		165		1887192.66		2718		82587282		311386789				Response_to_marketing_exp		1		7.5630175		7.5630175		7.5630175		7.5630175

		PHATTTOT		165		21567.22		22		368259		3558591				Relational_revenue		1		0.055978		0.055978		0.055978		0.055978

		ENGAGCD		165		22027.5		74		370055		3634537				Return_on_marketing		1		5.9041945		5.9041945		5.9041945		5.9041945

		ENGAGTOT		165		136114.35		74		13835354		22458867				Return_on_Total_Mktg		1		4.6507039		4.6507039		4.6507039		4.6507039

		MEMSUBINC		165		105641.27		0		6663589		17430809				Market_penetration		1		0.0053345		0.0053345		0.0053345		0.0053345

		PRGREVCD		165		963052.35		0		34143764		158903637				Tot_market_penetration		1		0.0329636		0.0329636		0.0329636		0.0329636

		ERNNCAPCD		165		1110126.95		0		47649738		183170947				Revenue_per_offering		1		27049.98		27049.98		27049.98		27049.98

		OPUN		165		1955959.26		6480		75698336		322733278		27049.9771972655		People_per_offering		1		304.6297041		304.6297041		304.6297041		304.6297041

		OPTOTOFFRCD		165		72.3090909		1		653		11931

		year=2015 sec_no=5														year=2015 sec_no=5

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		308		3666706.62		37507		14445307		1129345640				Number		1		308		308		308		308

		TOTOFFRCD		308		30.8701299		1		588		9508				Earned_revenue		1		0.404993		0.404993		0.404993		0.404993

		DIRMKTG		308		41927.86		0		903159		12913782				Program_rev_attendee		1		11.7043302		11.7043302		11.7043302		11.7043302

		MKTTOT		308		50379.46		0		1656177		15516874				Response_to_marketing_eff		1		3.2778308		3.2778308		3.2778308		3.2778308

		EXPNDPRCD		308		482325.92		8214		14077922		148556383				Response_to_marketing_exp		1		2.7279459		2.7279459		2.7279459		2.7279459

		PHATTTOT		308		15369.76		0		636600		4733885				Relational_revenue		1		0.0448482		0.0448482		0.0448482		0.0448482

		ENGAGCD		308		15835.43		95		636809		4877311				Return_on_marketing		1		4.2905288		4.2905288		4.2905288		4.2905288

		ENGAGTOT		308		74499.24		95		5353556		22945766				Return_on_Total_Mktg		1		3.5707548		3.5707548		3.5707548		3.5707548

		MEMSUBINC		308		21631.44		0		581971		6662484				Market_penetration		1		0.0043187		0.0043187		0.0043187		0.0043187

		PRGREVCD		308		179892.7		0		6566168		55406953				Tot_market_penetration		1		0.0203178		0.0203178		0.0203178		0.0203178

		ERNNCAPCD		308		195338.6		0		7908938		60164288				Revenue_per_offering		1		16724.83		16724.83		16724.83		16724.83

		OPUN		306		519508.24		9473		18718225		158969522		16724.8312947633		People_per_offering		1		512.9691838		512.9691838		512.9691838		512.9691838

		OPTOTOFFRCD		306		31.0620915		1		588		9505

		year=2015 sec_no=6														year=2015 sec_no=6

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		3662268.33		60676		14445307		146490733				Number		1		40		40		40		40

		TOTOFFRCD		40		39.625		2		591		1585				Earned_revenue		1		0.4240885		0.4240885		0.4240885		0.4240885

		DIRMKTG		40		460560.75		50		4694076		18422430				Program_rev_attendee		1		60.3354164		60.3354164		60.3354164		60.3354164

		MKTTOT		40		628099.75		50		6157065		25123990				Response_to_marketing_eff		1		16.8295926		16.8295926		16.8295926		16.8295926

		EXPNDPRCD		40		6986678.05		45155		79320523		279467122				Response_to_marketing_exp		1		12.3404758		12.3404758		12.3404758		12.3404758

		PHATTTOT		40		37321.15		116		385580		1492846				Relational_revenue		1		0.1564107		0.1564107		0.1564107		0.1564107

		ENGAGCD		40		39055.7		316		394650		1562228				Return_on_marketing		1		4.8892293		4.8892293		4.8892293		4.8892293

		ENGAGTOT		40		566796.93		316		16894650		22671877				Return_on_Total_Mktg		1		3.5850788		3.5850788		3.5850788		3.5850788

		MEMSUBINC		40		1092791.1		0		14414624		43711644				Market_penetration		1		0.0106643		0.0106643		0.0106643		0.0106643

		PRGREVCD		40		2251787.13		6200		28222961		90071485				Tot_market_penetration		1		0.1547666		0.1547666		0.1547666		0.1547666

		ERNNCAPCD		40		2962969.88		6200		43957628		118518795				Revenue_per_offering		1		188212.33		188212.33		188212.33		188212.33

		OPUN		40		7457913.55		45155		93426385		298316542		188212.329337539		People_per_offering		1		985.6328076		985.6328076		985.6328076		985.6328076

		OPTOTOFFRCD		40		39.625		2		591		1585

		year=2015 sec_no=7														year=2015 sec_no=7

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		101		4528578.97		36579		14445307		457386476				Number		1		101		101		101		101

		TOTOFFRCD		101		193.0792079		2		2226		19501				Earned_revenue		1		0.4565549		0.4565549		0.4565549		0.4565549

		DIRMKTG		101		287032.8		0		5061000		28990313				Program_rev_attendee		1		14.1567944		14.1567944		14.1567944		14.1567944

		MKTTOT		101		399788.53		0		6387010		40378642				Response_to_marketing_eff		1		2.1936034		2.1936034		2.1936034		2.1936034

		EXPNDPRCD		101		6948056.62		3660		177285707		701753719				Response_to_marketing_exp		1		1.5749229		1.5749229		1.5749229		1.5749229

		PHATTTOT		101		182251.97		45		4118366		18407449				Relational_revenue		1		0.0577986		0.0577986		0.0577986		0.0577986

		ENGAGCD		101		185455.79		165		4129071		18731035				Return_on_marketing		1		8.9888809		8.9888809		8.9888809		8.9888809

		ENGAGTOT		101		277910.06		205		12643309		28068916				Return_on_Total_Mktg		1		6.453671		6.453671		6.453671		6.453671

		MEMSUBINC		101		401588.07		0		6933000		40560395				Market_penetration		1		0.0409523		0.0409523		0.0409523		0.0409523

		PRGREVCD		101		2580103.67		0		78758778		260590471				Tot_market_penetration		1		0.061368		0.061368		0.061368		0.061368

		ERNNCAPCD		101		3172169.53		0		92158751		320389123				Revenue_per_offering		1		38096.73		38096.73		38096.73		38096.73

		OPUN		101		7355686.83		5958		183382304		742924370		38096.7319578485		People_per_offering		1		960.5166402		960.5166402		960.5166402		960.5166402

		OPTOTOFFRCD		101		193.0792079		2		2226		19501

		year=2015 sec_no=8														year=2015 sec_no=8

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		89		3589853.64		37507		14445307		319496974				Number		1		89		89		89		89

		TOTOFFRCD		89		81.8314607		1		982		7283				Earned_revenue		1		0.4188471		0.4188471		0.4188471		0.4188471

		DIRMKTG		89		102542.4		0		3246251		9126274				Program_rev_attendee		1		24.2993087		24.2993087		24.2993087		24.2993087

		MKTTOT		89		182722.43		0		8553008		16262296				Response_to_marketing_eff		1		8.2190258		8.2190258		8.2190258		8.2190258

		EXPNDPRCD		89		1486566.98		5100		61101075		132304461				Response_to_marketing_exp		1		4.6124534		4.6124534		4.6124534		4.6124534

		PHATTTOT		89		22231.64		112		744945		1978616				Relational_revenue		1		0.0598432		0.0598432		0.0598432		0.0598432

		ENGAGCD		89		22912.87		164		758348		2039245				Return_on_marketing		1		5.2681961		5.2681961		5.2681961		5.2681961

		ENGAGTOT		89		34850.87		267		1708539		3101727				Return_on_Total_Mktg		1		2.9564707		2.9564707		2.9564707		2.9564707

		MEMSUBINC		89		88960.93		0		2498937		7917523				Market_penetration		1		0.0063827		0.0063827		0.0063827		0.0063827

		PRGREVCD		89		540213.49		0		22615849		48079001				Tot_market_penetration		1		0.0097082		0.0097082		0.0097082		0.0097082

		ERNNCAPCD		89		622644.34		0		24462986		55415346				Revenue_per_offering		1		17848.74		17848.74		17848.74		17848.74

		OPUN		89		1460588.48		5520		60012651		129992375		17848.7401728612		People_per_offering		1		280.0006865		280.0006865		280.0006865		280.0006865

		OPTOTOFFRCD		89		81.8314607		1		982		7283

		year=2015 sec_no=9														year=2015 sec_no=9

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		68		3006789.74		36412		14445307		204461702				Number		1		68		68		68		68

		TOTOFFRCD		68		145.6323529		4		1540		9903				Earned_revenue		1		0.5963952		0.5963952		0.5963952		0.5963952

		DIRMKTG		68		478015.59		0		4549627		32505060				Program_rev_attendee		1		28.238478		28.238478		28.238478		28.238478

		MKTTOT		68		621872.19		0		6791906		42287309				Response_to_marketing_eff		1		5.0049892		5.0049892		5.0049892		5.0049892

		EXPNDPRCD		68		8421670.54		16530		162171521		572673597				Response_to_marketing_exp		1		3.8471938		3.8471938		3.8471938		3.8471938

		PHATTTOT		68		124250.46		0		1493828		8449031				Relational_revenue		1		0.0392894		0.0392894		0.0392894		0.0392894

		ENGAGCD		68		132390.25		80		1934689		9002537				Return_on_marketing		1		7.3400196		7.3400196		7.3400196		7.3400196

		ENGAGTOT		68		311152.1		80		10664169		21158343				Return_on_Total_Mktg		1		5.6420657		5.6420657		5.6420657		5.6420657

		MEMSUBINC		68		330882.32		0		4914415		22499998				Market_penetration		1		0.0440304		0.0440304		0.0440304		0.0440304

		PRGREVCD		68		3508643.76		0		51915311		238587776				Tot_market_penetration		1		0.1034832		0.1034832		0.1034832		0.1034832

		ERNNCAPCD		68		5022643.99		5573		80379173		341539791		0.2353435094		Revenue_per_offering		1		60687.44		60687.44		60687.44		60687.44

		OPUN		68		8838054.51		16719		181779580		600987707		60687.4388417575		People_per_offering		1		909.0716954		909.0716954		909.0716954		909.0716954

		OPTOTOFFRCD		68		145.6323529		4		1540		9903

		year=2015 sec_no=10														year=2015 sec_no=10

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		128		3103412.6		40374		14445307		397236813				Number		1		128		128		128		128

		TOTOFFRCD		128		36.4375		1		358		4664				Earned_revenue		1		0.3987519		0.3987519		0.3987519		0.3987519

		DIRMKTG		128		315334.07		0		7744989		40362761				Program_rev_attendee		1		43.7489149		43.7489149		43.7489149		43.7489149

		MKTTOT		128		350955.78		0		7744989		44922340				Response_to_marketing_eff		1		8.5777391		8.5777391		8.5777391		8.5777391

		EXPNDPRCD		128		4689549.46		19228		92044354		600262331				Response_to_marketing_exp		1		7.7071059		7.7071059		7.7071059		7.7071059

		PHATTTOT		128		40914.72		69		1039664		5237084				Relational_revenue		1		0.1030577		0.1030577		0.1030577		0.1030577

		ENGAGCD		128		43116.28		594		1061628		5518884				Return_on_marketing		1		5.6764388		5.6764388		5.6764388		5.6764388

		ENGAGTOT		128		1001710.45		1008		50006389		128218937				Return_on_Total_Mktg		1		5.1002851		5.1002851		5.1002851		5.1002851

		MEMSUBINC		128		483294.09		0		11232000		61861644				Market_penetration		1		0.0138932		0.0138932		0.0138932		0.0138932

		PRGREVCD		128		1789974.55		0		40423402		229116742				Tot_market_penetration		1		0.3227771		0.3227771		0.3227771		0.3227771

		ERNNCAPCD		128		1869966.8		68		42210469		239355750				Revenue_per_offering		1		121294.35		121294.35		121294.35		121294.35

		OPUN		128		4419662.89		22155		90681184		565716850		121294.350325901		People_per_offering		1		1183.29		1183.29		1183.29		1183.29

		OPTOTOFFRCD		128		36.4375		1		358		4664

		year=2015 sec_no=11														year=2015 sec_no=11

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		427		4483672.68		28705		14445307		1914528233				Number		1		427		427		427		427

		TOTOFFRCD		427		50.0163934		1		813		21357				Earned_revenue		1		0.5495708		0.5495708		0.5495708		0.5495708

		DIRMKTG		427		249078.79		0		8414326		106356642				Program_rev_attendee		1		33.7685514		33.7685514		33.7685514		33.7685514

		MKTTOT		427		321459.12		0		9220156		137263045				Response_to_marketing_eff		1		8.4188485		8.4188485		8.4188485		8.4188485

		EXPNDPRCD		427		2672365.44		2866		66698168		1141100042				Response_to_marketing_exp		1		6.5232449		6.5232449		6.5232449		6.5232449

		PHATTTOT		427		38183.26		80		677199		16304254				Relational_revenue		1		0.1484755		0.1484755		0.1484755		0.1484755

		ENGAGCD		427		39314.42		130		680287		16787258				Return_on_marketing		1		5.1766493		5.1766493		5.1766493		5.1766493

		ENGAGTOT		427		58041.91		130		4994387		24783894				Return_on_Total_Mktg		1		4.0110653		4.0110653		4.0110653		4.0110653

		MEMSUBINC		427		396780.83		-40		14440351		169425416				Market_penetration		1		0.0087684		0.0087684		0.0087684		0.0087684

		PRGREVCD		427		1289393.54		0		52058817		550571040				Tot_market_penetration		1		0.0129452		0.0129452		0.0129452		0.0129452

		ERNNCAPCD		427		1468654.14		0		60665424		627115316				Revenue_per_offering		1		56528.31		56528.31		56528.31		56528.31

		OPUN		427		2827341.97		3210		76244019		1207275021		56528.3055775069		People_per_offering		1		786.0307159		786.0307159		786.0307159		786.0307159

		OPTOTOFFRCD		427		50.0163934		1		813		21357

		year=2016 sec_no=0														year=2016 sec_no=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		3801942.75		140079		14500575		182493252				Number		1		48		48		48		48

		TOTOFFRCD		48		55.0208333		1		367		2641				Earned_revenue		1		0.4803351		0.4803351		0.4803351		0.4803351

		DIRMKTG		48		56650.1		0		1018454		2719205				Program_rev_attendee		1		58.6174636		58.6174636		58.6174636		58.6174636

		MKTTOT		48		59602.79		0		1018454		2860934				Response_to_marketing_eff		1		5.1789297		5.1789297		5.1789297		5.1789297

		EXPNDPRCD		48		1518582.44		8010		17954793		72891957				Response_to_marketing_exp		1		4.9223686		4.9223686		4.9223686		4.9223686

		PHATTTOT		48		11508.71		56		104746		552418				Relational_revenue		1		0.152986		0.152986		0.152986		0.152986

		ENGAGCD		48		16577.73		419		209973		795731				Return_on_marketing		1		11.9083857		11.9083857		11.9083857		11.9083857

		ENGAGTOT		48		16577.73		419		209973		795731				Return_on_Total_Mktg		1		11.3184512		11.3184512		11.3184512		11.3184512

		MEMSUBINC		48		232321.79		0		7268492		11151446				Market_penetration		1		0.0043603		0.0043603		0.0043603		0.0043603

		PRGREVCD		48		674611.29		0		10880852		32381342				Tot_market_penetration		1		0.0043603		0.0043603		0.0043603		0.0043603

		ERNNCAPCD		48		729428.5		1447		10942918		35012568				Revenue_per_offering		1		26658.73		26658.73		26658.73		26658.73

		OPUN		47		1497426.34		9414		14707003		70379038		26658.726491419		People_per_offering		1		301.2991291		301.2991291		301.2991291		301.2991291

		OPTOTOFFRCD		47		56.1702128		2		367		2640

		year=2016 sec_no=1														year=2016 sec_no=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		189		3811983.92		32267		14500575		720464960				Number		1		189		189		189		189

		TOTOFFRCD		189		151.8624339		1		4433		28702				Earned_revenue		1		0.6659359		0.6659359		0.6659359		0.6659359

		DIRMKTG		189		55594.08		0		1500000		10507281				Program_rev_attendee		1		61.2866298		61.2866298		61.2866298		61.2866298

		MKTTOT		189		57337.52		0		1500000		10836792				Response_to_marketing_eff		1		3.384414		3.384414		3.384414		3.384414

		EXPNDPRCD		189		1718946.03		3930		41844798		324880800				Response_to_marketing_exp		1		3.2815051		3.2815051		3.2815051		3.2815051

		PHATTTOT		189		16941.64		60		237800		3201970				Relational_revenue		1		0.0068503		0.0068503		0.0068503		0.0068503

		ENGAGCD		189		22984.45		204		476077		4344061				Return_on_marketing		1		18.6763778		18.6763778		18.6763778		18.6763778

		ENGAGTOT		189		24016.16		204		476077		4539055				Return_on_Total_Mktg		1		18.108491		18.108491		18.108491		18.108491

		MEMSUBINC		189		11775.28		0		731870		2225528				Market_penetration		1		0.0060295		0.0060295		0.0060295		0.0060295

		PRGREVCD		189		1038296.03		0		38125778		196237950				Tot_market_penetration		1		0.0063002		0.0063002		0.0063002		0.0063002

		ERNNCAPCD		189		1144707.84		0		41761070		216349781				Revenue_per_offering		1		12291.55		12291.55		12291.55		12291.55

		OPUN		188		1876422.3		3930		41136354		352767393		12291.5467709495		People_per_offering		1		151.3504634		151.3504634		151.3504634		151.3504634

		OPTOTOFFRCD		188		152.6595745		1		4433		28700

		year=2016 sec_no=2														year=2016 sec_no=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		72		3455043.63		45440		14500575		248763141				Number		1		72		72		72		72

		TOTOFFRCD		72		216.0694444		5		6034		15557				Earned_revenue		1		0.326636		0.326636		0.326636		0.326636

		DIRMKTG		72		525742.97		0		6887467		37853494				Program_rev_attendee		1		30.2763955		30.2763955		30.2763955		30.2763955

		MKTTOT		72		552430.15		0		6887467		39774971				Response_to_marketing_eff		1		3.2785051		3.2785051		3.2785051		3.2785051

		EXPNDPRCD		72		21241976.32		55279		586787242		1529422295				Response_to_marketing_exp		1		3.1201248		3.1201248		3.1201248		3.1201248

		PHATTTOT		72		168500.63		579		1427982		12132045				Relational_revenue		1		0.0540553		0.0540553		0.0540553		0.0540553

		ENGAGCD		72		188723.14		968		1515671		13588066				Return_on_marketing		1		9.7035849		9.7035849		9.7035849		9.7035849

		ENGAGTOT		72		200377.53		968		1515671		14427182				Return_on_Total_Mktg		1		9.2348174		9.2348174		9.2348174		9.2348174

		MEMSUBINC		72		1148242.22		0		28964980		82673440				Market_penetration		1		0.0546225		0.0546225		0.0546225		0.0546225

		PRGREVCD		72		5101591.57		2121		149502280		367314593				Tot_market_penetration		1		0.0579957		0.0579957		0.0579957		0.0579957

		ERNNCAPCD		72		6938393.83		2321		246123044		499564356				Revenue_per_offering		1		78250.47		78250.47		78250.47		78250.47

		OPUN		72		16907534.94		36447		389778324		1217342516		78250.4670521567		People_per_offering		1		873.4374237		873.4374237		873.4374237		873.4374237

		OPTOTOFFRCD		72		216.0694444		5		6034		15557

		year=2016 sec_no=3														year=2016 sec_no=3

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		398		3094666.87		27450		14500575		1231677414				Number		1		398		398		398		398

		TOTOFFRCD		398		122.0854271		1		7530		48590				Earned_revenue		1		0.4386927		0.4386927		0.4386927		0.4386927

		DIRMKTG		398		34016.64		0		838463		13538622				Program_rev_attendee		1		6.219532		6.219532		6.219532		6.219532

		MKTTOT		398		39259.94		0		1178456		15625457				Response_to_marketing_eff		1		0.9421025		0.9421025		0.9421025		0.9421025

		EXPNDPRCD		398		764259.03		5648		20872157		304175094				Response_to_marketing_exp		1		0.8162814		0.8162814		0.8162814		0.8162814

		PHATTTOT		398		41672.69		0		1649048		16585729				Relational_revenue		1		0.0247927		0.0247927		0.0247927		0.0247927

		ENGAGCD		398		44924.87		81		1652380		17880097				Return_on_marketing		1		7.619348		7.619348		7.619348		7.619348

		ENGAGTOT		398		53392.01		81		2015025		21250020				Return_on_Total_Mktg		1		6.6017571		6.6017571		6.6017571		6.6017571

		MEMSUBINC		398		18948.08		0		970852		7541334				Market_penetration		1		0.0145169		0.0145169		0.0145169		0.0145169

		PRGREVCD		398		259184.6		0		10046574		103155472				Tot_market_penetration		1		0.0172529		0.0172529		0.0172529		0.0172529

		ERNNCAPCD		398		335274.83		0		15801188		133439383				Revenue_per_offering		1		6405.54		6405.54		6405.54		6405.54

		OPUN		395		787865.66		8068		21322841		311206937		6405.5437095484		People_per_offering		1		367.9789463		367.9789463		367.9789463		367.9789463

		OPTOTOFFRCD		395		122.9974684		1		7530		48584

		year=2016 sec_no=4														year=2016 sec_no=4

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		165		4146579.12		17312		14500575		684185555				Number		1		165		165		165		165

		TOTOFFRCD		165		86.0181818		1		7005		14193				Earned_revenue		1		0.5703663		0.5703663		0.5703663		0.5703663

		DIRMKTG		165		160425.75		0		5032095		26470248				Program_rev_attendee		1		51.8346124		51.8346124		51.8346124		51.8346124

		MKTTOT		165		180168.63		0		6166874		29727824				Response_to_marketing_eff		1		8.5350737		8.5350737		8.5350737		8.5350737

		EXPNDPRCD		165		2000751.93		4045		85054988		330124069				Response_to_marketing_exp		1		7.5998001		7.5998001		7.5998001		7.5998001

		PHATTTOT		165		21109.21		20		532248		3483019				Relational_revenue		1		0.0530642		0.0530642		0.0530642		0.0530642

		ENGAGCD		165		25224.34		98		730221		4162016				Return_on_marketing		1		6.8205232		6.8205232		6.8205232		6.8205232

		ENGAGTOT		165		148291.35		98		20029187		24468072				Return_on_Total_Mktg		1		6.07313		6.07313		6.07313		6.07313

		MEMSUBINC		165		106168.31		0		7078926		17517771				Market_penetration		1		0.0060832		0.0060832		0.0060832		0.0060832

		PRGREVCD		165		1094187.52		0		47751893		180540940				Tot_market_penetration		1		0.0357623		0.0357623		0.0357623		0.0357623

		ERNNCAPCD		165		1141161.39		0		47883597		188291630		0.2543054994		Revenue_per_offering		1		23492.99		23492.99		23492.99		23492.99

		OPUN		164		2033003.21		4180		85506992		333412527		23492.9908616431		People_per_offering		1		293.2442753		293.2442753		293.2442753		293.2442753

		OPTOTOFFRCD		164		86.5365854		1		7005		14192

		year=2016 sec_no=5														year=2016 sec_no=5

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		308		3684179.82		37204		14500575		1134727384				Number		1		308		308		308		308

		TOTOFFRCD		308		30.0681818		1		1776		9261				Earned_revenue		1		0.4140895		0.4140895		0.4140895		0.4140895

		DIRMKTG		308		36551.7		0		1521174		11257924				Program_rev_attendee		1		11.3938683		11.3938683		11.3938683		11.3938683

		MKTTOT		308		39614.61		0		1521174		12201300				Response_to_marketing_eff		1		2.3080948		2.3080948		2.3080948		2.3080948

		EXPNDPRCD		308		499072.33		10165		15471673		153714278				Response_to_marketing_exp		1		2.1296383		2.1296383		2.1296383		2.1296383

		PHATTTOT		308		17163.34		64		536143		5286308				Relational_revenue		1		0.0418527		0.0418527		0.0418527		0.0418527

		ENGAGCD		308		22158.02		166		1065124		6824669				Return_on_marketing		1		5.3501424		5.3501424		5.3501424		5.3501424

		ENGAGTOT		308		87170.76		166		7605151		26848594				Return_on_Total_Mktg		1		4.9364819		4.9364819		4.9364819		4.9364819

		MEMSUBINC		308		20887.53		0		530262		6433358				Market_penetration		1		0.0060144		0.0060144		0.0060144		0.0060144

		PRGREVCD		308		195556.81		0		9063566		60231497				Tot_market_penetration		1		0.0236608		0.0236608		0.0236608		0.0236608

		ERNNCAPCD		308		206660.6		0		10091257		63651464				Revenue_per_offering		1		17800.65		17800.65		17800.65		17800.65

		OPUN		301		545965.48		9196		16654610		164335608		17800.6509666236		People_per_offering		1		736.92571		736.92571		736.92571		736.92571

		OPTOTOFFRCD		301		30.6710963		1		1776		9232

		year=2016 sec_no=6														year=2016 sec_no=6

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		3682475.6		60343		14500575		147299024				Number		1		40		40		40		40

		TOTOFFRCD		40		20.5		2		137		820				Earned_revenue		1		0.3264159		0.3264159		0.3264159		0.3264159

		DIRMKTG		40		532182.7		15		4823646		21287308				Program_rev_attendee		1		66.8369034		66.8369034		66.8369034		66.8369034

		MKTTOT		40		648545.3		15		6667201		25941812				Response_to_marketing_eff		1		18.9499869		18.9499869		18.9499869		18.9499869

		EXPNDPRCD		40		7402997.03		41260		85551434		296119881				Response_to_marketing_exp		1		15.5499627		15.5499627		15.5499627		15.5499627

		PHATTTOT		40		34224.05		238		363882		1368962				Relational_revenue		1		0.1444013		0.1444013		0.1444013		0.1444013

		ENGAGCD		40		41019.28		591		442777		1640771				Return_on_marketing		1		4.2982035		4.2982035		4.2982035		4.2982035

		ENGAGTOT		40		555359.2		591		17202777		22214368				Return_on_Total_Mktg		1		3.5270158		3.5270158		3.5270158		3.5270158

		MEMSUBINC		40		1069002.6		0		13880163		42760104				Market_penetration		1		0.011139		0.011139		0.011139		0.011139

		PRGREVCD		40		2287429.53		3096		29714146		91497181				Tot_market_penetration		1		0.1508114		0.1508114		0.1508114		0.1508114

		ERNNCAPCD		40		2416455.88		3096		30987365		96658235				Revenue_per_offering		1		362145.42		362145.42		362145.42		362145.42

		OPUN		40		7423981.2		41969		81215921		296959248		362145.424390244		People_per_offering		1		2000.94		2000.94		2000.94		2000.94

		OPTOTOFFRCD		40		20.5		2		137		820

		year=2016 sec_no=7														year=2016 sec_no=7

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		101		4547690.44		36644		14500575		459316734				Number		1		101		101		101		101

		TOTOFFRCD		101		167.0594059		4		2144		16873				Earned_revenue		1		0.4277346		0.4277346		0.4277346		0.4277346

		DIRMKTG		101		342883.96		277		7621673		34631280				Program_rev_attendee		1		14.6867376		14.6867376		14.6867376		14.6867376

		MKTTOT		101		358356.04		277		7621673		36193960				Response_to_marketing_eff		1		1.8666915		1.8666915		1.8666915		1.8666915

		EXPNDPRCD		101		7606359.01		4320		225052206		768242260				Response_to_marketing_exp		1		1.7860968		1.7860968		1.7860968		1.7860968

		PHATTTOT		101		191973.89		5		4311057		19389363				Relational_revenue		1		0.0534938		0.0534938		0.0534938		0.0534938

		ENGAGCD		101		215831.15		23		4322351		21798946				Return_on_marketing		1		8.2228115		8.2228115		8.2228115		8.2228115

		ENGAGTOT		101		265337.09		123		6112161		26799046				Return_on_Total_Mktg		1		7.8677903		7.8677903		7.8677903		7.8677903

		MEMSUBINC		101		406893.11		0		7710000		41096204				Market_penetration		1		0.0474595		0.0474595		0.0474595		0.0474595

		PRGREVCD		101		2819470.16		0		78011945		284766486				Tot_market_penetration		1		0.0583455		0.0583455		0.0583455		0.0583455

		ERNNCAPCD		101		3253502.97		0		90000586		328603800				Revenue_per_offering		1		45950.7		45950.7		45950.7		45950.7

		OPUN		101		7676497.3		22764		200087099		775326227		45950.7039345936		People_per_offering		1		1291.94		1291.94		1291.94		1291.94

		OPTOTOFFRCD		101		167.0594059		4		2144		16873

		year=2016 sec_no=8														year=2016 sec_no=8

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		89		3610444.55		37204		14500575		321329565				Number		1		89		89		89		89

		TOTOFFRCD		89		56.8426966		1		663		5059				Earned_revenue		1		0.4025985		0.4025985		0.4025985		0.4025985

		DIRMKTG		89		164714.28		0		8306504		14659571				Program_rev_attendee		1		21.0104973		21.0104973		21.0104973		21.0104973

		MKTTOT		89		172276.09		0		8306504		15332572				Response_to_marketing_eff		1		7.101931		7.101931		7.101931		7.101931

		EXPNDPRCD		89		1509835.42		11741		58629602		134375352				Response_to_marketing_exp		1		6.7902021		6.7902021		6.7902021		6.7902021

		PHATTTOT		89		24257.64		17		699994		2158930				Relational_revenue		1		0.0420468		0.0420468		0.0420468		0.0420468

		ENGAGCD		89		29587.02		148		741923		2633245				Return_on_marketing		1		3.0942374		3.0942374		3.0942374		3.0942374

		ENGAGTOT		89		30087.02		148		741923		2677745				Return_on_Total_Mktg		1		2.9584203		2.9584203		2.9584203		2.9584203

		MEMSUBINC		89		63483.72		0		1510000		5650051				Market_penetration		1		0.0081948		0.0081948		0.0081948		0.0081948

		PRGREVCD		89		509665.09		0		19601829		45360193				Tot_market_penetration		1		0.0083333		0.0083333		0.0083333		0.0083333

		ERNNCAPCD		89		607857.47		0		21743177		54099315				Revenue_per_offering		1		27520.03		27520.03		27520.03		27520.03

		OPUN		89		1564312.65		11789		58314692		139223826		27520.0288439518		People_per_offering		1		520.5070172		520.5070172		520.5070172		520.5070172

		OPTOTOFFRCD		89		56.8426966		1		663		5059

		year=2016 sec_no=9														year=2016 sec_no=9

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		68		3017226.1		36225		14500575		205171375				Number		1		68		68		68		68

		TOTOFFRCD		68		124.2352941		5		1122		8448				Earned_revenue		1		0.607439		0.607439		0.607439		0.607439

		DIRMKTG		68		577625.6		0		8117242		39278541				Program_rev_attendee		1		36.2912354		36.2912354		36.2912354		36.2912354

		MKTTOT		68		664853.87		0		8117242		45210063				Response_to_marketing_eff		1		6.1322534		6.1322534		6.1322534		6.1322534

		EXPNDPRCD		68		8899058.84		40164		158814435		605136001				Response_to_marketing_exp		1		5.327707		5.327707		5.327707		5.327707

		PHATTTOT		68		108419.18		2066		1087347		7372504				Relational_revenue		1		0.0484664		0.0484664		0.0484664		0.0484664

		ENGAGCD		68		115505.41		2394		1117665		7854368				Return_on_marketing		1		6.8117927		6.8117927		6.8117927		6.8117927

		ENGAGTOT		68		310583.4		2394		12418532		21119671				Return_on_Total_Mktg		1		5.9180912		5.9180912		5.9180912		5.9180912

		MEMSUBINC		68		431305.24		0		6934903		29328756				Market_penetration		1		0.038282		0.038282		0.038282		0.038282

		PRGREVCD		68		3934665.85		0		49798526		267557278				Tot_market_penetration		1		0.1029367		0.1029367		0.1029367		0.1029367

		ERNNCAPCD		68		5405635.16		0		81034527		367583191		0.2204522105		Revenue_per_offering		1		70249.6		70249.6		70249.6		70249.6

		OPUN		68		8727479.16		40772		155128639		593468583		70249.5955213423		People_per_offering		1		929.7310606		929.7310606		929.7310606		929.7310606

		OPTOTOFFRCD		68		124.2352941		5		1122		8448

		year=2016 sec_no=10														year=2016 sec_no=10

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		128		3118661.09		39998		14500575		399188619				Number		1		128		128		128		128

		TOTOFFRCD		128		32.3125		1		298		4136				Earned_revenue		1		0.4027728		0.4027728		0.4027728		0.4027728

		DIRMKTG		128		303976.54		0		7419875		38908997				Program_rev_attendee		1		47.467555		47.467555		47.467555		47.467555

		MKTTOT		128		318787.4		0		7419875		40804787				Response_to_marketing_eff		1		7.8010796		7.8010796		7.8010796		7.8010796

		EXPNDPRCD		128		5067941.73		18073		100869000		648696541				Response_to_marketing_exp		1		7.4386415		7.4386415		7.4386415		7.4386415

		PHATTTOT		128		40864.52		75		1156884		5230659				Relational_revenue		1		0.0979857		0.0979857		0.0979857		0.0979857

		ENGAGCD		128		43609.27		370		1188007		5581986				Return_on_marketing		1		6.3812129		6.3812129		6.3812129		6.3812129

		ENGAGTOT		128		723190.12		370		30453124		92568335				Return_on_Total_Mktg		1		6.0847418		6.0847418		6.0847418		6.0847418

		MEMSUBINC		128		496585.98		0		11092000		63563006				Market_penetration		1		0.0139833		0.0139833		0.0139833		0.0139833

		PRGREVCD		128		1939739.02		0		44727324		248286594				Tot_market_penetration		1		0.2318912		0.2318912		0.2318912		0.2318912

		ERNNCAPCD		128		2041229.13		0		46487907		261277328				Revenue_per_offering		1		132976.57		132976.57		132976.57		132976.57

		OPUN		127		4329591.5		21659		94512819		549858120		132976.57093249		People_per_offering		1		1349.61		1349.61		1349.61		1349.61

		OPTOTOFFRCD		127		32.5590551		1		298		4135

		year=2016 sec_no=11														year=2016 sec_no=11

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		427		4501928.4		28657		14500575		1922323425				Number		1		427		427		427		427

		TOTOFFRCD		427		49.1920375		1		3503		21005				Earned_revenue		1		0.5486918		0.5486918		0.5486918		0.5486918

		DIRMKTG		427		268454.64		0		8838091		114630131				Program_rev_attendee		1		35.4902651		35.4902651		35.4902651		35.4902651

		MKTTOT		427		303790.91		0		8838091		129718720				Response_to_marketing_eff		1		7.5383416		7.5383416		7.5383416		7.5383416

		EXPNDPRCD		427		2855682.16		6888		68975168		1219376283				Response_to_marketing_exp		1		6.6614987		6.6614987		6.6614987		6.6614987

		PHATTTOT		427		40299.44		15		654078		17207859				Relational_revenue		1		0.1417651		0.1417651		0.1417651		0.1417651

		ENGAGCD		427		56073.1		115		4198736		23943213				Return_on_marketing		1		5.3276697		5.3276697		5.3276697		5.3276697

		ENGAGTOT		427		59386.42		115		4198736		25358001				Return_on_Total_Mktg		1		4.7079672		4.7079672		4.7079672		4.7079672

		MEMSUBINC		427		404836.08		0		11287267		172865005				Market_penetration		1		0.0124554		0.0124554		0.0124554		0.0124554

		PRGREVCD		427		1430237.65		0		49534965		610711477				Tot_market_penetration		1		0.0131913		0.0131913		0.0131913		0.0131913

		ERNNCAPCD		427		1566889.4		0		55399727		669061774				Revenue_per_offering		1		60076.45		60076.45		60076.45		60076.45

		OPUN		427		2955282.83		1884		77682504		1261905767		60076.4469249724		People_per_offering		1		1139.88		1139.88		1139.88		1139.88

		OPTOTOFFRCD		427		49.1920375		1		3503		21005

		year=2017 sec_no=0														year=2017 sec_no=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		3813353.96		140776		14533784		183040990				Number		1		48		48		48		48

		TOTOFFRCD		48		57.2708333		1		377		2749				Earned_revenue		1		0.4866589		0.4866589		0.4866589		0.4866589

		DIRMKTG		48		69365.52		0		828497		3329545				Program_rev_attendee		1		49.6814457		49.6814457		49.6814457		49.6814457

		MKTTOT		48		69365.52		0		828497		3329545				Response_to_marketing_eff		1		5.587113		5.587113		5.587113		5.587113

		EXPNDPRCD		48		1421197.73		14433		12670328		68217491				Response_to_marketing_exp		1		5.587113		5.587113		5.587113		5.587113

		PHATTTOT		48		12415.27		40		108710		595933				Relational_revenue		1		0.1589908		0.1589908		0.1589908		0.1589908

		ENGAGCD		48		16586.63		96		217659		796158				Return_on_marketing		1		8.8921498		8.8921498		8.8921498		8.8921498

		ENGAGTOT		48		16586.63		96		217659		796158				Return_on_Total_Mktg		1		8.8921498		8.8921498		8.8921498		8.8921498

		MEMSUBINC		48		225957.31		0		7236408		10845951				Market_penetration		1		0.0043496		0.0043496		0.0043496		0.0043496

		PRGREVCD		48		616808.6		0		9539920		29606813				Tot_market_penetration		1		0.0043496		0.0043496		0.0043496		0.0043496

		ERNNCAPCD		48		691638.46		3		9604984		33198646				Revenue_per_offering		1		26759.3		26759.3		26759.3		26759.3

		OPUN		47		1564564.89		16010		14258410		73534550		26759.2976120916		People_per_offering		1		289.6173154		289.6173154		289.6173154		289.6173154

		OPTOTOFFRCD		47		58.4680851		1		377		2748

		year=2017 sec_no=1														year=2017 sec_no=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		189		3827119.54		32162		14533784		723325593				Number		1		189		189		189		189

		TOTOFFRCD		189		147.2116402		2		2366		27823				Earned_revenue		1		0.6434476		0.6434476		0.6434476		0.6434476

		DIRMKTG		189		58501.21		0		1503890		11056729				Program_rev_attendee		1		63.2548359		63.2548359		63.2548359		63.2548359

		MKTTOT		189		59961.7		0		1503890		11332761				Response_to_marketing_eff		1		3.3796289		3.3796289		3.3796289		3.3796289

		EXPNDPRCD		189		1856364.02		7133		42831913		350852799				Response_to_marketing_exp		1		3.2973113		3.2973113		3.2973113		3.2973113

		PHATTTOT		189		17742.1		3		244877		3353256				Relational_revenue		1		0.0065665		0.0065665		0.0065665		0.0065665

		ENGAGCD		189		24914.6		23		490414		4708860				Return_on_marketing		1		19.183762		19.183762		19.183762		19.183762

		ENGAGTOT		189		26126.38		23		490414		4937886				Return_on_Total_Mktg		1		18.7165032		18.7165032		18.7165032		18.7165032

		MEMSUBINC		189		12189.89		0		725905		2303889				Market_penetration		1		0.00651		0.00651		0.00651		0.00651

		PRGREVCD		189		1122273.32		0		37848873		212109658				Tot_market_penetration		1		0.0068266		0.0068266		0.0068266		0.0068266

		ERNNCAPCD		189		1194472.95		0		41921739		225755387				Revenue_per_offering		1		14390.85		14390.85		14390.85		14390.85

		OPUN		186		2094797.39		7133		56020569		389632314		14390.8518787705		People_per_offering		1		169.2434317		169.2434317		169.2434317		169.2434317

		OPTOTOFFRCD		186		145.5645161		2		2366		27075

		year=2017 sec_no=2														year=2017 sec_no=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		72		3466343.11		44595		14533784		249576704				Number		1		72		72		72		72

		TOTOFFRCD		72		241.4027778		12		5740		17381				Earned_revenue		1		0.3940162		0.3940162		0.3940162		0.3940162

		DIRMKTG		72		507729.92		0		8804010		36556554				Program_rev_attendee		1		29.6560018		29.6560018		29.6560018		29.6560018

		MKTTOT		72		552113.28		0		8804010		39752156				Response_to_marketing_eff		1		3.1350528		3.1350528		3.1350528		3.1350528

		EXPNDPRCD		72		17946512.85		52072		444123633		1292148925				Response_to_marketing_exp		1		2.8830317		2.8830317		2.8830317		2.8830317

		PHATTTOT		72		176109.72		258		1306408		12679900				Relational_revenue		1		0.0656566		0.0656566		0.0656566		0.0656566

		ENGAGCD		72		196426.54		559		1385406		14142711				Return_on_marketing		1		10.2863945		10.2863945		10.2863945		10.2863945

		ENGAGTOT		72		204520.6		559		1950985		14725483				Return_on_Total_Mktg		1		9.4594904		9.4594904		9.4594904		9.4594904

		MEMSUBINC		72		1178307.26		0		27461815		84838123				Market_penetration		1		0.0566668		0.0566668		0.0566668		0.0566668

		PRGREVCD		72		5222710.24		1307		158660246		376035137				Tot_market_penetration		1		0.0590018		0.0590018		0.0590018		0.0590018

		ERNNCAPCD		72		7071216.19		1307		256122540		509127566				Revenue_per_offering		1		72425.25		72425.25		72425.25		72425.25

		OPUN		72		17483656.26		43069		385322592		1258823251		72425.2488696922		People_per_offering		1		813.6879926		813.6879926		813.6879926		813.6879926

		OPTOTOFFRCD		72		241.4027778		12		5740		17381

		year=2017 sec_no=3														year=2017 sec_no=3

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		398		3105632.31		27470		14533784		1236041661				Number		1		398		398		398		398

		TOTOFFRCD		398		135.2889447		1		8062		53845				Earned_revenue		1		0.4235608		0.4235608		0.4235608		0.4235608

		DIRMKTG		398		31714.01		0		757077		12622177				Program_rev_attendee		1		5.8851863		5.8851863		5.8851863		5.8851863

		MKTTOT		398		37769.98		0		1395545		15032451				Response_to_marketing_eff		1		0.843803		0.843803		0.843803		0.843803

		EXPNDPRCD		398		800049.21		4516		22294576		318419587				Response_to_marketing_exp		1		0.7085093		0.7085093		0.7085093		0.7085093

		PHATTTOT		398		44761.61		5		1642000		17815119				Relational_revenue		1		0.0253264		0.0253264		0.0253264		0.0253264

		ENGAGCD		398		47396.49		35		1644256		18863805				Return_on_marketing		1		8.3064351		8.3064351		8.3064351		8.3064351

		ENGAGTOT		398		57091.04		35		2004111		22722235				Return_on_Total_Mktg		1		6.9745974		6.9745974		6.9745974		6.9745974

		MEMSUBINC		398		20262.34		0		1161017		8064413				Market_penetration		1		0.0152615		0.0152615		0.0152615		0.0152615

		PRGREVCD		398		263430.39		0		10070645		104845294				Tot_market_penetration		1		0.0183831		0.0183831		0.0183831		0.0183831

		ERNNCAPCD		398		338869.48		0		15542432		134870053				Revenue_per_offering		1		6162.65		6162.65		6162.65		6162.65

		OPUN		394		841906.18		1946		22809815		331711036		6162.6543847782		People_per_offering		1		350.3353143		350.3353143		350.3353143		350.3353143

		OPTOTOFFRCD		394		136.6142132		1		8062		53826

		year=2017 sec_no=4														year=2017 sec_no=4

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		165		4159973.9		17325		14533784		686395694				Number		1		165		165		165		165

		TOTOFFRCD		165		92.4181818		1		7005		15249				Earned_revenue		1		0.5711773		0.5711773		0.5711773		0.5711773

		DIRMKTG		165		159660.25		0		5068779		26343941				Program_rev_attendee		1		53.8998271		53.8998271		53.8998271		53.8998271

		MKTTOT		165		182480.39		0		6145863		30109264				Response_to_marketing_eff		1		8.8782663		8.8782663		8.8782663		8.8782663

		EXPNDPRCD		165		2021505.7		9694		79257033		333548441				Response_to_marketing_exp		1		7.7679921		7.7679921		7.7679921		7.7679921

		PHATTTOT		165		20553.61		68		530207		3391345				Relational_revenue		1		0.0517707		0.0517707		0.0517707		0.0517707

		ENGAGCD		165		24798.75		222		755050		4091794				Return_on_marketing		1		6.9387078		6.9387078		6.9387078		6.9387078

		ENGAGTOT		165		511382.39		222		80123631		84378094				Return_on_Total_Mktg		1		6.0709856		6.0709856		6.0709856		6.0709856

		MEMSUBINC		165		104654.74		0		7215966		17268032				Market_penetration		1		0.0059613		0.0059613		0.0059613		0.0059613

		PRGREVCD		165		1107835.81		0		47283591		182792909				Tot_market_penetration		1		0.1229292		0.1229292		0.1229292		0.1229292

		ERNNCAPCD		165		1154638.17		0		47518940		190515298		0.2494232248		Revenue_per_offering		1		23676.92		23676.92		23676.92		23676.92

		OPUN		165		2188177.9		2024		86619274		361049353		23676.9200322008		People_per_offering		1		268.3319562		268.3319562		268.3319562		268.3319562

		OPTOTOFFRCD		165		92.4181818		1		7005		15249

		year=2017 sec_no=5														year=2017 sec_no=5

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		308		3699298.54		37103		14533784		1139383950				Number		1		308		308		308		308

		TOTOFFRCD		308		31.5811688		1		1713		9727				Earned_revenue		1		0.4054094		0.4054094		0.4054094		0.4054094

		DIRMKTG		308		37457.92		0		1468246		11537038				Program_rev_attendee		1		12.1252723		12.1252723		12.1252723		12.1252723

		MKTTOT		308		40438.47		0		1468246		12455050				Response_to_marketing_eff		1		2.481981		2.481981		2.481981		2.481981

		EXPNDPRCD		308		520768.85		9366		17546966		160396805				Response_to_marketing_exp		1		2.2990441		2.2990441		2.2990441		2.2990441

		PHATTTOT		308		16292.82		94		1200600		5018189				Relational_revenue		1		0.0414952		0.0414952		0.0414952		0.0414952

		ENGAGCD		308		17347.19		232		1200766		5342934				Return_on_marketing		1		5.2740494		5.2740494		5.2740494		5.2740494

		ENGAGTOT		308		87086.16		232		7313346		26822537				Return_on_Total_Mktg		1		4.8853203		4.8853203		4.8853203		4.8853203

		MEMSUBINC		308		21609.38		0		508383		6655690				Market_penetration		1		0.0046893		0.0046893		0.0046893		0.0046893

		PRGREVCD		308		197554.9		0		9153509		60846908				Tot_market_penetration		1		0.0235413		0.0235413		0.0235413		0.0235413

		ERNNCAPCD		308		211124.6		0		10782992		65026378				Revenue_per_offering		1		18231.19		18231.19		18231.19		18231.19

		OPUN		301		587153.3		15046		18445194		176733142		18231.1886853585		People_per_offering		1		549.2889894		549.2889894		549.2889894		549.2889894

		OPTOTOFFRCD		301		32.2059801		1		1713		9694

		year=2017 sec_no=6														year=2017 sec_no=6

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		3698822.93		60094		14533784		147952917				Number		1		40		40		40		40

		TOTOFFRCD		40		18.375		1		67		735				Earned_revenue		1		0.321839		0.321839		0.321839		0.321839

		DIRMKTG		40		516467.7		559		4516242		20658708				Program_rev_attendee		1		68.4268134		68.4268134		68.4268134		68.4268134

		MKTTOT		40		642887.3		559		6828421		25715492				Response_to_marketing_eff		1		19.2435567		19.2435567		19.2435567		19.2435567

		EXPNDPRCD		40		7571375.3		24865		90624893		302855012				Response_to_marketing_exp		1		15.4594366		15.4594366		15.4594366		15.4594366

		PHATTTOT		40		33407.93		378		350643		1336317				Relational_revenue		1		0.134693		0.134693		0.134693		0.134693

		ENGAGCD		40		40981.98		490		424741		1639279				Return_on_marketing		1		4.4262165		4.4262165		4.4262165		4.4262165

		ENGAGTOT		40		555134.38		490		17214741		22205375				Return_on_Total_Mktg		1		3.5558298		3.5558298		3.5558298		3.5558298

		MEMSUBINC		40		1019811.33		0		13672307		40792453				Market_penetration		1		0.0110797		0.0110797		0.0110797		0.0110797

		PRGREVCD		40		2285997.85		1085		30133719		91439914				Tot_market_penetration		1		0.1500841		0.1500841		0.1500841		0.1500841

		ERNNCAPCD		40		2436764.13		1085		32067812		97470565				Revenue_per_offering		1		415020.13		415020.13		415020.13		415020.13

		OPUN		40		7625994.85		32796		87018080		305039794		415020.127891156		People_per_offering		1		2230.31		2230.31		2230.31		2230.31

		OPTOTOFFRCD		40		18.375		1		67		735

		year=2017 sec_no=7														year=2017 sec_no=7

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		101		4562492.63		36544		14533784		460811756				Number		1		101		101		101		101

		TOTOFFRCD		101		153.2673267		2		1739		15480				Earned_revenue		1		0.4595295		0.4595295		0.4595295		0.4595295

		DIRMKTG		101		321163.23		216		6594337		32437486				Program_rev_attendee		1		15.1534592		15.1534592		15.1534592		15.1534592

		MKTTOT		101		344944.2		216		6594337		34839364				Response_to_marketing_eff		1		1.7402674		1.7402674		1.7402674		1.7402674

		EXPNDPRCD		101		7659257.31		17440		222251109		773584988				Response_to_marketing_exp		1		1.6202908		1.6202908		1.6202908		1.6202908

		PHATTTOT		101		198213.33		230		4307540		20019546				Relational_revenue		1		0.0537876		0.0537876		0.0537876		0.0537876

		ENGAGCD		101		222109.17		371		4319461		22433026				Return_on_marketing		1		9.3523084		9.3523084		9.3523084		9.3523084

		ENGAGTOT		101		261714.12		371		5082166		26433126				Return_on_Total_Mktg		1		8.7075462		8.7075462		8.7075462		8.7075462

		MEMSUBINC		101		411972.78		0		7453000		41609251				Market_penetration		1		0.0486815		0.0486815		0.0486815		0.0486815

		PRGREVCD		101		3003617.55		0		83483661		303365373				Tot_market_penetration		1		0.0573621		0.0573621		0.0573621		0.0573621

		ERNNCAPCD		101		3519654.51		0		96022735		355485106				Revenue_per_offering		1		52763.58		52763.58		52763.58		52763.58

		OPUN		101		8086932.59		11426		208184587		816780192		52763.5782793359		People_per_offering		1		1449.16		1449.16		1449.16		1449.16

		OPTOTOFFRCD		101		153.2673267		2		1739		15480

		year=2017 sec_no=8														year=2017 sec_no=8

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		89		3627546.13		37103		14533784		322851606				Number		1		89		89		89		89

		TOTOFFRCD		89		146.9662921		1		8025		13080				Earned_revenue		1		0.3772435		0.3772435		0.3772435		0.3772435

		DIRMKTG		89		158530.01		0		7710196		14109171				Program_rev_attendee		1		17.0845848		17.0845848		17.0845848		17.0845848

		MKTTOT		89		169980.53		0		7710196		15128267				Response_to_marketing_eff		1		6.4409371		6.4409371		6.4409371		6.4409371

		EXPNDPRCD		89		1446379.65		6742		52707834		128727789				Response_to_marketing_exp		1		6.0070518		6.0070518		6.0070518		6.0070518

		PHATTTOT		89		26390.65		25		1047006		2348768				Relational_revenue		1		0.0584348		0.0584348		0.0584348		0.0584348

		ENGAGCD		89		46291.44		60		1580473		4119938				Return_on_marketing		1		2.8440881		2.8440881		2.8440881		2.8440881

		ENGAGTOT		89		55482.2		60		1580473		4937916				Return_on_Total_Mktg		1		2.6524999		2.6524999		2.6524999		2.6524999

		MEMSUBINC		89		84518.92		0		2284851		7522184				Market_penetration		1		0.0127611		0.0127611		0.0127611		0.0127611

		PRGREVCD		89		450873.33		0		15853861		40127726				Tot_market_penetration		1		0.0152947		0.0152947		0.0152947		0.0152947

		ERNNCAPCD		89		545637.26		0		17305910		48561716				Revenue_per_offering		1		9854.78		9854.78		9854.78		9854.78

		OPUN		89		1448320.55		3492		51614640		128900529		9854.7805031001		People_per_offering		1		314.9799694		314.9799694		314.9799694		314.9799694

		OPTOTOFFRCD		89		146.9662921		1		8025		13080

		year=2017 sec_no=9														year=2017 sec_no=9

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		68		3026777.62		35965		14533784		205820878				Number		1		68		68		68		68

		TOTOFFRCD		68		126.9705882		8		1115		8634				Earned_revenue		1		0.675452		0.675452		0.675452		0.675452

		DIRMKTG		68		453009.07		200		3803667		30804617				Program_rev_attendee		1		37.1069565		37.1069565		37.1069565		37.1069565

		MKTTOT		68		530394.34		200		6471069		36066815				Response_to_marketing_eff		1		4.9966723		4.9966723		4.9966723		4.9966723

		EXPNDPRCD		68		8748817.06		40910		156689015		594919560				Response_to_marketing_exp		1		4.2676509		4.2676509		4.2676509		4.2676509

		PHATTTOT		68		106149.51		1529		1130538		7218167				Relational_revenue		1		0.0465337		0.0465337		0.0465337		0.0465337

		ENGAGCD		68		113224.59		3193		1167753		7699272				Return_on_marketing		1		8.6949372		8.6949372		8.6949372		8.6949372

		ENGAGTOT		68		427804.07		3193		15342707		29090677				Return_on_Total_Mktg		1		7.4263338		7.4263338		7.4263338		7.4263338

		MEMSUBINC		68		407114.76		0		6286841		27683804				Market_penetration		1		0.0374076		0.0374076		0.0374076		0.0374076

		PRGREVCD		68		3938885.43		0		51111568		267844209				Tot_market_penetration		1		0.1413398		0.1413398		0.1413398		0.1413398

		ERNNCAPCD		68		5909406.31		0		108589819		401839629		0.2702317322		Revenue_per_offering		1		74775.49		74775.49		74775.49		74775.49

		OPUN		68		9494288.46		41032		174204530		645611615		74775.4940305144		People_per_offering		1		891.7387074		891.7387074		891.7387074		891.7387074

		OPTOTOFFRCD		68		126.9705882		8		1115		8634

		year=2017 sec_no=10														year=2017 sec_no=10

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		128		3131966.1		39659		14533784		400891661				Number		1		128		128		128		128

		TOTOFFRCD		128		28.421875		1		245		3638				Earned_revenue		1		0.4188436		0.4188436		0.4188436		0.4188436

		DIRMKTG		128		298902.02		0		8149041		38259459				Program_rev_attendee		1		44.6715599		44.6715599		44.6715599		44.6715599

		MKTTOT		128		326659.3		0		8149041		41812391				Response_to_marketing_eff		1		7.6717182		7.6717182		7.6717182		7.6717182

		EXPNDPRCD		128		4722402.08		15006		104126495		604467466				Response_to_marketing_exp		1		7.0198279		7.0198279		7.0198279		7.0198279

		PHATTTOT		128		42579.68		720		1140754		5450199				Relational_revenue		1		0.1037098		0.1037098		0.1037098		0.1037098

		ENGAGCD		128		45706.63		956		1173492		5850448				Return_on_marketing		1		6.3636261		6.3636261		6.3636261		6.3636261

		ENGAGTOT		128		759377.58		956		33077011		97200330				Return_on_Total_Mktg		1		5.8228885		5.8228885		5.8228885		5.8228885

		MEMSUBINC		128		489759.48		0		10880000		62689213				Market_penetration		1		0.0145936		0.0145936		0.0145936		0.0145936

		PRGREVCD		128		1902100.71		0		45385124		243468891				Tot_market_penetration		1		0.2424603		0.2424603		0.2424603		0.2424603

		ERNNCAPCD		128		1977948.05		0		47315435		253177351				Revenue_per_offering		1		169351.53		169351.53		169351.53		169351.53

		OPUN		126		4876248.95		14873		98920614		614407368		169351.534609845		People_per_offering		1		1608.15		1608.15		1608.15		1608.15

		OPTOTOFFRCD		126		28.7936508		1		245		3628

		year=2017 sec_no=11														year=2017 sec_no=11

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		427		4516582.82		28462		14533784		1928580864				Number		1		427		427		427		427

		TOTOFFRCD		427		43.8711944		1		2700		18733				Earned_revenue		1		0.5592325		0.5592325		0.5592325		0.5592325

		DIRMKTG		427		272562.22		0		8382000		116384070				Program_rev_attendee		1		35.5275882		35.5275882		35.5275882		35.5275882

		MKTTOT		427		313848.97		0		8382000		134013509				Response_to_marketing_eff		1		7.8112883		7.8112883		7.8112883		7.8112883

		EXPNDPRCD		427		2927113.57		4200		65210881		1249877496				Response_to_marketing_exp		1		6.7837156		6.7837156		6.7837156		6.7837156

		PHATTTOT		427		40178.9		20		719982		17156390				Relational_revenue		1		0.1370313		0.1370313		0.1370313		0.1370313

		ENGAGCD		427		43710.76		84		732166		18664493				Return_on_marketing		1		5.2371872		5.2371872		5.2371872		5.2371872

		ENGAGTOT		427		47153.63		84		1232429		20134598				Return_on_Total_Mktg		1		4.5482367		4.5482367		4.5482367		4.5482367

		MEMSUBINC		427		401106.06		0		13284271		171272286				Market_penetration		1		0.0096778		0.0096778		0.0096778		0.0096778

		PRGREVCD		427		1427459.39		0		47538246		609525159				Tot_market_penetration		1		0.0104401		0.0104401		0.0104401		0.0104401

		ERNNCAPCD		427		1636936.93		0		55444654		698972071				Revenue_per_offering		1		68466.12		68466.12		68466.12		68466.12

		OPUN		426		3009616.27		1227		83363381		1282096529		68466.1182529		People_per_offering		1		996.3429776		996.3429776		996.3429776		996.3429776

		OPTOTOFFRCD		426		43.9577465		1		2700		18726

		Size by Year Trends for NCAR Report

		The MEANS Procedure

		year=2014 size=0														year=2014 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		850		3662088.22		17300		14359543		3112774987				Number		1		850		850		850		850

		TOTOFFRCD		850		48.6294118		1		8753		41335				Earned_revenue		1		0.3764018		0.3764018		0.3764018		0.3764018

		DIRMKTG		850		9919.99		0		182249		8431995				Program_rev_attendee		1		4.8149766		4.8149766		4.8149766		4.8149766

		MKTTOT		850		10875.28		0		252183		9243988				Response_to_marketing_eff		1		1.2070433		1.2070433		1.2070433		1.2070433

		EXPNDPRCD		850		132083.77		800		2047201		112271205				Response_to_marketing_exp		1		1.1010165		1.1010165		1.1010165		1.1010165

		PHATTTOT		850		9009.85		0		989479		7658373				Relational_revenue		1		0.0480336		0.0480336		0.0480336		0.0480336

		ENGAGCD		850		9526.04		7		989831		8097138				Return_on_marketing		1		4.3732103		4.3732103		4.3732103		4.3732103

		ENGAGTOT		850		83791.23		7		51006134		71222548				Return_on_Total_Mktg		1		3.9890669		3.9890669		3.9890669		3.9890669

		MEMSUBINC		850		6344.46		-32		186649		5392787				Market_penetration		1		0.0026013		0.0026013		0.0026013		0.0026013

		PRGREVCD		850		43382.22		0		725996		36874887				Tot_market_penetration		1		0.0228807		0.0228807		0.0228807		0.0228807

		ERNNCAPCD		850		49716.57		0		729057		42259085				Revenue_per_offering		1		2948.36		2948.36		2948.36		2948.36

		OPUN		848		143701.07		100		3218028		121858505				People_per_offering		1		195.8906012		195.8906012		195.8906012		195.8906012

		OPTOTOFFRCD		848		48.7393868		1		8753		41331

		year=2014 size=1														year=2014 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		945		3488463.87		17300		14359543		3296598361				Number		1		945		945		945		945

		TOTOFFRCD		945		91.9650794		1		5485		86907				Earned_revenue		1		0.393315		0.393315		0.393315		0.393315

		DIRMKTG		945		61800.12		0		1076444		58401115				Program_rev_attendee		1		10.4468433		10.4468433		10.4468433		10.4468433

		MKTTOT		945		80139.43		0		1327221		75731762				Response_to_marketing_eff		1		2.5607193		2.5607193		2.5607193		2.5607193

		EXPNDPRCD		945		963831.93		122622		14341512		910821174				Response_to_marketing_exp		1		1.9747178		1.9747178		1.9747178		1.9747178

		PHATTTOT		945		31295.67		0		704560		29574410				Relational_revenue		1		0.0557017		0.0557017		0.0557017		0.0557017

		ENGAGCD		944		32098.43		40		704715		30300916				Return_on_marketing		1		5.2902967		5.2902967		5.2902967		5.2902967

		ENGAGTOT		945		62773.39		0		14535746		59320854				Return_on_Total_Mktg		1		4.0796519		4.0796519		4.0796519		4.0796519

		MEMSUBINC		945		53687.05		0		1729739		50734262				Market_penetration		1		0.0091916		0.0091916		0.0091916		0.0091916

		PRGREVCD		945		326940.98		0		4782604		308959226				Tot_market_penetration		1		0.0179946		0.0179946		0.0179946		0.0179946

		ERNNCAPCD		945		379089.59		0		5069457		358239665				Revenue_per_offering		1		11161.92		11161.92		11161.92		11161.92

		OPUN		945		1026506.96		81146		19887639		970049074				People_per_offering		1		348.6590954		348.6590954		348.6590954		348.6590954

		OPTOTOFFRCD		945		91.9650794		1		5485		86907

		year=2014 size=2														year=2014 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		373		4176952.47		37582		14359543		1558003270				Number		1		373		373		373		373

		TOTOFFRCD		373		188.5683646		1		7487		70336				Earned_revenue		1		0.483852		0.483852		0.483852		0.483852

		DIRMKTG		373		683741.14		0		9384968		255035445				Program_rev_attendee		1		29.889482		29.889482		29.889482		29.889482

		MKTTOT		373		951058.52		0		10431238		354744829				Response_to_marketing_eff		1		5.663119		5.663119		5.663119		5.663119

		EXPNDPRCD		373		12868693.92		691460		495778031		4800022833				Response_to_marketing_exp		1		4.0713661		4.0713661		4.0713661		4.0713661

		PHATTTOT		373		167939		100		6167888		62641246				Relational_revenue		1		0.0850374		0.0850374		0.0850374		0.0850374

		ENGAGCD		373		171057.02		389		6324033		63804270				Return_on_marketing		1		7.3413889		7.3413889		7.3413889		7.3413889

		ENGAGTOT		373		438558.61		389		20469678		163582363				Return_on_Total_Mktg		1		5.2779188		5.2779188		5.2779188		5.2779188

		MEMSUBINC		373		1094320.12		0		28683658		408181406				Market_penetration		1		0.0409526		0.0409526		0.0409526		0.0409526

		PRGREVCD		373		5019609.64		0		164601569		1872314396				Tot_market_penetration		1		0.1049949		0.1049949		0.1049949		0.1049949

		ERNNCAPCD		373		6226543.21		64648		268038648		2322500618				Revenue_per_offering		1		74954.22		74954.22		74954.22		74954.22

		OPUN		373		14133994.44		660611		635519746		5271979926				People_per_offering		1		907.1353219		907.1353219		907.1353219		907.1353219

		OPTOTOFFRCD		373		188.5683646		1		7487		70336

		year=2015 size=0														year=2015 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		791		3657457.52		17277		14445307		2893048895				Number		1		791		791		791		791

		TOTOFFRCD		791		40.9519595		1		982		32393				Earned_revenue		1		0.3790916		0.3790916		0.3790916		0.3790916

		DIRMKTG		791		10502.82		0		433802		8307732				Program_rev_attendee		1		5.0841283		5.0841283		5.0841283		5.0841283

		MKTTOT		791		11462.81		0		433802		9067083				Response_to_marketing_eff		1		1.2831553		1.2831553		1.2831553		1.2831553

		EXPNDPRCD		791		136669.6		2718		1879157		108105651				Response_to_marketing_exp		1		1.1756934		1.1756934		1.1756934		1.1756934

		PHATTTOT		791		8933.3		0		1280043		7066240				Relational_revenue		1		0.0461558		0.0461558		0.0461558		0.0461558

		ENGAGCD		791		9615.14		12		1284423		7605578				Return_on_marketing		1		4.3243657		4.3243657		4.3243657		4.3243657

		ENGAGTOT		791		95361.21		57		50006389		75430715				Return_on_Total_Mktg		1		3.9622082		3.9622082		3.9622082		3.9622082

		MEMSUBINC		791		6308.09		-40		166940		4989699				Market_penetration		1		0.0026289		0.0026289		0.0026289		0.0026289

		PRGREVCD		791		45418.04		0		590563		35925671				Tot_market_penetration		1		0.0260731		0.0260731		0.0260731		0.0260731

		ERNNCAPCD		791		51810.3		0		590563		40981946				Revenue_per_offering		1		3510.05		3510.05		3510.05		3510.05

		OPUN		786		144582.04		2288		1872291		113641482				People_per_offering		1		234.7907881		234.7907881		234.7907881		234.7907881

		OPTOTOFFRCD		786		41.1908397		1		982		32376

		year=2015 size=1														year=2015 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		979		3562122.61		17277		14445307		3487318031				Number		1		979		979		979		979

		TOTOFFRCD		979		106.1797753		1		7530		103950				Earned_revenue		1		0.3893071		0.3893071		0.3893071		0.3893071

		DIRMKTG		979		60456.66		0		1277019		59187073				Program_rev_attendee		1		10.3492825		10.3492825		10.3492825		10.3492825

		MKTTOT		979		77004.62		0		1410071		75387527				Response_to_marketing_eff		1		2.4877701		2.4877701		2.4877701		2.4877701

		EXPNDPRCD		979		945887.99		115457		14053168		926024345				Response_to_marketing_exp		1		1.9531591		1.9531591		1.9531591		1.9531591

		PHATTTOT		979		30953.27		15		704560		30303253				Relational_revenue		1		0.0540198		0.0540198		0.0540198		0.0540198

		ENGAGCD		979		32057.17		51		704715		31383970				Return_on_marketing		1		5.2987403		5.2987403		5.2987403		5.2987403

		ENGAGTOT		979		47076.17		51		2506282		46087568				Return_on_Total_Mktg		1		4.1600639		4.1600639		4.1600639		4.1600639

		MEMSUBINC		979		51096.64		0		1646159		50023610				Market_penetration		1		0.0089995		0.0089995		0.0089995		0.0089995

		PRGREVCD		979		320344.15		0		5523602		313616926				Tot_market_penetration		1		0.0132158		0.0132158		0.0132158		0.0132158

		ERNNCAPCD		979		368240.92		0		5614981		360507860				Revenue_per_offering		1		9411.52		9411.52		9411.52		9411.52

		OPUN		978		1000325.76		10120		17765634		978318594				People_per_offering		1		301.9140933		301.9140933		301.9140933		301.9140933

		OPTOTOFFRCD		978		106.2873211		1		7530		103949

		year=2015 size=2														year=2015 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		398		4108862.65		37507		14445307		1635327333				Number		1		398		398		398		398

		TOTOFFRCD		398		190.5954774		1		6629		75857				Earned_revenue		1		0.4838122		0.4838122		0.4838122		0.4838122

		DIRMKTG		398		707451.14		0		8414326		281565555				Program_rev_attendee		1		30.0143485		30.0143485		30.0143485		30.0143485

		MKTTOT		398		923694.15		0		9220156		367630273				Response_to_marketing_eff		1		5.593111		5.593111		5.593111		5.593111

		EXPNDPRCD		398		12534291.94		670573		442519068		4988648193				Response_to_marketing_exp		1		4.2837261		4.2837261		4.2837261		4.2837261

		PHATTTOT		398		165148.55		400		6326932		65729122				Relational_revenue		1		0.084748		0.084748		0.084748		0.084748

		ENGAGCD		398		170554.12		563		6469095		67880540				Return_on_marketing		1		7.0065984		7.0065984		7.0065984		7.0065984

		ENGAGTOT		398		522075.81		563		40618676		207786172				Return_on_Total_Mktg		1		5.3663066		5.3663066		5.3663066		5.3663066

		MEMSUBINC		398		1062256.58		0		29766429		422778119				Market_penetration		1		0.0415088		0.0415088		0.0415088		0.0415088

		PRGREVCD		398		4956826.07		0		155231494		1972816774				Tot_market_penetration		1		0.1270609		0.1270609		0.1270609		0.1270609

		ERNNCAPCD		398		6064243.28		54325		220002623		2413568824				Revenue_per_offering		1		65169.6		65169.6		65169.6		65169.6

		OPUN		398		12421030.36		635924		310404918		4943570082				People_per_offering		1		894.8487285		894.8487285		894.8487285		894.8487285

		OPTOTOFFRCD		398		190.5954774		1		6629		75857

		year=2016 size=0														year=2016 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		767		3626401.3		17312		14500575		2781449797				Number		1		767		767		767		767

		TOTOFFRCD		767		35.2985658		1		2144		27074				Earned_revenue		1		0.4071111		0.4071111		0.4071111		0.4071111

		DIRMKTG		767		6991.4		0		364433		5362406				Program_rev_attendee		1		5.1889492		5.1889492		5.1889492		5.1889492

		MKTTOT		767		7159.77		0		364433		5491541				Response_to_marketing_eff		1		0.7479656		0.7479656		0.7479656		0.7479656

		EXPNDPRCD		767		135766.87		3930		1658709		104133190				Response_to_marketing_exp		1		0.730377		0.730377		0.730377		0.730377

		PHATTTOT		767		9572.32		0		1649048		7341970				Relational_revenue		1		0.0426242		0.0426242		0.0426242		0.0426242

		ENGAGCD		767		11291.09		23		1652380		8660266				Return_on_marketing		1		7.1044805		7.1044805		7.1044805		7.1044805

		ENGAGTOT		767		40158.98		81		20029187		30801940				Return_on_Total_Mktg		1		6.9374168		6.9374168		6.9374168		6.9374168

		MEMSUBINC		767		5786.96		0		158800		4438595				Market_penetration		1		0.0031136		0.0031136		0.0031136		0.0031136

		PRGREVCD		767		49670.29		0		661598		38097109				Tot_market_penetration		1		0.0110741		0.0110741		0.0110741		0.0110741

		ERNNCAPCD		767		55272.2		0		691928		42393775				Revenue_per_offering		1		4141.02		4141.02		4141.02		4141.02

		OPUN		751		148971.82		1884		1864920		111877833				People_per_offering		1		319.8739012		319.8739012		319.8739012		319.8739012

		OPTOTOFFRCD		751		35.9747004		1		2144		27017

		year=2016 size=1														year=2016 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		990		3587001.61		17312		14500575		3551131598				Number		1		990		990		990		990

		TOTOFFRCD		990		99.4444444		1		7530		98450				Earned_revenue		1		0.3965804		0.3965804		0.3965804		0.3965804

		DIRMKTG		990		49724.59		0		1120928		49227347				Program_rev_attendee		1		10.5233695		10.5233695		10.5233695		10.5233695

		MKTTOT		990		54523.31		0		1262109		53978077				Response_to_marketing_eff		1		1.712114		1.712114		1.712114		1.712114

		EXPNDPRCD		990		956609.6		115753		15213161		947043505				Response_to_marketing_exp		1		1.5614271		1.5614271		1.5614271		1.5614271

		PHATTTOT		990		31845.61		56		1204560		31527151				Relational_revenue		1		0.052842		0.052842		0.052842		0.052842

		ENGAGCD		990		37259.99		259		1204715		36887392				Return_on_marketing		1		6.7395844		6.7395844		6.7395844		6.7395844

		ENGAGTOT		990		43726.39		259		2278046		43289122				Return_on_Total_Mktg		1		6.1464187		6.1464187		6.1464187		6.1464187

		MEMSUBINC		990		50549.17		0		1597821		50043683				Market_penetration		1		0.0103875		0.0103875		0.0103875		0.0103875

		PRGREVCD		990		335123.09		0		3984549		331771860				Tot_market_penetration		1		0.0121902		0.0121902		0.0121902		0.0121902

		ERNNCAPCD		990		379372.61		0		6026366		375578879				Revenue_per_offering		1		9913.77		9913.77		9913.77		9913.77

		OPUN		990		985869.67		35397		14008453		976010971				People_per_offering		1		374.681483		374.681483		374.681483		374.681483

		OPTOTOFFRCD		990		99.4444444		1		7530		98450

		year=2016 size=2														year=2016 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		411		4182303.5		37204		14500575		1718926740				Number		1		411		411		411		411

		TOTOFFRCD		411		151.6082725		1		4433		62311				Earned_revenue		1		0.4646559		0.4646559		0.4646559		0.4646559

		DIRMKTG		411		774671.55		0		8838091		318390005				Program_rev_attendee		1		35.8382878		35.8382878		35.8382878		35.8382878

		MKTTOT		411		857437.16		0		8838091		352406671				Response_to_marketing_eff		1		5.7930535		5.7930535		5.7930535		5.7930535

		EXPNDPRCD		411		13447334.33		609874		586787242		5526854409				Response_to_marketing_exp		1		5.233869		5.233869		5.233869		5.233869

		PHATTTOT		411		148011.26		160		4311057		60832628				Relational_revenue		1		0.0792624		0.0792624		0.0792624		0.0792624

		ENGAGCD		411		177216.64		628		4322351		72836039				Return_on_marketing		1		6.8473796		6.8473796		6.8473796		6.8473796

		ENGAGTOT		411		527162.61		628		30453124		216663833				Return_on_Total_Mktg		1		6.1864244		6.1864244		6.1864244		6.1864244

		MEMSUBINC		411		1065868.26		0		28964980		438071855				Market_penetration		1		0.042373		0.042373		0.042373		0.042373

		PRGREVCD		411		5304470.15		0		149502280		2180137231				Tot_market_penetration		1		0.126046		0.126046		0.126046		0.126046

		ERNNCAPCD		411		6248383.34		0		246123044		2568085554				Revenue_per_offering		1		83158.27		83158.27		83158.27		83158.27

		OPUN		411		12607481.01		203746		389778324		5181674695				People_per_offering		1		1168.91		1168.91		1168.91		1168.91

		OPTOTOFFRCD		411		151.6082725		1		4433		62311

		year=2017 size=0														year=2017 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		742		3616973.23		17325		14533784		2683794137				Number		1		742		742		742		742

		TOTOFFRCD		742		33.4703504		1		1135		24835				Earned_revenue		1		0.4087513		0.4087513		0.4087513		0.4087513

		DIRMKTG		742		6286.49		0		332615		4664576				Program_rev_attendee		1		4.5617372		4.5617372		4.5617372		4.5617372

		MKTTOT		742		6669.87		0		332615		4949046				Response_to_marketing_eff		1		0.6147029		0.6147029		0.6147029		0.6147029

		EXPNDPRCD		742		136075.31		4200		1747564		100967881				Response_to_marketing_exp		1		0.5793699		0.5793699		0.5793699		0.5793699

		PHATTTOT		742		10850.56		5		1401367		8051119				Relational_revenue		1		0.0413465		0.0413465		0.0413465		0.0413465

		ENGAGCD		742		12059.4		35		1403005		8948077				Return_on_marketing		1		7.8736179		7.8736179		7.8736179		7.8736179

		ENGAGTOT		742		123332.37		35		80123631		91512619				Return_on_Total_Mktg		1		7.4210442		7.4210442		7.4210442		7.4210442

		MEMSUBINC		742		5626.23		0		167000		4174664				Market_penetration		1		0.0033341		0.0033341		0.0033341		0.0033341

		PRGREVCD		742		49497.42		0		704164		36727089				Tot_market_penetration		1		0.0340982		0.0340982		0.0340982		0.0340982

		ERNNCAPCD		742		55620.97		0		734885		41270757				Revenue_per_offering		1		4488.62		4488.62		4488.62		4488.62

		OPUN		722		153831.71		1227		2185084		111066498				People_per_offering		1		360.301067		360.301067		360.301067		360.301067

		OPTOTOFFRCD		722		34.2714681		1		1135		24744

		year=2017 size=1														year=2017 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		1004		3604504.73		17325		14533784		3618922750				Number		1		1004		1004		1004		1004

		TOTOFFRCD		1004		104.0458167		1		8062		104462				Earned_revenue		1		0.384861		0.384861		0.384861		0.384861

		DIRMKTG		1004		49235.1		0		1447111		49432038				Program_rev_attendee		1		10.633591		10.633591		10.633591		10.633591

		MKTTOT		1004		54569.72		0		1447111		54787998				Response_to_marketing_eff		1		1.7533774		1.7533774		1.7533774		1.7533774

		EXPNDPRCD		1004		970516.99		124543		14779601		974399062				Response_to_marketing_exp		1		1.5819709		1.5819709		1.5819709		1.5819709

		PHATTTOT		1004		31122.63		3		1254600		31247123				Relational_revenue		1		0.0511367		0.0511367		0.0511367		0.0511367

		ENGAGCD		1004		37316.73		23		1580473		37466000				Return_on_marketing		1		6.7217364		6.7217364		6.7217364		6.7217364

		ENGAGTOT		1004		46122.97		23		2004111		46307457				Return_on_Total_Mktg		1		6.0646335		6.0646335		6.0646335		6.0646335

		MEMSUBINC		1004		49628.99		0		1527116		49827510				Market_penetration		1		0.0103528		0.0103528		0.0103528		0.0103528

		PRGREVCD		1004		330945.35		0		3844329		332269127				Tot_market_penetration		1		0.0127959		0.0127959		0.0127959		0.0127959

		ERNNCAPCD		1004		373514.1		0		5281156		375008159				Revenue_per_offering		1		9873.15		9873.15		9873.15		9873.15

		OPUN		1003		1021059.42		75980		20446251		1024122596				People_per_offering		1		358.6567364		358.6567364		358.6567364		358.6567364

		OPTOTOFFRCD		1003		103.4177468		1		8062		103728

		year=2017 size=2														year=2017 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		422		4214430.58		32094		14533784		1778489705				Number		1		422		422		422		422

		TOTOFFRCD		422		162.1635071		3		4023		68433				Earned_revenue		1		0.5040326		0.5040326		0.5040326		0.5040326

		DIRMKTG		422		729373.76		277		8804010		307795727				Program_rev_attendee		1		35.5667412		35.5667412		35.5667412		35.5667412

		MKTTOT		422		824921.86		277		8804010		348117023				Response_to_marketing_eff		1		5.568135		5.568135		5.568135		5.568135

		EXPNDPRCD		422		12572905.26		613842		444123633		5305766019				Response_to_marketing_exp		1		4.9231955		4.9231955		4.9231955		4.9231955

		PHATTTOT		422		148150.48		94		4307540		62519501				Relational_revenue		1		0.0826087		0.0826087		0.0826087		0.0826087

		ENGAGCD		422		163135.58		865		4319461		68843216				Return_on_marketing		1		7.2243203		7.2243203		7.2243203		7.2243203

		ENGAGTOT		422		530633.29		865		33077011		223927250				Return_on_Total_Mktg		1		6.3875501		6.3875501		6.3875501		6.3875501

		MEMSUBINC		422		1038630.82		0		27461815		438302205				Market_penetration		1		0.0387088		0.0387088		0.0387088		0.0387088

		PRGREVCD		422		5269229.64		0		158660246		2223614909				Tot_market_penetration		1		0.1259087		0.1259087		0.1259087		0.1259087

		ERNNCAPCD		422		6337153.92		11817		256122540		2674278955				Revenue_per_offering		1		79872.83		79872.83		79872.83		79872.83

		OPUN		422		12952458		240133		385322592		5465937278				People_per_offering		1		1005.99		1005.99		1005.99		1005.99

		OPTOTOFFRCD		422		162.1635071		3		4023		68433

		SectorxSize by Year Means for NCAR Report

		The MEANS Procedure

		year=2010 sec_no=0 size=0														year=2010 sec_no=0 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		166		734868.87		9628.87		3133947.89		121988233				Number		1		166		166		166		166

		TOTOFFRCD		166		41.5180843		1		287		6892				Earned_revenue		1		0.4393955		0.4393955		0.4393955		0.4393955

		DIRMKTG		166		12757.78		56		145706		2117792				Program_rev_attendee		1		4.9231082		4.9231082		4.9231082		4.9231082

		MKTTOT		166		13316.36		56		145706		2210516				Response_to_marketing_eff		1		1.6885601		1.6885601		1.6885601		1.6885601

		EXPNDPRCD		166		107020.96		2897		248368		17765479				Response_to_marketing_exp		1		1.6177305		1.6177305		1.6177305		1.6177305

		PHATTTOT		166		7886.22		75		200075		1309113				Relational_revenue		1		0.0614291		0.0614291		0.0614291		0.0614291

		ENGAGCD		166		8199.42		117		200228		1361104				Return_on_marketing		1		3.0432191		3.0432191		3.0432191		3.0432191

		ENGAGTOT		166		11974.83		117		402552		1987822				Return_on_Total_Mktg		1		2.9155659		2.9155659		2.9155659		2.9155659

		MEMSUBINC		166		6574.2		0		91844		1091317				Market_penetration		1		0.0111577		0.0111577		0.0111577		0.0111577

		PRGREVCD		166		38824.73		0		228443		6444905				Tot_market_penetration		1		0.0162952		0.0162952		0.0162952		0.0162952

		ERNNCAPCD		166		47024.52		98		228443		7806071				Revenue_per_offering		1		2640.86		2640.86		2640.86		2640.86

		OPUN		98		107763.13		3823		296989		10560787				People_per_offering		1		197.4903664		197.4903664		197.4903664		197.4903664

		OPTOTOFFRCD		98		40.8061429		1		287		3999

		year=2010 sec_no=0 size=1														year=2010 sec_no=0 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		154		962521.43		8365.35		3097669.81		148228301				Number		1		154		154		154		154

		TOTOFFRCD		154		102.5649351		2		885		15795				Earned_revenue		1		0.4115577		0.4115577		0.4115577		0.4115577

		DIRMKTG		154		58634.68		184		631031		9029740				Program_rev_attendee		1		8.103195		8.103195		8.103195		8.103195

		MKTTOT		154		68044.73		1463		631031		10478888				Response_to_marketing_eff		1		2.4220909		2.4220909		2.4220909		2.4220909

		EXPNDPRCD		154		691251.19		254897		1597867		106452684				Response_to_marketing_exp		1		2.0871347		2.0871347		2.0871347		2.0871347

		PHATTTOT		154		28093.38		100		539955		4326381				Relational_revenue		1		0.0462114		0.0462114		0.0462114		0.0462114

		ENGAGCD		154		28577.18		137		540037		4400885				Return_on_marketing		1		3.8824494		3.8824494		3.8824494		3.8824494

		ENGAGTOT		154		102078.68		137		10001621		15720117				Return_on_Total_Mktg		1		3.3455371		3.3455371		3.3455371		3.3455371

		MEMSUBINC		154		31943.7		0		285018		4919330				Market_penetration		1		0.0296899		0.0296899		0.0296899		0.0296899

		PRGREVCD		154		227646.16		0		1622630		35057509				Tot_market_penetration		1		0.1060534		0.1060534		0.1060534		0.1060534

		ERNNCAPCD		154		284489.75		527		1436390		43811422				Revenue_per_offering		1		7426.04		7426.04		7426.04		7426.04

		OPUN		88		692140.8		172289		1734911		60908390				People_per_offering		1		278.6251978		278.6251978		278.6251978		278.6251978

		OPTOTOFFRCD		88		93.2045455		2		494		8202

		year=2010 sec_no=0 size=2														year=2010 sec_no=0 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		64		1350478.18		17304.94		3097669.81		86430603.51				Number		1		64		64		64		64

		TOTOFFRCD		64		152.1875156		2		831		9740				Earned_revenue		1		0.4742655		0.4742655		0.4742655		0.4742655

		DIRMKTG		64		282378.98		5699		1173795		18072255				Program_rev_attendee		1		9.4006761		9.4006761		9.4006761		9.4006761

		MKTTOT		64		382298.92		20515		1638112		24467131				Response_to_marketing_eff		1		2.5544194		2.5544194		2.5544194		2.5544194

		EXPNDPRCD		64		4467451.94		1325143		16363601		285916924				Response_to_marketing_exp		1		1.8867811		1.8867811		1.8867811		1.8867811

		PHATTTOT		64		149661.77		250		2111038		9578353				Relational_revenue		1		0.092553		0.092553		0.092553		0.092553

		ENGAGCD		64		154154.47		420		2111393		9865886				Return_on_marketing		1		4.9823884		4.9823884		4.9823884		4.9823884

		ENGAGTOT		64		183838.34		420		2983560		11765654				Return_on_Total_Mktg		1		3.6801615		3.6801615		3.6801615		3.6801615

		MEMSUBINC		64		413476.17		0		6808963		26462475				Market_penetration		1		0.1141481		0.1141481		0.1141481		0.1141481

		PRGREVCD		64		1406921.78		0		11148897		90042994				Tot_market_penetration		1		0.1361283		0.1361283		0.1361283		0.1361283

		ERNNCAPCD		64		2118758.55		123311		12129911		135600547				Revenue_per_offering		1		28084.46		28084.46		28084.46		28084.46

		OPUN		39		3931824.64		889055		16092138		153341161				People_per_offering		1		1012.92		1012.92		1012.92		1012.92

		OPTOTOFFRCD		39		140.0000256		2		748		5460

		year=2010 sec_no=1 size=0														year=2010 sec_no=1 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		57		847140.53		15662.54		2926906.9		48287010.35				Number		1		57		57		57		57

		TOTOFFRCD		57		38.3859649		1		233		2188				Earned_revenue		1		0.5278383		0.5278383		0.5278383		0.5278383

		DIRMKTG		57		6765.79		120		38575		385650				Program_rev_attendee		1		8.121706		8.121706		8.121706		8.121706

		MKTTOT		57		6999.56		120		38575		398975				Response_to_marketing_eff		1		1.2139113		1.2139113		1.2139113		1.2139113

		EXPNDPRCD		57		98139.37		1677		219106		5593944				Response_to_marketing_exp		1		1.173369		1.173369		1.173369		1.173369

		PHATTTOT		57		5766.12		161		106000		328669				Relational_revenue		1		0.0363239		0.0363239		0.0363239		0.0363239

		ENGAGCD		57		5940.05		220		106075		338583				Return_on_marketing		1		6.9216984		6.9216984		6.9216984		6.9216984

		ENGAGTOT		57		6937.02		220		112075		395410				Return_on_Total_Mktg		1		6.690527		6.690527		6.690527		6.690527

		MEMSUBINC		57		3564.81		0		45942		203194				Market_penetration		1		0.0070119		0.0070119		0.0070119		0.0070119

		PRGREVCD		57		46830.75		2000		215606		2669353				Tot_market_penetration		1		0.0081887		0.0081887		0.0081887		0.0081887

		ERNNCAPCD		57		51801.72		2000		215606		2952698				Revenue_per_offering		1		2429.62		2429.62		2429.62		2429.62

		OPUN		40		103137.53		7500		219106		4125501				People_per_offering		1		154.7454296		154.7454296		154.7454296		154.7454296

		OPTOTOFFRCD		40		42.45		1		233		1698

		year=2010 sec_no=1 size=1														year=2010 sec_no=1 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		106		775964.73		45563.88		3072720.03		82252261.26				Number		1		106		106		106		106

		TOTOFFRCD		106		120.943434		2		1145		12820				Earned_revenue		1		0.5224102		0.5224102		0.5224102		0.5224102

		DIRMKTG		106		26200.82		1372		168255		2777287				Program_rev_attendee		1		12.8514261		12.8514261		12.8514261		12.8514261

		MKTTOT		106		32777.26		1372		233304		3474390				Response_to_marketing_eff		1		1.5880653		1.5880653		1.5880653		1.5880653

		EXPNDPRCD		106		559113.84		240367		1287397		59266067				Response_to_marketing_exp		1		1.2694353		1.2694353		1.2694353		1.2694353

		PHATTTOT		106		20639.75		250		318423		2187813				Relational_revenue		1		0.0111499		0.0111499		0.0111499		0.0111499

		ENGAGCD		106		21076.16		575		318646		2234073				Return_on_marketing		1		10.1237348		10.1237348		10.1237348		10.1237348

		ENGAGTOT		106		25585.42		575		365552		2712054				Return_on_Total_Mktg		1		8.0925046		8.0925046		8.0925046		8.0925046

		MEMSUBINC		106		6234.04		0		93494		660808				Market_penetration		1		0.0271612		0.0271612		0.0271612		0.0271612

		PRGREVCD		106		265250.16		0		905984		28116517				Tot_market_penetration		1		0.0329724		0.0329724		0.0329724		0.0329724

		ERNNCAPCD		106		292086.77		225		909884		30961198				Revenue_per_offering		1		6927.24		6927.24		6927.24		6927.24

		OPUN		61		571554.41		57097		1785304		34864819				People_per_offering		1		174.2646102		174.2646102		174.2646102		174.2646102

		OPTOTOFFRCD		61		82.5082623		2		391		5033

		year=2010 sec_no=1 size=2														year=2010 sec_no=1 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		59		1213505.49		22230.37		3088094.74		71596824.02				Number		1		59		59		59		59

		TOTOFFRCD		59		214.8983051		2		1521		12679				Earned_revenue		1		0.6778728		0.6778728		0.6778728		0.6778728

		DIRMKTG		59		138280.03		3906		899889		8158522				Program_rev_attendee		1		65.0561333		65.0561333		65.0561333		65.0561333

		MKTTOT		59		205460.32		3906		1468557		12122159				Response_to_marketing_eff		1		5.2918046		5.2918046		5.2918046		5.2918046

		EXPNDPRCD		59		4127934.73		1254904		27498265		243548149				Response_to_marketing_exp		1		3.5615194		3.5615194		3.5615194		3.5615194

		PHATTTOT		59		38826.14		300		279940		2290742				Relational_revenue		1		0.0140883		0.0140883		0.0140883		0.0140883

		ENGAGCD		59		39678.56		458		280486		2341035				Return_on_marketing		1		18.2663989		18.2663989		18.2663989		18.2663989

		ENGAGTOT		59		40576.73		458		280486		2394027				Return_on_Total_Mktg		1		12.293752		12.293752		12.293752		12.293752

		MEMSUBINC		59		58155.69		0		1009349		3431186				Market_penetration		1		0.0326975		0.0326975		0.0326975		0.0326975

		PRGREVCD		59		2525878.25		5053		25615304		149026817				Tot_market_penetration		1		0.0334376		0.0334376		0.0334376		0.0334376

		ERNNCAPCD		59		2798214.51		827		30559051		165094656				Revenue_per_offering		1		16652.55		16652.55		16652.55		16652.55

		OPUN		35		3543661.97		878238		8337319		124028169				People_per_offering		1		184.6387728		184.6387728		184.6387728		184.6387728

		OPTOTOFFRCD		35		212.8		2		1521		7448

		year=2010 sec_no=2 size=0														year=2010 sec_no=2 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		27		526068.52		17792.21		2882351.33		14203850.01				Number		1		27		27		27		27

		TOTOFFRCD		27		58.2223333		7		184		1572				Earned_revenue		1		0.2272436		0.2272436		0.2272436		0.2272436

		DIRMKTG		27		22712.52		1091		86981		613238				Program_rev_attendee		1		1.5035916		1.5035916		1.5035916		1.5035916

		MKTTOT		27		29019.33		1091		100265		783522				Response_to_marketing_eff		1		0.75343		0.75343		0.75343		0.75343

		EXPNDPRCD		27		329213.63		30804		703937		8888768				Response_to_marketing_exp		1		0.5896859		0.5896859		0.5896859		0.5896859

		PHATTTOT		27		38516.3		2237		405898		1039940				Relational_revenue		1		0.0578395		0.0578395		0.0578395		0.0578395

		ENGAGCD		27		38892.26		2403		406210		1050091				Return_on_marketing		1		2.5498175		2.5498175		2.5498175		2.5498175

		ENGAGTOT		27		65910.78		2403		757256		1779591				Return_on_Total_Mktg		1		1.9956619		1.9956619		1.9956619		1.9956619

		MEMSUBINC		27		19041.56		0		88307		514122				Market_penetration		1		0.07393		0.07393		0.07393		0.07393

		PRGREVCD		27		57912.78		0		215947		1563645				Tot_market_penetration		1		0.1252893		0.1252893		0.1252893		0.1252893

		ERNNCAPCD		27		74811.7		355		250417		2019916				Revenue_per_offering		1		7257.44		7257.44		7257.44		7257.44

		OPUN		13		350031.85		82214		754727		4550414				People_per_offering		1		667.9955445		667.9955445		667.9955445		667.9955445

		OPTOTOFFRCD		13		48.2307692		13		184		627

		year=2010 sec_no=2 size=1														year=2010 sec_no=2 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		51		639944.1		18205.13		3144247.63		32637149.27				Number		1		51		51		51		51

		TOTOFFRCD		51		189.1177059		22		927.001		9645				Earned_revenue		1		0.3203966		0.3203966		0.3203966		0.3203966

		DIRMKTG		51		105310.04		8442		289435		5370812				Program_rev_attendee		1		8.3066781		8.3066781		8.3066781		8.3066781

		MKTTOT		51		155394.67		11649		513112		7925128				Response_to_marketing_eff		1		2.2636231		2.2636231		2.2636231		2.2636231

		EXPNDPRCD		51		2717215.06		743949		6731684		138577968				Response_to_marketing_exp		1		1.5340439		1.5340439		1.5340439		1.5340439

		PHATTTOT		51		68648.65		1300		242308		3501081				Relational_revenue		1		0.0471971		0.0471971		0.0471971		0.0471971

		ENGAGCD		51		70495.41		1757		244268		3595266				Return_on_marketing		1		5.4148894		5.4148894		5.4148894		5.4148894

		ENGAGTOT		51		73204.51		1757		244268		3733430				Return_on_Total_Mktg		1		3.6696383		3.6696383		3.6696383		3.6696383

		MEMSUBINC		51		128244.78		0		862629		6540484				Market_penetration		1		0.1101587		0.1101587		0.1101587		0.1101587

		PRGREVCD		51		570242.22		6620		3303406		29082353				Tot_market_penetration		1		0.114392		0.114392		0.114392		0.114392

		ERNNCAPCD		51		870586.41		13711		3445503		44399907				Revenue_per_offering		1		17151.24		17151.24		17151.24		17151.24

		OPUN		32		3206746.66		500000		18543180		102615893				People_per_offering		1		372.7594486		372.7594486		372.7594486		372.7594486

		OPTOTOFFRCD		32		186.9688438		22		927.001		5983

		year=2010 sec_no=2 size=2														year=2010 sec_no=2 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		31		1109203.27		77194.07		3103116.29		34385301.26				Number		1		31		31		31		31

		TOTOFFRCD		31		384.9677419		44		3321		11934				Earned_revenue		1		0.4898708		0.4898708		0.4898708		0.4898708

		DIRMKTG		31		970181.52		74759		7338023		30075627				Program_rev_attendee		1		27.7322052		27.7322052		27.7322052		27.7322052

		MKTTOT		31		1369511.68		104426		7338023		42454862				Response_to_marketing_eff		1		2.6658362		2.6658362		2.6658362		2.6658362

		EXPNDPRCD		31		40211434.97		5400157		370915682		1246554484				Response_to_marketing_exp		1		1.8885162		1.8885162		1.8885162		1.8885162

		PHATTTOT		31		513726.87		53504		5248402		15925533				Relational_revenue		1		0.0589824		0.0589824		0.0589824		0.0589824

		ENGAGCD		31		529619.81		55557		5392624		16418214				Return_on_marketing		1		14.6846531		14.6846531		14.6846531		14.6846531

		ENGAGTOT		31		541593.77		55557		5392624		16789407				Return_on_Total_Mktg		1		10.4028167		10.4028167		10.4028167		10.4028167

		MEMSUBINC		31		2371767.84		71208		23862751		73524803				Market_penetration		1		0.4774777		0.4774777		0.4774777		0.4774777

		PRGREVCD		31		14246779		412459		143145804		441650149				Tot_market_penetration		1		0.4882728		0.4882728		0.4882728		0.4882728

		ERNNCAPCD		31		19698406.19		1032724		233429086		610650592				Revenue_per_offering		1		64241.42		64241.42		64241.42		64241.42

		OPUN		12		36837099.58		4033656		234034433		442045195				People_per_offering		1		1375.75		1375.75		1375.75		1375.75

		OPTOTOFFRCD		12		573.4166667		44		3321		6881

		year=2010 sec_no=3 size=0														year=2010 sec_no=3 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		287		648439.88		2650.45		3144247.63		186102246				Number		1		287		287		287		287

		TOTOFFRCD		287		43.2788328		1		474		12421.03				Earned_revenue		1		0.3737031		0.3737031		0.3737031		0.3737031

		DIRMKTG		287		11567.52		25		129783		3319877				Program_rev_attendee		1		2.1132844		2.1132844		2.1132844		2.1132844

		MKTTOT		287		12662.4		25		129783		3634110				Response_to_marketing_eff		1		0.7537116		0.7537116		0.7537116		0.7537116

		EXPNDPRCD		287		120923.91		2017		290426		34705161				Response_to_marketing_exp		1		0.6885399		0.6885399		0.6885399		0.6885399

		PHATTTOT		287		16800.07		66		1271811		4821619				Relational_revenue		1		0.0407592		0.0407592		0.0407592		0.0407592

		ENGAGCD		287		17065.36		116		1272122		4897759				Return_on_marketing		1		3.0692258		3.0692258		3.0692258		3.0692258

		ENGAGTOT		287		20122.55		116		1272122		5775172				Return_on_Total_Mktg		1		2.803837		2.803837		2.803837		2.803837

		MEMSUBINC		287		4928.77		0		86932		1414556				Market_penetration		1		0.0263176		0.0263176		0.0263176		0.0263176

		PRGREVCD		287		35503.32		0		257370		10189452				Tot_market_penetration		1		0.0310323		0.0310323		0.0310323		0.0310323

		ERNNCAPCD		287		45189.64		100		293540		12969427				Revenue_per_offering		1		2770.9		2770.9		2770.9		2770.9

		OPUN		184		112658.45		2017		437151		20729154				People_per_offering		1		394.3119831		394.3119831		394.3119831		394.3119831

		OPTOTOFFRCD		184		40.6576793		1		331		7481.01

		year=2010 sec_no=3 size=1														year=2010 sec_no=3 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		187		690571.74		16709.32		3144247.63		129136916				Number		1		187		187		187		187

		TOTOFFRCD		187		112.1872513		1		742		20979.02				Earned_revenue		1		0.4570986		0.4570986		0.4570986		0.4570986

		DIRMKTG		187		60043.76		0		557159		11228183				Program_rev_attendee		1		3.7999178		3.7999178		3.7999178		3.7999178

		MKTTOT		187		70568.67		1467		591117		13196342				Response_to_marketing_eff		1		1.5007684		1.5007684		1.5007684		1.5007684

		EXPNDPRCD		187		652483.71		205594		1581860		122014454				Response_to_marketing_exp		1		1.2769374		1.2769374		1.2769374		1.2769374

		PHATTTOT		187		47021.7		60		801500		8793057				Relational_revenue		1		0.0222748		0.0222748		0.0222748		0.0222748

		ENGAGCD		187		47709.2		472		801541		8921621				Return_on_marketing		1		2.975806		2.975806		2.975806		2.975806

		ENGAGTOT		187		55160.55		472		810817		10315023				Return_on_Total_Mktg		1		2.5319815		2.5319815		2.5319815		2.5319815

		MEMSUBINC		187		14533.97		0		128253		2717853				Market_penetration		1		0.0690865		0.0690865		0.0690865		0.0690865

		PRGREVCD		187		178678.58		0		1056314		33412894				Tot_market_penetration		1		0.0798766		0.0798766		0.0798766		0.0798766

		ERNNCAPCD		187		298249.39		1470		12218648		55772636				Revenue_per_offering		1		7364.7		7364.7		7364.7		7364.7

		OPUN		101		789919.1		43782		13972936		79781829				People_per_offering		1		425.2640353		425.2640353		425.2640353		425.2640353

		OPTOTOFFRCD		101		107.2574752		2		700		10833.01

		year=2010 sec_no=3 size=2														year=2010 sec_no=3 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		59		1193828.71		80674.94		3144247.63		70435893.75				Number		1		59		59		59		59

		TOTOFFRCD		59		277.4745763		10		1713		16371				Earned_revenue		1		0.4352609		0.4352609		0.4352609		0.4352609

		DIRMKTG		59		267148.22		11122		2220382		15761745				Program_rev_attendee		1		8.577557		8.577557		8.577557		8.577557

		MKTTOT		59		389977.39		11585		2924970		23008666				Response_to_marketing_eff		1		2.1047011		2.1047011		2.1047011		2.1047011

		EXPNDPRCD		59		5327743.64		1606171		45031153		314336875				Response_to_marketing_exp		1		1.4417942		1.4417942		1.4417942		1.4417942

		PHATTTOT		59		185288.73		1000		3289000		10932035				Relational_revenue		1		0.022507		0.022507		0.022507		0.022507

		ENGAGCD		59		186612.61		1097		3289184		11010144				Return_on_marketing		1		5.9492241		5.9492241		5.9492241		5.9492241

		ENGAGTOT		59		287206.39		1097		3852761		16945177				Return_on_Total_Mktg		1		4.0754276		4.0754276		4.0754276		4.0754276

		MEMSUBINC		59		119911.63		0		1060668		7074786				Market_penetration		1		0.1563144		0.1563144		0.1563144		0.1563144

		PRGREVCD		59		1589324.63		0		26105722		93770153				Tot_market_penetration		1		0.2405759		0.2405759		0.2405759		0.2405759

		ERNNCAPCD		59		2318958.42		499		38755472		136818547				Revenue_per_offering		1		18171.55		18171.55		18171.55		18171.55

		OPUN		39		5391825.97		353933		49752806		210281213				People_per_offering		1		672.5394906		672.5394906		672.5394906		672.5394906

		OPTOTOFFRCD		39		296.7179487		10		1713		11572

		year=2010 sec_no=4 size=0														year=2010 sec_no=4 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		118		1049789.81		9628.87		3144247.63		123875197				Number		1		118		118		118		118

		TOTOFFRCD		118		24		1		178		2832				Earned_revenue		1		0.46541		0.46541		0.46541		0.46541

		DIRMKTG		118		8871.46		15		128200		1046832				Program_rev_attendee		1		6.922289		6.922289		6.922289		6.922289

		MKTTOT		118		9132.2		15		128200		1077600				Response_to_marketing_eff		1		1.9762904		1.9762904		1.9762904		1.9762904

		EXPNDPRCD		118		77230.81		3538		175016		9113236				Response_to_marketing_exp		1		1.9198627		1.9198627		1.9198627		1.9198627

		PHATTTOT		118		4620.88		45		82956		545264				Relational_revenue		1		0.0140542		0.0140542		0.0140542		0.0140542

		ENGAGCD		118		4710.25		68		83041		555810				Return_on_marketing		1		3.6056168		3.6056168		3.6056168		3.6056168

		ENGAGTOT		118		5508.05		68		84171		649950				Return_on_Total_Mktg		1		3.502668		3.502668		3.502668		3.502668

		MEMSUBINC		118		1085.42		0		34232		128079				Market_penetration		1		0.0044869		0.0044869		0.0044869		0.0044869

		PRGREVCD		118		31987.08		390		180403		3774475				Tot_market_penetration		1		0.0052468		0.0052468		0.0052468		0.0052468

		ERNNCAPCD		118		35943.99		390		180403		4241391				Revenue_per_offering		1		3721.12		3721.12		3721.12		3721.12

		OPUN		71		79977.93		1000		197609		5678433				People_per_offering		1		196.2605932		196.2605932		196.2605932		196.2605932

		OPTOTOFFRCD		71		21.4929577		2		108		1526

		year=2010 sec_no=4 size=1														year=2010 sec_no=4 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		96		1149019.07		49158.21		3045454.36		110305831				Number		1		96		96		96		96

		TOTOFFRCD		96		58.5729271		2		774		5623				Earned_revenue		1		0.4909371		0.4909371		0.4909371		0.4909371

		DIRMKTG		96		36295.02		647		186796		3484322				Program_rev_attendee		1		12.1865211		12.1865211		12.1865211		12.1865211

		MKTTOT		96		41031.43		647		222495		3939017				Response_to_marketing_eff		1		2.3865989		2.3865989		2.3865989		2.3865989

		EXPNDPRCD		96		474349.94		189253		1156801		45537594				Response_to_marketing_exp		1		2.1111051		2.1111051		2.1111051		2.1111051

		PHATTTOT		96		17192.43		300		479100		1650473				Relational_revenue		1		0.0061737		0.0061737		0.0061737		0.0061737

		ENGAGCD		96		17430.05		482		479405		1673285				Return_on_marketing		1		5.772579		5.772579		5.772579		5.772579

		ENGAGTOT		96		30580.91		482		1042770		2935767				Return_on_Total_Mktg		1		5.1062293		5.1062293		5.1062293		5.1062293

		MEMSUBINC		96		2928.49		0		47764		281135				Market_penetration		1		0.0151695		0.0151695		0.0151695		0.0151695

		PRGREVCD		96		209515.88		11483		832680		20113524				Tot_market_penetration		1		0.0266148		0.0266148		0.0266148		0.0266148

		ERNNCAPCD		96		232876		11483		836188		22356096				Revenue_per_offering		1		10149.96		10149.96		10149.96		10149.96

		OPUN		55		463023		99099		1128168		25466265				People_per_offering		1		297.5786417		297.5786417		297.5786417		297.5786417

		OPTOTOFFRCD		55		45.6182		2		164		2509

		year=2010 sec_no=4 size=2														year=2010 sec_no=4 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		34		1477484.6		86687.24		3097669.81		50234476.52				Number		1		34		34		34		34

		TOTOFFRCD		34		122		3		976		4148				Earned_revenue		1		0.5111471		0.5111471		0.5111471		0.5111471

		DIRMKTG		34		568200.53		16204		4323750		19318818				Program_rev_attendee		1		46.6122695		46.6122695		46.6122695		46.6122695

		MKTTOT		34		750803.24		16204		5514394		25527310				Response_to_marketing_eff		1		9.7327093		9.7327093		9.7327093		9.7327093

		EXPNDPRCD		34		7636386.18		1356426		62170713		259637130				Response_to_marketing_exp		1		7.365619		7.365619		7.365619		7.365619

		PHATTTOT		34		77142.26		3086		398210		2622837				Relational_revenue		1		0.0820525		0.0820525		0.0820525		0.0820525

		ENGAGCD		34		78585.91		3465		408061		2671921				Return_on_marketing		1		6.3283574		6.3283574		6.3283574		6.3283574

		ENGAGTOT		34		79451.35		3465		408061		2701346				Return_on_Total_Mktg		1		4.7892389		4.7892389		4.7892389		4.7892389

		MEMSUBINC		34		626584.32		0		6823970		21303867				Market_penetration		1		0.053189		0.053189		0.053189		0.053189

		PRGREVCD		34		3595776.03		0		25743480		122256385				Tot_market_penetration		1		0.0537747		0.0537747		0.0537747		0.0537747

		ERNNCAPCD		34		3903316.32		365189		26569842		132712755				Revenue_per_offering		1		33972.56		33972.56		33972.56		33972.56

		OPUN		20		4678021.55		1326802		13224259		93560431				People_per_offering		1		644.1468177		644.1468177		644.1468177		644.1468177

		OPTOTOFFRCD		20		137.7		3		976		2754

		year=2010 sec_no=5 size=0														year=2010 sec_no=5 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		266		730573.16		3865.91		3144247.63		194332460				Number		1		266		266		266		266

		TOTOFFRCD		266		12.5263158		1		237		3332				Earned_revenue		1		0.4295342		0.4295342		0.4295342		0.4295342

		DIRMKTG		266		8915.22		60		100842		2371449				Program_rev_attendee		1		6.611405		6.611405		6.611405		6.611405

		MKTTOT		266		8993.32		60		100842		2392223				Response_to_marketing_eff		1		2.2781948		2.2781948		2.2781948		2.2781948

		EXPNDPRCD		266		65537.43		4406		153729		17432957				Response_to_marketing_exp		1		2.258411		2.258411		2.258411		2.258411

		PHATTTOT		266		3947.56		30		320030		1050052				Relational_revenue		1		0.0874769		0.0874769		0.0874769		0.0874769

		ENGAGCD		266		4145.9		94		320441		1102809				Return_on_marketing		1		2.9274587		2.9274587		2.9274587		2.9274587

		ENGAGTOT		266		9377.92		94		601040		2494528				Return_on_Total_Mktg		1		2.9020367		2.9020367		2.9020367		2.9020367

		MEMSUBINC		266		5733.01		0		75854		1524981				Market_penetration		1		0.0056749		0.0056749		0.0056749		0.0056749

		PRGREVCD		266		26098.94		0		137917		6942319				Tot_market_penetration		1		0.0128364		0.0128364		0.0128364		0.0128364

		ERNNCAPCD		266		28150.57		158		137917		7488051				Revenue_per_offering		1		4894.98		4894.98		4894.98		4894.98

		OPUN		157		68935.03		6556		183046		10822800				People_per_offering		1		330.97509		330.97509		330.97509		330.97509

		OPTOTOFFRCD		157		14.0828025		1		237		2211

		year=2010 sec_no=5 size=1														year=2010 sec_no=5 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		114		833603.3		13242.78		3133947.89		95030776.71				Number		1		114		114		114		114

		TOTOFFRCD		114		27.6491754		1		247		3152.01				Earned_revenue		1		0.4190004		0.4190004		0.4190004		0.4190004

		DIRMKTG		114		26869.3		1841		93707		3063100				Program_rev_attendee		1		8.7538988		8.7538988		8.7538988		8.7538988

		MKTTOT		114		29717.37		1841		105481		3387780				Response_to_marketing_eff		1		2.2542504		2.2542504		2.2542504		2.2542504

		EXPNDPRCD		114		294996		155801		610787		33629544				Response_to_marketing_exp		1		2.0382063		2.0382063		2.0382063		2.0382063

		PHATTTOT		114		13182.82		260		304083		1502841				Relational_revenue		1		0.0608637		0.0608637		0.0608637		0.0608637

		ENGAGCD		114		13529.8		290		304340		1542397				Return_on_marketing		1		4.2949032		4.2949032		4.2949032		4.2949032

		ENGAGTOT		114		25581.41		290		1000880		2916281				Return_on_Total_Mktg		1		3.8832858		3.8832858		3.8832858		3.8832858

		MEMSUBINC		114		17954.54		0		151751		2046818				Market_penetration		1		0.0162305		0.0162305		0.0162305		0.0162305

		PRGREVCD		114		115401.04		2576		376389		13155718				Tot_market_penetration		1		0.0306878		0.0306878		0.0306878		0.0306878

		ERNNCAPCD		114		123603.45		2615		330485		14090793				Revenue_per_offering		1		10875.85		10875.85		10875.85		10875.85

		OPUN		62		296806.48		148387		732456		18402002				People_per_offering		1		489.3382183		489.3382183		489.3382183		489.3382183

		OPTOTOFFRCD		62		27.2904194		3		247		1692.01

		year=2010 sec_no=5 size=2														year=2010 sec_no=5 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		55		890687.17		110759.11		3103116.29		48987794.43				Number		1		55		55		55		55

		TOTOFFRCD		55		75.2728727		4		612		4140.01				Earned_revenue		1		0.3866728		0.3866728		0.3866728		0.3866728

		DIRMKTG		55		138942.76		10041		742850		7641852				Program_rev_attendee		1		12.1058658		12.1058658		12.1058658		12.1058658

		MKTTOT		55		183651.67		11264		1276782		10100842				Response_to_marketing_eff		1		3.9584585		3.9584585		3.9584585		3.9584585

		EXPNDPRCD		55		1610227.6		613772		6990340		88562518				Response_to_marketing_exp		1		2.9947953		2.9947953		2.9947953		2.9947953

		PHATTTOT		55		46394.75		1322		429570		2551711				Relational_revenue		1		0.0594358		0.0594358		0.0594358		0.0594358

		ENGAGCD		55		47144.36		1434		429688		2592940				Return_on_marketing		1		4.0423017		4.0423017		4.0423017		4.0423017

		ENGAGTOT		55		177355.73		1939		4366851		9754565				Return_on_Total_Mktg		1		3.0582273		3.0582273		3.0582273		3.0582273

		MEMSUBINC		55		95705.22		0		810566		5263787				Market_penetration		1		0.0529303		0.0529303		0.0529303		0.0529303

		PRGREVCD		55		561648.56		6500		3067012		30890671				Tot_market_penetration		1		0.1991224		0.1991224		0.1991224		0.1991224

		ERNNCAPCD		55		622631.18		20063		3597549		34244715				Revenue_per_offering		1		19145.52		19145.52		19145.52		19145.52

		OPUN		31		1585995.45		581422		7277755		49165859				People_per_offering		1		626.3127994		626.3127994		626.3127994		626.3127994

		OPTOTOFFRCD		31		82.8389677		4		612		2568.01

		year=2010 sec_no=6 size=0														year=2010 sec_no=6 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		27		816973.18		7637.33		2892027.01		22058275.97				Number		1		27		27		27		27

		TOTOFFRCD		27		8.5925926		1		31		232				Earned_revenue		1		0.3608311		0.3608311		0.3608311		0.3608311

		DIRMKTG		27		19620.33		1350		127839		529749				Program_rev_attendee		1		6.0225802		6.0225802		6.0225802		6.0225802

		MKTTOT		27		20634.19		1350		127839		557123				Response_to_marketing_eff		1		1.8300769		1.8300769		1.8300769		1.8300769

		EXPNDPRCD		27		195247.7		12993		426778		5271688				Response_to_marketing_exp		1		1.7401569		1.7401569		1.7401569		1.7401569

		PHATTTOT		27		11275.04		600		76000		304426				Relational_revenue		1		0.0385008		0.0385008		0.0385008		0.0385008

		ENGAGCD		27		11529.74		684		76030		311303				Return_on_marketing		1		3.4609409		3.4609409		3.4609409		3.4609409

		ENGAGTOT		27		16603.81		684		106682		448303				Return_on_Total_Mktg		1		3.2908891		3.2908891		3.2908891		3.2908891

		MEMSUBINC		27		7517.19		0		71216		202964				Market_penetration		1		0.0141128		0.0141128		0.0141128		0.0141128

		PRGREVCD		27		67904.81		3353		209475		1833430				Tot_market_penetration		1		0.0203236		0.0203236		0.0203236		0.0203236

		ERNNCAPCD		27		70451.44		3367		209805		1902189				Revenue_per_offering		1		22091.65		22091.65		22091.65		22091.65

		OPUN		17		202723.35		14207		444809		3446297				People_per_offering		1		1341.82		1341.82		1341.82		1341.82

		OPTOTOFFRCD		17		9.1764706		2		31		156

		year=2010 sec_no=6 size=1														year=2010 sec_no=6 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		22		349401.36		34069.01		978703.46		7686829.96				Number		1		22		22		22		22

		TOTOFFRCD		22		16.5454545		7		41		364				Earned_revenue		1		0.3395514		0.3395514		0.3395514		0.3395514

		DIRMKTG		22		110268.95		1035		325819		2425917				Program_rev_attendee		1		18.5866123		18.5866123		18.5866123		18.5866123

		MKTTOT		22		130371.05		1035		443569		2868163				Response_to_marketing_eff		1		6.4763091		6.4763091		6.4763091		6.4763091

		EXPNDPRCD		22		1340855.05		526235		2963350		29498811				Response_to_marketing_exp		1		5.4777181		5.4777181		5.4777181		5.4777181

		PHATTTOT		22		20130.45		2210		50163		442870				Relational_revenue		1		0.1123038		0.1123038		0.1123038		0.1123038

		ENGAGCD		22		20722.32		2732		50718		455891				Return_on_marketing		1		3.3931305		3.3931305		3.3931305		3.3931305

		ENGAGTOT		22		21051.41		2732		50718		463131				Return_on_Total_Mktg		1		2.8699391		2.8699391		2.8699391		2.8699391

		MEMSUBINC		22		150583.09		0		601168		3312828				Market_penetration		1		0.0593081		0.0593081		0.0593081		0.0593081

		PRGREVCD		22		374156.95		75163		955409		8231453				Tot_market_penetration		1		0.0602499		0.0602499		0.0602499		0.0602499

		ERNNCAPCD		22		455289.27		75163		985829		10016364				Revenue_per_offering		1		94287.71		94287.71		94287.71		94287.71

		OPUN		17		1536335.06		557009		3118194		26117696				People_per_offering		1		1252.45		1252.45		1252.45		1252.45

		OPTOTOFFRCD		17		16.2941176		7		35		277

		year=2010 sec_no=6 size=2														year=2010 sec_no=6 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		25		621186.52		45754.38		2943861.78		15529663.1				Number		1		25		25		25		25

		TOTOFFRCD		25		74.04		5		267		1851				Earned_revenue		1		0.446666		0.446666		0.446666		0.446666

		DIRMKTG		25		1157358.56		210956		5339019		28933964				Program_rev_attendee		1		85.7013504		85.7013504		85.7013504		85.7013504

		MKTTOT		25		1620097.08		260810		6716201		40502427				Response_to_marketing_eff		1		12.8326269		12.8326269		12.8326269		12.8326269

		EXPNDPRCD		25		27136663.8		3668757		310859828		678416595				Response_to_marketing_exp		1		9.1673214		9.1673214		9.1673214		9.1673214

		PHATTTOT		25		126248.28		11926		878694		3156207				Relational_revenue		1		0.1462284		0.1462284		0.1462284		0.1462284

		ENGAGCD		25		132035.4		13048		944389		3300885				Return_on_marketing		1		9.3485705		9.3485705		9.3485705		9.3485705

		ENGAGTOT		25		282995.4		13048		3275328		7074885		0.4629514119		Return_on_Total_Mktg		1		6.6783949		6.6783949		6.6783949		6.6783949

		MEMSUBINC		25		3968150.2		0		23314871		99203755				Market_penetration		1		0.2125535		0.2125535		0.2125535		0.2125535

		PRGREVCD		25		10819648.08		809849		140482208		270491202				Tot_market_penetration		1		0.4555723		0.4555723		0.4555723		0.4555723

		ERNNCAPCD		25		12121024.68		827685		155180000		303025617				Revenue_per_offering		1		208249.42		208249.42		208249.42		208249.42

		OPUN		13		17861392.38		4174346		51509524		232198101				People_per_offering		1		1783.3		1783.3		1783.3		1783.3

		OPTOTOFFRCD		13		85.7692308		16		181		1115

		year=2010 sec_no=7 size=0														year=2010 sec_no=7 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		38		722266.09		7267.91		3144247.63		27446111.28				Number		1		38		38		38		38

		TOTOFFRCD		38		35.9210789		2		111		1365				Earned_revenue		1		0.3596164		0.3596164		0.3596164		0.3596164

		DIRMKTG		38		16814.24		542		115511		638941				Program_rev_attendee		1		4.1421148		4.1421148		4.1421148		4.1421148

		MKTTOT		38		18428.34		542		115511		700277				Response_to_marketing_eff		1		1.3257097		1.3257097		1.3257097		1.3257097

		EXPNDPRCD		38		215147.68		11195		443442		8175612				Response_to_marketing_exp		1		1.2095932		1.2095932		1.2095932		1.2095932

		PHATTTOT		38		13900.74		75		100000		528228				Relational_revenue		1		0.0702411		0.0702411		0.0702411		0.0702411

		ENGAGCD		38		14272.45		191		100373		542353				Return_on_marketing		1		3.4243866		3.4243866		3.4243866		3.4243866

		ENGAGTOT		38		15588.24		191		100373		592353				Return_on_Total_Mktg		1		3.1244508		3.1244508		3.1244508		3.1244508

		MEMSUBINC		38		15112.21		0		101834		574264				Market_penetration		1		0.0197607		0.0197607		0.0197607		0.0197607

		PRGREVCD		38		57578.45		5024		314499		2187981				Tot_market_penetration		1		0.0215824		0.0215824		0.0215824		0.0215824

		ERNNCAPCD		38		77370.63		5424		316094		2940084				Revenue_per_offering		1		5138.92		5138.92		5138.92		5138.92

		OPUN		28		207392.21		30636		545282		5806982				People_per_offering		1		397.327914		397.327914		397.327914		397.327914

		OPTOTOFFRCD		28		40.3571429		2		111		1130

		year=2010 sec_no=7 size=1														year=2010 sec_no=7 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		55		671789.69		13614.78		3087315.91		36948432.72				Number		1		55		55		55		55

		TOTOFFRCD		55		128.3638545		1		604		7060.01				Earned_revenue		1		0.3712999		0.3712999		0.3712999		0.3712999

		DIRMKTG		55		67664.2		2716		203857		3721531				Program_rev_attendee		1		7.3537276		7.3537276		7.3537276		7.3537276

		MKTTOT		55		98039.49		2716		356082		5392172				Response_to_marketing_eff		1		1.5335806		1.5335806		1.5335806		1.5335806

		EXPNDPRCD		55		1605342.8		472996		3855326		88293854				Response_to_marketing_exp		1		1.0584357		1.0584357		1.0584357		1.0584357

		PHATTTOT		55		63928.49		428		334000		3516067				Relational_revenue		1		0.0489689		0.0489689		0.0489689		0.0489689

		ENGAGCD		55		65102.16		638		335186		3580619				Return_on_marketing		1		6.9477317		6.9477317		6.9477317		6.9477317

		ENGAGTOT		55		104478.11		638		2063720		5746296				Return_on_Total_Mktg		1		4.7951362		4.7951362		4.7951362		4.7951362

		MEMSUBINC		55		78611.87		0		509756		4323653				Market_penetration		1		0.0969085		0.0969085		0.0969085		0.0969085

		PRGREVCD		55		470112.71		13482		1710144		25856199				Tot_market_penetration		1		0.155522		0.155522		0.155522		0.155522

		ERNNCAPCD		55		596063.62		29562		2346311		32783499				Revenue_per_offering		1		11045.17		11045.17		11045.17		11045.17

		OPUN		37		1487519.97		533674		4645686		55038239				People_per_offering		1		507.168968		507.168968		507.168968		507.168968

		OPTOTOFFRCD		37		134.676		1		604		4983.01

		year=2010 sec_no=7 size=2														year=2010 sec_no=7 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		44		1153321.45		58208.95		3126930.08		50746143.98				Number		1		44		44		44		44

		TOTOFFRCD		44		252.9318409		6		1201		11129				Earned_revenue		1		0.4036811		0.4036811		0.4036811		0.4036811

		DIRMKTG		44		691047.75		18079		4579000		30406101				Program_rev_attendee		1		11.9163333		11.9163333		11.9163333		11.9163333

		MKTTOT		44		979391.18		100316		5534000		43093212				Response_to_marketing_eff		1		2.6267946		2.6267946		2.6267946		2.6267946

		EXPNDPRCD		44		14044897.34		4374276		52732000		617975483				Response_to_marketing_exp		1		1.8534377		1.8534377		1.8534377		1.8534377

		PHATTTOT		44		372846.5		11056		2245000		16405246				Relational_revenue		1		0.0553849		0.0553849		0.0553849		0.0553849

		ENGAGCD		44		376237.32		20214		2252782		16554442				Return_on_marketing		1		6.4293143		6.4293143		6.4293143		6.4293143

		ENGAGTOT		44		486374.36		20214		4509317		21400472				Return_on_Total_Mktg		1		4.5364541		4.5364541		4.5364541		4.5364541

		MEMSUBINC		44		777875.93		0		6784000		34226541				Market_penetration		1		0.3262207		0.3262207		0.3262207		0.3262207

		PRGREVCD		44		4442963.16		27419		27945000		195490379				Tot_market_penetration		1		0.4217162		0.4217162		0.4217162		0.4217162

		ERNNCAPCD		44		5669660.02		81895		33124000		249465041				Revenue_per_offering		1		43297.92		43297.92		43297.92		43297.92

		OPUN		27		12947684.04		837251		50987541		349587469				People_per_offering		1		1487.5		1487.5		1487.5		1487.5

		OPTOTOFFRCD		27		299.0370741		6		1201		8074

		year=2010 sec_no=8 size=0														year=2010 sec_no=8 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		60		766932.16		9628.87		2882351.33		46015929.73				Number		1		60		60		60		60

		TOTOFFRCD		60		26.55		2		187		1593				Earned_revenue		1		0.4632043		0.4632043		0.4632043		0.4632043

		DIRMKTG		60		9183.15		240		42454		550989				Program_rev_attendee		1		6.051761		6.051761		6.051761		6.051761

		MKTTOT		60		9421.28		240		42454		565277				Response_to_marketing_eff		1		1.6195796		1.6195796		1.6195796		1.6195796

		EXPNDPRCD		60		82037.08		4296		227726		4922225				Response_to_marketing_exp		1		1.5786429		1.5786429		1.5786429		1.5786429

		PHATTTOT		60		5817.12		120		88400		349027				Relational_revenue		1		0.0396498		0.0396498		0.0396498		0.0396498

		ENGAGCD		60		5995.38		158		88469		359723				Return_on_marketing		1		3.8335212		3.8335212		3.8335212		3.8335212

		ENGAGTOT		60		89709.63		158		5008735		5382578				Return_on_Total_Mktg		1		3.7366247		3.7366247		3.7366247		3.7366247

		MEMSUBINC		60		3252.75		0		27103		195165				Market_penetration		1		0.0078174		0.0078174		0.0078174		0.0078174

		PRGREVCD		60		35203.8		500		153816		2112228				Tot_market_penetration		1		0.1169721		0.1169721		0.1169721		0.1169721

		ERNNCAPCD		60		37999.93		500		154907		2279996				Revenue_per_offering		1		2673.43		2673.43		2673.43		2673.43

		OPUN		38		75629.89		2127		283867		2873936				People_per_offering		1		225.8148148		225.8148148		225.8148148		225.8148148

		OPTOTOFFRCD		38		28.2894737		2		187		1075

		year=2010 sec_no=8 size=1														year=2010 sec_no=8 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		711836.41		21993.77		3133947.89		28473456.27				Number		1		40		40		40		40

		TOTOFFRCD		40		94.15		3		367		3766				Earned_revenue		1		0.4826467		0.4826467		0.4826467		0.4826467

		DIRMKTG		40		56812.65		805		214610		2272506				Program_rev_attendee		1		3.5211907		3.5211907		3.5211907		3.5211907

		MKTTOT		40		69697.08		805		311471		2787883				Response_to_marketing_eff		1		1.0146977		1.0146977		1.0146977		1.0146977

		EXPNDPRCD		40		585461.33		242237		1462128		23418453				Response_to_marketing_exp		1		0.8271174		0.8271174		0.8271174		0.8271174

		PHATTTOT		40		68687.53		1900		2127700		2747501				Relational_revenue		1		0.0287991		0.0287991		0.0287991		0.0287991

		ENGAGCD		40		69395.23		2459		2128995		2775809				Return_on_marketing		1		4.2571835		4.2571835		4.2571835		4.2571835

		ENGAGTOT		40		72545.23		2459		2128995		2901809				Return_on_Total_Mktg		1		3.4701869		3.4701869		3.4701869		3.4701869

		MEMSUBINC		40		16860.78		0		150699		674431				Market_penetration		1		0.0974876		0.0974876		0.0974876		0.0974876

		PRGREVCD		40		241861.88		25658		846420		9674475				Tot_market_penetration		1		0.1019128		0.1019128		0.1019128		0.1019128

		ERNNCAPCD		40		282570.95		44670		997231		11302838				Revenue_per_offering		1		5656.88		5656.88		5656.88		5656.88

		OPUN		24		513362.13		243043		1330249		12320691				People_per_offering		1		737.0708975		737.0708975		737.0708975		737.0708975

		OPTOTOFFRCD		24		90.75		3		334		2178

		year=2010 sec_no=8 size=2														year=2010 sec_no=8 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		13		1498390.09		44768.49		3072720.03		19479071.23				Number		1		13		13		13		13

		TOTOFFRCD		13		93.4615385		15		210		1215				Earned_revenue		1		0.6491083		0.6491083		0.6491083		0.6491083

		DIRMKTG		13		1137306.23		13099		6288176		14784981				Program_rev_attendee		1		33.7693238		33.7693238		33.7693238		33.7693238

		MKTTOT		13		1376829.46		33099		6792705		17898783				Response_to_marketing_eff		1		9.6813709		9.6813709		9.6813709		9.6813709

		EXPNDPRCD		13		8021772.77		1776662		29459666		104283046				Response_to_marketing_exp		1		7.9971295		7.9971295		7.9971295		7.9971295

		PHATTTOT		13		142214.31		3049		479129		1848786				Relational_revenue		1		0.0723185		0.0723185		0.0723185		0.0723185

		ENGAGCD		13		145210.62		3259		488354		1887738				Return_on_marketing		1		4.2226806		4.2226806		4.2226806		4.2226806

		ENGAGTOT		13		761018.31		3259		8488354		9893238				Return_on_Total_Mktg		1		3.4880725		3.4880725		3.4880725		3.4880725

		MEMSUBINC		13		580122.85		0		5460737		7541597				Market_penetration		1		0.0969111		0.0969111		0.0969111		0.0969111

		PRGREVCD		13		4802481		1230		21133668		62432253				Tot_market_penetration		1		0.5078906		0.5078906		0.5078906		0.5078906

		ERNNCAPCD		13		5206999.54		181639		21721169		67690994				Revenue_per_offering		1		81017.16		81017.16		81017.16		81017.16

		OPUN		11		7593517.64		1669113		32629564		83528694				People_per_offering		1		1553.69		1553.69		1553.69		1553.69

		OPTOTOFFRCD		11		93.7272727		15		210		1031

		year=2010 sec_no=9 size=0														year=2010 sec_no=9 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		45		470125.95		6356.18		3126930.08		21155667.65				Number		1		45		45		45		45

		TOTOFFRCD		45		53.7777778		5		163		2420				Earned_revenue		1		0.5502409		0.5502409		0.5502409		0.5502409

		DIRMKTG		45		36557.73		1170		129398		1645098				Program_rev_attendee		1		11.3519416		11.3519416		11.3519416		11.3519416

		MKTTOT		45		40538.09		1170		129398		1824214				Response_to_marketing_eff		1		2.9062895		2.9062895		2.9062895		2.9062895

		EXPNDPRCD		45		353719.27		31931		812235		15917367				Response_to_marketing_exp		1		2.6209267		2.6209267		2.6209267		2.6209267

		PHATTTOT		45		13948.4		660		66245		627678				Relational_revenue		1		0.0605236		0.0605236		0.0605236		0.0605236

		ENGAGCD		45		14213.11		721		66373		639590				Return_on_marketing		1		4.3312702		4.3312702		4.3312702		4.3312702

		ENGAGTOT		45		14280		721		66373		642600				Return_on_Total_Mktg		1		3.9059913		3.9059913		3.9059913		3.9059913

		MEMSUBINC		45		21408.36		0		228144		963376				Market_penetration		1		0.0302326		0.0302326		0.0302326		0.0302326

		PRGREVCD		45		158341.42		9370		599201		7125364				Tot_market_penetration		1		0.0303748		0.0303748		0.0303748		0.0303748

		ERNNCAPCD		45		194630.82		13950		614749		8758387				Revenue_per_offering		1		7613.29		7613.29		7613.29		7613.29

		OPUN		28		412205.11		58200		1055724		11541743				People_per_offering		1		264.2933884		264.2933884		264.2933884		264.2933884

		OPTOTOFFRCD		28		54.1428571		5		163		1516

		year=2010 sec_no=9 size=1														year=2010 sec_no=9 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		51		724345.67		60813.48		2967760.73		36941629.36				Number		1		51		51		51		51

		TOTOFFRCD		51		143.2352941		3		1436		7305				Earned_revenue		1		0.567573		0.567573		0.567573		0.567573

		DIRMKTG		51		280437.94		2530		1064451		14302335				Program_rev_attendee		1		15.4824516		15.4824516		15.4824516		15.4824516

		MKTTOT		51		364886.2		26929		1304320		18609196				Response_to_marketing_eff		1		4.8556728		4.8556728		4.8556728		4.8556728

		EXPNDPRCD		51		2772557.86		689373		7030465		141400451				Response_to_marketing_exp		1		3.7318893		3.7318893		3.7318893		3.7318893

		PHATTTOT		51		75146.37		2000		235000		3832465				Relational_revenue		1		0.0399972		0.0399972		0.0399972		0.0399972

		ENGAGCD		51		76199.1		2615		235613		3886154				Return_on_marketing		1		4.14869		4.14869		4.14869		4.14869

		ENGAGTOT		51		77190.27		2765		235613		3936704				Return_on_Total_Mktg		1		3.1885286		3.1885286		3.1885286		3.1885286

		MEMSUBINC		51		110894.51		0		914420		5655620				Market_penetration		1		0.1051971		0.1051971		0.1051971		0.1051971

		PRGREVCD		51		1163450.08		0		5670483		59335954				Tot_market_penetration		1		0.1065655		0.1065655		0.1065655		0.1065655

		ERNNCAPCD		51		1573628.92		135158		6101226		80255075				Revenue_per_offering		1		23724.33		23724.33		23724.33		23724.33

		OPUN		27		3215085.56		869971		7907052		86807310				People_per_offering		1		531.9854894		531.9854894		531.9854894		531.9854894

		OPTOTOFFRCD		27		135.5185185		3		1436		3659

		year=2010 sec_no=9 size=2														year=2010 sec_no=9 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		16		1045715.9		124251.72		2944991.27		16731454.45				Number		1		16		16		16		16

		TOTOFFRCD		16		267.375		40		711		4278				Earned_revenue		1		0.5369881		0.5369881		0.5369881		0.5369881

		DIRMKTG		16		1895273.06		153564		5990991		30324369				Program_rev_attendee		1		42.3263736		42.3263736		42.3263736		42.3263736

		MKTTOT		16		3015963.81		208035		14484152		48255421				Response_to_marketing_eff		1		7.6514473		7.6514473		7.6514473		7.6514473

		EXPNDPRCD		16		44940641.25		8489336		223801157		719050260				Response_to_marketing_exp		1		4.8082745		4.8082745		4.8082745		4.8082745

		PHATTTOT		16		394169.06		75584		1037679		6306705				Relational_revenue		1		0.0304272		0.0304272		0.0304272		0.0304272

		ENGAGCD		16		401207.5		77173		1066709		6419320				Return_on_marketing		1		8.8028197		8.8028197		8.8028197		8.8028197

		ENGAGTOT		16		1678559.31		77173		21504338		26856949				Return_on_Total_Mktg		1		5.5318127		5.5318127		5.5318127		5.5318127

		MEMSUBINC		16		1367415.81		0		6547275		21878653				Market_penetration		1		0.3836678		0.3836678		0.3836678		0.3836678

		PRGREVCD		16		16683747		1597494		62643426		266939952				Tot_market_penetration		1		1.6051772		1.6051772		1.6051772		1.6051772

		ERNNCAPCD		16		24132589.25		2748754		105980071		386121428				Revenue_per_offering		1		141840.43		141840.43		141840.43		141840.43

		OPUN		8		41523786.5		9267228		158651533		332190292				People_per_offering		1		1500.54		1500.54		1500.54		1500.54

		OPTOTOFFRCD		8		292.75		62		711		2342

		year=2010 sec_no=10 size=0														year=2010 sec_no=10 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		91		486959.07		9628.87		2943861.78		44313275				Number		1		91		91		91		91

		TOTOFFRCD		91		12.5164835		1		44		1139				Earned_revenue		1		0.3503179		0.3503179		0.3503179		0.3503179

		DIRMKTG		91		18114.24		250		76760		1648396				Program_rev_attendee		1		9.0318073		9.0318073		9.0318073		9.0318073

		MKTTOT		91		18534.87		250		76760		1686673				Response_to_marketing_eff		1		3.056021		3.056021		3.056021		3.056021

		EXPNDPRCD		91		172914.2		3628		419825		15735192				Response_to_marketing_exp		1		2.9866683		2.9866683		2.9866683		2.9866683

		PHATTTOT		91		6065.03		312		49646		551918				Relational_revenue		1		0.0709355		0.0709355		0.0709355		0.0709355

		ENGAGCD		91		6406.09		476		49828		582954				Return_on_marketing		1		3.0240409		3.0240409		3.0240409		3.0240409

		ENGAGTOT		91		17411.58		476		1008235		1584454				Return_on_Total_Mktg		1		2.955414		2.955414		2.955414		2.955414

		MEMSUBINC		91		12265.76		0		91678		1116184				Market_penetration		1		0.0131553		0.0131553		0.0131553		0.0131553

		PRGREVCD		91		54778.21		0		191269		4984817				Tot_market_penetration		1		0.0357557		0.0357557		0.0357557		0.0357557

		ERNNCAPCD		91		60574.95		549		201310		5512320				Revenue_per_offering		1		14116.13		14116.13		14116.13		14116.13

		OPUN		51		169393.51		5541		551129		8639069				People_per_offering		1		511.8121159		511.8121159		511.8121159		511.8121159

		OPTOTOFFRCD		51		12		1		44		612

		year=2010 sec_no=10 size=1														year=2010 sec_no=10 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		57		685184.21		24113.78		3097669.81		39055499.78				Number		1		57		57		57		57

		TOTOFFRCD		57		30.9824561		4		112		1766				Earned_revenue		1		0.4186612		0.4186612		0.4186612		0.4186612

		DIRMKTG		57		138636.07		9013		533680		7902256				Program_rev_attendee		1		19.8759558		19.8759558		19.8759558		19.8759558

		MKTTOT		57		177863.75		9013		825036		10138234				Response_to_marketing_eff		1		6.3454663		6.3454663		6.3454663		6.3454663

		EXPNDPRCD		57		1423390.58		454025		3322537		81133263				Response_to_marketing_exp		1		4.9459797		4.9459797		4.9459797		4.9459797

		PHATTTOT		57		28030.05		1778		102113		1597713				Relational_revenue		1		0.1289271		0.1289271		0.1289271		0.1289271

		ENGAGCD		57		28763.19		1997		103920		1639502				Return_on_marketing		1		4.0186085		4.0186085		4.0186085		4.0186085

		ENGAGTOT		57		29559.68		1997		103920		1684902				Return_on_Total_Mktg		1		3.1323082		3.1323082		3.1323082		3.1323082

		MEMSUBINC		57		183513.67		0		974012		10460279				Market_penetration		1		0.0419788		0.0419788		0.0419788		0.0419788

		PRGREVCD		57		557124.09		60328		1670318		31756073				Tot_market_penetration		1		0.0431412		0.0431412		0.0431412		0.0431412

		ERNNCAPCD		57		595918.42		64853		1689203		33967350				Revenue_per_offering		1		45450.53		45450.53		45450.53		45450.53

		OPUN		33		1531545.24		504164		3689748		50540993				People_per_offering		1		928.3703284		928.3703284		928.3703284		928.3703284

		OPTOTOFFRCD		33		33.6969697		4		112		1112

		year=2010 sec_no=10 size=2														year=2010 sec_no=10 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		17		772654.24		239340.71		2921589.75		13135122.02				Number		1		17		17		17		17

		TOTOFFRCD		17		152.1176471		4		302		2586				Earned_revenue		1		0.4741335		0.4741335		0.4741335		0.4741335

		DIRMKTG		17		2342168.24		94205		15410366		39816860				Program_rev_attendee		1		39.5130743		39.5130743		39.5130743		39.5130743

		MKTTOT		17		3289840.18		205117		21076431		55927283				Response_to_marketing_eff		1		9.1099822		9.1099822		9.1099822		9.1099822

		EXPNDPRCD		17		34263519.29		4216266		100336841		582479828				Response_to_marketing_exp		1		6.4857591		6.4857591		6.4857591		6.4857591

		PHATTTOT		17		361124.76		21432		1262761		6139121				Relational_revenue		1		0.1482066		0.1482066		0.1482066		0.1482066

		ENGAGCD		17		367925.29		21969		1275789		6254730				Return_on_marketing		1		6.0922821		6.0922821		6.0922821		6.0922821

		ENGAGTOT		17		648595.88		21969		4597189		11026130				Return_on_Total_Mktg		1		4.3373383		4.3373383		4.3373383		4.3373383

		MEMSUBINC		17		5078080.53		0		32396682		86327369				Market_penetration		1		0.4761836		0.4761836		0.4761836		0.4761836

		PRGREVCD		17		14269149.65		910091		62438928		242575544				Tot_market_penetration		1		0.8394387		0.8394387		0.8394387		0.8394387

		ERNNCAPCD		17		16245481.41		911422		73533255		276173184				Revenue_per_offering		1		159128.01		159128.01		159128.01		159128.01

		OPUN		9		31860964.56		4689606		96624000		286748681				People_per_offering		1		2418.69		2418.69		2418.69		2418.69

		OPTOTOFFRCD		9		200.2222222		28		302		1802

		year=2010 sec_no=11 size=0														year=2010 sec_no=11 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		234		1052521.92		10600.73		3072180.82		246290129				Number		1		234		234		234		234

		TOTOFFRCD		234		13.7008547		1		200		3206				Earned_revenue		1		0.5238118		0.5238118		0.5238118		0.5238118

		DIRMKTG		234		10705.52		115		108715		2505091				Program_rev_attendee		1		5.44484		5.44484		5.44484		5.44484

		MKTTOT		234		10904.91		115		108715		2551748				Response_to_marketing_eff		1		1.3104408		1.3104408		1.3104408		1.3104408

		EXPNDPRCD		234		95251.36		9236		231946		22288819				Response_to_marketing_exp		1		1.2864803		1.2864803		1.2864803		1.2864803

		PHATTTOT		234		8321.56		88		854500		1947244				Relational_revenue		1		0.0519716		0.0519716		0.0519716		0.0519716

		ENGAGCD		234		8522.03		105		855456		1994156				Return_on_marketing		1		4.232354		4.232354		4.232354		4.232354

		ENGAGTOT		234		9050.29		105		855456		2117768				Return_on_Total_Mktg		1		4.1549683		4.1549683		4.1549683		4.1549683

		MEMSUBINC		234		4950.36		0		82385		1158385				Market_penetration		1		0.0080968		0.0080968		0.0080968		0.0080968

		PRGREVCD		234		45309.54		0		221198		10602432				Tot_market_penetration		1		0.0085987		0.0085987		0.0085987		0.0085987

		ERNNCAPCD		234		49893.79		1117		250764		11675146				Revenue_per_offering		1		7296.23		7296.23		7296.23		7296.23

		OPUN		157		97406.94		8497		230149		15292889				People_per_offering		1		622.007486		622.007486		622.007486		622.007486

		OPTOTOFFRCD		157		13.3503185		1		106		2096

		year=2010 sec_no=11 size=1														year=2010 sec_no=11 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		235		1071108.06		6231.34		3112764.49		251710395				Number		1		235		235		235		235

		TOTOFFRCD		235		35.0170213		1		451		8229				Earned_revenue		1		0.4550379		0.4550379		0.4550379		0.4550379

		DIRMKTG		235		65300.37		3102		644805		15345588				Program_rev_attendee		1		13.1474569		13.1474569		13.1474569		13.1474569

		MKTTOT		235		84201.56		3102		707346		19787366				Response_to_marketing_eff		1		3.8023217		3.8023217		3.8023217		3.8023217

		EXPNDPRCD		235		700622.3		223828		1706331		164646240				Response_to_marketing_exp		1		2.9487938		2.9487938		2.9487938		2.9487938

		PHATTTOT		235		22144.77		600		184955		5204022				Relational_revenue		1		0.0721		0.0721		0.0721		0.0721

		ENGAGCD		235		23470.82		898		228933		5515642				Return_on_marketing		1		4.458588		4.458588		4.458588		4.458588

		ENGAGTOT		235		28443.03		898		1029427		6684113				Return_on_Total_Mktg		1		3.4577445		3.4577445		3.4577445		3.4577445

		MEMSUBINC		235		50514.89		0		494844		11870998				Market_penetration		1		0.0219127		0.0219127		0.0219127		0.0219127

		PRGREVCD		235		291147.47		0		1469328		68419655				Tot_market_penetration		1		0.0265548		0.0265548		0.0265548		0.0265548

		ERNNCAPCD		235		318809.68		1702		1469328		74920274				Revenue_per_offering		1		21482.29		21482.29		21482.29		21482.29

		OPUN		153		722394.63		139906		1898184		110526379				People_per_offering		1		670.2688054		670.2688054		670.2688054		670.2688054

		OPTOTOFFRCD		153		33.627451		1		451		5145

		year=2010 sec_no=11 size=2														year=2010 sec_no=11 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		111		921585.68		37853.22		3045454.36		102296010				Number		1		111		111		111		111

		TOTOFFRCD		111		63.4504505		3		875		7043				Earned_revenue		1		0.5980366		0.5980366		0.5980366		0.5980366

		DIRMKTG		111		762198.4		11519		9152194		84604022				Program_rev_attendee		1		31.3350784		31.3350784		31.3350784		31.3350784

		MKTTOT		111		1065132.21		11519		10032251		118229675				Response_to_marketing_eff		1		8.3779282		8.3779282		8.3779282		8.3779282

		EXPNDPRCD		111		7720064.39		1701786		52878484		856927147				Response_to_marketing_exp		1		5.9951651		5.9951651		5.9951651		5.9951651

		PHATTTOT		111		127135.51		1851		2670172		14112042				Relational_revenue		1		0.1735721		0.1735721		0.1735721		0.1735721

		ENGAGCD		111		135620.92		2455		2670762		15053922				Return_on_marketing		1		5.2267248		5.2267248		5.2267248		5.2267248

		ENGAGTOT		111		218057.74		2455		8973102		24204409				Return_on_Total_Mktg		1		3.7401942		3.7401942		3.7401942		3.7401942

		MEMSUBINC		111		1339988.02		0		13539837		148738670				Market_penetration		1		0.1471604		0.1471604		0.1471604		0.1471604

		PRGREVCD		111		3983801.29		196464		39101557		442201943				Tot_market_penetration		1		0.2366115		0.2366115		0.2366115		0.2366115

		ERNNCAPCD		111		4616880.68		221244		39653090		512473755				Revenue_per_offering		1		154999.67		154999.67		154999.67		154999.67

		OPUN		77		6149662.27		378744		23540251		473523995				People_per_offering		1		2137.43		2137.43		2137.43		2137.43

		OPTOTOFFRCD		77		39.6753247		6		176		3055

		year=2011 sec_no=0 size=0														year=2011 sec_no=0 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		156		717075.64		9558.2		3150053.35		111863799				Number		1		156		156		156		156

		TOTOFFRCD		156		44.724359		1		516		6977				Earned_revenue		1		0.4495635		0.4495635		0.4495635		0.4495635

		DIRMKTG		156		12874.1		140		136722		2008360				Program_rev_attendee		1		5.7153951		5.7153951		5.7153951		5.7153951

		MKTTOT		156		13598.71		140		136722		2121398				Response_to_marketing_eff		1		1.971488		1.971488		1.971488		1.971488

		EXPNDPRCD		156		106378.71		1728		246259		16595079				Response_to_marketing_exp		1		1.8664379		1.8664379		1.8664379		1.8664379

		PHATTTOT		156		6897.69		87		200000		1076039				Relational_revenue		1		0.0623749		0.0623749		0.0623749		0.0623749

		ENGAGCD		156		7212.73		119		200007		1125186				Return_on_marketing		1		3.062194		3.062194		3.062194		3.062194

		ENGAGTOT		156		20502.9		147		1114211		3198453				Return_on_Total_Mktg		1		2.899026		2.899026		2.899026		2.899026

		MEMSUBINC		156		6635.37		0		89847		1035117				Market_penetration		1		0.0100585		0.0100585		0.0100585		0.0100585

		PRGREVCD		156		39423		449		171210		6149988				Tot_market_penetration		1		0.0285924		0.0285924		0.0285924		0.0285924

		ERNNCAPCD		156		47823.98		20		412876		7460541				Revenue_per_offering		1		2407.58		2407.58		2407.58		2407.58

		OPUN		131		107458.89		3152		330399		14077114				People_per_offering		1		161.2707467		161.2707467		161.2707467		161.2707467

		OPTOTOFFRCD		131		44.6335878		1		516		5847

		year=2011 sec_no=0 size=1														year=2011 sec_no=0 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		165		974698.17		8449.03		3101412.29		160825199				Number		1		165		165		165		165

		TOTOFFRCD		165		104.6909091		2		1192		17274				Earned_revenue		1		0.4078109		0.4078109		0.4078109		0.4078109

		DIRMKTG		165		53904.22		1368		782373		8894196				Program_rev_attendee		1		8.502559		8.502559		8.502559		8.502559

		MKTTOT		165		64367.9		1368		782373		10620704				Response_to_marketing_eff		1		2.4085807		2.4085807		2.4085807		2.4085807

		EXPNDPRCD		165		689952.04		228209		1618358		113842087				Response_to_marketing_exp		1		2.0170404		2.0170404		2.0170404		2.0170404

		PHATTTOT		165		26724.41		150		500000		4409528				Relational_revenue		1		0.0420607		0.0420607		0.0420607		0.0420607

		ENGAGCD		165		28236.76		371		667042		4659065				Return_on_marketing		1		4.2153638		4.2153638		4.2153638		4.2153638

		ENGAGTOT		165		100123.16		398		10001541		16520322				Return_on_Total_Mktg		1		3.5301118		3.5301118		3.5301118		3.5301118

		MEMSUBINC		165		29019.87		0		296434		4788278				Market_penetration		1		0.0289697		0.0289697		0.0289697		0.0289697

		PRGREVCD		165		227225.89		0		1360861		37492272				Tot_market_penetration		1		0.1027222		0.1027222		0.1027222		0.1027222

		ERNNCAPCD		165		281369.98		1154		1357612		46426047				Revenue_per_offering		1		7766.15		7766.15		7766.15		7766.15

		OPUN		136		698211.18		200311		1826774		94956720				People_per_offering		1		269.7154683		269.7154683		269.7154683		269.7154683

		OPTOTOFFRCD		136		89.9044118		2		571		12227

		year=2011 sec_no=0 size=2														year=2011 sec_no=0 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		63		1363043.16		17258.12		3111325.37		85871719.23				Number		1		63		63		63		63

		TOTOFFRCD		63		147.8571429		2		791		9315				Earned_revenue		1		0.4598862		0.4598862		0.4598862		0.4598862

		DIRMKTG		63		310907.87		8242		1082197		19587196				Program_rev_attendee		1		13.2978468		13.2978468		13.2978468		13.2978468

		MKTTOT		63		405969.86		8242		1566045		25576101				Response_to_marketing_eff		1		3.5279561		3.5279561		3.5279561		3.5279561

		EXPNDPRCD		63		5024624.1		1345664		24743156		316551318				Response_to_marketing_exp		1		2.7018492		2.7018492		2.7018492		2.7018492

		PHATTTOT		63		115072.25		714		1279574		7249552				Relational_revenue		1		0.0898939		0.0898939		0.0898939		0.0898939

		ENGAGCD		63		119616.22		796		1426394		7535822				Return_on_marketing		1		4.9217577		4.9217577		4.9217577		4.9217577

		ENGAGTOT		63		150302.08		1202		1426394		9469031				Return_on_Total_Mktg		1		3.7692779		3.7692779		3.7692779		3.7692779

		MEMSUBINC		63		451683.19		0		7755583		28456041				Market_penetration		1		0.0877567		0.0877567		0.0877567		0.0877567

		PRGREVCD		63		1530213.21		0		11333466		96403432				Tot_market_penetration		1		0.1102695		0.1102695		0.1102695		0.1102695

		ERNNCAPCD		63		2310755.32		162765		12658625		145577585				Revenue_per_offering		1		39314.12		39314.12		39314.12		39314.12

		OPUN		51		5712110.53		1635842		31994600		291317637				People_per_offering		1		808.9986044		808.9986044		808.9986044		808.9986044

		OPTOTOFFRCD		51		145.2941176		2		791		7410

		year=2011 sec_no=1 size=0														year=2011 sec_no=1 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		58		815524.87		15705.37		2941769.07		47300442.7				Number		1		58		58		58		58

		TOTOFFRCD		58		41.3965517		2		262		2401				Earned_revenue		1		0.4989468		0.4989468		0.4989468		0.4989468

		DIRMKTG		58		6045.83		81		23511		350658				Program_rev_attendee		1		9.1937714		9.1937714		9.1937714		9.1937714

		MKTTOT		58		6465		81		23511		374970				Response_to_marketing_eff		1		1.1718728		1.1718728		1.1718728		1.1718728

		EXPNDPRCD		58		109243.6		4120		233579		6336129				Response_to_marketing_exp		1		1.0958919		1.0958919		1.0958919		1.0958919

		PHATTTOT		58		5516.81		100		100000		319975				Relational_revenue		1		0.0333139		0.0333139		0.0333139		0.0333139

		ENGAGCD		58		5698		269		100025		330484				Return_on_marketing		1		8.3893052		8.3893052		8.3893052		8.3893052

		ENGAGTOT		58		8054.97		269		133675		467188				Return_on_Total_Mktg		1		7.8453663		7.8453663		7.8453663		7.8453663

		MEMSUBINC		58		3639.33		0		49659		211081				Market_penetration		1		0.0069869		0.0069869		0.0069869		0.0069869

		PRGREVCD		58		50720.29		0		173324		2941777				Tot_market_penetration		1		0.009877		0.009877		0.009877		0.009877

		ERNNCAPCD		58		54506.74		63		175051		3161391				Revenue_per_offering		1		2872.29		2872.29		2872.29		2872.29

		OPUN		50		114317		4120		260290		5715850				People_per_offering		1		137.6443149		137.6443149		137.6443149		137.6443149

		OPTOTOFFRCD		50		39.8		2		262		1990

		year=2011 sec_no=1 size=1														year=2011 sec_no=1 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		102		810703.92		50735.64		3087365.02		82691800.35				Number		1		102		102		102		102

		TOTOFFRCD		102		112.8333431		1		1484		11509				Earned_revenue		1		0.5064874		0.5064874		0.5064874		0.5064874

		DIRMKTG		102		26130.3		2105		155867		2665291				Program_rev_attendee		1		14.7120479		14.7120479		14.7120479		14.7120479

		MKTTOT		102		31261.73		2105		207456		3188696				Response_to_marketing_eff		1		1.7312971		1.7312971		1.7312971		1.7312971

		EXPNDPRCD		102		567208.39		241715		1231175		57855256				Response_to_marketing_exp		1		1.4471152		1.4471152		1.4471152		1.4471152

		PHATTTOT		102		18056.82		286		275000		1841796				Relational_revenue		1		0.0112919		0.0112919		0.0112919		0.0112919

		ENGAGCD		102		18497.81		428		276548		1886777				Return_on_marketing		1		10.1664663		10.1664663		10.1664663		10.1664663

		ENGAGTOT		102		112606.05		428		9105169		11485817				Return_on_Total_Mktg		1		8.4977028		8.4977028		8.4977028		8.4977028

		MEMSUBINC		102		6404.85		0		91195		653295				Market_penetration		1		0.022817		0.022817		0.022817		0.022817

		PRGREVCD		102		265652.85		0		990379		27096591				Tot_market_penetration		1		0.1388991		0.1388991		0.1388991		0.1388991

		ERNNCAPCD		102		287283.88		90		991525		29302956				Revenue_per_offering		1		4885.56		4885.56		4885.56		4885.56

		OPUN		83		573729.02		59447		1454439		47619509				People_per_offering		1		163.9392507		163.9392507		163.9392507		163.9392507

		OPTOTOFFRCD		83		117.4337349		1		1484		9747

		year=2011 sec_no=1 size=2														year=2011 sec_no=1 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		62		1180934.45		22332.71		3101567.67		73217935.73				Number		1		62		62		62		62

		TOTOFFRCD		62		196.3064677		2		990		12171				Earned_revenue		1		0.6560971		0.6560971		0.6560971		0.6560971

		DIRMKTG		62		126224.56		4433		888559		7825923				Program_rev_attendee		1		50.5527496		50.5527496		50.5527496		50.5527496

		MKTTOT		62		198343.19		4433		1408048		12297278				Response_to_marketing_eff		1		3.9825332		3.9825332		3.9825332		3.9825332

		EXPNDPRCD		62		4260559.61		1214059		30862312		264154696				Response_to_marketing_exp		1		2.5344632		2.5344632		2.5344632		2.5344632

		PHATTTOT		62		49803.27		350		310661		3087803				Relational_revenue		1		0.0124485		0.0124485		0.0124485		0.0124485

		ENGAGCD		62		50671.73		698		311049		3141647				Return_on_marketing		1		19.946137		19.946137		19.946137		19.946137

		ENGAGTOT		62		59698.66		748		311049		3701317				Return_on_Total_Mktg		1		12.6936166		12.6936166		12.6936166		12.6936166

		MEMSUBINC		62		53037.53		0		919150		3288327				Market_penetration		1		0.0429082		0.0429082		0.0429082		0.0429082

		PRGREVCD		62		2517692.45		13329		26455138		156096932				Tot_market_penetration		1		0.0505521		0.0505521		0.0505521		0.0505521

		ERNNCAPCD		62		2795340.74		13329		31881739		173311126				Revenue_per_offering		1		29063.97		29063.97		29063.97		29063.97

		OPUN		52		5492532.04		1022511		40622250		285611666				People_per_offering		1		258.1256053		258.1256053		258.1256053		258.1256053

		OPTOTOFFRCD		52		188.9807885		2		990		9827

		year=2011 sec_no=2 size=0														year=2011 sec_no=2 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		27		525141.3		17841.6		2898987.17		14178815.08				Number		1		27		27		27		27

		TOTOFFRCD		27		52.5555556		9		182		1419				Earned_revenue		1		0.2314719		0.2314719		0.2314719		0.2314719

		DIRMKTG		27		30119		1652		141355		813213				Program_rev_attendee		1		1.6296986		1.6296986		1.6296986		1.6296986

		MKTTOT		27		38169.56		1652		141355		1030578				Response_to_marketing_eff		1		0.9741531		0.9741531		0.9741531		0.9741531

		EXPNDPRCD		27		381611.44		41930		711543		10303509				Response_to_marketing_exp		1		0.768689		0.768689		0.768689		0.768689

		PHATTTOT		27		39182.3		3368		417427		1057922				Relational_revenue		1		0.0559732		0.0559732		0.0559732		0.0559732

		ENGAGCD		27		39984.67		3527		417960		1079586				Return_on_marketing		1		2.1201014		2.1201014		2.1201014		2.1201014

		ENGAGTOT		27		43296.7		3884		443960		1169011				Return_on_Total_Mktg		1		1.6729389		1.6729389		1.6729389		1.6729389

		MEMSUBINC		27		21360		0		85562		576720				Market_penetration		1		0.0761408		0.0761408		0.0761408		0.0761408

		PRGREVCD		27		63855.33		0		217770		1724094				Tot_market_penetration		1		0.0824477		0.0824477		0.0824477		0.0824477

		ERNNCAPCD		27		88332.33		355		312564		2384973				Revenue_per_offering		1		8526.95		8526.95		8526.95		8526.95

		OPUN		22		403867.36		35679		1187850		8885082				People_per_offering		1		760.807611		760.807611		760.807611		760.807611

		OPTOTOFFRCD		22		47.3636364		9		182		1042

		year=2011 sec_no=2 size=1														year=2011 sec_no=2 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		660676.96		50844.49		3157992.34		31712494.09				Number		1		48		48		48		48

		TOTOFFRCD		48		160.875		10		534		7722				Earned_revenue		1		0.2750952		0.2750952		0.2750952		0.2750952

		DIRMKTG		48		98104.71		13737		342549		4709026				Program_rev_attendee		1		7.0717684		7.0717684		7.0717684		7.0717684

		MKTTOT		48		150820.58		13737		526355		7239388				Response_to_marketing_eff		1		2.1966915		2.1966915		2.1966915		2.1966915

		EXPNDPRCD		48		2724983.77		742565		6071472		130799221				Response_to_marketing_exp		1		1.4288884		1.4288884		1.4288884		1.4288884

		PHATTTOT		48		68658.06		1118		340445		3295587				Relational_revenue		1		0.0370761		0.0370761		0.0370761		0.0370761

		ENGAGCD		48		70089		1218		340767		3364272				Return_on_marketing		1		4.9491398		4.9491398		4.9491398		4.9491398

		ENGAGTOT		48		83221.81		4218		340974		3994647				Return_on_Total_Mktg		1		3.2192815		3.2192815		3.2192815		3.2192815

		MEMSUBINC		48		101031.83		0		350164		4849528				Market_penetration		1		0.1060866		0.1060866		0.1060866		0.1060866

		PRGREVCD		48		485533.92		5194		3619937		23305628				Tot_market_penetration		1		0.1259645		0.1259645		0.1259645		0.1259645

		ERNNCAPCD		48		749630.04		19040		3763654		35982242				Revenue_per_offering		1		19623.67		19623.67		19623.67		19623.67

		OPUN		42		3048677.48		770000		9413651		128044454				People_per_offering		1		435.6736597		435.6736597		435.6736597		435.6736597

		OPTOTOFFRCD		42		155.3571429		10		534		6525

		year=2011 sec_no=2 size=2														year=2011 sec_no=2 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		34		1051708.13		77272.78		3116520.93		35758076.38				Number		1		34		34		34		34

		TOTOFFRCD		34		389.9117647		29		3154		13257				Earned_revenue		1		0.5929735		0.5929735		0.5929735		0.5929735

		DIRMKTG		34		1026891.18		141580		8445911		34914300				Program_rev_attendee		1		28.5588049		28.5588049		28.5588049		28.5588049

		MKTTOT		34		1437348.32		154918		8445911		48869843				Response_to_marketing_eff		1		2.8313285		2.8313285		2.8313285		2.8313285

		EXPNDPRCD		34		39507152.65		5831020		340886668		1343243190				Response_to_marketing_exp		1		2.0227987		2.0227987		2.0227987		2.0227987

		PHATTTOT		34		507658.62		34924		5686447		17260393				Relational_revenue		1		0.0657708		0.0657708		0.0657708		0.0657708

		ENGAGCD		34		523038.26		37648		5831591		17783301				Return_on_marketing		1		14.1184614		14.1184614		14.1184614		14.1184614

		ENGAGTOT		34		618246.24		40648		5831591		21020372				Return_on_Total_Mktg		1		10.0867154		10.0867154		10.0867154		10.0867154

		MEMSUBINC		34		2598418.56		93911		25570410		88346231				Market_penetration		1		0.4973226		0.4973226		0.4973226		0.4973226

		PRGREVCD		34		14498123.44		484943		155352567		492936197				Tot_market_penetration		1		0.5878496		0.5878496		0.5878496		0.5878496

		ERNNCAPCD		34		23426694.06		1842965		249262251		796507598				Revenue_per_offering		1		90178.75		90178.75		90178.75		90178.75

		OPUN		23		44117012.48		3988676		255724031		1014691287				People_per_offering		1		1341.43		1341.43		1341.43		1341.43

		OPTOTOFFRCD		23		489.2173913		29		3154		11252

		year=2011 sec_no=3 size=0														year=2011 sec_no=3 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		287		639963.59		2613.55		3157992.34		183669550				Number		1		287		287		287		287

		TOTOFFRCD		287		45.2020906		1		762		12973				Earned_revenue		1		0.362761		0.362761		0.362761		0.362761

		DIRMKTG		287		11910.89		166		131648		3418424				Program_rev_attendee		1		2.4743811		2.4743811		2.4743811		2.4743811

		MKTTOT		287		12993.85		166		131648		3729236				Response_to_marketing_eff		1		0.8644577		0.8644577		0.8644577		0.8644577

		EXPNDPRCD		287		126112.4		4119		286898		36194259				Response_to_marketing_exp		1		0.7924098		0.7924098		0.7924098		0.7924098

		PHATTTOT		287		15031.22		85		916101		4313960				Relational_revenue		1		0.0409106		0.0409106		0.0409106		0.0409106

		ENGAGCD		287		15313		90		916449		4394830				Return_on_marketing		1		3.122603		3.122603		3.122603		3.122603

		ENGAGTOT		287		35036.63		90		3602275		10055513				Return_on_Total_Mktg		1		2.8623506		2.8623506		2.8623506		2.8623506

		MEMSUBINC		287		5159.34		0		90694		1480730				Market_penetration		1		0.0239279		0.0239279		0.0239279		0.0239279

		PRGREVCD		287		37192.97		0		229207		10674381				Tot_market_penetration		1		0.0547479		0.0547479		0.0547479		0.0547479

		ERNNCAPCD		287		45748.66		90		250784		13129864				Revenue_per_offering		1		2919.03		2919.03		2919.03		2919.03

		OPUN		231		124052.63		2841		486624		28656157				People_per_offering		1		338.7674401		338.7674401		338.7674401		338.7674401

		OPTOTOFFRCD		231		42.4978355		1		393		9817

		year=2011 sec_no=3 size=1														year=2011 sec_no=3 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		189		729134.22		16715.34		3157992.34		137806368				Number		1		189		189		189		189

		TOTOFFRCD		189		101.7301693		1		698		19227				Earned_revenue		1		0.3462936		0.3462936		0.3462936		0.3462936

		DIRMKTG		189		61525.31		817		435209		11628283				Program_rev_attendee		1		4.3500675		4.3500675		4.3500675		4.3500675

		MKTTOT		189		73083.77		1733		435209		13812832				Response_to_marketing_eff		1		1.7237751		1.7237751		1.7237751		1.7237751

		EXPNDPRCD		189		681509.16		254412		1617542		128805232				Response_to_marketing_exp		1		1.4511539		1.4511539		1.4511539		1.4511539

		PHATTTOT		189		42397.51		60		601500		8013129				Relational_revenue		1		0.0220587		0.0220587		0.0220587		0.0220587

		ENGAGCD		189		43034.11		275		601570		8133447				Return_on_marketing		1		2.9976611		2.9976611		2.9976611		2.9976611

		ENGAGTOT		189		61739.9		275		1825626		11668841				Return_on_Total_Mktg		1		2.5235703		2.5235703		2.5235703		2.5235703

		MEMSUBINC		189		15033.2		0		136540		2841275				Market_penetration		1		0.0590208		0.0590208		0.0590208		0.0590208

		PRGREVCD		189		184432.02		0		1059899		34857652				Tot_market_penetration		1		0.0846756		0.0846756		0.0846756		0.0846756

		ERNNCAPCD		189		236002.29		322		1099689		44604432				Revenue_per_offering		1		6768.28		6768.28		6768.28		6768.28

		OPUN		146		705616.26		182706		1809161		103019974				People_per_offering		1		423.0221123		423.0221123		423.0221123		423.0221123

		OPTOTOFFRCD		146		104.2534384		1		698		15221

		year=2011 sec_no=3 size=2														year=2011 sec_no=3 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		59		1135278.89		81567.29		3157992.34		66981454.71				Number		1		59		59		59		59

		TOTOFFRCD		59		316.8305085		12		1777		18693				Earned_revenue		1		0.4543268		0.4543268		0.4543268		0.4543268

		DIRMKTG		59		254046.56		3645		2052375		14988747				Program_rev_attendee		1		8.2884375		8.2884375		8.2884375		8.2884375

		MKTTOT		59		381151.39		5057		2814847		22487932				Response_to_marketing_eff		1		1.8139358		1.8139358		1.8139358		1.8139358

		EXPNDPRCD		59		5353545.32		1541208		48799861		315859174				Response_to_marketing_exp		1		1.2090318		1.2090318		1.2090318		1.2090318

		PHATTTOT		59		210123.97		900		3489000		12397314				Relational_revenue		1		0.0321397		0.0321397		0.0321397		0.0321397

		ENGAGCD		59		211477.56		1007		3489091		12477176				Return_on_marketing		1		6.8554337		6.8554337		6.8554337		6.8554337

		ENGAGTOT		59		314161.85		1106		3954403		18535549				Return_on_Total_Mktg		1		4.5693113		4.5693113		4.5693113		4.5693113

		MEMSUBINC		59		172061.56		0		3191872		10151632				Market_penetration		1		0.1862781		0.1862781		0.1862781		0.1862781

		PRGREVCD		59		1741599.36		0		28196269		102754362				Tot_market_penetration		1		0.2767266		0.2767266		0.2767266		0.2767266

		ERNNCAPCD		59		2432258.88		1885		41437148		143503274				Revenue_per_offering		1		15333.67		15333.67		15333.67		15333.67

		OPUN		46		5168112.43		954709		48113706		237733172				People_per_offering		1		667.4785214		667.4785214		667.4785214		667.4785214

		OPTOTOFFRCD		46		337.0434783		12		1777		15504

		year=2011 sec_no=4 size=0														year=2011 sec_no=4 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		118		1047016.24		9558.2		3157992.34		123547916				Number		1		118		118		118		118

		TOTOFFRCD		118		26.7542373		1		211		3157				Earned_revenue		1		0.4357664		0.4357664		0.4357664		0.4357664

		DIRMKTG		118		8155.37		52		51600		962334				Program_rev_attendee		1		6.3531591		6.3531591		6.3531591		6.3531591

		MKTTOT		118		8296.42		52		51600		978978				Response_to_marketing_eff		1		1.7488214		1.7488214		1.7488214		1.7488214

		EXPNDPRCD		118		78497.92		5300		186493		9262755				Response_to_marketing_exp		1		1.719089		1.719089		1.719089		1.719089

		PHATTTOT		118		4744.01		95		100102		559793				Relational_revenue		1		0.0131782		0.0131782		0.0131782		0.0131782

		ENGAGCD		118		4844.16		139		100224		571611				Return_on_marketing		1		3.6956545		3.6956545		3.6956545		3.6956545

		ENGAGTOT		118		6364.06		139		100224		750959				Return_on_Total_Mktg		1		3.6328232		3.6328232		3.6328232		3.6328232

		MEMSUBINC		118		1034.46		0		27308		122066				Market_penetration		1		0.0046266		0.0046266		0.0046266		0.0046266

		PRGREVCD		118		30139.44		500		109257		3556454				Tot_market_penetration		1		0.0060783		0.0060783		0.0060783		0.0060783

		ERNNCAPCD		118		34206.75		700		131642		4036397				Revenue_per_offering		1		2777.61		2777.61		2777.61		2777.61

		OPUN		97		74394.16		700		263826		7216234				People_per_offering		1		181.0614507		181.0614507		181.0614507		181.0614507

		OPTOTOFFRCD		97		26.7835052		1		211		2598

		year=2011 sec_no=4 size=1														year=2011 sec_no=4 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		95		1169448.86		49309.9		3060776.53		111097642				Number		1		95		95		95		95

		TOTOFFRCD		95		59.1473684		3		442		5619				Earned_revenue		1		0.4923822		0.4923822		0.4923822		0.4923822

		DIRMKTG		95		34665.55		754		168456		3293227				Program_rev_attendee		1		12.6919876		12.6919876		12.6919876		12.6919876

		MKTTOT		95		38316.77		946		205546		3640093				Response_to_marketing_eff		1		2.2822214		2.2822214		2.2822214		2.2822214

		EXPNDPRCD		95		479355.43		188605		1290250		45538766				Response_to_marketing_exp		1		2.0647476		2.0647476		2.0647476		2.0647476

		PHATTTOT		95		16789.24		400		405200		1594978				Relational_revenue		1		0.0082528		0.0082528		0.0082528		0.0082528

		ENGAGCD		95		17076.6		635		405442		1622277				Return_on_marketing		1		6.1469923		6.1469923		6.1469923		6.1469923

		ENGAGTOT		95		20805.4		1276		405442		1976513				Return_on_Total_Mktg		1		5.5612428		5.5612428		5.5612428		5.5612428

		MEMSUBINC		95		3956.01		0		61601		375821				Market_penetration		1		0.0146023		0.0146023		0.0146023		0.0146023

		PRGREVCD		95		213088.85		17427		838485		20243441				Tot_market_penetration		1		0.0177908		0.0177908		0.0177908		0.0177908

		ERNNCAPCD		95		236026.08		17427		859499		22422478				Revenue_per_offering		1		8638.12		8638.12		8638.12		8638.12

		OPUN		76		473278.25		176558		1290750		35969147				People_per_offering		1		288.7127603		288.7127603		288.7127603		288.7127603

		OPTOTOFFRCD		76		54.7894737		3		442		4164

		year=2011 sec_no=4 size=2														year=2011 sec_no=4 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		35		1467584.49		87055.77		3111325.37		51365456.99				Number		1		35		35		35		35

		TOTOFFRCD		35		144.7428571		6		976		5066				Earned_revenue		1		0.5218284		0.5218284		0.5218284		0.5218284

		DIRMKTG		35		569296.51		10254		4088282		19925378				Program_rev_attendee		1		40.550538		40.550538		40.550538		40.550538

		MKTTOT		35		750794.29		10254		5171884		26277800				Response_to_marketing_eff		1		8.3775626		8.3775626		8.3775626		8.3775626

		EXPNDPRCD		35		7558508.77		1480513		57940350		264547807				Response_to_marketing_exp		1		6.3523621		6.3523621		6.3523621		6.3523621

		PHATTTOT		35		89619.66		2257		611455		3136688				Relational_revenue		1		0.079683		0.079683		0.079683		0.079683

		ENGAGCD		35		91026.77		2835		611713		3185937				Return_on_marketing		1		6.3835369		6.3835369		6.3835369		6.3835369

		ENGAGTOT		35		108882.2		2835		811713		3810877				Return_on_Total_Mktg		1		4.8403742		4.8403742		4.8403742		4.8403742

		MEMSUBINC		35		602285.03		0		6524253		21079976				Market_penetration		1		0.0620249		0.0620249		0.0620249		0.0620249

		PRGREVCD		35		3634125.31		0		28346176		127194386				Tot_market_penetration		1		0.0741914		0.0741914		0.0741914		0.0741914

		ERNNCAPCD		35		3944244.31		404116		28846636		138048551				Revenue_per_offering		1		60228.54		60228.54		60228.54		60228.54

		OPUN		28		8231951.07		1389274		59941246		230494630				People_per_offering		1		628.8861034		628.8861034		628.8861034		628.8861034

		OPTOTOFFRCD		28		136.6785714		6		976		3827

		year=2011 sec_no=5 size=0														year=2011 sec_no=5 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		261		760334.54		3916.63		3157992.34		198447314				Number		1		261		261		261		261

		TOTOFFRCD		261		12.8927203		1		151		3365				Earned_revenue		1		0.410651		0.410651		0.410651		0.410651

		DIRMKTG		261		8396.53		193		52485		2191495				Program_rev_attendee		1		2.3521606		2.3521606		2.3521606		2.3521606

		MKTTOT		261		8467.47		193		52485		2210009				Response_to_marketing_eff		1		0.7557426		0.7557426		0.7557426		0.7557426

		EXPNDPRCD		261		68121.62		5635		153647		17779743				Response_to_marketing_exp		1		0.7494115		0.7494115		0.7494115		0.7494115

		PHATTTOT		261		11204.17		118		1181042		2924288				Relational_revenue		1		0.0883867		0.0883867		0.0883867		0.0883867

		ENGAGCD		261		11405.41		160		1181290		2976811				Return_on_marketing		1		3.138677		3.138677		3.138677		3.138677

		ENGAGTOT		261		37227.14		160		3004323		9716284				Return_on_Total_Mktg		1		3.1123833		3.1123833		3.1123833		3.1123833

		MEMSUBINC		261		6021.04		0		100067		1571492				Market_penetration		1		0.0150005		0.0150005		0.0150005		0.0150005

		PRGREVCD		261		26354		0		117995		6878395				Tot_market_penetration		1		0.0489615		0.0489615		0.0489615		0.0489615

		ERNNCAPCD		261		27974.21		194		124877		7301270				Revenue_per_offering		1		5263.79		5263.79		5263.79		5263.79

		OPUN		228		69629.76		5501		223200		15875586				People_per_offering		1		884.6392273		884.6392273		884.6392273		884.6392273

		OPTOTOFFRCD		228		13.2280702		1		151		3016

		year=2011 sec_no=5 size=1														year=2011 sec_no=5 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		122		764775.13		13338.91		3150053.35		93302566.31				Number		1		122		122		122		122

		TOTOFFRCD		122		23.8278689		1		158		2907				Earned_revenue		1		0.4277521		0.4277521		0.4277521		0.4277521

		DIRMKTG		122		27281.88		1726		120230		3328389				Program_rev_attendee		1		11.7120801		11.7120801		11.7120801		11.7120801

		MKTTOT		122		30253.36		1726		145422		3690910				Response_to_marketing_eff		1		2.9803354		2.9803354		2.9803354		2.9803354

		EXPNDPRCD		122		306198.04		154125		606812		37356161				Response_to_marketing_exp		1		2.687607		2.687607		2.687607		2.687607

		PHATTTOT		122		10150.99		175		113680		1238421				Relational_revenue		1		0.0566365		0.0566365		0.0566365		0.0566365

		ENGAGCD		122		10497.3		208		113873		1280671				Return_on_marketing		1		4.3578097		4.3578097		4.3578097		4.3578097

		ENGAGTOT		122		24324.36		278		1000878		2967572				Return_on_Total_Mktg		1		3.9297859		3.9297859		3.9297859		3.9297859

		MEMSUBINC		122		17342		0		159886		2115724				Market_penetration		1		0.013726		0.013726		0.013726		0.013726

		PRGREVCD		122		118889.23		1590		367607		14504486				Tot_market_penetration		1		0.0318059		0.0318059		0.0318059		0.0318059

		ERNNCAPCD		122		130976.86		1590		547786		15979177				Revenue_per_offering		1		13035.39		13035.39		13035.39		13035.39

		OPUN		110		304317.21		50840		631784		33474893				People_per_offering		1		440.5472996		440.5472996		440.5472996		440.5472996

		OPTOTOFFRCD		110		23.3454545		1		158		2568

		year=2011 sec_no=5 size=2														year=2011 sec_no=5 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		52		931042.57		111065.39		3116520.93		48414213.85				Number		1		52		52		52		52

		TOTOFFRCD		52		73.7307692		4		612		3834				Earned_revenue		1		0.3946522		0.3946522		0.3946522		0.3946522

		DIRMKTG		52		147354.23		6572		750583		7662420				Program_rev_attendee		1		12.701942		12.701942		12.701942		12.701942

		MKTTOT		52		207137.63		13412		1302103		10771157				Response_to_marketing_eff		1		4.1733449		4.1733449		4.1733449		4.1733449

		EXPNDPRCD		52		1749033.67		585466		7798197		90949751				Response_to_marketing_exp		1		2.9688474		2.9688474		2.9688474		2.9688474

		PHATTTOT		52		49633.48		1500		423673		2580941				Relational_revenue		1		0.0510036		0.0510036		0.0510036		0.0510036

		ENGAGCD		52		50489.9		1758		423812		2625475				Return_on_marketing		1		4.2784085		4.2784085		4.2784085		4.2784085

		ENGAGTOT		52		156971.33		1758		2006089		8162509				Return_on_Total_Mktg		1		3.0435879		3.0435879		3.0435879		3.0435879

		MEMSUBINC		52		89207.1		0		694668		4638769				Market_penetration		1		0.0542294		0.0542294		0.0542294		0.0542294

		PRGREVCD		52		630441.6		26698		3177373		32782963				Tot_market_penetration		1		0.1685974		0.1685974		0.1685974		0.1685974

		ERNNCAPCD		52		690260.02		39430		3284028		35893521				Revenue_per_offering		1		22983.65		22983.65		22983.65		22983.65

		OPUN		44		1804738.68		496175		7923872		79408502				People_per_offering		1		684.7874283		684.7874283		684.7874283		684.7874283

		OPTOTOFFRCD		44		78.5227273		4		612		3455

		year=2011 sec_no=6 size=0														year=2011 sec_no=6 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		28		806551.13		7692.52		2910820.77		22583431.53				Number		1		28		28		28		28

		TOTOFFRCD		28		11.4642857		1		35		321				Earned_revenue		1		0.3180125		0.3180125		0.3180125		0.3180125

		DIRMKTG		28		18013.21		633		58039		504370				Program_rev_attendee		1		6.1066079		6.1066079		6.1066079		6.1066079

		MKTTOT		28		19541.71		633		58039		547168				Response_to_marketing_eff		1		2.0231837		2.0231837		2.0231837		2.0231837

		EXPNDPRCD		28		198489.93		13995		460833		5557718				Response_to_marketing_exp		1		1.8649357		1.8649357		1.8649357		1.8649357

		PHATTTOT		28		9658.89		275		96100		270449				Relational_revenue		1		0.0295006		0.0295006		0.0295006		0.0295006

		ENGAGCD		28		9906		342		96606		277368				Return_on_marketing		1		3.2744335		3.2744335		3.2744335		3.2744335

		ENGAGTOT		28		13911.36		342		106680		389518				Return_on_Total_Mktg		1		3.0183161		3.0183161		3.0183161		3.0183161

		MEMSUBINC		28		5855.57		0		34924		163956				Market_penetration		1		0.0122819		0.0122819		0.0122819		0.0122819

		PRGREVCD		28		58983.07		500		165461		1651526				Tot_market_penetration		1		0.017248		0.017248		0.017248		0.017248

		ERNNCAPCD		28		63122.29		758		168481		1767424				Revenue_per_offering		1		18859.39		18859.39		18859.39		18859.39

		OPUN		25		202927		13995		456584		5073175				People_per_offering		1		864.0747664		864.0747664		864.0747664		864.0747664

		OPTOTOFFRCD		25		10.76		1		24		269

		year=2011 sec_no=6 size=1														year=2011 sec_no=6 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		21		349866.21		34055.79		985452.57		7347190.51				Number		1		21		21		21		21

		TOTOFFRCD		21		16.5714286		7		35		348				Earned_revenue		1		0.3246698		0.3246698		0.3246698		0.3246698

		DIRMKTG		21		107139.52		1140		378586		2249930				Program_rev_attendee		1		20.2487769		20.2487769		20.2487769		20.2487769

		MKTTOT		21		129711.33		1140		425772		2723938				Response_to_marketing_eff		1		7.466178		7.466178		7.466178		7.466178

		EXPNDPRCD		21		1331786.52		507683		2513543		27967517				Response_to_marketing_exp		1		6.1669458		6.1669458		6.1669458		6.1669458

		PHATTTOT		21		17373.19		2219		40148		364837				Relational_revenue		1		0.1077623		0.1077623		0.1077623		0.1077623

		ENGAGCD		21		17960.19		2774		40846		377164				Return_on_marketing		1		3.2834368		3.2834368		3.2834368		3.2834368

		ENGAGTOT		21		20690.19		2774		75105		434494				Return_on_Total_Mktg		1		2.7120672		2.7120672		2.7120672		2.7120672

		MEMSUBINC		21		143516.43		0		578967		3013845				Market_penetration		1		0.0513345		0.0513345		0.0513345		0.0513345

		PRGREVCD		21		351785.86		88900		944169		7387503				Tot_market_penetration		1		0.0591374		0.0591374		0.0591374		0.0591374

		ERNNCAPCD		21		432390.86		88900		945751		9080208				Revenue_per_offering		1		83908.35		83908.35		83908.35		83908.35

		OPUN		18		1449749.83		565324		3165892		26095497				People_per_offering		1		1083.8		1083.8		1083.8		1083.8

		OPTOTOFFRCD		18		17.2777778		7		35		311

		year=2011 sec_no=6 size=2														year=2011 sec_no=6 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		25		625081.19		45717.2		2957936.78		15627029.75				Number		1		25		25		25		25

		TOTOFFRCD		25		68.12		5		223		1703				Earned_revenue		1		0.4491669		0.4491669		0.4491669		0.4491669

		DIRMKTG		25		1162498.24		300238		6495708		29062456				Program_rev_attendee		1		91.4212136		91.4212136		91.4212136		91.4212136

		MKTTOT		25		1665781.88		318036		7963255		41644547				Response_to_marketing_eff		1		13.6855073		13.6855073		13.6855073		13.6855073

		EXPNDPRCD		25		27196312.32		4261746		314892446		679907808				Response_to_marketing_exp		1		9.5506971		9.5506971		9.5506971		9.5506971

		PHATTTOT		25		121718.68		13085		856365		3042967				Relational_revenue		1		0.1286836		0.1286836		0.1286836		0.1286836

		ENGAGCD		25		127636.44		14527		922079		3190911				Return_on_marketing		1		9.5722033		9.5722033		9.5722033		9.5722033

		ENGAGTOT		25		1002287.52		18014		16442001		25057188		0.6561790174		Return_on_Total_Mktg		1		6.680148		6.680148		6.680148		6.680148

		MEMSUBINC		25		3499718.96		0		24093792		87492974				Market_penetration		1		0.2041918		0.2041918		0.2041918		0.2041918

		PRGREVCD		25		11127669.44		844696		148684453		278191736				Tot_market_penetration		1		1.6034517		1.6034517		1.6034517		1.6034517

		ERNNCAPCD		25		12215684.48		854816		162336000		305392112				Revenue_per_offering		1		437486.02		437486.02		437486.02		437486.02

		OPUN		20		33708298.2		4055076		327382000		674165964				People_per_offering		1		1873.7		1873.7		1873.7		1873.7

		OPTOTOFFRCD		20		77.05		15		223		1541

		year=2011 sec_no=7 size=0														year=2011 sec_no=7 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		731367.73		7220.71		3157992.34		29254709.02				Number		1		40		40		40		40

		TOTOFFRCD		40		42.475025		2		282		1699				Earned_revenue		1		0.3574997		0.3574997		0.3574997		0.3574997

		DIRMKTG		40		17094.68		986		73494		683787				Program_rev_attendee		1		3.8671446		3.8671446		3.8671446		3.8671446

		MKTTOT		40		19988.73		986		73494		799549				Response_to_marketing_eff		1		1.2738264		1.2738264		1.2738264		1.2738264

		EXPNDPRCD		40		232727.33		8477		551961		9309093				Response_to_marketing_exp		1		1.0893966		1.0893966		1.0893966		1.0893966

		PHATTTOT		40		15691.88		170		100000		627675				Relational_revenue		1		0.0660592		0.0660592		0.0660592		0.0660592

		ENGAGCD		40		16061.35		296		100373		642454				Return_on_marketing		1		3.5498043		3.5498043		3.5498043		3.5498043

		ENGAGTOT		40		19225.2		296		127228		769008				Return_on_Total_Mktg		1		3.035849		3.035849		3.035849		3.035849

		MEMSUBINC		40		15373.78		0		110856		614951				Market_penetration		1		0.0219607		0.0219607		0.0219607		0.0219607

		PRGREVCD		40		60682.75		89		315114		2427310				Tot_market_penetration		1		0.0262866		0.0262866		0.0262866		0.0262866

		ERNNCAPCD		40		83199.95		5524		319014		3327998				Revenue_per_offering		1		4934.11		4934.11		4934.11		4934.11

		OPUN		34		229871.53		20766		526438		7815632				People_per_offering		1		378.1363283		378.1363283		378.1363283		378.1363283

		OPTOTOFFRCD		34		46.5882647		2		282		1584

		year=2011 sec_no=7 size=1														year=2011 sec_no=7 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		53		668288.27		13649.32		3101412.29		35419278.34				Number		1		53		53		53		53

		TOTOFFRCD		53		111.1320755		1		619		5890				Earned_revenue		1		0.4043531		0.4043531		0.4043531		0.4043531

		DIRMKTG		53		79714.6		6086		457641		4224874				Program_rev_attendee		1		7.877399		7.877399		7.877399		7.877399

		MKTTOT		53		109226.34		6086		457641		5788996				Response_to_marketing_eff		1		1.6482779		1.6482779		1.6482779		1.6482779

		EXPNDPRCD		53		1633456.06		507585		4092030		86573171				Response_to_marketing_exp		1		1.2029317		1.2029317		1.2029317		1.2029317

		PHATTTOT		53		66266.94		1018		344822		3512148				Relational_revenue		1		0.0504211		0.0504211		0.0504211		0.0504211

		ENGAGCD		53		67242.4		1084		346013		3563847				Return_on_marketing		1		6.5485009		6.5485009		6.5485009		6.5485009

		ENGAGTOT		53		107257.89		1084		2065043		5684668				Return_on_Total_Mktg		1		4.7791691		4.7791691		4.7791691		4.7791691

		MEMSUBINC		53		82360.64		0		539451		4365114				Market_penetration		1		0.1006188		0.1006188		0.1006188		0.1006188

		PRGREVCD		53		522011.15		21790		1993873		27666591				Tot_market_penetration		1		0.1604964		0.1604964		0.1604964		0.1604964

		ERNNCAPCD		53		660493		38082		2445782		35006129				Revenue_per_offering		1		16429.94		16429.94		16429.94		16429.94

		OPUN		43		1850469.93		571008		10848073		79570207				People_per_offering		1		605.0674024		605.0674024		605.0674024		605.0674024

		OPTOTOFFRCD		43		112.627907		1		619		4843

		year=2011 sec_no=7 size=2														year=2011 sec_no=7 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		44		1158873.79		58288.57		3139446.05		50990446.55				Number		1		44		44		44		44

		TOTOFFRCD		44		268.0682045		6		1300		11795				Earned_revenue		1		0.4044346		0.4044346		0.4044346		0.4044346

		DIRMKTG		44		719639.23		85008		4515000		31664126				Program_rev_attendee		1		12.6500914		12.6500914		12.6500914		12.6500914

		MKTTOT		44		1016380.23		105626		5644000		44720730				Response_to_marketing_eff		1		2.7565111		2.7565111		2.7565111		2.7565111

		EXPNDPRCD		44		14866650.32		4506289		57958000		654132614				Response_to_marketing_exp		1		1.9517239		1.9517239		1.9517239		1.9517239

		PHATTTOT		44		368719.8		68975		1522628		16223671				Relational_revenue		1		0.0546527		0.0546527		0.0546527		0.0546527

		ENGAGCD		44		372391.48		74192		1526973		16385225				Return_on_marketing		1		6.4814965		6.4814965		6.4814965		6.4814965

		ENGAGTOT		44		579983.5		74192		3877141		25519274				Return_on_Total_Mktg		1		4.5891675		4.5891675		4.5891675		4.5891675

		MEMSUBINC		44		812502.57		0		6869000		35750113				Market_penetration		1		0.3213391		0.3213391		0.3213391		0.3213391

		PRGREVCD		44		4664339.11		269169		28697000		205230921				Tot_market_penetration		1		0.5004717		0.5004717		0.5004717		0.5004717

		ERNNCAPCD		44		6012587.61		655356		33950000		264553855				Revenue_per_offering		1		47169.93		47169.93		47169.93		47169.93

		OPUN		34		12082440.65		1058886		47219266		410802982				People_per_offering		1		1389.17		1389.17		1389.17		1389.17

		OPTOTOFFRCD		34		256.1470882		6		1300		8709

		year=2011 sec_no=8 size=0														year=2011 sec_no=8 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		59		784313.6		9558.2		2898987.17		46274502.54				Number		1		59		59		59		59

		TOTOFFRCD		59		29.3389831		1		239		1731				Earned_revenue		1		0.460914		0.460914		0.460914		0.460914

		DIRMKTG		59		9118.68		209		37771		538002				Program_rev_attendee		1		7.1144043		7.1144043		7.1144043		7.1144043

		MKTTOT		59		9367.22		209		37771		552666				Response_to_marketing_eff		1		1.7568042		1.7568042		1.7568042		1.7568042

		EXPNDPRCD		59		88904.24		4086		233537		5245350				Response_to_marketing_exp		1		1.7101905		1.7101905		1.7101905		1.7101905

		PHATTTOT		59		5331.97		12		30100		314586				Relational_revenue		1		0.041287		0.041287		0.041287		0.041287

		ENGAGCD		59		5572.93		44		30204		328803				Return_on_marketing		1		4.1600068		4.1600068		4.1600068		4.1600068

		ENGAGTOT		59		9427.97		44		110097		556250				Return_on_Total_Mktg		1		4.0496285		4.0496285		4.0496285		4.0496285

		MEMSUBINC		59		3670.59		0		75499		216565				Market_penetration		1		0.0071055		0.0071055		0.0071055		0.0071055

		PRGREVCD		59		37933.76		1176		174399		2238092				Tot_market_penetration		1		0.0120207		0.0120207		0.0120207		0.0120207

		ERNNCAPCD		59		40977.2		1176		201394		2417655				Revenue_per_offering		1		2945.3		2945.3		2945.3		2945.3

		OPUN		52		84054.4		1991		255700		4370829				People_per_offering		1		189.94974		189.94974		189.94974		189.94974

		OPTOTOFFRCD		52		28.5384615		1		239		1484

		year=2011 sec_no=8 size=1														year=2011 sec_no=8 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		42		691936.08		22021.22		3150053.35		29061315.18				Number		1		42		42		42		42

		TOTOFFRCD		42		88.6666667		4		374		3724				Earned_revenue		1		0.4626637		0.4626637		0.4626637		0.4626637

		DIRMKTG		42		63055.33		2308		452847		2648324				Program_rev_attendee		1		4.2126817		4.2126817		4.2126817		4.2126817

		MKTTOT		42		76137.31		4808		452847		3197767				Response_to_marketing_eff		1		1.2726904		1.2726904		1.2726904		1.2726904

		EXPNDPRCD		42		643493.17		242181		1602154		27026713				Response_to_marketing_exp		1		1.0540157		1.0540157		1.0540157		1.0540157

		PHATTTOT		42		59823.9		2100		1752000		2512604				Relational_revenue		1		0.0265232		0.0265232		0.0265232		0.0265232

		ENGAGCD		42		60550.26		2384		1753347		2543111				Return_on_marketing		1		3.9967923		3.9967923		3.9967923		3.9967923

		ENGAGTOT		42		68785.31		2384		1753347		2888983				Return_on_Total_Mktg		1		3.3100601		3.3100601		3.3100601		3.3100601

		MEMSUBINC		42		17067.5		0		128128		716835				Market_penetration		1		0.0875085		0.0875085		0.0875085		0.0875085

		PRGREVCD		42		252019.07		1050		1100025		10584801				Tot_market_penetration		1		0.0994099		0.0994099		0.0994099		0.0994099

		ERNNCAPCD		42		297720.93		1050		1233613		12504279				Revenue_per_offering		1		6556.63		6556.63		6556.63		6556.63

		OPUN		37		595944.14		237550		1600576		22049933				People_per_offering		1		682.8976907		682.8976907		682.8976907		682.8976907

		OPTOTOFFRCD		37		90.8918919		4		374		3363

		year=2011 sec_no=8 size=2														year=2011 sec_no=8 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		12		1598072.36		45318.84		3087365.02		19176868.34				Number		1		12		12		12		12

		TOTOFFRCD		12		91.25		18		187		1095				Earned_revenue		1		0.6041381		0.6041381		0.6041381		0.6041381

		DIRMKTG		12		857333.33		24585		3652219		10288000				Program_rev_attendee		1		30.3690948		30.3690948		30.3690948		30.3690948

		MKTTOT		12		1091364.75		24585		4503246		13096377				Response_to_marketing_eff		1		7.3651907		7.3651907		7.3651907		7.3651907

		EXPNDPRCD		12		8072156.92		1791125		27183385		96865883				Response_to_marketing_exp		1		5.7858049		5.7858049		5.7858049		5.7858049

		PHATTTOT		12		148178.75		3648		420000		1778145				Relational_revenue		1		0.0720221		0.0720221		0.0720221		0.0720221

		ENGAGCD		12		150802.83		3891		420764		1809634				Return_on_marketing		1		5.2488972		5.2488972		5.2488972		5.2488972

		ENGAGTOT		12		859136.17		3891		8891050		10309634				Return_on_Total_Mktg		1		4.1233277		4.1233277		4.1233277		4.1233277

		MEMSUBINC		12		581373.58		0		4858935		6976483				Market_penetration		1		0.0943655		0.0943655		0.0943655		0.0943655

		PRGREVCD		12		4500054.5		638		16215310		54000654				Tot_market_penetration		1		0.5376078		0.5376078		0.5376078		0.5376078

		ERNNCAPCD		12		4876697.92		207527		16472029		58520375				Revenue_per_offering		1		83161.66		83161.66		83161.66		83161.66

		OPUN		10		7742350.6		1807802		27385776		77423506				People_per_offering		1		1652.63		1652.63		1652.63		1652.63

		OPTOTOFFRCD		10		93.1		18		187		931

		year=2011 sec_no=9 size=0														year=2011 sec_no=9 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		41		465722.16		6318.08		3139446.05		19094608.64				Number		1		41		41		41		41

		TOTOFFRCD		41		53.7073171		4		201		2202				Earned_revenue		1		0.5479843		0.5479843		0.5479843		0.5479843

		DIRMKTG		41		32607.83		1530		116118		1336921				Program_rev_attendee		1		14.8320111		14.8320111		14.8320111		14.8320111

		MKTTOT		41		36213.05		1530		116118		1484735				Response_to_marketing_eff		1		3.3663415		3.3663415		3.3663415		3.3663415

		EXPNDPRCD		41		352606.66		25656		796193		14456873				Response_to_marketing_exp		1		3.0312026		3.0312026		3.0312026		3.0312026

		PHATTTOT		41		10757.39		820		61169		441053				Relational_revenue		1		0.0390313		0.0390313		0.0390313		0.0390313

		ENGAGCD		41		11063.17		857		61352		453590				Return_on_marketing		1		4.8931111		4.8931111		4.8931111		4.8931111

		ENGAGTOT		41		11192.32		857		61352		458885				Return_on_Total_Mktg		1		4.4059735		4.4059735		4.4059735		4.4059735

		MEMSUBINC		41		13762.71		0		93726		564271				Market_penetration		1		0.0237549		0.0237549		0.0237549		0.0237549

		PRGREVCD		41		159553.73		5820		692433		6541703				Tot_market_penetration		1		0.0240322		0.0240322		0.0240322		0.0240322

		ERNNCAPCD		41		193222.93		17135		720418		7922140				Revenue_per_offering		1		8507		8507		8507		8507

		OPUN		32		403284.94		32770		906242		12905118				People_per_offering		1		205.9900091		205.9900091		205.9900091		205.9900091

		OPTOTOFFRCD		32		47.40625		4		201		1517

		year=2011 sec_no=9 size=1														year=2011 sec_no=9 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		54		713652.73		23637.01		2984117.93		38537247.27				Number		1		54		54		54		54

		TOTOFFRCD		54		141.4018519		1		1559		7635.7				Earned_revenue		1		0.5680842		0.5680842		0.5680842		0.5680842

		DIRMKTG		54		246499.93		3155		933970		13310996				Program_rev_attendee		1		16.5580547		16.5580547		16.5580547		16.5580547

		MKTTOT		54		328471.28		3848		1473016		17737449				Response_to_marketing_eff		1		4.924909		4.924909		4.924909		4.924909

		EXPNDPRCD		54		2672548.61		872325		7361255		144317625				Response_to_marketing_exp		1		3.6958778		3.6958778		3.6958778		3.6958778

		PHATTTOT		54		66695.91		2000		271454		3601579				Relational_revenue		1		0.0515705		0.0515705		0.0515705		0.0515705

		ENGAGCD		54		67577.76		2486		271688		3649199				Return_on_marketing		1		4.4801412		4.4801412		4.4801412		4.4801412

		ENGAGTOT		54		98591.26		2636		1095886		5323928				Return_on_Total_Mktg		1		3.3621036		3.3621036		3.3621036		3.3621036

		MEMSUBINC		54		137824.63		0		1196950		7442530				Market_penetration		1		0.0946928		0.0946928		0.0946928		0.0946928

		PRGREVCD		54		1104354.48		0		6466982		59635142				Tot_market_penetration		1		0.1381502		0.1381502		0.1381502		0.1381502

		ERNNCAPCD		54		1518232.59		131478		7236478		81984560				Revenue_per_offering		1		19644.44		19644.44		19644.44		19644.44

		OPUN		42		2641101.74		260650		9505419		110926273				People_per_offering		1		477.9128305		477.9128305		477.9128305		477.9128305

		OPTOTOFFRCD		42		134.4452381		1		1559		5646.7

		year=2011 sec_no=9 size=2														year=2011 sec_no=9 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		17		1033822.27		124843.74		2959400.43		17574978.61				Number		1		17		17		17		17

		TOTOFFRCD		17		290.2352941		35		963		4934				Earned_revenue		1		0.593793		0.593793		0.593793		0.593793

		DIRMKTG		17		2483275.71		196015		9088762		42215687				Program_rev_attendee		1		40.5008279		40.5008279		40.5008279		40.5008279

		MKTTOT		17		3498244.35		339524		16077397		59470154				Response_to_marketing_eff		1		8.48679		8.48679		8.48679		8.48679

		EXPNDPRCD		17		43953352.59		8214090		192333566		747206994				Response_to_marketing_exp		1		6.0244618		6.0244618		6.0244618		6.0244618

		PHATTTOT		17		412198.76		78470		1315145		7007379				Relational_revenue		1		0.0295964		0.0295964		0.0295964		0.0295964

		ENGAGCD		17		419285.82		80112		1348474		7127859				Return_on_marketing		1		6.7227297		6.7227297		6.7227297		6.7227297

		ENGAGTOT		17		1661391.82		80112		22448044		28243661				Return_on_Total_Mktg		1		4.7722199		4.7722199		4.7722199		4.7722199

		MEMSUBINC		17		1300863.18		0		6814971		22114674				Market_penetration		1		0.4055686		0.4055686		0.4055686		0.4055686

		PRGREVCD		17		16694391.24		1226151		88486392		283804651				Tot_market_penetration		1		1.6070381		1.6070381		1.6070381		1.6070381

		ERNNCAPCD		17		26099193.29		2186546		135099731		443686286				Revenue_per_offering		1		129889.04		129889.04		129889.04		129889.04

		OPUN		13		30913591.69		8376944		113527090		401876692				People_per_offering		1		1444.64		1444.64		1444.64		1444.64

		OPTOTOFFRCD		13		238		35		963		3094

		year=2011 sec_no=10 size=0														year=2011 sec_no=10 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		88		485394.5		9558.2		2957936.78		42714716.32				Number		1		88		88		88		88

		TOTOFFRCD		88		13.1931818		1		59		1161				Earned_revenue		1		0.3592595		0.3592595		0.3592595		0.3592595

		DIRMKTG		88		18163.67		34		69775		1598403				Program_rev_attendee		1		9.1549259		9.1549259		9.1549259		9.1549259

		MKTTOT		88		18304.47		34		69775		1610793				Response_to_marketing_eff		1		3.0840674		3.0840674		3.0840674		3.0840674

		EXPNDPRCD		88		169385.91		5958		411350		14905960				Response_to_marketing_exp		1		3.0603452		3.0603452		3.0603452		3.0603452

		PHATTTOT		88		5935.17		312		49750		522295				Relational_revenue		1		0.0841144		0.0841144		0.0841144		0.0841144

		ENGAGCD		88		6260.02		430		49922		550882				Return_on_marketing		1		2.9914684		2.9914684		2.9914684		2.9914684

		ENGAGTOT		88		30569.68		430		2010044		2690132				Return_on_Total_Mktg		1		2.9684584		2.9684584		2.9684584		2.9684584

		MEMSUBINC		88		14247.8		-808		175348		1253806				Market_penetration		1		0.0128968		0.0128968		0.0128968		0.0128968

		PRGREVCD		88		54336.05		0		196481		4781572				Tot_market_penetration		1		0.062979		0.062979		0.062979		0.062979

		ERNNCAPCD		88		60853.5		62		255708		5355108				Revenue_per_offering		1		12944.43		12944.43		12944.43		12944.43

		OPUN		71		172653.21		7698		492071		12258378				People_per_offering		1		474.4892334		474.4892334		474.4892334		474.4892334

		OPTOTOFFRCD		71		13.3380282		1		59		947

		year=2011 sec_no=10 size=1														year=2011 sec_no=10 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		61		676528.35		24455.48		3111325.37		41268229.17				Number		1		61		61		61		61

		TOTOFFRCD		61		32.8852459		4		156		2006				Earned_revenue		1		0.4213777		0.4213777		0.4213777		0.4213777

		DIRMKTG		61		134980.51		9513		599866		8233811				Program_rev_attendee		1		23.1031015		23.1031015		23.1031015		23.1031015

		MKTTOT		61		178257.49		9513		810160		10873707				Response_to_marketing_eff		1		7.0943719		7.0943719		7.0943719		7.0943719

		EXPNDPRCD		61		1493979.43		448873		3688972		91132745				Response_to_marketing_exp		1		5.372015		5.372015		5.372015		5.372015

		PHATTTOT		61		25126.61		2700		90458		1532723				Relational_revenue		1		0.1317459		0.1317459		0.1317459		0.1317459

		ENGAGCD		61		25913		2994		93616		1580693				Return_on_marketing		1		4.3006398		4.3006398		4.3006398		4.3006398

		ENGAGTOT		61		273894.48		2994		13521613		16707563				Return_on_Total_Mktg		1		3.2565394		3.2565394		3.2565394		3.2565394

		MEMSUBINC		61		196825.59		0		1094787		12006361				Market_penetration		1		0.0383029		0.0383029		0.0383029		0.0383029

		PRGREVCD		61		580502.54		2998		2157870		35410655				Tot_market_penetration		1		0.4048529		0.4048529		0.4048529		0.4048529

		ERNNCAPCD		61		629529.64		3669		2157870		38401308				Revenue_per_offering		1		46024.03		46024.03		46024.03		46024.03

		OPUN		54		1599761.22		442237		4043136		86387106				People_per_offering		1		787.9825523		787.9825523		787.9825523		787.9825523

		OPTOTOFFRCD		54		34.7592593		4		156		1877

		year=2011 sec_no=10 size=2														year=2011 sec_no=10 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		16		808253.58		268746.33		2936638.21		12932057.25				Number		1		16		16		16		16

		TOTOFFRCD		16		156.125		22		285		2498				Earned_revenue		1		0.5220881		0.5220881		0.5220881		0.5220881

		DIRMKTG		16		2541745.63		98033		16658067		40667930				Program_rev_attendee		1		39.5434736		39.5434736		39.5434736		39.5434736

		MKTTOT		16		3504765		225513		22661475		56076240				Response_to_marketing_eff		1		9.3748144		9.3748144		9.3748144		9.3748144

		EXPNDPRCD		16		35506260.94		4624906		108489590		568100175				Response_to_marketing_exp		1		6.7988563		6.7988563		6.7988563		6.7988563

		PHATTTOT		16		373849		22700		1236529		5981584				Relational_revenue		1		0.1386075		0.1386075		0.1386075		0.1386075

		ENGAGCD		16		381010.25		23177		1251261		6096164				Return_on_marketing		1		5.8161949		5.8161949		5.8161949		5.8161949

		ENGAGTOT		16		2213571.5		23177		20536353		35417144				Return_on_Total_Mktg		1		4.218054		4.218054		4.218054		4.218054

		MEMSUBINC		16		4921435.25		0		31905727		78742964				Market_penetration		1		0.4713994		0.4713994		0.4713994		0.4713994

		PRGREVCD		16		14783288.06		900191		66510691		236532609				Tot_market_penetration		1		2.7387092		2.7387092		2.7387092		2.7387092

		ERNNCAPCD		16		18537397		901766		76971820		296598352				Revenue_per_offering		1		197511.01		197511.01		197511.01		197511.01

		OPUN		11		35013316		4670194		110136000		385146476				People_per_offering		1		2440.42		2440.42		2440.42		2440.42

		OPTOTOFFRCD		11		177.2727273		26		285		1950

		year=2011 sec_no=11 size=0														year=2011 sec_no=11 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		230		1081999		10418.1		3084265.79		248859769				Number		1		230		230		230		230

		TOTOFFRCD		230		16.2913478		1		202		3747.01				Earned_revenue		1		0.5135914		0.5135914		0.5135914		0.5135914

		DIRMKTG		230		10826.78		107		99343		2490159				Program_rev_attendee		1		7.9661712		7.9661712		7.9661712		7.9661712

		MKTTOT		230		11104.3		107		99343		2553988				Response_to_marketing_eff		1		1.8982817		1.8982817		1.8982817		1.8982817

		EXPNDPRCD		230		99563.51		12218		228421		22899608				Response_to_marketing_exp		1		1.85084		1.85084		1.85084		1.85084

		PHATTTOT		230		5849.66		122		350000		1345421				Relational_revenue		1		0.0567443		0.0567443		0.0567443		0.0567443

		ENGAGCD		230		6094.43		147		350088		1401718				Return_on_marketing		1		4.3040842		4.3040842		4.3040842		4.3040842

		ENGAGTOT		230		28336.54		147		3030088		6517404				Return_on_Total_Mktg		1		4.196517		4.196517		4.196517		4.196517

		MEMSUBINC		230		5649.66		0		103675		1299422				Market_penetration		1		0.0056326		0.0056326		0.0056326		0.0056326

		PRGREVCD		230		46599.37		0		245030		10717854				Tot_market_penetration		1		0.0261891		0.0261891		0.0261891		0.0261891

		ERNNCAPCD		230		51134.96		950		283102		11761041				Revenue_per_offering		1		7043.67		7043.67		7043.67		7043.67

		OPUN		203		110096.65		10954		1775065		22349620				People_per_offering		1		374.0897409		374.0897409		374.0897409		374.0897409

		OPTOTOFFRCD		203		15.6305911		1		202		3173.01

		year=2011 sec_no=11 size=1														year=2011 sec_no=11 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		235		1049621.31		6214.56		3126022.02		246661008				Number		1		235		235		235		235

		TOTOFFRCD		235		36.5914894		1		456		8599				Earned_revenue		1		0.4551617		0.4551617		0.4551617		0.4551617

		DIRMKTG		235		63374.31		3602		257252		14892964				Program_rev_attendee		1		13.1142298		13.1142298		13.1142298		13.1142298

		MKTTOT		235		82438.24		3602		325332		19372987				Response_to_marketing_eff		1		3.7336139		3.7336139		3.7336139		3.7336139

		EXPNDPRCD		235		704934.75		191972		1678914		165659666				Response_to_marketing_exp		1		2.8702119		2.8702119		2.8702119		2.8702119

		PHATTTOT		235		22080.01		72		175202		5188803				Relational_revenue		1		0.0720283		0.0720283		0.0720283		0.0720283

		ENGAGCD		235		22991.45		170		175318		5402990				Return_on_marketing		1		4.5690807		4.5690807		4.5690807		4.5690807

		ENGAGTOT		235		24241.79		170		175318		5696821				Return_on_Total_Mktg		1		3.5124762		3.5124762		3.5124762		3.5124762

		MEMSUBINC		235		50775.26		0		480796		11932187				Market_penetration		1		0.0219045		0.0219045		0.0219045		0.0219045

		PRGREVCD		235		289562.36		0		1189559		68047155				Tot_market_penetration		1		0.0230958		0.0230958		0.0230958		0.0230958

		ERNNCAPCD		235		320859.29		560		1240979		75401932				Revenue_per_offering		1		19524.62		19524.62		19524.62		19524.62

		OPUN		201		728919.23		179105		4185242		146512765				People_per_offering		1		628.3277125		628.3277125		628.3277125		628.3277125

		OPTOTOFFRCD		201		37.3333333		1		456		7504

		year=2011 sec_no=11 size=2														year=2011 sec_no=11 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		116		949297.91		37964.2		3060776.53		110118558				Number		1		116		116		116		116

		TOTOFFRCD		116		68.9310345		3		719		7996				Earned_revenue		1		0.5864702		0.5864702		0.5864702		0.5864702

		DIRMKTG		116		776589.09		25500		10581030		90084335				Program_rev_attendee		1		31.3803007		31.3803007		31.3803007		31.3803007

		MKTTOT		116		1078473.54		25500		11590427		125102931				Response_to_marketing_eff		1		8.6968999		8.6968999		8.6968999		8.6968999

		EXPNDPRCD		116		7742977.09		1551113		57972792		898185342				Response_to_marketing_exp		1		6.2624787		6.2624787		6.2624787		6.2624787

		PHATTTOT		116		124006.66		1951		2296022		14384773				Relational_revenue		1		0.1669097		0.1669097		0.1669097		0.1669097

		ENGAGCD		116		130587.38		2704		2296667		15148136				Return_on_marketing		1		5.0108435		5.0108435		5.0108435		5.0108435

		ENGAGTOT		116		236393.27		15324		9005894		27421619				Return_on_Total_Mktg		1		3.6082168		3.6082168		3.6082168		3.6082168

		MEMSUBINC		116		1292378.09		0		11518521		149915859				Market_penetration		1		0.1375621		0.1375621		0.1375621		0.1375621

		PRGREVCD		116		3891366.4		183327		42188872		451398502				Tot_market_penetration		1		0.2490191		0.2490191		0.2490191		0.2490191

		ERNNCAPCD		116		4541025.19		185419		46544304		526758922				Revenue_per_offering		1		111787.93		111787.93		111787.93		111787.93

		OPUN		104		8010035.06		1424623		58324954		833043646				People_per_offering		1		1894.46		1894.46		1894.46		1894.46

		OPTOTOFFRCD		104		71.6538462		3		719		7452

		year=2012 sec_no=0 size=0														year=2012 sec_no=0 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		155		704527.46		9725.26		3176986.71		109201757				Number		1		155		155		155		155

		TOTOFFRCD		155		47.2451871		1		467		7323				Earned_revenue		1		0.4184682		0.4184682		0.4184682		0.4184682

		DIRMKTG		155		11961.77		80		101000		1854075				Program_rev_attendee		1		6.2556248		6.2556248		6.2556248		6.2556248

		MKTTOT		155		12477.97		80		101000		1934086				Response_to_marketing_eff		1		2.0758121		2.0758121		2.0758121		2.0758121

		EXPNDPRCD		155		109123.56		3613		247411		16914152				Response_to_marketing_exp		1		1.989938		1.989938		1.989938		1.989938

		PHATTTOT		155		6011.13		85		176918		931725				Relational_revenue		1		0.0580006		0.0580006		0.0580006		0.0580006

		ENGAGCD		155		6335.33		149		176958		981976				Return_on_marketing		1		3.143628		3.143628		3.143628		3.143628

		ENGAGTOT		155		27293.13		149		2012490		4230435				Return_on_Total_Mktg		1		3.0135795		3.0135795		3.0135795		3.0135795

		MEMSUBINC		155		6329.23		0		94765		981031				Market_penetration		1		0.0089923		0.0089923		0.0089923		0.0089923

		PRGREVCD		155		37603.37		0		168235		5828522				Tot_market_penetration		1		0.0387396		0.0387396		0.0387396		0.0387396

		ERNNCAPCD		155		45664.74		832		190025		7078035				Revenue_per_offering		1		2379.35		2379.35		2379.35		2379.35

		OPUN		135		112005.56		2441		374440		15120751				People_per_offering		1		134.0946967		134.0946967		134.0946967		134.0946967

		OPTOTOFFRCD		135		47.0741037		1		467		6355

		year=2012 sec_no=0 size=1														year=2012 sec_no=0 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		166		992280.14		8495.33		3176986.71		164718504				Number		1		166		166		166		166

		TOTOFFRCD		166		93.500006		1		532		15521				Earned_revenue		1		0.421348		0.421348		0.421348		0.421348

		DIRMKTG		166		49634.46		1588		560995		8239321				Program_rev_attendee		1		8.9994293		8.9994293		8.9994293		8.9994293

		MKTTOT		166		60359.9		1588		609295		10019743				Response_to_marketing_eff		1		2.2826829		2.2826829		2.2826829		2.2826829

		EXPNDPRCD		166		699684.54		245124		1538406		116147633				Response_to_marketing_exp		1		1.8770698		1.8770698		1.8770698		1.8770698

		PHATTTOT		166		26442.52		184		500000		4389459				Relational_revenue		1		0.0427982		0.0427982		0.0427982		0.0427982

		ENGAGCD		166		28291.63		363		721040		4696410				Return_on_marketing		1		4.7944031		4.7944031		4.7944031		4.7944031

		ENGAGTOT		166		131243.46		387		15001872		21786415				Return_on_Total_Mktg		1		3.942479		3.942479		3.942479		3.942479

		MEMSUBINC		166		29945.2		0		289796		4970904				Market_penetration		1		0.0285117		0.0285117		0.0285117		0.0285117

		PRGREVCD		166		237967.63		0		1134982		39502626				Tot_market_penetration		1		0.1322645		0.1322645		0.1322645		0.1322645

		ERNNCAPCD		166		294810.66		1399		1182013		48938570				Revenue_per_offering		1		7960.69		7960.69		7960.69		7960.69

		OPUN		142		708669.19		253000		1932690		100631025				People_per_offering		1		302.5842212		302.5842212		302.5842212		302.5842212

		OPTOTOFFRCD		142		89.0211268		1		418		12641

		year=2012 sec_no=0 size=2														year=2012 sec_no=0 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		63		1387420.65		17191.53		3136296.42		87407501.13				Number		1		63		63		63		63

		TOTOFFRCD		63		141.6349524		2		799		8923				Earned_revenue		1		0.453141		0.453141		0.453141		0.453141

		DIRMKTG		63		324354.67		6697		1126779		20434344				Program_rev_attendee		1		13.4033923		13.4033923		13.4033923		13.4033923

		MKTTOT		63		428007.84		6697		1861494		26964494				Response_to_marketing_eff		1		3.658009		3.658009		3.658009		3.658009

		EXPNDPRCD		63		5341910.02		1563268		30618506		336540331				Response_to_marketing_exp		1		2.7721275		2.7721275		2.7721275		2.7721275

		PHATTTOT		63		117005.68		275		1252909		7371358				Relational_revenue		1		0.0858409		0.0858409		0.0858409		0.0858409

		ENGAGCD		63		121752.9		328		1411924		7670433				Return_on_marketing		1		4.8350563		4.8350563		4.8350563		4.8350563

		ENGAGTOT		63		367310.1		1035		12484678		23140536				Return_on_Total_Mktg		1		3.6641223		3.6641223		3.6641223		3.6641223

		MEMSUBINC		63		458554.29		0		7846020		28888920				Market_penetration		1		0.0877549		0.0877549		0.0877549		0.0877549

		PRGREVCD		63		1568273.06		0		11520904		98801203				Tot_market_penetration		1		0.2647431		0.2647431		0.2647431		0.2647431

		ERNNCAPCD		63		2420638.63		152505		13804046		152500234				Revenue_per_offering		1		40371.79		40371.79		40371.79		40371.79

		OPUN		51		5576850.12		1124845		30293900		284419356				People_per_offering		1		859.6247093		859.6247093		859.6247093		859.6247093

		OPTOTOFFRCD		51		138.1372941		2		799		7045

		year=2012 sec_no=1 size=0														year=2012 sec_no=1 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		57		798093.27		15700.05		2964610.9		45491316.33				Number		1		57		57		57		57

		TOTOFFRCD		57		39.6140702		2		268		2258				Earned_revenue		1		0.5235574		0.5235574		0.5235574		0.5235574

		DIRMKTG		57		7127.25		215		33974		406253				Program_rev_attendee		1		12.5396662		12.5396662		12.5396662		12.5396662

		MKTTOT		57		8016.32		215		34182		456930				Response_to_marketing_eff		1		1.8202932		1.8202932		1.8202932		1.8202932

		EXPNDPRCD		57		113762.79		2202		235826		6484479				Response_to_marketing_exp		1		1.6184089		1.6184089		1.6184089		1.6184089

		PHATTTOT		57		4403.86		120		84382		251020				Relational_revenue		1		0.0394735		0.0394735		0.0394735		0.0394735

		ENGAGCD		57		4596.16		195		84431		261981				Return_on_marketing		1		7.7481446		7.7481446		7.7481446		7.7481446

		ENGAGTOT		57		5419.84		195		84431		308931				Return_on_Total_Mktg		1		6.8888167		6.8888167		6.8888167		6.8888167

		MEMSUBINC		57		4490.61		0		51014		255965				Market_penetration		1		0.0057589		0.0057589		0.0057589		0.0057589

		PRGREVCD		57		55222.93		0		193820		3147707				Tot_market_penetration		1		0.006791		0.006791		0.006791		0.006791

		ERNNCAPCD		57		59561.35		217		193820		3394997				Revenue_per_offering		1		2873.25		2873.25		2873.25		2873.25

		OPUN		50		117343.62		2041		260847		5867181				People_per_offering		1		116.0233693		116.0233693		116.0233693		116.0233693

		OPTOTOFFRCD		50		40.84004		2		268		2042

		year=2012 sec_no=1 size=1														year=2012 sec_no=1 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		102		830212.01		50886.62		3112517.07		84681624.8				Number		1		102		102		102		102

		TOTOFFRCD		102		106.7745098		1		1070		10891				Earned_revenue		1		0.5219902		0.5219902		0.5219902		0.5219902

		DIRMKTG		102		25977.36		531		144770		2649691				Program_rev_attendee		1		13.69061		13.69061		13.69061		13.69061

		MKTTOT		102		32328.88		531		196364		3297546				Response_to_marketing_eff		1		1.6061623		1.6061623		1.6061623		1.6061623

		EXPNDPRCD		102		571663.32		250513		1210467		58309659				Response_to_marketing_exp		1		1.2906064		1.2906064		1.2906064		1.2906064

		PHATTTOT		102		20128.03		101		300000		2053059				Relational_revenue		1		0.008672		0.008672		0.008672		0.008672

		ENGAGCD		102		20609		341		300191		2102118				Return_on_marketing		1		10.6078898		10.6078898		10.6078898		10.6078898

		ENGAGTOT		102		197279.17		352		17202828		20122475				Return_on_Total_Mktg		1		8.5238022		8.5238022		8.5238022		8.5238022

		MEMSUBINC		102		4957.45		0		62432		505660				Market_penetration		1		0.0248238		0.0248238		0.0248238		0.0248238

		PRGREVCD		102		275565		0		915341		28107630				Tot_market_penetration		1		0.237625		0.237625		0.237625		0.237625

		ERNNCAPCD		102		298402.68		61		932155		30437073				Revenue_per_offering		1		5661.55		5661.55		5661.55		5661.55

		OPUN		86		590117.65		38776		1177588		50750118				People_per_offering		1		193.0142319		193.0142319		193.0142319		193.0142319

		OPTOTOFFRCD		86		104.2325581		1		1070		8964

		year=2012 sec_no=1 size=2														year=2012 sec_no=1 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		63		1183992.44		22461.17		3126480.34		74591523.9				Number		1		63		63		63		63

		TOTOFFRCD		63		194.2063492		9		1076		12235				Earned_revenue		1		0.6590585		0.6590585		0.6590585		0.6590585

		DIRMKTG		63		128394.32		3787		935287		8088842				Program_rev_attendee		1		62.2507113		62.2507113		62.2507113		62.2507113

		MKTTOT		63		204864.7		3787		1550161		12906476				Response_to_marketing_eff		1		5.0182768		5.0182768		5.0182768		5.0182768

		EXPNDPRCD		63		4298475.14		1249487		33416052		270803934				Response_to_marketing_exp		1		3.1450915		3.1450915		3.1450915		3.1450915

		PHATTTOT		63		40823.71		350		285268		2571894				Relational_revenue		1		0.0130745		0.0130745		0.0130745		0.0130745

		ENGAGCD		63		41734.7		700		286729		2629286				Return_on_marketing		1		19.792973		19.792973		19.792973		19.792973

		ENGAGTOT		63		114755.05		750		4163474		7229568				Return_on_Total_Mktg		1		12.4047983		12.4047983		12.4047983		12.4047983

		MEMSUBINC		63		56200.59		0		842205		3540637				Market_penetration		1		0.0352491		0.0352491		0.0352491		0.0352491

		PRGREVCD		63		2541305.25		4517		27372077		160102231				Tot_market_penetration		1		0.0969221		0.0969221		0.0969221		0.0969221

		ERNNCAPCD		63		2832946.38		4517		33509078		178475622				Revenue_per_offering		1		24927.76		24927.76		24927.76		24927.76

		OPUN		56		4786574.21		1012464		31026259		268048156				People_per_offering		1		214.8987331		214.8987331		214.8987331		214.8987331

		OPTOTOFFRCD		56		192.0178571		9		1076		10753

		year=2012 sec_no=2 size=0														year=2012 sec_no=2 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		27		532817.07		17771.86		2923547.67		14386060.77				Number		1		27		27		27		27

		TOTOFFRCD		27		48.8148148		8		165		1318				Earned_revenue		1		0.2529358		0.2529358		0.2529358		0.2529358

		DIRMKTG		27		21136.63		599		69680		570689				Program_rev_attendee		1		2.7467494		2.7467494		2.7467494		2.7467494

		MKTTOT		27		29327.81		599		94680		791851				Response_to_marketing_eff		1		1.2639403		1.2639403		1.2639403		1.2639403

		EXPNDPRCD		27		378374.81		43510		744891		10216120				Response_to_marketing_exp		1		0.9109249		0.9109249		0.9109249		0.9109249

		PHATTTOT		27		23203.48		2493		115126		626494				Relational_revenue		1		0.0481319		0.0481319		0.0481319		0.0481319

		ENGAGCD		27		24087.78		2707		115179		650370				Return_on_marketing		1		3.0153411		3.0153411		3.0153411		3.0153411

		ENGAGTOT		27		28844.96		4065		115179		778814				Return_on_Total_Mktg		1		2.1731639		2.1731639		2.1731639		2.1731639

		MEMSUBINC		27		18211.89		0		70402		491721				Market_penetration		1		0.0452083		0.0452083		0.0452083		0.0452083

		PRGREVCD		27		63734.15		0		291256		1720822				Tot_market_penetration		1		0.0541367		0.0541367		0.0541367		0.0541367

		ERNNCAPCD		27		95704.52		290		468958		2584022				Revenue_per_offering		1		8567.53		8567.53		8567.53		8567.53

		OPUN		22		382812.68		52086		868411		8421879				People_per_offering		1		493.4522003		493.4522003		493.4522003		493.4522003

		OPTOTOFFRCD		22		44.6818182		8		165		983

		year=2012 sec_no=2 size=1														year=2012 sec_no=2 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		50		645439.88		18123.03		3184185.02		32271993.89				Number		1		50		50		50		50

		TOTOFFRCD		50		160.94		21		829		8047				Earned_revenue		1		0.3501022		0.3501022		0.3501022		0.3501022

		DIRMKTG		50		104234.74		10525		357786		5211737				Program_rev_attendee		1		8.3470328		8.3470328		8.3470328		8.3470328

		MKTTOT		50		156639.92		10525		482147		7831996				Response_to_marketing_eff		1		2.1260234		2.1260234		2.1260234		2.1260234

		EXPNDPRCD		50		2893539.8		654617		5819435		144676990				Response_to_marketing_exp		1		1.4147447		1.4147447		1.4147447		1.4147447

		PHATTTOT		50		73677.42		10289		265567		3683871				Relational_revenue		1		0.0508814		0.0508814		0.0508814		0.0508814

		ENGAGCD		50		75043.56		10417		269268		3752178				Return_on_marketing		1		5.9000276		5.9000276		5.9000276		5.9000276

		ENGAGTOT		50		91696.36		10417		319426		4584818				Return_on_Total_Mktg		1		3.9261246		3.9261246		3.9261246		3.9261246

		MEMSUBINC		50		147227.36		0		906428		7361368				Market_penetration		1		0.1162673		0.1162673		0.1162673		0.1162673

		PRGREVCD		50		614987.84		6426		3447181		30749392				Tot_market_penetration		1		0.142068		0.142068		0.142068		0.142068

		ERNNCAPCD		50		1013034.62		14344		3685380		50651731				Revenue_per_offering		1		18898.77		18898.77		18898.77		18898.77

		OPUN		44		3141920.39		328035		6031515		138244497				People_per_offering		1		466.2828383		466.2828383		466.2828383		466.2828383

		OPTOTOFFRCD		44		166.25		21		829		7315

		year=2012 sec_no=2 size=2														year=2012 sec_no=2 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		32		1112505.84		77492.86		3141413.25		35600186.84				Number		1		32		32		32		32

		TOTOFFRCD		32		380.84375		69		3096		12187				Earned_revenue		1		0.4740214		0.4740214		0.4740214		0.4740214

		DIRMKTG		32		1261504.25		122728		11829673		40368136				Program_rev_attendee		1		29.407383		29.407383		29.407383		29.407383

		MKTTOT		32		1707454.38		153513		11829673		54638540				Response_to_marketing_eff		1		3.1831648		3.1831648		3.1831648		3.1831648

		EXPNDPRCD		32		43777066.97		6952811		454185597		1400866143				Response_to_marketing_exp		1		2.3517911		2.3517911		2.3517911		2.3517911

		PHATTTOT		32		536401.5		37891		6284738		17164848				Relational_revenue		1		0.0614526		0.0614526		0.0614526		0.0614526

		ENGAGCD		32		553541.91		40493		6460058		17713341				Return_on_marketing		1		12.5042499		12.5042499		12.5042499		12.5042499

		ENGAGTOT		32		673196.66		43493		6460058		21542293				Return_on_Total_Mktg		1		9.2384105		9.2384105		9.2384105		9.2384105

		MEMSUBINC		32		2690216.72		73333		26977308		86086935				Market_penetration		1		0.4975631		0.4975631		0.4975631		0.4975631

		PRGREVCD		32		15774164.38		567564		165680450		504773260				Tot_market_penetration		1		0.6051174		0.6051174		0.6051174		0.6051174

		ERNNCAPCD		32		20751268.09		1151101		258992302		664040579				Revenue_per_offering		1		105570.83		105570.83		105570.83		105570.83

		OPUN		22		48212278.36		6768138		364679828		1060670124				People_per_offering		1		1453.46		1453.46		1453.46		1453.46

		OPTOTOFFRCD		22		456.6818182		73		3096		10047

		year=2012 sec_no=3 size=0														year=2012 sec_no=3 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		279		632512.05		2589.05		3153688.57		176470862				Number		1		279		279		279		279

		TOTOFFRCD		279		48.2305986		1		1314		13456.34				Earned_revenue		1		0.3724196		0.3724196		0.3724196		0.3724196

		DIRMKTG		279		11530.18		0		134159		3216920				Program_rev_attendee		1		1.9342354		1.9342354		1.9342354		1.9342354

		MKTTOT		279		12762.96		15		134159		3560866				Response_to_marketing_eff		1		0.7027925		0.7027925		0.7027925		0.7027925

		EXPNDPRCD		279		124937.16		3039		290989		34857469				Response_to_marketing_exp		1		0.6349094		0.6349094		0.6349094		0.6349094

		PHATTTOT		279		18160.35		72		918084		5066739				Relational_revenue		1		0.0449044		0.0449044		0.0449044		0.0449044

		ENGAGCD		279		18415.23		92		918437		5137848				Return_on_marketing		1		3.0464749		3.0464749		3.0464749		3.0464749

		ENGAGTOT		279		32843.82		92		1004903		9163426				Return_on_Total_Mktg		1		2.7522142		2.7522142		2.7522142		2.7522142

		MEMSUBINC		279		5610.23		0		133540		1565255				Market_penetration		1		0.0291144		0.0291144		0.0291144		0.0291144

		PRGREVCD		279		35126.4		0		261493		9800266				Tot_market_penetration		1		0.051926		0.051926		0.051926		0.051926

		ERNNCAPCD		279		46529.05		121		672270		12981605				Revenue_per_offering		1		2851.78		2851.78		2851.78		2851.78

		OPUN		239		128596.82		4240		555124		30734641				People_per_offering		1		381.8162402		381.8162402		381.8162402		381.8162402

		OPTOTOFFRCD		239		45.0934603		1		303.001		10777.34

		year=2012 sec_no=3 size=1														year=2012 sec_no=3 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		198		746781.19		15040.7		3184185.02		147862676				Number		1		198		198		198		198

		TOTOFFRCD		198		105.2525253		1		946		20840				Earned_revenue		1		0.3633058		0.3633058		0.3633058		0.3633058

		DIRMKTG		198		54237.87		945		489841		10739098				Program_rev_attendee		1		4.6539715		4.6539715		4.6539715		4.6539715

		MKTTOT		198		65377.06		945		489841		12944657				Response_to_marketing_eff		1		1.5376748		1.5376748		1.5376748		1.5376748

		EXPNDPRCD		198		682482.14		212952		1603862		135131463				Response_to_marketing_exp		1		1.27568		1.27568		1.27568		1.27568

		PHATTTOT		198		42516.83		210		703600		8418332				Relational_revenue		1		0.0237728		0.0237728		0.0237728		0.0237728

		ENGAGCD		198		43120.68		307		703785		8537895				Return_on_marketing		1		3.6482279		3.6482279		3.6482279		3.6482279

		ENGAGTOT		198		57135.36		307		1890420		11312801				Return_on_Total_Mktg		1		3.0266292		3.0266292		3.0266292		3.0266292

		MEMSUBINC		198		16224.48		0		317851		3212448				Market_penetration		1		0.0577421		0.0577421		0.0577421		0.0577421

		PRGREVCD		198		197872.11		0		1213865		39178677				Tot_market_penetration		1		0.0765088		0.0765088		0.0765088		0.0765088

		ERNNCAPCD		198		247949.69		3244		1216992		49094039				Revenue_per_offering		1		6699.62		6699.62		6699.62		6699.62

		OPUN		159		723474.91		192360		1798248		115032510				People_per_offering		1		409.6878599		409.6878599		409.6878599		409.6878599

		OPTOTOFFRCD		159		107.9874214		2		946		17170

		year=2012 sec_no=3 size=2														year=2012 sec_no=3 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		59		1146487.82		54818.35		3184185.02		67642781.54				Number		1		59		59		59		59

		TOTOFFRCD		59		328.8135932		2		1814		19400				Earned_revenue		1		0.4495549		0.4495549		0.4495549		0.4495549

		DIRMKTG		59		275636.07		6486		1489849		16262528				Program_rev_attendee		1		8.4816991		8.4816991		8.4816991		8.4816991

		MKTTOT		59		391114.34		6486		1489849		23075746				Response_to_marketing_eff		1		1.9036493		1.9036493		1.9036493		1.9036493

		EXPNDPRCD		59		5525106.29		1380996		47643824		325981271				Response_to_marketing_exp		1		1.3415883		1.3415883		1.3415883		1.3415883

		PHATTTOT		59		205455.03		185		3539000		12121847				Relational_revenue		1		0.0303689		0.0303689		0.0303689		0.0303689

		ENGAGCD		59		206730.27		316		3539147		12197086				Return_on_marketing		1		6.3221326		6.3221326		6.3221326		6.3221326

		ENGAGTOT		59		258842.14		326		3539147		15271686				Return_on_Total_Mktg		1		4.4554945		4.4554945		4.4554945		4.4554945

		MEMSUBINC		59		167791.44		0		3212138		9899695				Market_penetration		1		0.1803162		0.1803162		0.1803162		0.1803162

		PRGREVCD		59		1742607.78		984		25250807		102813859				Tot_market_penetration		1		0.2257696		0.2257696		0.2257696		0.2257696

		ERNNCAPCD		59		2483838.41		2788		38753387		146546466				Revenue_per_offering		1		14842.57		14842.57		14842.57		14842.57

		OPUN		48		5276533		1005669		47000974		253273584				People_per_offering		1		628.7157084		628.7157084		628.7157084		628.7157084

		OPTOTOFFRCD		48		355.5000417		18		1814		17064

		year=2012 sec_no=4 size=0														year=2012 sec_no=4 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		120		1037988.89		9725.26		3184185.02		124558667				Number		1		120		120		120		120

		TOTOFFRCD		120		24.3500083		2		208		2922				Earned_revenue		1		0.4547271		0.4547271		0.4547271		0.4547271

		DIRMKTG		120		7682.5		30		58283		921900				Program_rev_attendee		1		6.8989571		6.8989571		6.8989571		6.8989571

		MKTTOT		120		7891.6		30		58283		946992				Response_to_marketing_eff		1		1.6340239		1.6340239		1.6340239		1.6340239

		EXPNDPRCD		120		81329.88		2480		187553		9759586				Response_to_marketing_exp		1		1.5907279		1.5907279		1.5907279		1.5907279

		PHATTTOT		120		4829.55		65		92978		579546				Relational_revenue		1		0.0161561		0.0161561		0.0161561		0.0161561

		ENGAGCD		120		4943.57		78		93083		593228				Return_on_marketing		1		4.3369812		4.3369812		4.3369812		4.3369812

		ENGAGTOT		120		7315.22		78		93083		877826				Return_on_Total_Mktg		1		4.2220663		4.2220663		4.2220663		4.2220663

		MEMSUBINC		120		1313.98		0		43715		157677				Market_penetration		1		0.0047626		0.0047626		0.0047626		0.0047626

		PRGREVCD		120		33318.86		0		156861		3998263				Tot_market_penetration		1		0.0070475		0.0070475		0.0070475		0.0070475

		ERNNCAPCD		120		36982.9		95		156861		4437948				Revenue_per_offering		1		3206.02		3206.02		3206.02		3206.02

		OPUN		102		78547.56		2162		242851		8011851				People_per_offering		1		203.0211489		203.0211489		203.0211489		203.0211489

		OPTOTOFFRCD		102		24.5000098		3		208		2499

		year=2012 sec_no=4 size=1														year=2012 sec_no=4 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		94		1202622.11		49528.72		3126095.87		113046478				Number		1		94		94		94		94

		TOTOFFRCD		94		62.6489362		2		395		5889				Earned_revenue		1		0.5048084		0.5048084		0.5048084		0.5048084

		DIRMKTG		94		34248.9		382		203595		3219397				Program_rev_attendee		1		16.8661126		16.8661126		16.8661126		16.8661126

		MKTTOT		94		39887.86		382		303074		3749459				Response_to_marketing_eff		1		2.939899		2.939899		2.939899		2.939899

		EXPNDPRCD		94		517225.99		190364		1222741		48619243				Response_to_marketing_exp		1		2.5242847		2.5242847		2.5242847		2.5242847

		PHATTTOT		94		13567.77		400		66800		1275370				Relational_revenue		1		0.0079627		0.0079627		0.0079627		0.0079627

		ENGAGCD		94		13826.3		540		67039		1299672				Return_on_marketing		1		6.6815413		6.6815413		6.6815413		6.6815413

		ENGAGTOT		94		16397		540		162575		1541318				Return_on_Total_Mktg		1		5.7369701		5.7369701		5.7369701		5.7369701

		MEMSUBINC		94		4118.52		0		105468		387141				Market_penetration		1		0.0114968		0.0114968		0.0114968		0.0114968

		PRGREVCD		94		228835.47		15186		871923		21510534				Tot_market_penetration		1		0.0136344		0.0136344		0.0136344		0.0136344

		ERNNCAPCD		94		261100.04		8912		902808		24543404				Revenue_per_offering		1		9092.11		9092.11		9092.11		9092.11

		OPUN		78		525710.6		178407		1397854		41005427				People_per_offering		1		220.6948548		220.6948548		220.6948548		220.6948548

		OPTOTOFFRCD		78		57.8205128		2		285		4510

		year=2012 sec_no=4 size=2														year=2012 sec_no=4 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		34		1491568.06		87403.67		3136296.42		50713313.89				Number		1		34		34		34		34

		TOTOFFRCD		34		159.7647059		6		1965		5432				Earned_revenue		1		0.5124136		0.5124136		0.5124136		0.5124136

		DIRMKTG		34		659828.85		9689		4207330		22434181				Program_rev_attendee		1		45.737448		45.737448		45.737448		45.737448

		MKTTOT		34		866517.15		9689		5536092		29461583				Response_to_marketing_eff		1		9.9337291		9.9337291		9.9337291		9.9337291

		EXPNDPRCD		34		8477038.32		1286979		66611753		288219303				Response_to_marketing_exp		1		7.5642601		7.5642601		7.5642601		7.5642601

		PHATTTOT		34		87229.79		2024		417192		2965813				Relational_revenue		1		0.0740536		0.0740536		0.0740536		0.0740536

		ENGAGCD		34		88696.62		2407		417486		3015685				Return_on_marketing		1		6.0465197		6.0465197		6.0465197		6.0465197

		ENGAGTOT		34		92541.74		2407		417736		3146419				Return_on_Total_Mktg		1		4.6042576		4.6042576		4.6042576		4.6042576

		MEMSUBINC		34		627754.94		0		6546912		21343668				Market_penetration		1		0.0594654		0.0594654		0.0594654		0.0594654

		PRGREVCD		34		3989668.18		0		31289312		135648718				Tot_market_penetration		1		0.0620433		0.0620433		0.0620433		0.0620433

		ERNNCAPCD		34		4343749.68		110583		32789626		147687489		0.2220203365		Revenue_per_offering		1		47124.2		47124.2		47124.2		47124.2

		OPUN		30		7852462.73		1135431		59769388		235573882				People_per_offering		1		555.1702872		555.1702872		555.1702872		555.1702872

		OPTOTOFFRCD		30		166.6333333		6		1965		4999

		year=2012 sec_no=5 size=0														year=2012 sec_no=5 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		248		740661.23		3953.92		3153688.57		183683985				Number		1		248		248		248		248

		TOTOFFRCD		248		13.2663508		1		150		3290.06				Earned_revenue		1		0.4067039		0.4067039		0.4067039		0.4067039

		DIRMKTG		248		8534.13		126		53017		2116464				Program_rev_attendee		1		2.1464794		2.1464794		2.1464794		2.1464794

		MKTTOT		248		8596.02		126		53017		2131812				Response_to_marketing_eff		1		0.7332161		0.7332161		0.7332161		0.7332161

		EXPNDPRCD		248		66847.62		5334		151579		16578209				Response_to_marketing_exp		1		0.7279373		0.7279373		0.7279373		0.7279373

		PHATTTOT		248		11723.71		127		1142787		2907481				Relational_revenue		1		0.0892116		0.0892116		0.0892116		0.0892116

		ENGAGCD		248		11925.55		277		1143035		2957536				Return_on_marketing		1		2.9487145		2.9487145		2.9487145		2.9487145

		ENGAGTOT		248		45074.9		360		3251729		11178575				Return_on_Total_Mktg		1		2.9274852		2.9274852		2.9274852		2.9274852

		MEMSUBINC		248		5963.58		0		82741		1478968				Market_penetration		1		0.0161012		0.0161012		0.0161012		0.0161012

		PRGREVCD		248		25164.71		0		102532		6240848				Tot_market_penetration		1		0.0608576		0.0608576		0.0608576		0.0608576

		ERNNCAPCD		248		27187.19		72		127543		6742422				Revenue_per_offering		1		5196.74		5196.74		5196.74		5196.74

		OPUN		226		68570.6		2737		223370		15496956				People_per_offering		1		898.9320847		898.9320847		898.9320847		898.9320847

		OPTOTOFFRCD		226		13.1949336		1		150		2982.06

		year=2012 sec_no=5 size=1														year=2012 sec_no=5 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		130		818665.38		13416.24		3184185.02		106426499				Number		1		130		130		130		130

		TOTOFFRCD		130		23.6076923		1		200		3069				Earned_revenue		1		0.4176993		0.4176993		0.4176993		0.4176993

		DIRMKTG		130		28668.98		2021		195406		3726967				Program_rev_attendee		1		12.9740332		12.9740332		12.9740332		12.9740332

		MKTTOT		130		31302.1		2021		195406		4069273				Response_to_marketing_eff		1		3.4581137		3.4581137		3.4581137		3.4581137

		EXPNDPRCD		130		297184.51		155446		608876		38633986				Response_to_marketing_exp		1		3.1672182		3.1672182		3.1672182		3.1672182

		PHATTTOT		130		9051.78		600		75640		1176732				Relational_revenue		1		0.0528895		0.0528895		0.0528895		0.0528895

		ENGAGCD		130		9389.53		657		76133		1220639				Return_on_marketing		1		4.0963497		4.0963497		4.0963497		4.0963497

		ENGAGTOT		130		32439.48		657		1301772		4217133				Return_on_Total_Mktg		1		3.751766		3.751766		3.751766		3.751766

		MEMSUBINC		130		15717.95		0		148890		2043333				Market_penetration		1		0.0114693		0.0114693		0.0114693		0.0114693

		PRGREVCD		130		117438.15		1469		363260		15266960				Tot_market_penetration		1		0.0396248		0.0396248		0.0396248		0.0396248

		ERNNCAPCD		130		124133.75		1469		364132		16137388				Revenue_per_offering		1		13041.68		13041.68		13041.68		13041.68

		OPUN		118		294432.43		144085		774043		34743027				People_per_offering		1		397.7318345		397.7318345		397.7318345		397.7318345

		OPTOTOFFRCD		118		22.5762712		1		200		2664

		year=2012 sec_no=5 size=2														year=2012 sec_no=5 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		57		924067.67		111359.62		2981190.31		52671857.32				Number		1		57		57		57		57

		TOTOFFRCD		57		69.1929825		6		460		3944				Earned_revenue		1		0.3874737		0.3874737		0.3874737		0.3874737

		DIRMKTG		57		138799.82		1565		871666		7911590				Program_rev_attendee		1		13.1104353		13.1104353		13.1104353		13.1104353

		MKTTOT		57		193081.86		4425		1258931		11005666				Response_to_marketing_eff		1		4.1849487		4.1849487		4.1849487		4.1849487

		EXPNDPRCD		57		1719570.79		614099		8585330		98015535				Response_to_marketing_exp		1		3.0084139		3.0084139		3.0084139		3.0084139

		PHATTTOT		57		46137.21		400		420000		2629821				Relational_revenue		1		0.0510078		0.0510078		0.0510078		0.0510078

		ENGAGCD		57		46991.81		436		420190		2678533				Return_on_marketing		1		4.3579227		4.3579227		4.3579227		4.3579227

		ENGAGTOT		57		110616.89		436		1508036		6305163				Return_on_Total_Mktg		1		3.1327589		3.1327589		3.1327589		3.1327589

		MEMSUBINC		57		87711.44		0		726346		4999552				Market_penetration		1		0.0508532		0.0508532		0.0508532		0.0508532

		PRGREVCD		57		604878.91		9268		3246554		34478098				Tot_market_penetration		1		0.1197065		0.1197065		0.1197065		0.1197065

		ERNNCAPCD		57		666288.51		29122		3681190		37978445				Revenue_per_offering		1		21684.89		21684.89		21684.89		21684.89

		OPUN		47		1669274.96		531523		7442498		78455923				People_per_offering		1		679.1412272		679.1412272		679.1412272		679.1412272

		OPTOTOFFRCD		47		76.9787234		10		460		3618

		year=2012 sec_no=6 size=0														year=2012 sec_no=6 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		28		711325.28		7745.91		2920646.67		19917107.77				Number		1		28		28		28		28

		TOTOFFRCD		28		10.3571429		1		40		290				Earned_revenue		1		0.344591		0.344591		0.344591		0.344591

		DIRMKTG		28		17144.89		1187		118278		480057				Program_rev_attendee		1		5.2437472		5.2437472		5.2437472		5.2437472

		MKTTOT		28		17683.29		1187		118278		495132				Response_to_marketing_eff		1		1.5221155		1.5221155		1.5221155		1.5221155

		EXPNDPRCD		28		187732.61		15573		424541		5256513				Response_to_marketing_exp		1		1.4757725		1.4757725		1.4757725		1.4757725

		PHATTTOT		28		11617.57		310		85500		325292				Relational_revenue		1		0.0363747		0.0363747		0.0363747		0.0363747

		ENGAGCD		28		11894.71		364		85982		333052				Return_on_marketing		1		3.5532218		3.5532218		3.5532218		3.5532218

		ENGAGTOT		28		12056.5		364		85982		337582				Return_on_Total_Mktg		1		3.4450389		3.4450389		3.4450389		3.4450389

		MEMSUBINC		28		6828.71		0		38515		191204				Market_penetration		1		0.0167219		0.0167219		0.0167219		0.0167219

		PRGREVCD		28		60919.61		1144		164355		1705749				Tot_market_penetration		1		0.0169493		0.0169493		0.0169493		0.0169493

		ERNNCAPCD		28		64690.96		1151		164773		1811347				Revenue_per_offering		1		19437.71		19437.71		19437.71		19437.71

		OPUN		26		204096		13976		431311		5306496				People_per_offering		1		1148.46		1148.46		1148.46		1148.46

		OPTOTOFFRCD		26		10.5		1		40		273

		year=2012 sec_no=6 size=1														year=2012 sec_no=6 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		21		488280.32		34055.24		2936209.55		10253886.77				Number		1		21		21		21		21

		TOTOFFRCD		21		19.047619		5		60		400				Earned_revenue		1		0.2685194		0.2685194		0.2685194		0.2685194

		DIRMKTG		21		113348.57		225		250388		2380320				Program_rev_attendee		1		18.1306582		18.1306582		18.1306582		18.1306582

		MKTTOT		21		135577.76		225		334455		2847133				Response_to_marketing_eff		1		7.4109736		7.4109736		7.4109736		7.4109736

		EXPNDPRCD		21		1411455.52		508046		2821048		29640566				Response_to_marketing_exp		1		6.195878		6.195878		6.195878		6.195878

		PHATTTOT		21		18294.19		2309		48550		384178				Relational_revenue		1		0.0952624		0.0952624		0.0952624		0.0952624

		ENGAGCD		21		18884.62		3003		49293		396577				Return_on_marketing		1		2.9262452		2.9262452		2.9262452		2.9262452

		ENGAGTOT		21		19408.43		3003		49293		407577				Return_on_Total_Mktg		1		2.4464611		2.4464611		2.4464611		2.4464611

		MEMSUBINC		21		134458.67		0		496567		2823632				Market_penetration		1		0.0386758		0.0386758		0.0386758		0.0386758

		PRGREVCD		21		331685.71		12408		890192		6965400				Tot_market_penetration		1		0.0397485		0.0397485		0.0397485		0.0397485

		ERNNCAPCD		21		379003.19		12408		899906		7959067				Revenue_per_offering		1		89596.51		89596.51		89596.51		89596.51

		OPUN		17		1438814.47		516395		2858507		24459846				People_per_offering		1		991.4425		991.4425		991.4425		991.4425

		OPTOTOFFRCD		17		16.0588235		5		27		273

		year=2012 sec_no=6 size=2														year=2012 sec_no=6 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		25		630552.69		45870.95		2981190.31		15763817.36				Number		1		25		25		25		25

		TOTOFFRCD		25		77.16		3		560		1929				Earned_revenue		1		0.3908285		0.3908285		0.3908285		0.3908285

		DIRMKTG		25		1182518.08		157503		6511000		29562952				Program_rev_attendee		1		91.9957355		91.9957355		91.9957355		91.9957355

		MKTTOT		25		1717967.68		284453		8102000		42949192				Response_to_marketing_eff		1		14.8870425		14.8870425		14.8870425		14.8870425

		EXPNDPRCD		25		29777389.88		4132982		370358598		744434747				Response_to_marketing_exp		1		10.247106		10.247106		10.247106		10.247106

		PHATTTOT		25		115400.2		13338		809798		2885005				Relational_revenue		1		0.1252912		0.1252912		0.1252912		0.1252912

		ENGAGCD		25		121166.72		14416		875420		3029168				Return_on_marketing		1		8.9777285		8.9777285		8.9777285		8.9777285

		ENGAGTOT		25		1266847.56		14416		16569724		31671189		0.5231797265		Return_on_Total_Mktg		1		6.1795844		6.1795844		6.1795844		6.1795844

		MEMSUBINC		25		3730844.48		0		25670000		93271112				Market_penetration		1		0.1921595		0.1921595		0.1921595		0.1921595

		PRGREVCD		25		10616326.28		827216		132600000		265408157				Tot_market_penetration		1		2.0091066		2.0091066		2.0091066		2.0091066

		ERNNCAPCD		25		11637852.56		870312		147758000		290946314				Revenue_per_offering		1		368736.97		368736.97		368736.97		368736.97

		OPUN		20		31840437.65		3914777		316965000		636808753				People_per_offering		1		1570.33		1570.33		1570.33		1570.33

		OPTOTOFFRCD		20		86.35		9		560		1727

		year=2012 sec_no=7 size=0														year=2012 sec_no=7 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		39		730409.29		7263.31		3184185.02		28485962.21				Number		1		39		39		39		39

		TOTOFFRCD		39		45.5643846		2		323		1777.01				Earned_revenue		1		0.3563732		0.3563732		0.3563732		0.3563732

		DIRMKTG		39		15844.64		379		85295		617941				Program_rev_attendee		1		4.5381512		4.5381512		4.5381512		4.5381512

		MKTTOT		39		18770.33		379		85295		732043				Response_to_marketing_eff		1		1.4281564		1.4281564		1.4281564		1.4281564

		EXPNDPRCD		39		217437.44		20565		504309		8480060				Response_to_marketing_exp		1		1.2055527		1.2055527		1.2055527		1.2055527

		PHATTTOT		39		13143.05		150		50000		512579				Relational_revenue		1		0.0864685		0.0864685		0.0864685		0.0864685

		ENGAGCD		39		13617.38		166		50379		531078				Return_on_marketing		1		3.7643739		3.7643739		3.7643739		3.7643739

		ENGAGTOT		39		14793.38		166		50379		576942				Return_on_Total_Mktg		1		3.1776289		3.1776289		3.1776289		3.1776289

		MEMSUBINC		39		18801.49		0		160820		733258				Market_penetration		1		0.0186435		0.0186435		0.0186435		0.0186435

		PRGREVCD		39		59645.15		74		301868		2326161				Tot_market_penetration		1		0.0202536		0.0202536		0.0202536		0.0202536

		ERNNCAPCD		39		77488.87		83		304581		3022066				Revenue_per_offering		1		5072.91		5072.91		5072.91		5072.91

		OPUN		33		247498.39		17207		1262638		8167447				People_per_offering		1		298.8602772		298.8602772		298.8602772		298.8602772

		OPTOTOFFRCD		33		48.7882121		2		323		1610.01

		year=2012 sec_no=7 size=1														year=2012 sec_no=7 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		55		720035.45		13703.25		3126480.34		39601949.65				Number		1		55		55		55		55

		TOTOFFRCD		55		115.0668182		3		630		6328.68				Earned_revenue		1		0.4139019		0.4139019		0.4139019		0.4139019

		DIRMKTG		55		81860.51		3871		589259		4502328				Program_rev_attendee		1		8.3557455		8.3557455		8.3557455		8.3557455

		MKTTOT		55		111453.29		3871		589259		6129931				Response_to_marketing_eff		1		1.6917706		1.6917706		1.6917706		1.6917706

		EXPNDPRCD		55		1705914.87		555600		4281504		93825318				Response_to_marketing_exp		1		1.2425761		1.2425761		1.2425761		1.2425761

		PHATTTOT		55		65879.67		3300		320000		3623382				Relational_revenue		1		0.050517		0.050517		0.050517		0.050517

		ENGAGCD		55		66948.11		4595		321196		3682146				Return_on_marketing		1		6.7245341		6.7245341		6.7245341		6.7245341

		ENGAGTOT		55		184717.93		4595		2514481		10159486				Return_on_Total_Mktg		1		4.9390536		4.9390536		4.9390536		4.9390536

		MEMSUBINC		55		86177.76		0		559227		4739777				Market_penetration		1		0.0929789		0.0929789		0.0929789		0.0929789

		PRGREVCD		55		550473.78		23645		2003885		30276058				Tot_market_penetration		1		0.25654		0.25654		0.25654		0.25654

		ERNNCAPCD		55		706081.47		26684		3030701		38834481				Revenue_per_offering		1		18397.5		18397.5		18397.5		18397.5

		OPUN		46		2119581		543162		13909210		97500726				People_per_offering		1		581.8194172		581.8194172		581.8194172		581.8194172

		OPTOTOFFRCD		46		115.2103043		3		630		5299.67

		year=2012 sec_no=7 size=2														year=2012 sec_no=7 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		43		1125436.33		58429.63		3164942.95		48393762.23				Number		1		43		43		43		43

		TOTOFFRCD		43		258.8372326		6		1216		11130				Earned_revenue		1		0.4242483		0.4242483		0.4242483		0.4242483

		DIRMKTG		43		695093.77		57736		4649000		29889032				Program_rev_attendee		1		14.1612702		14.1612702		14.1612702		14.1612702

		MKTTOT		43		1004220.4		57736		5900000		43181477				Response_to_marketing_eff		1		2.6319627		2.6319627		2.6319627		2.6319627

		EXPNDPRCD		43		15845626.47		4542181		61173000		681361938				Response_to_marketing_exp		1		1.8217722		1.8217722		1.8217722		1.8217722

		PHATTTOT		43		381548.12		53584		1903099		16406569				Relational_revenue		1		0.0554173		0.0554173		0.0554173		0.0554173

		ENGAGCD		43		384835.84		59451		1907808		16547941				Return_on_marketing		1		7.7733483		7.7733483		7.7733483		7.7733483

		ENGAGTOT		43		455048.07		59451		1907808		19567067				Return_on_Total_Mktg		1		5.3804981		5.3804981		5.3804981		5.3804981

		MEMSUBINC		43		878121.07		0		7017000		37759206				Market_penetration		1		0.3419437		0.3419437		0.3419437		0.3419437

		PRGREVCD		43		5403205.98		280055		36318000		232337857				Tot_market_penetration		1		0.4043304		0.4043304		0.4043304		0.4043304

		ERNNCAPCD		43		6722480.12		754401		43695000		289066645				Revenue_per_offering		1		48564.55		48564.55		48564.55		48564.55

		OPUN		33		12709196.45		847681		57099643		419403483				People_per_offering		1		1486.79		1486.79		1486.79		1486.79

		OPTOTOFFRCD		33		261.697		6		1216		8636

		year=2012 sec_no=8 size=0														year=2012 sec_no=8 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		60		826236.92		9725.26		2979398.54		49574215.08				Number		1		60		60		60		60

		TOTOFFRCD		60		28.9667667		2		172		1738.01				Earned_revenue		1		0.4116438		0.4116438		0.4116438		0.4116438

		DIRMKTG		60		9061.28		318		48070		543677				Program_rev_attendee		1		5.558449		5.558449		5.558449		5.558449

		MKTTOT		60		9742.88		318		48070		584573				Response_to_marketing_eff		1		1.5531829		1.5531829		1.5531829		1.5531829

		EXPNDPRCD		60		90576.6		2889		229709		5434596				Response_to_marketing_exp		1		1.4445242		1.4445242		1.4445242		1.4445242

		PHATTTOT		60		6272.85		70		100140		376371				Relational_revenue		1		0.0291933		0.0291933		0.0291933		0.0291933

		ENGAGCD		60		6477.9		93		100220		388674				Return_on_marketing		1		3.8479446		3.8479446		3.8479446		3.8479446

		ENGAGTOT		60		29627.6		93		1012053		1777656				Return_on_Total_Mktg		1		3.5787472		3.5787472		3.5787472		3.5787472

		MEMSUBINC		60		2644.23		0		28098		158654				Market_penetration		1		0.0078402		0.0078402		0.0078402		0.0078402

		PRGREVCD		60		34867.32		1148		120884		2092039				Tot_market_penetration		1		0.0358585		0.0358585		0.0358585		0.0358585

		ERNNCAPCD		60		37285.3		1148		120939		2237118				Revenue_per_offering		1		3422.8		3422.8		3422.8		3422.8

		OPUN		53		93255.62		2951		245014		4942548				People_per_offering		1		223.6321394		223.6321394		223.6321394		223.6321394

		OPTOTOFFRCD		53		27.2453962		2		172		1444.01

		year=2012 sec_no=8 size=1														year=2012 sec_no=8 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		649723.69		22117.27		3176986.71		25988947.59				Number		1		40		40		40		40

		TOTOFFRCD		40		100.475		3		667		4019				Earned_revenue		1		0.4573632		0.4573632		0.4573632		0.4573632

		DIRMKTG		40		55343.65		5297		216750		2213746				Program_rev_attendee		1		6.7123124		6.7123124		6.7123124		6.7123124

		MKTTOT		40		68078.3		5297		291062		2723132				Response_to_marketing_eff		1		1.8007095		1.8007095		1.8007095		1.8007095

		EXPNDPRCD		40		679509.03		244761		1617394		27180361				Response_to_marketing_exp		1		1.4638708		1.4638708		1.4638708		1.4638708

		PHATTTOT		40		37806.38		2700		750650		1512255				Relational_revenue		1		0.0250809		0.0250809		0.0250809		0.0250809

		ENGAGCD		40		38554.95		3101		752083		1542198				Return_on_marketing		1		4.5853174		4.5853174		4.5853174		4.5853174

		ENGAGTOT		40		52441.5		3101		753083		2097660				Return_on_Total_Mktg		1		3.7275931		3.7275931		3.7275931		3.7275931

		MEMSUBINC		40		17042.73		0		117283		681709				Market_penetration		1		0.0593405		0.0593405		0.0593405		0.0593405

		PRGREVCD		40		253768.2		24072		1106013		10150728				Tot_market_penetration		1		0.0807135		0.0807135		0.0807135		0.0807135

		ERNNCAPCD		40		310782.43		24765		1163133		12431297				Revenue_per_offering		1		6258.89		6258.89		6258.89		6258.89

		OPUN		35		657183.11		231407		1713047		23001409				People_per_offering		1		383.7267977		383.7267977		383.7267977		383.7267977

		OPTOTOFFRCD		35		105		3		667		3675

		year=2012 sec_no=8 size=2														year=2012 sec_no=8 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		14		1435660.8		46141.25		3112517.07		20099251.16				Number		1		14		14		14		14

		TOTOFFRCD		14		91.7857143		11		203		1285				Earned_revenue		1		0.6544451		0.6544451		0.6544451		0.6544451

		DIRMKTG		14		789425.86		19989		3573429		11051962				Program_rev_attendee		1		30.3638066		30.3638066		30.3638066		30.3638066

		MKTTOT		14		951662.36		31101		4464822		13323273				Response_to_marketing_eff		1		6.1100936		6.1100936		6.1100936		6.1100936

		EXPNDPRCD		14		7878728		1749186		28118585		110302192				Response_to_marketing_exp		1		5.0684635		5.0684635		5.0684635		5.0684635

		PHATTTOT		14		155752.5		3752		424450		2180535				Relational_revenue		1		0.0932274		0.0932274		0.0932274		0.0932274

		ENGAGCD		14		158477.64		4220		432969		2218687				Return_on_marketing		1		5.9907321		5.9907321		5.9907321		5.9907321

		ENGAGTOT		14		729928.21		4220		8432969		10218995				Return_on_Total_Mktg		1		4.9694503		4.9694503		4.9694503		4.9694503

		MEMSUBINC		14		734513.57		0		5833988		10283190				Market_penetration		1		0.1103866		0.1103866		0.1103866		0.1103866

		PRGREVCD		14		4729238.79		4107		18454316		66209343				Tot_market_penetration		1		0.5084267		0.5084267		0.5084267		0.5084267

		ERNNCAPCD		14		5156194.57		426350		19273215		72186724				Revenue_per_offering		1		73945.76		73945.76		73945.76		73945.76

		OPUN		11		7717248.27		1438020		31012311		84889731				People_per_offering		1		1726.6		1726.6		1726.6		1726.6

		OPTOTOFFRCD		11		104.3636364		11		203		1148

		year=2012 sec_no=9 size=0														year=2012 sec_no=9 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		41		471671.58		6375.98		3164942.95		19338534.88				Number		1		41		41		41		41

		TOTOFFRCD		41		49.4634146		4		158		2028				Earned_revenue		1		0.5404832		0.5404832		0.5404832		0.5404832

		DIRMKTG		41		34516.63		1206		167617		1415182				Program_rev_attendee		1		11.908887		11.908887		11.908887		11.908887

		MKTTOT		41		39410.73		1206		167617		1615840				Response_to_marketing_eff		1		3.1650866		3.1650866		3.1650866		3.1650866

		EXPNDPRCD		41		362340.88		28180		804434		14855976				Response_to_marketing_exp		1		2.7720403		2.7720403		2.7720403		2.7720403

		PHATTTOT		41		12451.71		778		57000		510520				Relational_revenue		1		0.0379854		0.0379854		0.0379854		0.0379854

		ENGAGCD		41		12746.8		833		57176		522619				Return_on_marketing		1		4.2960729		4.2960729		4.2960729		4.2960729

		ENGAGTOT		41		12746.8		833		57176		522619				Return_on_Total_Mktg		1		3.7625786		3.7625786		3.7625786		3.7625786

		MEMSUBINC		41		13763.66		0		85870		564310				Market_penetration		1		0.0270247		0.0270247		0.0270247		0.0270247

		PRGREVCD		41		148285.98		3172		674401		6079725				Tot_market_penetration		1		0.0270247		0.0270247		0.0270247		0.0270247

		ERNNCAPCD		41		195839.15		3683		676411		8029405				Revenue_per_offering		1		7638.33		7638.33		7638.33		7638.33

		OPUN		34		375401.5		29451		793494		12763651				People_per_offering		1		257.7016765		257.7016765		257.7016765		257.7016765

		OPTOTOFFRCD		34		49.1470588		4		158		1671

		year=2012 sec_no=9 size=1														year=2012 sec_no=9 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		52		708163.8		23999.25		3009138.97		36824517.35				Number		1		52		52		52		52

		TOTOFFRCD		52		155.4865385		4		1383		8085.3				Earned_revenue		1		0.5459956		0.5459956		0.5459956		0.5459956

		DIRMKTG		52		293272.52		12384		1060551		15250171				Program_rev_attendee		1		18.1263708		18.1263708		18.1263708		18.1263708

		MKTTOT		52		384430.13		21920		1704013		19990367				Response_to_marketing_eff		1		5.7890672		5.7890672		5.7890672		5.7890672

		EXPNDPRCD		52		2775365.12		738374		8375065		144318986				Response_to_marketing_exp		1		4.4163404		4.4163404		4.4163404		4.4163404

		PHATTTOT		52		66406.23		2000		235822		3453124				Relational_revenue		1		0.0694518		0.0694518		0.0694518		0.0694518

		ENGAGCD		52		67312.38		2603		237282		3500244				Return_on_marketing		1		4.1043872		4.1043872		4.1043872		4.1043872

		ENGAGTOT		52		87964.63		2753		589299		4574161				Return_on_Total_Mktg		1		3.1311384		3.1311384		3.1311384		3.1311384

		MEMSUBINC		52		192754.02		0		1526145		10023209				Market_penetration		1		0.095052		0.095052		0.095052		0.095052

		PRGREVCD		52		1203703.96		0		6667781		62592606				Tot_market_penetration		1		0.1242151		0.1242151		0.1242151		0.1242151

		ERNNCAPCD		52		1515337.1		176588		7075425		78797529				Revenue_per_offering		1		15743.89		15743.89		15743.89		15743.89

		OPUN		45		2649976.49		636274		6624600		119248942				People_per_offering		1		432.9145486		432.9145486		432.9145486		432.9145486

		OPTOTOFFRCD		45		168.3177778		4		1383		7574.3

		year=2012 sec_no=9 size=2														year=2012 sec_no=9 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		19		1032137.47		124860.07		2982927.44		19610611.85				Number		1		19		19		19		19

		TOTOFFRCD		19		255.0526316		30		1280		4846				Earned_revenue		1		0.5954695		0.5954695		0.5954695		0.5954695

		DIRMKTG		19		2035838.42		232430		7877291		38680930				Program_rev_attendee		1		43.584621		43.584621		43.584621		43.584621

		MKTTOT		19		2883174.95		315357		14068849		54780324				Response_to_marketing_eff		1		7.9575362		7.9575362		7.9575362		7.9575362

		EXPNDPRCD		19		36972220.16		8034218		180445764		702472183				Response_to_marketing_exp		1		5.6188952		5.6188952		5.6188952		5.6188952

		PHATTTOT		19		362320.05		81811		1119598		6884081				Relational_revenue		1		0.0341098		0.0341098		0.0341098		0.0341098

		ENGAGCD		19		369332.11		83481		1149423		7017310				Return_on_marketing		1		7.7567954		7.7567954		7.7567954		7.7567954

		ENGAGTOT		19		1211932.89		83481		10102329		23026725				Return_on_Total_Mktg		1		5.4771502		5.4771502		5.4771502		5.4771502

		MEMSUBINC		19		1261114.11		0		5872633		23961168				Market_penetration		1		0.3578323		0.3578323		0.3578323		0.3578323

		PRGREVCD		19		15791582.16		1443021		76091276		300040061				Tot_market_penetration		1		1.1741972		1.1741972		1.1741972		1.1741972

		ERNNCAPCD		19		22015828.16		2385560		116305991		418300735				Revenue_per_offering		1		142128.65		142128.65		142128.65		142128.65

		OPUN		16		38445801.06		5731431		193404962		615132817				People_per_offering		1		1448.06		1448.06		1448.06		1448.06

		OPTOTOFFRCD		16		270.5		30		1280		4328

		year=2012 sec_no=10 size=0														year=2012 sec_no=10 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		87		482343.62		9725.26		2981190.31		41963894.55				Number		1		87		87		87		87

		TOTOFFRCD		87		12.4827586		1		53		1086				Earned_revenue		1		0.3635143		0.3635143		0.3635143		0.3635143

		DIRMKTG		87		18920.87		50		73167		1646116				Program_rev_attendee		1		9.4922695		9.4922695		9.4922695		9.4922695

		MKTTOT		87		19015.13		50		73167		1654316				Response_to_marketing_eff		1		3.1840405		3.1840405		3.1840405		3.1840405

		EXPNDPRCD		87		176216.83		6966		424930		15330864				Response_to_marketing_exp		1		3.1682581		3.1682581		3.1682581		3.1682581

		PHATTTOT		87		5972.01		350		58350		519565				Relational_revenue		1		0.0889532		0.0889532		0.0889532		0.0889532

		ENGAGCD		87		6309.62		654		58522		548937				Return_on_marketing		1		2.9960531		2.9960531		2.9960531		2.9960531

		ENGAGTOT		87		46598.26		654		3204976		4054049				Return_on_Total_Mktg		1		2.9812025		2.9812025		2.9812025		2.9812025

		MEMSUBINC		87		15675.05		0		163660		1363729				Market_penetration		1		0.0130812		0.0130812		0.0130812		0.0130812

		PRGREVCD		87		56687.94		0		200703		4931851				Tot_market_penetration		1		0.096608		0.096608		0.096608		0.096608

		ERNNCAPCD		87		64057.33		34		246098		5572988				Revenue_per_offering		1		13925.89		13925.89		13925.89		13925.89

		OPUN		75		175094.83		7885		438945		13132112				People_per_offering		1		505.4668508		505.4668508		505.4668508		505.4668508

		OPTOTOFFRCD		75		12.5733333		1		53		943

		year=2012 sec_no=10 size=1														year=2012 sec_no=10 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		61		649416.28		24687.09		3136296.42		39614393.06				Number		1		61		61		61		61

		TOTOFFRCD		61		33.3934426		2		146		2037				Earned_revenue		1		0.4196022		0.4196022		0.4196022		0.4196022

		DIRMKTG		61		132345.36		11389		605508		8073067				Program_rev_attendee		1		25.0026042		25.0026042		25.0026042		25.0026042

		MKTTOT		61		171537.89		11389		818076		10463811				Response_to_marketing_eff		1		7.3847374		7.3847374		7.3847374		7.3847374

		EXPNDPRCD		61		1492683.23		489409		3905208		91053677				Response_to_marketing_exp		1		5.697492		5.697492		5.697492		5.697492

		PHATTTOT		61		23228.7		2700		90766		1416951				Relational_revenue		1		0.1241965		0.1241965		0.1241965		0.1241965

		ENGAGCD		61		23978.54		3072		92631		1462691				Return_on_marketing		1		4.3883527		4.3883527		4.3883527		4.3883527

		ENGAGTOT		61		52544.98		3072		1377552		3205244				Return_on_Total_Mktg		1		3.3857134		3.3857134		3.3857134		3.3857134

		MEMSUBINC		61		185386.03		0		1041143		11308548				Market_penetration		1		0.0369232		0.0369232		0.0369232		0.0369232

		PRGREVCD		61		580778.11		27753		2120700		35427465				Tot_market_penetration		1		0.0809111		0.0809111		0.0809111		0.0809111

		ERNNCAPCD		61		626333.23		27754		2298708		38206327				Revenue_per_offering		1		42643.16		42643.16		42643.16		42643.16

		OPUN		56		1503171.29		459328		5065028		84177592				People_per_offering		1		718.0613648		718.0613648		718.0613648		718.0613648

		OPTOTOFFRCD		56		35.25		2		146		1974

		year=2012 sec_no=10 size=2														year=2012 sec_no=10 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		17		938558.54		269161.44		2960323.28		15955495.13				Number		1		17		17		17		17

		TOTOFFRCD		17		160.9411765		33		292		2736				Earned_revenue		1		0.400203		0.400203		0.400203		0.400203

		DIRMKTG		17		2437199.71		77547		15154526		41432395				Program_rev_attendee		1		42.2684215		42.2684215		42.2684215		42.2684215

		MKTTOT		17		3372343.41		245801		21409742		57329838				Response_to_marketing_eff		1		9.3561654		9.3561654		9.3561654		9.3561654

		EXPNDPRCD		17		39362869.53		4371911		111684553		669168782				Response_to_marketing_exp		1		6.7617205		6.7617205		6.7617205		6.7617205

		PHATTTOT		17		360440.76		26091		1224542		6127493				Relational_revenue		1		0.1237		0.1237		0.1237		0.1237

		ENGAGCD		17		367097.65		26619		1239218		6240660				Return_on_marketing		1		6.2511341		6.2511341		6.2511341		6.2511341

		ENGAGTOT		17		2949259.35		26619		22540646		50137409				Return_on_Total_Mktg		1		4.5177078		4.5177078		4.5177078		4.5177078

		MEMSUBINC		17		4869188.29		0		31807450		82776201				Market_penetration		1		0.3911292		0.3911292		0.3911292		0.3911292

		PRGREVCD		17		15235262.18		1121970		68311739		258999457				Tot_market_penetration		1		3.1423286		3.1423286		3.1423286		3.1423286

		ERNNCAPCD		17		15753139.29		1123035		77571487		267803368				Revenue_per_offering		1		169910.11		169910.11		169910.11		169910.11

		OPUN		13		29015418.23		4112778		111824000		377200437				People_per_offering		1		2280.94		2280.94		2280.94		2280.94

		OPTOTOFFRCD		13		170.7692308		34		292		2220

		year=2012 sec_no=11 size=0														year=2012 sec_no=11 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		219		1031218.82		10247.9		3109389.16		225836922				Number		1		219		219		219		219

		TOTOFFRCD		219		15.1598219		1		113		3320				Earned_revenue		1		0.515047		0.515047		0.515047		0.515047

		DIRMKTG		219		10116.69		266		94646		2215556				Program_rev_attendee		1		9.1744129		9.1744129		9.1744129		9.1744129

		MKTTOT		219		10393.08		266		94646		2276084				Response_to_marketing_eff		1		1.9494899		1.9494899		1.9494899		1.9494899

		EXPNDPRCD		219		101740.62		12239		232798		22281196				Response_to_marketing_exp		1		1.897647		1.897647		1.897647		1.897647

		PHATTTOT		219		5331.18		43		125000		1167528				Relational_revenue		1		0.0525744		0.0525744		0.0525744		0.0525744

		ENGAGCD		219		5599.23		80		125070		1226231				Return_on_marketing		1		4.8346257		4.8346257		4.8346257		4.8346257

		ENGAGTOT		219		12141.07		80		875429		2658895				Return_on_Total_Mktg		1		4.7060583		4.7060583		4.7060583		4.7060583

		MEMSUBINC		219		5348.95		0		83025		1171420				Market_penetration		1		0.0054297		0.0054297		0.0054297		0.0054297

		PRGREVCD		219		48910.43		0		188724		10711384				Tot_market_penetration		1		0.0117735		0.0117735		0.0117735		0.0117735

		ERNNCAPCD		219		52401.21		200		197435		11475864				Revenue_per_offering		1		6932.22		6932.22		6932.22		6932.22

		OPUN		200		104572.63		10591		270354		20914525				People_per_offering		1		369.3465755		369.3465755		369.3465755		369.3465755

		OPTOTOFFRCD		200		15.085005		1		113		3017

		year=2012 sec_no=11 size=1														year=2012 sec_no=11 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		242		1092009.11		6381.59		3151978.48		264266203				Number		1		242		242		242		242

		TOTOFFRCD		242		34.2148884		1		392		8280				Earned_revenue		1		0.4756752		0.4756752		0.4756752		0.4756752

		DIRMKTG		242		60657.74		375		359063		14679173				Program_rev_attendee		1		14.4808791		14.4808791		14.4808791		14.4808791

		MKTTOT		242		79363.84		375		414538		19206049				Response_to_marketing_eff		1		3.9066906		3.9066906		3.9066906		3.9066906

		EXPNDPRCD		242		699327.52		229798		1711060		169237260				Response_to_marketing_exp		1		2.9858816		2.9858816		2.9858816		2.9858816

		PHATTTOT		242		20314.85		990		194996		4916194				Relational_revenue		1		0.0728876		0.0728876		0.0728876		0.0728876

		ENGAGCD		242		21183.77		1092		195100		5126472				Return_on_marketing		1		4.8497835		4.8497835		4.8497835		4.8497835

		ENGAGTOT		242		33164.12		1092		2602580		8025718				Return_on_Total_Mktg		1		3.7066869		3.7066869		3.7066869		3.7066869

		MEMSUBINC		242		50972.32		0		476391		12335301				Market_penetration		1		0.0193989		0.0193989		0.0193989		0.0193989

		PRGREVCD		242		294176.9		0		1398418		71190811				Tot_market_penetration		1		0.0303698		0.0303698		0.0303698		0.0303698

		ERNNCAPCD		242		332652.77		2200		2313465		80501971				Revenue_per_offering		1		20694.66		20694.66		20694.66		20694.66

		OPUN		217		729940.2		121134		3163566		158397023				People_per_offering		1		619.1389061		619.1389061		619.1389061		619.1389061

		OPTOTOFFRCD		217		35.2719032		1		392		7654

		year=2012 sec_no=11 size=2														year=2012 sec_no=11 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		120		990238.19		38043.02		3126480.34		118828583				Number		1		120		120		120		120

		TOTOFFRCD		120		69.1416667		5		1272		8297				Earned_revenue		1		0.5747665		0.5747665		0.5747665		0.5747665

		DIRMKTG		120		778545.7		35234		9675952		93425484				Program_rev_attendee		1		32.9067383		32.9067383		32.9067383		32.9067383

		MKTTOT		120		1089066.5		35234		11200540		130687980				Response_to_marketing_eff		1		8.7504184		8.7504184		8.7504184		8.7504184

		EXPNDPRCD		120		8000690.92		1278917		63292783		960082910				Response_to_marketing_exp		1		6.2554496		6.2554496		6.2554496		6.2554496

		PHATTTOT		120		124458.79		1949		2171625		14935055				Relational_revenue		1		0.1612655		0.1612655		0.1612655		0.1612655

		ENGAGCD		120		132548.03		2456		2172224		15905763				Return_on_marketing		1		5.2604913		5.2604913		5.2604913		5.2604913

		ENGAGTOT		120		353129.78		6749		15077145		42375573				Return_on_Total_Mktg		1		3.7605903		3.7605903		3.7605903		3.7605903

		MEMSUBINC		120		1290235.42		0		13606994		154828250				Market_penetration		1		0.1338547		0.1338547		0.1338547		0.1338547

		PRGREVCD		120		4095532.89		5350		50071374		491463947				Tot_market_penetration		1		0.3566109		0.3566109		0.3566109		0.3566109

		ERNNCAPCD		120		4598529.29		215509		50926843		551823515				Revenue_per_offering		1		112025.57		112025.57		112025.57		112025.57

		OPUN		114		7918439.09		1256904		63946459		902702056				People_per_offering		1		1917.05		1917.05		1917.05		1917.05

		OPTOTOFFRCD		114		70.6842105		5		1272		8058

		year=2013 sec_no=0 size=0														year=2013 sec_no=0 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		148		705972.47		9757.21		3206948.41		104483925				Number		1		148		148		148		148

		TOTOFFRCD		148		49.0270878		1		346		7256.01				Earned_revenue		1		0.4313765		0.4313765		0.4313765		0.4313765

		DIRMKTG		148		13000.33		134		99335		1924049				Program_rev_attendee		1		6.6459987		6.6459987		6.6459987		6.6459987

		MKTTOT		148		13605.7		134		99335		2013644				Response_to_marketing_eff		1		2.3709874		2.3709874		2.3709874		2.3709874

		EXPNDPRCD		148		108786.45		2954		250824		16100394				Response_to_marketing_exp		1		2.2654927		2.2654927		2.2654927		2.2654927

		PHATTTOT		148		5738.41		32		129090		849285				Relational_revenue		1		0.054562		0.054562		0.054562		0.054562

		ENGAGCD		148		5979.45		115		129128		884958				Return_on_marketing		1		2.9335776		2.9335776		2.9335776		2.9335776

		ENGAGTOT		148		23658.58		115		1515296		3501470				Return_on_Total_Mktg		1		2.8030511		2.8030511		2.8030511		2.8030511

		MEMSUBINC		148		5935.61		0		101564		878470				Market_penetration		1		0.0084698		0.0084698		0.0084698		0.0084698

		PRGREVCD		148		38137.48		0		210651		5644347				Tot_market_penetration		1		0.033512		0.033512		0.033512		0.033512

		ERNNCAPCD		148		46927.91		987		241985		6945331				Revenue_per_offering		1		2416.37		2416.37		2416.37		2416.37

		OPUN		132		114503.14		3210		301517		15114415				People_per_offering		1		121.9620869		121.9620869		121.9620869		121.9620869

		OPTOTOFFRCD		132		47.3864167		1		341		6255.01

		year=2013 sec_no=0 size=1														year=2013 sec_no=0 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		168		1002269.54		8508.38		3206948.41		168381282				Number		1		168		168		168		168

		TOTOFFRCD		168		114.381		1		1444		19216.01				Earned_revenue		1		0.3931319		0.3931319		0.3931319		0.3931319

		DIRMKTG		168		55362.18		915		827800		9300847				Program_rev_attendee		1		6.9943923		6.9943923		6.9943923		6.9943923

		MKTTOT		168		67772.9		915		845000		11385847				Response_to_marketing_eff		1		2.1510885		2.1510885		2.1510885		2.1510885

		EXPNDPRCD		168		706363.83		247642		1601984		118669123				Response_to_marketing_exp		1		1.7571767		1.7571767		1.7571767		1.7571767

		PHATTTOT		168		31506.33		150		490000		5293063				Relational_revenue		1		0.0418307		0.0418307		0.0418307		0.0418307

		ENGAGCD		168		33053.97		329		655049		5553067				Return_on_marketing		1		3.9804718		3.9804718		3.9804718		3.9804718

		ENGAGTOT		168		205103.85		425		20001889		34457446				Return_on_Total_Mktg		1		3.2515595		3.2515595		3.2515595		3.2515595

		MEMSUBINC		168		29547.71		0		322100		4964016				Market_penetration		1		0.0329791		0.0329791		0.0329791		0.0329791

		PRGREVCD		168		220367.61		0		1270950		37021759				Tot_market_penetration		1		0.2046394		0.2046394		0.2046394		0.2046394

		ERNNCAPCD		168		277694.16		796		1323160		46652619				Revenue_per_offering		1		6505.29		6505.29		6505.29		6505.29

		OPUN		146		705601.49		166459		2043012		103017818				People_per_offering		1		288.9813014		288.9813014		288.9813014		288.9813014

		OPTOTOFFRCD		146		108.4658014		1		1444		15836.01

		year=2013 sec_no=0 size=2														year=2013 sec_no=0 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		68		1344282.89		17159.2		3159865.93		91411236.3				Number		1		68		68		68		68

		TOTOFFRCD		68		152.5736176		3		909		10375.01				Earned_revenue		1		0.4561368		0.4561368		0.4561368		0.4561368

		DIRMKTG		68		320679.1		10842		1137116		21806179				Program_rev_attendee		1		14.4365677		14.4365677		14.4365677		14.4365677

		MKTTOT		68		428552.75		10842		1922044		29141587				Response_to_marketing_eff		1		3.8223548		3.8223548		3.8223548		3.8223548

		EXPNDPRCD		68		5436207.6		1413408		33370814		369662117				Response_to_marketing_exp		1		2.8602064		2.8602064		2.8602064		2.8602064

		PHATTTOT		68		112117.47		430		1322246		7623988				Relational_revenue		1		0.0805303		0.0805303		0.0805303		0.0805303

		ENGAGCD		68		116947.46		521		1498544		7952427				Return_on_marketing		1		5.0473868		5.0473868		5.0473868		5.0473868

		ENGAGTOT		68		758816.76		521		27990796		51599540				Return_on_Total_Mktg		1		3.776878		3.776878		3.776878		3.776878

		MEMSUBINC		68		437779.49		0		7920087		29769005				Market_penetration		1		0.0869962		0.0869962		0.0869962		0.0869962

		PRGREVCD		68		1618591.46		35184		11776035		110064219				Tot_market_penetration		1		0.564477		0.564477		0.564477		0.564477

		ERNNCAPCD		68		2479654.25		13684		12844816		168616489				Revenue_per_offering		1		40052		40052		40052		40052

		OPUN		58		5967751.41		672616		35835900		346129582				People_per_offering		1		766.4985447		766.4985447		766.4985447		766.4985447

		OPTOTOFFRCD		58		149.000069		3		909		8642

		year=2013 sec_no=1 size=0														year=2013 sec_no=1 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		54		804450.56		15711.92		2984807.61		43440330.17				Number		1		54		54		54		54

		TOTOFFRCD		54		49.3705926		2		267		2666.01				Earned_revenue		1		0.5526264		0.5526264		0.5526264		0.5526264

		DIRMKTG		54		6935.13		39		31712		374497				Program_rev_attendee		1		15.6653577		15.6653577		15.6653577		15.6653577

		MKTTOT		54		7603.74		39		31712		410602				Response_to_marketing_eff		1		2.0671701		2.0671701		2.0671701		2.0671701

		EXPNDPRCD		54		113134.57		1141		234569		6109267				Response_to_marketing_exp		1		1.8854		1.8854		1.8854		1.8854

		PHATTTOT		54		3678.33		150		23872		198630				Relational_revenue		1		0.0391767		0.0391767		0.0391767		0.0391767

		ENGAGCD		54		3866.93		211		24151		208814				Return_on_marketing		1		8.3087715		8.3087715		8.3087715		8.3087715

		ENGAGTOT		54		4841.11		211		41037		261420				Return_on_Total_Mktg		1		7.5781657		7.5781657		7.5781657		7.5781657

		MEMSUBINC		54		4432.24		0		58098		239341				Market_penetration		1		0.0048069		0.0048069		0.0048069		0.0048069

		PRGREVCD		54		57622.41		694		212678		3111610				Tot_market_penetration		1		0.0060179		0.0060179		0.0060179		0.0060179

		ERNNCAPCD		54		62521.15		694		212678		3376142				Revenue_per_offering		1		2500.05		2500.05		2500.05		2500.05

		OPUN		46		114676.85		1612		257576		5275135				People_per_offering		1		78.3244787		78.3244787		78.3244787		78.3244787

		OPTOTOFFRCD		46		45.8698261		2		175		2110.01

		year=2013 sec_no=1 size=1														year=2013 sec_no=1 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		104		810383.56		50961.62		3138500.93		84279889.79				Number		1		104		104		104		104

		TOTOFFRCD		104		120.7308077		1		1146		12556				Earned_revenue		1		0.5177837		0.5177837		0.5177837		0.5177837

		DIRMKTG		104		26986.58		188		155578		2806604				Program_rev_attendee		1		15.039723		15.039723		15.039723		15.039723

		MKTTOT		104		31881.52		188		185405		3315678				Response_to_marketing_eff		1		1.7569336		1.7569336		1.7569336		1.7569336

		EXPNDPRCD		104		576231.97		225724		1237753		59928125				Response_to_marketing_exp		1		1.487182		1.487182		1.487182		1.487182

		PHATTTOT		104		18146.12		30		275000		1887196				Relational_revenue		1		0.0084912		0.0084912		0.0084912		0.0084912

		ENGAGCD		104		18839.93		318		276735		1959353				Return_on_marketing		1		10.1128998		10.1128998		10.1128998		10.1128998

		ENGAGTOT		104		104069.53		520		8119218		10823231				Return_on_Total_Mktg		1		8.5602115		8.5602115		8.5602115		8.5602115

		MEMSUBINC		104		4892.89		0		67914		508861				Market_penetration		1		0.0232482		0.0232482		0.0232482		0.0232482

		PRGREVCD		104		272912.55		0		957813		28382905				Tot_market_penetration		1		0.1284201		0.1284201		0.1284201		0.1284201

		ERNNCAPCD		104		298363.52		59		961229		31029806				Revenue_per_offering		1		4861.73		4861.73		4861.73		4861.73

		OPUN		93		607454.6		184726		1347977		56493278				People_per_offering		1		156.0490901		156.0490901		156.0490901		156.0490901

		OPTOTOFFRCD		93		124.9462688		1		1146		11620

		year=2013 sec_no=1 size=2														year=2013 sec_no=1 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		64		1228687.03		22553.59		3151185.93		78635970.07				Number		1		64		64		64		64

		TOTOFFRCD		64		189.4843906		9		894		12127				Earned_revenue		1		0.6506875		0.6506875		0.6506875		0.6506875

		DIRMKTG		64		116097.92		3811		822012		7430267				Program_rev_attendee		1		66.7522038		66.7522038		66.7522038		66.7522038

		MKTTOT		64		191736.27		3811		1528924		12271121				Response_to_marketing_eff		1		4.978409		4.978409		4.978409		4.978409

		EXPNDPRCD		64		4457669.98		1267578		35176536		285290879				Response_to_marketing_exp		1		3.0144685		3.0144685		3.0144685		3.0144685

		PHATTTOT		64		38513.56		260		288581		2464868				Relational_revenue		1		0.0117492		0.0117492		0.0117492		0.0117492

		ENGAGCD		64		39377.92		519		290035		2520187				Return_on_marketing		1		22.1439379		22.1439379		22.1439379		22.1439379

		ENGAGTOT		64		59702.88		519		700424		3820984				Return_on_Total_Mktg		1		13.4083407		13.4083407		13.4083407		13.4083407

		MEMSUBINC		64		52374.22		0		805370		3351950				Market_penetration		1		0.0320488		0.0320488		0.0320488		0.0320488

		PRGREVCD		64		2570865.17		10956		28271318		164535371				Tot_market_penetration		1		0.0485908		0.0485908		0.0485908		0.0485908

		ERNNCAPCD		64		2900549.92		10956		35604125		185635195				Revenue_per_offering		1		29134.51		29134.51		29134.51		29134.51

		OPUN		57		5493133.67		219352		47551734		313108619				People_per_offering		1		207.8161781		207.8161781		207.8161781		207.8161781

		OPTOTOFFRCD		57		188.5438772		9		894		10747

		year=2013 sec_no=2 size=0														year=2013 sec_no=2 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		27		515267.24		17799.72		2953459.56		13912215.41				Number		1		27		27		27		27

		TOTOFFRCD		27		56.4446667		8		190		1524.01				Earned_revenue		1		0.2393117		0.2393117		0.2393117		0.2393117

		DIRMKTG		27		22911.89		663		61047		618621				Program_rev_attendee		1		1.8351247		1.8351247		1.8351247		1.8351247

		MKTTOT		27		29014.85		663		89000		783401				Response_to_marketing_eff		1		0.8581662		0.8581662		0.8581662		0.8581662

		EXPNDPRCD		27		370839.59		36836		764966		10012669				Response_to_marketing_exp		1		0.6776601		0.6776601		0.6776601		0.6776601

		PHATTTOT		27		33810.3		2948		380644		912878				Relational_revenue		1		0.0436266		0.0436266		0.0436266		0.0436266

		ENGAGCD		27		34623.52		3122		380886		934835				Return_on_marketing		1		2.7080313		2.7080313		2.7080313		2.7080313

		ENGAGTOT		27		41478.11		3122		385721		1119909				Return_on_Total_Mktg		1		2.1384259		2.1384259		2.1384259		2.1384259

		MEMSUBINC		27		16178.48		0		69785		436819				Market_penetration		1		0.0671953		0.0671953		0.0671953		0.0671953

		PRGREVCD		27		62046.11		0		230317		1675245				Tot_market_penetration		1		0.0804983		0.0804983		0.0804983		0.0804983

		ERNNCAPCD		27		88746.26		340		256598		2396149				Revenue_per_offering		1		9970.71		9970.71		9970.71		9970.71

		OPUN		22		538420.91		35315		4192165		11845260				People_per_offering		1		613.4063777		613.4063777		613.4063777		613.4063777

		OPTOTOFFRCD		22		54.0002727		8		190		1188.01

		year=2013 sec_no=2 size=1														year=2013 sec_no=2 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		49		609736.65		18057.64		3188260.84		29877095.79				Number		1		49		49		49		49

		TOTOFFRCD		49		162.3675102		8		866		7956.01				Earned_revenue		1		0.3378711		0.3378711		0.3378711		0.3378711

		DIRMKTG		49		103461.94		18000		305202		5069635				Program_rev_attendee		1		8.8414371		8.8414371		8.8414371		8.8414371

		MKTTOT		49		162831.1		18000		589248		7978724				Response_to_marketing_eff		1		2.4394158		2.4394158		2.4394158		2.4394158

		EXPNDPRCD		49		2729348.31		603848		5693282		133738067				Response_to_marketing_exp		1		1.5499906		1.5499906		1.5499906		1.5499906

		PHATTTOT		49		66750.04		1350		238023		3270752				Relational_revenue		1		0.0530762		0.0530762		0.0530762		0.0530762

		ENGAGCD		49		68009.24		1423		238298		3332453				Return_on_marketing		1		5.7041874		5.7041874		5.7041874		5.7041874

		ENGAGTOT		49		89789.18		10755		330405		4399670				Return_on_Total_Mktg		1		3.6244076		3.6244076		3.6244076		3.6244076

		MEMSUBINC		49		144863.57		0		904274		7098315				Market_penetration		1		0.1115387		0.1115387		0.1115387		0.1115387

		PRGREVCD		49		590166.29		27000		3633856		28918148				Tot_market_penetration		1		0.147259		0.147259		0.147259		0.147259

		ERNNCAPCD		49		922167.86		35000		3806220		45186225				Revenue_per_offering		1		18944.15		18944.15		18944.15		18944.15

		OPUN		44		3187357.07		516279		7072227		140243711				People_per_offering		1		418.8599358		418.8599358		418.8599358		418.8599358

		OPTOTOFFRCD		44		168.2501818		8		866		7403.01

		year=2013 sec_no=2 size=2														year=2013 sec_no=2 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		33		1185279.33		77581.31		3210342.04		39114217.94				Number		1		33		33		33		33

		TOTOFFRCD		33		560.8787879		61		7361		18509				Earned_revenue		1		0.5387449		0.5387449		0.5387449		0.5387449

		DIRMKTG		33		1074880.3		61938		8123621		35471050				Program_rev_attendee		1		28.8756047		28.8756047		28.8756047		28.8756047

		MKTTOT		33		1567299.21		144509		8123621		51720874				Response_to_marketing_eff		1		2.998322		2.998322		2.998322		2.998322

		EXPNDPRCD		33		41542487.36		7217372		403538775		1370902083				Response_to_marketing_exp		1		2.0562999		2.0562999		2.0562999		2.0562999

		PHATTTOT		33		522725.45		30180		6208954		17249940				Relational_revenue		1		0.063335		0.063335		0.063335		0.063335

		ENGAGCD		33		539354.61		31478		6374104		17798702				Return_on_marketing		1		14.0425064		14.0425064		14.0425064		14.0425064

		ENGAGTOT		33		1156708.27		31478		16947768		38171373				Return_on_Total_Mktg		1		9.6305884		9.6305884		9.6305884		9.6305884

		MEMSUBINC		33		2631093.58		16300		29430108		86826088				Market_penetration		1		0.4550443		0.4550443		0.4550443		0.4550443

		PRGREVCD		33		15094013.58		191963		164986327		498102448				Tot_market_penetration		1		0.9758951		0.9758951		0.9758951		0.9758951

		ERNNCAPCD		33		22380804.82		727496		259950529		738566559				Revenue_per_offering		1		83938.88		83938.88		83938.88		83938.88

		OPUN		25		55930153.64		7425626		573806729		1398253841				People_per_offering		1		961.6241828		961.6241828		961.6241828		961.6241828

		OPTOTOFFRCD		25		666.32		63		7361		16658

		year=2013 sec_no=3 size=0														year=2013 sec_no=3 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		278		639101.92		2562.85		3185539.47		177670334				Number		1		278		278		278		278

		TOTOFFRCD		278		53.9748957		1		941		15005.02				Earned_revenue		1		0.3684683		0.3684683		0.3684683		0.3684683

		DIRMKTG		278		11835.06		81		141789		3290146				Program_rev_attendee		1		2.1439111		2.1439111		2.1439111		2.1439111

		MKTTOT		278		12901.68		81		141789		3586667				Response_to_marketing_eff		1		0.7288857		0.7288857		0.7288857		0.7288857

		EXPNDPRCD		278		126933.72		3723		287863		35287573				Response_to_marketing_exp		1		0.6686264		0.6686264		0.6686264		0.6686264

		PHATTTOT		278		17700.55		25		1014108		4920754				Relational_revenue		1		0.0431653		0.0431653		0.0431653		0.0431653

		ENGAGCD		278		17952.79		53		1014474		4990876				Return_on_marketing		1		3.206441		3.206441		3.206441		3.206441

		ENGAGTOT		278		57077.11		53		7922560		15867436				Return_on_Total_Mktg		1		2.9413545		2.9413545		2.9413545		2.9413545

		MEMSUBINC		278		5479.13		0		143041		1523198				Market_penetration		1		0.0280907		0.0280907		0.0280907		0.0280907

		PRGREVCD		278		37948.41		0		247760		10549659				Tot_market_penetration		1		0.0893083		0.0893083		0.0893083		0.0893083

		ERNNCAPCD		278		46771.05		25		258199		13002353				Revenue_per_offering		1		2287.04		2287.04		2287.04		2287.04

		OPUN		242		127649.02		4121		549497		30891063				People_per_offering		1		332.6137298		332.6137298		332.6137298		332.6137298

		OPTOTOFFRCD		242		55.8141322		1		941		13507.02

		year=2013 sec_no=3 size=1														year=2013 sec_no=3 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		194		737698.97		15068.45		3210342.04		143113600				Number		1		194		194		194		194

		TOTOFFRCD		194		109.2990876		1		694		21204.02				Earned_revenue		1		0.3543091		0.3543091		0.3543091		0.3543091

		DIRMKTG		194		57083.19		543		791946		11074139				Program_rev_attendee		1		4.2914295		4.2914295		4.2914295		4.2914295

		MKTTOT		194		68147.13		543		791946		13220543				Response_to_marketing_eff		1		1.5811488		1.5811488		1.5811488		1.5811488

		EXPNDPRCD		194		655818.08		237449		1501651		127228707				Response_to_marketing_exp		1		1.3244434		1.3244434		1.3244434		1.3244434

		PHATTTOT		194		43099.76		60		775320		8361353				Relational_revenue		1		0.0240219		0.0240219		0.0240219		0.0240219

		ENGAGCD		194		43733.77		323		775410		8484351				Return_on_marketing		1		3.2401758		3.2401758		3.2401758		3.2401758

		ENGAGTOT		194		67507.07		323		1996633		13096371				Return_on_Total_Mktg		1		2.7141213		2.7141213		2.7141213		2.7141213

		MEMSUBINC		194		15753.99		0		263276		3056274				Market_penetration		1		0.059284		0.059284		0.059284		0.059284

		PRGREVCD		194		184959.57		0		1078636		35882157				Tot_market_penetration		1		0.0915103		0.0915103		0.0915103		0.0915103

		ERNNCAPCD		194		232362.34		581		1109192		45078294				Revenue_per_offering		1		6190.62		6190.62		6190.62		6190.62

		OPUN		161		704462.48		243837		2495722		113418460				People_per_offering		1		400.1293057		400.1293057		400.1293057		400.1293057

		OPTOTOFFRCD		161		113.7951491		2		694		18321.02

		year=2013 sec_no=3 size=2														year=2013 sec_no=3 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		67		1130922.08		55183.02		3210342.04		75771779.26				Number		1		67		67		67		67

		TOTOFFRCD		67		298.470209		11		1877		19997.5				Earned_revenue		1		0.4399163		0.4399163		0.4399163		0.4399163

		DIRMKTG		67		267789.73		5006		1963501		17941912				Program_rev_attendee		1		7.4306668		7.4306668		7.4306668		7.4306668

		MKTTOT		67		377762.82		5006		1963501		25310109				Response_to_marketing_eff		1		1.6913609		1.6913609		1.6913609		1.6913609

		EXPNDPRCD		67		5525410.28		1486665		54230256		370202489				Response_to_marketing_exp		1		1.1989774		1.1989774		1.1989774		1.1989774

		PHATTTOT		67		223348.45		551		3539000		14964346				Relational_revenue		1		0.0299832		0.0299832		0.0299832		0.0299832

		ENGAGCD		67		224639.13		708		3539201		15050822				Return_on_marketing		1		6.1975039		6.1975039		6.1975039		6.1975039

		ENGAGTOT		67		308146.16		1100		3539201		20645793				Return_on_Total_Mktg		1		4.3933066		4.3933066		4.3933066		4.3933066

		MEMSUBINC		67		165669.75		0		4131229		11099873				Market_penetration		1		0.1986336		0.1986336		0.1986336		0.1986336

		PRGREVCD		67		1659627.9		304		31260284		111195069				Tot_market_penetration		1		0.2724734		0.2724734		0.2724734		0.2724734

		ERNNCAPCD		67		2430718.07		1990		45909122		162858111				Revenue_per_offering		1		16674.58		16674.58		16674.58		16674.58

		OPUN		56		5228523.75		787145		54268569		292797330				People_per_offering		1		752.6350289		752.6350289		752.6350289		752.6350289

		OPTOTOFFRCD		56		313.5625714		24		1877		17559.5

		year=2013 sec_no=4 size=0														year=2013 sec_no=4 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		117		1054005.12		9757.21		3210342.04		123318599				Number		1		117		117		117		117

		TOTOFFRCD		117		30.0512821		1		213		3516				Earned_revenue		1		0.4624187		0.4624187		0.4624187		0.4624187

		DIRMKTG		117		8122.63		125		42069		950348				Program_rev_attendee		1		8.232004		8.232004		8.232004		8.232004

		MKTTOT		117		8239.68		125		42069		964042				Response_to_marketing_eff		1		1.9732638		1.9732638		1.9732638		1.9732638

		EXPNDPRCD		117		83231.62		6889		182377		9738099				Response_to_marketing_exp		1		1.9452341		1.9452341		1.9452341		1.9452341

		PHATTTOT		117		4175.66		150		49000		488552				Relational_revenue		1		0.0156853		0.0156853		0.0156853		0.0156853

		ENGAGCD		117		4279.15		204		49063		500661				Return_on_marketing		1		4.2318835		4.2318835		4.2318835		4.2318835

		ENGAGTOT		117		8916		204		410050		1043172				Return_on_Total_Mktg		1		4.1717705		4.1717705		4.1717705		4.1717705

		MEMSUBINC		117		1305.51		0		31362		152745				Market_penetration		1		0.0040599		0.0040599		0.0040599		0.0040599

		PRGREVCD		117		34374.03		435		102557		4021762				Tot_market_penetration		1		0.0084592		0.0084592		0.0084592		0.0084592

		ERNNCAPCD		117		38487.85		500		134946		4503079				Revenue_per_offering		1		2893.64		2893.64		2893.64		2893.64

		OPUN		101		84459.76		6586		193264		8530436				People_per_offering		1		142.3950512		142.3950512		142.3950512		142.3950512

		OPTOTOFFRCD		101		29.1881188		2		156		2948

		year=2013 sec_no=4 size=1														year=2013 sec_no=4 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		95		1183062.36		49723.45		3113386.02		112390925				Number		1		95		95		95		95

		TOTOFFRCD		95		79.8842105		2		890		7589				Earned_revenue		1		0.4814078		0.4814078		0.4814078		0.4814078

		DIRMKTG		95		33593.81		54		142709		3191412				Program_rev_attendee		1		9.5564555		9.5564555		9.5564555		9.5564555

		MKTTOT		95		38702.71		54		284903		3676757				Response_to_marketing_eff		1		1.668164		1.668164		1.668164		1.668164

		EXPNDPRCD		95		519408.19		191127		1280206		49343778				Response_to_marketing_exp		1		1.4479605		1.4479605		1.4479605		1.4479605

		PHATTTOT		95		23200.78		88		514203		2204074				Relational_revenue		1		0.0073557		0.0073557		0.0073557		0.0073557

		ENGAGCD		95		23468.68		320		514538		2229525				Return_on_marketing		1		6.5999423		6.5999423		6.5999423		6.5999423

		ENGAGTOT		95		27528.37		320		514538		2615195				Return_on_Total_Mktg		1		5.7287264		5.7287264		5.7287264		5.7287264

		MEMSUBINC		95		3820.59		0		102885		362956				Market_penetration		1		0.0198372		0.0198372		0.0198372		0.0198372

		PRGREVCD		95		221717.21		5750		729275		21063135				Tot_market_penetration		1		0.0232687		0.0232687		0.0232687		0.0232687

		ERNNCAPCD		95		250047.18		7325		992644		23754482				Revenue_per_offering		1		7197.28		7197.28		7197.28		7197.28

		OPUN		83		522452.81		174930		1330714		43363583				People_per_offering		1		293.783766		293.783766		293.783766		293.783766

		OPTOTOFFRCD		83		72.5903614		2		890		6025

		year=2013 sec_no=4 size=2														year=2013 sec_no=4 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		36		1528781.2		87626.53		3159865.93		55036123.03				Number		1		36		36		36		36

		TOTOFFRCD		36		169.0277778		8		2344		6085				Earned_revenue		1		0.6284292		0.6284292		0.6284292		0.6284292

		DIRMKTG		36		695819.08		18041		4735962		25049487				Program_rev_attendee		1		52.8878441		52.8878441		52.8878441		52.8878441

		MKTTOT		36		888947.47		18041		5807417		32002109				Response_to_marketing_eff		1		11.6203508		11.6203508		11.6203508		11.6203508

		EXPNDPRCD		36		8160393.67		1310693		62112681		293774172				Response_to_marketing_exp		1		9.0957701		9.0957701		9.0957701		9.0957701

		PHATTTOT		36		76499.19		845		420352		2753971				Relational_revenue		1		0.0722771		0.0722771		0.0722771		0.0722771

		ENGAGCD		36		77898.31		1341		430547		2804339				Return_on_marketing		1		5.8145538		5.8145538		5.8145538		5.8145538

		ENGAGTOT		36		83905.11		1341		430547		3020584				Return_on_Total_Mktg		1		4.5513122		4.5513122		4.5513122		4.5513122

		MEMSUBINC		36		589809.72		0		6526565		21233150				Market_penetration		1		0.0509545		0.0509545		0.0509545		0.0509545

		PRGREVCD		36		4045877.47		35060		33423744		145651589				Tot_market_penetration		1		0.0548837		0.0548837		0.0548837		0.0548837

		ERNNCAPCD		36		5128229.78		127303		33971064		184616272		0.1840090455		Revenue_per_offering		1		47834.89		47834.89		47834.89		47834.89

		OPUN		32		8424920.53		1367653		66141291		269597457				People_per_offering		1		460.8609696		460.8609696		460.8609696		460.8609696

		OPTOTOFFRCD		32		176.125		8		2344		5636

		year=2013 sec_no=5 size=0														year=2013 sec_no=5 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		240		750680.44		3997.39		3185539.47		180163304				Number		1		240		240		240		240

		TOTOFFRCD		240		11.8418833		1		66.052		2842.05				Earned_revenue		1		0.4071716		0.4071716		0.4071716		0.4071716

		DIRMKTG		240		8731.37		40		78610		2095528				Program_rev_attendee		1		2.295665		2.295665		2.295665		2.295665

		MKTTOT		240		8809.06		40		78610		2114174				Response_to_marketing_eff		1		0.8181427		0.8181427		0.8181427		0.8181427

		EXPNDPRCD		240		64760.63		2148		152063		15542551				Response_to_marketing_exp		1		0.8109271		0.8109271		0.8109271		0.8109271

		PHATTTOT		240		10767.14		45		1137954		2584114				Relational_revenue		1		0.0855244		0.0855244		0.0855244		0.0855244

		ENGAGCD		240		10973.76		56		1138213		2633703				Return_on_marketing		1		2.8309142		2.8309142		2.8309142		2.8309142

		ENGAGTOT		240		33145.23		56		3151849		7954856				Return_on_Total_Mktg		1		2.8059469		2.8059469		2.8059469		2.8059469

		MEMSUBINC		240		5538.61		0		76260		1329267				Market_penetration		1		0.0146184		0.0146184		0.0146184		0.0146184

		PRGREVCD		240		24717.75		0		118822		5932260				Tot_market_penetration		1		0.0441536		0.0441536		0.0441536		0.0441536

		ERNNCAPCD		240		26368.69		47		118822		6328485				Revenue_per_offering		1		5644.09		5644.09		5644.09		5644.09

		OPUN		221		65942.63		1620		217451		14573321				People_per_offering		1		926.6906446		926.6906446		926.6906446		926.6906446

		OPTOTOFFRCD		221		11.6834932		1		66.052		2582.05

		year=2013 sec_no=5 size=1														year=2013 sec_no=5 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		143		807677.28		13318.79		3210342.04		115497852				Number		1		143		143		143		143

		TOTOFFRCD		143		29.7482517		2		220		4254				Earned_revenue		1		0.4079915		0.4079915		0.4079915		0.4079915

		DIRMKTG		143		27294.41		1229		196031		3903101				Program_rev_attendee		1		9.572096		9.572096		9.572096		9.572096

		MKTTOT		143		30012.24		1229		196031		4291751				Response_to_marketing_eff		1		2.4534582		2.4534582		2.4534582		2.4534582

		EXPNDPRCD		143		300259.65		154953		601740		42937130				Response_to_marketing_exp		1		2.2312793		2.2312793		2.2312793		2.2312793

		PHATTTOT		143		12232.63		241		272061		1749266				Relational_revenue		1		0.055		0.055		0.055		0.055

		ENGAGCD		143		12567.52		264		272716		1797156				Return_on_marketing		1		4.2899587		4.2899587		4.2899587		4.2899587

		ENGAGTOT		143		26702.97		264		1302491		3818524				Return_on_Total_Mktg		1		3.901471		3.901471		3.901471		3.901471

		MEMSUBINC		143		16514.27		0		155697		2361541				Market_penetration		1		0.0155601		0.0155601		0.0155601		0.0155601

		PRGREVCD		143		117091.9		0		471269		16744142				Tot_market_penetration		1		0.0330614		0.0330614		0.0330614		0.0330614

		ERNNCAPCD		143		122503.4		92		479557		17517986				Revenue_per_offering		1		10568.06		10568.06		10568.06		10568.06

		OPUN		134		297719.62		96940		665063		39894429				People_per_offering		1		422.4626234		422.4626234		422.4626234		422.4626234

		OPTOTOFFRCD		134		28.1716418		2		220		3775

		year=2013 sec_no=5 size=2														year=2013 sec_no=5 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		52		955391.57		111490.79		3164188.3		49680361.89				Number		1		52		52		52		52

		TOTOFFRCD		52		81.6538654		6		444		4246				Earned_revenue		1		0.3912046		0.3912046		0.3912046		0.3912046

		DIRMKTG		52		147972.6		3360		952267		7694575				Program_rev_attendee		1		15.321343		15.321343		15.321343		15.321343

		MKTTOT		52		200732.23		7700		1404600		10438076				Response_to_marketing_eff		1		4.5064101		4.5064101		4.5064101		4.5064101

		EXPNDPRCD		52		1918688.4		618621		10881528		99771797				Response_to_marketing_exp		1		3.3219638		3.3219638		3.3219638		3.3219638

		PHATTTOT		52		44543.71		626		242925		2316273				Relational_revenue		1		0.0487796		0.0487796		0.0487796		0.0487796

		ENGAGCD		52		45537.04		661		244037		2367926				Return_on_marketing		1		4.6121343		4.6121343		4.6121343		4.6121343

		ENGAGTOT		52		120561.67		661		1733666		6269207				Return_on_Total_Mktg		1		3.3998998		3.3998998		3.3998998		3.3998998

		MEMSUBINC		52		93592.88		0		724364		4866830				Market_penetration		1		0.0476632		0.0476632		0.0476632		0.0476632

		PRGREVCD		52		682469.48		15483		4168214		35488413				Tot_market_penetration		1		0.1261908		0.1261908		0.1261908		0.1261908

		ERNNCAPCD		52		750599.75		22147		4307451		39031187				Revenue_per_offering		1		23355.57		23355.57		23355.57		23355.57

		OPUN		45		2049581.11		623232		10093952		92231150				People_per_offering		1		557.6838065		557.6838065		557.6838065		557.6838065

		OPTOTOFFRCD		45		87.7555778		6		444		3949

		year=2013 sec_no=6 size=0														year=2013 sec_no=6 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		28		716835.56		7785.58		2948037.86		20071395.74				Number		1		28		28		28		28

		TOTOFFRCD		28		10.3928571		2		41		291				Earned_revenue		1		0.3357408		0.3357408		0.3357408		0.3357408

		DIRMKTG		28		17964.89		189		90766		503017				Program_rev_attendee		1		7.2765169		7.2765169		7.2765169		7.2765169

		MKTTOT		28		19025.79		189		90766		532722				Response_to_marketing_eff		1		2.2294194		2.2294194		2.2294194		2.2294194

		EXPNDPRCD		28		196040.46		12483		432512		5489133				Response_to_marketing_exp		1		2.1051052		2.1051052		2.1051052		2.1051052

		PHATTTOT		28		8533.96		100		90450		238951				Relational_revenue		1		0.029526		0.029526		0.029526		0.029526

		ENGAGCD		28		8814.79		139		90926		246814				Return_on_marketing		1		3.4566048		3.4566048		3.4566048		3.4566048

		ENGAGTOT		28		13388		139		107684		374864				Return_on_Total_Mktg		1		3.2638618		3.2638618		3.2638618		3.2638618

		MEMSUBINC		28		5788.29		0		33597		162072				Market_penetration		1		0.0122968		0.0122968		0.0122968		0.0122968

		PRGREVCD		28		62097.54		478		187062		1738731				Tot_market_penetration		1		0.0186765		0.0186765		0.0186765		0.0186765

		ERNNCAPCD		28		65818.79		478		187062		1842926				Revenue_per_offering		1		19857.53		19857.53		19857.53		19857.53

		OPUN		27		209607.3		13396		524381		5659397				People_per_offering		1		848.1580756		848.1580756		848.1580756		848.1580756

		OPTOTOFFRCD		27		10.5555556		2		41		285

		year=2013 sec_no=6 size=1														year=2013 sec_no=6 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		22		486081.2		34111.43		2966341.72		10693786.41				Number		1		22		22		22		22

		TOTOFFRCD		22		20.3637727		6		64		448.003				Earned_revenue		1		0.280616		0.280616		0.280616		0.280616

		DIRMKTG		22		127316.18		240		477882		2800956				Program_rev_attendee		1		18.7589833		18.7589833		18.7589833		18.7589833

		MKTTOT		22		151650.5		240		477882		3336311				Response_to_marketing_eff		1		7.3915705		7.3915705		7.3915705		7.3915705

		EXPNDPRCD		22		1567442.82		489589		3029799		34483742				Response_to_marketing_exp		1		6.2054957		6.2054957		6.2054957		6.2054957

		PHATTTOT		22		20516.68		2124		55931		451367				Relational_revenue		1		0.1045663		0.1045663		0.1045663		0.1045663

		ENGAGCD		22		21124.36		2753		56630		464736				Return_on_marketing		1		3.0229629		3.0229629		3.0229629		3.0229629

		ENGAGTOT		22		21533.45		2753		56630		473736				Return_on_Total_Mktg		1		2.5378887		2.5378887		2.5378887		2.5378887

		MEMSUBINC		22		163901.64		0		731043		3605836				Market_penetration		1		0.0434585		0.0434585		0.0434585		0.0434585

		PRGREVCD		22		384872.09		17302		1086394		8467186				Tot_market_penetration		1		0.0443001		0.0443001		0.0443001		0.0443001

		ERNNCAPCD		22		439849.5		17302		1192415		9676689				Revenue_per_offering		1		80964.91		80964.91		80964.91		80964.91

		OPUN		19		1576697.79		579106		3318116		29957258				People_per_offering		1		1037.35		1037.35		1037.35		1037.35

		OPTOTOFFRCD		19		19.4738421		6		64		370.003

		year=2013 sec_no=6 size=2														year=2013 sec_no=6 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		24		648330.83		45987.08		3003398.17		15559940.03				Number		1		24		24		24		24

		TOTOFFRCD		24		84.7916667		3		551		2035				Earned_revenue		1		0.4668579		0.4668579		0.4668579		0.4668579

		DIRMKTG		24		1229321.58		283248		6825000		29503718				Program_rev_attendee		1		89.3034662		89.3034662		89.3034662		89.3034662

		MKTTOT		24		1784452.17		372683		8458000		42826852				Response_to_marketing_eff		1		14.8314661		14.8314661		14.8314661		14.8314661

		EXPNDPRCD		24		26325279.29		4014231		256668000		631806703				Response_to_marketing_exp		1		10.2175008		10.2175008		10.2175008		10.2175008

		PHATTTOT		24		120315.29		11045		763421		2887567				Relational_revenue		1		0.13604		0.13604		0.13604		0.13604

		ENGAGCD		24		126063.88		12378		829043		3025533				Return_on_marketing		1		8.7402456		8.7402456		8.7402456		8.7402456

		ENGAGTOT		24		1408294.71		12378		16636646		33799073		0.4922219612		Return_on_Total_Mktg		1		6.0212164		6.0212164		6.0212164		6.0212164

		MEMSUBINC		24		3581291.38		0		21012000		85950993				Market_penetration		1		0.1944437		0.1944437		0.1944437		0.1944437

		PRGREVCD		24		10744572.58		926610		128293000		257869742				Tot_market_penetration		1		2.1721853		2.1721853		2.1721853		2.1721853

		ERNNCAPCD		24		12290165		975096		144627000		294963960				Revenue_per_offering		1		364304.12		364304.12		364304.12		364304.12

		OPUN		19		36181151.58		3673802		331379000		687441880				People_per_offering		1		1486.75		1486.75		1486.75		1486.75

		OPTOTOFFRCD		19		99.3157895		24		551		1887

		year=2013 sec_no=7 size=0														year=2013 sec_no=7 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		39		801792.94		7299.84		3210342.04		31269924.64				Number		1		39		39		39		39

		TOTOFFRCD		39		67.3333333		7		722		2626				Earned_revenue		1		0.3730223		0.3730223		0.3730223		0.3730223

		DIRMKTG		39		14872.77		1195		77775		580038				Program_rev_attendee		1		5.2986973		5.2986973		5.2986973		5.2986973

		MKTTOT		39		17029.64		1195		77775		664156				Response_to_marketing_eff		1		1.2063632		1.2063632		1.2063632		1.2063632

		EXPNDPRCD		39		246825.26		24473		547943		9626185				Response_to_marketing_exp		1		1.0535725		1.0535725		1.0535725		1.0535725

		PHATTTOT		39		14116.51		1322		63600		550544				Relational_revenue		1		0.0944526		0.0944526		0.0944526		0.0944526

		ENGAGCD		39		14551.95		1507		63938		567526				Return_on_marketing		1		5.029267		5.029267		5.029267		5.029267

		ENGAGTOT		39		15351.15		1541		63938		598695				Return_on_Total_Mktg		1		4.3922904		4.3922904		4.3922904		4.3922904

		MEMSUBINC		39		23313.28		0		261506		909218				Market_penetration		1		0.0181493		0.0181493		0.0181493		0.0181493

		PRGREVCD		39		74799.13		92		383016		2917166				Tot_market_penetration		1		0.019146		0.019146		0.019146		0.019146

		ERNNCAPCD		39		92071.33		6207		394617		3590782				Revenue_per_offering		1		3603.23		3603.23		3603.23		3603.23

		OPUN		32		257743.38		17652		531089		8247788				People_per_offering		1		216.1180503		216.1180503		216.1180503		216.1180503

		OPTOTOFFRCD		32		71.53125		7		722		2289

		year=2013 sec_no=7 size=1														year=2013 sec_no=7 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		51		656090.35		13665.29		3151185.93		33460607.85				Number		1		51		51		51		51

		TOTOFFRCD		51		141.5098627		4		1062		7217				Earned_revenue		1		0.4072657		0.4072657		0.4072657		0.4072657

		DIRMKTG		51		84253.63		1979		647698		4296935				Program_rev_attendee		1		8.3465548		8.3465548		8.3465548		8.3465548

		MKTTOT		51		116459.71		1979		647698		5939445				Response_to_marketing_eff		1		1.8306799		1.8306799		1.8306799		1.8306799

		EXPNDPRCD		51		1623306.51		549903		3962142		82788632				Response_to_marketing_exp		1		1.3244188		1.3244188		1.3244188		1.3244188

		PHATTTOT		51		63615.55		4859		400000		3244393				Relational_revenue		1		0.049042		0.049042		0.049042		0.049042

		ENGAGCD		51		64569.18		5925		401196		3293028				Return_on_marketing		1		6.3020511		6.3020511		6.3020511		6.3020511

		ENGAGTOT		51		84481.76		5925		762800		4308570				Return_on_Total_Mktg		1		4.559265		4.559265		4.559265		4.559265

		MEMSUBINC		51		79610.25		0		448090		4060123				Market_penetration		1		0.0984151		0.0984151		0.0984151		0.0984151

		PRGREVCD		51		530970.67		18305		1937677		27079504				Tot_market_penetration		1		0.1287654		0.1287654		0.1287654		0.1287654

		ERNNCAPCD		51		661117.02		23421		2243951		33716968				Revenue_per_offering		1		13219.61		13219.61		13219.61		13219.61

		OPUN		43		1923608.12		485295		7430797		82715149				People_per_offering		1		456.2874645		456.2874645		456.2874645		456.2874645

		OPTOTOFFRCD		43		145.5116977		4		1062		6257

		year=2013 sec_no=7 size=2														year=2013 sec_no=7 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		47		1118902.59		58515.42		3188260.84		52588421.75				Number		1		47		47		47		47

		TOTOFFRCD		47		306.9574681		6		1215		14427				Earned_revenue		1		0.4390044		0.4390044		0.4390044		0.4390044

		DIRMKTG		47		668922.34		25365		4945000		31439350				Program_rev_attendee		1		14.1133032		14.1133032		14.1133032		14.1133032

		MKTTOT		47		995930.09		63333		5514000		46808714				Response_to_marketing_eff		1		2.8991175		2.8991175		2.8991175		2.8991175

		EXPNDPRCD		47		14670915.34		4025420		56626305		689533021				Response_to_marketing_exp		1		1.9472095		1.9472095		1.9472095		1.9472095

		PHATTTOT		47		343528.7		51709		1436768		16145849				Relational_revenue		1		0.0563698		0.0563698		0.0563698		0.0563698

		ENGAGCD		47		346742.7		56261		1441979		16296907				Return_on_marketing		1		7.2479635		7.2479635		7.2479635		7.2479635

		ENGAGTOT		47		463345		71352		2220916		21777215				Return_on_Total_Mktg		1		4.8681376		4.8681376		4.8681376		4.8681376

		MEMSUBINC		47		826996.83		0		7032000		38868851				Market_penetration		1		0.3098953		0.3098953		0.3098953		0.3098953

		PRGREVCD		47		4848324.72		366661		30969000		227871262				Tot_market_penetration		1		0.4141066		0.4141066		0.4141066		0.4141066

		ERNNCAPCD		47		6440596.19		713531		37188000		302708021				Revenue_per_offering		1		43772.18		43772.18		43772.18		43772.18

		OPUN		38		12915096.95		815275		60342691		490773684				People_per_offering		1		1129.61		1129.61		1129.61		1129.61

		OPTOTOFFRCD		38		295.0526579		6		1035		11212

		year=2013 sec_no=8 size=0														year=2013 sec_no=8 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		54		828540.22		9757.21		2953459.56		44741171.61				Number		1		54		54		54		54

		TOTOFFRCD		54		25.9632222		2		185		1402.01				Earned_revenue		1		0.3925186		0.3925186		0.3925186		0.3925186

		DIRMKTG		54		8577.69		512		36921		463195				Program_rev_attendee		1		5.1313826		5.1313826		5.1313826		5.1313826

		MKTTOT		54		8899.52		512		40414		480574				Response_to_marketing_eff		1		1.542234		1.542234		1.542234		1.542234

		EXPNDPRCD		54		81746.41		3967		212577		4414306				Response_to_marketing_exp		1		1.4864622		1.4864622		1.4864622		1.4864622

		PHATTTOT		54		5770.54		197		43054		311609				Relational_revenue		1		0.0257864		0.0257864		0.0257864		0.0257864

		ENGAGCD		54		5942.19		222		43114		320878				Return_on_marketing		1		3.4520774		3.4520774		3.4520774		3.4520774

		ENGAGTOT		54		8503.81		222		111539		459206				Return_on_Total_Mktg		1		3.3272399		3.3272399		3.3272399		3.3272399

		MEMSUBINC		54		2107.94		0		28776		113829				Market_penetration		1		0.0071719		0.0071719		0.0071719		0.0071719

		PRGREVCD		54		29610.83		583		124484		1598985				Tot_market_penetration		1		0.0102636		0.0102636		0.0102636		0.0102636

		ERNNCAPCD		54		32086.98		879		124505		1732697				Revenue_per_offering		1		3543.91		3543.91		3543.91		3543.91

		OPUN		48		82470.71		5093		210790		3958594				People_per_offering		1		228.8693266		228.8693266		228.8693266		228.8693266

		OPTOTOFFRCD		48		23.271125		2		185		1117.01

		year=2013 sec_no=8 size=1														year=2013 sec_no=8 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		45		689570.45		22103.32		3206948.41		31030670.28				Number		1		45		45		45		45

		TOTOFFRCD		45		108.4222222		2		668		4879				Earned_revenue		1		0.4565205		0.4565205		0.4565205		0.4565205

		DIRMKTG		45		53034.91		1774		201793		2386571				Program_rev_attendee		1		4.0362127		4.0362127		4.0362127		4.0362127

		MKTTOT		45		66337.67		1774		280054		2985195				Response_to_marketing_eff		1		1.1631376		1.1631376		1.1631376		1.1631376

		EXPNDPRCD		45		611189.53		250328		1572129		27503529				Response_to_marketing_exp		1		0.9298925		0.9298925		0.9298925		0.9298925

		PHATTTOT		45		57033.38		1000		1801500		2566502				Relational_revenue		1		0.0298073		0.0298073		0.0298073		0.0298073

		ENGAGCD		45		57570		1228		1803132		2590650				Return_on_marketing		1		4.3405153		4.3405153		4.3405153		4.3405153

		ENGAGTOT		45		145415.62		1228		3518472		6543703				Return_on_Total_Mktg		1		3.4701076		3.4701076		3.4701076		3.4701076

		MEMSUBINC		45		18217.93		0		215630		819807				Market_penetration		1		0.0834868		0.0834868		0.0834868		0.0834868

		PRGREVCD		45		230198.84		9963		1101849		10358948				Tot_market_penetration		1		0.2108786		0.2108786		0.2108786		0.2108786

		ERNNCAPCD		45		279020.53		10590		1171168		12555924				Revenue_per_offering		1		5313.96		5313.96		5313.96		5313.96

		OPUN		40		569922.65		119446		1630373		22796906				People_per_offering		1		530.979709		530.979709		530.979709		530.979709

		OPTOTOFFRCD		40		107.25		2		668		4290

		year=2013 sec_no=8 size=2														year=2013 sec_no=8 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		14		1449930.34		47038.6		3138500.93		20299024.72				Number		1		14		14		14		14

		TOTOFFRCD		14		155.2857143		10		1025		2174				Earned_revenue		1		0.6220799		0.6220799		0.6220799		0.6220799

		DIRMKTG		14		1007167.36		20450		5199208		14100343				Program_rev_attendee		1		29.1469474		29.1469474		29.1469474		29.1469474

		MKTTOT		14		1228954.07		32328		5912811		17205357				Response_to_marketing_eff		1		8.5137102		8.5137102		8.5137102		8.5137102

		EXPNDPRCD		14		7464924.43		1679134		28113111		104508942				Response_to_marketing_exp		1		6.9772591		6.9772591		6.9772591		6.9772591

		PHATTTOT		14		144350		13086		429647		2020900				Relational_revenue		1		0.0711455		0.0711455		0.0711455		0.0711455

		ENGAGCD		14		146867.5		13656		430425		2056145				Return_on_marketing		1		4.1774208		4.1774208		4.1774208		4.1774208

		ENGAGTOT		14		718992		13656		8407161		10065888				Return_on_Total_Mktg		1		3.4235306		3.4235306		3.4235306		3.4235306

		MEMSUBINC		14		531095.5		0		4936704		7435337				Market_penetration		1		0.1012928		0.1012928		0.1012928		0.1012928

		PRGREVCD		14		4207361.86		56678		18942783		58903066				Tot_market_penetration		1		0.4958804		0.4958804		0.4958804		0.4958804

		ERNNCAPCD		14		4643779.14		432134		19824493		65012908				Revenue_per_offering		1		43602.46		43602.46		43602.46		43602.46

		OPUN		13		7140741.38		1707243		30236909		92829638				People_per_offering		1		945.7888684		945.7888684		945.7888684		945.7888684

		OPTOTOFFRCD		13		163.7692308		10		1025		2129

		year=2013 sec_no=9 size=0														year=2013 sec_no=9 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		39		486318.5		6326.38		3188260.84		18966421.31				Number		1		39		39		39		39

		TOTOFFRCD		39		57.1282051		7		226		2228				Earned_revenue		1		0.5174127		0.5174127		0.5174127		0.5174127

		DIRMKTG		39		33535.87		200		117057		1307899				Program_rev_attendee		1		10.9785087		10.9785087		10.9785087		10.9785087

		MKTTOT		39		40013.08		200		147325		1560510				Response_to_marketing_eff		1		3.1139575		3.1139575		3.1139575		3.1139575

		EXPNDPRCD		39		351844.97		28470		839628		13721954				Response_to_marketing_exp		1		2.6098788		2.6098788		2.6098788		2.6098788

		PHATTTOT		39		12849.59		720		57000		501134				Relational_revenue		1		0.0374921		0.0374921		0.0374921		0.0374921

		ENGAGCD		39		13162.44		743		57177		513335				Return_on_marketing		1		4.2065205		4.2065205		4.2065205		4.2065205

		ENGAGTOT		39		13162.44		743		57177		513335				Return_on_Total_Mktg		1		3.5255807		3.5255807		3.5255807		3.5255807

		MEMSUBINC		39		13191.41		0		95644		514465				Market_penetration		1		0.0270655		0.0270655		0.0270655		0.0270655

		PRGREVCD		39		141069.33		9606		641346		5501704		390748752		Tot_market_penetration		1		0.0270655		0.0270655		0.0270655		0.0270655

		ERNNCAPCD		39		182049.05		9735		643851		7099913				Revenue_per_offering		1		7076.05		7076.05		7076.05		7076.05

		OPUN		32		375251.94		30168		995404		12008062				People_per_offering		1		230.4017056		230.4017056		230.4017056		230.4017056

		OPTOTOFFRCD		32		53.03125		7		193		1697

		year=2013 sec_no=9 size=1														year=2013 sec_no=9 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		54		665268.31		24333.77		3038761.15		35924488.48				Number		1		54		54		54		54

		TOTOFFRCD		54		165.3685741		8		1296		8929.9				Earned_revenue		1		0.5889516		0.5889516		0.5889516		0.5889516

		DIRMKTG		54		273799.2		17422		1168393		14785157				Program_rev_attendee		1		18.0218019		18.0218019		18.0218019		18.0218019

		MKTTOT		54		359398.11		17422		1447858		19407498				Response_to_marketing_eff		1		5.6740616		5.6740616		5.6740616		5.6740616

		EXPNDPRCD		54		2693959.33		582437		8062639		145473804				Response_to_marketing_exp		1		4.3226537		4.3226537		4.3226537		4.3226537

		PHATTTOT		54		63340.54		721		251795		3420389				Relational_revenue		1		0.0671978		0.0671978		0.0671978		0.0671978

		ENGAGCD		54		64247.78		949		252471		3469380				Return_on_marketing		1		4.1691524		4.1691524		4.1691524		4.1691524

		ENGAGTOT		54		67759.33		949		256895		3659004				Return_on_Total_Mktg		1		3.1761731		3.1761731		3.1761731		3.1761731

		MEMSUBINC		54		181028.06		0		1924650		9775515				Market_penetration		1		0.0965742		0.0965742		0.0965742		0.0965742

		PRGREVCD		54		1141510.61		0		5514903		61641573				Tot_market_penetration		1		0.1018526		0.1018526		0.1018526		0.1018526

		ERNNCAPCD		54		1586611.57		104408		6166067		85677025				Revenue_per_offering		1		16071.07		16071.07		16071.07		16071.07

		OPUN		48		2856934.56		80000		9155740		137132859				People_per_offering		1		388.5126188		388.5126188		388.5126188		388.5126188

		OPTOTOFFRCD		48		177.7688125		8		1296		8532.9

		year=2013 sec_no=9 size=2														year=2013 sec_no=9 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		19		1129623.74		125183.93		3006566.11		21462851.15				Number		1		19		19		19		19

		TOTOFFRCD		19		239.6842632		40		1073		4554				Earned_revenue		1		0.7487561		0.7487561		0.7487561		0.7487561

		DIRMKTG		19		1918123.47		179913		7145032		36444346				Program_rev_attendee		1		47.3607408		47.3607408		47.3607408		47.3607408

		MKTTOT		19		2769200.05		341875		13506164		52614801				Response_to_marketing_eff		1		7.7003516		7.7003516		7.7003516		7.7003516

		EXPNDPRCD		19		37008082.32		8131554		183896307		703153564				Response_to_marketing_exp		1		5.3337516		5.3337516		5.3337516		5.3337516

		PHATTTOT		19		359619.95		44145		1101448		6832779				Relational_revenue		1		0.0339007		0.0339007		0.0339007		0.0339007

		ENGAGCD		19		365960.53		46314		1126302		6953250				Return_on_marketing		1		8.8794425		8.8794425		8.8794425		8.8794425

		ENGAGTOT		19		1030292.74		46314		12717858		19575562				Return_on_Total_Mktg		1		6.1504647		6.1504647		6.1504647		6.1504647

		MEMSUBINC		19		1254600.63		0		6647887		23837412				Market_penetration		1		0.3239667		0.3239667		0.3239667		0.3239667

		PRGREVCD		19		17031867.11		1381410		85705460		323605475				Tot_market_penetration		1		0.9120672		0.9120672		0.9120672		0.9120672

		ERNNCAPCD		19		27710028.84		2000083		159897001		526490548				Revenue_per_offering		1		167466.11		167466.11		167466.11		167466.11

		OPUN		16		43478399.31		4149412		237641091		695654389				People_per_offering		1		1526.84		1526.84		1526.84		1526.84

		OPTOTOFFRCD		16		259.6250625		40		1073		4154

		year=2013 sec_no=10 size=0														year=2013 sec_no=10 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		88		484853.75		9757.21		3003398.17		42667129.86				Number		1		88		88		88		88

		TOTOFFRCD		88		11.9318409		1		58		1050				Earned_revenue		1		0.3683672		0.3683672		0.3683672		0.3683672

		DIRMKTG		88		20218.84		240		118527		1779258				Program_rev_attendee		1		9.7974849		9.7974849		9.7974849		9.7974849

		MKTTOT		88		20310.89		240		118527		1787358				Response_to_marketing_eff		1		3.3810687		3.3810687		3.3810687		3.3810687

		EXPNDPRCD		88		180321.33		3444		418757		15868277				Response_to_marketing_exp		1		3.3657462		3.3657462		3.3657462		3.3657462

		PHATTTOT		88		6007.24		205		50700		528637				Relational_revenue		1		0.0971512		0.0971512		0.0971512		0.0971512

		ENGAGCD		88		6344.13		312		50874		558283				Return_on_marketing		1		2.9109398		2.9109398		2.9109398		2.9109398

		ENGAGTOT		88		237219.81		312		20005662		20875343				Return_on_Total_Mktg		1		2.897748		2.897748		2.897748		2.897748

		MEMSUBINC		88		17518.43		0		163864		1541622				Market_penetration		1		0.0130846		0.0130846		0.0130846		0.0130846

		PRGREVCD		88		58855.83		0		235431		5179313				Tot_market_penetration		1		0.4892605		0.4892605		0.4892605		0.4892605

		ERNNCAPCD		88		66424.47		40		288733		5845353				Revenue_per_offering		1		15298.84		15298.84		15298.84		15298.84

		OPUN		80		189132.35		3227		651167		15130588				People_per_offering		1		531.6970825		531.6970825		531.6970825		531.6970825

		OPTOTOFFRCD		80		12.362525		1		58		989.002

		year=2013 sec_no=10 size=1														year=2013 sec_no=10 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		61		694902.06		24812.58		3159865.93		42389025.39				Number		1		61		61		61		61

		TOTOFFRCD		61		33.9344426		2		116		2070				Earned_revenue		1		0.4251029		0.4251029		0.4251029		0.4251029

		DIRMKTG		61		134027.16		12005		750043		8175657				Program_rev_attendee		1		26.9761385		26.9761385		26.9761385		26.9761385

		MKTTOT		61		176569.67		12005		799443		10770750				Response_to_marketing_eff		1		7.7056448		7.7056448		7.7056448		7.7056448

		EXPNDPRCD		61		1573112.9		475379		4099058		95959887				Response_to_marketing_exp		1		5.849055		5.849055		5.849055		5.849055

		PHATTTOT		61		22914.33		3300		103937		1397774				Relational_revenue		1		0.1283384		0.1283384		0.1283384		0.1283384

		ENGAGCD		61		23635.93		3671		105340		1441792				Return_on_marketing		1		4.6120508		4.6120508		4.6120508		4.6120508

		ENGAGTOT		61		60020.36		3671		1598263		3661242				Return_on_Total_Mktg		1		3.5008282		3.5008282		3.5008282		3.5008282

		MEMSUBINC		61		201890.77		0		1184509		12315337				Market_penetration		1		0.0340133		0.0340133		0.0340133		0.0340133

		PRGREVCD		61		618140.08		34567		2261143		37706545				Tot_market_penetration		1		0.0863724		0.0863724		0.0863724		0.0863724

		ERNNCAPCD		61		668734.85		35065		2272415		40792826				Revenue_per_offering		1		47861.19		47861.19		47861.19		47861.19

		OPUN		58		1661114.12		466156		4431976		96344619				People_per_offering		1		696.5175379		696.5175379		696.5175379		696.5175379

		OPTOTOFFRCD		58		34.7069138		2		116		2013

		year=2013 sec_no=10 size=2

																year=2013 sec_no=10 size=2

		Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		16		818150.92		270587.82		2985695.06		13090414.79				Variable		N		Mean		Minimum		Maximum		Sum

		TOTOFFRCD		16		174.1875		31		280		2787				Number		1		16		16		16		16

		DIRMKTG		16		2516379.19		139598		14070931		40262067				Earned_revenue		1		0.536966		0.536966		0.536966		0.536966

		MKTTOT		16		3523880.25		244937		20514907		56382084				Program_rev_attendee		1		44.6255894		44.6255894		44.6255894		44.6255894

		EXPNDPRCD		16		37705378.44		4578491		112843211		603286055				Response_to_marketing_eff		1		9.7007877		9.7007877		9.7007877		9.7007877

		PHATTTOT		16		363257.13		24560		1121865		5812114				Response_to_marketing_exp		1		6.9272673		6.9272673		6.9272673		6.9272673

		ENGAGCD		16		370160.38		25080		1134327		5922566				Relational_revenue		1		0.1347808		0.1347808		0.1347808		0.1347808

		ENGAGTOT		16		3119941.63		25080		25569371		49919066				Return_on_marketing		1		6.4420193		6.4420193		6.4420193		6.4420193

		MEMSUBINC		16		5081960.56		0		31395982		81311369				Return_on_Total_Mktg		1		4.6002027		4.6002027		4.6002027		4.6002027

		PRGREVCD		16		16210563.31		1018589		68054536		259369013				Market_penetration		1		0.4524353		0.4524353		0.4524353		0.4524353

		ERNNCAPCD		16		20246507.25		1020739		79725334		323944116				Tot_market_penetration		1		3.813406		3.813406		3.813406		3.813406

		OPUN		13		36567817.69		4676250		114691900		475381630				Revenue_per_offering		1		192696.24		192696.24		192696.24		192696.24

		OPTOTOFFRCD		13		189.7692308		37		280		2467				People_per_offering		1		2125.07		2125.07		2125.07		2125.07

		year=2013 sec_no=11 size=0														year=2013 sec_no=11 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		221		1081279.8		10211.81		3132378.01		238962836				Number		1		221		221		221		221

		TOTOFFRCD		221		19.0815158		1		227		4217.02				Earned_revenue		1		0.4951189		0.4951189		0.4951189		0.4951189

		DIRMKTG		221		9802.29		20		98218		2166306				Program_rev_attendee		1		9.5470604		9.5470604		9.5470604		9.5470604

		MKTTOT		221		10160.07		20		98218		2245376				Response_to_marketing_eff		1		2.0363526		2.0363526		2.0363526		2.0363526

		EXPNDPRCD		221		104550.42		11933		234211		23105642				Response_to_marketing_exp		1		1.9646432		1.9646432		1.9646432		1.9646432

		PHATTTOT		221		4989.35		35		125000		1102646				Relational_revenue		1		0.0450188		0.0450188		0.0450188		0.0450188

		ENGAGCD		221		5226.7		82		125071		1155100				Return_on_marketing		1		4.8594372		4.8594372		4.8594372		4.8594372

		ENGAGTOT		221		8292.82		94		500895		1832714				Return_on_Total_Mktg		1		4.6883141		4.6883141		4.6883141		4.6883141

		MEMSUBINC		221		4706.73		0		92309		1040188				Market_penetration		1		0.0048338		0.0048338		0.0048338		0.0048338

		PRGREVCD		221		47633.61		0		222634		10527028				Tot_market_penetration		1		0.0076695		0.0076695		0.0076695		0.0076695

		ERNNCAPCD		221		51764.89		279		227267		11440041				Revenue_per_offering		1		5475.83		5475.83		5475.83		5475.83

		OPUN		203		105686.68		6886		272881		21454396				People_per_offering		1		273.9141312		273.9141312		273.9141312		273.9141312

		OPTOTOFFRCD		203		19.3005665		1		227		3918.02

		year=2013 sec_no=11 size=1														year=2013 sec_no=11 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		232		1037773.15		6470.04		3177855.93		240763372				Number		1		232		232		232		232

		TOTOFFRCD		232		36.1681164		1		268		8391				Earned_revenue		1		0.4614656		0.4614656		0.4614656		0.4614656

		DIRMKTG		232		62429.24		1597		275698		14483584				Program_rev_attendee		1		14.9525527		14.9525527		14.9525527		14.9525527

		MKTTOT		232		79774.26		1597		357558		18507629				Response_to_marketing_eff		1		4.0288313		4.0288313		4.0288313		4.0288313

		EXPNDPRCD		232		711464.91		235819		1719410		165059859				Response_to_marketing_exp		1		3.1528575		3.1528575		3.1528575		3.1528575

		PHATTTOT		232		19800.84		880		273500		4593796				Relational_revenue		1		0.073287		0.073287		0.073287		0.073287

		ENGAGCD		232		20758.35		1014		273550		4815938				Return_on_marketing		1		4.74254		4.74254		4.74254		4.74254

		ENGAGTOT		232		34459.62		1541		2753262		7994632				Return_on_Total_Mktg		1		3.7113872		3.7113872		3.7113872		3.7113872

		MEMSUBINC		232		52141.13		0		492516		12096742				Market_penetration		1		0.0200028		0.0200028		0.0200028		0.0200028

		PRGREVCD		232		296073.18		2250		1345918		68688977				Tot_market_penetration		1		0.0332053		0.0332053		0.0332053		0.0332053

		ERNNCAPCD		232		328316.55		2490		1422065		76169439				Revenue_per_offering		1		19873.01		19873.01		19873.01		19873.01

		OPUN		216		727021.21		131346		1942426		157036581				People_per_offering		1		573.9406838		573.9406838		573.9406838		573.9406838

		OPTOTOFFRCD		216		36.5833472		1		268		7902

		year=2013 sec_no=11 size=2														year=2013 sec_no=11 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		127		1038093.02		77581.31		3151185.93		131837814				Number		1		127		127		127		127

		TOTOFFRCD		127		70.9133858		4		692		9006				Earned_revenue		1		0.5785009		0.5785009		0.5785009		0.5785009

		DIRMKTG		127		721505.2		22399		6912984		91631160				Program_rev_attendee		1		32.5062888		32.5062888		32.5062888		32.5062888

		MKTTOT		127		1038688.72		22399		8497954		131913467				Response_to_marketing_eff		1		8.7983581		8.7983581		8.7983581		8.7983581

		EXPNDPRCD		127		7614270.39		1329596		57366070		967012339				Response_to_marketing_exp		1		6.1116108		6.1116108		6.1116108		6.1116108

		PHATTTOT		127		118054.83		1886		2082097		14992964				Relational_revenue		1		0.1660034		0.1660034		0.1660034		0.1660034

		ENGAGCD		127		126327		2268		2082631		16043529				Return_on_marketing		1		5.318776		5.318776		5.318776		5.318776

		ENGAGTOT		127		380160.38		7661		20114977		48280368				Return_on_Total_Mktg		1		3.6945858		3.6945858		3.6945858		3.6945858

		MEMSUBINC		127		1263995.05		0		14755880		160527371				Market_penetration		1		0.1216914		0.1216914		0.1216914		0.1216914

		PRGREVCD		127		3837524.55		5566		36163770		487365618				Tot_market_penetration		1		0.3662103		0.3662103		0.3662103		0.3662103

		ERNNCAPCD		127		4404862.26		127577		38149182		559417507				Revenue_per_offering		1		109221.28		109221.28		109221.28		109221.28

		OPUN		122		7753815.48		1082027		51263514		945965489				People_per_offering		1		1781.43		1781.43		1781.43		1781.43

		OPTOTOFFRCD		122		70.9918033		4		692		8661

		Geography by Year Means for NCAR Report

		The MEANS Procedure

		year=2014 clus=Chicago-Naperville-Arlingto														year=2014 clus=Chicago-Naperville-Arlingto

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		170		7351417		7351417		7351417		1249740890				Number		1		170		170		170		170

		TOTOFFRCD		170		55.3235294		1		1258		9405				Earned_revenue		1		0.4375306		0.4375306		0.4375306		0.4375306

		DIRMKTG		170		118959.11		0		4560423		20223048				Program_rev_attendee		1		29.2223429		29.2223429		29.2223429		29.2223429

		MKTTOT		170		180484.57		0		6588331		30682377				Response_to_marketing_eff		1		6.0594453		6.0594453		6.0594453		6.0594453

		EXPNDPRCD		170		2172872.19		4347		81525000		369388273				Response_to_marketing_exp		1		3.9938383		3.9938383		3.9938383		3.9938383

		PHATTTOT		170		29785.66		93		454059		5063562				Relational_revenue		1		0.1248038		0.1248038		0.1248038		0.1248038

		ENGAGCD		170		30465.91		260		469678		5179204				Return_on_marketing		1		7.3168567		7.3168567		7.3168567		7.3168567

		ENGAGTOT		170		256523.71		273		20469678		43609031		0.4693908012		Return_on_Total_Mktg		1		4.8226102		4.8226102		4.8226102		4.8226102

		MEMSUBINC		170		271182.67		-32		15507163		46101054				Market_penetration		1		0.0041442		0.0041442		0.0041442		0.0041442

		PRGREVCD		170		870406.74		0		31308095		147969145				Tot_market_penetration		1		0.0348945		0.0348945		0.0348945		0.0348945

		ERNNCAPCD		170		950698.09		0		32510550		161618676				Revenue_per_offering		1		40730.42		40730.42		40730.42		40730.42

		OPUN		170		2253350.59		2130		71098409		383069601				People_per_offering		1		550.6862307		550.6862307		550.6862307		550.6862307

		OPTOTOFFRCD		170		55.3235294		1		1258		9405

		year=2014 clus=Larger Markets														year=2014 clus=Larger Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		188		4135646.48		3136750		6496862		777501539				Number		1		188		188		188		188

		TOTOFFRCD		188		126.5585106		1		5485		23793				Earned_revenue		1		0.4097233		0.4097233		0.4097233		0.4097233

		DIRMKTG		188		175444.29		0		3720980		32983527				Program_rev_attendee		1		17.2391652		17.2391652		17.2391652		17.2391652

		MKTTOT		188		244329.41		0		4503840		45933930				Response_to_marketing_eff		1		3.9589038		3.9589038		3.9589038		3.9589038

		EXPNDPRCD		188		3000883.09		2281		95077000		564166021				Response_to_marketing_exp		1		2.8427485		2.8427485		2.8427485		2.8427485

		PHATTTOT		188		61716.43		6		989479		11602689				Relational_revenue		1		0.075848		0.075848		0.075848		0.075848

		ENGAGCD		188		63416.68		31		989831		11922336				Return_on_marketing		1		6.0642597		6.0642597		6.0642597		6.0642597

		ENGAGTOT		188		96003.22		31		2149698		18048606		0.1191060407		Return_on_Total_Mktg		1		4.3545299		4.3545299		4.3545299		4.3545299

		MEMSUBINC		188		227610.87		0		3648328		42790844				Market_penetration		1		0.0153342		0.0153342		0.0153342		0.0153342

		PRGREVCD		188		1063939.75		0		13741440		200020673				Tot_market_penetration		1		0.0232136		0.0232136		0.0232136		0.0232136

		ERNNCAPCD		188		1229531.77		0		15021220		231151972				Revenue_per_offering		1		26280.01		26280.01		26280.01		26280.01

		OPUN		188		3325958.35		5569		131567184		625280170				People_per_offering		1		501.0858656		501.0858656		501.0858656		501.0858656

		OPTOTOFFRCD		188		126.5585106		1		5485		23793

		year=2014 clus=Los Angeles-Long Beach-Glen														year=2014 clus=Los Angeles-Long Beach-Glen

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		123		10072695		10072695		10072695		1238941485				Number		1		123		123		123		123

		TOTOFFRCD		123		64.1219512		1		710		7887				Earned_revenue		1		0.4950177		0.4950177		0.4950177		0.4950177

		DIRMKTG		123		104452.56		0		4806896		12847665				Program_rev_attendee		1		28.8779617		28.8779617		28.8779617		28.8779617

		MKTTOT		123		144976.29		0		7211295		17832084				Response_to_marketing_eff		1		8.435529		8.435529		8.435529		8.435529

		EXPNDPRCD		123		1096503.69		2904		41638544		134869954				Response_to_marketing_exp		1		6.0776323		6.0776323		6.0776323		6.0776323

		PHATTTOT		123		17186.39		20		523281		2113926				Relational_revenue		1		0.1730082		0.1730082		0.1730082		0.1730082

		ENGAGCD		123		17867.24		33		531143		2197670				Return_on_marketing		1		4.7515151		4.7515151		4.7515151		4.7515151

		ENGAGTOT		123		51110.49		33		1695973		6286590		0.2697763016		Return_on_Total_Mktg		1		3.4233729		3.4233729		3.4233729		3.4233729

		MEMSUBINC		123		189704.13		0		12532228		23333608				Market_penetration		1		0.0017738		0.0017738		0.0017738		0.0017738

		PRGREVCD		123		496307.92		0		22135341		61045874				Tot_market_penetration		1		0.0050742		0.0050742		0.0050742		0.0050742

		ERNNCAPCD		123		542788.72		0		25086000		66763013				Revenue_per_offering		1		17014.17		17014.17		17014.17		17014.17

		OPUN		123		1090982.08		2668		38035000		134190796				People_per_offering		1		278.644605		278.644605		278.644605		278.644605

		OPTOTOFFRCD		123		64.1219512		1		710		7887

		year=2014 clus=Medium Sized Markets														year=2014 clus=Medium Sized Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		749		2233555.78		1769007		2916839		1672933279				Number		1		749		749		749		749

		TOTOFFRCD		749		95.0053405		1		8753		71159				Earned_revenue		1		0.4744204		0.4744204		0.4744204		0.4744204

		DIRMKTG		749		144115.24		0		4903000		107942313				Program_rev_attendee		1		21.0826071		21.0826071		21.0826071		21.0826071

		MKTTOT		749		194322.63		0		7080107		145547651				Response_to_marketing_eff		1		4.1530258		4.1530258		4.1530258		4.1530258

		EXPNDPRCD		749		2482466.05		800		113224000		1859367075				Response_to_marketing_exp		1		3.080003		3.080003		3.080003		3.080003

		PHATTTOT		749		46790.62		0		1447000		35046171				Relational_revenue		1		0.0798615		0.0798615		0.0798615		0.0798615

		ENGAGCD		749		47784.78		65		1450578		35790801				Return_on_marketing		1		6.8449956		6.8449956		6.8449956		6.8449956

		ENGAGTOT		749		176614.16		65		51006134		132284006		0.3855805062		Return_on_Total_Mktg		1		5.0764451		5.0764451		5.0764451		5.0764451

		MEMSUBINC		749		198253.52		0		9267000		148491889				Market_penetration		1		0.021394		0.021394		0.021394		0.021394

		PRGREVCD		749		986468.16		0		59741000		738864654				Tot_market_penetration		1		0.0790731		0.0790731		0.0790731		0.0790731

		ERNNCAPCD		749		1177732.63		0		69078000		882121742				Revenue_per_offering		1		28017.86		28017.86		28017.86		28017.86

		OPUN		748		2665367.59		1508		124689000		1993694955				People_per_offering		1		502.9694206		502.9694206		502.9694206		502.9694206

		OPTOTOFFRCD		748		95.131016		1		8753		71158

		year=2014 clus=New York-White Plains-Wayne														year=2014 clus=New York-White Plains-Wayne

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		148		14359543		14359543		14359543		2125212364				Number		1		148		148		148		148

		TOTOFFRCD		148		160.9527027		1		7487		23821				Earned_revenue		1		0.4693874		0.4693874		0.4693874		0.4693874

		DIRMKTG		148		423893.88		0		9384968		62736294				Program_rev_attendee		1		27.6296242		27.6296242		27.6296242		27.6296242

		MKTTOT		148		577349.87		0		10431238		85447781				Response_to_marketing_eff		1		4.282079		4.282079		4.282079		4.282079

		EXPNDPRCD		148		11065703.32		7435		495778031		1637724091				Response_to_marketing_exp		1		3.1439291		3.1439291		3.1439291		3.1439291

		PHATTTOT		148		134829.34		0		6167888		19954742				Relational_revenue		1		0.0546161		0.0546161		0.0546161		0.0546161

		ENGAGCD		147		138507.54		38		6324033		20360609				Return_on_marketing		1		8.7882466		8.7882466		8.7882466		8.7882466

		ENGAGTOT		148		248063.72		0		12266663		36713430		0.334119231		Return_on_Total_Mktg		1		6.4523855		6.4523855		6.4523855		6.4523855

		MEMSUBINC		148		604365.8		0		28683658		89446138				Market_penetration		1		0.0095805		0.0095805		0.0095805		0.0095805

		PRGREVCD		148		3725283.93		0		164601569		551342022				Tot_market_penetration		1		0.0172752		0.0172752		0.0172752		0.0172752

		ERNNCAPCD		148		5194102.18		0		268038648		768727123				Revenue_per_offering		1		80234.93		80234.93		80234.93		80234.93

		OPUN		148		12914028.24		7426		635519746		1911276180				People_per_offering		1		854.7335964		854.7335964		854.7335964		854.7335964

		OPTOTOFFRCD		148		160.9527027		1		7487		23821

		year=2014 clus=San Francisco-Redwood City														year=2014 clus=San Francisco-Redwood City

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		135		1612414		1612414		1612414		217675890				Number		1		135		135		135		135

		TOTOFFRCD		135		68.9925926		1		545		9314				Earned_revenue		1		0.4306704		0.4306704		0.4306704		0.4306704

		DIRMKTG		135		159698.79		0		4231915		21559337				Program_rev_attendee		1		21.2962867		21.2962867		21.2962867		21.2962867

		MKTTOT		135		217048.92		0		5047069		29301604				Response_to_marketing_eff		1		4.4692669		4.4692669		4.4692669		4.4692669

		EXPNDPRCD		135		2951714.01		3581		76480641		398481391				Response_to_marketing_exp		1		3.2883671		3.2883671		3.2883671		3.2883671

		PHATTTOT		135		48564.77		58		1464313		6556244				Relational_revenue		1		0.0881994		0.0881994		0.0881994		0.0881994

		ENGAGCD		135		49546.4		154		1465121		6688764				Return_on_marketing		1		6.4762498		6.4762498		6.4762498		6.4762498

		ENGAGTOT		135		179250.81		154		6168581		24198860		0.2549120496		Return_on_Total_Mktg		1		4.7650515		4.7650515		4.7650515		4.7650515

		MEMSUBINC		135		260339.48		0		12440171		35145830				Market_penetration		1		0.0307281		0.0307281		0.0307281		0.0307281

		PRGREVCD		135		1034249.27		0		28043664		139623652				Tot_market_penetration		1		0.1111692		0.1111692		0.1111692		0.1111692

		ERNNCAPCD		135		1271215.73		0		30378364		171614123				Revenue_per_offering		1		43045.16		43045.16		43045.16		43045.16

		OPUN		135		2969797.34		12150		73204937		400922641				People_per_offering		1		718.1408632		718.1408632		718.1408632		718.1408632

		OPTOTOFFRCD		135		68.9925926		1		545		9314

		year=2014 clus=Small Markets														year=2014 clus=Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		115		1036826.67		800264		1610173		119235067				Number		1		115		115		115		115

		TOTOFFRCD		115		87.3043478		1		1700		10040				Earned_revenue		1		0.5274904		0.5274904		0.5274904		0.5274904

		DIRMKTG		115		167254.84		0		1242820		19234307				Program_rev_attendee		1		16.4136789		16.4136789		16.4136789		16.4136789

		MKTTOT		115		222136.64		0		1550299		25545714				Response_to_marketing_eff		1		4.3008186		4.3008186		4.3008186		4.3008186

		EXPNDPRCD		115		1886378.93		2504		13305183		216933577				Response_to_marketing_exp		1		3.2382444		3.2382444		3.2382444		3.2382444

		PHATTTOT		115		51649.85		0		450000		5939733				Relational_revenue		1		0.1420778		0.1420778		0.1420778		0.1420778

		ENGAGCD		115		52821.68		40		458767		6074493				Return_on_marketing		1		5.0686968		5.0686968		5.0686968		5.0686968

		ENGAGTOT		115		62766.06		40		570634		7218097		0.0790560171		Return_on_Total_Mktg		1		3.8164081		3.8164081		3.8164081		3.8164081

		MEMSUBINC		115		268012.5		0		2861198		30821437				Market_penetration		1		0.0509455		0.0509455		0.0509455		0.0509455

		PRGREVCD		115		847764.09		0		10320616		97492870				Tot_market_penetration		1		0.0605367		0.0605367		0.0605367		0.0605367

		ERNNCAPCD		115		995046.76		0		11454649		114430377				Revenue_per_offering		1		22872.77		22872.77		22872.77		22872.77

		OPUN		115		1996891.93		4547		15100352		229642572				People_per_offering		1		605.0291833		605.0291833		605.0291833		605.0291833

		OPTOTOFFRCD		115		87.3043478		1		1700		10040

		year=2014 clus=Very Small Markets														year=2014 clus=Very Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		404		300275.99		17300		748180		121311498				Number		1		404		404		404		404

		TOTOFFRCD		404		72.7945545		1		1135		29409				Earned_revenue		1		0.5263238		0.5263238		0.5263238		0.5263238

		DIRMKTG		404		71476.39		0		1407031		28876462				Program_rev_attendee		1		21.0739682		21.0739682		21.0739682		21.0739682

		MKTTOT		404		94541.32		0		1538290		38194693				Response_to_marketing_eff		1		4.2038625		4.2038625		4.2038625		4.2038625

		EXPNDPRCD		404		1045301.5		6502		37003643		422301807				Response_to_marketing_exp		1		3.1782603		3.1782603		3.1782603		3.1782603

		PHATTTOT		404		22489.16		0		406688		9085619				Relational_revenue		1		0.0699194		0.0699194		0.0699194		0.0699194

		ENGAGCD		404		23205.32		7		416488		9374951				Return_on_marketing		1		6.6306615		6.6306615		6.6306615		6.6306615

		ENGAGTOT		404		49695.09		7		7923662		20076816		0.394667262		Return_on_Total_Mktg		1		5.0130013		5.0130013		5.0130013		5.0130013

		MEMSUBINC		404		73086.89		0		1702087		29527104				Market_penetration		1		0.07728		0.07728		0.07728		0.07728

		PRGREVCD		404		473935.76		0		33167043		191470046				Tot_market_penetration		1		0.165498		0.165498		0.165498		0.165498

		ERNNCAPCD		404		550167.1		0		36323355		222267509				Revenue_per_offering		1		15685.58		15685.58		15685.58		15685.58

		OPUN		403		1144541.42		100		39537482		461250193				People_per_offering		1		318.7782992		318.7782992		318.7782992		318.7782992

		OPTOTOFFRCD		403		72.9677419		1		1135		29406

		year=2014 clus=Washington-Arlington-Alexan														year=2014 clus=Washington-Arlington-Alexan

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		136		3270769.16		1273964		4755573		444824606				Number		1		136		136		136		136

		TOTOFFRCD		136		101.1029412		1		1713		13750				Earned_revenue		1		0.4743651		0.4743651		0.4743651		0.4743651

		DIRMKTG		136		113717.66		0		1850564		15465602				Program_rev_attendee		1		20.0205511		20.0205511		20.0205511		20.0205511

		MKTTOT		136		156137.83		0		2582177		21234745				Response_to_marketing_eff		1		4.7069675		4.7069675		4.7069675		4.7069675

		EXPNDPRCD		136		1616786.93		2964		26627967		219883023				Response_to_marketing_exp		1		3.4281592		3.4281592		3.4281592		3.4281592

		PHATTTOT		136		33171.64		55		583995		4511343				Relational_revenue		1		0.0848203		0.0848203		0.0848203		0.0848203

		ENGAGCD		136		33922.76		111		586888		4613496				Return_on_marketing		1		5.8400296		5.8400296		5.8400296		5.8400296

		ENGAGTOT		136		41840.65		111		587737		5690329		0.103286998		Return_on_Total_Mktg		1		4.2533863		4.2533863		4.2533863		4.2533863

		MEMSUBINC		136		137136.4		0		4155706		18650551				Market_penetration		1		0.0103715		0.0103715		0.0103715		0.0103715

		PRGREVCD		136		664114.51		0		12473468		90319573				Tot_market_penetration		1		0.0127923		0.0127923		0.0127923		0.0127923

		ERNNCAPCD		136		766947.3		0		14621942		104304833				Revenue_per_offering		1		16331.67		16331.67		16331.67		16331.67

		OPUN		136		1651179.39		19726		27417413		224560397				People_per_offering		1		335.5269818		335.5269818		335.5269818		335.5269818

		OPTOTOFFRCD		136		101.1029412		1		1713		13750

		year=2015 clus=Chicago-Naperville-Arlingto														year=2015 clus=Chicago-Naperville-Arlingto

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		170		7347063		7347063		7347063		1249000710				Number		1		170		170		170		170

		TOTOFFRCD		170		61.7882353		1		622		10504				Earned_revenue		1		0.4251147		0.4251147		0.4251147		0.4251147

		DIRMKTG		170		125544.11		0		4096876		21342499				Program_rev_attendee		1		27.3636416		27.3636416		27.3636416		27.3636416

		MKTTOT		170		181909.84		0		6157065		30924672				Response_to_marketing_eff		1		5.4745017		5.4745017		5.4745017		5.4745017

		EXPNDPRCD		170		2300461.88		3516		86398000		391078520				Response_to_marketing_exp		1		3.7781985		3.7781985		3.7781985		3.7781985

		PHATTTOT		170		33228.56		45		435414		5648856				Relational_revenue		1		0.1150944		0.1150944		0.1150944		0.1150944

		ENGAGCD		170		34033.87		159		449375		5785758				Return_on_marketing		1		7.2425104		7.2425104		7.2425104		7.2425104

		ENGAGTOT		170		277119.46		159		22802375		47110309		0.4840209178		Return_on_Total_Mktg		1		4.9983803		4.9983803		4.9983803		4.9983803

		MEMSUBINC		170		264770.21		0		14414624		45010935				Market_penetration		1		0.0046323		0.0046323		0.0046323		0.0046323

		PRGREVCD		170		909254.54		0		30224000		154573271				Tot_market_penetration		1		0.0377184		0.0377184		0.0377184		0.0377184

		ERNNCAPCD		170		977960.24		0		31670000		166253241				Revenue_per_offering		1		38132.7		38132.7		38132.7		38132.7

		OPUN		169		2369191.2		4623		75485564		400393313				People_per_offering		1		550.8147372		550.8147372		550.8147372		550.8147372

		OPTOTOFFRCD		169		62.1301775		1		622		10500

		year=2015 clus=Larger Markets														year=2015 clus=Larger Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		188		4205011.53		3160576		6664187		790542167				Number		1		188		188		188		188

		TOTOFFRCD		188		109.1648936		1		2220		20523				Earned_revenue		1		0.4246359		0.4246359		0.4246359		0.4246359

		DIRMKTG		188		186387.7		0		3264982		35040888				Program_rev_attendee		1		16.431542		16.431542		16.431542		16.431542

		MKTTOT		188		245701.18		0		4109390		46191822				Response_to_marketing_eff		1		3.6059195		3.6059195		3.6059195		3.6059195

		EXPNDPRCD		188		3050984.43		6342		90676000		573585073				Response_to_marketing_exp		1		2.7354327		2.7354327		2.7354327		2.7354327

		PHATTTOT		188		68138.29		69		1280043		12809998				Relational_revenue		1		0.0761149		0.0761149		0.0761149		0.0761149

		ENGAGCD		188		71708.93		130		1284423		13481279				Return_on_marketing		1		6.006926		6.006926		6.006926		6.006926

		ENGAGTOT		188		122521.34		130		4181409		23034011		0.1815319529		Return_on_Total_Mktg		1		4.5568244		4.5568244		4.5568244		4.5568244

		MEMSUBINC		188		232225.33		0		3742512		43658362				Market_penetration		1		0.0170532		0.0170532		0.0170532		0.0170532

		PRGREVCD		188		1119617.13		0		14344843		210488020				Tot_market_penetration		1		0.029137		0.029137		0.029137		0.029137

		ERNNCAPCD		188		1295557.57		0		15850726		243564823				Revenue_per_offering		1		27289.6		27289.6		27289.6		27289.6

		OPUN		188		2979066.77		9840		62381000		560064553				People_per_offering		1		656.8863714		656.8863714		656.8863714		656.8863714

		OPTOTOFFRCD		188		109.1648936		1		2220		20523

		year=2015 clus=Los Angeles-Long Beach-Glen														year=2015 clus=Los Angeles-Long Beach-Glen

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		123		10123248		10123248		10123248		1245159504				Number		1		123		123		123		123

		TOTOFFRCD		123		71.4390244		1		752		8787				Earned_revenue		1		0.5202942		0.5202942		0.5202942		0.5202942

		DIRMKTG		123		123932.54		0		5859412		15243703				Program_rev_attendee		1		31.6426532		31.6426532		31.6426532		31.6426532

		MKTTOT		123		153263.47		0		7802476		18851407				Response_to_marketing_eff		1		8.8792354		8.8792354		8.8792354		8.8792354

		EXPNDPRCD		123		1190498.83		2866		46693231		146431356				Response_to_marketing_exp		1		7.1799642		7.1799642		7.1799642		7.1799642

		PHATTTOT		123		17260.89		0		510714		2123089				Relational_revenue		1		0.1751474		0.1751474		0.1751474		0.1751474

		ENGAGCD		123		18483.77		51		518251		2273504				Return_on_marketing		1		4.4070767		4.4070767		4.4070767		4.4070767

		ENGAGTOT		123		153537.67		51		13835354		18885133		0.7326055898		Return_on_Total_Mktg		1		3.5636687		3.5636687		3.5636687		3.5636687

		MEMSUBINC		123		208512.73		-40		14440351		25647066				Market_penetration		1		0.0018259		0.0018259		0.0018259		0.0018259

		PRGREVCD		123		546180.24		0		27915110		67180169				Tot_market_penetration		1		0.0151668		0.0151668		0.0151668		0.0151668

		ERNNCAPCD		123		619409.59		0		32145916		76187379				Revenue_per_offering		1		16937.15		16937.15		16937.15		16937.15

		OPUN		122		1219752.67		3210		45957495		148809826				People_per_offering		1		258.7349494		258.7349494		258.7349494		258.7349494

		OPTOTOFFRCD		122		72.0163934		2		752		8786

		year=2015 clus=Medium Sized Markets														year=2015 clus=Medium Sized Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		749		2245408.52		1762098		2973756		1681810980				Number		1		749		749		749		749

		TOTOFFRCD		749		85.0734312		1		3918		63720				Earned_revenue		1		0.4620433		0.4620433		0.4620433		0.4620433

		DIRMKTG		749		158999.96		0		7744989		119090967				Program_rev_attendee		1		21.6476011		21.6476011		21.6476011		21.6476011

		MKTTOT		749		199989.17		0		7744989		149791886				Response_to_marketing_eff		1		4.2592429		4.2592429		4.2592429		4.2592429

		EXPNDPRCD		749		2583730.2		2718		116991000		1935213921				Response_to_marketing_exp		1		3.3862806		3.3862806		3.3862806		3.3862806

		PHATTTOT		749		46954.16		0		1975000		35168665				Relational_revenue		1		0.0796851		0.0796851		0.0796851		0.0796851

		ENGAGCD		749		48043.86		74		1976235		35984851				Return_on_marketing		1		6.392737		6.392737		6.392737		6.392737

		ENGAGTOT		749		142945.41		74		50006389		107066113		0.4670608431		Return_on_Total_Mktg		1		5.0824998		5.0824998		5.0824998		5.0824998

		MEMSUBINC		749		205884.79		0		9927000		154207709				Market_penetration		1		0.0213965		0.0213965		0.0213965		0.0213965

		PRGREVCD		749		1016444.9		0		56831000		761317230				Tot_market_penetration		1		0.0636612		0.0636612		0.0636612		0.0636612

		ERNNCAPCD		749		1193795.36		0		66343000		894152721				Revenue_per_offering		1		31458.57		31458.57		31458.57		31458.57

		OPUN		747		2683285.5		2288		132811000		2004414271				People_per_offering		1		564.7340082		564.7340082		564.7340082		564.7340082

		OPTOTOFFRCD		747		85.2958501		1		3918		63716

		year=2015 clus=New York-White Plains-Wayne														year=2015 clus=New York-White Plains-Wayne

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		148		14445307		14445307		14445307		2137905436				Number		1		148		148		148		148

		TOTOFFRCD		148		204.0135135		1		7530		30194				Earned_revenue		1		0.4765521		0.4765521		0.4765521		0.4765521

		DIRMKTG		148		457784.83		0		8414326		67752155				Program_rev_attendee		1		26.8002787		26.8002787		26.8002787		26.8002787

		MKTTOT		148		601637.1		0		9220156		89042291				Response_to_marketing_eff		1		4.1026277		4.1026277		4.1026277		4.1026277

		EXPNDPRCD		148		10999645		3660		442519068		1627947460				Response_to_marketing_exp		1		3.1216837		3.1216837		3.1216837		3.1216837

		PHATTTOT		148		146646.77		2		6326932		21703722				Relational_revenue		1		0.0573248		0.0573248		0.0573248		0.0573248

		ENGAGCD		148		153372.64		12		6469095		22699150				Return_on_marketing		1		8.5852		8.5852		8.5852		8.5852

		ENGAGTOT		148		317736.74		57		12643309		47025038		0.2688633447		Return_on_Total_Mktg		1		6.5324667		6.5324667		6.5324667		6.5324667

		MEMSUBINC		148		630552.16		0		29766429		93321719				Market_penetration		1		0.0106175		0.0106175		0.0106175		0.0106175

		PRGREVCD		148		3930174.31		0		155231494		581665798				Tot_market_penetration		1		0.0219958		0.0219958		0.0219958		0.0219958

		ERNNCAPCD		148		5241904.33		0		220002623		775801841				Revenue_per_offering		1		50451.31		50451.31		50451.31		50451.31

		OPUN		148		10292748.92		5250		310404918		1523326840				People_per_offering		1		751.7768431		751.7768431		751.7768431		751.7768431

		OPTOTOFFRCD		148		204.0135135		1		7530		30194

		year=2015 clus=San Francisco-Redwood City														year=2015 clus=San Francisco-Redwood City

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		135		1633099		1633099		1633099		220468365				Number		1		135		135		135		135

		TOTOFFRCD		135		78.0444444		2		653		10536				Earned_revenue		1		0.4564156		0.4564156		0.4564156		0.4564156

		DIRMKTG		135		178014		0		5461218		24031890				Program_rev_attendee		1		26.3204211		26.3204211		26.3204211		26.3204211

		MKTTOT		135		222425.66		0		5601365		30027464				Response_to_marketing_eff		1		5.3515552		5.3515552		5.3515552		5.3515552

		EXPNDPRCD		135		3245021.59		22431		90186561		438077914				Response_to_marketing_exp		1		4.2830119		4.2830119		4.2830119		4.2830119

		PHATTTOT		135		41562.81		15		851719		5610979				Relational_revenue		1		0.0822381		0.0822381		0.0822381		0.0822381

		ENGAGCD		135		43142		146		870115		5824170				Return_on_marketing		1		6.1453065		6.1453065		6.1453065		6.1453065

		ENGAGTOT		135		382653.01		146		40618676		51658156		0.7862974435		Return_on_Total_Mktg		1		4.9182751		4.9182751		4.9182751		4.9182751

		MEMSUBINC		135		266864.39		0		13715438		36026693				Market_penetration		1		0.0264173		0.0264173		0.0264173		0.0264173

		PRGREVCD		135		1093950.59		0		28360609		147683330				Tot_market_penetration		1		0.234311		0.234311		0.234311		0.234311

		ERNNCAPCD		135		1481078.53		0		43957628		199945602				Revenue_per_offering		1		44252.66		44252.66		44252.66		44252.66

		OPUN		135		3453674.49		20707		93426385		466246056				People_per_offering		1		552.7875854		552.7875854		552.7875854		552.7875854

		OPTOTOFFRCD		135		78.0444444		2		653		10536

		year=2015 clus=Small Markets														year=2015 clus=Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		115		1041944.33		799293		1613155		119823598				Number		1		115		115		115		115

		TOTOFFRCD		115		134.5565217		1		6000		15474				Earned_revenue		1		0.5301591		0.5301591		0.5301591		0.5301591

		DIRMKTG		115		169569.65		0		1495873		19500510				Program_rev_attendee		1		17.1735732		17.1735732		17.1735732		17.1735732

		MKTTOT		115		216578.73		0		1810442		24906554				Response_to_marketing_eff		1		4.2326053		4.2326053		4.2326053		4.2326053

		EXPNDPRCD		115		1966595.83		11828		15517677		226158521				Response_to_marketing_exp		1		3.3139053		3.3139053		3.3139053		3.3139053

		PHATTTOT		115		51169.13		50		441138		5884450				Relational_revenue		1		0.1371738		0.1371738		0.1371738		0.1371738

		ENGAGCD		115		53003.63		75		502969		6095417				Return_on_marketing		1		5.1822764		5.1822764		5.1822764		5.1822764

		ENGAGTOT		115		60384.15		75		576337		6944177		0.0829957243		Return_on_Total_Mktg		1		4.0574474		4.0574474		4.0574474		4.0574474

		MEMSUBINC		115		269765.5		0		2656425		31023032				Market_penetration		1		0.0508699		0.0508699		0.0508699		0.0508699

		PRGREVCD		115		878756.81		0		12241933		101057033				Tot_market_penetration		1		0.0579533		0.0579533		0.0579533		0.0579533

		ERNNCAPCD		115		1042608.63		4		13566590		119899992				Revenue_per_offering		1		15226.45		15226.45		15226.45		15226.45

		OPUN		115		2048818.06		14616		16043109		235614077				People_per_offering		1		393.9134678		393.9134678		393.9134678		393.9134678

		OPTOTOFFRCD		115		134.5565217		1		6000		15474

		year=2015 clus=Very Small Markets														year=2015 clus=Very Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		404		300838.76		17277		768207		121538859				Number		1		404		404		404		404

		TOTOFFRCD		404		79.6856436		1		860		32193				Earned_revenue		1		0.5048551		0.5048551		0.5048551		0.5048551

		DIRMKTG		404		76698.56		0		1594307		30986218				Program_rev_attendee		1		20.724404		20.724404		20.724404		20.724404

		MKTTOT		404		100900.37		0		1665064		40763748				Response_to_marketing_eff		1		4.164484		4.164484		4.164484		4.164484

		EXPNDPRCD		404		1117861.09		7520		39206298		451615881				Response_to_marketing_exp		1		3.1655973		3.1655973		3.1655973		3.1655973

		PHATTTOT		404		24228.78		60		573795		9788427				Relational_revenue		1		0.0673074		0.0673074		0.0673074		0.0673074

		ENGAGCD		404		25190.04		211		576186		10176775				Return_on_marketing		1		6.5467595		6.5467595		6.5467595		6.5467595

		ENGAGTOT		404		41338.47		211		5353556		16700740		0.3205580112		Return_on_Total_Mktg		1		4.9764638		4.9764638		4.9764638		4.9764638

		MEMSUBINC		404		75240.35		0		1743733		30397101				Market_penetration		1		0.0837327		0.0837327		0.0837327		0.0837327

		PRGREVCD		404		502127.02		0		36085889		202859316				Tot_market_penetration		1		0.1374107		0.1374107		0.1374107		0.1374107

		ERNNCAPCD		404		564357.84		0		39320051		228000569				Revenue_per_offering		1		14311.02		14311.02		14311.02		14311.02

		OPUN		402		1145736.36		6480		42136260		460586018				People_per_offering		1		316.1176343		316.1176343		316.1176343		316.1176343

		OPTOTOFFRCD		402		80.0597015		1		860		32184

		year=2015 clus=Washington-Arlington-Alexan														year=2015 clus=Washington-Arlington-Alexan

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		136		3304740		1284852		4806708		449444640				Number		1		136		136		136		136

		TOTOFFRCD		136		149.0367647		1		3584		20269				Earned_revenue		1		0.4781565		0.4781565		0.4781565		0.4781565

		DIRMKTG		136		118173.01		0		1723727		16071530				Program_rev_attendee		1		21.9095883		21.9095883		21.9095883		21.9095883

		MKTTOT		136		158713.52		0		2384595		21585039				Response_to_marketing_eff		1		4.9502099		4.9502099		4.9502099		4.9502099

		EXPNDPRCD		136		1710805.46		15409		28408621		232669543				Response_to_marketing_exp		1		3.6857681		3.6857681		3.6857681		3.6857681

		PHATTTOT		136		32061.98		17		677199		4360429				Relational_revenue		1		0.0795068		0.0795068		0.0795068		0.0795068

		ENGAGCD		136		33449.88		95		680287		4549184				Return_on_marketing		1		5.9443752		5.9443752		5.9443752		5.9443752

		ENGAGTOT		136		80005.72		95		4994387		10880778		0.4590101002		Return_on_Total_Mktg		1		4.4259917		4.4259917		4.4259917		4.4259917

		MEMSUBINC		136		136020.67		0		4231827		18498811				Market_penetration		1		0.0101218		0.0101218		0.0101218		0.0101218

		PRGREVCD		136		702464.74		0		12525957		95535204				Tot_market_penetration		1		0.0242094		0.0242094		0.0242094		0.0242094

		ERNNCAPCD		136		818032.81		0		14802284		111252462		0.1330512937		Revenue_per_offering		1		11647.11		11647.11		11647.11		11647.11

		OPUN		136		1735847.09		12110		20802015		236075204				People_per_offering		1		224.4404756		224.4404756		224.4404756		224.4404756

		OPTOTOFFRCD		136		149.0367647		1		3584		20269

		year=2016 clus=Chicago-Naperville-Arlingto														year=2016 clus=Chicago-Naperville-Arlingto

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		170		7335054		7335054		7335054		1246959180				Number		1		170		170		170		170

		TOTOFFRCD		170		44.8		1		1081		7616				Earned_revenue		1		0.4016146		0.4016146		0.4016146		0.4016146

		DIRMKTG		170		152337.82		0		4341837		25897429				Program_rev_attendee		1		27.9413002		27.9413002		27.9413002		27.9413002

		MKTTOT		170		176006.04		0		6667201		29921026				Response_to_marketing_eff		1		5.1572664		5.1572664		5.1572664		5.1572664

		EXPNDPRCD		170		2549840		4320		100869000		433472800				Response_to_marketing_exp		1		4.4637487		4.4637487		4.4637487		4.4637487

		PHATTTOT		170		34127.78		5		490029		5801722				Relational_revenue		1		0.1043535		0.1043535		0.1043535		0.1043535

		ENGAGCD		170		61028.97		23		4198736		10374925				Return_on_marketing		1		6.2596042		6.2596042		6.2596042		6.2596042

		ENGAGTOT		170		303927.17		98		22856958		51667619		0.4423845813		Return_on_Total_Mktg		1		5.4178508		5.4178508		5.4178508		5.4178508

		MEMSUBINC		170		266084.79		0		13880163		45234415				Market_penetration		1		0.0083202		0.0083202		0.0083202		0.0083202

		PRGREVCD		170		953574.45		0		30328000		162107656				Tot_market_penetration		1		0.0414349		0.0414349		0.0414349		0.0414349

		ERNNCAPCD		170		1024052.96		0		31831000		174089003				Revenue_per_offering		1		51529.11		51529.11		51529.11		51529.11

		OPUN		168		2332305.54		8068		80614761		391827331				People_per_offering		1		1362.25		1362.25		1362.25		1362.25

		OPTOTOFFRCD		168		45.2619048		1		1081		7604

		year=2016 clus=Larger Markets														year=2016 clus=Larger Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		188		4270809.21		3177703		6798010		802912132				Number		1		188		188		188		188

		TOTOFFRCD		188		95.3191489		1		6034		17920				Earned_revenue		1		0.4117093		0.4117093		0.4117093		0.4117093

		DIRMKTG		188		214700.1		11		3508905		40363618				Program_rev_attendee		1		17.2392405		17.2392405		17.2392405		17.2392405

		MKTTOT		188		247196.35		11		4496219		46472914				Response_to_marketing_eff		1		3.4801325		3.4801325		3.4801325		3.4801325

		EXPNDPRCD		188		3269495.84		6888		106969000		614665218				Response_to_marketing_exp		1		3.0226368		3.0226368		3.0226368		3.0226368

		PHATTTOT		188		71030.73		80		1649048		13353777				Relational_revenue		1		0.0744574		0.0744574		0.0744574		0.0744574

		ENGAGCD		188		84426.68		168		1652380		15872215				Return_on_marketing		1		5.7033781		5.7033781		5.7033781		5.7033781

		ENGAGTOT		188		171937.31		168		7605151		32324214		0.2352772135		Return_on_Total_Mktg		1		4.9536161		4.9536161		4.9536161		4.9536161

		MEMSUBINC		188		243438.23		0		3902075		45766388				Market_penetration		1		0.0197683		0.0197683		0.0197683		0.0197683

		PRGREVCD		188		1224515.81		0		15673936		230208973				Tot_market_penetration		1		0.0402587		0.0402587		0.0402587		0.0402587

		ERNNCAPCD		188		1346081.96		0		16562788		253063409				Revenue_per_offering		1		32893.6		32893.6		32893.6		32893.6

		OPUN		187		3151981.1		1884		64540266		589420465				People_per_offering		1		885.7262835		885.7262835		885.7262835		885.7262835

		OPTOTOFFRCD		187		95.8235294		1		6034		17919

		year=2016 clus=Los Angeles-Long Beach-Glen														year=2016 clus=Los Angeles-Long Beach-Glen

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		123		10150558		10150558		10150558		1248518634				Number		1		123		123		123		123

		TOTOFFRCD		123		47.7886179		1		503		5878				Earned_revenue		1		0.4516153		0.4516153		0.4516153		0.4516153

		DIRMKTG		123		127628.91		0		7784527		15698356				Program_rev_attendee		1		35.096827		35.096827		35.096827		35.096827

		MKTTOT		123		135216.78		0		7784527		16631664				Response_to_marketing_eff		1		8.9039466		8.9039466		8.9039466		8.9039466

		EXPNDPRCD		123		1228757.76		11995		44799535		151137205				Response_to_marketing_exp		1		8.4042897		8.4042897		8.4042897		8.4042897

		PHATTTOT		123		15186.16		55		455629		1867898				Relational_revenue		1		0.1486388		0.1486388		0.1486388		0.1486388

		ENGAGCD		123		19476.81		395		468042		2395648				Return_on_marketing		1		4.176061		4.176061		4.176061		4.176061

		ENGAGTOT		123		215049.11		395		20029187		26451040		0.7572173722		Return_on_Total_Mktg		1		3.9417158		3.9417158		3.9417158		3.9417158

		MEMSUBINC		123		182641.14		0		11287267		22464860				Market_penetration		1		0.0019188		0.0019188		0.0019188		0.0019188

		PRGREVCD		123		532986.12		0		24081507		65557293				Tot_market_penetration		1		0.0211859		0.0211859		0.0211859		0.0211859

		ERNNCAPCD		123		554925.79		0		24098355		68255872				Revenue_per_offering		1		24758.28		24758.28		24758.28		24758.28

		OPUN		122		1192253.37		13577		39461813		145454911				People_per_offering		1		407.5617557		407.5617557		407.5617557		407.5617557

		OPTOTOFFRCD		122		48.1557377		1		503		5875

		year=2016 clus=Medium Sized Markets														year=2016 clus=Medium Sized Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		749		2254614.75		1756598		3036525		1688706447				Number		1		749		749		749		749

		TOTOFFRCD		749		85.2016021		1		7005		63816				Earned_revenue		1		0.4736508		0.4736508		0.4736508		0.4736508

		DIRMKTG		749		168396.18		0		7419875		126128741				Program_rev_attendee		1		24.1562397		24.1562397		24.1562397		24.1562397

		MKTTOT		749		182343.8		0		7419875		136575509				Response_to_marketing_eff		1		3.8311332		3.8311332		3.8311332		3.8311332

		EXPNDPRCD		749		2745739.51		3930		129188000		2056558896				Response_to_marketing_exp		1		3.5380868		3.5380868		3.5380868		3.5380868

		PHATTTOT		749		47595.27		0		1399951		35648854				Relational_revenue		1		0.0767689		0.0767689		0.0767689		0.0767689

		ENGAGCD		749		54744.55		101		1684254		41003670				Return_on_marketing		1		6.8274864		6.8274864		6.8274864		6.8274864

		ENGAGTOT		749		102071.14		101		30175743		76451283		0.3947055146		Return_on_Total_Mktg		1		6.3052466		6.3052466		6.3052466		6.3052466

		MEMSUBINC		749		210787.32		0		9328000		157879700				Market_penetration		1		0.0242811		0.0242811		0.0242811		0.0242811

		PRGREVCD		749		1149722.65		0		55816000		861142264				Tot_market_penetration		1		0.0452721		0.0452721		0.0452721		0.0452721

		ERNNCAPCD		749		1300521.85		0		61498000		974090862				Revenue_per_offering		1		32637.37		32637.37		32637.37		32637.37

		OPUN		742		2806241.73		3930		116060000		2082231363				People_per_offering		1		642.5296164		642.5296164		642.5296164		642.5296164

		OPTOTOFFRCD		742		85.9824798		1		7005		63799

		year=2016 clus=New York-White Plains-Wayne														year=2016 clus=New York-White Plains-Wayne

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		148		14500575		14500575		14500575		2146085100				Number		1		148		148		148		148

		TOTOFFRCD		148		139.9662162		1		7530		20715				Earned_revenue		1		0.4508395		0.4508395		0.4508395		0.4508395

		DIRMKTG		148		531577.06		0		8838091		78673405				Program_rev_attendee		1		40.0434365		40.0434365		40.0434365		40.0434365

		MKTTOT		148		576980.24		0		8838091		85393075				Response_to_marketing_eff		1		5.4027214		5.4027214		5.4027214		5.4027214

		EXPNDPRCD		148		12602795.16		8288		586787242		1865213683				Response_to_marketing_exp		1		4.9775756		4.9775756		4.9775756		4.9775756

		PHATTTOT		148		106794.37		0		4311057		15805567				Relational_revenue		1		0.054346		0.054346		0.054346		0.054346

		ENGAGCD		148		118266.8		233		4322351		17503486				Return_on_marketing		1		8.0447671		8.0447671		8.0447671		8.0447671

		ENGAGTOT		148		217656.41		233		12418532		32213148		0.3855112825		Return_on_Total_Mktg		1		7.411716		7.411716		7.411716		7.411716

		MEMSUBINC		148		684911.57		0		28964980		101366912				Market_penetration		1		0.008156		0.008156		0.008156		0.008156

		PRGREVCD		148		4276413.64		0		149502280		632909219				Tot_market_penetration		1		0.0150102		0.0150102		0.0150102		0.0150102

		ERNNCAPCD		148		5681837.74		0		246123044		840911985				Revenue_per_offering		1		79408.81		79408.81		79408.81		79408.81

		OPUN		148		11114550.15		11789		389778324		1644953422				People_per_offering		1		844.9667391		844.9667391		844.9667391		844.9667391

		OPTOTOFFRCD		148		139.9662162		1		7530		20715

		year=2016 clus=San Francisco-Redwood City														year=2016 clus=San Francisco-Redwood City

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		135		1645664		1645664		1645664		222164640				Number		1		135		135		135		135

		TOTOFFRCD		135		60.2518519		1		478		8134				Earned_revenue		1		0.3600143		0.3600143		0.3600143		0.3600143

		DIRMKTG		135		188979.97		0		5277739		25512296				Program_rev_attendee		1		26.1045546		26.1045546		26.1045546		26.1045546

		MKTTOT		135		211926.84		0		5739591		28610123				Response_to_marketing_eff		1		4.6566486		4.6566486		4.6566486		4.6566486

		EXPNDPRCD		135		3794455.35		4045		100881395		512251472				Response_to_marketing_exp		1		4.1524392		4.1524392		4.1524392		4.1524392

		PHATTTOT		135		45510.59		60		1204560		6143930				Relational_revenue		1		0.0768695		0.0768695		0.0768695		0.0768695

		ENGAGCD		135		49217.05		276		1204715		6644302				Return_on_marketing		1		6.2865591		6.2865591		6.2865591		6.2865591

		ENGAGTOT		135		343595.84		276		30453124		46385438		0.6565233684		Return_on_Total_Mktg		1		5.6058674		5.6058674		5.6058674		5.6058674

		MEMSUBINC		135		291677.98		0		13206496		39376527				Market_penetration		1		0.0299071		0.0299071		0.0299071		0.0299071

		PRGREVCD		135		1188033.75		0		28362113		160384556				Tot_market_penetration		1		0.2087886		0.2087886		0.2087886		0.2087886

		ERNNCAPCD		135		1366058.31		0		29409459		184417872				Revenue_per_offering		1		56467.34		56467.34		56467.34		56467.34

		OPUN		135		3402262.07		11460		81215921		459305380				People_per_offering		1		816.8554217		816.8554217		816.8554217		816.8554217

		OPTOTOFFRCD		135		60.2518519		1		478		8134

		year=2016 clus=Small Markets														year=2016 clus=Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		115		1047844.21		800886		1615878		120502084				Number		1		115		115		115		115

		TOTOFFRCD		115		73.9652174		1		1225		8506				Earned_revenue		1		0.5643796		0.5643796		0.5643796		0.5643796

		DIRMKTG		115		161073.94		0		1160000		18523503				Program_rev_attendee		1		17.7455092		17.7455092		17.7455092		17.7455092

		MKTTOT		115		186359.95		0		1505136		21431394				Response_to_marketing_eff		1		3.1686479		3.1686479		3.1686479		3.1686479

		EXPNDPRCD		115		2109991.55		8010		18313249		242649028				Response_to_marketing_exp		1		2.738714		2.738714		2.738714		2.738714

		PHATTTOT		115		58813.71		100		519490		6763577				Relational_revenue		1		0.127268		0.127268		0.127268		0.127268

		ENGAGCD		115		65970.73		211		540974		7586634				Return_on_marketing		1		6.4795043		6.4795043		6.4795043		6.4795043

		ENGAGTOT		115		67903.7		211		540974		7808926		0.069276364		Return_on_Total_Mktg		1		5.6003412		5.6003412		5.6003412		5.6003412

		MEMSUBINC		115		268534.48		0		2842822		30881465				Market_penetration		1		0.0629585		0.0629585		0.0629585		0.0629585

		PRGREVCD		115		1043679.29		0		16273212		120023118				Tot_market_penetration		1		0.0648032		0.0648032		0.0648032		0.0648032

		ERNNCAPCD		115		1190836.23		30		16682648		136946166				Revenue_per_offering		1		28610.73		28610.73		28610.73		28610.73

		OPUN		114		2134510.68		9414		19585707		243334217				People_per_offering		1		891.915589		891.915589		891.915589		891.915589

		OPTOTOFFRCD		114		74.6052632		2		1225		8505

		year=2016 clus=Very Small Markets														year=2016 clus=Very Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		404		301562.03		17312		788442		121831060				Number		1		404		404		404		404

		TOTOFFRCD		404		90.4282178		1		6023		36533				Earned_revenue		1		0.5235728		0.5235728		0.5235728		0.5235728

		DIRMKTG		404		72504.64		0		1559432		29291876				Program_rev_attendee		1		21.9820304		21.9820304		21.9820304		21.9820304

		MKTTOT		404		80335.59		0		1559432		32455579				Response_to_marketing_eff		1		3.2640336		3.2640336		3.2640336		3.2640336

		EXPNDPRCD		404		1141824.79		5648		41844798		461297215				Response_to_marketing_exp		1		2.9458624		2.9458624		2.9458624		2.9458624

		PHATTTOT		404		24612.37		35		570070		9943396				Relational_revenue		1		0.0678278		0.0678278		0.0678278		0.0678278

		ENGAGCD		404		30051.39		81		1065124		12140760				Return_on_marketing		1		7.4620019		7.4620019		7.4620019		7.4620019

		ENGAGTOT		404		31117.17		81		1065124		12571335		0.0847264034		Return_on_Total_Mktg		1		6.7346213		6.7346213		6.7346213		6.7346213

		MEMSUBINC		404		77447.47		0		1957184		31288779				Market_penetration		1		0.0996524		0.0996524		0.0996524		0.0996524

		PRGREVCD		404		541029.78		0		38125778		218576033				Tot_market_penetration		1		0.1031866		0.1031866		0.1031866		0.1031866

		ERNNCAPCD		404		597828.45		0		41761070		241522695				Revenue_per_offering		1		13163.58		13163.58		13163.58		13163.58

		OPUN		401		1198640.35		8519		41136354		480654782				People_per_offering		1		332.3231051		332.3231051		332.3231051		332.3231051

		OPTOTOFFRCD		401		91.0573566		1		6023		36514

		year=2016 clus=Washington-Arlington-Alexan														year=2016 clus=Washington-Arlington-Alexan

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		136		3336976.9		1296213		4854468		453828858				Number		1		136		136		136		136

		TOTOFFRCD		136		137.625		1		3952		18717				Earned_revenue		1		0.4683019		0.4683019		0.4683019		0.4683019

		DIRMKTG		136		94783.34		0		1886584		12890534				Program_rev_attendee		1		22.6609772		22.6609772		22.6609772		22.6609772

		MKTTOT		136		105772.1		0		1886584		14385005				Response_to_marketing_eff		1		3.2894839		3.2894839		3.2894839		3.2894839

		EXPNDPRCD		136		1770482.26		15124		26242674		240785587				Response_to_marketing_exp		1		2.9477364		2.9477364		2.9477364		2.9477364

		PHATTTOT		136		32154.62		200		654078		4373028				Relational_revenue		1		0.0759808		0.0759808		0.0759808		0.0759808

		ENGAGCD		136		35750.42		366		666758		4862057				Return_on_marketing		1		7.6875859		7.6875859		7.6875859		7.6875859

		ENGAGTOT		136		35896.26		366		666758		4881892		0.1365777858		Return_on_Total_Mktg		1		6.8889158		6.8889158		6.8889158		6.8889158

		MEMSUBINC		136		134522.7		0		4004788		18295087				Market_penetration		1		0.0107134		0.0107134		0.0107134		0.0107134

		PRGREVCD		136		728655.06		0		12758254		99097088				Tot_market_penetration		1		0.0107571		0.0107571		0.0107571		0.0107571

		ERNNCAPCD		136		829120.18		0		14820213		112760344		0.131431073		Revenue_per_offering		1		12418.19		12418.19		12418.19		12418.19

		OPUN		135		1721345.39		20602		19902570		232381628				People_per_offering		1		259.7668964		259.7668964		259.7668964		259.7668964

		OPTOTOFFRCD		135		138.6148148		1		3952		18713

		year=2017 clus=Chicago-Naperville-Arlingto														year=2017 clus=Chicago-Naperville-Arlingto

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		170		7319978		7319978		7319978		1244396260				Number		1		170		170		170		170

		TOTOFFRCD		170		37.8470588		1		431		6434				Earned_revenue		1		0.4162146		0.4162146		0.4162146		0.4162146

		DIRMKTG		170		136680.46		0		4380473		23235678				Program_rev_attendee		1		24.4457438		24.4457438		24.4457438		24.4457438

		MKTTOT		170		173167.75		0		6828421		29438518				Response_to_marketing_eff		1		4.5489889		4.5489889		4.5489889		4.5489889

		EXPNDPRCD		170		2435084.33		4932		90624893		413964336				Response_to_marketing_exp		1		3.5904947		3.5904947		3.5904947		3.5904947

		PHATTTOT		170		38067.31		40		1200600		6471442				Relational_revenue		1		0.1106297		0.1106297		0.1106297		0.1106297

		ENGAGCD		170		41734.73		102		1200766		7094904				Return_on_marketing		1		6.8084612		6.8084612		6.8084612		6.8084612

		ENGAGTOT		170		282563.04		102		22829545		48035716		0.4752618864		Return_on_Total_Mktg		1		5.3738851		5.3738851		5.3738851		5.3738851

		MEMSUBINC		170		269392.58		0		13672307		45796738				Market_penetration		1		0.0057015		0.0057015		0.0057015		0.0057015

		PRGREVCD		170		930583.61		0		30133719		158199213				Tot_market_penetration		1		0.0386016		0.0386016		0.0386016		0.0386016

		ERNNCAPCD		170		1013517.65		0		32067812		172298001				Revenue_per_offering		1		70010		70010		70010		70010

		OPUN		167		2689306.14		5615		88615000		449114125				People_per_offering		1		1102.72		1102.72		1102.72		1102.72

		OPTOTOFFRCD		167		38.4131737		1		431		6415

		year=2017 clus=Larger Markets														year=2017 clus=Larger Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		188		4330494.5		3190400		6892427		814132966				Number		1		188		188		188		188

		TOTOFFRCD		188		122.7606383		1		5740		23079				Earned_revenue		1		0.4308737		0.4308737		0.4308737		0.4308737

		DIRMKTG		188		218164.59		113		3394775		41014942				Program_rev_attendee		1		17.8633244		17.8633244		17.8633244		17.8633244

		MKTTOT		188		250083.91		113		4473192		47015775				Response_to_marketing_eff		1		3.5789173		3.5789173		3.5789173		3.5789173

		EXPNDPRCD		188		3204343.46		4407		91412000		602416571				Response_to_marketing_exp		1		3.1221241		3.1221241		3.1221241		3.1221241

		PHATTTOT		188		69876.97		98		1401367		13136871				Relational_revenue		1		0.0740874		0.0740874		0.0740874		0.0740874

		ENGAGCD		188		83232.1		246		1403005		15647634				Return_on_marketing		1		5.7215292		5.7215292		5.7215292		5.7215292

		ENGAGTOT		188		152230.22		246		7313346		28619282		0.2555391152		Return_on_Total_Mktg		1		4.9912649		4.9912649		4.9912649		4.9912649

		MEMSUBINC		188		237401.63		0		3896634		44631507				Market_penetration		1		0.01922		0.01922		0.01922		0.01922

		PRGREVCD		188		1248235.04		0		15813960		234668188				Tot_market_penetration		1		0.0351531		0.0351531		0.0351531		0.0351531

		ERNNCAPCD		188		1380667.37		0		17842595		259565466				Revenue_per_offering		1		27047.91		27047.91		27047.91		27047.91

		OPUN		186		3248075.8		1227		67874294		604142098				People_per_offering		1		678.0031197		678.0031197		678.0031197		678.0031197

		OPTOTOFFRCD		186		120.0860215		1		5740		22336

		year=2017 clus=Los Angeles-Long Beach-Glen														year=2017 clus=Los Angeles-Long Beach-Glen

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		123		10163507		10163507		10163507		1250111361				Number		1		123		123		123		123

		TOTOFFRCD		123		71.5121951		1		2700		8796				Earned_revenue		1		0.4869352		0.4869352		0.4869352		0.4869352

		DIRMKTG		123		134267.25		0		8382000		16514872				Program_rev_attendee		1		36.4597747		36.4597747		36.4597747		36.4597747

		MKTTOT		123		140714.27		0		8382000		17307855				Response_to_marketing_eff		1		8.8668789		8.8668789		8.8668789		8.8668789

		EXPNDPRCD		123		1298806.21		4516		50884652		159753164				Response_to_marketing_exp		1		8.4606307		8.4606307		8.4606307		8.4606307

		PHATTTOT		123		15869.65		5		452312		1951967				Relational_revenue		1		0.1506531		0.1506531		0.1506531		0.1506531

		ENGAGCD		123		18926.77		35		471445		2327993				Return_on_marketing		1		4.3093448		4.3093448		4.3093448		4.3093448

		ENGAGTOT		123		701673.24		35		80123631		86305809		0.9283689236		Return_on_Total_Mktg		1		4.1119062		4.1119062		4.1119062		4.1119062

		MEMSUBINC		123		195669.18		0		13284271		24067309				Market_penetration		1		0.0018622		0.0018622		0.0018622		0.0018622

		PRGREVCD		123		578603.88		0		28197085		71168277				Tot_market_penetration		1		0.0690385		0.0690385		0.0690385		0.0690385

		ERNNCAPCD		123		632434.5		0		32424000		77789444				Revenue_per_offering		1		18131.9		18131.9		18131.9		18131.9

		OPUN		122		1306834.2		1946		51227000		159433773				People_per_offering		1		264.6649613		264.6649613		264.6649613		264.6649613

		OPTOTOFFRCD		122		72.0737705		1		2700		8793

		year=2017 clus=Medium Sized Markets														year=2017 clus=Medium Sized Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		749		2263990.9		1753616		3091399		1695729182				Number		1		749		749		749		749

		TOTOFFRCD		749		99.7676903		1		8025		74726				Earned_revenue		1		0.4670004		0.4670004		0.4670004		0.4670004

		DIRMKTG		749		159746.21		0		8149041		119649910				Program_rev_attendee		1		23.2152973		23.2152973		23.2152973		23.2152973

		MKTTOT		749		176245.2		0		8149041		132007655				Response_to_marketing_eff		1		3.632597		3.632597		3.632597		3.632597

		EXPNDPRCD		749		2733284.29		4200		104126495		2047229930				Response_to_marketing_exp		1		3.2925356		3.2925356		3.2925356		3.2925356

		PHATTTOT		749		48517.69		20		1642000		36339747				Relational_revenue		1		0.0760022		0.0760022		0.0760022		0.0760022

		ENGAGCD		749		53520.36		84		1715857		40086749				Return_on_marketing		1		7.0508873		7.0508873		7.0508873		7.0508873

		ENGAGTOT		749		105444.18		84		33077011		78977692		0.4188146065		Return_on_Total_Mktg		1		6.3908266		6.3908266		6.3908266		6.3908266

		MEMSUBINC		749		207735.5		0		9734000		155593891				Market_penetration		1		0.0236398		0.0236398		0.0236398		0.0236398

		PRGREVCD		749		1126352.51		0		45385124		843638029				Tot_market_penetration		1		0.0465745		0.0465745		0.0465745		0.0465745

		ERNNCAPCD		749		1276444.87		0		47315435		956057206				Revenue_per_offering		1		28670.25		28670.25		28670.25		28670.25

		OPUN		741		2890549.45		2024		104358000		2141897146				People_per_offering		1		536.4498167		536.4498167		536.4498167		536.4498167

		OPTOTOFFRCD		741		100.8205128		1		8025		74708

		year=2017 clus=New York-White Plains-Wayne														year=2017 clus=New York-White Plains-Wayne

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		148		14533784		14533784		14533784		2151000032				Number		1		148		148		148		148

		TOTOFFRCD		148		100.6351351		1		1739		14894				Earned_revenue		1		0.5184457		0.5184457		0.5184457		0.5184457

		DIRMKTG		148		467757.16		0		8804010		69228059				Program_rev_attendee		1		40.5556103		40.5556103		40.5556103		40.5556103

		MKTTOT		148		532057.66		0		8804010		78744534				Response_to_marketing_eff		1		5.040074		5.040074		5.040074		5.040074

		EXPNDPRCD		148		11480160.13		12322		444123633		1699063699				Response_to_marketing_exp		1		4.4309684		4.4309684		4.4309684		4.4309684

		PHATTTOT		148		105565.45		3		4307540		15623686				Relational_revenue		1		0.058679		0.058679		0.058679		0.058679

		ENGAGCD		148		115877.94		23		4319461		17149935				Return_on_marketing		1		9.1527645		9.1527645		9.1527645		9.1527645

		ENGAGTOT		148		263626.17		23		15342707		39016673		0.3932346307		Return_on_Total_Mktg		1		8.0466299		8.0466299		8.0466299		8.0466299

		MEMSUBINC		148		673644.24		0		27461815		99699347				Market_penetration		1		0.007973		0.007973		0.007973		0.007973

		PRGREVCD		148		4281271.09		0		158660246		633628121				Tot_market_penetration		1		0.0181389		0.0181389		0.0181389		0.0181389

		ERNNCAPCD		148		5951840.08		0		256122540		880872332				Revenue_per_offering		1		113745.06		113745.06		113745.06		113745.06

		OPUN		148		11446749.2		11393		385322592		1694118881				People_per_offering		1		1151.47		1151.47		1151.47		1151.47

		OPTOTOFFRCD		148		100.6351351		1		1739		14894

		year=2017 clus=San Francisco-Redwood City														year=2017 clus=San Francisco-Redwood City

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		135		1655773		1655773		1655773		223529355				Number		1		135		135		135		135

		TOTOFFRCD		135		64.4518519		1		549		8701				Earned_revenue		1		0.4751067		0.4751067		0.4751067		0.4751067

		DIRMKTG		135		203198.07		0		5593095		27431740				Program_rev_attendee		1		27.6560941		27.6560941		27.6560941		27.6560941

		MKTTOT		135		222333.98		0		5593095		30015087				Response_to_marketing_eff		1		4.2182462		4.2182462		4.2182462		4.2182462

		EXPNDPRCD		135		3571344.44		14408		78569737		482131500				Response_to_marketing_exp		1		3.855189		3.855189		3.855189		3.855189

		PHATTTOT		135		52707.68		25		1306408		7115537				Relational_revenue		1		0.0838113		0.0838113		0.0838113		0.0838113

		ENGAGCD		135		57202.58		60		1385406		7722348				Return_on_marketing		1		7.1737324		7.1737324		7.1737324		7.1737324

		ENGAGTOT		135		341974.05		60		30468637		46166497		0.659972902		Return_on_Total_Mktg		1		6.5563015		6.5563015		6.5563015		6.5563015

		MEMSUBINC		135		299318.84		0		12367073		40408044				Market_penetration		1		0.0345474		0.0345474		0.0345474		0.0345474

		PRGREVCD		135		1457688.6		0		32284222		196787961				Tot_market_penetration		1		0.2065344		0.2065344		0.2065344		0.2065344

		ERNNCAPCD		135		1696769.83		0		35409668		229063927				Revenue_per_offering		1		59100.54		59100.54		59100.54		59100.54

		OPUN		135		3809139.57		20563		85359542		514233842				People_per_offering		1		887.5241926		887.5241926		887.5241926		887.5241926

		OPTOTOFFRCD		135		64.4518519		1		549		8701

		year=2017 clus=Small Markets														year=2017 clus=Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		115		1055382.51		803416		1621122		121368989				Number		1		115		115		115		115

		TOTOFFRCD		115		101.826087		1		2005		11710				Earned_revenue		1		0.5589351		0.5589351		0.5589351		0.5589351

		DIRMKTG		115		174948.63		0		1300189		20119092				Program_rev_attendee		1		18.1644779		18.1644779		18.1644779		18.1644779

		MKTTOT		115		197361.86		0		1648162		22696614				Response_to_marketing_eff		1		3.4694245		3.4694245		3.4694245		3.4694245

		EXPNDPRCD		115		2126814.3		10772		14923747		244583644				Response_to_marketing_exp		1		3.0754222		3.0754222		3.0754222		3.0754222

		PHATTTOT		115		56886.05		135		545742		6541896				Relational_revenue		1		0.1298656		0.1298656		0.1298656		0.1298656

		ENGAGCD		115		63566.81		383		565909		7310183				Return_on_marketing		1		5.9063364		5.9063364		5.9063364		5.9063364

		ENGAGTOT		115		80263.83		383		1171168		9230341		0.1268824196		Return_on_Total_Mktg		1		5.2355882		5.2355882		5.2355882		5.2355882

		MEMSUBINC		115		276200.01		0		3041210		31763001				Market_penetration		1		0.0602311		0.0602311		0.0602311		0.0602311

		PRGREVCD		115		1033305.43		0		12170700		118830125				Tot_market_penetration		1		0.0760519		0.0760519		0.0760519		0.0760519

		ERNNCAPCD		115		1188751.11		21		13299878		136706378				Revenue_per_offering		1		21506.59		21506.59		21506.59		21506.59

		OPUN		115		2189931.74		13026		16616316		251842150				People_per_offering		1		624.2684031		624.2684031		624.2684031		624.2684031

		OPTOTOFFRCD		115		101.826087		1		2005		11710

		year=2017 clus=Very Small Markets														year=2017 clus=Very Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		404		302626.6		17325		804690		122261145				Number		1		404		404		404		404

		TOTOFFRCD		404		88.9084158		1		8062		35919				Earned_revenue		1		0.5362616		0.5362616		0.5362616		0.5362616

		DIRMKTG		404		71594.4		0		1570322		28924138				Program_rev_attendee		1		22.5463634		22.5463634		22.5463634		22.5463634

		MKTTOT		404		80999.34		0		1570322		32723734				Response_to_marketing_eff		1		3.2155046		3.2155046		3.2155046		3.2155046

		EXPNDPRCD		404		1182784.3		6513		42831913		477844858				Response_to_marketing_exp		1		2.8421481		2.8421481		2.8421481		2.8421481

		PHATTTOT		404		25190.24		35		675637		10176858				Relational_revenue		1		0.0674061		0.0674061		0.0674061		0.0674061

		ENGAGCD		404		28163.84		83		678052		11378193				Return_on_marketing		1		7.9328601		7.9328601		7.9328601		7.9328601

		ENGAGTOT		404		42927.42		83		5410574		17342679		0.3119802886		Return_on_Total_Mktg		1		7.0117652		7.0117652		7.0117652		7.0117652

		MEMSUBINC		404		79726.88		0		2146817		32209660				Market_penetration		1		0.0930647		0.0930647		0.0930647		0.0930647

		PRGREVCD		404		567948.36		0		37848873		229451139				Tot_market_penetration		1		0.1418495		0.1418495		0.1418495		0.1418495

		ERNNCAPCD		404		634281.8		0		41921739		256249846				Revenue_per_offering		1		14936.89		14936.89		14936.89		14936.89

		OPUN		398		1346722.15		8293		56020569		535995417				People_per_offering		1		316.7736574		316.7736574		316.7736574		316.7736574

		OPTOTOFFRCD		398		90.160804		1		8062		35884

		year=2017 clus=Washington-Arlington-Alexan														year=2017 clus=Washington-Arlington-Alexan

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		136		3372627.22		1310832		4905757		458677302				Number		1		136		136		136		136

		TOTOFFRCD		136		99.0514706		2		2002		13471				Earned_revenue		1		0.4798644		0.4798644		0.4798644		0.4798644

		DIRMKTG		136		115984.63		0		2079722		15773910				Program_rev_attendee		1		23.822038		23.822038		23.822038		23.822038

		MKTTOT		136		131649.23		0		2384009		17904295				Response_to_marketing_eff		1		4.0146509		4.0146509		4.0146509		4.0146509

		EXPNDPRCD		136		1868715.15		21534		26915242		254145260				Response_to_marketing_exp		1		3.5369581		3.5369581		3.5369581		3.5369581

		PHATTTOT		136		32792.2		230		719982		4459739				Relational_revenue		1		0.0713564		0.0713564		0.0713564		0.0713564

		ENGAGCD		136		48083.49		500		1580473		6539354				Return_on_marketing		1		6.7351768		6.7351768		6.7351768		6.7351768

		ENGAGTOT		136		59210.57		500		1580473		8052637		0.1962677568		Return_on_Total_Mktg		1		5.9337758		5.9337758		5.9337758		5.9337758

		MEMSUBINC		136		133344.72		0		4150570		18134882				Market_penetration		1		0.014257		0.014257		0.014257		0.014257

		PRGREVCD		136		781177		0		12910197		106240072				Tot_market_penetration		1		0.0175562		0.0175562		0.0175562		0.0175562

		ERNNCAPCD		136		896729.93		0		15307476		121955271		0.1255171332		Revenue_per_offering		1		18593.95		18593.95		18593.95		18593.95

		OPUN		135		1854436.59		24158		20412097		250348940				People_per_offering		1		485.4393883		485.4393883		485.4393883		485.4393883

		OPTOTOFFRCD		135		99.7333333		2		2002		13464
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		TOTAL EARNED REVENUE INDEX				TOTAL EARNED REVENUE INDEX TREND, BY SIZE
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)				Small		42.5%		41.5%		41.7%		41.3%		-1.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   49,820		$   50,270		$   51,006		$   51,090		2.5%		-4.2%

						Ave. Total Expenses (before depreciation)		$   117,098		$   121,210		$   122,389		$   123,793		5.7%		-1.2%

						Medium		44.0%		42.3%		43.4%		43.2%		-0.8%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   389,244		$   376,660		$   393,504		$   384,079		-1.3%		-7.8%

						Ave. Total Expenses (before depreciation)		$   885,162		$   890,374		$   905,677		$   889,256		0.5%		-6.1%

						Large		50.2%		53.3%		48.8%		54.7%		4.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   5,700,894		$   6,221,218		$   5,892,594		$   6,264,305		9.9%		2.7%

						Ave. Total Expenses (before depreciation)		$   11,359,258		$   11,663,000		$   12,066,391		$   11,444,275		0.7%		-5.8%

		RELATIONAL EARNED REVENUE INDEX				RELATIONAL EARNED REVENUE INDEX TREND, BY SIZE
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Membership-Subscription Revenue/Total Expenses (before depr.)				Small		5.5%		5.4%		5.5%		5.4%		-0.1%

						Ave. Membership/Subsc. Revenue		$   6,417		$   6,540		$   6,701		$   6,633		3.4%		-3.4%

						Ave. Total Expenses (before depreciation)		$   117,098		$   121,210		$   122,389		$   123,793		5.7%		-1.2%

						Medium		5.2%		5.2%		5.5%		5.6%		0.5%

						Ave. Membership/Subsc. Revenue		$   45,774		$   46,420		$   49,870		$   50,103		9.5%		2.3%

						Ave. Total Expenses (before depreciation)		$   885,162		$   890,374		$   905,677		$   889,256		0.5%		-6.1%

						Large		8.9%		8.6%		8.5%		8.6%		-0.4%

						Ave. Membership/Subsc. Revenue		$   1,013,215		$   1,003,652		$   1,021,316		$   978,974		-3.4%		-9.7%

						Ave. Total Expenses (before depreciation)		$   11,359,258		$   11,663,000		$   12,066,391		$   11,444,275		0.7%		-5.8%

		PROGRAM REVENUE PER ATTENDEE INDEX				PROGRAM REVENUE PER ATTENDEE INDEX TREND, BY SIZE
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Program revenue/Total In-person Attendance				Small		$   4.51		$   4.38		$   4.25		$   4.43		-1.8%		-8.2%

						Ave. Program revenue/		$   42,677		$   43,276		$   43,076		$   43,809		2.7%		-4.1%

						Ave. Total In-person Attendance		9,466		9,888		10,129		9,893		4.5%

						Medium		$   9.22		$   9.87		$   10.77		$   9.94		7.8%		0.8%

						Ave. Program revenue/		$   310,113		$   308,536		$   322,807		$   313,592		1.1%		-5.5%

						Ave. Total In-person Attendance		33,649		31,260		29,978		31,560		-6.2%

						Large		$   26.21		$   26.74		$   28.13		$   27.90		6.4%		-0.5%

						Ave. Program revenue/		$   4,560,168		$   4,705,285		$   4,855,451		$   4,726,669		3.7%		-3.1%

						Ave. Total In-person Attendance		173,995		175,946		172,609		169,428		-2.6%

		RESPONSE TO MARKETING EFFORTS		BUDGET SIZE		RESPONSE TO MARKETING EFFORTS INDEX TRENDS, BY SIZE (3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation		2010-2013 index change, adjusted for inflation

		Total Marketing Expenses/Total In-person Attendance		Small		Ave. Total Marketing Expenses  (staff & non-staff)/		$   12,982		$   1.37		$   12,917		$   1.31		$   12,633		$   1.25		$   12,861		$   1.30		-0.9%		-5.2%		-7.4%		-11.4%

		RESPONSE TO DIRECT MARKETING SPEND				Ave. Direct Marketing Expenses (non-staff only/		$   12,269		$   1.30		$   12,129		$   1.23		$   11,768		$   1.16		$   12,043		$   1.22		-1.8%		-6.1%		-8.3%		-12.2%

		Direct Marketing Expenses/Total In-person Attendance				Ave. Total In-person Attendance		9,466				9,888				10,129				9,893				4.5%

				Medium		Ave. Total Marketing Expenses  (staff & non-staff)/		$   87,316		$   2.59		$   85,836		$   2.75		$   85,279		$   2.84		$   86,056		$   2.73		-1.4%		5.1%		-7.9%		-1.8%

						Ave. Direct Marketing Expenses (non-staff only/		$   69,284		$   2.06		$   67,464		$   2.16		$   66,792		$   2.23		$   67,549		$   2.14		-2.5%		4.0%		-8.9%		-2.9%

						Ave. Total In-person Attendance		33,649				31,260				29,978				31,560				-6.2%

				Large		Ave. Total Marketing Expenses  (staff & non-staff)/		$   874,219		$   5.02		$   909,142		$   5.17		$   916,309		$   5.31		$   897,064		$   5.29		2.6%		5.4%		-4.1%		-1.5%

						Ave. Direct Marketing Expenses (non-staff only/		$   621,021		$   3.57		$   652,124		$   3.71		$   658,503		$   3.82		$   632,759		$   3.73		1.9%		4.6%		-4.8%		-2.2%

						Ave. Total In-person Attendance		173,995				175,946				172,609				169,428				-2.6%

		RETURN ON MARKETING EFFORTS				RETURN ON DIRECT MARKETING SPEND INDEX AND RETURN ON MARKETING EFFORTS INDEX TRENDS, BY SIZE (3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation		2010-2013 index change, adjusted for inflation

		Total Program Revenue/Total Marketing Expenses				Small

		RETURN ON DIRECT MARKETING SPEND				Ave. Program Revenue/		$   42,677				$   43,276				$   43,076				$   43,809				2.7%				-4.1%

		Total Program Revenue/Direct Marketing Expenses				Ave. Direct Marketing Expenses (non-staff only)		$   12,269		$   3.48		$   12,129		$   3.57		$   11,768		$   3.66		$   12,043		$   3.64		-1.8%		4.6%		-8.3%		-2.3%

						Ave. Total Marketing Expenses  (staff & non-staff)		$   12,982		$   3.29		$   12,917		$   3.35		$   12,633		$   3.41		$   12,861		$   3.41		-0.9%		3.6%		-7.4%		-3.2%

						Medium

						Ave. Program Revenue/		$   310,113				$   308,536				$   322,807				$   313,592				1.1%				-5.5%

						Ave. Direct Marketing Expenses (non-staff only)		$   69,284		$   4.48		$   67,464		$   4.57		$   66,792		$   4.83		$   67,549		$   4.64		-2.5%		3.7%		-8.9%		-3.1%

						Ave. Total Marketing Expenses  (staff & non-staff)		$   87,316		$   3.55		$   85,836		$   3.59		$   85,279		$   3.79		$   86,056		$   3.64		-1.4%		2.6%		-7.9%		-4.1%

						Large

						Ave. Program Revenue/		$   4,560,168				$   4,705,285				$   4,855,451				$   4,726,669				3.7%				-3.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   621,021		$   7.34		$   652,124		$   7.22		$   658,503		$   7.37		$   632,759		$   7.47		1.9%		1.7%		-4.8%		-4.9%

						Ave. Total Marketing Expenses  (staff & non-staff)		$   874,219		$   5.22		$   909,142		$   5.18		$   916,309		$   5.30		$   897,064		$   5.27		2.6%		1.0%		-4.1%		-5.6%

		IN-PERSON ENGAGEMENT				IN-PERSON ENGAGEMENT INDEX AND 
TOTAL ENGAGEMENT INDEX TRENDS, BY SIZE
(3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Population				Small

		TOTAL ENGAGEMENT				Ave. In-person Touch Points/		9,701		1.3%		10,146		1.3%		10,392		1.4%		10,139		1.3%		4.5%		3.7%

		Total Touch Points/Total Population				Ave. Total Touch Points (in-person and virtual)/		16,844		2.2%		26,374		3.4%		26,813		3.5%		40,812		5.2%		142.3%		140.5%

						Ave. Population		774,060				780,897				763,904				779,946				0.8%

						Medium

						Ave. In-person Touch Points/		34,436		4.0%		32,067		3.7%		30,817		3.5%		32,374		3.8%		-6.0%		-6.6%

						Ave. Total Touch Points (in-person and virtual)/		51,156		6.0%		71,904		8.4%		75,999		8.6%		78,696		9.1%		53.8%		52.9%

						Ave. Population		854,801				855,712				879,899				860,265				0.6%

						Large

						Ave. In-person Touch Points/		178,733		16.3%		180,387		16.4%		177,406		16.0%		174,237		15.3%		-2.5%		-5.8%

						Ave. Total Touch Points (in-person and virtual)/		304,557		27.7%		404,987		36.8%		464,529		41.8%		541,349		47.6%		77.7%		71.8%

						Ave. Population		1,098,463				1,099,119				1,112,232				1,136,663				3.5%

		PEOPLE PER OFFERING				PEOPLE PER OFFERING INDEX TREND, BY SIZE
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change

		In-person Touch Points/Total Offerings (in-person only)				Small		350		343		346		303		-13.6%

						Ave. In-person Touch Points/		9,701		10,146		10,392		10,139		4.5%

						Ave. Total Offerings		28		30		30		33		20.9%

						Medium		417		412		400		377		-9.6%

						Ave. In-person Touch Points/		34,436		32,067		30,817		32,374		-6.0%

						Ave. Total Offerings		83		78		77		86		4.0%

						Large		1,083		1,045		1,049		929		-14.2%

						Ave. In-person Touch Points/		178,733		180,387		177,406		174,237		-2.5%

						Ave. Total Offerings		165		173		169		188		13.7%
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Small: In-person
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		2010		2010		2010		2010		2010		2010

		2011		2011		2011		2011		2011		2011

		2012		2012		2012		2012		2012		2012

		2013		2013		2013		2013		2013		2013



Large

Medium

__Small__

Small, Return on Total Mktg

Small, Return on Direct Mktg Spend

Medium, Return on Total Mktg

Medium, Return on Direct Mktg Spend

Large, Return on Total Mktg

Large, Return on Direct Mktg Spend

Return on Total Marketing (including staff) and 
Return on Direct Marketing Spend (no staff)



						1		2		3		4		5		6		9		10		11		7		8

		Area		Index		Arts Education		Art Museums		Community		Dance		Music		Opera		PACs		Symphony Orchestras		Theater		Other Museums		General Performing Arts				1%		17%		6%		9%		10%		42%		6%		25%		22%		12%		14%

		EARNED REVENUE		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		66.1%		39.1%		39.4%		56.5%		39.7%		32.2%		68.9%		42.4%		56.4%		46.0%		42.5%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,136,192		$   5,710,059		$   291,616		$   927,239		$   169,882		$   2,044,556		$   5,486,612		$   1,544,075		$   1,085,453		$   2,868,698		$   513,674

				Ave. Total Expenses (before depreciation)		$   1,719,084		$   14,602,937		$   739,323		$   1,640,783		$   427,436		$   6,348,762		$   7,957,709		$   3,645,670		$   1,925,185		$   6,234,509		$   1,208,949

				Membership-Subscription Revenue/Total Expenses (before depr.)		0.6%		6.7%		2.5%		4.9%		4.2%		13.4%		4.3%		10.4%		12.5%		5.4%		5.8%

				Ave. Membership/Subsc. Revenue		$   10,959		$   974,592		$   18,128		$   79,909		$   17,775		$   851,306		$   343,800		$   380,846		$   240,228		$   337,898		$   69,689

				Ave. Total Expenses (before depreciation)		$   1,719,084		$   14,602,937		$   739,323		$   1,640,783		$   427,436		$   6,348,762		$   7,957,709		$   3,645,670		$   1,925,185		$   6,234,509		$   1,208,949

				Program revenue/Total In-person Attendance		$   70.83		$   28.11		$   5.93		$   50.46		$   8.36		$   67.91		$   36.03		$   43.68		$   34.68		$   14.85		$   19.85

				Ave. Program revenue/		$   1,064,466		$   4,252,007		$   229,241		$   889,862		$   159,631		$   1,918,304		$   3,854,871		$   1,484,699		$   976,845		$   2,453,189		$   443,165

				Ave. Total In-person Attendance		15,028		151,279		38,640		17,636		19,085		28,246		106,989		33,993		28,164		165,172		22,320

		MARKETING IMPACT		Marketing Expenses (incl. personnel)/Total In-person Attendance		$   3.20		$   3.00		$   0.92		$   8.21		$   1.64		$   19.12		$   4.59		$   7.48		$   6.63		$   1.69		$   5.96

				Ave. Marketing Expenses (incl. personnel)/		$   48,098		$   454,122		$   35,551		$   144,769		$   31,384		$   540,162		$   491,601		$   254,418		$   186,745		$   279,841		$   133,127

				Ave. In-person Attendance		15,028		151,279		38,640		17,636		19,085		28,246		106,989		33,993		28,164		165,172		22,320

				Marketing Expenses (excl. personnel)/Total In-person Attendance		$   3.12		$   2.78		$   0.76		$   7.19		$   1.53		$   15.39		$   4.02		$   6.86		$   5.96		$   1.58		$   5.61

				Ave. Marketing Expenses (excl. personnel)/		$   46,893		$   420,126		$   29,295		$   126,819		$   29,156		$   434,813		$   430,186		$   233,224		$   167,860		$   261,003		$   125,235

				Ave. In-person Attendance		15,028		151,279		38,640		17,636		19,085		28,246		106,989		33,993		28,164		165,172		22,320

				Program Revenue/ Marketing Expenses (incl. personnel)		$   22.13		$   9.36		$   6.45		$   6.15		$   5.09		$   3.55		$   7.84		$   5.84		$   5.23		$   8.77		$   3.33

				Ave. Total Program Revenue/		$   1,064,466		$   4,252,007		$   229,241		$   889,862		$   159,631		$   1,918,304		$   3,854,871		$   1,484,699		$   976,845		$   2,453,189		$   443,165

				Ave. Marketing Expenses (incl. personnel)		$   48,098		$   454,122		$   35,551		$   144,769		$   31,384		$   540,162		$   491,601		$   254,418		$   186,745		$   279,841		$   133,127

				Program Revenue/ Marketing Expenses (excl. personnel)		$   22.70		$   10.12		$   7.83		$   7.02		$   5.48		$   4.41		$   8.96		$   6.37		$   5.82		$   9.40		$   3.54

				Ave. Total Program Revenue/		$   1,064,466		$   4,252,007		$   229,241		$   889,862		$   159,631		$   1,918,304		$   3,854,871		$   1,484,699		$   976,845		$   2,453,189		$   443,165

				Ave. Marketing Expenses (excl. personnel)		46,893		420,126		29,295		126,819		29,156		434,813		430,186		233,224		167,860		261,003		125,235

		COMMUNITY ENGAGEMENT		Total Touch Points (incl. virtual)/ Population		0.6%		4.9%		1.5%		8.7%		10.3%		4.5%		11.8%		9.3%		0.8%		4.9%		1.3%

				Ave. Total Touch Points (incl. virtual)/		23,503		175,899		48,859		378,045		581,832		463,085		362,751		620,694		34,371		220,043		44,345

				Ave. Population		3,952,019		3,587,641		3,199,762		4,364,815		5,629,996		10,213,000		3,065,930		6,705,470		4,237,759		4,535,665		3,476,160

				Total Touch Points (in-person only)/ Population		0.5%		4.7%		1.3%		0.5%		0.4%		0.3%		3.7%		0.5%		0.7%		4.1%		1.1%

				Ave. Total Touch Points (in-person only)/		20,792		169,699		41,356		21,217		20,047		34,625		114,014		36,583		31,495		185,589		37,457

				Ave. Population		3,952,019		3,587,641		3,199,762		4,364,815		5,629,996		10,213,000		3,065,930		6,705,470		4,237,759		4,535,665		3,476,160

		PROGRAM ACTIVITY		Total Total Touch Points (in-person only)/
Total Offerings		149		631		370		265		560		2,054		966		1,456		729		1,409		308

				Ave. Total Touch Points (in-person only)/		20,792		169,699		41,356		21,217		20,047		34,625		114,014		36,583		31,495		185,589		37,457

				Ave. Total Offerings		139		269		112		80		36		17		118		25		43		132		122

						$   0.08		$   0.22		$   0.16		$   1.02		$   0.12		$   3.73		$   0.57		$   0.62		$   0.67		$   0.11		$   0.35

						0.1%		0.2%		0.2%		8.2%		10.0%		4.2%		8.1%		8.7%		0.1%		0.8%		0.2%
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Marketing Expenses/Attendee

Response to Marketing



		Arts Ed

		Art Museum
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		Dance

		Music

		Opera

		PAC

		Orchestra

		Theatre

		Other Museum

		Gen Performing Arts



Program Revenue/Total Marketing Expenses

Return on Marketing



		Arts Ed

		Art Museum
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		PAC
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		Theatre

		Other Museum

		Gen Performing Arts



People per Offering



		



Program Rev/Attendee



		



Earned Relational Revenue/Expenses

Total Earned Revenue/Expenses



				Art Museums

				Dance

				Music

				Opera

				PACs

				Symphony Orchestras

				Theater

				Other Museums



Program Rev/Attendee

Marketing Exp/Attendee



		

						Small		Medium		Large

		EARNED REVENUE		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		43.8%		42.9%		53.8%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   48,233		$   371,311		$   5,725,993

				Ave. Total Expenses (before depreciation)		$   110,234		$   864,861		$   10,642,747

				Membership/Subscription Revenue/Total Expenses (before depr.)		5.0%		5.5%		8.1%

				Ave. Membership/Subsc. Revenue		$   5,466		$   47,558		$   859,939

				Ave. Total Expenses (before depreciation)		$   110,234		$   864,861		$   10,642,747

				Program revenue/Total In-person Attendance		$   4.30		$   10.08		$   25.85

				Ave. Program revenue/		$   40,862		$   304,681		$   4,302,328

				Ave. Total In-person Attendance		9,120		30,214		166,461

		MARKETING IMPACT		Marketing Expenses (incl. personnel)/Total In-person Attendance		$   1.22		$   2.65		$   4.95

				Ave. Marketing Expenses (incl. personnel)/		$   11,147		$   80,217		$   824,162

				Ave. In-person Attendance		9,120		30,214		166,461

				Marketing Expenses (excl. personnel)/Total In-person Attendance		$   1.16		$   2.09		$   3.52		$   0.06		$   0.57		$   1.43

				Ave. Marketing Expenses (excl. personnel)/		$   10,565		$   63,144		$   585,360

				Ave. In-person Attendance		9,120		30,214		166,461

				Program Revenue/ Marketing Expenses (incl. personnel)		$   3.67		$   3.80		$   5.22		$   2.13

				Ave. Total Program Revenue/		$   40,862		$   304,681		$   4,302,328		$   1.03

				Ave. Marketing Expenses (incl. personnel)		$   11,147		$   80,217		$   824,162		$   0.20

				Program Revenue/ Marketing Expenses (excl. personnel)		$   3.87		$   4.83		$   7.35

				Ave. Total Program Revenue/		$   40,862		$   304,681		$   4,302,328

				Ave. Marketing Expenses (excl. personnel)		10,565		63,144		585,360

		COMMUNITY ENGAGEMENT		Total Touch Points (incl. virtual)/ Population		4.1%		8.4%		43.4%		2.8%		4.6%		27.7%

				Ave. Total Touch Points (incl. virtual)/		30,625		69,170		473,896

				Ave. Population		752,717		827,736		1,092,430

				Total Touch Points (in-person only)/ Population		1.2%		3.8%		15.6%		4.1052631579

				Ave. Total Touch Points (in-person only)/		9,357		31,183		170,822

				Ave. Population		752,717		827,736		1,092,430

		PROGRAM ACTIVITY		Total Total Touch Points (in-person only)/
Total Offerings		286		360		851				126%		237%

				Ave. Total Touch Points (in-person only)/		9,357		31,183		170,822

				Ave. Total Offerings		33		87		201

								2.6526025737		2.3151023731





		



Program revenue/Total In-person Attendance

Marketing Expenses (incl. personnel)/Total In-person Attendance



		Small		Small

		Medium		Medium

		Large		Large



Relational Rev/Expenses

Earned Rev/Expenses



		Small		Small

		Medium		Medium

		Large		Large



Direct Marketing Expenses (non-personnel)/In-person Attendance

Total Marketing Expenses/In-person Attendance

$1.22

$2.65

$4.95



		Small		Small

		Medium		Medium

		Large		Large



Return on Marketing Efforts

Return on Direct Marketing Spend



		Small

		Medium

		Large



Program revenue/Total In-person Attendance

Program Revenue per Attendee



		Small

		Medium

		Large



In-person Touch Points/Local Pop

Total Touch Points/Local Pop

4.1%

8.4%

43.4%



		Small

		Medium

		Large



People per Offering



		Small

		Medium

		Large



Relational Rev/Expenses



		Small

		Medium

		Large



Earned Rev/Expenses



		Small

		Medium

		Large



Total Marketing Expenses/In-person Attendance

Response to Marketing



		Small

		Medium

		Large



Return on Marketing Efforts



		AREA		INDEX		New York-White Plains-Wayne, NY-NJ		Los Angeles-Long Beach-Glendale, CA		Chicago-Naperville-Arlington Hgts, IL		San Francisco-Redwood City- South SF, CA		Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA		Larger Markets		Medium Markets		Small Markets		Very Small Markets

		EARNED REVENUE		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		52.9%		48.6%		61.9%		43.6%		69.4%		43.8%		50.3%		52.4%		52.6%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,784,662		$   1,053,893		$   1,075,790		$   964,150		$   2,387,027		$   1,181,188		$   1,002,427		$   643,780		$   416,087

				Ave. Total Expenses (before depreciation)		$   3,373,655		$   2,168,771		$   1,738,233		$   2,211,274		$   3,441,957		$   2,699,158		$   1,994,081		$   1,229,136		$   791,374

				Membership-Subscription Revenue/Total Expenses (before depr.)		5.7%		11.4%		8.1%		9.5%		4.4%		7.8%		7.8%		10.8%		7.0%

				Ave. Membership/Subsc. Revenue		$   193,125		$   246,432		$   140,696		$   209,607		$   151,967		$   209,587		$   154,577		$   132,148		$   55,102

				Ave. Total Expenses (before depreciation)		$   3,373,655		$   2,168,771		$   1,738,233		$   2,211,274		$   3,441,957		$   2,699,158		$   1,994,081		$   1,229,136		$   791,374

				Program revenue/Total In-person Attendance		$   23.78		$   23.98		$   27.97		$   15.42		$   31.24		$   16.76		$   16.99		$   14.73		$   15.22

				Ave. Program revenue/		$   1,265,815		$   787,764		$   829,822		$   745,380		$   596,045		$   965,141		$   789,809		$   549,916		$   324,827

				Ave. Total In-person Attendance		53,231		32,856		29,669		48,345		51,790		57,575		46,473		37,338		21,339		11%		23%		13%		22%		6%		18%		15%		21%		13%

		MARKETING IMPACT		Marketing Expenses (incl. personnel)/Total In-person Attendance		$   4.01		$   6.23		$   3.82		$   3.73		$   5.90		$   4.11		$   3.50		$   3.41		$   3.57		$   0.89		$   1.77		$   1.18		$   1.08		$   1.72		$   1.19		$   0.97		$   0.83		$   0.90

				Ave. Marketing Expenses (incl. personnel)/		$   213,556		$   204,544		$   113,423		$   180,232		$   216,217		$   236,493		$   162,786		$   127,492		$   76,095

				Ave. In-person Attendance		53,231		32,856		29,669		48,345		51,790		57,575		46,473		37,338		21,339

				Marketing Expenses (excl. personnel)/Total In-person Attendance		$   3.12		$   4.45		$   2.65		$   2.64		$   4.17		$   2.92		$   2.53		$   2.59		$   2.66

				Ave. Marketing Expenses (excl. personnel)/		$   166,172		$   146,248		$   78,515		$   127,867		$   92,090		$   168,020		$   117,637		$   96,533		$   56,802

				Ave. In-person Attendance		53,231		32,856		29,669		48,345		26,889		57,575		46,473		37,338		21,339

						78%		71%		69%		71%		71%		71%		72%		76%		75%

				Program Revenue/ Marketing Expenses (incl. personnel)		$   5.93		$   3.85		$   7.32		$   4.14		$   5.30		$   4.08		$   4.85		$   4.31		$   4.27

				Ave. Total Program Revenue/		$   1,265,815		$   787,764		$   829,822		$   745,380		$   1,618,126		$   965,141		$   789,809		$   549,916		$   324,827

				Ave. Marketing Expenses (incl. personnel)		$   213,556		$   204,544		$   113,423		$   180,232		$   305,385		$   236,493		$   162,786		$   127,492		$   76,095

				Program Revenue/ Marketing Expenses (excl. personnel)		$   7.62		$   5.39		$   10.57		$   5.83		$   7.48		$   5.74		$   6.71		$   5.70		$   5.72

				Ave. Total Program Revenue/		$   1,265,815		$   787,764		$   829,822		$   745,380		$   1,618,126		$   965,141		$   789,809		$   549,916		$   324,827

				Ave. Marketing Expenses (excl. personnel)		166,172		146,248		78,515		127,867		216,217		168,020		117,637		96,533		56,802

		COMMUNITY ENGAGEMENT		Total Touch Points (incl. virtual)/ Population		6.4%		8.7%		15.4%		14.5%		18.1%		23.6%		24.1%		16.6%		46.1%

				Ave. Total Touch Points (incl. virtual)/		176,207		98,442		149,963		106,953		147,803		112,096		134,686		52,952		46,232

				Ave. Population		2,769,345		1,133,190		975,284		737,470		816,216		475,193		559,093		318,284		100,300

				In-person Touch Points (in-person only)/ Population		2.0%		3.0%		3.1%		6.9%		6.5%		12.5%		8.5%		12.1%		22.0%

				Ave. Total Touch Points (in-person only)/		54,212		33,667		30,389		50,862		53,185		59,232		47,645		38,537		22,088

				Ave. Population		2,769,345		1,133,190		975,284		737,470		816,216		475,193		559,093		318,284		100,300

		PROGRAM ACTIVITY		Total Total Touch Points (in-person only)/Total Offerings		650		532		638		546		485		507		627		458		351

				Ave. Total Touch Points (in-person only)/		54,212		33,667		30,389		50,862		53,185		59,232		47,645		38,537		22,088

				Ave. Total Offerings		83		63		48		93		110		117		76		84		63

						4.4%		5.7%		12.3%		7.6%		11.6%		11.1%		15.6%		4.5%		24.1%
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								2017

		EARNED REVENUE		1		Unrestricted Earned Operating Revenue/Total Expenses (before depr.)		48.4%		0.4843973125

						Ave. Unrestricted Earned Operating Revenue/		$   1,092,725		$   1,163,120

						Ave. Total Expenses (before depreciation)		$   2,255,845

				2		Membership/Subscription Revenue/Total Expenses (before depr.)		6.9%		0.0692879909

						Ave. Membership/Subsc. Revenue		$   156,303		$   2,099,542

						Ave. Total Expenses (before depreciation)		$   2,255,845

				2		Program revenue/Total In-person Attendance		$   24.15		24.1516040662

						Ave. Program revenue/		$   927,811

						Ave. Total In-person Attendance		38,416

		MARKETING IMPACT		1		Marketing Expenses (incl. personnel)/Total In-person Attendance		$   3.47		3.467

						Ave. Marketing Expenses (incl. personnel)/		$   133,184

						Ave. In-person Attendance		38,416

				2		Marketing Expenses (excl. personnel)/Total In-person Attendance		$   3.12		$   0.35

						Ave. Marketing Expenses (excl. personnel)/		$   119,891

						Ave. In-person Attendance		38,416

				3		Program Revenue/ Marketing Expenses (incl. personnel)		$   6.97		6.966

						Ave. Total Program Revenue/		$   927,811

						Ave. Marketing Expenses (incl. personnel)		$   133,184

				4		Program Revenue/ Marketing Expenses (excl. personnel)		$   7.74

						Ave. Total Program Revenue/		$   927,811

						Ave. Marketing Expenses (excl. personnel)		119,891

		COMMUNITY ENGAGEMENT		1		Total Touch Points (incl. virtual)/ Population		4.6%		0.046

						Ave. Total Touch Points (incl. virtual)/		214,155		4,427,000

						Ave. Population		4,641,155

				2		Total Touch Points (in-person only)/ Population		0.9%

						Ave. Total Touch Points (in-person only)/		43,583		4,597,572

						Ave. Population		4,641,155

		PROGRAM ACTIVITY		1		Total Operating Revenue/
Total Offerings		$   27,718

						Ave. Operating Revenue/		$   2,388,832

						Ave. Total Offerings		86

				2		Total Total Touch Points (in-person only)/
Total Offerings		514

						Ave. Total Touch Points (in-person only)/		43,583

						Ave. Total Offerings		85
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		AREA		INDEX		2014		2015		2016		2017		2014-2017 change		2014-2017 change, adjusted for inflation

		EARNED REVENUE		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		49.1%		51.5%		47.9%		52.8%		3.7%						50.9%		48.5%		52.1%		47.2%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,136,007		$   1,234,502		$   1,207,333		$   1,311,024		15.4%		9.9%

				Ave. Total Expenses (before depreciation)		$   2,312,779		$   2,396,605		$   2,518,920		$   2,481,409		7.3%		2.2%

				Membership/Subscription Revenue/Total Expenses (before depr.)		8.3%		8.1%		8.0%		8.1%		-0.2%						91.7%		91.9%		92.0%		91.9%

				Ave. Membership/Subsc. Revenue		$   192,008		$   192,990		$   201,201		$   200,431		4.4%		-0.6%

				Ave. Total Expenses (before depreciation)		$   2,312,779		$   2,396,605		$   2,518,920		$   2,481,409		7.3%		2.2%

				Program revenue/Total In-person Attendance		$   19.58		$   20.30		$   21.48		$   21.13		7.9%		2.8%

				Ave. Program revenue/		$   909,515		$   945,054		$   994,732		$   1,000,761		10.0%		4.8%

				Ave. Total In-person Attendance		46,457		46,552		46,302		47,368		2.0%

		MARKETING IMPACT		Marketing Expenses (incl. personnel)/Total In-person Attendance		$   4.03		$   4.18		$   4.30		$   4.27		6.1%		1.0%

				Ave. Marketing Expenses (incl. personnel)/		$   187,003		$   194,630		$   199,152		$   202,243		8.1%		3.0%

				Ave. In-person Attendance		46,457		46,552		46,302		47,368		2.0%

				Marketing Expenses (excl. personnel)/Total In-person Attendance		$   2.95		$   3.07		$   3.16		$   3.09		5.0%		-0.0%

				Ave. Marketing Expenses (excl. personnel)/		$   136,952		$   143,134		$   146,433		$   146,601		7.0%		1.9%

				Ave. In-person Attendance		46,457		46,552		46,302		47,368		2.0%						$   1.08		$   1.11		$   1.14		$   1.17

				Program Revenue/ Marketing Expenses (including personnel)		$   4.86		$   4.86		$   4.99		$   4.95		1.7%

				Ave. Total Program Revenue/		$   909,515		$   945,054		$   994,732		$   1,000,761		10.0%		4.8%

				Ave. Marketing Expenses (incl. personnel)		$   187,003		$   194,630		$   199,152		$   202,243		8.1%		3.0%

				Program Revenue/ Marketing Expenses (excluding personnel)		$   6.64		$   6.60		$   6.79		$   6.83		2.8%

				Ave. Total Program Revenue/		$   909,515		$   945,054		$   994,732		$   1,000,761		10.0%		4.8%

				Ave. Marketing Expenses (excl. personnel)		136,952		$   143,134		$   146,433		$   146,601		7.0%		1.9%

		COMMUNITY ENGAGEMENT		Total Touch Points (incl. virtual)/ Population		9.1%		12.6%		14.1%		16.7%		7.6%

				Ave. Total Touch Points (incl. virtual)/		78,537		108,750		122,596		146,632		86.7%

				Ave. Population		859,404		864,061		869,986		876,189		2.0%

				Total Touch Points (in-person only)/ Population		5.5%		5.5%		5.5%		5.6%		0.0%

				Ave. Total Touch Points (in-person only)/		47,663		47,738		47,583		48,666		2.1%

				Ave. Population		859,404		864,061		869,986		876,189		2.0%

		PROGRAM ACTIVITY		Touch Points (in-person only)/
Total Offerings		515		504		630		583		13.2%

				Ave. In-person Touch Points/		47,163		49,294		54,605		53,163		12.7%

				Ave. Total In-person Offerings		92		98		87		91		-0.4%

						3.6%		7.1%		8.6%		11.2%





		



Earned Relational Revenue Index Trend



		



Unrest. Earned Revenue (less capital gains)/Total Expenses (less depreciation)

Unrestricted Earned Revenue Index Trend



		



Program Revenue per Attendee

Program Revenue per Attendee Index Trend



		



Program Revenue per Attendee

Marketing Expenses per Attendee

Revenue per Attendee Index and Response to Marketing Index Trends



		



Response to Direct Marketing Spend

Response to Marketing Efforts

Response to Marketing Index and Response to Direct Marketing Spend Index Trends
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Program Revenue/ Marketing Expenses (excluding personnel)

Program Revenue/ Marketing Expenses (including personnel)



		



Total Touch Points (in-person only)/ Population

Total Touch Points (incl. virtual)/ Population



		



Touch Points (in-person only)/
Total Offerings

People per Offering Index Trend



		Sector by Year Means for NCAR Report

		The MEANS Procedure

		year=2010

		Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		3112		859403.67		2650.45		3144247.63		2674464221

		TOTOFFRCD		3112		71.5970704		1		3321		222810.08

		DIRMKTG		3112		136952.38		0		15410366		426195795

		MKTTOT		3112		187003.4		15		21076431		581954588

		EXPNDPRCD		3112		2312779.01		1677		370915682		7197368270

		PHATTTOT		3112		46457.19		30		5248402		144574780

		ENGAGCD		3112		47663.42		68		5392624		148328556		0.0554610358		665.7174397137

		ENGAGTOT		3112		78536.77		68		21504338		244406415

		MEMSUBINC		3112		192007.81		0		32396682		597528313

		PRGREVCD		3112		909515.16		0		143145804		2830411167

		ERNNCAPCD		3112		1136007.38		98		233429086		3535254959

		OPUN		1893		1900505.95		1000		234034433		3597657771

		OPTOTOFFRCD		1893		68.5869287		1		3321		129835.06

		year=2011

		Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		3115		864060.58		2613.55		3157992.34		2691548708

		TOTOFFRCD		3115		72.542766		1		3154		225970.72

		DIRMKTG		3115		143133.85		34		16658067		445861935

		MKTTOT		3115		194630.06		34		22661475		606272625

		EXPNDPRCD		3115		2396605.13		1728		340886668		7465424988

		PHATTTOT		3115		46552.42		12		5686447		145010799

		ENGAGCD		3115		47738.08		44		5831591		148704123

		ENGAGTOT		3115		108750.22		44		22448044		338756949

		MEMSUBINC		3115		192990.37		-808		31905727		601165013

		PRGREVCD		3115		945053.74		0		155352567		2943842408

		ERNNCAPCD		3115		1234501.8		20		249262251		3845473107

		OPUN		2600		2300592.85		700		327382000		5981541413

		OPTOTOFFRCD		2600		70.0895058		1		3154		182232.72

		year=2012

		Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		3117		869985.77		2589.05		3184185.02		2711745643

		TOTOFFRCD		3117		72.6844405		1		3096		226557.4

		DIRMKTG		3117		146433.18		0		15154526		456432222

		MKTTOT		3117		199152.46		15		21409742		620758211

		EXPNDPRCD		3117		2518920		2202		454185597		7851473631

		PHATTTOT		3117		46301.6		43		6284738		144322086

		ENGAGCD		3117		47583.15		78		6460058		148316663

		ENGAGTOT		3117		122596.46		78		22540646		382133179

		MEMSUBINC		3117		201201.4		0		31807450		627144756

		PRGREVCD		3117		994731.61		0		165680450		3100578415

		ERNNCAPCD		3117		1207332.96		34		258992302		3763256830

		OPUN		2699		2353705.25		2041		364679828		6352650482

		OPTOTOFFRCD		2699		71.8612075		1		3096		193953.4

		year=2013

		Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		3118		876189.33		2562.85		3210342.04		2731958337

		TOTOFFRCD		3118		81.9934577		1		7361		255655.6

		DIRMKTG		3118		146601.01		20		14070931		457101954

		MKTTOT		3118		202243.27		20		20514907		630594505

		EXPNDPRCD		3118		2481409.43		1141		403538775		7737034594

		PHATTTOT		3118		47367.93		25		6208954		147693218

		ENGAGCD		3118		48665.67		53		6374104		151739545

		ENGAGTOT		3118		146631.94		53		27990796		457198397

		MEMSUBINC		3118		200431.3		0		31395982		624944786

		PRGREVCD		3118		1000761.41		0		164986327		3120374074

		ERNNCAPCD		3118		1311023.86		25		259950529		4087772407

		OPUN		2765		2631199.93		1612		573806729		7275267795

		OPTOTOFFRCD		2765		81.3495805		1		7361		224931.59





		

		TOTAL EARNED REVENUE INDEX		TOTAL EARNED REVENUE INDEX TRENDS, BY GEOGRAPHY 
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		New York-White Plains-Wayne, NY-NJ		46.3%		54.2%		46.2%		53.2%		6.9%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,966,681		$   2,286,562		$   2,110,159		$   2,272,504		15.6%		8.0%

				Ave. Total Expenses (before depreciation)		$   4,251,880		$   4,214,903		$   4,567,539		$   4,273,160		0.5%		-6.1%

				Los Angeles-Long Beach-Glendale, CA		51.6%		49.2%		47.5%		47.7%		-3.9%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,117,664		$   1,082,632		$   1,118,135		$   1,162,353		4.0%		-2.8%

				Ave. Total Expenses (before depreciation)		$   2,166,637		$   2,201,770		$   2,353,813		$   2,437,520		12.5%		5.1%

				Chicago-Naperville-Arlington Hgts, IL		55.6%		54.8%		48.9%		63.0%		7.4%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,113,138		$   1,274,736		$   1,078,894		$   1,475,199		32.5%		23.9%

				Ave. Total Expenses (before depreciation)		$   2,002,813		$   2,325,615		$   2,204,827		$   2,341,560		16.9%		9.3%

				San Francisco-Redwood City- South SF, CA		42.2%		46.2%		42.5%		43.3%		1.1%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,138,364		$   1,312,020		$   1,265,284		$   1,320,679		16.0%		8.4%

				Ave. Total Expenses (before depreciation)		$   2,699,852		$   2,841,911		$   2,975,470		$   3,052,682		13.1%		5.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA		57.8%		61.4%		54.8%		72.4%		14.7%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,826,735		$   3,305,102		$   3,131,280		$   3,765,299		33.2%		24.5%

				Ave. Total Expenses (before depreciation)		$   4,892,909		$   5,380,257		$   5,718,736		$   5,198,518		6.2%		-0.7%

				Larger Markets		49.4%		50.1%		49.5%		49.3%		-0.1%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,139,919		$   1,225,208		$   1,228,293		$   1,265,583		11.0%		3.8%

				Ave. Total Expenses (before depreciation)		$   2,306,439		$   2,443,683		$   2,480,659		$   2,567,089		11.3%		4.0%

				Medium Markets		48.8%		48.6%		47.5%		50.4%		1.7%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,166,409		$   1,190,163		$   1,238,899		$   1,291,831		10.8%		3.5%

				Ave. Total Expenses (before depreciation)		$   2,392,046		$   2,449,458		$   2,608,059		$   2,561,461		7.1%		0.1%

				Small Markets		50.0%		49.8%		50.4%		49.2%		-0.8%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   620,092		$   640,919		$   664,234		$   659,395		6.3%		-0.6%

				Ave. Total Expenses (before depreciation)		$   1,240,429		$   1,287,834		$   1,317,826		$   1,341,444		8.1%		1.1%

				Very Small Markets		51.2%		50.3%		52.0%		53.2%		2.0%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   460,796		$   478,851		$   514,304		$   537,082		16.6%		8.9%

				Ave. Total Expenses (before depreciation)		$   900,305		$   952,595		$   989,116		$   1,009,059		12.1%		4.7%

		RELATIONAL EARNED REVENUE INDEX		RELATIONAL EARNED REVENUE INDEX TRENDS, BY GEOGRAPHY
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Membership-Subscription Revenue/Total Expenses (before depr.)		New York-White Plains-Wayne, NY-NJ		5.9%		6.0%		5.8%		6.1%		0.3%

				Ave. Membership/Subsc. Revenue		$   248,953		$   252,710		$   267,161		$   262,019		5.2%		-1.6%

				Ave. Total Expenses (before depreciation)		$   4,251,880		$   4,214,903		$   4,567,539		$   4,273,160		0.5%		-6.1%

				Los Angeles-Long Beach-Glendale, CA		15.1%		13.6%		13.5%		13.3%		-1.7%

				Ave. Membership/Subsc. Revenue		$   326,421		$   298,579		$   318,572		$   325,123		-0.4%		-6.9%

				Ave. Total Expenses (before depreciation)		$   2,166,637		$   2,201,770		$   2,353,813		$   2,437,520		12.5%		5.1%

				Chicago-Naperville-Arlington Hgts, IL		9.3%		8.7%		8.6%		8.3%		-1.0%

				Ave. Membership/Subsc. Revenue		$   186,436		$   201,760		$   189,642		$   194,104		4.1%		-2.7%

				Ave. Total Expenses (before depreciation)		$   2,002,813		$   2,325,615		$   2,204,827		$   2,341,560		16.9%		9.3%

				San Francisco-Redwood City- South SF, CA		10.8%		10.4%		11.0%		10.4%		-0.4%

				Ave. Membership/Subsc. Revenue		$   292,171		$   295,806		$   327,464		$   318,289		8.9%		1.8%

				Ave. Total Expenses (before depreciation)		$   2,699,852		$   2,841,911		$   2,975,470		$   3,052,682		13.1%		5.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA		4.5%		4.5%		4.3%		5.0%		0.6%

				Ave. Membership/Subsc. Revenue		$   219,228		$   242,453		$   248,614		$   262,514		19.7%		11.9%

				Ave. Total Expenses (before depreciation)		$   4,892,909		$   5,380,257		$   5,718,736		$   5,198,518		6.2%		-0.7%

				Larger Markets		11.4%		10.5%		10.3%		10.2%		-1.2%

				Ave. Membership/Subsc. Revenue		$   263,053		$   257,275		$   255,940		$   262,768		-0.1%		-6.6%

				Ave. Total Expenses (before depreciation)		$   2,306,439		$   2,443,683		$   2,480,659		$   2,567,089		11.3%		4.0%

				Medium Markets		8.4%		8.3%		8.2%		8.2%		-0.1%

				Ave. Membership/Subsc. Revenue		$   200,348		$   203,372		$   215,058		$   210,806		5.2%		-1.7%

				Ave. Total Expenses (before depreciation)		$   2,392,046		$   2,449,458		$   2,608,059		$   2,561,461		7.1%		0.1%

				Small Markets		10.8%		10.1%		9.6%		9.4%		-1.4%

				Ave. Membership/Subsc. Revenue		$   134,051		$   129,647		$   127,168		$   126,102		-5.9%		-12.1%

				Ave. Total Expenses (before depreciation)		$   1,240,429		$   1,287,834		$   1,317,826		$   1,341,444		8.1%		1.1%

				Very Small Markets		7.2%		6.8%		7.1%		7.2%		-0.1%

				Ave. Membership/Subsc. Revenue		$   65,060		$   64,330		$   70,489		$   72,244		11.0%		3.8%

				Ave. Total Expenses (before depreciation)		$   900,305		$   952,595		$   989,116		$   1,009,059		12.1%		4.7%

		PROGRAM REVENUE PER ATTENDEE INDEX		PROGRAM REVENUE PER ATTENDEE TRENDS, BY GEOGRAPHY
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Program revenue/Total In-person Attendance		New York-White Plains-Wayne, NY-NJ		$   21.89		$   23.84		$   24.21		$   24.11		10.2%		3.0%

				Ave. Program revenue/		$   1,512,174		$   1,556,089		$   1,636,746		$   1,584,298		4.8%		-2.1%

				Ave. Total In-person Attendance		69,086		65,259		67,608		65,699		-4.9%

				Los Angeles-Long Beach-Glendale, CA		$   31.01		$   31.15		$   32.21		$   29.66		-4.3%		-10.6%

				Ave. Program revenue/		$   961,908		$   922,695		$   980,026		$   1,006,494		4.6%		-2.2%

				Ave. Total In-person Attendance		31,021		29,617		30,424		33,929		9.4%

				Chicago-Naperville-Arlington Hgts, IL		$   24.43		$   28.86		$   32.32		$   31.91		30.6%		22.1%

				Ave. Program revenue/		$   1,008,232		$   1,044,626		$   1,106,585		$   1,137,661		12.8%		5.5%

				Ave. Total In-person Attendance		41,266		36,194		34,241		35,655		-13.6%

				San Francisco-Redwood City- South SF, CA		$   17.78		$   17.56		$   17.95		$   16.36		-8.0%		-14.0%

				Ave. Program revenue/		$   935,793		$   1,087,437		$   1,036,411		$   1,056,117		12.9%		5.5%

				Ave. Total In-person Attendance		52,628		61,932		57,748		64,573		22.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA		$   41.50		$   47.33		$   46.56		$   43.58		5.0%		-1.9%

				Ave. Program revenue/		$   2,103,264		$   2,496,119		$   2,427,948		$   2,580,389		22.7%		14.7%

				Ave. Total In-person Attendance		50,675		52,735		52,149		59,204		16.8%

				Larger Markets		$   14.40		$   14.56		$   15.80		$   16.19		12.4%		5.1%

				Ave. Program revenue/		$   932,886		$   964,756		$   1,011,578		$   1,044,669		12.0%		4.7%

				Ave. Total In-person Attendance		64,764		66,260		64,031		64,509		-0.4%

				Medium Markets		$   17.35		$   17.05		$   18.72		$   18.38		5.9%		-1.0%

				Ave. Program revenue/		$   907,813		$   925,811		$   1,006,158		$   1,015,768		11.9%		4.6%

				Ave. Total In-person Attendance		52,314		54,297		53,747		55,265		5.6%

				Small Markets		$   14.08		$   13.85		$   14.31		$   13.85		-1.6%		-8.1%

				Ave. Program revenue/		$   523,415		$   545,086		$   570,001		$   554,959		6.0%		-0.9%

				Ave. Total In-person Attendance		37,169		39,346		39,843		40,061		7.8%

				Very Small Markets		$   15.79		$   16.78		$   17.89		$   18.09		14.6%		7.1%

				Ave. Program revenue/		$   371,516		$   383,628		$   408,238		$   416,390		12.1%		4.7%

				Ave. Total In-person Attendance		23,525		22,859		22,818		23,015		-2.2%
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		RESPONSE TO MARKETING EFFORTS				2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation

		Total Marketing Expenses/Total In-person Attendance		New York-White Plains-Wayne, NY-NJ

		RESPONSE TO DIRECT MARKETING SPEND		Ave. Total Marketing Expenses  (staff & non-staff)/		$   254,076		$   3.68		$   263,004		$   4.03		$   272,937		$   4.04		$   269,714		$   4.11		6.2%		11.6%		-0.8%

		Direct Marketing Expenses/Total In-person Attendance		Ave. Direct Marketing Expenses (non-staff only/		$   200,427		$   2.90		$   207,564		$   3.18		$   214,486		$   3.17		$   209,664		$   3.19		4.6%		10.0%		-2.2%

				Ave. Total In-person Attendance		69,086				65,259				67,608				65,699				-4.9%

				Los Angeles-Long Beach-Glendale, CA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   243,109		$   7.84		$   253,829		$   8.57		$   255,140		$   8.39		$   261,534		$   7.71		7.6%		-1.6%		0.5%

				Ave. Direct Marketing Expenses (non-staff only/		$   180,987		$   5.83		$   190,193		$   6.42		$   185,600		$   6.10		$   186,211		$   5.49		2.9%		-5.9%		-3.8%

				Ave. Total In-person Attendance		31,021				29,617				30,424				33,929				9.4%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   130,833		$   3.17		$   134,917		$   3.73		$   140,837		$   4.11		$   149,653		$   4.20		14.4%		32.4%		6.9%

				Ave. Direct Marketing Expenses (non-staff only/		$   95,092		$   2.30		$   94,351		$   2.61		$   98,458		$   2.88		$   101,670		$   2.85		6.9%		23.7%		-0.1%

				Ave. Total In-person Attendance		41,266				36,194				34,241				35,655				-13.6%

				San Francisco-Redwood City- South SF, CA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   226,051		$   4.30		$   223,335		$   3.61		$   226,662		$   3.92		$   243,255		$   3.77		7.6%		-12.3%		0.6%

				Ave. Direct Marketing Expenses (non-staff only/		$   167,893		$   3.19		$   161,320		$   2.60		$   162,429		$   2.81		$   175,644		$   2.72		4.6%		-14.7%		-2.2%

				Ave. Total In-person Attendance		52,628				61,932				57,748				64,573				22.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   481,974		$   9.51		$   517,983		$   9.82		$   495,643		$   9.50		$   500,335		$   8.45		3.8%		-11.1%		-3.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   296,947		$   5.86		$   324,001		$   6.14		$   344,867		$   6.61		$   340,502		$   5.75		14.7%		-1.9%		7.2%

				Ave. Total In-person Attendance		50,675				52,735				52,149				59,204				16.8%

				Larger Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   265,842		$   4.10		$   269,314		$   4.06		$   282,244		$   4.41		$   286,152		$   4.44		7.6%		8.1%		0.6%

				Ave. Direct Marketing Expenses (non-staff only/		$   189,276		$   2.92		$   194,137		$   2.93		$   200,336		$   3.13		$   196,534		$   3.05		3.8%		4.2%		-3.0%

				Ave. Total In-person Attendance		64,764				66,260				64,031				64,509				-0.4%

				Medium Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   192,975		$   3.69		$   203,250		$   3.74		$   207,290		$   3.86		$   207,227		$   3.75		7.4%		1.7%		0.4%

				Ave. Direct Marketing Expenses (non-staff only/		$   136,632		$   2.61		$   147,225		$   2.71		$   149,473		$   2.78		$   147,440		$   2.67		7.9%		2.1%		0.9%

				Ave. Total In-person Attendance		52,314				54,297				53,747				55,265				5.6%

				Small Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   127,233		$   3.42		$   138,105		$   3.51		$   140,877		$   3.54		$   143,342		$   3.58		12.7%		4.5%		5.3%

				Ave. Direct Marketing Expenses (non-staff only/		$   94,145		$   2.53		$   102,078		$   2.59		$   104,970		$   2.63		$   107,439		$   2.68		14.1%		5.9%		6.7%

				Ave. Total In-person Attendance		37,169				39,346				39,843				40,061				7.8%

				Very Small Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   89,086		$   3.79		$   91,172		$   3.99		$   94,392		$   4.14		$   99,759		$   4.33		12.0%		14.5%		4.7%

				Ave. Direct Marketing Expenses (non-staff only/		$   67,673		$   2.88		$   69,108		$   3.02		$   71,094		$   3.12		$   74,258		$   3.23		9.7%		12.2%		2.6%

				Ave. Total In-person Attendance		23,525				22,859				22,818				23,015				-2.2%

		RETURN ON MARKETING EFFORTS				2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation

		Total Program Revenue/Total Marketing Expenses		New York-White Plains-Wayne, NY-NJ

		RETURN ON DIRECT MARKETING SPEND		Ave. Program Revenue/		$   1,512,174				$   1,556,089				$   1,636,746				$   1,584,298				4.8%				-2.1%

		Total Program Revenue/Direct Marketing Expenses		Ave. Direct Marketing Expenses (non-staff only)		$   200,427		$   7.54		$   207,564		$   7.50		$   214,486		$   7.63		$   209,664		$   7.56		4.6%		0.2%		-2.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   254,076		$   5.95		$   263,004		$   5.92		$   272,937		$   6.00		$   269,714		$   5.87		6.2%		-1.3%		-0.8%

				Los Angeles-Long Beach-Glendale, CA

				Ave. Program Revenue/		$   961,908				$   922,695				$   980,026				$   1,006,494				4.6%				-2.2%

				Ave. Direct Marketing Expenses (non-staff only)		$   180,987		$   5.31		$   190,193		$   4.85		$   185,600		$   5.28		$   186,211		$   5.41		2.9%		1.7%		-3.8%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   243,109		$   3.96		$   253,829		$   3.64		$   255,140		$   3.84		$   261,534		$   3.85		7.6%		-2.7%		0.5%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. Program Revenue/		$   1,008,232				$   1,044,626				$   1,106,585				$   1,137,661				12.8%				5.5%

				Ave. Direct Marketing Expenses (non-staff only)		$   95,092		$   10.60		$   94,351		$   11.07		$   98,458		$   11.24		$   101,670		$   11.19		6.9%		5.5%		-0.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   130,833		$   7.71		$   134,917		$   7.74		$   140,837		$   7.86		$   149,653		$   7.60		14.4%		-1.4%		6.9%

				San Francisco-Redwood City- South SF, CA

				Ave. Program Revenue/		$   935,793				$   1,087,437				$   1,036,411				$   1,056,117				12.9%				5.5%

				Ave. Direct Marketing Expenses (non-staff only)		$   167,893		$   5.57		$   161,320		$   6.74		$   162,429		$   6.38		$   175,644		$   6.01		4.6%		7.9%		-2.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   226,051		$   4.14		$   223,335		$   4.87		$   226,662		$   4.57		$   243,255		$   4.34		7.6%		4.9%		0.6%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. Program Revenue/		$   2,103,264				$   2,496,119				$   2,427,948				$   2,580,389				22.7%				14.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   296,947		$   7.08		$   324,001		$   7.70		$   344,867		$   7.04		$   340,502		$   7.58		14.7%		7.0%		7.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   481,974		$   4.36		$   517,983		$   4.82		$   495,643		$   4.90		$   500,335		$   5.16		3.8%		18.2%		-3.0%

				Larger Markets

				Ave. Program Revenue/		$   932,886				$   964,756				$   1,011,578				$   1,044,669				12.0%				4.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   189,276		$   4.93		$   194,137		$   4.97		$   200,336		$   5.05		$   196,534		$   5.32		3.8%		7.8%		-3.0%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   265,842		$   3.51		$   269,314		$   3.58		$   282,244		$   3.58		$   286,152		$   3.65		7.6%		4.0%		0.6%

				Medium Markets

				Ave. Program Revenue/		$   907,813				$   925,811				$   1,006,158				$   1,015,768				11.9%				4.6%

				Ave. Direct Marketing Expenses (non-staff only)		$   136,632		$   6.64		$   147,225		$   6.29		$   149,473		$   6.73		$   147,440		$   6.89		7.9%		3.7%		0.9%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   192,975		$   4.70		$   203,250		$   4.56		$   207,290		$   4.85		$   207,227		$   4.90		7.4%		4.2%		0.4%

				Small Markets

				Ave. Program Revenue/		$   523,415				$   545,086				$   570,001				$   554,959				6.0%				-0.9%

				Ave. Direct Marketing Expenses (non-staff only)		$   94,145		$   5.56		$   102,078		$   5.34		$   104,970		$   5.43		$   107,439		$   5.17		14.1%		-7.1%		6.7%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   127,233		$   4.11		$   138,105		$   3.95		$   140,877		$   4.05		$   143,342		$   3.87		12.7%		-5.9%		5.3%

				Very Small Markets

				Ave. Program Revenue/		$   371,516				$   383,628				$   408,238				$   416,390				12.1%				4.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   67,673		$   5.49		$   69,108		$   5.55		$   71,094		$   5.74		$   74,258		$   5.61		9.7%		2.1%		2.6%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   89,086		$   4.17		$   91,172		$   4.21		$   94,392		$   4.32		$   99,759		$   4.17		12.0%		0.1%		4.7%

		RESPONSE TO MARKETING EFFORTS		RESPONSE TO MARKETING EFFORTS INDEX AND RESPONSE TO DIRECT MARKETING SPEND TRENDS, BY GEOGRAPHIC MARKET CLUSTER
(3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation		2010-2013 index change, adjusted for inflation

		Total Marketing Expenses/Total In-person Attendance		New York-White Plains-Wayne, NY-NJ

		RESPONSE TO DIRECT MARKETING SPEND		Ave. Total Marketing Expenses  (staff & non-staff)/		$   254,076		$   3.68		$   263,004		$   4.03		$   272,937		$   4.04		$   269,714		$   4.11		6.2%		11.6%		-0.8%		4.3%

		Direct Marketing Expenses/Total In-person Attendance		Ave. Direct Marketing Expenses (non-staff only/		$   200,427		$   2.90		$   207,564		$   3.18		$   214,486		$   3.17		$   209,664		$   3.19		4.6%		10.0%		-2.2%		2.8%

								$   0.78				$   0.85				$   0.86				$   0.91

				Ave. Total In-person Attendance		69,086				65,259				67,608				65,699				-4.9%

				Los Angeles-Long Beach-Glendale, CA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   243,109		$   7.84		$   253,829		$   8.57		$   255,140		$   8.39		$   261,534		$   7.71		7.6%		-1.6%		0.5%		-8.1%

				Ave. Direct Marketing Expenses (non-staff only/		$   180,987		$   5.83		$   190,193		$   6.42		$   185,600		$   6.10		$   186,211		$   5.49		2.9%		-5.9%		-3.8%		-12.1%

								$   2.00				$   2.15				$   2.29				$   2.22

				Ave. Total In-person Attendance		31,021				29,617				30,424				33,929				9.4%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   130,833		$   3.17		$   134,917		$   3.73		$   140,837		$   4.11		$   149,653		$   4.20		14.4%		32.4%		6.9%		23.7%

				Ave. Direct Marketing Expenses (non-staff only/		$   95,092		$   2.30		$   94,351		$   2.61		$   98,458		$   2.88		$   101,670		$   2.85		6.9%		23.7%		-0.1%		15.6%

								$   0.87				$   1.12				$   1.24				$   1.35

				Ave. Total In-person Attendance		41,266				36,194				34,241				35,655				-13.6%

				San Francisco-Redwood City- South SF, CA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   226,051		$   4.30		$   223,335		$   3.61		$   226,662		$   3.92		$   243,255		$   3.77		7.6%		-12.3%		0.6%		-18.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   167,893		$   3.19		$   161,320		$   2.60		$   162,429		$   2.81		$   175,644		$   2.72		4.6%		-14.7%		-2.2%		-20.3%

								$   1.11				$   1.00				$   1.11				$   1.05

				Ave. Total In-person Attendance		52,628				61,932				57,748				64,573				22.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   481,974		$   9.51		$   517,983		$   9.82		$   495,643		$   9.50		$   500,335		$   8.45		3.8%		-11.1%		-3.0%		-17.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   296,947		$   5.86		$   324,001		$   6.14		$   344,867		$   6.61		$   340,502		$   5.75		14.7%		-1.9%		7.2%		-8.3%

								$   3.65				$   3.68				$   2.89				$   2.70

				Ave. Total In-person Attendance		50,675				52,735				52,149				59,204				16.8%

				Larger Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   265,842		$   4.10		$   269,314		$   4.06		$   282,244		$   4.41		$   286,152		$   4.44		7.6%		8.1%		0.6%		1.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   189,276		$   2.92		$   194,137		$   2.93		$   200,336		$   3.13		$   196,534		$   3.05		3.8%		4.2%		-3.0%		-2.6%

								$   1.18				$   1.13				$   1.28				$   1.39

				Ave. Total In-person Attendance		64,764				66,260				64,031				64,509				-0.4%

				Medium Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   192,975		$   3.69		$   203,250		$   3.74		$   207,290		$   3.86		$   207,227		$   3.75		7.4%		1.7%		0.4%		-5.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   136,632		$   2.61		$   147,225		$   2.71		$   149,473		$   2.78		$   147,440		$   2.67		7.9%		2.1%		0.9%		-4.5%

								$   1.08				$   1.03				$   1.08				$   1.08

				Ave. Total In-person Attendance		52,314				54,297				53,747				55,265				5.6%

				Small Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   127,233		$   3.42		$   138,105		$   3.51		$   140,877		$   3.54		$   143,342		$   3.58		12.7%		4.5%		5.3%		-2.3%

				Ave. Direct Marketing Expenses (non-staff only/		$   94,145		$   2.53		$   102,078		$   2.59		$   104,970		$   2.63		$   107,439		$   2.68		14.1%		5.9%		6.7%		-1.0%

								$   0.89				$   0.92				$   0.90				$   0.90

				Ave. Total In-person Attendance		37,169				39,346				39,843				40,061				7.8%

				Very Small Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   89,086		$   3.79		$   91,172		$   3.99		$   94,392		$   4.14		$   99,759		$   4.33		12.0%		14.5%		4.7%		7.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   67,673		$   2.88		$   69,108		$   3.02		$   71,094		$   3.12		$   74,258		$   3.23		9.7%		12.2%		2.6%		4.8%

								$   0.91				$   0.97				$   1.02				$   1.11

				Ave. Total In-person Attendance		23,525				22,859				22,818				23,015				-2.2%

		RETURN ON MARKETING EFFORTS		RETURN ON DIRECT MARKETING SPEND INDEX AND
RETURN ON MARKETING EFFORTS, BY GEOGRAPHIC MARKET CLUSTER (3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation

		Total Program Revenue/Total Marketing Expenses		New York-White Plains-Wayne, NY-NJ

		RETURN ON DIRECT MARKETING SPEND		Ave. Program Revenue/		$   1,512,174				$   1,556,089				$   1,636,746				$   1,584,298				4.8%				-2.1%

		Total Program Revenue/Direct Marketing Expenses		Ave. Direct Marketing Expenses (non-staff only)		$   200,427		$   7.54		$   207,564		$   7.50		$   214,486		$   7.63		$   209,664		$   7.56		4.6%		0.2%		-2.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   254,076		$   5.95		$   263,004		$   5.92		$   272,937		$   6.00		$   269,714		$   5.87		6.2%		-1.3%		-0.8%

				Los Angeles-Long Beach-Glendale, CA

				Ave. Program Revenue/		$   961,908				$   922,695				$   980,026				$   1,006,494				4.6%				-2.2%

				Ave. Direct Marketing Expenses (non-staff only)		$   180,987		$   5.31		$   190,193		$   4.85		$   185,600		$   5.28		$   186,211		$   5.41		2.9%		1.7%		-3.8%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   243,109		$   3.96		$   253,829		$   3.64		$   255,140		$   3.84		$   261,534		$   3.85		7.6%		-2.7%		0.5%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. Program Revenue/		$   1,008,232				$   1,044,626				$   1,106,585				$   1,137,661				12.8%				5.5%

				Ave. Direct Marketing Expenses (non-staff only)		$   95,092		$   10.60		$   94,351		$   11.07		$   98,458		$   11.24		$   101,670		$   11.19		6.9%		5.5%		-0.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   130,833		$   7.71		$   134,917		$   7.74		$   140,837		$   7.86		$   149,653		$   7.60		14.4%		-1.4%		6.9%

				San Francisco-Redwood City- South SF, CA

				Ave. Program Revenue/		$   935,793				$   1,087,437				$   1,036,411				$   1,056,117				12.9%				5.5%

				Ave. Direct Marketing Expenses (non-staff only)		$   167,893		$   5.57		$   161,320		$   6.74		$   162,429		$   6.38		$   175,644		$   6.01		4.6%		7.9%		-2.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   226,051		$   4.14		$   223,335		$   4.87		$   226,662		$   4.57		$   243,255		$   4.34		7.6%		4.9%		0.6%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. Program Revenue/		$   2,103,264				$   2,496,119				$   2,427,948				$   2,580,389				22.7%				14.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   296,947		$   7.08		$   324,001		$   7.70		$   344,867		$   7.04		$   340,502		$   7.58		14.7%		7.0%		7.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   481,974		$   4.36		$   517,983		$   4.82		$   495,643		$   4.90		$   500,335		$   5.16		3.8%		18.2%		-3.0%

				Larger Markets

				Ave. Program Revenue/		$   932,886				$   964,756				$   1,011,578				$   1,044,669				12.0%				4.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   189,276		$   4.93		$   194,137		$   4.97		$   200,336		$   5.05		$   196,534		$   5.32		3.8%		7.8%		-3.0%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   265,842		$   3.51		$   269,314		$   3.58		$   282,244		$   3.58		$   286,152		$   3.65		7.6%		4.0%		0.6%

				Medium Markets

				Ave. Program Revenue/		$   907,813				$   925,811				$   1,006,158				$   1,015,768				11.9%				4.6%

				Ave. Direct Marketing Expenses (non-staff only)		$   136,632		$   6.64		$   147,225		$   6.29		$   149,473		$   6.73		$   147,440		$   6.89		7.9%		3.7%		0.9%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   192,975		$   4.70		$   203,250		$   4.56		$   207,290		$   4.85		$   207,227		$   4.90		7.4%		4.2%		0.4%

				Small Markets

				Ave. Program Revenue/		$   523,415				$   545,086				$   570,001				$   554,959				6.0%				-0.9%

				Ave. Direct Marketing Expenses (non-staff only)		$   94,145		$   5.56		$   102,078		$   5.34		$   104,970		$   5.43		$   107,439		$   5.17		14.1%		-7.1%		6.7%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   127,233		$   4.11		$   138,105		$   3.95		$   140,877		$   4.05		$   143,342		$   3.87		12.7%		-5.9%		5.3%

				Very Small Markets

				Ave. Program Revenue/		$   371,516				$   383,628				$   408,238				$   416,390				12.1%				4.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   67,673		$   5.49		$   69,108		$   5.55		$   71,094		$   5.74		$   74,258		$   5.61		9.7%		2.1%		2.6%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   89,086		$   4.17		$   91,172		$   4.21		$   94,392		$   4.32		$   99,759		$   4.17		12.0%		0.1%		4.7%
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		IN-PERSON ENGAGEMENT		IN-PERSON ENGAGEMENT TREND AND
TOTAL ENGAGEMENT TREND, BY GEOGRAPHIC MARKET CLUSTER (3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Population		New York-White Plains-Wayne, NY-NJ

		TOTAL ENGAGEMENT		Ave. In-person Touch Points/		70,283		2.6%		66,484		2.4%		68,896		2.5%		66,948		2.4%		-4.7%		-6.9%

		Total Touch Points/Total Population		Ave. Total Touch Points (in-person and virtual)/		114,063		4.2%		151,356		5.6%		232,436		8.5%		233,530		8.5%		104.7%		100.2%

				Ave. Population		2,702,044				2,717,349				2,739,164				2,763,312				2.3%

				Los Angeles-Long Beach-Glendale, CA

				Ave. In-person Touch Points/		31,621		2.8%		30,225		2.7%		31,069		2.8%		34,551		3.1%		9.3%		8.0%

				Ave. Total Touch Points (in-person and virtual)/		88,639		8.0%		103,914		9.3%		133,438		11.9%		131,699		11.7%		48.6%		46.8%

				Ave. Population		1,111,438				1,113,030				1,119,048				1,124,640				1.2%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. In-person Touch Points/		42,070		4.4%		36,968		3.9%		35,122		3.7%		36,574		3.8%		-13.1%		-14.1%

				Ave. Total Touch Points (in-person and virtual)/		61,763		6.5%		183,034		19.2%		210,326		21.9%		198,872		20.7%		222.0%		218.2%

				Ave. Population		950,231				952,473				959,363				961,583				1.2%

				San Francisco-Redwood City- South SF, CA

				Ave. In-person Touch Points/		54,015		7.4%		63,430		8.6%		59,235		7.9%		66,182		8.7%		22.5%		18.2%

				Ave. Total Touch Points (in-person and virtual)/		64,641		8.8%		111,560		15.1%		124,192		16.6%		144,694		19.1%		123.8%		116.0%

				Ave. Population		732,318				740,365				749,579				758,850				3.6%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. In-person Touch Points/		52,542		6.8%		54,630		7.0%		53,940		6.8%		60,876		7.5%		15.9%		10.0%

				Ave. Total Touch Points (in-person and virtual)/		452,205		58.6%		467,766		59.7%		258,919		32.5%		192,685		23.7%		-57.4%		-59.6%

				Ave. Population		771,234				782,997				796,721				812,633				5.4%

				Larger Markets

				Ave. In-person Touch Points/		67,813		15.1%		67,891		15.0%		66,505		14.6%		67,148		14.6%		-1.0%		-3.5%

				Ave. Total Touch Points (in-person and virtual)/		106,852		23.9%		111,726		24.7%		112,775		24.8%		125,901		27.4%		17.8%		14.8%

				Ave. Population		447,831				451,443				455,622				459,460				2.6%

				Medium Markets

				Ave. In-person Touch Points/		53,563		9.5%		55,756		9.9%		55,275		9.7%		56,803		9.9%		6.0%		4.2%

				Ave. Total Touch Points (in-person and virtual)/		73,385		13.0%		92,706		16.4%		102,307		18.0%		181,040		31.6%		146.7%		142.3%

				Ave. Population		562,599				565,184				568,646				572,740				1.8%

				Small Markets

				Ave. In-person Touch Points/		38,295		12.0%		40,540		12.6%		41,024		12.6%		41,188		12.6%		7.6%		5.6%

				Ave. Total Touch Points (in-person and virtual)/		43,982		13.7%		59,865		18.5%		58,563		17.9%		59,667		18.3%		35.7%		33.2%

				Ave. Population		320,201				322,867				326,388				326,037				1.8%

				Very Small Markets

				Ave. In-person Touch Points/		24,421		23.3%		23,685		22.5%		23,694		22.4%		23,945		22.6%		-2.0%		-2.8%

				Ave. Total Touch Points (in-person and virtual)/		26,905		25.6%		38,842		36.9%		31,726		30.0%		45,123		42.6%		67.7%		66.3%

				Ave. Population		104,978				105,360				105,643				105,863				0.8%

		IN-PERSON ENGAGEMENT				2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Population		New York-White Plains-Wayne, NY-NJ

		TOTAL ENGAGEMENT		Ave. In-person Touch Points/		70,283		2.6%		66,484		2.4%		68,896		2.5%		66,948		2.4%		-4.7%		-6.9%

								1.6%				3.1%				6.0%				6.0%

		Total Touch Points/Total Population		Ave. Total Touch Points (in-person and virtual)/		114,063		4.2%		151,356		5.6%		232,436		8.5%		233,530		8.5%		104.7%		100.2%

				Ave. Population		2,702,044				2,717,349				2,739,164				2,763,312				2.3%

				Los Angeles-Long Beach-Glendale, CA

				Ave. In-person Touch Points/		31,621		2.8%		30,225		2.7%		31,069		2.8%		34,551		3.1%		9.3%		8.0%

								5.1%				6.6%				9.1%				8.6%

				Ave. Total Touch Points (in-person and virtual)/		88,639		8.0%		103,914		9.3%		133,438		11.9%		131,699		11.7%		48.6%		46.8%

				Ave. Population		1,111,438				1,113,030				1,119,048				1,124,640				1.2%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. In-person Touch Points/		42,070		4.4%		36,968		3.9%		35,122		3.7%		36,574		3.8%		-13.1%		-14.1%

								2.1%				15.3%				18.3%				16.9%

				Ave. Total Touch Points (in-person and virtual)/		61,763		6.5%		183,034		19.2%		210,326		21.9%		198,872		20.7%		222.0%		218.2%

				Ave. Population		950,231				952,473				959,363				961,583				1.2%

				San Francisco-Redwood City- South SF, CA

				Ave. In-person Touch Points/		54,015		7.4%		63,430		8.6%		59,235		7.9%		66,182		8.7%		22.5%		18.2%

								1.5%				6.5%				8.7%				10.3%

				Ave. Total Touch Points (in-person and virtual)/		64,641		8.8%		111,560		15.1%		124,192		16.6%		144,694		19.1%		123.8%		116.0%

				Ave. Population		732,318				740,365				749,579				758,850				3.6%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. In-person Touch Points/		52,542		6.8%		54,630		7.0%		53,940		6.8%		60,876		7.5%		15.9%		10.0%

								51.8%				52.8%				25.7%				16.2%

				Ave. Total Touch Points (in-person and virtual)/		452,205		58.6%		467,766		59.7%		258,919		32.5%		192,685		23.7%		-57.4%		-59.6%

				Ave. Population		771,234				782,997				796,721				812,633				5.4%

				Larger Markets

				Ave. In-person Touch Points/		67,813		15.1%		67,891		15.0%		66,505		14.6%		67,148		14.6%		-1.0%		-3.5%

								8.7%				9.7%				10.2%				12.8%

				Ave. Total Touch Points (in-person and virtual)/		106,852		23.9%		111,726		24.7%		112,775		24.8%		125,901		27.4%		17.8%		14.8%

				Ave. Population		447,831				451,443				455,622				459,460				2.6%

				Medium Markets

				Ave. In-person Touch Points/		53,563		9.5%		55,756		9.9%		55,275		9.7%		56,803		9.9%		6.0%		4.2%

								3.5%				6.5%				8.3%				21.7%

				Ave. Total Touch Points (in-person and virtual)/		73,385		13.0%		92,706		16.4%		102,307		18.0%		181,040		31.6%		146.7%		142.3%

				Ave. Population		562,599				565,184				568,646				572,740				1.8%

				Small Markets

				Ave. In-person Touch Points/		38,295		12.0%		40,540		12.6%		41,024		12.6%		41,188		12.6%		7.6%		5.6%

								1.8%				6.0%				5.4%				5.7%

				Ave. Total Touch Points (in-person and virtual)/		43,982		13.7%		59,865		18.5%		58,563		17.9%		59,667		18.3%		35.7%		33.2%

				Ave. Population		320,201				322,867				326,388				326,037				1.8%

				Very Small Markets

				Ave. In-person Touch Points/		24,421		23.3%		23,685		22.5%		23,694		22.4%		23,945		22.6%		-2.0%		-2.8%

								2.4%				14.4%				7.6%				20.0%

				Ave. Total Touch Points (in-person and virtual)/		26,905		25.6%		38,842		36.9%		31,726		30.0%		45,123		42.6%		67.7%		66.3%

				Ave. Population		104,978				105,360				105,643				105,863				0.8%
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		REVENUE PER OFFERING				2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		Total Operating Revenue/Total Offerings (in-person only)		New York-White Plains-Wayne, NY-NJ

				Ave. Operating Revenue/		$   1,742,121		$   23,596		$   4,077,007		$   57,895		$   4,295,869		$   60,336		$   4,849,124		$   51,957		178.3%		120.2%

				Ave. Total Offerings		74				70				71				93				26.4%

				Los Angeles-Long Beach-Glendale, CA

				Ave. Operating Revenue/		$   1,955,784		$   46,892		$   2,256,795		$   45,467		$   2,241,888		$   45,571		$   2,429,653		$   39,188		24.2%		-16.4%

				Ave. Total Offerings		42				50				49				62				48.7%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. Operating Revenue/		$   2,085,835		$   35,369		$   2,229,958		$   41,191		$   2,074,084		$   40,374		$   2,312,518		$   46,528		10.9%		31.5%

				Ave. Total Offerings		59				54				51				50				-15.7%

				San Francisco-Redwood City- South SF, CA

				Ave. Operating Revenue/		$   1,836,248		$   21,850		$   2,697,521		$   33,554		$   2,333,515		$   35,470		$   2,525,301		$   33,292		37.5%		52.4%

				Ave. Total Offerings		84				80				66				76				-9.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. Operating Revenue/		$   6,066,468		$   70,632		$   2,882,442		$   36,805		$   5,931,803		$   56,369		$   6,710,827		$   53,872		10.6%		-23.7%

				Ave. Total Offerings		86				78				105				125				45.0%

				Larger Markets

				Ave. Operating Revenue/		$   2,491,414		$   34,172		$   2,479,462		$   29,957		$   2,510,528		$   25,225		$   2,660,484		$   24,446		6.8%		-28.5%

				Ave. Total Offerings		73				83				100				109				49.3%

				Medium Markets

				Ave. Operating Revenue/		$   2,262,398		$   28,405		$   2,334,256		$   30,080		$   2,215,369		$   28,493		$   2,530,651		$   29,672		11.9%		4.5%

				Ave. Total Offerings		80				78				78				85				7.1%

				Small Markets

				Ave. Operating Revenue/		$   1,220,552		$   21,481		$   1,242,114		$   16,602		$   1,248,421		$   15,008		$   1,350,687		$   13,780		10.7%		-35.8%

				Ave. Total Offerings		57				75				83				98				72.5%

				Very Small Markets

				Ave. Operating Revenue/		$   929,345		$   14,561		$   1,030,394		$   16,298		$   1,065,772		$   16,569		$   1,176,401		$   17,599		26.6%		20.9%

				Ave. Total Offerings		64				63				64				67				4.7%

		PEOPLE PER OFFERING		PEOPLE PER OFFERING INDEX TREND, BY GEOGRAPHIC MARKET CLUSTER
(3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Offerings (in-person only)		New York-White Plains-Wayne, NY-NJ

				Ave. In-person Touch Points/		70,283		930		66,484		908		68,896		964		66,948		721		-4.7%		-22.5%

				Ave. Total Offerings		76				73				71				93				22.9%

				Los Angeles-Long Beach-Glendale, CA

				Ave. In-person Touch Points/		31,621		671		30,225		576		31,069		578		34,551		521		9.3%		-22.4%

				Ave. Total Offerings		47				52				54				66				40.8%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. In-person Touch Points/		42,070		839		36,968		709		35,122		693		36,574		704		-13.1%		-16.1%

				Ave. Total Offerings		50				52				51				52				3.6%

				San Francisco-Redwood City- South SF, CA

				Ave. In-person Touch Points/		54,015		674		63,430		793		59,235		817		66,182		778		22.5%		15.4%

				Ave. Total Offerings		80				80				73				85				6.2%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. In-person Touch Points/		52,542		547		54,630		555		53,940		534		60,876		511		15.9%		-6.5%

				Ave. Total Offerings		96				98				101				119				23.9%

				Larger Markets

				Ave. In-person Touch Points/		67,813		915		67,891		827		66,505		680		67,148		621		-1.0%		-32.1%

				Ave. Total Offerings		74				82				98				108				45.9%

				Medium Markets

				Ave. In-person Touch Points/		53,563		650		55,756		683		55,275		694		56,803		666		6.0%		2.5%

				Ave. Total Offerings		82				82				80				85				3.5%

				Small Markets

				Ave. In-person Touch Points/		38,295		506		40,540		492		41,024		483		41,188		415		7.6%		-18.0%

				Ave. Total Offerings		76				82				85				99				31.1%

				Very Small Markets

				Ave. In-person Touch Points/		24,421		388		23,685		379		23,694		373		23,945		359		-2.0%		-7.5%

				Ave. Total Offerings		63				62				63				67				6.0%
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		PEOPLE PER OFFERING						2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Offerings (in-person only)		Arts Education - Overall

						Ave. In-person Touch Points/		22,008		138		20,336		111		22,984		151		24,915		169		13.2%		22.8%

						Ave. Total Offerings		159				184				152				147				-7.3%

				Small (54)		Ave. In-person Touch Points/		5,940		155		5,698		138		4,596		116		3,867		78		-34.9%		-49.4%

						Ave. Total Offerings		38				41				40				49				28.6%

				Medium (104)		Ave. In-person Touch Points/		21,076		174		18,498		164		20,609		193		18,840		156		-10.6%		-10.5%

						Ave. Total Offerings		121				113				107				121				-0.2%

				Large (64)		Ave. In-person Touch Points/		39,679		185		50,672		258		41,735		215		39,378		208		-0.8%		12.6%

						Ave. Total Offerings		215				196				194				189				-11.8%

		2		Art Museums - Overall

						Ave. In-person Touch Points/		242,793		730		241,958		924		188,723		873		196,427		814		-19.1%		11.4%

						Ave. Total Offerings		332				262				216				241				-27.4%

				Small (27)		Ave. In-person Touch Points/		38,892		668		39,985		761		24,088		493		34,624		613		-11.0%		-8.2%

						Ave. Total Offerings		58				53				49				56				-3.1%

				Medium (49)		Ave. In-person Touch Points/		70,495		373		70,089		436		75,044		466		68,009		419		-3.5%		12.4%

						Ave. Total Offerings		189				161				161				162				-14.1%

				Large (33)		Ave. In-person Touch Points/		529,620		1,376		523,038		1,341		553,542		1,453		539,355		962		1.8%		-30.1%

						Ave. Total Offerings		385				390				381				561				45.7%

		3		Community - Overall

						Ave. In-person Touch Points/		36,067		376		42,236		317		44,925		368		47,396		350		31.4%		-6.8%

						Ave. Total Offerings		96				133				122				135				41.1%

				Small (278)		Ave. In-person Touch Points/		17,065		394		15,313		339		18,415		382		17,953		333		5.2%		-15.6%

						Ave. Total Offerings		43				45				48				54				24.7%

				Medium (194)		Ave. In-person Touch Points/		47,709		425		43,034		423		43,121		410		43,734		400		-8.3%		-5.9%

						Ave. Total Offerings		112				102				105				109				-2.6%

				Large (67)		Ave. In-person Touch Points/		186,613		673		211,478		667		206,730		629		224,639		753		20.4%		11.9%

						Ave. Total Offerings		277				317				329				298				7.6%

		4		Dance - Overall

						Ave. In-person Touch Points/		22,470		371		22,028		305		25,224		293		24,799		268		10.4%		-27.7%

						Ave. Total Offerings		61				72				86				92				52.7%

				Small (117)		Ave. In-person Touch Points/		4,710		196		4,844		181		4,944		203		4,279		142		-9.2%		-27.4%

						Ave. Total Offerings		24				27				24				30				25.2%

				Medium (95)		Ave. In-person Touch Points/		17,430		298		17,077		289		13,826		221		23,469		294		34.6%		-1.3%

						Ave. Total Offerings		59				59				63				80				36.4%

				Large (36)		Ave. In-person Touch Points/		78,586		644		91,027		629		88,697		555		77,898		461		-0.9%		-28.5%

						Ave. Total Offerings		122				145				160				169				38.5%

		5		Music - Overall

						Ave. In-person Touch Points/		12,884		358		15,835		513		22,158		737		17,347		549		34.6%		53.3%

						Ave. Total Offerings		36				31				30				32				-12.2%

				Small (240)		Ave. In-person Touch Points/		4,146		331		11,405		885		11,926		899		10,974		927		164.7%		180.0%

						Ave. Total Offerings		13				13				13				12				-5.5%

				Medium (114)		Ave. In-person Touch Points/		13,530		489		10,497		441		9,390		398		12,568		422		-7.1%		-13.7%

						Ave. Total Offerings		28				24				24				30				7.6%

				Large (52)		Ave. In-person Touch Points/		47,144		626		50,490		685		46,992		679		45,537		558		-3.4%		-11.0%

						Ave. Total Offerings		75				74				69				82				8.5%

		6		Opera - Overall

						Ave. In-person Touch Points/		38,269		1,132		39,056		986		41,019		2,001		40,982		2,230		7.1%		97.0%

						Ave. Total Offerings		34				40				21				18				-45.6%

				Small (28)		Ave. In-person Touch Points/		11,530		1,342		9,906		864		11,895		1,148		8,815		848		-23.5%		-36.8%

						Ave. Total Offerings		9				11				10				10				21.0%

				Medium (22)		Ave. In-person Touch Points/		20,722		1,252		17,960		1,084		18,885		991		21,124		1,037		1.9%		-17.2%

						Ave. Total Offerings		17				17				19				20				23.1%

				Large (24)		Ave. In-person Touch Points/		132,035		1,783		127,636		1,874		121,167		1,570		126,064		1,487		-4.5%		-16.6%

						Ave. Total Offerings		74				68				77				85				14.5%

		9		PACs - Overall

						Ave. In-person Touch Points/		113,776		704		132,390		909		115,505		930		113,225		892		-0.5%		26.7%

						Ave. Total Offerings		162				146				124				127				-21.5%

				Small (39)		Ave. In-person Touch Points/		14,213		264		11,063		206		12,747		258		13,162		230		-7.4%		-12.8%

						Ave. Total Offerings		54				54				49				57				6.2%

				Medium (54)		Ave. In-person Touch Points/		76,199		532		67,578		478		67,312		433		64,248		389		-15.7%		-27.0%

						Ave. Total Offerings		143				141				155				165				15.5%

				Large (19)		Ave. In-person Touch Points/		401,208		1,501		419,286		1,445		369,332		1,448		365,961		1,527		-8.8%		1.8%

						Ave. Total Offerings		267				290				255				240				-10.4%

		10		Symphony Orchestras - Overall

						Ave. In-person Touch Points/		47,043		1,285		43,116		1,183		43,609		1,350		45,707		1,608		-2.8%		25.1%

						Ave. Total Offerings		37				36				32				28				-22.4%

				Small (88)		Ave. In-person Touch Points/		6,406		512		6,260		474		6,310		505		6,344		532		-1.0%		3.9%

						Ave. Total Offerings		13				13				12				12				-4.7%

				Medium (61)		Ave. In-person Touch Points/		28,763		928		25,913		788		23,979		718		23,636		697		-17.8%		-25.0%

						Ave. Total Offerings		31				33				33				34				9.5%

				Large (16)		Ave. In-person Touch Points/		367,925		2,419		381,010		2,440		367,098		2,281		370,160		2,125		0.6%		-12.1%

						Ave. Total Offerings		152				156				161				174				14.5%

		11		Theatre - Overall

						Ave. In-person Touch Points/		39,683		1,039		39,314		786		56,073		1,140		43,711		996		10.1%		-4.1%

						Ave. Total Offerings		38				50				49				44				14.9%

				Small (221)		Ave. In-person Touch Points/		8,522		622		6,094		374		5,599		369		5,227		274		-38.7%		-56.0%

						Ave. Total Offerings		14				16				15				19				39.3%

				Medium (232)		Ave. In-person Touch Points/		23,471		670		22,991		628		21,184		619		20,758		574		-11.6%		-14.4%

						Ave. Total Offerings		35				37				34				36				3.3%

				Large (127)		Ave. In-person Touch Points/		135,621		2,137		130,587		1,894		5,979		1,917		126,327		1,781		-6.9%		-16.7%

						Ave. Total Offerings		63				69				49				71				11.8%

		7		Other Museums - Overall

						Ave. In-person Touch Points/		178,919		908		185,456		961		215,831		1,292		222,109		1,449		24.1%		59.6%

						Ave. Total Offerings		197				193				167				153				-22.2%

				Small (39)		Ave. In-person Touch Points/		14,272		397		16,061		378		13,617		299		14,552		216		2.0%		-45.6%

						Ave. Total Offerings		36				42				46				67				87.4%

				Medium (51)		Ave. In-person Touch Points/		65,102		507		67,242		605		66,948		582		64,569		456		-0.8%		-10.0%

						Ave. Total Offerings		128				111				115				142				10.2%

				Large (47)		Ave. In-person Touch Points/		376,237		1,488		372,391		1,389		384,836		1,487		346,743		1,130		-7.8%		-24.1%

						Ave. Total Offerings		253				268				259				307				21.4%

		8		General Performing Arts - Overall

						Ave. In-person Touch Points/		24,274		401		22,913		280		29,587		521		46,291		315		90.7%		-21.5%

						Ave. Total Offerings		61				82				57				147				142.9%

				Small (54)		Ave. In-person Touch Points/		5,995		226		5,573		190		6,478		224		5,942		229		-0.9%		1.4%

						Ave. Total Offerings		27				29				29				26				-2.2%

				Medium (45)		Ave. In-person Touch Points/		69,395		737		60,550		683		38,555		384		57,570		531		-17.0%		-28.0%

						Ave. Total Offerings		94				89				100				108				15.2%

				Large (14)		Ave. In-person Touch Points/		145,211		1,554		150,803		1,653		158,478		1,727		146,868		946		1.1%		-39.1%

						Ave. Total Offerings		93				91				92				155				66.1%
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		2010		2010		2010

		2011		2011		2011
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GENERAL PERFORMING ARTS, PEOPLE PER OFFERING



BySize17

		IN-PERSON ENGAGEMENT						2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Population		Arts Education - Overall

		TOTAL ENGAGEMENT				Ave. In-person Touch Points/		22,008		0.6%		20,336		0.5%		22,984		0.6%		24,915		0.7%		13.2%		12.1%

		Total Touch Points/Total Population				Ave. Total Touch Points (in-person and virtual)/		107,993		2.9%		24,015		0.6%		24,016		0.6%		26,126		0.7%		-75.8%		-76.2%

						Ave. Population		3,769,164				3,793,729				3,811,984				3,827,120				1.5%

				Small (54)		Ave. In-person Touch Points/		5,940		0.7%		5,698		0.7%		4,596		0.6%		3,867		0.5%		-34.9%		-31.4%

						Ave. Total Touch Points (in-person and virtual)/		6,937		0.8%		8,055		1.0%		5,420		0.7%		4,841		0.6%		-30.2%		-26.5%

						Ave. Population		847,141				815,525				798,093				804,451				-5.0%

				Medium (104)		Ave. In-person Touch Points/		21,076		2.7%		18,498		2.3%		20,609		2.5%		18,840		2.3%		-10.6%		-14.4%

						Ave. Total Touch Points (in-person and virtual)/		25,585		3.3%		112,606		13.9%		197,279		23.8%		104,070		12.8%		306.8%		289.5%

						Ave. Population		775,965				810,704				830,212				810,384				4.4%

				Large (64)		Ave. In-person Touch Points/		39,679		3.3%		50,672		4.3%		41,735		3.5%		39,378		3.2%		-0.8%		-2.0%

						Ave. Total Touch Points (in-person and virtual)/		40,577		3.3%		59,699		5.1%		114,755		9.7%		59,703		4.9%		47.1%		45.3%

						Ave. Population		1,213,505				1,180,934				1,183,992				1,228,687				1.3%

		2		Art Museums - Overall

						Ave. In-person Touch Points/		242,793		7.1%		241,958		7.0%		188,723		5.5%		196,427		5.7%		-19.1%		-20.2%

						Ave. Total Touch Points (in-person and virtual)/		334,680		9.8%		274,319		8.0%		200,378		5.8%		204,521		5.9%		-38.9%		-39.7%

						Ave. Population		3,419,201				3,440,210				3,455,044				3,466,343				1.4%

				Small (27)		Ave. In-person Touch Points/		38,892		7.4%		39,985		7.6%		24,088		4.5%		34,624		6.7%		-11.0%		-9.1%

						Ave. Total Touch Points (in-person and virtual)/		65,911		12.5%		43,297		8.2%		28,845		5.4%		41,478		8.0%		-37.1%		-35.8%

						Ave. Population		526,069				525,141				532,817				515,267				-2.1%

				Medium (49)		Ave. In-person Touch Points/		70,495		11.0%		70,089		10.6%		75,044		11.6%		68,009		11.2%		-3.5%		1.3%

						Ave. Total Touch Points (in-person and virtual)/		73,205		11.4%		83,222		12.6%		91,696		14.2%		89,789		14.7%		22.7%		28.7%

						Ave. Population		639,944				660,677				645,440				609,737				-4.7%

				Large (33)		Ave. In-person Touch Points/		529,620		47.7%		523,038		49.7%		553,542		49.8%		539,355		45.5%		1.8%		-4.7%

						Ave. Total Touch Points (in-person and virtual)/		541,594		48.8%		618,246		58.8%		673,197		60.5%		1,156,708		97.6%		113.6%		99.9%

						Ave. Population		1,109,203				1,051,708				1,112,506				1,185,279				6.9%

		3		Community - Overall

						Ave. In-person Touch Points/		36,067		1.2%		42,236		1.4%		44,925		1.5%		47,396		1.5%		31.4%		29.6%

						Ave. Total Touch Points (in-person and virtual)/		68,919		2.2%		54,451		1.8%		53,392		1.7%		57,091		1.8%		-17.2%		-18.3%

						Ave. Population		3,063,835				3,081,730				3,094,667				3,105,632				1.4%

				Small (278)		Ave. In-person Touch Points/		17,065		2.6%		15,313		2.4%		18,415		2.9%		17,953		2.8%		5.2%		6.7%

						Ave. Total Touch Points (in-person and virtual)/		20,123		3.1%		35,037		5.5%		32,844		5.2%		57,077		8.9%		183.6%		187.8%

						Ave. Population		648,440				639,964				632,512				639,102				-1.4%

				Medium (194)		Ave. In-person Touch Points/		47,709		6.9%		43,034		5.9%		43,121		5.8%		43,734		5.9%		-8.3%		-14.2%

						Ave. Total Touch Points (in-person and virtual)/		55,161		8.0%		61,740		8.5%		57,135		7.7%		67,507		9.2%		22.4%		14.6%

						Ave. Population		690,572				729,134				746,781				737,699				6.8%

				Large (67)		Ave. In-person Touch Points/		186,613		15.6%		211,478		18.6%		206,730		18.0%		224,639		19.9%		20.4%		27.1%

						Ave. Total Touch Points (in-person and virtual)/		287,206		24.1%		314,162		27.7%		258,842		22.6%		308,146		27.2%		7.3%		13.3%

						Ave. Population		1,193,829				1,135,279				1,146,488				1,130,922				-5.3%

		4		Dance - Overall

						Ave. In-person Touch Points/		22,470		0.5%		22,028		0.5%		25,224		0.6%		24,799		0.6%		10.4%		8.9%

						Ave. Total Touch Points (in-person and virtual)/		26,352		0.6%		136,114		3.3%		148,291		3.6%		511,382		12.3%		1840.6%		1814.6%

						Ave. Population		4,104,300				4,129,226				4,146,579				4,159,974				1.4%

				Small (117)		Ave. In-person Touch Points/		4,710		0.4%		4,844		0.5%		4,944		0.5%		4,279		0.4%		-9.2%		-9.5%

						Ave. Total Touch Points (in-person and virtual)/		5,508		0.5%		6,364		0.6%		7,315		0.7%		8,916		0.8%		61.9%		61.2%

						Ave. Population		1,049,790				1,047,016				1,037,989				1,054,005				0.4%

				Medium (95)		Ave. In-person Touch Points/		17,430		1.5%		17,077		1.5%		13,826		1.1%		23,469		2.0%		34.6%		30.8%

						Ave. Total Touch Points (in-person and virtual)/		30,581		2.7%		20,805		1.8%		16,397		1.4%		27,528		2.3%		-10.0%		-12.6%

						Ave. Population		1,149,019				1,169,449				1,202,622				1,183,062				3.0%

				Large (36)		Ave. In-person Touch Points/		78,586		5.3%		91,027		6.2%		88,697		5.9%		77,898		5.1%		-0.9%		-4.2%

						Ave. Total Touch Points (in-person and virtual)/		79,451		5.4%		108,882		7.4%		92,542		6.2%		83,905		5.5%		5.6%		2.1%

						Ave. Population		1,477,485				1,467,584				1,491,568				1,528,781				3.5%

		5		Music - Overall

						Ave. In-person Touch Points/		12,884		0.4%		15,835		0.4%		22,158		0.6%		17,347		0.5%		34.6%		32.6%

						Ave. Total Touch Points (in-person and virtual)/		45,684		1.3%		74,499		2.0%		87,171		2.4%		87,086		2.4%		90.6%		87.8%

						Ave. Population		3,643,908				3,666,707				3,684,180				3,699,299				1.5%

				Small (240)		Ave. In-person Touch Points/		4,146		0.6%		11,405		1.5%		11,926		1.6%		10,974		1.5%		164.7%		157.6%

						Ave. Total Touch Points (in-person and virtual)/		9,378		1.3%		37,227		4.9%		45,075		6.1%		33,145		4.4%		253.4%		244.0%

						Ave. Population		730,573				760,335				740,661				750,680				2.8%

				Medium (114)		Ave. In-person Touch Points/		13,530		1.6%		10,497		1.4%		9,390		1.1%		12,568		1.6%		-7.1%		-4.1%

						Ave. Total Touch Points (in-person and virtual)/		25,581		3.1%		24,324		3.2%		32,439		4.0%		26,703		3.3%		4.4%		7.7%

						Ave. Population		833,603				764,775				818,665				807,677				-3.1%

				Large (52)		Ave. In-person Touch Points/		47,144		5.3%		50,490		5.4%		46,992		5.1%		45,537		4.8%		-3.4%		-10.0%

						Ave. Total Touch Points (in-person and virtual)/		177,356		19.9%		156,971		16.9%		110,617		12.0%		120,562		12.6%		-32.0%		-36.6%

						Ave. Population		890,687				931,043				924,068				955,392				7.3%

		6		Opera - Overall

						Ave. In-person Touch Points/		38,269		1.1%		39,056		1.1%		41,019		1.1%		40,982		1.1%		7.1%		5.3%

						Ave. Total Touch Points (in-person and virtual)/		574,316		15.8%		566,797		15.5%		555,359		15.1%		555,134		15.0%		-3.3%		-5.0%

						Ave. Population		3,636,214				3,662,268				3,682,476				3,698,823				1.7%

				Small (28)		Ave. In-person Touch Points/		11,530		1.4%		9,906		1.2%		11,895		1.7%		8,815		1.2%		-23.5%		-12.9%

						Ave. Total Touch Points (in-person and virtual)/		16,604		2.0%		13,911		1.7%		12,057		1.7%		13,388		1.9%		-19.4%		-8.1%

						Ave. Population		816,973				806,551				711,325				716,836				-12.3%

				Medium (22)		Ave. In-person Touch Points/		20,722		5.9%		17,960		5.1%		18,885		3.9%		21,124		4.3%		1.9%		-26.7%

						Ave. Total Touch Points (in-person and virtual)/		21,051		6.0%		20,690		5.9%		19,408		4.0%		21,533		4.4%		2.3%		-26.5%

						Ave. Population		349,401				349,866				488,280				486,081				39.1%

				Large (24)		Ave. In-person Touch Points/		132,035		21.3%		127,636		20.4%		121,167		19.2%		126,064		19.4%		-4.5%		-8.5%

						Ave. Total Touch Points (in-person and virtual)/		282,995		45.6%		1,002,288		160.3%		1,266,848		200.9%		1,408,295		217.2%		397.6%		376.8%

						Ave. Population		621,187				625,081				630,553				648,331				4.4%

		9		PACs - Overall

						Ave. In-person Touch Points/		113,776		3.8%		132,390		4.4%		115,505		3.8%		113,225		3.7%		-0.5%		-1.6%

						Ave. Total Touch Points (in-person and virtual)/		219,862		7.3%		311,152		10.3%		310,583		10.3%		427,804		14.1%		94.6%		92.3%

						Ave. Population		2,992,108				3,006,790				3,017,226				3,026,778				1.2%

				Small (39)		Ave. In-person Touch Points/		14,213		3.0%		11,063		2.4%		12,747		2.7%		13,162		2.7%		-7.4%		-10.5%

						Ave. Total Touch Points (in-person and virtual)/		14,280		3.0%		11,192		2.4%		12,747		2.7%		13,162		2.7%		-7.8%		-10.9%

						Ave. Population		470,126				465,722				471,672				486,319				3.4%

				Medium (54)		Ave. In-person Touch Points/		76,199		10.5%		67,578		9.5%		67,312		9.5%		64,248		9.7%		-15.7%		-8.2%

						Ave. Total Touch Points (in-person and virtual)/		77,190		10.7%		98,591		13.8%		87,965		12.4%		67,759		10.2%		-12.2%		-4.4%

						Ave. Population		724,346				713,653				708,164				665,268				-8.2%

				Large (19)		Ave. In-person Touch Points/		401,208		38.4%		419,286		40.6%		369,332		35.8%		365,961		32.4%		-8.8%		-15.6%

						Ave. Total Touch Points (in-person and virtual)/		1,678,559		160.5%		1,661,392		160.7%		1,211,933		117.4%		1,030,293		91.2%		-38.6%		-43.2%

						Ave. Population		1,045,716				1,033,822				1,032,137				1,129,624				8.0%

		10		Symphony Orchestras - Overall

						Ave. In-person Touch Points/		47,043		1.5%		43,116		1.4%		43,609		1.4%		45,707		1.5%		-2.8%		-4.3%

						Ave. Total Touch Points (in-person and virtual)/		784,892		25.5%		1,001,710		32.3%		723,190		23.2%		759,378		24.2%		-3.3%		-4.7%

						Ave. Population		3,083,963				3,103,413				3,118,661				3,131,966				1.6%

				Small (88)		Ave. In-person Touch Points/		6,406		1.3%		6,260		1.3%		6,310		1.3%		6,344		1.3%		-1.0%		-0.5%

						Ave. Total Touch Points (in-person and virtual)/		17,412		3.6%		30,570		6.3%		46,598		9.7%		237,220		48.9%		1262.4%		1268.3%

						Ave. Population		486,959				485,395				482,344				484,854				-0.4%

				Medium (61)		Ave. In-person Touch Points/		28,763		4.2%		25,913		3.8%		23,979		3.7%		23,636		3.4%		-17.8%		-19.0%

						Ave. Total Touch Points (in-person and virtual)/		29,560		4.3%		273,894		40.5%		52,545		8.1%		60,020		8.6%		103.0%		100.2%

						Ave. Population		685,184				676,528				649,416				694,902				1.4%

				Large (16)		Ave. In-person Touch Points/		367,925		47.6%		381,010		47.1%		367,098		39.1%		370,160		45.2%		0.6%		-5.0%

						Ave. Total Touch Points (in-person and virtual)/		648,596		83.9%		2,213,572		273.9%		2,949,259		314.2%		3,119,942		381.3%		381.0%		354.3%

						Ave. Population		772,654				808,254				938,559				818,151				5.9%

		11		Theatre - Overall

						Ave. In-person Touch Points/		39,683		0.9%		39,314		0.9%		56,073		1.2%		43,711		1.0%		10.1%		8.7%

						Ave. Total Touch Points (in-person and virtual)/		44,151		1.0%		58,042		1.3%		59,386		1.3%		47,154		1.0%		6.8%		5.4%

						Ave. Population		4,458,837				4,483,673				4,501,928				4,516,583				1.3%

				Small (221)		Ave. In-person Touch Points/		8,522		0.8%		6,094		0.6%		5,599		0.5%		5,227		0.5%		-38.7%		-40.3%

						Ave. Total Touch Points (in-person and virtual)/		9,050		0.9%		28,337		2.6%		12,141		1.2%		8,293		0.8%		-8.4%		-10.8%

						Ave. Population		1,052,522				1,081,999				1,031,219				1,081,280				2.7%

				Medium (232)		Ave. In-person Touch Points/		23,471		2.2%		22,991		2.2%		21,184		1.9%		20,758		2.0%		-11.6%		-8.7%

						Ave. Total Touch Points (in-person and virtual)/		28,443		2.7%		24,242		2.3%		33,164		3.0%		34,460		3.3%		21.2%		25.0%

						Ave. Population		1,071,108				1,049,621				1,092,009				1,037,773				-3.1%

				Large (127)		Ave. In-person Touch Points/		135,621		14.7%		130,587		13.8%		132,548		13.4%		126,327		12.2%		-6.9%		-17.3%

						Ave. Total Touch Points (in-person and virtual)/		218,058		23.7%		236,393		24.9%		353,130		35.7%		380,160		36.6%		74.3%		54.8%

						Ave. Population		921,586				949,298				990,238				1,038,093				12.6%

		7		Other Museums - Overall

						Ave. In-person Touch Points/		178,919		4.0%		185,456		4.1%		215,831		4.7%		222,109		4.9%		24.1%		22.5%

						Ave. Total Touch Points (in-person and virtual)/		271,529		6.0%		277,910		6.1%		265,337		5.8%		261,714		5.7%		-3.6%		-4.9%

						Ave. Population		4,502,536				4,528,579				4,547,690				4,562,493				1.3%

				Small (39)		Ave. In-person Touch Points/		14,272		2.0%		16,061		2.2%		13,617		1.9%		14,552		1.8%		2.0%		-8.2%

						Ave. Total Touch Points (in-person and virtual)/		15,588		2.2%		19,225		2.6%		14,793		2.0%		15,351		1.9%		-1.5%		-11.3%

						Ave. Population		722,266				731,368				730,409				801,793				11.0%

				Medium (51)		Ave. In-person Touch Points/		65,102		9.7%		67,242		10.1%		66,948		9.3%		64,569		9.8%		-0.8%		1.6%

						Ave. Total Touch Points (in-person and virtual)/		104,478		15.6%		107,258		16.0%		184,718		25.7%		84,482		12.9%		-19.1%		-17.2%

						Ave. Population		671,790				668,288				720,035				656,090				-2.3%

				Large (47)		Ave. In-person Touch Points/		376,237		32.6%		372,391		32.1%		384,836		34.2%		346,743		31.0%		-7.8%		-5.0%

						Ave. Total Touch Points (in-person and virtual)/		486,374		42.2%		579,984		50.0%		455,048		40.4%		463,345		41.4%		-4.7%		-1.8%

						Ave. Population		1,153,321				1,158,874				1,125,436				1,118,903				-3.0%

		8		General Performing Arts - Overall

						Ave. In-person Touch Points/		24,274		0.7%		22,913		0.6%		29,587		0.8%		46,291		1.3%		90.7%		87.3%

						Ave. Total Touch Points (in-person and virtual)/		37,494		1.1%		34,851		1.0%		30,087		0.8%		55,482		1.5%		48.0%		45.3%

						Ave. Population		3,563,025				3,589,854				3,610,445				3,627,546				1.8%

				Small (54)		Ave. In-person Touch Points/		5,995		0.8%		5,573		0.7%		6,478		0.8%		5,942		0.7%		-0.9%		-8.3%

						Ave. Total Touch Points (in-person and virtual)/		89,710		11.7%		9,428		1.2%		29,628		3.6%		8,504		1.0%		-90.5%		-91.2%

						Ave. Population		766,932				784,314				826,237				828,540				8.0%

				Medium (45)		Ave. In-person Touch Points/		69,395		9.7%		60,550		8.8%		38,555		5.9%		57,570		8.3%		-17.0%		-14.4%

						Ave. Total Touch Points (in-person and virtual)/		72,545		10.2%		68,785		9.9%		52,442		8.1%		145,416		21.1%		100.4%		106.9%

						Ave. Population		711,836				691,936				649,724				689,570				-3.1%

				Large (14)		Ave. In-person Touch Points/		145,211		9.7%		150,803		9.4%		158,478		11.0%		146,868		10.1%		1.1%		4.5%

						Ave. Total Touch Points (in-person and virtual)/		761,018		50.8%		859,136		53.8%		729,928		50.8%		718,992		49.6%		-5.5%		-2.4%

						Ave. Population		1,498,390				1,598,072				1,435,661				1,449,930				-3.2%
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		TOTAL EARNED REVENUE INDEX						2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		Arts Education - Overall				65.7%		64.2%		66.6%		64.3%		-1.4%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,008,146		$   1,038,742		$   1,144,708		$   1,194,473		18.5%		10.7%

						Ave. Total Expenses (before depreciation)		$   1,534,307		$   1,618,738		$   1,718,946		$   1,856,364		21.0%		13.1%

						Small (54)		52.8%		49.9%		52.4%		55.3%		2.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   51,802		$   54,507		$   59,561		$   62,521		20.7%		12.8%

						Ave. Total Expenses (before depreciation)		$   98,139		$   109,244		$   113,763		$   113,135		15.3%		7.7%

						Medium (104)		52.2%		50.6%		52.2%		51.8%		-0.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   292,087		$   287,284		$   298,403		$   298,364		2.1%		-4.5%

						Ave. Total Expenses (before depreciation)		$   559,114		$   567,208		$   571,663		$   576,232		3.1%		-3.7%

						Large (64)		67.8%		65.6%		65.9%		65.1%		-2.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,798,215		$   2,795,341		$   2,832,946		$   2,900,550		3.7%		-3.1%

						Ave. Total Expenses (before depreciation)		$   4,127,935		$   4,260,560		$   4,298,475		$   4,457,670		8.0%		0.9%

		2		Art Museums - Overall				37.5%		35.1%		32.7%		39.4%		1.9%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   6,684,459		$   6,227,473		$   6,938,394		$   7,071,216		5.8%		-1.1%

						Ave. Total Expenses (before depreciation)		$   17,844,903		$   17,748,102		$   21,241,976		$   17,946,513		0.6%		-6.0%

						Small (27)		22.7%		23.1%		25.3%		23.9%		1.2%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   74,812		$   88,332		$   95,705		$   88,746		18.6%		10.9%

						Ave. Total Expenses (before depreciation)		$   329,214		$   381,611		$   378,375		$   370,840		12.6%		5.3%

						Medium (49)		32.0%		27.5%		35.0%		33.8%		1.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   870,586		$   749,630		$   1,013,035		$   922,168		5.9%		-1.0%

						Ave. Total Expenses (before depreciation)		$   2,717,215		$   2,724,984		$   2,893,540		$   2,729,348		0.4%		-6.1%

						Large (33)		49.0%		59.3%		47.4%		53.9%		4.9%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   19,698,406		$   23,426,694		$   20,751,268		$   22,380,805		13.6%		6.2%

						Ave. Total Expenses (before depreciation)		$   40,211,435		$   39,507,153		$   43,777,067		$   41,542,487		3.3%		-3.4%

		3		Community - Overall				40.7%		42.0%		43.9%		42.4%		1.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   284,819		$   305,638		$   335,275		$   338,869		19.0%		11.2%

						Ave. Total Expenses (before depreciation)		$   700,119		$   728,473		$   764,259		$   800,049		14.3%		6.8%

						Small (278)		37.4%		36.3%		37.2%		36.8%		-0.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   45,190		$   45,749		$   46,529		$   46,771		3.5%		-3.3%

						Ave. Total Expenses (before depreciation)		$   120,924		$   126,112		$   124,937		$   126,934		5.0%		-1.9%

						Medium (194)		45.7%		34.6%		36.3%		35.4%		-10.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   298,249		$   236,002		$   247,950		$   232,362		-22.1%		-27.2%

						Ave. Total Expenses (before depreciation)		$   652,484		$   681,509		$   682,482		$   655,818		0.5%		-6.1%

						Large (67)		43.5%		45.4%		45.0%		44.0%		0.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,318,958		$   2,432,259		$   2,483,838		$   2,430,718		4.8%		-2.0%

						Ave. Total Expenses (before depreciation)		$   5,327,744		$   5,353,545		$   5,525,106		$   5,525,410		3.7%		-3.1%

		4		Dance - Overall				58.0%		58.8%		57.0%		57.1%		-0.8%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,023,539		$   1,110,127		$   1,141,161		$   1,154,638		12.8%		5.4%

						Ave. Total Expenses (before depreciation)		$   1,765,785		$   1,887,193		$   2,000,752		$   2,021,506		14.5%		7.0%

						Small (117)		46.5%		43.6%		45.5%		46.2%		-0.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   35,944		$   34,207		$   36,983		$   38,488		7.1%		0.1%

						Ave. Total Expenses (before depreciation)		$   77,231		$   78,498		$   81,330		$   83,232		7.8%		0.7%

						Medium (95)		49.1%		49.2%		50.5%		48.1%		-1.0%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   232,876		$   236,026		$   261,100		$   250,047		7.4%		0.3%

						Ave. Total Expenses (before depreciation)		$   474,350		$   479,355		$   517,226		$   519,408		9.5%		2.3%

						Large (36)		51.1%		52.2%		51.2%		62.8%		11.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   3,903,316		$   3,944,244		$   4,343,750		$   5,128,230		31.4%		22.8%

						Ave. Total Expenses (before depreciation)		$   7,636,386		$   7,558,509		$   8,477,038		$   8,160,394		6.9%		-0.1%

		5		Music - Overall				39.9%		40.5%		41.4%		40.5%		0.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   181,634		$   195,339		$   206,661		$   211,125		16.2%		8.6%

						Ave. Total Expenses (before depreciation)		$   455,601		$   482,326		$   499,072		$   520,769		14.3%		6.8%

						Small (240)		43.0%		41.1%		40.7%		40.7%		-2.2%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   28,151		$   27,974		$   27,187		$   26,369		-6.3%		-12.5%

						Ave. Total Expenses (before depreciation)		$   65,537		$   68,122		$   66,848		$   64,761		-1.2%		-7.6%

						Medium (114)		41.9%		42.8%		41.8%		40.8%		-1.1%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   123,603		$   130,977		$   124,134		$   122,503		-0.9%		-7.4%

						Ave. Total Expenses (before depreciation)		$   294,996		$   306,198		$   297,185		$   300,260		1.8%		-4.9%

						Large (52)		38.7%		39.5%		38.7%		39.1%		0.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   622,631		$   690,260		$   666,289		$   750,600		20.6%		12.7%

						Ave. Total Expenses (before depreciation)		$   1,610,228		$   1,749,034		$   1,719,571		$   1,918,688		19.2%		11.4%

		6		Opera - Overall				38.1%		42.4%		32.6%		32.2%		-5.9%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,549,929		$   2,962,970		$   2,416,456		$   2,436,764		-4.4%		-10.7%

						Ave. Total Expenses (before depreciation)		$   6,688,219		$   6,986,678		$   7,402,997		$   7,571,375		13.2%		5.8%

						Small (28)		36.1%		31.8%		34.5%		33.6%		-2.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   70,451		$   63,122		$   64,691		$   65,819		-6.6%		-12.7%

						Ave. Total Expenses (before depreciation)		$   195,248		$   198,490		$   187,733		$   196,040		0.4%		-6.2%

						Medium (22)		34.0%		32.5%		26.9%		28.1%		-5.9%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   455,289		$   432,391		$   379,003		$   439,850		-3.4%		-9.7%

						Ave. Total Expenses (before depreciation)		$   1,340,855		$   1,331,787		$   1,411,456		$   1,567,443		16.9%		9.3%

						Large (24)		44.7%		44.9%		39.1%		46.7%		2.0%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   12,121,025		$   12,215,684		$   11,637,853		$   12,290,165		1.4%		-5.2%

						Ave. Total Expenses (before depreciation)		$   27,136,664		$   27,196,312		$   29,777,390		$   26,325,279		-3.0%		-9.3%

		9		PACs - Overall				63.0%		59.6%		60.7%		67.5%		4.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   4,818,949		$   5,022,644		$   5,405,635		$   5,909,406		22.6%		14.6%

						Ave. Total Expenses (before depreciation)		$   7,653,178		$   8,421,671		$   8,899,059		$   8,748,817		14.3%		6.8%

						Small (39)		55.0%		54.8%		54.0%		51.7%		-3.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   194,631		$   193,223		$   195,839		$   182,049		-6.5%		-12.6%

						Ave. Total Expenses (before depreciation)		$   353,719		$   352,607		$   362,341		$   351,845		-0.5%		-7.0%

						Medium (54)		56.8%		56.8%		54.6%		58.9%		2.1%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,573,629		$   1,518,233		$   1,515,337		$   1,586,612		0.8%		-5.8%

						Ave. Total Expenses (before depreciation)		$   2,772,558		$   2,672,549		$   2,775,365		$   2,693,959		-2.8%		-9.2%

						Large (19)		53.7%		59.4%		59.5%		74.9%		21.2%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   24,132,589		$   26,099,193		$   22,015,828		$   27,710,029		14.8%		7.3%

						Ave. Total Expenses (before depreciation)		$   44,940,641		$   43,953,353		$   36,972,220		$   37,008,082		-17.7%		-23.0%

		10		Symphony Orchestras - Overall				43.0%		39.9%		40.3%		41.9%		-1.1%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,883,428		$   1,869,967		$   2,041,229		$   1,977,948		5.0%		-1.9%

						Ave. Total Expenses (before depreciation)		$   4,383,358		$   4,689,549		$   5,067,942		$   4,722,402		7.7%		0.7%

						Small (88)		35.0%		35.9%		36.4%		36.8%		1.8%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   60,575		$   60,854		$   64,057		$   66,424		9.7%		2.5%

						Ave. Total Expenses (before depreciation)		$   172,914		$   169,386		$   176,217		$   180,321		4.3%		-2.5%

						Medium (61)		41.9%		42.1%		42.0%		42.5%		0.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   595,918		$   629,530		$   626,333		$   668,735		12.2%		4.9%

						Ave. Total Expenses (before depreciation)		$   1,423,391		$   1,493,979		$   1,492,683		$   1,573,113		10.5%		3.3%

						Large (16)		47.4%		52.2%		40.0%		53.7%		6.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   16,245,481		$   18,537,397		$   15,753,139		$   20,246,507		24.6%		16.5%

						Ave. Total Expenses (before depreciation)		$   34,263,519		$   35,506,261		$   39,362,870		$   37,705,378		10.0%		2.8%

		11		Theatre - Overall				54.8%		55.0%		54.9%		55.9%		1.1%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,391,854		$   1,468,654		$   1,566,889		$   1,636,937		17.6%		9.9%

						Ave. Total Expenses (before depreciation)		$   2,538,950		$   2,672,365		$   2,855,682		$   2,927,114		15.3%		7.7%

						Small (221)		52.4%		51.4%		51.5%		49.5%		-2.9%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   49,894		$   51,135		$   52,401		$   51,765		3.8%		-3.0%

						Ave. Total Expenses (before depreciation)		$   95,251		$   99,564		$   101,741		$   104,550		9.8%		2.6%

						Medium (232)		45.5%		45.5%		47.6%		46.1%		0.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   318,810		$   320,859		$   332,653		$   328,317		3.0%		-3.8%

						Ave. Total Expenses (before depreciation)		$   700,622		$   704,935		$   699,328		$   711,465		1.5%		-5.1%

						Large (127)		59.8%		58.6%		57.5%		57.9%		-2.0%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   4,616,881		$   4,541,025		$   4,598,529		$   4,404,862		-4.6%		-10.8%

						Ave. Total Expenses (before depreciation)		$   7,720,064		$   7,742,977		$   8,000,691		$   7,614,270		-1.4%		-7.8%

		7		Other Museums Overall				43.8%		45.7%		42.8%		46.0%		2.2%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,976,754		$   3,172,170		$   3,253,503		$   3,519,655		18.2%		10.5%

						Ave. Total Expenses (before depreciation)		$   6,797,992		$   6,948,057		$   7,606,359		$   7,659,257		12.7%		5.3%

						Small (39)		36.0%		35.7%		35.6%		37.3%		1.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   77,371		$   83,200		$   77,489		$   92,071		19.0%		11.2%

						Ave. Total Expenses (before depreciation)		$   215,148		$   232,727		$   217,437		$   246,825		14.7%		7.2%

						Medium (51)		37.1%		40.4%		41.4%		40.7%		3.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   596,064		$   660,493		$   706,081		$   661,117		10.9%		3.7%

						Ave. Total Expenses (before depreciation)		$   1,605,343		$   1,633,456		$   1,705,915		$   1,623,307		1.1%		-5.5%

						Large (47)		40.4%		40.4%		42.4%		43.9%		3.5%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   5,669,660		$   6,012,588		$   6,722,480		$   6,440,596		13.6%		6.2%

						Ave. Total Expenses (before depreciation)		$   14,044,897		$   14,866,650		$   15,845,626		$   14,670,915		4.5%		-2.4%

		8		General Performing Arts Overall				27.5%		41.9%		40.3%		37.7%		10.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   534,178		$   622,644		$   607,857		$   545,637		2.1%		-4.5%

						Ave. Total Expenses (before depreciation)		$   1,945,965		$   1,486,567		$   1,509,835		$   1,446,380		-25.7%		-30.5%

						Small (54)		46.3%		46.1%		41.2%		39.3%		-7.1%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   38,000		$   40,977		$   37,285		$   32,087		-15.6%		-21.1%

						Ave. Total Expenses (before depreciation)		$   82,037		$   88,904		$   90,577		$   81,746		-0.4%		-6.9%

						Medium (45)		48.3%		46.3%		45.7%		45.7%		-2.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   282,571		$   297,721		$   310,782		$   279,021		-1.3%		-7.7%

						Ave. Total Expenses (before depreciation)		$   585,461		$   643,493		$   679,509		$   611,190		4.4%		-2.4%

						Large (14)		64.9%		60.4%		65.4%		62.2%		-2.7%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   5,207,000		$   4,876,698		$   5,156,195		$   4,643,779		-10.8%		-16.7%

						Ave. Total Expenses (before depreciation)		$   8,021,773		$   8,072,157		$   7,878,728		$   7,464,924		-6.9%		-13.0%

		RELATIONAL EARNED REVENUE INDEX						2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Membership-Subscription Revenue/Total Expenses (before depr.)		Arts Education - Overall				0.8%		0.7%		0.7%		0.7%		-0.1%

						Ave. Membership-Subsc. Revenue		$   11,618		$   11,560		$   11,775		$   12,190		4.9%		-1.9%

						Ave. Total Expenses (before depreciation)		$   1,534,307		$   1,618,738		$   1,718,946		$   1,856,364		21.0%		13.1%

						Small (54)		3.6%		3.3%		3.9%		3.9%		0.3%

						Ave. Membership-Subsc. Revenue		$   3,565		$   3,639		$   4,491		$   4,432		24.3%		16.2%

						Ave. Total Expenses (before depreciation)		$   98,139		$   109,244		$   113,763		$   113,135		15.3%		7.7%

						Medium (104)		1.1%		1.1%		0.9%		0.8%		-0.3%

						Ave. Membership-Subsc. Revenue		$   6,234		$   6,405		$   4,957		$   4,893		-21.5%		-26.6%

						Ave. Total Expenses (before depreciation)		$   559,114		$   567,208		$   571,663		$   576,232		3.1%		-3.7%

						Large (64)		1.4%		1.2%		1.3%		1.2%		-0.2%

						Ave. Membership-Subsc. Revenue		$   58,156		$   53,038		$   56,201		$   52,374		-9.9%		-15.8%

						Ave. Total Expenses (before depreciation)		$   4,127,935		$   4,260,560		$   4,298,475		$   4,457,670		8.0%		0.9%

		2		Art Museums - Overall				5.5%		6.1%		5.4%		6.6%		1.1%

						Ave. Membership-Subsc. Revenue		$   978,663		$   1,091,336		$   1,148,242		$   1,178,307		20.4%		12.5%

						Ave. Total Expenses (before depreciation)		$   17,844,903		$   17,748,102		$   21,241,976		$   17,946,513		0.6%		-6.0%

						Small (27)		5.8%		5.6%		4.8%		4.4%		-1.4%

						Ave. Membership-Subsc. Revenue		$   19,042		$   21,360		$   18,212		$   16,178		-15.0%		-20.6%

						Ave. Total Expenses (before depreciation)		$   329,214		$   381,611		$   378,375		$   370,840		12.6%		5.3%

						Medium (49)		4.7%		3.7%		5.1%		5.3%		0.6%

						Ave. Membership-Subsc. Revenue		$   128,245		$   101,032		$   147,227		$   144,864		13.0%		5.6%

						Ave. Total Expenses (before depreciation)		$   2,717,215		$   2,724,984		$   2,893,540		$   2,729,348		0.4%		-6.1%

						Large (33)		5.9%		6.6%		6.1%		6.3%		0.4%

						Ave. Membership-Subsc. Revenue		$   2,371,768		$   2,598,419		$   2,690,217		$   2,631,094		10.9%		3.7%

						Ave. Total Expenses (before depreciation)		$   40,211,435		$   39,507,153		$   43,777,067		$   41,542,487		3.3%		-3.4%

		3		Community - Overall				2.4%		2.5%		2.5%		2.5%		0.1%

						Ave. Membership-Subsc. Revenue		$   17,107		$   18,367		$   18,948		$   20,262		18.4%		10.7%

						Ave. Total Expenses (before depreciation)		$   700,119		$   728,473		$   764,259		$   800,049		14.3%		6.8%

						Small (278)		4.1%		4.1%		4.5%		4.3%		0.2%

						Ave. Membership-Subsc. Revenue		$   4,929		$   5,159		$   5,610		$   5,479		11.2%		3.9%

						Ave. Total Expenses (before depreciation)		$   120,924		$   126,112		$   124,937		$   126,934		5.0%		-1.9%

						Medium (194)		2.2%		2.2%		2.4%		2.4%		0.2%

						Ave. Membership-Subsc. Revenue		$   14,534		$   15,033		$   16,224		$   15,754		8.4%		1.3%

						Ave. Total Expenses (before depreciation)		$   652,484		$   681,509		$   682,482		$   655,818		0.5%		-6.1%

						Large (67)		2.3%		3.2%		3.0%		3.0%		0.7%

						Ave. Membership-Subsc. Revenue		$   119,912		$   172,062		$   167,791		$   165,670		38.2%		29.1%

						Ave. Total Expenses (before depreciation)		$   5,327,744		$   5,353,545		$   5,525,106		$   5,525,410		3.7%		-3.1%

		4		Dance - Overall				6.0%		5.6%		5.3%		5.2%		-0.8%

						Ave. Membership-Subsc. Revenue		$   105,243		$   105,641		$   106,168		$   104,655		-0.6%		-7.1%

						Ave. Total Expenses (before depreciation)		$   1,765,785		$   1,887,193		$   2,000,752		$   2,021,506		14.5%		7.0%

						Small (117)		1.4%		1.3%		1.6%		1.6%		0.2%

						Ave. Membership-Subsc. Revenue		$   1,085		$   1,034		$   1,314		$   1,306		20.3%		12.4%

						Ave. Total Expenses (before depreciation)		$   77,231		$   78,498		$   81,330		$   83,232		7.8%		0.7%

						Medium (95)		0.6%		0.8%		0.8%		0.7%		0.1%

						Ave. Membership-Subsc. Revenue		$   2,928		$   3,956		$   4,119		$   3,821		30.5%		21.9%

						Ave. Total Expenses (before depreciation)		$   474,350		$   479,355		$   517,226		$   519,408		9.5%		2.3%

						Large (36)		8.2%		8.0%		7.4%		7.2%		-1.0%

						Ave. Membership-Subsc. Revenue		$   626,584		$   602,285		$   627,755		$   589,810		-5.9%		-12.0%

						Ave. Total Expenses (before depreciation)		$   7,636,386		$   7,558,509		$   8,477,038		$   8,160,394		6.9%		-0.1%

		5		Music - Overall				4.6%		4.5%		4.2%		4.1%		-0.5%

						Ave. Membership-Subsc. Revenue		$   21,171		$   21,631		$   20,888		$   21,609		2.1%		-4.6%

						Ave. Total Expenses (before depreciation)		$   455,601		$   482,326		$   499,072		$   520,769		14.3%		6.8%

						Small (240)		8.7%		8.8%		8.9%		8.6%		-0.2%

						Ave. Membership-Subsc. Revenue		$   5,733		$   6,021		$   5,964		$   5,539		-3.4%		-9.7%

						Ave. Total Expenses (before depreciation)		$   65,537		$   68,122		$   66,848		$   64,761		-1.2%		-7.6%

						Medium (114)		6.1%		5.7%		5.3%		5.5%		-0.6%

						Ave. Membership-Subsc. Revenue		$   17,955		$   17,342		$   15,718		$   16,514		-8.0%		-14.0%

						Ave. Total Expenses (before depreciation)		$   294,996		$   306,198		$   297,185		$   300,260		1.8%		-4.9%

						Large (52)		5.9%		5.1%		5.1%		4.9%		-1.1%

						Ave. Membership-Subsc. Revenue		$   95,705		$   89,207		$   87,711		$   93,593		-2.2%		-8.6%

						Ave. Total Expenses (before depreciation)		$   1,610,228		$   1,749,034		$   1,719,571		$   1,918,688		19.2%		11.4%

		6		Opera - Overall				16.6%		15.6%		14.4%		13.5%		-3.1%

						Ave. Membership-Subsc. Revenue		$   1,111,361		$   1,092,791		$   1,069,003		$   1,019,811		-8.2%		-14.2%

						Ave. Total Expenses (before depreciation)		$   6,688,219		$   6,986,678		$   7,402,997		$   7,571,375		13.2%		5.8%

						Small (28)		3.9%		3.0%		3.6%		3.0%		-0.9%

						Ave. Membership-Subsc. Revenue		$   7,517		$   5,856		$   6,829		$   5,788		-23.0%		-28.0%

						Ave. Total Expenses (before depreciation)		$   195,248		$   198,490		$   187,733		$   196,040		0.4%		-6.2%

						Medium (22)		11.2%		10.8%		9.5%		10.5%		-0.8%

						Ave. Membership-Subsc. Revenue		$   150,583		$   143,516		$   134,459		$   163,902		8.8%		1.7%

						Ave. Total Expenses (before depreciation)		$   1,340,855		$   1,331,787		$   1,411,456		$   1,567,443		16.9%		9.3%

						Large (24)		14.6%		12.9%		12.5%		13.6%		-1.0%

						Ave. Membership-Subsc. Revenue		$   3,968,150		$   3,499,719		$   3,730,844		$   3,581,291		-9.7%		-15.7%

						Ave. Total Expenses (before depreciation)		$   27,136,664		$   27,196,312		$   29,777,390		$   26,325,279		-3.0%		-9.3%

		9		PACs - Overall				4.4%		3.9%		4.8%		4.7%		0.3%

						Ave. Membership-Subsc. Revenue		$   336,554		$   330,882		$   431,305		$   407,115		21.0%		13.1%

						Ave. Total Expenses (before depreciation)		$   7,653,178		$   8,421,671		$   8,899,059		$   8,748,817		14.3%		6.8%

						Small (39)		6.1%		3.9%		3.8%		3.7%		-2.3%

						Ave. Membership-Subsc. Revenue		$   21,408		$   13,763		$   13,764		$   13,191		-38.4%		-42.4%

						Ave. Total Expenses (before depreciation)		$   353,719		$   352,607		$   362,341		$   351,845		-0.5%		-7.0%

						Medium (54)		4.0%		5.2%		6.9%		6.7%		2.7%

						Ave. Membership-Subsc. Revenue		$   110,895		$   137,825		$   192,754		$   181,028		63.2%		52.6%

						Ave. Total Expenses (before depreciation)		$   2,772,558		$   2,672,549		$   2,775,365		$   2,693,959		-2.8%		-9.2%

						Large (19)		3.0%		3.0%		3.4%		3.4%		0.3%

						Ave. Membership-Subsc. Revenue		$   1,367,416		$   1,300,863		$   1,261,114		$   1,254,601		-8.3%		-14.3%

						Ave. Total Expenses (before depreciation)		$   44,940,641		$   43,953,353		$   36,972,220		$   37,008,082		-17.7%		-23.0%

		10		Symphony Orchestras - Overall				10.0%		10.3%		9.8%		10.4%		0.4%

						Ave. Membership-Subsc. Revenue		$   437,561		$   483,294		$   496,586		$   489,759		11.9%		4.6%

						Ave. Total Expenses (before depreciation)		$   4,383,358		$   4,689,549		$   5,067,942		$   4,722,402		7.7%		0.7%

						Small (88)		7.1%		8.4%		8.9%		9.7%		2.6%

						Ave. Membership-Subsc. Revenue		$   12,266		$   14,248		$   15,675		$   17,518		42.8%		33.5%

						Ave. Total Expenses (before depreciation)		$   172,914		$   169,386		$   176,217		$   180,321		4.3%		-2.5%

						Medium (61)		12.9%		13.2%		12.4%		12.8%		-0.1%

						Ave. Membership-Subsc. Revenue		$   183,514		$   196,826		$   185,386		$   201,891		10.0%		2.8%

						Ave. Total Expenses (before depreciation)		$   1,423,391		$   1,493,979		$   1,492,683		$   1,573,113		10.5%		3.3%

						Large (16)		14.8%		13.9%		12.4%		13.5%		-1.3%

						Ave. Membership-Subsc. Revenue		$   5,078,081		$   4,921,435		$   4,869,188		$   5,081,961		0.1%		-6.5%

						Ave. Total Expenses (before depreciation)		$   34,263,519		$   35,506,261		$   39,362,870		$   37,705,378		10.0%		2.8%

		11		Theatre - Overall				15.7%		14.8%		14.2%		13.7%		-2.0%

						Ave. Membership-Subsc. Revenue		$   399,002		$   396,781		$   404,836		$   401,106		0.5%		-6.0%

						Ave. Total Expenses (before depreciation)		$   2,538,950		$   2,672,365		$   2,855,682		$   2,927,114		15.3%		7.7%

						Small (221)		5.2%		5.7%		5.3%		4.5%		-0.7%

						Ave. Membership-Subsc. Revenue		$   4,950		$   5,650		$   5,349		$   4,707		-4.9%		-11.1%

						Ave. Total Expenses (before depreciation)		$   95,251		$   99,564		$   101,741		$   104,550		9.8%		2.6%

						Medium (232)		7.2%		7.2%		7.3%		7.3%		0.1%

						Ave. Membership-Subsc. Revenue		$   50,515		$   50,775		$   50,972		$   52,141		3.2%		-3.5%

						Ave. Total Expenses (before depreciation)		$   700,622		$   704,935		$   699,328		$   711,465		1.5%		-5.1%

						Large (127)		17.4%		16.7%		16.1%		16.6%		-0.8%

						Ave. Membership-Subsc. Revenue		$   1,339,988		$   1,292,378		$   1,290,235		$   1,263,995		-5.7%		-11.8%

						Ave. Total Expenses (before depreciation)		$   7,720,064		$   7,742,977		$   8,000,691		$   7,614,270		-1.4%		-7.8%

		7		Other Museums - Overall				5.8%		5.8%		5.3%		5.4%		-0.4%

						Ave. Membership-Subsc. Revenue		$   394,314		$   401,588		$   406,893		$   411,973		4.5%		-2.4%

						Ave. Total Expenses (before depreciation)		$   6,797,992		$   6,948,057		$   7,606,359		$   7,659,257		12.7%		5.3%

						Small (39)		7.0%		6.6%		8.6%		9.4%		2.4%

						Ave. Membership-Subsc. Revenue		$   15,112		$   15,374		$   18,801		$   23,313		54.3%		44.2%

						Ave. Total Expenses (before depreciation)		$   215,148		$   232,727		$   217,437		$   246,825		14.7%		7.2%

						Medium (51)		4.9%		5.0%		5.1%		4.9%		0.0%

						Ave. Membership-Subsc. Revenue		$   78,612		$   82,361		$   86,178		$   79,610		1.3%		-5.4%

						Ave. Total Expenses (before depreciation)		$   1,605,343		$   1,633,456		$   1,705,915		$   1,623,307		1.1%		-5.5%

						Large (47)		5.5%		5.5%		5.5%		5.6%		0.1%

						Ave. Membership-Subsc. Revenue		$   777,876		$   812,503		$   878,121		$   826,997		6.3%		-0.6%

						Ave. Total Expenses (before depreciation)		$   14,044,897		$   14,866,650		$   15,845,626		$   14,670,915		4.5%		-2.4%

		8		General Performing Arts - Overall				4.5%		6.0%		4.2%		5.8%		1.3%

						Ave. Membership-Subsc. Revenue		$   87,820		$   88,961		$   63,484		$   84,519		-3.8%		-10.1%

						Ave. Total Expenses (before depreciation)		$   1,945,965		$   1,486,567		$   1,509,835		$   1,446,380		-25.7%		-30.5%

						Small (54)		4.0%		4.1%		2.9%		2.6%		-1.4%

						Ave. Membership-Subsc. Revenue		$   3,253		$   3,671		$   2,644		$   2,108		-35.2%		-39.4%

						Ave. Total Expenses (before depreciation)		$   82,037		$   88,904		$   90,577		$   81,746		-0.4%		-6.9%

						Medium (45)		2.9%		2.7%		2.5%		3.0%		0.1%

						Ave. Membership-Subsc. Revenue		$   16,861		$   17,068		$   17,043		$   18,218		8.0%		1.0%

						Ave. Total Expenses (before depreciation)		$   585,461		$   643,493		$   679,509		$   611,190		4.4%		-2.4%

						Large (14)		7.2%		7.2%		9.3%		7.1%		-0.1%

						Ave. Membership-Subsc. Revenue		$   580,123		$   581,374		$   734,514		$   531,096		-8.5%		-14.4%

						Ave. Total Expenses (before depreciation)		$   8,021,773		$   8,072,157		$   7,878,728		$   7,464,924		-6.9%		-13.0%

		PROGRAM REVENUE PER ATTENDEE INDEX						2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Program revenue/Total In-person Attendance		Arts Education - Overall				$   44.01		$   52.90		$   61.29		$   63.25		43.7%		34.3%

						Ave. Program revenue/		$   928,662		$   958,152		$   1,038,296		$   1,122,273		20.8%		12.9%

						Ave. Total In-person Attendance		21,102		18,113		16,942		17,742		-15.9%

						Small (54)		$   8.12		$   9.19		$   12.54		$   15.67		92.9%		80.3%

						Ave. Program revenue/		$   46,831		$   50,720		$   55,223		$   57,622		23.0%		15.0%

						Ave. Total In-person Attendance		5,766		5,517		4,404		3,678		-36.2%

						Medium (104)		$   12.85		$   14.71		$   13.69		$   15.04		17.0%		9.4%

						Ave. Program revenue/		$   265,250		$   265,653		$   275,565		$   272,913		2.9%		-3.8%

						Ave. Total In-person Attendance		20,640		18,057		20,128		18,146		-12.1%

						Large (64)		$   65.06		$   50.55		$   62.25		$   66.75		2.6%		-4.1%

						Ave. Program revenue/		$   2,525,878		$   2,517,692		$   2,541,305		$   2,570,865		1.8%		-4.9%

						Ave. Total In-person Attendance		38,826		49,803		40,824		38,514		-0.8%

		2		Art Museums - Overall				$   19.58		$   20.08		$   30.28		$   29.66		51.5%		41.6%

						Ave. Program revenue/		$   4,659,052		$   4,727,574		$   5,101,592		$   5,222,710		12.1%		4.8%

						Ave. Total In-person Attendance		237,954		235,481		168,501		176,110		-26.0%

						Small (27)		$   1.50		$   1.63		$   2.75		$   1.84		22.0%		14.1%

						Ave. Program revenue/		$   57,913		$   63,855		$   63,734		$   62,046		7.1%		0.1%

						Ave. Total In-person Attendance		38,516		39,182		23,203		33,810		-12.2%

						Medium (49)		$   8.31		$   7.07		$   8.35		$   8.84		6.4%		-0.5%

						Ave. Program revenue/		$   570,242		$   485,534		$   614,988		$   590,166		3.5%		-3.3%

						Ave. Total In-person Attendance		68,649		68,658		73,677		66,750		-2.8%

						Large (33)		$   27.73		$   28.56		$   29.41		$   28.88		4.1%		-2.7%

						Ave. Program revenue/		$   14,246,779		$   14,498,123		$   15,774,164		$   15,094,014		5.9%		-1.0%

						Ave. Total In-person Attendance		513,727		507,659		536,402		522,725		1.8%

		3		Community - Overall				$   5.45		$   5.16		$   6.22		$   5.89		8.0%		0.9%

						Ave. Program revenue/		$   193,428		$   212,797		$   259,185		$   263,430		36.2%		27.3%

						Ave. Total In-person Attendance		35,485		41,279		41,673		44,762		26.1%

						Small (278)		$   2.11		$   2.47		$   1.93		$   2.14		3.1%		-5.2%

						Ave. Program revenue/		$   35,503		$   37,193		$   35,126		$   37,948		6.9%		-0.1%

						Ave. Total In-person Attendance		16,800		15,031		18,160		17,701		5.4%

						Medium (194)		$   3.80		$   4.35		$   4.65		$   4.29		49.2%		5.5%

						Ave. Program revenue/		$   178,679		$   184,432		$   197,872		$   184,960		3.5%		-3.3%

						Ave. Total In-person Attendance		47,022		42,398		42,517		43,100		-8.3%

						Large (67)		$   8.58		$   8.29		$   8.48		$   7.43		-13.4%		-19.0%

						Ave. Program revenue/		$   1,589,325		$   1,741,599		$   1,742,608		$   1,659,628		4.4%		-2.4%

						Ave. Total In-person Attendance		185,289		210,124		205,455		223,348		20.5%

		4		Dance - Overall				$   42.69		$   44.65		$   51.83		$   53.90		26.3%		18.0%

						Ave. Program revenue/		$   934,561		$   963,052		$   1,094,188		$   1,107,836		18.5%		10.8%

						Ave. Total In-person Attendance		21,892		21,567		21,109		20,554		-6.1%

						Small (117)		$   6.92		$   6.35		$   6.90		$   8.23		18.9%		11.1%

						Ave. Program revenue/		$   31,987		$   30,139		$   33,319		$   34,374		7.5%		0.4%

						Ave. Total In-person Attendance		4,621		4,744		4,830		4,176		-9.6%

						Medium (95)		$   12.19		$   12.69		$   16.87		$   9.56		-21.6%		-26.7%

						Ave. Program revenue/		$   209,516		$   213,089		$   228,835		$   221,717		5.8%		-1.1%

						Ave. Total In-person Attendance		17,192		16,789		13,568		23,201		34.9%

						Large (36)		$   46.61		$   40.55		$   45.74		$   52.89		13.5%		6.0%

						Ave. Program revenue/		$   3,595,776		$   3,634,125		$   3,989,668		$   4,045,877		12.5%		5.2%

						Ave. Total In-person Attendance		77,142		89,620		87,230		76,499		-0.8%

		5		Music - Overall				$   13.39		$   11.70		$   11.39		$   12.13		-9.5%		-15.4%

						Ave. Program revenue/		$   168,318		$   179,893		$   195,557		$   197,555		17.4%		9.7%

						Ave. Total In-person Attendance		12,569		15,370		17,163		16,293		29.6%

						Small (240)		$   6.61		$   2.35		$   2.15		$   2.30		-65.3%		-67.5%

						Ave. Program revenue/		$   26,099		$   26,354		$   25,165		$   24,718		-5.3%		-11.5%

						Ave. Total In-person Attendance		3,948		11,204		11,724		10,767		172.8%

						Medium (143)		$   8.75		$   11.71		$   12.97		$   9.57		9.3%		2.2%

						Ave. Program revenue/		$   115,401		$   118,889		$   117,438		$   117,092		1.5%		-5.2%

						Ave. Total In-person Attendance		13,183		10,151		9,052		12,233		-7.2%

						Large (52)		$   12.11		$   12.70		$   13.11		$   15.32		26.6%		18.3%

						Ave. Program revenue/		$   561,649		$   630,442		$   604,879		$   682,469		21.5%		13.6%

						Ave. Total In-person Attendance		46,395		49,633		46,137		44,544		-4.0%

		6		Opera - Overall				$   63.23		$   60.34		$   66.84		$   68.43		8.2%		1.1%

						Ave. Program revenue/		$   2,325,378		$   2,251,787		$   2,287,430		$   2,285,998		-1.7%		-8.1%

						Ave. Total In-person Attendance		36,777		37,321		34,224		33,408		-9.2%

						Small (28)		$   6.02		$   6.11		$   5.24		$   7.28		20.8%		12.9%

						Ave. Program revenue/		$   67,905		$   58,983		$   60,920		$   62,098		-8.6%		-14.5%

						Ave. Total In-person Attendance		11,275		9,659		11,618		8,534		-24.3%

						Medium (22)		$   18.59		$   20.25		$   18.13		$   18.76		0.9%		-5.7%

						Ave. Program revenue/		$   374,157		$   351,786		$   331,686		$   384,872		2.9%		-3.9%

						Ave. Total In-person Attendance		20,130		17,373		18,294		20,517		1.9%

						Large (24)		$   85.70		$   91.42		$   92.00		$   89.30		4.2%		-2.6%

						Ave. Program revenue/		$   10,819,648		$   11,127,669		$   10,616,326		$   10,744,573		-0.7%		-7.2%

						Ave. Total In-person Attendance		126,248		121,719		115,400		120,315		-4.7%

		9		PACs - Overall				$   28.60		$   28.24		$   36.29		$   37.11		29.7%		21.3%

						Ave. Program revenue/		$   3,209,233		$   3,508,644		$   3,934,666		$   3,938,885		22.7%		14.7%

						Ave. Total In-person Attendance		112,207		124,250		108,419		106,150		-5.4%

						Small (39)		$   11.35		$   14.83		$   11.91		$   10.98		-3.3%		-9.6%

						Ave. Program revenue/		$   158,341		$   159,554		$   148,286		$   141,069		-10.9%		-16.7%

						Ave. Total In-person Attendance		13,948		10,757		12,452		12,850		-7.9%

						Medium (54)		$   15.48		$   16.56		$   18.13		$   18.02		16.4%		8.8%

						Ave. Program revenue/		$   1,163,450		$   1,104,354		$   1,203,704		$   1,141,511		-1.9%		-8.3%

						Ave. Total In-person Attendance		75,146		66,696		66,406		63,341		-15.7%

						Large (19)		$   42.33		$   40.50		$   43.58		$   47.36		11.9%		4.6%

						Ave. Program revenue/		$   16,683,747		$   16,694,391		$   15,791,582		$   17,031,867		2.1%		-4.6%

						Ave. Total In-person Attendance		394,169		412,199		362,320		359,620		-8.8%

		10		Symphony Orchestras - Overall				$   37.74		$   43.75		$   47.47		$   44.67		18.4%		10.6%

						Ave. Program revenue/		$   1,726,444		$   1,789,975		$   1,939,739		$   1,902,101		10.2%		3.0%

						Ave. Total In-person Attendance		45,748		40,915		40,865		42,580		-6.9%

						Small (88)		$   9.03		$   9.15		$   9.49		$   9.80		8.5%		1.4%

						Ave. Program revenue/		$   54,778		$   54,336		$   56,688		$   58,856		7.4%		0.4%

						Ave. Total In-person Attendance		6,065		5,935		5,972		6,007		-1.0%

						Medium (61)		$   19.88		$   23.10		$   25.00		$   26.98		35.7%		26.8%

						Ave. Program revenue/		$   557,124		$   580,503		$   580,778		$   618,140		11.0%		3.7%

						Ave. Total In-person Attendance		28,030		25,127		23,229		22,914		-18.3%

						Large (16)		$   39.51		$   39.54		$   42.27		$   44.63		12.9%		5.6%

						Ave. Program revenue/		$   14,269,150		$   14,783,288		$   15,235,262		$   16,210,563		13.6%		6.2%

						Ave. Total In-person Attendance		361,125		373,849		360,441		363,257		0.6%

		11		Theatre - Overall				$   31.81		$   33.77		$   35.49		$   35.53		11.7%		4.4%

						Ave. Program revenue/		$   1,226,974		$   1,289,394		$   1,430,238		$   1,427,459		16.3%		8.7%

						Ave. Total In-person Attendance		38,567		38,183		40,299		40,179		4.2%

						Small (221)		$   5.44		$   7.97		$   9.17		$   9.55		75.3%		63.9%

						Ave. Program revenue/		$   45,310		$   46,599		$   48,910		$   47,634		5.1%		-1.7%

						Ave. Total In-person Attendance		8,322		5,850		5,331		4,989		-40.0%

						Medium (232)		$   13.15		$   13.11		$   14.48		$   14.95		13.7%		6.3%

						Ave. Program revenue/		$   291,147		$   289,562		$   294,177		$   296,073		1.7%		-5.0%

						Ave. Total In-person Attendance		22,145		22,080		20,315		19,801		-10.6%

						Large (127)		$   31.34		$   31.38		$   32.91		$   32.51		3.7%		-3.0%

						Ave. Program revenue/		$   3,983,801		$   3,891,366		$   4,095,533		$   3,837,525		-3.7%		-10.0%

						Ave. Total In-person Attendance		127,136		124,007		124,459		118,055		-7.1%

		7		Other Museums - Overall				$   13.85		$   14.16		$   14.69		$   15.15		9.4%		2.3%

						Ave. Program revenue/		$   2,448,381		$   2,580,104		$   2,819,470		$   3,003,618		22.7%		14.7%

						Ave. Total In-person Attendance		176,806		182,252		191,974		198,213		12.1%

						Small (39)		$   4.14		$   3.87		$   4.54		$   5.30		27.9%		19.6%

						Ave. Program revenue/		$   57,578		$   60,683		$   59,645		$   74,799		29.9%		21.4%

						Ave. Total In-person Attendance		13,901		15,692		13,143		14,117		1.6%

						Medium (51)		$   7.35		$   7.88		$   8.36		$   8.35		13.5%		6.1%

						Ave. Program revenue/		$   470,113		$   522,011		$   550,474		$   530,971		12.9%		5.6%

						Ave. Total In-person Attendance		63,928		66,267		65,880		63,616		-0.5%

						Large (47)		$   11.92		$   12.65		$   14.16		$   14.11		18.4%		10.7%

						Ave. Program revenue/		$   4,442,963		$   4,664,339		$   5,403,206		$   4,848,325		9.1%		2.0%

						Ave. Total In-person Attendance		372,847		368,720		381,548		343,529		-7.9%

		8		General Performing Arts - Overall				$   19.31		$   24.30		$   21.01		$   17.08		-11.5%		-17.3%

						Ave. Program revenue/		$   458,473		$   540,213		$   509,665		$   450,873		-1.7%		-8.1%

						Ave. Total In-person Attendance		23,743		22,232		24,258		26,391		11.2%

						Small (54)		$   6.05		$   7.11		$   5.56		$   5.13		-15.2%		-20.8%

						Ave. Program revenue/		$   35,204		$   37,934		$   34,867		$   29,611		-15.9%		-21.4%

						Ave. Total In-person Attendance		5,817		5,332		6,273		5,771		-0.8%

						Medium (45)		$   3.52		$   4.21		$   6.71		$   4.04		14.6%		7.1%

						Ave. Program revenue/		$   241,862		$   252,019		$   253,768		$   230,199		-4.8%		-11.0%

						Ave. Total In-person Attendance		68,688		59,824		37,806		57,033		-17.0%

						Large (14)		$   33.77		$   30.37		$   30.36		$   29.15		-13.7%		-19.3%

						Ave. Program revenue/		$   4,802,481		$   4,500,055		$   4,729,239		$   4,207,362		-12.4%		-18.1%

						Ave. Total In-person Attendance		142,214		148,179		155,753		144,350		1.5%
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		RESPONSE TO MARKETING EFFORTS						2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation		2010-2013 index change, adjusted for inflation

		Total Marketing Expenses/Total In-person Attendance		Arts Education - Overall

		RESPONSE TO DIRECT MARKETING SPEND				Ave. Total Marketing Expenses  (staff & non-staff)/		$   70,457		$   3.34		$   72,002		$   3.98		$   57,338		$   3.38		$   59,962		$   3.38		-14.9%		1.2%		-20.5%		-5.4%

		Direct Marketing Expenses/Total In-person Attendance				Ave. Direct Marketing Expenses (non-staff only/		$   43,830		$   2.08		$   49,445		$   2.73		$   55,594		$   3.28		$   58,501		$   3.30		33.5%		58.8%		24.7%		48.4%

						Ave. Total In-person Attendance		21,102				18,113				16,942				17,742				-15.9%

				Small (54)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   7,000		$   1.21		$   6,465		$   1.17		$   8,016		$   1.82		$   7,604		$   2.07		8.6%		70.3%		1.5%		59.1%

		9%				Ave. Direct Marketing Expenses (non-staff only/		$   6,766		$   1.17		$   6,046		$   1.10		$   7,127		$   1.62		$   6,935		$   1.89		2.5%		60.7%		-4.2%		50.2%

						Ave. Total In-person Attendance		5,766				5,517				4,404				3,678				-36.2%

				Medium (104)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   32,777		$   1.59		$   31,262		$   1.73		$   32,329		$   1.61		$   31,882		$   1.76		-2.7%		10.6%		-9.1%		3.4%

		15%				Ave. Direct Marketing Expenses (non-staff only/		$   26,201		$   1.27		$   26,130		$   1.45		$   25,977		$   1.29		$   26,987		$   1.49		3.0%		17.2%		-3.7%		9.5%

						Ave. Total In-person Attendance		20,640				18,057				20,128				18,146				-12.1%

				Large (64)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   205,460		$   5.29		$   198,343		$   3.98		$   204,865		$   5.02		$   191,736		$   4.98		-6.7%		-5.9%		-12.8%		-12.1%

		39%				Ave. Direct Marketing Expenses (non-staff only/		$   138,280		$   3.56		$   126,225		$   2.53		$   128,394		$   3.15		$   116,098		$   3.01		-16.0%		-15.4%		-21.5%		-20.9%

						Ave. Total In-person Attendance		38,826				49,803				40,824				38,514				-0.8%

		2		Art Museums - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   550,478		$   2.31		$   630,854		$   2.68		$   552,430		$   3.28		$   552,113		$   3.14		0.3%		35.5%		-6.3%		26.7%

						Ave. Direct Marketing Expenses (non-staff only/		$   380,395		$   1.60		$   479,976		$   2.04		$   525,743		$   3.12		$   507,730		$   2.88		33.5%		80.3%		24.7%		68.5%

						Ave. Total In-person Attendance		237,954				235,481				168,501				176,110				-26.0%

				Small (27)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   29,019		$   0.75		$   38,170		$   0.97		$   29,328		$   1.26		$   29,015		$   0.86		-0.0%		13.9%		-6.6%		6.4%

		21%				Ave. Direct Marketing Expenses (non-staff only/		$   22,713		$   0.59		$   30,119		$   0.77		$   21,137		$   0.91		$   22,912		$   0.68		0.9%		14.9%		-5.7%		7.4%

						Ave. Total In-person Attendance		38,516				39,182				23,203				33,810				-12.2%

				Medium (49)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   155,395		$   2.26		$   150,821		$   2.20		$   156,640		$   2.13		$   162,831		$   2.44		4.8%		7.8%		-2.1%		0.7%

		36%				Ave. Direct Marketing Expenses (non-staff only/		$   105,310		$   1.53		$   98,105		$   1.43		$   104,235		$   1.41		$   103,462		$   1.55		-1.8%		1.0%		-8.2%		-5.6%

						Ave. Total In-person Attendance		68,649				68,658				73,677				66,750				-2.8%

				Large (33)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   1,369,512		$   2.67		$   1,437,348		$   2.83		$   1,707,454		$   3.18		$   1,567,299		$   3.00		14.4%		12.5%		7.0%		5.1%

		31%				Ave. Direct Marketing Expenses (non-staff only/		$   970,182		$   1.89		$   1,026,891		$   2.02		$   1,261,504		$   2.35		$   1,074,880		$   2.06		10.8%		8.9%		3.5%		1.8%

						Ave. Total In-person Attendance		513,727				507,659				536,402				522,725				1.8%

		3		Community - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   59,156		$   1.67		$   58,525		$   1.42		$   39,260		$   0.94		$   37,770		$   0.84		-36.2%		-49.4%		-40.3%		-52.7%

						Ave. Direct Marketing Expenses (non-staff only/		$   46,528		$   1.31		$   46,859		$   1.14		$   34,017		$   0.82		$   31,714		$   0.71		-31.8%		-46.0%		-36.3%		-49.5%

						Ave. Total In-person Attendance		35,485				41,279				41,673				44,762				26.1%

				Small (278)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   12,662		$   0.75		$   12,994		$   0.86		$   12,763		$   0.70		$   12,902		$   0.73		1.9%		-3.3%		-4.8%		-9.6%

		8%				Ave. Direct Marketing Expenses (non-staff only/		$   11,568		$   0.69		$   11,911		$   0.79		$   11,530		$   0.63		$   11,835		$   0.67		2.3%		-2.9%		-4.4%		-9.2%

						Ave. Total In-person Attendance		16,800				15,031				18,160				17,701				5.4%

				Medium (194)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   70,569		$   1.50		$   73,084		$   1.72		$   65,377		$   1.54		$   68,147		$   1.58		-3.4%		5.4%		-9.7%		-1.5%

		16%				Ave. Direct Marketing Expenses (non-staff only/		$   60,044		$   1.28		$   61,525		$   1.45		$   54,238		$   1.28		$   57,083		$   1.32		-4.9%		3.7%		-11.2%		-3.1%

						Ave. Total In-person Attendance		47,022				42,398				42,517				43,100				-8.3%

				Large (67)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   389,977		$   2.10		$   381,151		$   1.81		$   391,114		$   1.90		$   377,763		$   1.69		-3.1%		-19.6%		-9.5%		-24.9%

		29%				Ave. Direct Marketing Expenses (non-staff only/		$   267,148		$   1.44		$   254,047		$   1.21		$   275,636		$   1.34		$   267,790		$   1.20		0.2%		-16.8%		-6.3%		-22.3%

						Ave. Total In-person Attendance		185,289				210,124				205,455				223,348				20.5%

		4		Dance - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   202,022		$   9.23		$   207,077		$   9.60		$   180,169		$   8.54		$   182,480		$   8.88		-9.7%		-3.8%		-15.6%		-10.1%

						Ave. Direct Marketing Expenses (non-staff only/		$   157,282		$   7.18		$   163,113		$   7.56		$   160,426		$   7.60		$   159,660		$   7.77		1.5%		8.1%		-5.1%		1.0%

						Ave. Total In-person Attendance		21,892				21,567				21,109				20,554				-6.1%

				Small (117)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   9,132		$   1.98		$   8,296		$   1.75		$   7,892		$   1.63		$   8,240		$   1.97		-9.8%		-0.2%		-15.7%		-6.7%

		1%				Ave. Direct Marketing Expenses (non-staff only/		$   8,871		$   1.92		$   8,155		$   1.72		$   7,683		$   1.59		$   8,123		$   1.95		-8.4%		1.3%		-14.4%		-5.3%

						Ave. Total In-person Attendance		4,621				4,744				4,830				4,176				-9.6%

				Medium (95)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   41,031		$   2.39		$   38,317		$   2.28		$   39,888		$   2.94		$   38,703		$   1.67		-5.7%		-30.1%		-11.8%		-34.7%

		13%				Ave. Direct Marketing Expenses (non-staff only/		$   36,295		$   2.11		$   34,666		$   2.06		$   34,249		$   2.52		$   33,594		$   1.45		-7.4%		-31.4%		-13.5%		-35.9%

						Ave. Total In-person Attendance		17,192				16,789				13,568				23,201				34.9%

				Large (36)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   750,803		$   9.73		$   750,794		$   8.38		$   866,517		$   9.93		$   888,947		$   11.62		18.4%		19.4%		10.7%		11.6%

		22%				Ave. Direct Marketing Expenses (non-staff only/		$   568,201		$   7.37		$   569,297		$   6.35		$   659,829		$   7.56		$   695,819		$   9.10		22.5%		23.5%		14.4%		15.4%

						Ave. Total In-person Attendance		77,142				89,620				87,230				76,499				-0.8%

		5		Music - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   48,304		$   3.84		$   50,379		$   3.28		$   39,615		$   2.31		$   40,438		$   2.48		-16.3%		-35.4%		-21.8%		-39.6%

						Ave. Direct Marketing Expenses (non-staff only/		$   38,497		$   3.06		$   41,928		$   2.73		$   36,552		$   2.13		$   37,458		$   2.30		-2.7%		-24.9%		-9.1%		-29.8%

						Ave. Total In-person Attendance		12,569				15,370				17,163				16,293				29.6%

				Small (240)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   8,993		$   2.28		$   8,467		$   0.76		$   8,596		$   0.73		$   8,809		$   0.82		-2.0%		-64.1%		-8.5%		-66.4%

		1%				Ave. Direct Marketing Expenses (non-staff only/		$   8,915		$   2.26		$   8,397		$   0.75		$   8,534		$   0.73		$   8,731		$   0.81		-2.1%		-64.1%		-8.5%		-66.4%

						Ave. Total In-person Attendance		3,948				11,204				11,724				10,767				172.8%

				Medium (114)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   29,717		$   2.25		$   30,253		$   2.98		$   31,302		$   3.46		$   30,012		$   2.45		1.0%		8.8%		-5.6%		1.7%

		9%				Ave. Direct Marketing Expenses (non-staff only/		$   26,869		$   2.04		$   27,282		$   2.69		$   28,669		$   3.17		$   27,294		$   2.23		1.6%		9.5%		-5.1%		2.3%

						Ave. Total In-person Attendance		13,183				10,151				9,052				12,233				-7.2%

				Large (52)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   183,652		$   3.96		$   207,138		$   4.17		$   193,082		$   4.18		$   200,732		$   4.51		9.3%		13.8%		2.2%		6.4%

		26%				Ave. Direct Marketing Expenses (non-staff only/		$   138,943		$   2.99		$   147,354		$   2.97		$   138,800		$   3.01		$   147,973		$   3.32		6.5%		10.9%		-0.5%		3.7%

						Ave. Total In-person Attendance		46,395				49,633				46,137				44,544				-4.0%

		6		Opera - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   606,746		$   16.50		$   628,100		$   16.83		$   648,545		$   18.95		$   642,887		$   19.24		6.0%		16.6%		-1.0%		9.0%

						Ave. Direct Marketing Expenses (non-staff only/		$   438,156		$   11.91		$   460,561		$   12.34		$   532,183		$   15.55		$   516,468		$   15.46		17.9%		29.8%		10.2%		21.3%

						Ave. Total In-person Attendance		36,777				37,321				34,224				33,408				-9.2%

				Small (28)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   20,634		$   1.83		$   19,542		$   2.02		$   17,683		$   1.52		$   19,026		$   2.23		-7.8%		21.8%		-13.8%		13.9%

		6%				Ave. Direct Marketing Expenses (non-staff only/		$   19,620		$   1.74		$   18,013		$   1.86		$   17,145		$   1.48		$   17,965		$   2.11		-8.4%		21.0%		-14.4%		13.1%

						Ave. Total In-person Attendance		11,275				9,659				11,618				8,534				-24.3%

				Medium (22)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   130,371		$   6.48		$   129,711		$   7.47		$   135,578		$   7.41		$   151,651		$   7.39		16.3%		14.1%		8.7%		6.7%

		16%				Ave. Direct Marketing Expenses (non-staff only/		$   110,269		$   5.48		$   107,140		$   6.17		$   113,349		$   6.20		$   127,316		$   6.21		15.5%		13.3%		7.9%		5.9%

						Ave. Total In-person Attendance		20,130				17,373				18,294				20,517				1.9%

				Large (24)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   1,620,097		$   12.83		$   1,665,782		$   13.69		$   1,717,968		$   14.89		$   1,784,452		$   14.83		10.1%		15.6%		2.9%		8.0%

		31%				Ave. Direct Marketing Expenses (non-staff only/		$   1,157,359		$   9.17		$   1,162,498		$   9.55		$   1,182,518		$   10.25		$   1,229,322		$   10.22		6.2%		11.5%		-0.7%		4.2%

						Ave. Total In-person Attendance		126,248				121,719				115,400				120,315				-4.7%

		9		PACs - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   636,162		$   5.67		$   621,872		$   5.00		$   664,854		$   6.13		$   530,394		$   5.00		-16.6%		-11.9%		-22.1%		-17.6%

						Ave. Direct Marketing Expenses (non-staff only/		$   485,578		$   4.33		$   478,016		$   3.85		$   577,626		$   5.33		$   453,009		$   4.27		-6.7%		-1.4%		-12.8%		-7.8%

						Ave. Total In-person Attendance		112,207				124,250				108,419				106,150				-5.4%

				Small (39)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   40,538		$   2.91		$   36,213		$   3.37		$   39,411		$   3.17		$   40,013		$   3.11		-1.3%		7.1%		-7.8%		0.1%

		16%				Ave. Direct Marketing Expenses (non-staff only/		$   36,558		$   2.62		$   32,608		$   3.03		$   34,517		$   2.77		$   33,536		$   2.61		-8.3%		-0.4%		-14.3%		-6.9%

						Ave. Total In-person Attendance		13,948				10,757				12,452				12,850				-7.9%

				Medium (54)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   364,886		$   4.86		$   328,471		$   4.92		$   384,430		$   5.79		$   359,398		$   5.67		-1.5%		16.9%		-7.9%		9.2%

		24%				Ave. Direct Marketing Expenses (non-staff only/		$   280,438		$   3.73		$   246,500		$   3.70		$   293,273		$   4.42		$   273,799		$   4.32		-2.4%		15.8%		-8.8%		8.3%

						Ave. Total In-person Attendance		75,146				66,696				66,406				63,341				-15.7%

				Large (19)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   3,015,964		$   7.65		$   3,498,244		$   8.49		$   2,883,175		$   7.96		$   2,769,200		$   7.70		-8.2%		0.6%		-14.2%		-5.9%

		31%				Ave. Direct Marketing Expenses (non-staff only/		$   1,895,273		$   4.81		$   2,483,276		$   6.02		$   2,035,838		$   5.62		$   1,918,123		$   5.33		1.2%		10.9%		-5.4%		3.7%

						Ave. Total In-person Attendance		394,169				412,199				362,320				359,620				-8.8%

		10		Symphony Orchestras - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   338,410		$   7.40		$   350,956		$   8.58		$   318,787		$   7.80		$   326,659		$   7.67		-3.5%		3.7%		-9.8%		-3.1%

						Ave. Direct Marketing Expenses (non-staff only/		$   240,642		$   5.26		$   315,334		$   7.71		$   303,977		$   7.44		$   298,902		$   7.02		24.2%		33.5%		16.1%		24.7%

						Ave. Total In-person Attendance		45,748				40,915				40,865				42,580				-6.9%

				Small (88)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   18,535		$   3.06		$   18,304		$   3.08		$   19,015		$   3.18		$   20,311		$   3.38		9.6%		10.6%		2.4%		3.4%

		0%				Ave. Direct Marketing Expenses (non-staff only/		$   18,114		$   2.99		$   18,164		$   3.06		$   18,921		$   3.17		$   20,219		$   3.37		11.6%		12.7%		4.3%		5.3%

						Ave. Total In-person Attendance		6,065				5,935				5,972				6,007				-1.0%

				Medium (61)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   177,864		$   6.35		$   178,257		$   7.09		$   171,538		$   7.38		$   176,570		$   7.71		-0.7%		21.4%		-7.2%		13.5%

		24%				Ave. Direct Marketing Expenses (non-staff only/		$   138,636		$   4.95		$   134,981		$   5.37		$   132,345		$   5.70		$   134,027		$   5.85		-3.3%		18.3%		-9.6%		10.5%

						Ave. Total In-person Attendance		28,030				25,127				23,229				22,914				-18.3%

				Large (16)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   3,289,840		$   9.11		$   3,504,765		$   9.37		$   3,372,343		$   9.36		$   3,523,880		$   9.70		7.1%		6.5%		0.1%		-0.5%

		29%				Ave. Direct Marketing Expenses (non-staff only/		$   2,342,168		$   6.49		$   2,541,746		$   6.80		$   2,437,200		$   6.76		$   2,516,379		$   6.93		7.4%		6.8%		0.4%		-0.2%

						Ave. Total In-person Attendance		361,125				373,849				360,441				363,257				0.6%

		11		Theatre - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   320,025		$   8.30		$   321,459		$   8.42		$   303,791		$   7.54		$   313,849		$   7.81		-1.9%		-5.9%		-8.3%		-12.0%

						Ave. Direct Marketing Expenses (non-staff only/		$   240,579		$   6.24		$   249,079		$   6.52		$   268,455		$   6.66		$   272,562		$   6.78		13.3%		8.7%		5.9%		1.6%

						Ave. Total In-person Attendance		38,567				38,183				40,299				40,179				4.2%

				Small (221)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   10,905		$   1.31		$   11,104		$   1.90		$   10,393		$   1.95		$   10,160		$   2.04		-6.8%		55.4%		-12.9%		45.2%

		4%				Ave. Direct Marketing Expenses (non-staff only/		$   10,706		$   1.29		$   10,827		$   1.85		$   10,117		$   1.90		$   9,802		$   1.96		-8.4%		52.7%		-14.4%		42.7%

						Ave. Total In-person Attendance		8,322				5,850				5,331				4,989				-40.0%

				Medium (232)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   84,202		$   3.80		$   82,438		$   3.73		$   79,364		$   3.91		$   79,774		$   4.03		-5.3%		6.0%		-11.5%		-1.0%

		22%				Ave. Direct Marketing Expenses (non-staff only/		$   65,300		$   2.95		$   63,374		$   2.87		$   60,658		$   2.99		$   62,429		$   3.15		-4.4%		6.9%		-10.7%		-0.1%

						Ave. Total In-person Attendance		22,145				22,080				20,315				19,801				-10.6%

				Large (127)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   1,065,132		$   8.38		$   1,078,474		$   8.70		$   1,089,067		$   8.75		$   1,038,689		$   8.80		-2.5%		5.0%		-8.9%		-1.9%

		31%				Ave. Direct Marketing Expenses (non-staff only/		$   762,198		$   6.00		$   776,589		$   6.26		$   778,546		$   6.26		$   721,505		$   6.11		-5.3%		1.9%		-11.5%		-4.7%

						Ave. Total In-person Attendance		127,136				124,007				124,459				118,055				-7.1%

		7		Other Museums - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   379,334		$   2.15		$   399,789		$   2.19		$   358,356		$   1.87		$   344,944		$   1.74		-9.1%		-18.9%		-15.0%		-24.2%

						Ave. Direct Marketing Expenses (non-staff only/		$   265,273		$   1.50		$   287,033		$   1.57		$   342,884		$   1.79		$   321,163		$   1.62		21.1%		8.0%		13.1%		0.9%

						Ave. Total In-person Attendance		176,806				182,252				191,974				198,213				12.1%

				Small (39)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   18,428		$   1.33		$   19,989		$   1.27		$   18,770		$   1.43		$   17,030		$   1.21		-7.6%		-9.0%		-13.6%		-15.0%

		13%				Ave. Direct Marketing Expenses (non-staff only/		$   16,814		$   1.21		$   17,095		$   1.09		$   18,770		$   1.21		$   14,873		$   1.05		-11.5%		-12.9%		-17.3%		-18.6%

						Ave. Total In-person Attendance		13,901				15,692				13,143				14,117				1.6%

				Medium (51)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   98,039		$   1.53		$   109,226		$   1.65		$   111,453		$   1.69		$   116,460		$   1.83		18.8%		19.4%		11.0%		11.6%

		28%				Ave. Direct Marketing Expenses (non-staff only/		$   67,664		$   1.06		$   79,715		$   1.20		$   81,861		$   1.24		$   84,254		$   1.32		24.5%		25.1%		16.4%		16.9%

						Ave. Total In-person Attendance		63,928				66,267				65,880				63,616				-0.5%

				Large (47)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   979,391		$   2.63		$   1,016,380		$   2.76		$   1,004,220		$   2.63		$   995,930		$   2.90		1.7%		10.4%		-5.0%		3.1%

		33%				Ave. Direct Marketing Expenses (non-staff only/		$   691,048		$   1.85		$   719,639		$   1.95		$   695,094		$   1.82		$   668,922		$   1.95		-3.2%		5.1%		-9.5%		-1.8%

						Ave. Total In-person Attendance		372,847				368,720				381,548				343,529				-7.9%

		8		General Performing Arts - Overall

						Ave. Total Marketing Expenses  (staff & non-staff)/		$   166,403		$   7.01		$   182,722		$   8.22		$   172,276		$   7.10		$   169,981		$   6.44		2.1%		-8.1%		-4.5%		-14.1%

						Ave. Direct Marketing Expenses (non-staff only/		$   88,859		$   3.74		$   102,542		$   4.61		$   164,714		$   6.79		$   158,530		$   6.01		78.4%		60.5%		66.7%		50.0%

						Ave. Total In-person Attendance		23,743				22,232				24,258				26,391				11.2%

				Small (54)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   9,421		$   1.62		$   9,367		$   1.76		$   9,743		$   1.55		$   8,900		$   1.54		-5.5%		-4.8%		-11.7%		-11.0%

		4%				Ave. Direct Marketing Expenses (non-staff only/		$   9,183		$   1.58		$   9,119		$   1.71		$   9,061		$   1.44		$   8,578		$   1.49		-6.6%		-5.8%		-12.7%		-12.0%

						Ave. Total In-person Attendance		5,817				5,332				6,273				5,771				-0.8%

				Medium (45)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   69,697		$   1.01		$   76,137		$   1.27		$   68,078		$   1.80		$   66,338		$   1.16		-4.8%		14.6%		-11.0%		7.1%

		20%				Ave. Direct Marketing Expenses (non-staff only/		$   56,813		$   0.83		$   63,055		$   1.05		$   55,344		$   1.46		$   53,035		$   0.93		-6.6%		12.4%		-12.8%		5.1%

						Ave. Total In-person Attendance		68,688				59,824				37,806				57,033				-17.0%

				Large (14)		Ave. Total Marketing Expenses  (staff & non-staff)/		$   1,376,829		$   9.68		$   1,091,365		$   7.37		$   951,662		$   6.11		$   1,228,954		$   8.51		-10.7%		-12.1%		-16.6%		-17.8%

		18%				Ave. Direct Marketing Expenses (non-staff only/		$   1,137,306		$   8.00		$   857,333		$   5.79		$   789,426		$   5.07		$   1,007,167		$   6.98		-11.4%		-12.8%		-17.2%		-18.5%

						Ave. Total In-person Attendance		142,214				148,179				155,753				144,350				1.5%

		RETURN ON MARKETING EFFORTS						2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation

		Total Program Revenue/Total Marketing Expenses		Arts Education - Overall

		RETURN ON DIRECT MARKETING SPEND				Ave. Program Revenue/		$   928,662				$   958,152				$   1,038,296				$   1,122,273				20.8%				12.9%

		Total Program Revenue/Direct Marketing Expenses				Ave. Direct Marketing Expenses (non-staff only)		$   43,830		$   21.19		$   49,445		$   19.38		$   55,594		$   18.68		$   58,501		$   19.18		33.5%		-9.5%		24.7%

						Ave. Total Marketing Expenses  (staff & non-staff)		70,457		$   13.18		72,002		$   13.31		57,338		$   18.11		59,962		$   18.72		-14.9%		42.0%		-20.5%

				Small (54)		Ave. Program Revenue/		$   46,831				$   50,720				$   55,223				$   57,622				23.0%				15.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   6,766		$   6.92		$   6,046		$   8.39		$   7,127		$   7.75		$   6,935		$   8.31		2.5%		20.0%		-4.2%		97%

						Ave. Total Marketing Expenses  (staff & non-staff)		7,000		$   6.69		6,465		$   7.85		8,016		$   6.89		7,604		$   7.58		8.6%		13.3%		1.5%		91%

				Medium (104)		Ave. Program Revenue/		$   265,250				$   265,653				$   275,565				$   272,913				2.9%				-3.8%

						Ave. Direct Marketing Expenses (non-staff only)		$   26,201		$   10.12		$   26,130		$   10.17		$   25,977		$   10.61		$   26,987		$   10.11		3.0%		-0.1%		-3.7%		80%

						Ave. Total Marketing Expenses  (staff & non-staff)		32,777		$   8.09		31,262		$   8.50		32,329		$   8.52		31,882		$   8.56		-2.7%		5.8%		-9.1%		85%

				Large (64)		Ave. Program Revenue/		$   2,525,878				$   2,517,692				$   2,541,305				$   2,570,865				1.8%				-4.9%

						Ave. Direct Marketing Expenses (non-staff only)		$   138,280		$   18.27		$   126,225		$   19.95		$   128,394		$   19.79		$   116,098		$   22.14		-16.0%		21.2%		-21.5%		67%

						Ave. Total Marketing Expenses  (staff & non-staff)		205,460		$   12.29		198,343		$   12.69		204,865		$   12.40		191,736		$   13.41		-6.7%		9.1%		-12.8%		61%

		2		Art Museums - Overall

						Ave. Program Revenue/		$   4,659,052				$   4,727,574				$   5,101,592				$   5,222,710				12.1%				4.8%

						Ave. Direct Marketing Expenses (non-staff only)		$   380,395		$   12.25		$   479,976		$   9.85		$   525,743		$   9.70		$   507,730		$   10.29		33.5%		-16.0%		24.7%

						Ave. Total Marketing Expenses  (staff & non-staff)		550,478		$   8.46		630,854		$   7.49		552,430		$   9.23		552,113		$   9.46		0.3%		11.8%		-6.3%

				Small (27)		Ave. Program Revenue/		$   57,913				$   63,855				$   63,734				$   62,046				7.1%				0.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   22,713		$   2.55		$   30,119		$   2.12		$   21,137		$   3.02		$   22,912		$   2.71		0.9%		6.2%		-5.7%		78%

						Ave. Total Marketing Expenses  (staff & non-staff)		29,019		$   2.00		38,170		$   1.67		29,328		$   2.17		29,015		$   2.14		-0.0%		7.2%		-6.6%		79%

				Medium (49)		Ave. Program Revenue/		$   570,242				$   485,534				$   614,988				$   590,166				3.5%				-3.3%

						Ave. Direct Marketing Expenses (non-staff only)		$   105,310		$   5.41		$   98,105		$   4.95		$   104,235		$   5.90		$   103,462		$   5.70		-1.8%		5.3%		-8.2%		68%

						Ave. Total Marketing Expenses  (staff & non-staff)		155,395		$   3.67		150,821		$   3.22		156,640		$   3.93		162,831		$   3.62		4.8%		-1.2%		-2.1%		64%

				Large (33)		Ave. Program Revenue/		$   14,246,779				$   14,498,123				$   15,774,164				$   15,094,014				5.9%				-1.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   970,182		$   14.68		$   1,026,891		$   14.12		$   1,261,504		$   12.50		$   1,074,880		$   14.04		10.8%		-4.4%		3.5%		71%

						Ave. Total Marketing Expenses  (staff & non-staff)		1,369,512		$   10.40		1,437,348		$   10.09		1,707,454		$   9.24		1,567,299		$   9.63		14.4%		-7.4%		7.0%		69%

		3		Community - Overall

						Ave. Program Revenue/		$   193,428				$   212,797				$   259,185				$   263,430				36.2%				27.3%

						Ave. Direct Marketing Expenses (non-staff only)		$   46,528		$   4.16		$   46,859		$   4.54		$   34,017		$   7.62		$   31,714		$   8.31		-31.8%		99.8%		-36.3%

						Ave. Total Marketing Expenses  (staff & non-staff)		59,156		$   3.27		58,525		$   3.64		39,260		$   6.60		37,770		$   6.97		-36.2%		113.3%		-40.3%

				Small (278)		Ave. Program Revenue/		$   35,503				$   37,193				$   35,126				$   37,948				6.9%				-0.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   11,568		$   3.07		$   11,911		$   3.00		$   11,530		$   3.05		$   11,835		$   3.21		2.3%		4.5%		-4.4%		91%

						Ave. Total Marketing Expenses  (staff & non-staff)		12,662		$   2.80		12,994		$   2.52		12,763		$   2.75		12,902		$   2.94		1.9%		4.9%		-4.8%		92%

				Medium (194)		Ave. Program Revenue/		$   178,679				$   184,432				$   197,872				$   184,960				3.5%				-3.3%

						Ave. Direct Marketing Expenses (non-staff only)		$   60,044		$   2.98		$   61,525		$   3.00		$   54,238		$   3.65		$   57,083		$   3.24		-4.9%		8.9%		-11.2%		85%

						Ave. Total Marketing Expenses  (staff & non-staff)		70,569		$   2.53		73,084		$   2.52		65,377		$   3.03		68,147		$   2.71		-3.4%		7.2%		-9.7%		84%

				Large (67)		Ave. Program Revenue/		$   1,589,325				$   1,741,599				$   1,742,608				$   1,659,628				4.4%				-2.4%

						Ave. Direct Marketing Expenses (non-staff only)		$   267,148		$   5.95		$   254,047		$   6.86		$   275,636		$   6.32		$   267,790		$   6.20		0.2%		4.2%		-6.3%		69%

						Ave. Total Marketing Expenses  (staff & non-staff)		389,977		$   4.08		381,151		$   4.57		391,114		$   4.46		377,763		$   4.39		-3.1%		7.8%		-9.5%		71%

		4		Dance - Overall

						Ave. Program Revenue/		$   934,561				$   963,052				$   1,094,188				$   1,107,836				18.5%				10.8%

						Ave. Direct Marketing Expenses (non-staff only)		$   157,282		$   5.94		$   163,113		$   5.90		$   160,426		$   6.82		$   159,660		$   6.94		1.5%		16.8%		-5.1%

						Ave. Total Marketing Expenses  (staff & non-staff)		202,022		$   4.63		207,077		$   4.65		180,169		$   6.07		182,480		$   6.07		-9.7%		31.2%		-15.6%

				Small (117)		Ave. Program Revenue/		$   31,987				$   30,139				$   33,319				$   34,374				7.5%				0.4%

						Ave. Direct Marketing Expenses (non-staff only)		$   8,871		$   3.61		$   8,155		$   3.70		$   7,683		$   4.34		$   8,123		$   4.23		-8.4%		17.4%		-14.4%		97%

						Ave. Total Marketing Expenses  (staff & non-staff)		9,132		$   3.50		8,296		$   3.63		7,892		$   4.22		8,240		$   4.17		-9.8%		19.1%		-15.7%		99%

				Medium (95)		Ave. Program Revenue/		$   209,516				$   213,089				$   228,835				$   221,717				5.8%				-1.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   36,295		$   5.77		$   34,666		$   6.15		$   34,249		$   6.68		$   33,594		$   6.60		-7.4%		14.3%		-13.5%		88%

						Ave. Total Marketing Expenses  (staff & non-staff)		41,031		$   5.11		38,317		$   5.56		39,888		$   5.74		38,703		$   5.73		-5.7%		12.2%		-11.8%		87%

				Large (36)		Ave. Program Revenue/		$   3,595,776				$   3,634,125				$   3,989,668				$   4,045,877				12.5%				5.2%

						Ave. Direct Marketing Expenses (non-staff only)		$   568,201		$   6.33		$   569,297		$   6.38		$   659,829		$   6.05		$   695,819		$   5.81		22.5%		-8.1%		14.4%		76%

						Ave. Total Marketing Expenses  (staff & non-staff)		750,803		$   4.79		750,794		$   4.84		866,517		$   4.60		888,947		$   4.55		18.4%		-5.0%		10.7%		78%

		5		Music - Overall

						Ave. Program Revenue/		$   168,318				$   179,893				$   195,557				$   197,555				17.4%				9.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   38,497		$   4.37		$   41,928		$   4.29		$   36,552		$   5.35		$   37,458		$   5.27		-2.7%		20.6%		-9.1%		80%

						Ave. Total Marketing Expenses  (staff & non-staff)		48,304		$   3.48		50,379		$   3.57		39,615		$   4.94		40,438		$   4.89		-16.3%		40.2%		-21.8%		93%

				Small (240)		Ave. Program Revenue/		$   26,099				$   26,354				$   25,165				$   24,718				-5.3%				-11.5%

						Ave. Direct Marketing Expenses (non-staff only)		$   8,915		$   2.93		$   8,397		$   3.14		$   8,534		$   2.95		$   8,731		$   2.83		-2.1%		-3.3%		-8.5%		99%

						Ave. Total Marketing Expenses  (staff & non-staff)		8,993		$   2.90		8,467		$   3.11		8,596		$   2.93		8,809		$   2.81		-2.0%		-3.3%		-8.5%		99%

				Medium (114)		Ave. Program Revenue/		$   115,401				$   118,889				$   117,438				$   117,092				1.5%				-5.2%

						Ave. Direct Marketing Expenses (non-staff only)		$   26,869		$   4.29		$   27,282		$   4.36		$   28,669		$   4.10		$   27,294		$   4.29		1.6%		-0.1%		-5.1%		90%

						Ave. Total Marketing Expenses  (staff & non-staff)		29,717		$   3.88		30,253		$   3.93		31,302		$   3.75		30,012		$   3.90		1.0%		0.5%		-5.6%		91%

				Large (52)		Ave. Program Revenue/		$   561,649				$   630,442				$   604,879				$   682,469				21.5%				13.6%

						Ave. Direct Marketing Expenses (non-staff only)		$   138,943		$   4.04		$   147,354		$   4.28		$   138,800		$   4.36		$   147,973		$   4.61		6.5%		14.1%		-0.5%		76%

						Ave. Total Marketing Expenses  (staff & non-staff)		183,652		$   3.06		207,138		$   3.04		193,082		$   3.13		200,732		$   3.40		9.3%		11.2%		2.2%		74%

		6		Opera - Overall

						Ave. Program Revenue/		$   2,325,378				$   2,251,787				$   2,287,430				$   2,285,998				-1.7%				-8.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   438,156		$   5.31		$   460,561		$   4.89		$   532,183		$   4.30		$   516,468		$   4.43		17.9%		-16.6%		10.2%

						Ave. Total Marketing Expenses  (staff & non-staff)		606,746		$   3.83		628,100		$   3.59		648,545		$   3.53		642,887		$   3.56		6.0%		-7.2%		-1.0%

				Small (28)		Ave. Program Revenue/		$   67,905				$   58,983				$   60,920				$   62,098				-8.6%				-14.5%

						Ave. Direct Marketing Expenses (non-staff only)		$   19,620		$   3.46		$   18,013		$   3.27		$   17,145		$   3.55		$   17,965		$   3.46		-8.4%		-0.1%		-14.4%		95%

						Ave. Total Marketing Expenses  (staff & non-staff)		20,634		$   3.29		19,542		$   3.02		17,683		$   3.45		19,026		$   3.26		-7.8%		-0.8%		-13.8%		94%

				Medium (22)		Ave. Program Revenue/		$   374,157				$   351,786				$   331,686				$   384,872				2.9%				-3.9%

						Ave. Direct Marketing Expenses (non-staff only)		$   110,269		$   3.39		$   107,140		$   3.28		$   113,349		$   2.93		$   127,316		$   3.02		15.5%		-10.9%		7.9%		85%

						Ave. Total Marketing Expenses  (staff & non-staff)		130,371		$   2.87		129,711		$   2.71		135,578		$   2.45		151,651		$   2.54		16.3%		-11.6%		8.7%		84%

				Large (24)		Ave. Program Revenue/		$   10,819,648				$   11,127,669				$   10,616,326				$   10,744,573				-0.7%				-7.2%

						Ave. Direct Marketing Expenses (non-staff only)		$   1,157,359		$   9.35		$   1,162,498		$   9.57		$   1,182,518		$   8.98		$   1,229,322		$   8.74		6.2%		-6.5%		-0.7%		71%

						Ave. Total Marketing Expenses  (staff & non-staff)		1,620,097		$   6.68		1,665,782		$   6.68		1,717,968		$   6.18		1,784,452		$   6.02		10.1%		-9.8%		2.9%		69%

		9		PACs - Overall		PACs

						Ave. Program Revenue/		$   3,209,233				$   3,508,644				$   3,934,666				$   3,938,885				22.7%				14.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   485,578		$   6.61		$   478,016		$   7.34		$   577,626		$   6.81		$   453,009		$   8.69		-6.7%		31.6%		-12.8%

						Ave. Total Marketing Expenses  (staff & non-staff)		636,162		$   5.04		621,872		$   5.64		664,854		$   5.92		530,394		$   7.43		-16.6%		47.2%		-22.1%

				Small (39)		Ave. Program Revenue/		$   158,341				$   159,554				$   148,286				$   141,069				-10.9%				-16.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   36,558		$   4.33		$   32,608		$   4.89		$   34,517		$   4.30		$   33,536		$   4.21		-8.3%		-2.9%		-14.3%		90%

						Ave. Total Marketing Expenses  (staff & non-staff)		40,538		$   3.91		36,213		$   4.41		39,411		$   3.76		40,013		$   3.53		-1.3%		-9.7%		-7.8%		84%

				Medium (54)		Ave. Program Revenue/		$   1,163,450				$   1,104,354				$   1,203,704				$   1,141,511				-1.9%				-8.3%

						Ave. Direct Marketing Expenses (non-staff only)		$   280,438		$   4.15		$   246,500		$   4.48		$   293,273		$   4.10		$   273,799		$   4.17		-2.4%		0.5%		-8.8%		77%

						Ave. Total Marketing Expenses  (staff & non-staff)		364,886		$   3.19		328,471		$   3.36		384,430		$   3.13		359,398		$   3.18		-1.5%		-0.4%		-7.9%		76%

				Large (19)		Ave. Program Revenue/		$   16,683,747				$   16,694,391				$   15,791,582				$   17,031,867				2.1%				-4.6%

						Ave. Direct Marketing Expenses (non-staff only)		$   1,895,273		$   8.80		$   2,483,276		$   6.72		$   2,035,838		$   7.76		$   1,918,123		$   8.88		1.2%		0.9%		-5.4%		63%

						Ave. Total Marketing Expenses  (staff & non-staff)		3,015,964		$   5.53		3,498,244		$   4.77		2,883,175		$   5.48		2,769,200		$   6.15		-8.2%		11.2%		-14.2%		69%

		10		Symphony Orchestras - Overall

						Ave. Program Revenue/		$   1,726,444				$   1,789,975				$   1,939,739				$   1,902,101				10.2%				3.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   240,642		$   7.17		$   315,334		$   5.68		$   303,977		$   6.38		$   298,902		$   6.36		24.2%		-11.3%		16.1%

						Ave. Total Marketing Expenses  (staff & non-staff)		338,410		$   5.10		350,956		$   5.10		318,787		$   6.08		326,659		$   5.82		-3.5%		14.1%		-9.8%

				Small (88)		Ave. Program Revenue/		$   54,778				$   54,336				$   56,688				$   58,856				7.4%				0.4%

						Ave. Direct Marketing Expenses (non-staff only)		$   18,114		$   3.02		$   18,164		$   2.99		$   18,921		$   3.00		$   20,219		$   2.91		11.6%		-3.7%		4.3%		98%

						Ave. Total Marketing Expenses  (staff & non-staff)		18,535		$   2.96		18,304		$   2.97		19,015		$   2.98		20,311		$   2.90		9.6%		-2.0%		2.4%		100%

				Medium (61)		Ave. Program Revenue/		$   557,124				$   580,503				$   580,778				$   618,140				11.0%				3.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   138,636		$   4.02		$   134,981		$   4.30		$   132,345		$   4.39		$   134,027		$   4.61		-3.3%		14.8%		-9.6%		78%

						Ave. Total Marketing Expenses  (staff & non-staff)		177,864		$   3.13		178,257		$   3.26		171,538		$   3.39		176,570		$   3.50		-0.7%		11.8%		-7.2%		76%

				Large (16)		Ave. Program Revenue/		$   14,269,150				$   14,783,288				$   15,235,262				$   16,210,563				13.6%				6.2%

						Ave. Direct Marketing Expenses (non-staff only)		$   2,342,168		$   6.09		$   2,541,746		$   5.82		$   2,437,200		$   6.25		$   2,516,379		$   6.44		7.4%		5.7%		0.4%		71%

						Ave. Total Marketing Expenses  (staff & non-staff)		3,289,840		$   4.34		3,504,765		$   4.22		3,372,343		$   4.52		3,523,880		$   4.60		7.1%		6.1%		0.1%		71%

		11		Theatre - Overall

						Ave. Program Revenue/		$   1,226,974				$   1,289,394				$   1,430,238				$   1,427,459				16.3%				8.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   240,579		$   5.10		$   249,079		$   5.18		$   268,455		$   5.33		$   272,562		$   5.24		13.3%		2.7%		5.9%

						Ave. Total Marketing Expenses  (staff & non-staff)		320,025		$   3.83		321,459		$   4.01		303,791		$   4.71		313,849		$   4.55		-1.9%		18.6%		-8.3%

				Small (221)		Ave. Program Revenue/		$   45,310				$   46,599				$   48,910				$   47,634				5.1%				-1.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   10,706		$   4.23		$   10,827		$   4.30		$   10,117		$   4.83		$   9,802		$   4.86		-8.4%		14.8%		-14.4%		98%

						Ave. Total Marketing Expenses  (staff & non-staff)		10,905		$   4.15		11,104		$   4.20		10,393		$   4.71		10,160		$   4.69		-6.8%		12.8%		-12.9%		96%

				Medium (232)		Ave. Program Revenue/		$   291,147				$   289,562				$   294,177				$   296,073				1.7%				-5.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   65,300		$   4.46		$   63,374		$   4.57		$   60,658		$   4.85		$   62,429		$   4.74		-4.4%		6.4%		-10.7%		78%

						Ave. Total Marketing Expenses  (staff & non-staff)		84,202		$   3.46		82,438		$   3.51		79,364		$   3.71		79,774		$   3.71		-5.3%		7.3%		-11.5%		78%

				Large (127)		Ave. Program Revenue/		$   3,983,801				$   3,891,366				$   4,095,533				$   3,837,525				-3.7%				-10.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   762,198		$   5.23		$   776,589		$   5.01		$   778,546		$   5.26		$   721,505		$   5.32		-5.3%		1.8%		-11.5%		72%

						Ave. Total Marketing Expenses  (staff & non-staff)		1,065,132		$   3.74		1,078,474		$   3.61		1,089,067		$   3.76		1,038,689		$   3.69		-2.5%		-1.2%		-8.9%		69%

		7		Other Museums - Overall

						Ave. Program Revenue/		$   2,448,381				$   2,580,104				$   2,819,470				$   3,003,618				22.7%				14.7%

						Ave. Direct Marketing Expenses (non-staff only)		$   265,273		$   9.23		$   287,033		$   8.99		$   342,884		$   8.22		$   321,163		$   9.35		21.1%		1.3%		13.1%

						Ave. Total Marketing Expenses  (staff & non-staff)		379,334		$   6.45		399,789		$   6.45		358,356		$   7.87		344,944		$   8.71		-9.1%		34.9%		-15.0%

				Small (39)		Ave. Program Revenue/		$   57,578				$   60,683				$   59,645				$   74,799				29.9%				21.4%

						Ave. Direct Marketing Expenses (non-staff only)		$   16,814		$   3.42		$   17,095		$   3.55		$   18,770		$   3.76		$   14,873		$   5.03		-11.5%		46.9%		-17.3%		91%

						Ave. Total Marketing Expenses  (staff & non-staff)		18,428		$   3.12		19,989		$   3.04		18,770		$   3.18		17,030		$   4.39		-7.6%		40.6%		-13.6%		87%

				Medium (51)		Ave. Program Revenue/		$   470,113				$   522,011				$   550,474				$   530,971				12.9%				5.6%

						Ave. Direct Marketing Expenses (non-staff only)		$   67,664		$   6.95		$   79,715		$   6.55		$   81,861		$   6.72		$   84,254		$   6.30		24.5%		-9.3%		16.4%		69%

						Ave. Total Marketing Expenses  (staff & non-staff)		98,039		$   4.80		109,226		$   4.78		111,453		$   4.94		116,460		$   4.56		18.8%		-4.9%		11.0%		72%

				Large (47)		Ave. Program Revenue/		$   4,442,963				$   4,664,339				$   5,403,206				$   4,848,325				9.1%				2.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   691,048		$   6.43		$   719,639		$   6.48		$   695,094		$   7.77		$   668,922		$   7.25		-3.2%		12.7%		-9.5%		71%

						Ave. Total Marketing Expenses  (staff & non-staff)		979,391		$   4.54		1,016,380		$   4.59		1,004,220		$   5.38		995,930		$   4.87		1.7%		7.3%		-5.0%		67%

		8		General Performing Arts - Overall

						Ave. Program Revenue/		$   458,473				$   540,213				$   509,665				$   450,873				-1.7%				-8.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   88,859		$   5.16		$   102,542		$   5.27		$   164,714		$   3.09		$   158,530		$   2.84		78.4%		-44.9%		66.7%

						Ave. Total Marketing Expenses  (staff & non-staff)		166,403		$   2.76		182,722		$   2.96		172,276		$   2.96		169,981		$   2.65		2.1%		-3.7%		-4.5%

				Small (54)		Ave. Program Revenue/		$   35,204				$   37,934				$   34,867				$   29,611				-15.9%				-21.4%

						Ave. Direct Marketing Expenses (non-staff only)		$   9,183		$   3.83		$   9,119		$   4.16		$   9,061		$   3.85		$   8,578		$   3.45		-6.6%		-10.0%		-12.7%		97%

						Ave. Total Marketing Expenses  (staff & non-staff)		9,421		$   3.74		9,367		$   4.05		9,743		$   3.58		8,900		$   3.33		-5.5%		-11.0%		-11.7%		96%

				Medium (45)		Ave. Program Revenue/		$   241,862				$   252,019				$   253,768				$   230,199				-4.8%				-11.0%

						Ave. Direct Marketing Expenses (non-staff only)		$   56,813		$   4.26		$   63,055		$   4.00		$   55,344		$   4.59		$   53,035		$   4.34		-6.6%		2.0%		-12.8%		82%

						Ave. Total Marketing Expenses  (staff & non-staff)		69,697		$   3.47		76,137		$   3.31		68,078		$   3.73		66,338		$   3.47		-4.8%		-0.0%		-11.0%		80%

				Large (14)		Ave. Program Revenue/		$   4,802,481				$   4,500,055				$   4,729,239				$   4,207,362				-12.4%				-18.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   1,137,306		$   4.22		$   857,333		$   5.25		$   789,426		$   5.99		$   1,007,167		$   4.18		-11.4%		-1.1%		-17.2%		83%

						Ave. Total Marketing Expenses  (staff & non-staff)		1,376,829		$   3.49		1,091,365		$   4.12		951,662		$   4.97		1,228,954		$   3.42		-10.7%		-1.9%		-16.6%		82%
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		RESPONSE TO MARKETING EFFORTS		RESPONSE TO MARKETING EFFORTS INDEX AND RESPONSE TO DIRECT MARKETING SPEND INDEX TRENDS, BY SECTOR 
(3,115 ORGANIZATIONS)		2014		2010 Index		2015		2011 Index		2016		2012 Index		2017		2013 Index		2014-2017 change		2014-2017 index change		2014-2017 change, adjusted for inflation		2010-2013 index change, adjusted for inflation

		Total Marketing Expenses/Total In-person Attendance		Arts Education

		RESPONSE TO DIRECT MARKETING SPEND		Ave. Total Marketing Expenses/		$   70,457		$   3.34		$   72,002		$   3.98		$   57,338		$   3.38		$   59,962		$   3.38		-14.9%		1.2%		-20.5%		-5.4%

		Direct Marketing Expenses/Total In-person Attendance		Ave. Direct Marketing Expenses (non-staff only/		$   43,830		$   2.08		$   49,445		$   2.73		$   55,594		$   3.28		$   58,501		$   3.30		33.5%		58.8%		24.7%		48.4%

				Ave. Total In-person Attendance		21,102				18,113				16,942				17,742				-15.9%

		2		Art Museums

				Ave. Total Marketing Expenses/		$   550,478		$   2.31		$   630,854		$   2.68		$   552,430		$   3.28		$   552,113		$   3.14		0.3%		35.5%		-6.3%		26.7%

				Ave. Direct Marketing Expenses (non-staff only/		$   380,395		$   1.60		$   479,976		$   2.04		$   525,743		$   3.12		$   507,730		$   2.88		33.5%		80.3%		24.7%		68.5%

				Ave. Total In-person Attendance		237,954				235,481				168,501				176,110				-26.0%

		3		Community

				Ave. Total Marketing Expenses/		$   59,156		$   1.67		$   58,525		$   1.42		$   39,260		$   0.94		$   37,770		$   0.84		-36.2%		-49.4%		-40.3%		-52.7%

				Ave. Direct Marketing Expenses (non-staff only/		$   46,528		$   1.31		$   46,859		$   1.14		$   34,017		$   0.82		$   31,714		$   0.71		-31.8%		-46.0%		-36.3%		-49.5%

				Ave. Total In-person Attendance		35,485				41,279				41,673				44,762				26.1%

		4		Dance

				Ave. Total Marketing Expenses/		$   202,022		$   9.23		$   207,077		$   9.60		$   180,169		$   8.54		$   182,480		$   8.88		-9.7%		-3.8%		-15.6%		-10.1%

				Ave. Direct Marketing Expenses (non-staff only/		$   157,282		$   7.18		$   163,113		$   7.56		$   160,426		$   7.60		$   159,660		$   7.77		1.5%		8.1%		-5.1%		1.0%

				Ave. Total In-person Attendance		21,892				21,567				21,109				20,554				-6.1%

		5		Music

				Ave. Total Marketing Expenses/		$   48,304		$   3.84		$   50,379		$   3.28		$   39,615		$   2.31		$   40,438		$   2.48		-16.3%		-35.4%		-21.8%		-39.6%

				Ave. Direct Marketing Expenses (non-staff only/		$   38,497		$   3.06		$   41,928		$   2.73		$   36,552		$   2.13		$   37,458		$   2.30		-2.7%		-24.9%		-9.1%		-29.8%

				Ave. Total In-person Attendance		12,569				15,370				17,163				16,293				29.6%

		6		Opera

				Ave. Total Marketing Expenses/		$   606,746		$   16.50		$   628,100		$   16.83		$   648,545		$   18.95		$   642,887		$   19.24		6.0%		16.6%		-1.0%		9.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   438,156		$   11.91		$   460,561		$   12.34		$   532,183		$   15.55		$   516,468		$   15.46		17.9%		29.8%		10.2%		21.3%

				Ave. Total In-person Attendance		36,777				37,321				34,224				33,408				-9.2%

		9		PACs

				Ave. Total Marketing Expenses/		$   636,162		$   5.67		$   621,872		$   5.00		$   664,854		$   6.13		$   530,394		$   5.00		-16.6%		-11.9%		-22.1%		-17.6%

				Ave. Direct Marketing Expenses (non-staff only/		$   485,578		$   4.33		$   478,016		$   3.85		$   577,626		$   5.33		$   453,009		$   4.27		-6.7%		-1.4%		-12.8%		-7.8%

				Ave. Total In-person Attendance		112,207				124,250				108,419				106,150				-5.4%

		10		Symphony Orchestras

				Ave. Total Marketing Expenses/		$   338,410		$   7.40		$   350,956		$   8.58		$   318,787		$   7.80		$   326,659		$   7.67		-3.5%		3.7%		-9.8%		-3.1%

				Ave. Direct Marketing Expenses (non-staff only/		$   240,642		$   5.26		$   315,334		$   7.71		$   303,977		$   7.44		$   298,902		$   7.02		24.2%		33.5%		16.1%		24.7%

				Ave. Total In-person Attendance		45,748				40,915				40,865				42,580				-6.9%

		11		Theatre

				Ave. Total Marketing Expenses)/		$   320,025		$   8.30		$   321,459		$   8.42		$   303,791		$   7.54		$   313,849		$   7.81		-1.9%		-5.9%		-8.3%		-12.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   240,579		$   6.24		$   249,079		$   6.52		$   268,455		$   6.66		$   272,562		$   6.78		13.3%		8.7%		5.9%		1.6%

				Ave. Total In-person Attendance		38,567				38,183				40,299				40,179				4.2%

		7		Other Museums

				Ave. Total Marketing Expenses/		$   379,334		$   2.15		$   399,789		$   2.19		$   358,356		$   1.87		$   344,944		$   1.74		-9.1%		-18.9%		-15.0%		-24.2%

				Ave. Direct Marketing Expenses (non-staff only/		$   265,273		$   1.50		$   287,033		$   1.57		$   342,884		$   1.79		$   321,163		$   1.62		21.1%		8.0%		13.1%		0.9%

				Ave. Total In-person Attendance		176,806				182,252				191,974				198,213				12.1%

		8		General Performing Arts

				Ave. Total Marketing Expenses/		$   166,403		$   7.01		$   182,722		$   8.22		$   172,276		$   7.10		$   169,981		$   6.44		2.1%		-8.1%		-4.5%		-14.1%

				Ave. Direct Marketing Expenses (non-staff only/		$   88,859		$   3.74		$   102,542		$   4.61		$   164,714		$   6.79		$   158,530		$   6.01		78.4%		60.5%		66.7%		50.0%

				Ave. Total In-person Attendance		23,743				22,232				24,258				26,391				11.2%

		RETURN ON MARKETING EFFORTS		RETURN ON DIRECT MARKETING SPEND AND 
RETURN ON MARKETING EFFORTS, BY SECTOR 
(3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation

		Total Program Revenue/Total Marketing Expenses		Arts Education

		RETURN ON DIRECT MARKETING SPEND		Ave. Program Revenue/		$   928,662				$   958,152				$   1,038,296				$   1,122,273				20.8%				12.9%

		Total Program Revenue/Direct Marketing Expenses		Ave. Direct Marketing Expenses (non-staff only)		$   43,830		$   21.19		$   49,445		$   19.38		$   55,594		$   18.68		$   58,501		$   19.18		33.5%		-9.5%		24.7%

				Ave. Total Marketing Expenses  (staff & non-staff)		70,457		$   13.18		72,002		$   13.31		57,338		$   18.11		59,962		$   18.72		-14.9%		42.0%		-20.5%

		2		Art Museums

				Ave. Program Revenue/		$   4,659,052				$   4,727,574				$   5,101,592				$   5,222,710				12.1%				4.8%

				Ave. Direct Marketing Expenses (non-staff only)		$   380,395		$   12.25		$   479,976		$   9.85		$   525,743		$   9.70		$   507,730		$   10.29		33.5%		-16.0%		24.7%

				Ave. Total Marketing Expenses  (staff & non-staff)		550,478		$   8.46		630,854		$   7.49		552,430		$   9.23		552,113		$   9.46		0.3%		11.8%		-6.3%

		3		Community

				Ave. Program Revenue/		$   193,428				$   212,797				$   259,185				$   263,430				36.2%				27.3%

				Ave. Direct Marketing Expenses (non-staff only)		$   46,528		$   4.16		$   46,859		$   4.54		$   34,017		$   7.62		$   31,714		$   8.31		-31.8%		99.8%		-36.3%

				Ave. Total Marketing Expenses  (staff & non-staff)		59,156		$   3.27		58,525		$   3.64		39,260		$   6.60		37,770		$   6.97		-36.2%		113.3%		-40.3%

		4		Dance

				Ave. Program Revenue/		$   934,561				$   963,052				$   1,094,188				$   1,107,836				18.5%				10.8%

				Ave. Direct Marketing Expenses (non-staff only)		$   157,282		$   5.94		$   163,113		$   5.90		$   160,426		$   6.82		$   159,660		$   6.94		1.5%		16.8%		-5.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		202,022		$   4.63		207,077		$   4.65		180,169		$   6.07		182,480		$   6.07		-9.7%		31.2%		-15.6%

		5		Music

				Ave. Program Revenue/		$   168,318				$   179,893				$   195,557				$   197,555				17.4%				9.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   38,497		$   4.37		$   41,928		$   4.29		$   36,552		$   5.35		$   37,458		$   5.27		-2.7%		20.6%		-9.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		48,304		$   3.48		50,379		$   3.57		39,615		$   4.94		40,438		$   4.89		-16.3%		40.2%		-21.8%

		6		Opera

				Ave. Program Revenue/		$   2,325,378				$   2,251,787				$   2,287,430				$   2,285,998				-1.7%				-8.1%

				Ave. Direct Marketing Expenses (non-staff only)		$   438,156		$   5.31		$   460,561		$   4.89		$   532,183		$   4.30		$   516,468		$   4.43		17.9%		-16.6%		10.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		606,746		$   3.83		628,100		$   3.59		648,545		$   3.53		642,887		$   3.56		6.0%		-7.2%		-1.0%

		9		PACs

				Ave. Program Revenue/		$   3,209,233				$   3,508,644				$   3,934,666				$   3,938,885				22.7%				14.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   485,578		$   6.61		$   478,016		$   7.34		$   577,626		$   6.81		$   453,009		$   8.69		-6.7%		31.6%		-12.8%

				Ave. Total Marketing Expenses  (staff & non-staff)		636,162		$   5.04		621,872		$   5.64		664,854		$   5.92		530,394		$   7.43		-16.6%		47.2%		-22.1%

		10		Symphony Orchestras

				Ave. Program Revenue/		$   1,726,444				$   1,789,975				$   1,939,739				$   1,902,101				10.2%				3.0%

				Ave. Direct Marketing Expenses (non-staff only)		$   240,642		$   7.17		$   315,334		$   5.68		$   303,977		$   6.38		$   298,902		$   6.36		24.2%		-11.3%		16.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		338,410		$   5.10		350,956		$   5.10		318,787		$   6.08		326,659		$   5.82		-3.5%		14.1%		-9.8%

		11		Theatre

				Ave. Program Revenue/		$   1,226,974				$   1,289,394				$   1,430,238				$   1,427,459				16.3%				8.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   240,579		$   5.10		$   249,079		$   5.18		$   268,455		$   5.33		$   272,562		$   5.24		13.3%		2.7%		5.9%

				Ave. Total Marketing Expenses  (staff & non-staff)		320,025		$   3.83		321,459		$   4.01		303,791		$   4.71		313,849		$   4.55		-1.9%		18.6%		-8.3%

		7		Other Museums

				Ave. Program Revenue/		$   2,448,381				$   2,580,104				$   2,819,470				$   3,003,618				22.7%				14.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   265,273		$   9.23		$   287,033		$   8.99		$   342,884		$   8.22		$   321,163		$   9.35		21.1%		1.3%		13.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		379,334		$   6.45		399,789		$   6.45		358,356		$   7.87		344,944		$   8.71		-9.1%		34.9%		-15.0%

		8		General Performing Arts

				Ave. Program Revenue/		$   458,473				$   540,213				$   509,665				$   450,873				-1.7%				-8.1%

				Ave. Direct Marketing Expenses (non-staff only)		$   88,859		$   5.16		$   102,542		$   5.27		$   164,714		$   3.09		$   158,530		$   2.84		78.4%		-44.9%		66.7%

				Ave. Total Marketing Expenses  (staff & non-staff)		166,403		$   2.76		182,722		$   2.96		172,276		$   2.96		169,981		$   2.65		2.1%		-3.7%		-4.5%
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		TOTAL EARNED REVENUE INDEX		EARNED REVENUE INDEX TREND, BY SECTOR
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		Arts Education		65.7%		64.2%		66.6%		64.3%		-1.4%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,008,146		$   1,038,742		$   1,144,708		$   1,194,473		18.5%		10.7%

				Ave. Total Expenses (before depreciation)		$   1,534,307		$   1,618,738		$   1,718,946		$   1,856,364		21.0%		13.1%

		2		Art Museums		37.5%		35.1%		32.7%		39.4%		1.9%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   6,684,459		$   6,227,473		$   6,938,394		$   7,071,216		5.8%		-1.1%

				Ave. Total Expenses (before depreciation)		$   17,844,903		$   17,748,102		$   21,241,976		$   17,946,513		0.6%		-6.0%

		3		Community		40.7%		42.0%		43.9%		42.4%		1.7%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   284,819		$   305,638		$   335,275		$   338,869		19.0%		11.2%

				Ave. Total Expenses (before depreciation)		$   700,119		$   728,473		$   764,259		$   800,049		14.3%		6.8%

		4		Dance		58.0%		58.8%		57.0%		57.1%		-0.8%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,023,539		$   1,110,127		$   1,141,161		$   1,154,638		12.8%		5.4%

				Ave. Total Expenses (before depreciation)		$   1,765,785		$   1,887,193		$   2,000,752		$   2,021,506		14.5%		7.0%

		5		Music		39.9%		40.5%		41.4%		40.5%		0.7%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   181,634		$   195,339		$   206,661		$   211,125		16.2%		8.6%

				Ave. Total Expenses (before depreciation)		$   455,601		$   482,326		$   499,072		$   520,769		14.3%		6.8%

		6		Opera		38.1%		42.4%		32.6%		32.2%		-5.9%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,549,929		$   2,962,970		$   2,416,456		$   2,436,764		-4.4%		-10.7%

				Ave. Total Expenses (before depreciation)		$   6,688,219		$   6,986,678		$   7,402,997		$   7,571,375		13.2%		5.8%

		9		PACs		63.0%		59.6%		60.7%		67.5%		4.6%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   4,818,949		$   5,022,644		$   5,405,635		$   5,909,406		22.6%		14.6%

				Ave. Total Expenses (before depreciation)		$   7,653,178		$   8,421,671		$   8,899,059		$   8,748,817		14.3%		6.8%

		10		Symphony Orchestras		43.0%		39.9%		40.3%		41.9%		-1.1%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,883,428		$   1,869,967		$   2,041,229		$   1,977,948		5.0%		-1.9%

				Ave. Total Expenses (before depreciation)		$   4,383,358		$   4,689,549		$   5,067,942		$   4,722,402		7.7%		0.7%

		11		Theatre		54.8%		55.0%		54.9%		55.9%		1.1%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,391,854		$   1,468,654		$   1,566,889		$   1,636,937		17.6%		9.9%

				Ave. Total Expenses (before depreciation)		$   2,538,950		$   2,672,365		$   2,855,682		$   2,927,114		15.3%		7.7%

		7		Other Museums		43.8%		45.7%		42.8%		46.0%		2.2%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,976,754		$   3,172,170		$   3,253,503		$   3,519,655		18.2%		10.5%

				Ave. Total Expenses (before depreciation)		$   6,797,992		$   6,948,057		$   7,606,359		$   7,659,257		12.7%		5.3%

		8		General Performing Arts		27.5%		41.9%		40.3%		37.7%		10.3%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   534,178		$   622,644		$   607,857		$   545,637		2.1%		-4.5%

				Ave. Total Expenses (before depreciation)		$   1,945,965		$   1,486,567		$   1,509,835		$   1,446,380		-25.7%		-30.5%

		RELATIONAL EARNED REVENUE INDEX		RELATIONAL EARNED REVENUE INDEX TREND, BY SECTOR
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Membership-Subscription Revenue/Total Expenses (before depr.)		Arts Education		0.8%		0.7%		0.7%		0.7%		-0.1%

				Ave. Membership/Subsc. Revenue		$   11,618		$   11,560		$   11,775		$   12,190		4.9%		-1.9%

				Ave. Total Expenses (before depreciation)		$   1,534,307		$   1,618,738		$   1,718,946		$   1,856,364		21.0%		13.1%

		2		Art Museums		5.5%		6.1%		5.4%		6.6%		1.1%

				Ave. Membership/Subsc. Revenue		$   978,663		$   1,091,336		$   1,148,242		$   1,178,307		20.4%		12.5%

				Ave. Total Expenses (before depreciation)		$   17,844,903		$   17,748,102		$   21,241,976		$   17,946,513		0.6%		-6.0%

		3		Community		2.4%		2.5%		2.5%		2.5%		0.1%

				Ave. Membership/Subsc. Revenue		$   17,107		$   18,367		$   18,948		$   20,262		18.4%		10.7%

				Ave. Total Expenses (before depreciation)		$   700,119		$   728,473		$   764,259		$   800,049		14.3%		6.8%

		4		Dance		6.0%		5.6%		5.3%		5.2%		-0.8%

				Ave. Membership/Subsc. Revenue		$   105,243		$   105,641		$   106,168		$   104,655		-0.6%		-7.1%

				Ave. Total Expenses (before depreciation)		$   1,765,785		$   1,887,193		$   2,000,752		$   2,021,506		14.5%		7.0%

		5		Music		4.6%		4.5%		4.2%		4.1%		-0.5%

				Ave. Membership/Subsc. Revenue		$   21,171		$   21,631		$   20,888		$   21,609		2.1%		-4.6%

				Ave. Total Expenses (before depreciation)		$   455,601		$   482,326		$   499,072		$   520,769		14.3%		6.8%

		6		Opera		16.6%		15.6%		14.4%		13.5%		-3.1%

				Ave. Membership/Subsc. Revenue		$   1,111,361		$   1,092,791		$   1,069,003		$   1,019,811		-8.2%		-14.2%

				Ave. Total Expenses (before depreciation)		$   6,688,219		$   6,986,678		$   7,402,997		$   7,571,375		13.2%		5.8%

		9		PACs		4.4%		3.9%		4.8%		4.7%		0.3%

				Ave. Membership/Subsc. Revenue		$   336,554		$   330,882		$   431,305		$   407,115		21.0%		13.1%

				Ave. Total Expenses (before depreciation)		$   7,653,178		$   8,421,671		$   8,899,059		$   8,748,817		14.3%		6.8%

		10		Symphony Orchestras		10.0%		10.3%		9.8%		10.4%		0.4%

				Ave. Membership/Subsc. Revenue		$   437,561		$   483,294		$   496,586		$   489,759		11.9%		4.6%

				Ave. Total Expenses (before depreciation)		$   4,383,358		$   4,689,549		$   5,067,942		$   4,722,402		7.7%		0.7%

		11		Theatre		15.7%		14.8%		14.2%		13.7%		-2.0%

				Ave. Membership/Subsc. Revenue		$   399,002		$   396,781		$   404,836		$   401,106		0.5%		-6.0%

				Ave. Total Expenses (before depreciation)		$   2,538,950		$   2,672,365		$   2,855,682		$   2,927,114		15.3%		7.7%

		7		Other Museums		5.8%		5.8%		5.3%		5.4%		-0.4%

				Ave. Membership/Subsc. Revenue		$   394,314		$   401,588		$   406,893		$   411,973		4.5%		-2.4%

				Ave. Total Expenses (before depreciation)		$   6,797,992		$   6,948,057		$   7,606,359		$   7,659,257		12.7%		5.3%

		8		General Performing Arts		4.5%		6.0%		4.2%		5.8%		1.3%

				Ave. Membership/Subsc. Revenue		$   87,820		$   88,961		$   63,484		$   84,519		-3.8%		-10.1%

				Ave. Total Expenses (before depreciation)		$   1,945,965		$   1,486,567		$   1,509,835		$   1,446,380		-25.7%		-30.5%

		PROGRAM REVENUE PER ATTENDEE INDEX		PROGRAM REVENUE PER ATTENDEE INDEX TREND, BY SECTOR (3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Program revenue/Total In-person Attendance		Arts Education		$   44.01		$   52.90		$   61.29		$   63.25		43.7%		34.3%

				Ave. Program revenue/		$   928,662		$   958,152		$   1,038,296		$   1,122,273		20.8%		12.9%

				Ave. Total In-person Attendance		21,102		18,113		16,942		17,742		-15.9%

		2		Art Museums		$   19.58		$   20.08		$   30.28		$   29.66		51.5%		41.6%

				Ave. Program revenue/		$   4,659,052		$   4,727,574		$   5,101,592		$   5,222,710		12.1%		4.8%

				Ave. Total In-person Attendance		237,954		235,481		168,501		176,110		-26.0%

		3		Community		$   5.45		$   5.16		$   6.22		$   5.89		8.0%		0.9%

				Ave. Program revenue/		$   193,428		$   212,797		$   259,185		$   263,430		36.2%		27.3%

				Ave. Total In-person Attendance		35,485		41,279		41,673		44,762		26.1%

		4		Dance		$   42.69		$   44.65		$   51.83		$   53.90		26.3%		18.0%

				Ave. Program revenue/		$   934,561		$   963,052		$   1,094,188		$   1,107,836		18.5%		10.8%

				Ave. Total In-person Attendance		21,892		21,567		21,109		20,554		-6.1%

		5		Music		$   13.39		$   11.70		$   11.39		$   12.13		-9.5%		-15.4%

				Ave. Program revenue/		$   168,318		$   179,893		$   195,557		$   197,555		17.4%		9.7%

				Ave. Total In-person Attendance		12,569		15,370		17,163		16,293		29.6%

		6		Opera		$   63.23		$   60.34		$   66.84		$   68.43		8.2%		1.1%

				Ave. Program revenue/		$   2,325,378		$   2,251,787		$   2,287,430		$   2,285,998		-1.7%		-8.1%

				Ave. Total In-person Attendance		36,777		37,321		34,224		33,408		-9.2%

		9		PACs		$   28.60		$   28.24		$   36.29		$   37.11		29.7%		21.3%

				Ave. Program revenue/		$   3,209,233		$   3,508,644		$   3,934,666		$   3,938,885		22.7%		14.7%

				Ave. Total In-person Attendance		112,207		124,250		108,419		106,150		-5.4%

		10		Symphony Orchestras		$   37.74		$   43.75		$   47.47		$   44.67		18.4%		10.6%

				Ave. Program revenue/		$   1,726,444		$   1,789,975		$   1,939,739		$   1,902,101		10.2%		3.0%

				Ave. Total In-person Attendance		45,748		40,915		40,865		42,580		-6.9%

		11		Theatre		$   31.81		$   33.77		$   35.49		$   35.53		11.7%		4.4%

				Ave. Program revenue/		$   1,226,974		$   1,289,394		$   1,430,238		$   1,427,459		16.3%		8.7%

				Ave. Total In-person Attendance		38,567		38,183		40,299		40,179		4.2%

		7		Other Museums		$   13.85		$   14.16		$   14.69		$   15.15		9.4%		2.3%

				Ave. Program revenue/		$   2,448,381		$   2,580,104		$   2,819,470		$   3,003,618		22.7%		14.7%

				Ave. Total In-person Attendance		176,806		182,252		191,974		198,213		12.1%

		8		General Performing Arts		$   19.31		$   24.30		$   21.01		$   17.08		-11.5%		-17.3%

				Ave. Program revenue/		$   458,473		$   540,213		$   509,665		$   450,873		-1.7%		-8.1%

				Ave. Total In-person Attendance		23,743		22,232		24,258		26,391		11.2%
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		REVENUE PER OFFERING				2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		Total Operating Revenue/Total Offerings (in-person only)		Arts Education

				Ave. Operating Revenue/		$   1,779,094		$   11,145		$   1,793,544		$   9,645		$   1,876,422		$   12,292		$   2,094,797		$   14,391		17.7%		29.1%

				Ave. Total Offerings		160				186				153				146				-8.8%

		2		Art Museums

				Ave. Operating Revenue/		$   20,916,109		$   62,916		$   15,258,280		$   58,241		$   16,907,535		$   78,250		$   17,483,656		$   72,425		-16.4%		15.1%

				Ave. Total Offerings		332				262				216				241				-27.4%

		3		Community

				Ave. Operating Revenue/		$   745,910		$   7,759		$   762,136		$   5,690		$   787,866		$   6,406		$   841,906		$   6,163		12.9%		-20.6%

				Ave. Total Offerings		96				134				123				137				42.1%

		4		Dance

				Ave. Operating Revenue/		$   1,845,747		$   30,491		$   1,955,959		$   27,050		$   2,033,003		$   23,493		$   2,188,178		$   23,677		18.6%		-22.3%

				Ave. Total Offerings		61				72				87				92				52.7%

		5		Music

				Ave. Operating Revenue/		$   478,705		$   13,311		$   519,508		$   16,725		$   545,965		$   17,801		$   587,153		$   18,231		22.7%		37.0%

				Ave. Total Offerings		36				31				31				32				-10.5%

		6		Opera

				Ave. Operating Revenue/		$   6,681,788		$   197,686		$   7,457,914		$   188,212		$   7,423,981		$   362,145		$   7,625,995		$   415,020		14.1%		109.9%

				Ave. Total Offerings		34				40				21				18				-45.6%

		9		PACs

				Ave. Operating Revenue/		$   10,542,833		$   65,204		$   8,838,055		$   60,687		$   8,727,479		$   70,250		$   9,494,288		$   74,775		-9.9%		14.7%

				Ave. Total Offerings		162				146				124				127				-21.5%

		10		Symphony Orchestras

				Ave. Operating Revenue/		$   4,510,328		$   123,201		$   4,419,663		$   121,294		$   4,329,592		$   132,977		$   4,876,249		$   169,352		8.1%		37.5%

				Ave. Total Offerings		37				36				33				29				-21.3%

		11		Theatre

				Ave. Operating Revenue/		$   2,638,616		$   69,097		$   2,827,342		$   56,528		$   2,955,283		$   60,076		$   3,009,616		$   68,466		14.1%		-0.9%

				Ave. Total Offerings		38				50				49				44				15.1%

		7		Other Museums

				Ave. Operating Revenue/		$   6,955,290		$   35,294		$   7,355,687		$   38,097		$   7,676,497		$   45,951		$   8,086,933		$   52,764		16.3%		49.5%

				Ave. Total Offerings		197				193				167				153				-22.2%

		8		General Performing Arts

				Ave. Operating Revenue/		$   1,403,209		$   23,187		$   1,460,588		$   17,849		$   1,564,313		$   27,520		$   1,448,321		$   9,855		3.2%		-57.5%

				Ave. Total Offerings		61				82				57				147				142.9%

		PEOPLE PER OFFERING		PEOPLE PER OFFERING INDEX TREND, BY SECTOR
(3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Offerings (in-person only)		Arts Education

				Ave. In-person Touch Points/		22,008		138		20,336		111		22,984		151		24,915		169		13.2%		22.8%

				Ave. Total Offerings		159				184				152				147				-7.3%

		2		Art Museums

				Ave. In-person Touch Points/		242,793		730		241,958		924		188,723		873		196,427		814		-19.1%		11.4%

				Ave. Total Offerings		332				262				216				241				-27.4%

		3		Community

				Ave. In-person Touch Points/		36,067		376		42,236		317		44,925		368		47,396		350		31.4%		-6.8%

				Ave. Total Offerings		96				133				122				135				41.1%

		4		Dance

				Ave. In-person Touch Points/		22,470		371		22,028		305		25,224		293		24,799		268		10.4%		-27.7%

				Ave. Total Offerings		61				72				86				92				52.7%

		5		Music

				Ave. In-person Touch Points/		12,884		358		15,835		513		22,158		737		17,347		549		34.6%		53.3%

				Ave. Total Offerings		36				31				30				32				-12.2%

		6		Opera

				Ave. In-person Touch Points/		38,269		1,132		39,056		986		41,019		2,001		40,982		2,230		7.1%		97.0%

				Ave. Total Offerings		34				40				21				18				-45.6%

		9		PACs

				Ave. In-person Touch Points/		113,776		704		132,390		909		115,505		930		113,225		892		-0.5%		26.7%

				Ave. Total Offerings		162				146				124				127				-21.5%

		10		Symphony Orchestras

				Ave. In-person Touch Points/		47,043		1,285		43,116		1,183		43,609		1,350		45,707		1,608		-2.8%		25.1%

				Ave. Total Offerings		37				36				32				28				-22.4%

		11		Theatre

				Ave. In-person Touch Points/		39,683		1,039		39,314		786		56,073		1,140		43,711		996		10.1%		-4.1%

				Ave. Total Offerings		38				50				49				44				14.9%

		7		Other Museums

				Ave. In-person Touch Points/		178,919		908		185,456		961		215,831		1,292		222,109		1,449		24.1%		59.6%

				Ave. Total Offerings		197				193				167				153				-22.2%

		8		General Performing Arts

				Ave. In-person Touch Points/		24,274		401		22,913		280		29,587		521		46,291		315		90.7%		-21.5%

				Ave. Total Offerings		61				82				57				147				142.9%
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		IN-PERSON ENGAGEMENT		IN-PERSON ENGAGEMENT INDEX AND 
TOTAL ENGAGEMENT INDEX TRENDS, BY SECTOR
(3,115 ORGANIZATIONS)		2014		2014 Index		2015		2015 Index		2016		2016 Index		2017		2017 Index		2014-2017 change		2014-2017 index change

		In-person Touch Points/Total Population		Arts Education

		TOTAL ENGAGEMENT		Ave. In-person Touch Points/		22,008		0.6%		20,336		0.5%		22,984		0.6%		24,915		0.7%		13.2%		12.1%

		Total Touch Points/Total Population		Ave. Total Touch Points (in-person and virtual)/		107,993		2.9%		24,015		0.6%		24,016		0.6%		26,126		0.7%		-75.8%		-76.2%

				Ave. Population		3,769,164				3,793,729				3,811,984				3,827,120				1.5%

		2		Art Museums

				Ave. In-person Touch Points/		242,793		7.1%		241,958		7.0%		188,723		5.5%		196,427		5.7%		-19.1%		-20.2%

				Ave. Total Touch Points (in-person and virtual)/		279,124		8.2%		274,319		8.0%		228,155		6.6%		239,243		6.9%		-14.3%		-15.5%

				Ave. Population		3,419,201				3,440,210				3,455,044				3,466,343				1.4%

		3		Community

				Ave. In-person Touch Points/		36,067		1.2%		42,236		1.4%		44,925		1.5%		47,396		1.5%		31.4%		29.6%

				Ave. Total Touch Points (in-person and virtual)/		68,919		2.2%		54,451		1.8%		53,392		1.7%		57,091		1.8%		-17.2%		-18.3%

				Ave. Population		3,063,835				3,081,730				3,094,667				3,105,632				1.4%

		4		Dance

				Ave. In-person Touch Points/		22,470		0.5%		22,028		0.5%		25,224		0.6%		24,799		0.6%		10.4%		8.9%

				Ave. Total Touch Points (in-person and virtual)/		26,352		0.6%		136,114		3.3%		148,291		3.6%		511,382		12.3%		1840.6%		1814.6%

				Ave. Population		4,104,300				4,129,226				4,146,579				4,159,974				1.4%

		5		Music

				Ave. In-person Touch Points/		12,884		0.4%		15,835		0.4%		22,158		0.6%		17,347		0.5%		34.6%		32.6%

				Ave. Total Touch Points (in-person and virtual)/		45,684		1.3%		74,499		2.0%		87,171		2.4%		87,086		2.4%		90.6%		87.8%

				Ave. Population		3,643,908				3,666,707				3,684,180				3,699,299				1.5%

		6		Opera

				Ave. In-person Touch Points/		38,269		1.1%		39,056		1.1%		41,019		1.1%		40,982		1.1%		7.1%		5.3%

				Ave. Total Touch Points (in-person and virtual)/		574,316		15.8%		566,797		15.5%		555,359		15.1%		555,134		15.0%		-3.3%		-5.0%

				Ave. Population		3,636,214				3,662,268				3,682,476				3,698,823				1.7%

		9		PACs

				Ave. In-person Touch Points/		113,776		3.8%		132,390		4.4%		115,505		3.8%		113,225		3.7%		-0.5%		-1.6%

				Ave. Total Touch Points (in-person and virtual)/		219,862		7.3%		311,152		10.3%		310,583		10.3%		427,804		14.1%		94.6%		92.3%

				Ave. Population		2,992,108				3,006,790				3,017,226				3,026,778				1.2%

		10		Symphony Orchestras

				Ave. In-person Touch Points/		47,043		1.5%		43,116		1.4%		43,609		1.4%		45,707		1.5%		-2.8%		-4.3%

				Ave. Total Touch Points (in-person and virtual)/		784,892		25.5%		1,001,710		24.5%		723,190		23.2%		759,378		24.2%		-3.3%		-4.7%

				Ave. Population		3,083,963				3,103,413				3,118,661				3,131,966				1.6%

		11		Theatre

				Ave. In-person Touch Points/		39,683		0.9%		39,314		0.9%		56,073		1.2%		43,711		1.0%		10.1%		8.7%

				Ave. Total Touch Points (in-person and virtual)/		44,151		1.0%		58,042		1.3%		59,386		1.3%		47,154		1.0%		6.8%		5.4%

				Ave. Population		4,458,837				4,483,673				4,501,928				4,516,583				1.3%

		7		Other Museums

				Ave. In-person Touch Points/		178,919		4.0%		185,456		4.1%		215,831		4.7%		222,109		4.9%		24.1%		22.5%

				Ave. Total Touch Points (in-person and virtual)/		271,529		6.0%		277,910		6.1%		265,337		5.8%		261,714		5.7%		-3.6%		-4.9%

				Ave. Population		4,502,536				4,528,579				4,547,690				4,562,493				1.3%

		8		General Performing Arts

				Ave. In-person Touch Points/		24,274		0.7%		22,913		0.6%		29,587		0.8%		46,291		1.3%		90.7%		87.3%

				Ave. Total Touch Points (in-person and virtual)/		37,494		1.1%		34,851		1.0%		30,087		0.8%		55,482		1.5%		48.0%		45.3%

				Ave. Population		3,563,025				3,589,854				3,610,445				3,627,546				1.8%

		z
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		Overall				IN THIS OUTPUT FILE, TOTPOP=CBPOP, NOT THE SPATIALLY ADJUSTED POP

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		2993		4641154.98		17325		325719178		13890976863				Number		1		2993		2993		2993		2993		10%		269		Arts ed

		TOTOFFRCD		2993		84.7681256		1		8062		253711				Earned_revenue		1		0.4843973		0.4843973		0.4843973		0.4843973		3%		94		Art Mus

		DIRMKTG		2993		119891.07		0		8804010		358833987				Program_rev_attendee		1		24.1516023		24.1516023		24.1516023		24.1516023		21%		558		Comm

		MKTTOT		2993		133183.66		0		8804010		398618706				Response_to_marketing_eff		1		3.466869		3.466869		3.466869		3.466869		8%		225		Dance

		EXPNDPRCD		2993		2255845.03		662		444123633		6751744179				Response_to_marketing_exp		1		3.1208531		3.1208531		3.1208531		3.1208531		18%		484		Music

		PHATTTOT		2993		38416.12		0		4307540		114979456				Relational_revenue		1		0.069288		0.069288		0.069288		0.069288		2%		48		Opera

		ENGAGCD		2993		43582.91		23		4319461		130443660				Return_on_marketing		1		7.7387823		7.7387823		7.7387823		7.7387823		5%		128		Oth Mus

		ENGAGTOT		2993		214155.21		23		250120111		640966555				Return_on_Total_Mktg		1		6.9664018		6.9664018		6.9664018		6.9664018		4%		120		Gen Perf Arts

		MEMSUBINC		2993		156302.97		-254		27461815		467814802				Market_penetration		1		0.0093905		0.0093905		0.0093905		0.0093905		3%		86		PAC

		PRGREVCD		2993		927810.92		0		158660246		2776938090				Tot_market_penetration		1		0.0461427		0.0461427		0.0461427		0.0461427		7%		177		Orchestra

		ERNNCAPCD		2993		1092725.27		0		256122540		3270526724				Revenue_per_offering		1		27717.6		27717.6		27717.6		27717.6		19%		511		Theatre

		OPUN		2930		2388831.81		500		385322592		6999277216				People_per_offering		1		514.1427057		514.1427057		514.1427057		514.1427057		0%

		OPTOTOFFRCD		2930		86.1846416		1		8062		252521																		2700

		Overall by Sector

		sec_no=0														sec_no=0														KEY TO VARIABLE NAMES

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		69		3574597.93		26222		14533784		246647257				Number		1		69		69		69		69				TOTPOP		=		TOTAL POPULATION OF THE MSA

		TOTOFFRCD		69		68.5797101		1		848		4732				Earned_revenue		1		0.4810951		0.4810951		0.4810951		0.4810951				TOTOFFRCD		=		TOTAL NUMBER OF PROGRAMMATIC OFFERINGS

		DIRMKTG		69		56844.32		0		828497		3922258				Program_rev_attendee		1		40.653903		40.653903		40.653903		40.653903				DIRMKTG		=		NON-PERSONNEL MARKETING EXPENSES -- NO LONGER REPORTED ON SEPARATELY IN THE REPORT

		MKTTOT		69		56844.32		0		828497		3922258				Response_to_marketing_eff		1		4.5728939		4.5728939		4.5728939		4.5728939				MKTTOT		=		TOTAL MARKETING EXPENSES (PERSONNEL + NON-PERSONNEL)

		EXPNDPRCD		69		1176888.96		12517		12670328		81205338				Response_to_marketing_exp		1		4.5728939		4.5728939		4.5728939		4.5728939				EXPNDPRCD		=		TOTAL EXPENSES (BEFORE DEPRECIATION)

		PHATTTOT		69		12430.71		40		108710		857719				Relational_revenue		1		0.1395289		0.1395289		0.1395289		0.1395289				PHATTTOT		=		TOTAL IN-PERSON ATTENDANCE

		ENGAGCD		69		15896.45		96		217659		1096855				Return_on_marketing		1		8.8901916		8.8901916		8.8901916		8.8901916				ENGAGCD		=		TOTAL NUMBER OF PEOPLE ENGAGED IN-PERSON (TOTAL TOUCH POINTS, INCLUDES IN-PERSON ATTENDEES, STAFF, BOARD, DONORS, VOLUNTEERS, ETC.)

		ENGAGTOT		69		19661.67		96		282962		1356655				Return_on_Total_Mktg		1		8.8901916		8.8901916		8.8901916		8.8901916				ENGAGTOT		=		TOTAL NUMBER OF PEOPLE ENGAGED, INCLUDING THOSE WHO CONSUMER DIGITAL PROGRAMMING (TOTAL TOUCH POINTS, INCLUDES IN-PERSON AND VIRTUAL ATTENDEES, STAFF, BOARD, DONORS, VOLUNTEERS, ETC.)

		MEMSUBINC		69		164210		0		7236408		11330490				Market_penetration		1		0.0044471		0.0044471		0.0044471		0.0044471				MEMSUBINC		=		INCOME FROM MEMBERS AND SUBSCRIBERS

		PRGREVCD		69		505356.88		0		9539920		34869625				Tot_market_penetration		1		0.0055004		0.0055004		0.0055004		0.0055004				PRGREVCD		=		INCOME EARNED FROM ATTENDEES (INCLUDES ADMISSION FEES, CONCESSIONS, GIFT SHOP SALES, ETC.)

		ERNNCAPCD		69		566195.48		3		9604984		39067488				Revenue_per_offering		1		18395.43		18395.43		18395.43		18395.43				ERNNCAPCD		=		TOTAL EARNED OPERATING REVENUE

		OPUN		65		1333244.23		16010		14258410		86660875				People_per_offering		1		231.795224		231.795224		231.795224		231.795224				OPUN		=		TOTAL UNRESTRICTED OPERATING REVENUE

		OPTOTOFFRCD		65		72.4769231		1		848		4711																		OPTOTOFFRCD		=		TOTAL NUMBER OF PROGRAMMATIC OFFERINGS, FOR ONLY THOSE ORGANIZATIONS THAT REPORTED OPUN

		sec_no=1														sec_no=1														Earned_revenue		=		ERNNCAPCD/EXPNDPRCD

																														Program_rev_attendee		=		PRGREVCD/PHATTOT

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum				Response_to_marketing_eff		=		MKTTOT/PHATTTOT

		TOTPOP		269		3952018.68		32162		14533784		1063093025				Number		1		269		269		269		269				Response_to_marketing_exp		=		NO LONGER INCLUDED IN REPORT: DIRMKTG/PHATTTOT

		TOTOFFRCD		269		139.1486989		1		4637		37431				Earned_revenue		1		0.660929		0.660929		0.660929		0.660929				Relational_revenue		=		MEMSUBINC/EXPNDPRCD

		DIRMKTG		269		46893.31		0		1503890		12614300				Program_rev_attendee		1		70.833619		70.833619		70.833619		70.833619				Return_on_marketing		=		NO LONGER INCLUDED IN REPORT: PRGREVCD/DIRMKTG

		MKTTOT		269		48098.23		0		1503890		12938423				Response_to_marketing_eff		1		3.2006382		3.2006382		3.2006382		3.2006382				Return_on_Total_Mktg		=		PRGREVCD/MKTTOT

		EXPNDPRCD		269		1719083.58		7133		63413136		462433483				Response_to_marketing_exp		1		3.1204584		3.1204584		3.1204584		3.1204584				Market_penetration		=		ENGAGCD/TOTPOP

		PHATTTOT		269		15027.7		3		244877		4042451				Relational_revenue		1		0.0063747		0.0063747		0.0063747		0.0063747				Tot_market_penetration		=		ENGAGTOT/TOTPOP

		ENGAGCD		269		20791.84		23		490414		5593005				Return_on_marketing		1		22.6997482		22.6997482		22.6997482		22.6997482				Revenue_per_offering		=		NO LONGER INCLUDED IN REPORT: OPUN/OPTOTOFFRCD

		ENGAGTOT		269		23503.46		23		500768		6322431				Return_on_Total_Mktg		1		22.1310923		22.1310923		22.1310923		22.1310923				People_per_offering		=		ENGAGCD/TOTOFFRCD

		MEMSUBINC		269		10958.64		0		725905		2947873				Market_penetration		1		0.0052611		0.0052611		0.0052611		0.0052611

		PRGREVCD		269		1064466.3		0		49055833		286341434		0.6192056685		Tot_market_penetration		1		0.0059472		0.0059472		0.0059472		0.0059472

		ERNNCAPCD		269		1136192.25		0		53537461		305635715				Revenue_per_offering		1		13577.59		13577.59		13577.59		13577.59

		OPUN		264		1878387.13		7133		56973343		495894201				People_per_offering		1		149.421736		149.421736		149.421736		149.421736

		OPTOTOFFRCD		264		138.344697		1		4637		36523

		sec_no=2														sec_no=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		94		3587640.62		44595		14533784		337238218				Number		1		94		94		94		94

		TOTOFFRCD		94		268.9361702		12		5740		25280				Earned_revenue		1		0.3910213		0.3910213		0.3910213		0.3910213

		DIRMKTG		94		420126.45		0		8804010		39491886				Program_rev_attendee		1		28.1070387		28.1070387		28.1070387		28.1070387

		MKTTOT		94		454122.21		0		8804010		42687488				Response_to_marketing_eff		1		3.0018839		3.0018839		3.0018839		3.0018839

		EXPNDPRCD		94		14602936.73		34890		444123633		1372676053				Response_to_marketing_exp		1		2.7771617		2.7771617		2.7771617		2.7771617

		PHATTTOT		94		151279.07		258		1306408		14220233				Relational_revenue		1		0.0667395		0.0667395		0.0667395		0.0667395

		ENGAGCD		94		169698.88		559		1385406		15951695				Return_on_marketing		1		10.1207787		10.1207787		10.1207787		10.1207787

		ENGAGTOT		94		175898.59		559		1950985		16534467				Return_on_Total_Mktg		1		9.3631333		9.3631333		9.3631333		9.3631333

		MEMSUBINC		94		974592.09		0		27461815		91611656				Market_penetration		1		0.047301		0.047301		0.047301		0.047301

		PRGREVCD		94		4252006.8		1307		158660246		399688639		0.2911747736		Tot_market_penetration		1		0.049029		0.049029		0.049029		0.049029

		ERNNCAPCD		94		5710059.33		1307		256122540		536745577				Revenue_per_offering		1		52952.78		52952.78		52952.78		52952.78

		OPUN		94		14240916.72		29750		385322592		1338646172				People_per_offering		1		631.0005934		631.0005934		631.0005934		631.0005934

		OPTOTOFFRCD		94		268.9361702		12		5740		25280

		sec_no=3														sec_no=3

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		558		3199761.76		17325		14533784		1785467060				Number		1		558		558		558		558

		TOTOFFRCD		558		111.672043		1		8062		62313				Earned_revenue		1		0.3944371		0.3944371		0.3944371		0.3944371

		DIRMKTG		558		29294.96		0		757077		16346586				Program_rev_attendee		1		5.9327845		5.9327845		5.9327845		5.9327845

		MKTTOT		558		35550.9		0		1395545		19837401				Response_to_marketing_eff		1		0.9200628		0.9200628		0.9200628		0.9200628

		EXPNDPRCD		558		739322.52		662		22294576		412541968				Response_to_marketing_exp		1		0.7581581		0.7581581		0.7581581		0.7581581

		PHATTTOT		558		38639.64		0		1642000		21560920				Relational_revenue		1		0.0245191		0.0245191		0.0245191		0.0245191

		ENGAGCD		558		41355.9		35		1644256		23076590				Return_on_marketing		1		7.8252604		7.8252604		7.8252604		7.8252604

		ENGAGTOT		558		48859.35		35		2004111		27263515				Return_on_Total_Mktg		1		6.4482385		6.4482385		6.4482385		6.4482385

		MEMSUBINC		558		18127.54		0		1161017		10115169.72				Market_penetration		1		0.0129247		0.0129247		0.0129247		0.0129247

		PRGREVCD		558		229240.67		0		10070645		127916293		0.3100685577		Tot_market_penetration		1		0.0152697		0.0152697		0.0152697		0.0152697

		ERNNCAPCD		558		291616.21		0		15542432		162721843				Revenue_per_offering		1		6867.82		6867.82		6867.82		6867.82

		OPUN		543		787624.18		500		22809815		427679928				People_per_offering		1		370.3334778		370.3334778		370.3334778		370.3334778

		OPTOTOFFRCD		543		114.6832413		1		8062		62273

		sec_no=4														sec_no=4

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		225		4364815.08		17325		14533784		982083394				Number		1		225		225		225		225

		TOTOFFRCD		225		79.9466667		1		7005		17988				Earned_revenue		1		0.5651195		0.5651195		0.5651195		0.5651195

		DIRMKTG		225		126818.8		0		5068779		28534230				Program_rev_attendee		1		50.4561524		50.4561524		50.4561524		50.4561524

		MKTTOT		225		144768.75		0		6145863		32572968				Response_to_marketing_eff		1		8.2085492		8.2085492		8.2085492		8.2085492

		EXPNDPRCD		225		1640783.26		7620		79257033		369176233				Response_to_marketing_exp		1		7.1907672		7.1907672		7.1907672		7.1907672

		PHATTTOT		225		17636.34		68		530207		3968176				Relational_revenue		1		0.0487019		0.0487019		0.0487019		0.0487019

		ENGAGCD		225		21216.76		110		755050		4773772				Return_on_marketing		1		7.0167968		7.0167968		7.0167968		7.0167968

		ENGAGTOT		225		378044.76		110		80123631		85060072				Return_on_Total_Mktg		1		6.1467808		6.1467808		6.1467808		6.1467808

		MEMSUBINC		225		79909.33		0		7215966		17979600				Market_penetration		1		0.0048609		0.0048609		0.0048609		0.0048609

		PRGREVCD		225		889861.75		0		47283591		200218893		0.5423396067		Tot_market_penetration		1		0.0866119		0.0866119		0.0866119		0.0866119

		ERNNCAPCD		225		927238.61		0		47518940		208628687				Revenue_per_offering		1		22123.66		22123.66		22123.66		22123.66

		OPUN		224		1776510.52		2024		86619274		397938357				People_per_offering		1		265.3864799		265.3864799		265.3864799		265.3864799

		OPTOTOFFRCD		224		80.2991071		1		7005		17987

		sec_no=5														sec_no=5

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		484		5629995.88		37103		325719178		2724918005				Number		1		484		484		484		484

		TOTOFFRCD		484		35.768595		1		2032		17312				Earned_revenue		1		0.3974432		0.3974432		0.3974432		0.3974432

		DIRMKTG		484		29155.64		0		1468246		14111330				Program_rev_attendee		1		8.3642148		8.3642148		8.3642148		8.3642148

		MKTTOT		484		31384.48		0		1468246		15190090				Response_to_marketing_eff		1		1.6444622		1.6444622		1.6444622		1.6444622

		EXPNDPRCD		484		427436.08		3332		17546966		206879063				Response_to_marketing_exp		1		1.5276769		1.5276769		1.5276769		1.5276769

		PHATTTOT		484		19084.95		0		2335520		9237117				Relational_revenue		1		0.0415847		0.0415847		0.0415847		0.0415847

		ENGAGCD		484		20046.76		139		2335762		9702630				Return_on_marketing		1		5.4751204		5.4751204		5.4751204		5.4751204

		ENGAGTOT		484		581831.91		139		250120111		281606644				Return_on_Total_Mktg		1		5.0862919		5.0862919		5.0862919		5.0862919

		MEMSUBINC		484		17774.78		0		508383		8602995				Market_penetration		1		0.0035607		0.0035607		0.0035607		0.0035607

		PRGREVCD		484		159630.64		0		9153509		77261231		0.3734608514		Tot_market_penetration		1		0.103345		0.103345		0.103345		0.103345

		ERNNCAPCD		484		169881.58		0		10782992		82222686				Revenue_per_offering		1		13057.59		13057.59		13057.59		13057.59

		OPUN		469		479929.18		5121		18445194		225086785				People_per_offering		1		560.4569085		560.4569085		560.4569085		560.4569085

		OPTOTOFFRCD		469		36.7547974		1		2032		17238

		sec_no=6														sec_no=6

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		10212999.63		60094		325719178		490223982				Number		1		48		48		48		48

		TOTOFFRCD		48		16.8541667		1		67		809				Earned_revenue		1		0.3220401		0.3220401		0.3220401		0.3220401

		DIRMKTG		48		434812.81		234		4516242		20871015				Program_rev_attendee		1		67.9147962		67.9147962		67.9147962		67.9147962

		MKTTOT		48		540162.48		234		6828421		25927799				Response_to_marketing_eff		1		19.1236727		19.1236727		19.1236727		19.1236727

		EXPNDPRCD		48		6348762.1		24865		90624893		304740581				Response_to_marketing_exp		1		15.3939199		15.3939199		15.3939199		15.3939199

		PHATTTOT		48		28245.75		378		350643		1355796				Relational_revenue		1		0.1340901		0.1340901		0.1340901		0.1340901

		ENGAGCD		48		34624.94		490		424741		1661997				Return_on_marketing		1		4.4117935		4.4117935		4.4117935		4.4117935

		ENGAGTOT		48		463085.27		490		17214741		22228093				Return_on_Total_Mktg		1		3.5513469		3.5513469		3.5513469		3.5513469

		MEMSUBINC		48		851306.08		0		13672307		40862692				Market_penetration		1		0.0033903		0.0033903		0.0033903		0.0033903

		PRGREVCD		48		1918304.35		1085		30133719		92078609		0.3021540771		Tot_market_penetration		1		0.0453427		0.0453427		0.0453427		0.0453427

		ERNNCAPCD		48		2044555.69		1085		32067812		98138673				Revenue_per_offering		1		379931.54		379931.54		379931.54		379931.54

		OPUN		48		6403429.42		30003		87018080		307364612				People_per_offering		1		2054.38		2054.38		2054.38		2054.38

		OPTOTOFFRCD		48		16.8541667		1		67		809

		sec_no=7														sec_no=7

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		128		4535664.67		36544		14533784		580565078				Number		1		128		128		128		128

		TOTOFFRCD		128		131.734375		2		1739		16862				Earned_revenue		1		0.4601322		0.4601322		0.4601322		0.4601322

		DIRMKTG		128		261002.7		216		6594337		33408345				Program_rev_attendee		1		14.8523046		14.8523046		14.8523046		14.8523046

		MKTTOT		128		279840.69		216		6594337		35819608				Response_to_marketing_eff		1		1.6942352		1.6942352		1.6942352		1.6942352

		EXPNDPRCD		128		6234508.73		17440		222251109		798017118				Response_to_marketing_exp		1		1.5801847		1.5801847		1.5801847		1.5801847

		PHATTTOT		128		165172.27		195		4307540		21142051				Relational_revenue		1		0.0541981		0.0541981		0.0541981		0.0541981

		ENGAGCD		128		185589.47		371		4319461		23755452				Return_on_marketing		1		9.3990942		9.3990942		9.3990942		9.3990942

		ENGAGTOT		128		220043.38		371		5082166		28165552				Return_on_Total_Mktg		1		8.7663768		8.7663768		8.7663768		8.7663768

		MEMSUBINC		128		337898.46		0		7453000		43251003				Market_penetration		1		0.0409178		0.0409178		0.0409178		0.0409178

		PRGREVCD		128		2453188.91		0		83483661		314008181		0.3934855204		Tot_market_penetration		1		0.048514		0.048514		0.048514		0.048514

		ERNNCAPCD		128		2868698.22		0		96022735		367193372				Revenue_per_offering		1		50191.26		50191.26		50191.26		50191.26

		OPUN		127		6654095.81		11426		208184587		845070168				People_per_offering		1		1408.82		1408.82		1408.82		1408.82

		OPTOTOFFRCD		127		132.5748031		2		1739		16837

		sec_no=8														sec_no=8

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		120		3476160.05		37103		14533784		417139206				Number		1		120		120		120		120

		TOTOFFRCD		120		121.7416667		1		8025		14609				Earned_revenue		1		0.4248934		0.4248934		0.4248934		0.4248934

		DIRMKTG		120		125235.47		0		7710196		15028256				Program_rev_attendee		1		19.8549236		19.8549236		19.8549236		19.8549236

		MKTTOT		120		133126.63		0		7710196		15975195				Response_to_marketing_eff		1		5.9644167		5.9644167		5.9644167		5.9644167

		EXPNDPRCD		120		1208948.64		6742		52707834		145073837				Response_to_marketing_exp		1		5.6108724		5.6108724		5.6108724		5.6108724

		PHATTTOT		120		22320.14		25		1047006		2678417				Relational_revenue		1		0.0576444		0.0576444		0.0576444		0.0576444

		ENGAGCD		120		37457.04		60		1580473		4494845				Return_on_marketing		1		3.5386518		3.5386518		3.5386518		3.5386518

		ENGAGTOT		120		44345.19		60		1580473		5321423				Return_on_Total_Mktg		1		3.3288961		3.3288961		3.3288961		3.3288961

		MEMSUBINC		120		69689.18		0		2284851		8362701				Market_penetration		1		0.0107754		0.0107754		0.0107754		0.0107754

		PRGREVCD		120		443164.71		0		15853861		53179765		0.3665703348		Tot_market_penetration		1		0.0127569		0.0127569		0.0127569		0.0127569

		ERNNCAPCD		120		513674.33		0		17305910		61640919				Revenue_per_offering		1		10030.61		10030.61		10030.61		10030.61

		OPUN		118		1240650.72		3492		51614640		146396785				People_per_offering		1		307.6764323		307.6764323		307.6764323		307.6764323

		OPTOTOFFRCD		118		123.6864407		1		8025		14595

		sec_no=9														sec_no=9

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		86		3065929.97		35965		14533784		263669977				Number		1		86		86		86		86

		TOTOFFRCD		86		118.0232558		2		1115		10150				Earned_revenue		1		0.6894713		0.6894713		0.6894713		0.6894713

		DIRMKTG		86		430186.19		0		3931944		36996012				Program_rev_attendee		1		36.0304473		36.0304473		36.0304473		36.0304473

		MKTTOT		86		491601.28		0		6471069		42277710				Response_to_marketing_eff		1		4.5948659		4.5948659		4.5948659		4.5948659

		EXPNDPRCD		86		7957709.36		24579		156689015		684363005				Response_to_marketing_exp		1		4.0208354		4.0208354		4.0208354		4.0208354

		PHATTTOT		86		106989.26		435		1130538		9201076				Relational_revenue		1		0.0432034		0.0432034		0.0432034		0.0432034

		ENGAGCD		86		114013.65		506		1167753		9805174				Return_on_marketing		1		8.9609357		8.9609357		8.9609357		8.9609357

		ENGAGTOT		86		362750.92		506		15342707		31196579				Return_on_Total_Mktg		1		7.8414579		7.8414579		7.8414579		7.8414579

		MEMSUBINC		86		343799.87		0		6286841		29566789				Market_penetration		1		0.0371873		0.0371873		0.0371873		0.0371873

		PRGREVCD		86		3854870.74		0		51111568		331518884		0.4844196451		Tot_market_penetration		1		0.1183168		0.1183168		0.1183168		0.1183168

		ERNNCAPCD		86		5486612		0		108589819		471848632				Revenue_per_offering		1		73898.45		73898.45		73898.45		73898.45

		OPUN		85		8822605.91		23137		174204530		749921502				People_per_offering		1		966.0269951		966.0269951		966.0269951		966.0269951

		OPTOTOFFRCD		85		119.3882353		4		1115		10148

		sec_no=10														sec_no=10

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		177		6705470.01		37575		325719178		1186868192				Number		1		177		177		177		177

		TOTOFFRCD		177		25.1299435		1		245		4448				Earned_revenue		1		0.4235367		0.4235367		0.4235367		0.4235367

		DIRMKTG		177		233224.14		0		8149041		41280672				Program_rev_attendee		1		43.676831		43.676831		43.676831		43.676831

		MKTTOT		177		254418.46		0		8149041		45032068				Response_to_marketing_eff		1		7.4844767		7.4844767		7.4844767		7.4844767

		EXPNDPRCD		177		3645670.03		4302		104126495		645283596				Response_to_marketing_exp		1		6.8609824		6.8609824		6.8609824		6.8609824

		PHATTTOT		177		33992.82		90		1140754		6016729				Relational_revenue		1		0.1044653		0.1044653		0.1044653		0.1044653

		ENGAGCD		177		36582.86		175		1173492		6475166				Return_on_marketing		1		6.3659733		6.3659733		6.3659733		6.3659733

		ENGAGTOT		177		620694.06		175		33077011		109862848				Return_on_Total_Mktg		1		5.835656		5.835656		5.835656		5.835656

		MEMSUBINC		177		380845.95		0		10880000		67409734				Market_penetration		1		0.0054557		0.0054557		0.0054557		0.0054557

		PRGREVCD		177		1484698.62		0		45385124		262791656		0.4072498629		Tot_market_penetration		1		0.0925653		0.0925653		0.0925653		0.0925653

		ERNNCAPCD		177		1544075.14		0		47315435		273301299				Revenue_per_offering		1		147722.18		147722.18		147722.18		147722.18

		OPUN		175		3746234.55		6084		98920614		655591046				People_per_offering		1		1455.75		1455.75		1455.75		1455.75

		OPTOTOFFRCD		175		25.36		1		245		4438

		sec_no=11														sec_no=11

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		511		4237758.68		28217		14533784		2165494686				Number		1		511		511		511		511

		TOTOFFRCD		511		43.2074364		1		2700		22079				Earned_revenue		1		0.5638174		0.5638174		0.5638174		0.5638174

		DIRMKTG		511		167860.45		0		8382000		85776690				Program_rev_attendee		1		34.6843687		34.6843687		34.6843687		34.6843687

		MKTTOT		511		186745.19		0		8382000		95426794				Response_to_marketing_eff		1		6.6306729		6.6306729		6.6306729		6.6306729

		EXPNDPRCD		511		1925184.6		2273		65210881		983769332				Response_to_marketing_exp		1		5.9601413		5.9601413		5.9601413		5.9601413

		PHATTTOT		511		28163.84		0		719982		14391721				Relational_revenue		1		0.124782		0.124782		0.124782		0.124782

		ENGAGCD		511		31494.5		47		732166		16093692				Return_on_marketing		1		5.819387		5.819387		5.819387		5.819387

		ENGAGTOT		511		34371.42		47		1232429		17563797				Return_on_Total_Mktg		1		5.2308973		5.2308973		5.2308973		5.2308973

		MEMSUBINC		511		240228.4		-254		13284271		122756713				Market_penetration		1		0.0074319		0.0074319		0.0074319		0.0074319

		PRGREVCD		511		976844.93		0		47538246		499167757		0.5074032507		Tot_market_penetration		1		0.0081108		0.0081108		0.0081108		0.0081108

		ERNNCAPCD		511		1085452.53		0		55444654		554666242				Revenue_per_offering		1		46334.97		46334.97		46334.97		46334.97

		OPUN		507		2016530.86		1227		83363381		1022381148				People_per_offering		1		728.9139907		728.9139907		728.9139907		728.9139907

		OPTOTOFFRCD		507		43.5207101		1		2700		22065

		Size by Year Means for NCAR Report																								Small		1183

																										Medium		1357		39.5%

		The MEANS Procedure																								Large		453		45.3%

																												2993		15.1%

		size=0														size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		1183		6139511.25		17325		325719178		7263041810				Number		1		1183		1183		1183		1183

		TOTOFFRCD		1183		35.6103128		1		5121		42127				Earned_revenue		1		0.4183823		0.4183823		0.4183823		0.4183823

		DIRMKTG		1183		5894.02		0		332615		6972623				Program_rev_attendee		1		4.3011213		4.3011213		4.3011213		4.3011213

		MKTTOT		1183		6209.16		0		332615		7345436				Response_to_marketing_eff		1		0.5773471		0.5773471		0.5773471		0.5773471

		EXPNDPRCD		1183		125880.67		662		1747564		148916838				Response_to_marketing_exp		1		0.5480442		0.5480442		0.5480442		0.5480442

		PHATTTOT		1183		10754.64		0		2335520		12722738				Relational_revenue		1		0.040487		0.040487		0.040487		0.040487

		ENGAGCD		1183		11788.78		35		2335762		13946125				Return_on_marketing		1		7.8481282		7.8481282		7.8481282		7.8481282

		ENGAGTOT		1183		82797.1		35		80123631		97948972				Return_on_Total_Mktg		1		7.4498013		7.4498013		7.4498013		7.4498013

		MEMSUBINC		1183		5096.53		-254		167000		6029193.72				Market_penetration		1		0.0019201		0.0019201		0.0019201		0.0019201

		PRGREVCD		1183		46257.01		0		704164		54722038.9				Tot_market_penetration		1		0.0134859		0.0134859		0.0134859		0.0134859

		ERNNCAPCD		1183		52666.25		0		734885		62304171.98				Revenue_per_offering		1		3895.64		3895.64		3895.64		3895.64

		OPUN		1125		145004.49		500		2413447		163130051				People_per_offering		1		331.0495644		331.0495644		331.0495644		331.0495644

		OPTOTOFFRCD		1125		37.2222222		1		5121		41875

		size=1														size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		1357		3503769.43		17325		14533784		4754615121				Number		1		1357		1357		1357		1357

		TOTOFFRCD		1357		97.9786293		1		8062		132957				Earned_revenue		1		0.3935219		0.3935219		0.3935219		0.3935219

		DIRMKTG		1357		46102		0		1447111		62560416				Program_rev_attendee		1		11.4327416		11.4327416		11.4327416		11.4327416

		MKTTOT		1357		50412.08		0		1447111		68409186				Response_to_marketing_eff		1		1.7924059		1.7924059		1.7924059		1.7924059

		EXPNDPRCD		1357		913871.18		123083		14779601		1240123197				Response_to_marketing_exp		1		1.6391608		1.6391608		1.6391608		1.6391608

		PHATTTOT		1357		28125.37		0		1254600		38166125				Relational_revenue		1		0.0505987		0.0505987		0.0505987		0.0505987

		ENGAGCD		1357		33469.96		23		1580473		45418729				Return_on_marketing		1		6.9747529		6.9747529		6.9747529		6.9747529

		ENGAGTOT		1357		224509.18		23		250120111		304658951				Return_on_Total_Mktg		1		6.3784335		6.3784335		6.3784335		6.3784335

		MEMSUBINC		1357		46240.72		0		1527116		62748653				Market_penetration		1		0.0095526		0.0095526		0.0095526		0.0095526

		PRGREVCD		1357		321550.07		0		3844329		436343444				Tot_market_penetration		1		0.0640765		0.0640765		0.0640765		0.0640765

		ERNNCAPCD		1357		359628.3		0		5281156		488015599				Revenue_per_offering		1		9815.39		9815.39		9815.39		9815.39

		OPUN		1352		958444.96		11527		20446251		1295817583				People_per_offering		1		341.6046466		341.6046466		341.6046466		341.6046466

		OPTOTOFFRCD		1352		97.6471893		1		8062		132019

		size=2														size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		453		4135364.09		37103		14533784		1873319932				Number		1		453		453		453		453

		TOTOFFRCD		453		173.5695364		1		4637		78627				Earned_revenue		1		0.5072454		0.5072454		0.5072454		0.5072454

		DIRMKTG		453		638633.44		0		8804010		289300948				Program_rev_attendee		1		35.6662733		35.6662733		35.6662733		35.6662733

		MKTTOT		453		712724.25		0		8804010		322864084				Response_to_marketing_eff		1		5.0376205		5.0376205		5.0376205		5.0376205

		EXPNDPRCD		453		11838198.99		613842		444123633		5362704144				Response_to_marketing_exp		1		4.5139378		4.5139378		4.5139378		4.5139378

		PHATTTOT		453		141480.34		0		4307540		64090593				Relational_revenue		1		0.0744097		0.0744097		0.0744097		0.0744097

		ENGAGCD		453		156906.86		340		4319461		71078806				Return_on_marketing		1		7.9013658		7.9013658		7.9013658		7.9013658

		ENGAGTOT		453		526178		340		33077011		238358632				Return_on_Total_Mktg		1		7.0799842		7.0799842		7.0799842		7.0799842

		MEMSUBINC		453		880876.28		0		27461815		399036955				Market_penetration		1		0.0379427		0.0379427		0.0379427		0.0379427

		PRGREVCD		453		5046076.4		0		158660246		2285872607				Tot_market_penetration		1		0.1272386		0.1272386		0.1272386		0.1272386

		ERNNCAPCD		453		6004871.86		0		256122540		2720206953				Revenue_per_offering		1		70463.45		70463.45		70463.45		70463.45

		OPUN		453		12230308.13		240133		385322592		5540329582				People_per_offering		1		903.9999746		903.9999746		903.9999746		903.9999746

		OPTOTOFFRCD		453		173.5695364		1		4637		78627

		Geography by Year Means for NCAR Report

		The MEANS Procedure																										Chicago-Naperville-Arlington Heights

																												Large Markets		223		7.5%

		clus=Chicago-Naperville-Arlingto														clus=Chicago-Naperville-Arlingto												Los Angeles-Long Beach-Glendale		268		9.0%

																												Medium Markets		173		5.8%

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum		New York-White Plains-Wayne		1044		35.1%

		TOTPOP		223		7319978		7319978		7319978		1632355094				Number		1		223		223		223		223		Small Markets		187		6.3%

		TOTOFFRCD		223		34.2600897		1		431		7640				Earned_revenue		1		0.4072326		0.4072326		0.4072326		0.4072326		San Francisco-Redwood City-So. SF		144		4.8%

		DIRMKTG		223		91025.59		0		4380473		20298707				Program_rev_attendee		1		22.8510488		22.8510488		22.8510488		22.8510488		Very Small Markets		167		5.6%

		MKTTOT		223		112216.46		0		6828421		25024271				Response_to_marketing_eff		1		3.8553013		3.8553013		3.8553013		3.8553013		Washington-Arlington-Alexandria-Bethesda		593		19.9%

		EXPNDPRCD		223		1776687.6		2273		90624893		396201334				Response_to_marketing_exp		1		3.1272692		3.1272692		3.1272692		3.1272692				179		6.0%

		PHATTTOT		223		29107.05		25		1200600		6490873				Relational_revenue		1		0.0985627		0.0985627		0.0985627		0.0985627				2978

		ENGAGCD		223		32029.82		102		1200766		7142650				Return_on_marketing		1		7.3070298		7.3070298		7.3070298		7.3070298

		ENGAGTOT		223		215970.07		102		22829545		48161326				Return_on_Total_Mktg		1		5.9271759		5.9271759		5.9271759		5.9271759

		MEMSUBINC		223		175115.2		0		13672307		39050690				Market_penetration		1		0.0043757		0.0043757		0.0043757		0.0043757

		PRGREVCD		223		665126.71		0		30133719		148323256				Tot_market_penetration		1		0.0295042		0.0295042		0.0295042		0.0295042

		ERNNCAPCD		223		723525.14		0		32067812		161346106				Revenue_per_offering		1		57448.65		57448.65		57448.65		57448.65

		OPUN		216		2020543.56		5615		88615000		436437408				People_per_offering		1		934.9018325		934.9018325		934.9018325		934.9018325

		OPTOTOFFRCD		216		35.1712963		1		431		7597

		clus=Larger Markets														clus=Larger Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		268		4524715.05		3190400		6892427		1212623633				Number		1		268		268		268		268

		TOTOFFRCD		268		99.3507463		1		5740		26626				Earned_revenue		1		0.431409		0.431409		0.431409		0.431409

		DIRMKTG		268		138606.25		0		3394775		37146475				Program_rev_attendee		1		16.8866144		16.8866144		16.8866144		16.8866144

		MKTTOT		268		153798.34		0		4473192		41217954				Response_to_marketing_eff		1		2.9474643		2.9474643		2.9474643		2.9474643

		EXPNDPRCD		268		2209237.38		4407		91412000		592075617				Response_to_marketing_exp		1		2.656316		2.656316		2.656316		2.656316

		PHATTTOT		268		52179.88		98		1401367		13984208				Relational_revenue		1		0.0639449		0.0639449		0.0639449		0.0639449

		ENGAGCD		268		62147.91		246		1403005		16655641				Return_on_marketing		1		6.3571558		6.3571558		6.3571558		6.3571558

		ENGAGTOT		268		112420.85		246		7313346		30128789				Return_on_Total_Mktg		1		5.7292006		5.7292006		5.7292006		5.7292006

		MEMSUBINC		268		141269.44		0		3162000		37860210				Market_penetration		1		0.0137352		0.0137352		0.0137352		0.0137352

		PRGREVCD		268		881141.52		0		15813960		236145928				Tot_market_penetration		1		0.024846		0.024846		0.024846		0.024846

		ERNNCAPCD		268		953084.91		0		16753358		255426756				Revenue_per_offering		1		23080.34		23080.34		23080.34		23080.34

		OPUN		264		2261173.75		1227		67874294		596949871				People_per_offering		1		625.5404867		625.5404867		625.5404867		625.5404867

		OPTOTOFFRCD		264		97.969697		1		5740		25864

		clus=Los Angeles-Long Beach-Glen														clus=Los Angeles-Long Beach-Glen

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		173		10163507		10163507		10163507		1758286711				Number		1		173		173		173		173

		TOTOFFRCD		173		87.3236994		1		4637		15107				Earned_revenue		1		0.5810202		0.5810202		0.5810202		0.5810202

		DIRMKTG		173		86879.19		0		8382000		15030100				Program_rev_attendee		1		52.2269552		52.2269552		52.2269552		52.2269552

		MKTTOT		173		90599.14		0		8382000		15673652				Response_to_marketing_eff		1		6.8558319		6.8558319		6.8558319		6.8558319

		EXPNDPRCD		173		1310543.23		1450		63413136		226723979				Response_to_marketing_exp		1		6.574335		6.574335		6.574335		6.574335

		PHATTTOT		173		13214.9		0		452312		2286178				Relational_revenue		1		0.0931081		0.0931081		0.0931081		0.0931081

		ENGAGCD		173		15818.95		35		471445		2736679				Return_on_marketing		1		7.9440666		7.9440666		7.9440666		7.9440666

		ENGAGTOT		173		501249.8		35		80123631		86716215				Return_on_Total_Mktg		1		7.6178874		7.6178874		7.6178874		7.6178874

		MEMSUBINC		173		122022.23		0		13284271		21109846				Market_penetration		1		0.0015564		0.0015564		0.0015564		0.0015564

		PRGREVCD		173		690174.08		0		49055833		119400116				Tot_market_penetration		1		0.0493186		0.0493186		0.0493186		0.0493186

		ERNNCAPCD		173		761452.15		0		53537461		131731222				Revenue_per_offering		1		14535.29		14535.29		14535.29		14535.29

		OPUN		168		1306099.54		1450		56973343		219424723				People_per_offering		1		181.1530416		181.1530416		181.1530416		181.1530416

		OPTOTOFFRCD		168		89.8571429		1		4637		15096

		clus=Medium Sized Markets														clus=Medium Sized Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		1044		2301689.28		1753616		2990282		2402963610				Number		1		1044		1044		1044		1044

		TOTOFFRCD		1044		96.3869732		1		8025		100628				Earned_revenue		1		0.4719754		0.4719754		0.4719754		0.4719754

		DIRMKTG		1044		123707.36		0		8149041		129150479				Program_rev_attendee		1		23.6558697		23.6558697		23.6558697		23.6558697

		MKTTOT		1044		135626.34		0		8149041		141593903				Response_to_marketing_eff		1		3.4532772		3.4532772		3.4532772		3.4532772

		EXPNDPRCD		1044		2198667.09		3220		104126495		2295408446				Response_to_marketing_exp		1		3.1497995		3.1497995		3.1497995		3.1497995

		PHATTTOT		1044		39274.68		0		1642000		41002762				Relational_revenue		1		0.070391		0.070391		0.070391		0.070391

		ENGAGCD		1044		43761.96		55		1715857		45687491				Return_on_marketing		1		7.510278		7.510278		7.510278		7.510278

		ENGAGTOT		1044		92938.22		84		33077011		97027505				Return_on_Total_Mktg		1		6.8502667		6.8502667		6.8502667		6.8502667

		MEMSUBINC		1044		154766.4		0		9734000		161576120				Market_penetration		1		0.019013		0.019013		0.019013		0.019013

		PRGREVCD		1044		929076.62		0		47256290		969955995				Tot_market_penetration		1		0.0403783		0.0403783		0.0403783		0.0403783

		ERNNCAPCD		1044		1037716.76		0		48916941		1083376297				Revenue_per_offering		1		24047.45		24047.45		24047.45		24047.45

		OPUN		1023		2363044.39		500		104358000		2417394416				People_per_offering		1		454.0236415		454.0236415		454.0236415		454.0236415

		OPTOTOFFRCD		1023		98.2658847		1		8025		100526

		clus=New York-White Plains-Wayne														clus=New York-White Plains-Wayne

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		187		14533784		14533784		14533784		2717817608				Number		1		187		187		187		187

		TOTOFFRCD		187		97.5347594		1		1950		18239				Earned_revenue		1		0.5106035		0.5106035		0.5106035		0.5106035

		DIRMKTG		187		348380.13		0		8804010		65147084				Program_rev_attendee		1		36.8310863		36.8310863		36.8310863		36.8310863

		MKTTOT		187		396610.42		0		8804010		74166148				Response_to_marketing_eff		1		4.3941217		4.3941217		4.3941217		4.3941217

		EXPNDPRCD		187		9098154.52		12322		444123633		1701354896				Response_to_marketing_exp		1		3.8597692		3.8597692		3.8597692		3.8597692

		PHATTTOT		187		90259.32		3		4307540		16878492				Relational_revenue		1		0.0561349		0.0561349		0.0561349		0.0561349

		ENGAGCD		187		98664.05		23		4319461		18450177				Return_on_marketing		1		9.5423027		9.5423027		9.5423027		9.5423027

		ENGAGTOT		187		218825.26		23		15342707		40920323				Return_on_Total_Mktg		1		8.3818994		8.3818994		8.3818994		8.3818994

		MEMSUBINC		187		510723.57		0		27461815		95505307				Market_penetration		1		0.0067886		0.0067886		0.0067886		0.0067886

		PRGREVCD		187		3324348.64		0		158660246		621653195				Tot_market_penetration		1		0.0150563		0.0150563		0.0150563		0.0150563

		ERNNCAPCD		187		4645549.94		0		256122540		868717839				Revenue_per_offering		1		93552.53		93552.53		93552.53		93552.53

		OPUN		185		9146403.35		11393		385322592		1692084620				People_per_offering		1		1011.58		1011.58		1011.58		1011.58

		OPTOTOFFRCD		185		97.7675676		1		1950		18087

		clus=San Francisco-Redwood City														clus=San Francisco-Redwood City

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		167		1655773		1655773		1655773		276514091				Number		1		167		167		167		167

		TOTOFFRCD		167		55.6287425		1		549		9290				Earned_revenue		1		0.4754937		0.4754937		0.4754937		0.4754937

		DIRMKTG		167		164950.99		0		5593095		27546816				Program_rev_attendee		1		20.0716629		20.0716629		20.0716629		20.0716629

		MKTTOT		167		180420.44		0		5593095		30130213				Response_to_marketing_eff		1		3.0347898		3.0347898		3.0347898		3.0347898

		EXPNDPRCD		167		2916680.91		11239		78569737		487085712				Response_to_marketing_exp		1		2.7745837		2.7745837		2.7745837		2.7745837

		PHATTTOT		167		59450.72		25		2335520		9928270				Relational_revenue		1		0.0830698		0.0830698		0.0830698		0.0830698

		ENGAGCD		167		63253.28		60		2335762		10563298				Return_on_marketing		1		7.234117		7.234117		7.234117		7.234117

		ENGAGTOT		167		293528.43		60		30468637		49019247				Return_on_Total_Mktg		1		6.613856		6.613856		6.613856		6.613856

		MEMSUBINC		167		242288.2		0		12367073		40462129				Market_penetration		1		0.0382017		0.0382017		0.0382017		0.0382017

		PRGREVCD		167		1193274.78		0		32284222		199276889				Tot_market_penetration		1		0.1772758		0.1772758		0.1772758		0.1772758

		ERNNCAPCD		167		1386863.5		0		35409668		231606205				Revenue_per_offering		1		56019.54		56019.54		56019.54		56019.54

		OPUN		163		3186240.08		3546		85359542		519357133				People_per_offering		1		1137.06		1137.06		1137.06		1137.06

		OPTOTOFFRCD		163		56.8773006		1		549		9271

		clus=Small Markets														clus=Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		144		1075242.42		803416		1621122		154834908				Number		1		144		144		144		144

		TOTOFFRCD		144		105.1597222		1		2032		15143				Earned_revenue		1		0.5420848		0.5420848		0.5420848		0.5420848

		DIRMKTG		144		110846.1		0		1300189		15961839				Program_rev_attendee		1		16.2575954		16.2575954		16.2575954		16.2575954

		MKTTOT		144		119519.47		0		1648162		17210803				Response_to_marketing_eff		1		2.7284906		2.7284906		2.7284906		2.7284906

		EXPNDPRCD		144		1471774.28		2970		14923747		211935497				Response_to_marketing_exp		1		2.5304878		2.5304878		2.5304878		2.5304878

		PHATTTOT		144		43804.24		0		545742		6307811				Relational_revenue		1		0.1013114		0.1013114		0.1013114		0.1013114

		ENGAGCD		144		49497.79		210		565909		7127682				Return_on_marketing		1		6.4246882		6.4246882		6.4246882		6.4246882

		ENGAGTOT		144		62957.22		210		1171168		9065840				Return_on_Total_Mktg		1		5.9584575		5.9584575		5.9584575		5.9584575

		MEMSUBINC		144		149107.58		-254		2439799		21471491				Market_penetration		1		0.0460341		0.0460341		0.0460341		0.0460341

		PRGREVCD		144		712151.66		0		12170700		102549839				Tot_market_penetration		1		0.0585517		0.0585517		0.0585517		0.0585517

		ERNNCAPCD		144		797826.44		21		13299878		114887007				Revenue_per_offering		1		14505.48		14505.48		14505.48		14505.48

		OPUN		143		1534841.58		13026		16616316		219482346				People_per_offering		1		470.6915406		470.6915406		470.6915406		470.6915406

		OPTOTOFFRCD		143		105.8111888		1		2032		15131

		clus=Very Small Markets														clus=Very Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		593		302187.16		17325		804690		179196983				Number		1		593		593		593		593

		TOTOFFRCD		593		75.5177066		1		8062		44782				Earned_revenue		1		0.5219825		0.5219825		0.5219825		0.5219825

		DIRMKTG		593		57066.68		0		1570322		33840540				Program_rev_attendee		1		20.6433309		20.6433309		20.6433309		20.6433309

		MKTTOT		593		62418.36		0		1570322		37014088				Response_to_marketing_eff		1		2.8037972		2.8037972		2.8037972		2.8037972

		EXPNDPRCD		593		975640.03		662		42831913		578554535				Response_to_marketing_exp		1		2.5634027		2.5634027		2.5634027		2.5634027

		PHATTTOT		593		22262.08		10		675637		13201414				Relational_revenue		1		0.0599903		0.0599903		0.0599903		0.0599903

		ENGAGCD		593		25238.01		42		678052		14966139				Return_on_marketing		1		8.0530972		8.0530972		8.0530972		8.0530972

		ENGAGTOT		593		457494.45		42		250120111		271294208				Return_on_Total_Mktg		1		7.3626333		7.3626333		7.3626333		7.3626333

		MEMSUBINC		593		58528.93		0		2146817		34707657.72				Market_penetration		1		0.0835178		0.0835178		0.0835178		0.0835178

		PRGREVCD		593		459563.5		0		37848873		272521157				Tot_market_penetration		1		1.5139441		1.5139441		1.5139441		1.5139441

		ERNNCAPCD		593		509267.01		0		41921739		301995334				Revenue_per_offering		1		14188.1		14188.1		14188.1		14188.1

		OPUN		576		1101154.17		3562		56020569		634264802				People_per_offering		1		334.1998794		334.1998794		334.1998794		334.1998794

		OPTOTOFFRCD		576		77.6111111		1		8062		44704

		clus=Washington-Arlington-Alexan														clus=Washington-Arlington-Alexan

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		179		3439670.27		1310832		4905757		615700978				Number		1		179		179		179		179

		TOTOFFRCD		179		88.4748603		1		2002		15837				Earned_revenue		1		0.46345		0.46345		0.46345		0.46345

		DIRMKTG		179		81611.24		0		2079722		14608412				Program_rev_attendee		1		22.1669728		22.1669728		22.1669728		22.1669728

		MKTTOT		179		92090.16		0		2079722		16484139				Response_to_marketing_eff		1		3.4248429		3.4248429		3.4248429		3.4248429

		EXPNDPRCD		179		1458607.8		12862		26915242		261090796				Response_to_marketing_exp		1		3.0351307		3.0351307		3.0351307		3.0351307

		PHATTTOT		179		26888.87		104		719982		4813108				Relational_revenue		1		0.0610604		0.0610604		0.0610604		0.0610604

		ENGAGCD		179		39223.84		131		1580473		7021067				Return_on_marketing		1		7.3034656		7.3034656		7.3034656		7.3034656

		ENGAGTOT		179		47690.1		131		1580473		8536528				Return_on_Total_Mktg		1		6.4724056		6.4724056		6.4724056		6.4724056

		MEMSUBINC		179		89063.13		0		4150570		15942301				Market_penetration		1		0.0114034		0.0114034		0.0114034		0.0114034

		PRGREVCD		179		596044.88		0		12910197		106692034				Tot_market_penetration		1		0.0138647		0.0138647		0.0138647		0.0138647

		ERNNCAPCD		179		675991.75		0		15307476		121002523				Revenue_per_offering		1		16589.53		16589.53		16589.53		16589.53

		OPUN		177		1483309.98		7635		20412097		262545866				People_per_offering		1		443.3331439		443.3331439		443.3331439		443.3331439

		OPTOTOFFRCD		177		89.4124294		1		2002		15826

		Overall Trend Means by Year

		The MEANS Procedure

		year=2014														year=2014

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		2168		3674989.21		17300		14359543		7967376618				Number		1		2168		2168		2168		2168

		TOTOFFRCD		2168		91.5950185		1		8753		198578				Earned_revenue		1		0.467619		0.467619		0.467619		0.467619

		DIRMKTG		2168		148463.36		0		9384968		321868555				Program_rev_attendee		1		22.2094626		22.2094626		22.2094626		22.2094626

		MKTTOT		2168		202823.15		0		10431238		439720579				Response_to_marketing_eff		1		4.402752		4.402752		4.402752		4.402752

		EXPNDPRCD		2168		2685938.75		800		495778031		5823115212		9.4%		Response_to_marketing_exp		1		3.2227453		3.2227453		3.2227453		3.2227453

		PHATTTOT		2168		46067.36		0		6167888		99874029				Relational_revenue		1		0.0797354		0.0797354		0.0797354		0.0797354

		ENGAGCD		2167		47163.05		7		6324033		102202324				Return_on_marketing		1		6.8914732		6.8914732		6.8914732		6.8914732

		ENGAGTOT		2168		135666.87		0		51006134		294125765				Return_on_Total_Mktg		1		5.0444501		5.0444501		5.0444501		5.0444501

		MEMSUBINC		2168		214164.42		-32		28683658		464308455				Market_penetration		1		0.0128276		0.0128276		0.0128276		0.0128276

		PRGREVCD		2168		1023131.23		0		164601569		2218148509				Tot_market_penetration		1		0.0369163		0.0369163		0.0369163		0.0369163

		ERNNCAPCD		2168		1255996.02		0		268038648		2722999368				Revenue_per_offering		1		32047.94		32047.94		32047.94		32047.94

		OPUN		2166		2938082.87		100		635519746		6363887505		252144.12		People_per_offering		1		514.6709303		514.6709303		514.6709303		514.6709303

		OPTOTOFFRCD		2166		91.677747		1		8753		198574

		year=2015														year=2015

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		2168		3697275.95		17277		14445307		8015694259				Number		1		2168		2168		2168		2168

		TOTOFFRCD		2168		97.8782288		1		7530		212200				Earned_revenue		1		0.467402		0.467402		0.467402		0.467402

		DIRMKTG		2168		161005.7		0		8414326		349060360				Program_rev_attendee		1		22.5256117		22.5256117		22.5256117		22.5256117

		MKTTOT		2168		208526.24		0		9220156		452084883				Response_to_marketing_eff		1		4.3849753		4.3849753		4.3849753		4.3849753

		EXPNDPRCD		2168		2778034.22		2718		442519068		6022778189		0.5%		Response_to_marketing_exp		1		3.385694		3.385694		3.385694		3.385694

		PHATTTOT		2168		47554.71		0		6326932		103098615		3.2%		Relational_revenue		1		0.0793307		0.0793307		0.0793307		0.0793307

		ENGAGCD		2168		49294.32		12		6469095		106870088				Return_on_marketing		1		6.6531742		6.6531742		6.6531742		6.6531742

		ENGAGTOT		2168		151893.2		51		50006389		329304455				Return_on_Total_Mktg		1		5.1369985		5.1369985		5.1369985		5.1369985

		MEMSUBINC		2168		220383.5		-40		29766429		477791428		2.9%		Market_penetration		1		0.0133326		0.0133326		0.0133326		0.0133326

		PRGREVCD		2168		1071198.97		0		155231494		2322359371		4.7%		Tot_market_penetration		1		0.0410825		0.0410825		0.0410825		0.0410825

		ERNNCAPCD		2168		1298458.78		0		220002623		2815058630		3.4%		Revenue_per_offering		1		28445.06		28445.06		28445.06		28445.06

		OPUN		2162		2791642.07		2288		310404918		6035530158		13607.8499999996		People_per_offering		1		503.6290669		503.6290669		503.6290669		503.6290669

		OPTOTOFFRCD		2162		98.1415356		1		7530		212182

		year=2016														year=2016

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		2168		3713795.27		17312		14500575		8051508135				Number		1		2168		2168		2168		2168

		TOTOFFRCD		2168		86.6397601		1		7530		187835				Earned_revenue		1		0.4539441		0.4539441		0.4539441		0.4539441

		DIRMKTG		2168		172038.63		0		8838091		372979758				Program_rev_attendee		1		25.5763437		25.5763437		25.5763437		25.5763437

		MKTTOT		2168		189979.84		0		8838091		411876289				Response_to_marketing_eff		1		4.1310839		4.1310839		4.1310839		4.1310839

		EXPNDPRCD		2168		3034147.19		3930		586787242		6578031104		-4.0%		Response_to_marketing_exp		1		3.740955		3.740955		3.740955		3.740955

		PHATTTOT		2168		45987.89		0		4311057		99701749		-3.3%		Relational_revenue		1		0.0748787		0.0748787		0.0748787		0.0748787

		ENGAGCD		2168		54605.03		23		4322351		118383697				Return_on_marketing		1		6.8368488		6.8368488		6.8368488		6.8368488

		ENGAGTOT		2168		134112.04		81		30453124		290754895				Return_on_Total_Mktg		1		6.1911945		6.1911945		6.1911945		6.1911945

		MEMSUBINC		2168		227192.87		0		28964980		492554133		3.1%		Market_penetration		1		0.0147033		0.0147033		0.0147033		0.0147033

		PRGREVCD		2168		1176202.12		0		149502280		2550006200		9.8%		Tot_market_penetration		1		0.0361119		0.0361119		0.0361119		0.0361119

		ERNNCAPCD		2168		1377333.12		0		246123044		2986058208		6.1%		Revenue_per_offering		1		33388.17		33388.17		33388.17		33388.17

		OPUN		2152		2913365.94		1884		389778324		6269563499		-120781.25		People_per_offering		1		630.2536641		630.2536641		630.2536641		630.2536641

		OPTOTOFFRCD		2152		87.2574349		1		7530		187778

		year=2017														year=2017

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		2168		3727493.82		17325		14533784		8081206592				Number		1		2168		2168		2168		2168

		TOTOFFRCD		2168		91.2038745		1		8062		197730				Earned_revenue		1		0.4843275		0.4843275		0.4843275		0.4843275

		DIRMKTG		2168		166924.51		0		8804010		361892341				Program_rev_attendee		1		25.4632547		25.4632547		25.4632547		25.4632547

		MKTTOT		2168		188124.57		0		8804010		407854067				Response_to_marketing_eff		1		4.0057269		4.0057269		4.0057269		4.0057269

		EXPNDPRCD		2168		2943327.01		4200		444123633		6381132962		4.5%		Response_to_marketing_exp		1		3.5543151		3.5543151		3.5543151		3.5543151

		PHATTTOT		2168		46963.9		3		4307540		101817743		2.1%		Relational_revenue		1		0.07715		0.07715		0.07715		0.07715

		ENGAGCD		2168		53162.96		23		4319461		115257293				Return_on_marketing		1		7.1640398		7.1640398		7.1640398		7.1640398

		ENGAGTOT		2168		166857.62		23		80123631		361747326				Return_on_Total_Mktg		1		6.3567127		6.3567127		6.3567127		6.3567127

		MEMSUBINC		2168		227077.67		0		27461815		492304379		-0.1%		Market_penetration		1		0.0142624		0.0142624		0.0142624		0.0142624

		PRGREVCD		2168		1195853.84		0		158660246		2592611125		1.7%		Tot_market_penetration		1		0.044764		0.044764		0.044764		0.044764

		ERNNCAPCD		2168		1425534.07		0		256122540		3090557871		3.5%		Revenue_per_offering		1		33524.42		33524.42		33524.42		33524.42

		OPUN		2147		3074581.45		1227		385322592		6601126372		131254.44		People_per_offering		1		582.9024073		582.9024073		582.9024073		582.9024073

		OPTOTOFFRCD		2147		91.7116907		1		8062		196905

		Sector by Year Trends

		The MEANS Procedure

		year=2014 sec_no=0														year=2014 sec_no=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		3767514.27		137209		14359543		180840685				Number		1		48		48		48		48

		TOTOFFRCD		48		313.75		4		8753		15060				Earned_revenue		1		0.4747684		0.4747684		0.4747684		0.4747684

		DIRMKTG		48		81560.02		0		1360526		3914881				Program_rev_attendee		1		52.6851426		52.6851426		52.6851426		52.6851426

		MKTTOT		48		101204.5		0		1512951		4857816				Response_to_marketing_eff		1		9.0128129		9.0128129		9.0128129		9.0128129

		EXPNDPRCD		48		1442011.38		2964		16371723		69216546				Response_to_marketing_exp		1		7.2633648		7.2633648		7.2633648		7.2633648

		PHATTTOT		48		11228.96		80		95489		538990				Relational_revenue		1		0.159714		0.159714		0.159714		0.159714

		ENGAGCD		48		13773.42		100		110145		661124				Return_on_marketing		1		7.2535449		7.2535449		7.2535449		7.2535449

		ENGAGTOT		48		44193.21		100		685139		2121274				Return_on_Total_Mktg		1		5.8455827		5.8455827		5.8455827		5.8455827

		MEMSUBINC		48		230309.33		0		7663829		11054848				Market_penetration		1		0.0036558		0.0036558		0.0036558		0.0036558

		PRGREVCD		48		591599.27		0		9703230		28396765				Tot_market_penetration		1		0.0117301		0.0117301		0.0117301		0.0117301

		ERNNCAPCD		48		684621.44		151		10038689		32861829				Revenue_per_offering		1		4548.71		4548.71		4548.71		4548.71

		OPUN		48		1427158.73		6442		15186389		68503619		4548.7130836653		People_per_offering		1		43.899336		43.899336		43.899336		43.899336

		OPTOTOFFRCD		48		313.75		4		8753		15060

		year=2014 sec_no=1														year=2014 sec_no=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		189		3769163.82		32513		14359543		712371962				Number		1		189		189		189		189

		TOTOFFRCD		189		158.7936508		1		5485		30012				Earned_revenue		1		0.6570691		0.6570691		0.6570691		0.6570691

		DIRMKTG		189		43829.81		0		773146		8283835				Program_rev_attendee		1		44.0081489		44.0081489		44.0081489		44.0081489

		MKTTOT		189		70456.87		0		1538290		13316348				Response_to_marketing_eff		1		3.338864		3.338864		3.338864		3.338864

		EXPNDPRCD		189		1534307.06		800		37003643		289984034				Response_to_marketing_exp		1		2.0770408		2.0770408		2.0770408		2.0770408

		PHATTTOT		189		21102.05		25		315985		3988287				Relational_revenue		1		0.0075725		0.0075725		0.0075725		0.0075725

		ENGAGCD		188		22007.69		51		317390		4137445				Return_on_marketing		1		21.1879073		21.1879073		21.1879073		21.1879073

		ENGAGTOT		189		107992.78		0		14535746		20410635				Return_on_Total_Mktg		1		13.1805753		13.1805753		13.1805753		13.1805753

		MEMSUBINC		189		11618.48		-32		678396		2195893				Market_penetration		1		0.005808		0.005808		0.005808		0.005808

		PRGREVCD		189		928662.05		0		33167043		175517128				Tot_market_penetration		1		0.0286517		0.0286517		0.0286517		0.0286517

		ERNNCAPCD		189		1008145.8		0		36323355		190539556				Revenue_per_offering		1		11144.9		11144.9		11144.9		11144.9

		OPUN		188		1779094		1508		39537482		334469672		11144.9026040131		People_per_offering		1		137.8596895		137.8596895		137.8596895		137.8596895

		OPTOTOFFRCD		188		159.6329787		1		5485		30011

		year=2014 sec_no=2														year=2014 sec_no=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		72		3419200.57		44964		14359543		246182441				Number		1		72		72		72		72

		TOTOFFRCD		72		332.4444444		5		7487		23936				Earned_revenue		1		0.3745865		0.3745865		0.3745865		0.3745865

		DIRMKTG		72		380395.01		0		3919116		27388441				Program_rev_attendee		1		19.5796376		19.5796376		19.5796376		19.5796376

		MKTTOT		72		550477.81		0		5236000		39634402				Response_to_marketing_eff		1		2.3133795		2.3133795		2.3133795		2.3133795

		EXPNDPRCD		72		17844903.38		80398		495778031		1284833043				Response_to_marketing_exp		1		1.5986076		1.5986076		1.5986076		1.5986076

		PHATTTOT		72		237953.96		60		6167888		17132685				Relational_revenue		1		0.0548427		0.0548427		0.0548427		0.0548427

		ENGAGCD		72		242792.69		233		6324033		17481074				Return_on_marketing		1		12.247932		12.247932		12.247932		12.247932

		ENGAGTOT		72		334680.03		233		6324033		24096962		279124.472222222		Return_on_Total_Mktg		1		8.4636514		8.4636514		8.4636514		8.4636514

		MEMSUBINC		72		978662.93		0		28683658		70463731				Market_penetration		1		0.0710086		0.0710086		0.0710086		0.0710086

		PRGREVCD		72		4659052.26		0		164601569		335451763				Tot_market_penetration		1		0.0978825		0.0978825		0.0978825		0.0978825

		ERNNCAPCD		72		6684459.14		0		268038648		481281058				Revenue_per_offering		1		62916.1		62916.1		62916.1		62916.1

		OPUN		72		20916108.72		51046		635519746		1505959828		62916.1024415663		People_per_offering		1		730.3256183		730.3256183		730.3256183		730.3256183

		OPTOTOFFRCD		72		332.4444444		5		7487		23936

		year=2014 sec_no=3														year=2014 sec_no=3

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		398		3063835.27		27206		14359543		1219406438				Number		1		398		398		398		398

		TOTOFFRCD		398		95.9020101		1		1216		38169				Earned_revenue		1		0.406816		0.406816		0.406816		0.406816

		DIRMKTG		398		46528.18		0		1325409		18518217				Program_rev_attendee		1		5.4509297		5.4509297		5.4509297		5.4509297

		MKTTOT		398		59155.79		0		1325409		23544005				Response_to_marketing_eff		1		1.667048		1.667048		1.667048		1.667048

		EXPNDPRCD		398		700118.68		2281		17879638		278647234				Response_to_marketing_exp		1		1.3111939		1.3111939		1.3111939		1.3111939

		PHATTTOT		398		35485.36		0		989479		14123172				Relational_revenue		1		0.0244349		0.0244349		0.0244349		0.0244349

		ENGAGCD		398		36066.95		7		989831		14354646				Return_on_marketing		1		4.1572263		4.1572263		4.1572263		4.1572263

		ENGAGTOT		398		68918.87		7		7923662		27429709				Return_on_Total_Mktg		1		3.2698098		3.2698098		3.2698098		3.2698098

		MEMSUBINC		398		17107.33		0		938468		6808719				Market_penetration		1		0.0117718		0.0117718		0.0117718		0.0117718

		PRGREVCD		398		193428.19		0		9554747		76984418				Tot_market_penetration		1		0.0224943		0.0224943		0.0224943		0.0224943

		ERNNCAPCD		398		284819.48		0		14522546		113358155				Revenue_per_offering		1		7758.9		7758.9		7758.9		7758.9

		OPUN		397		745909.51		100		19854328		296126074		7758.8973253544		People_per_offering		1		376.0812701		376.0812701		376.0812701		376.0812701

		OPTOTOFFRCD		397		96.1360202		1		1216		38166

		year=2014 sec_no=4														year=2014 sec_no=4

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		165		4104299.53		17300		14359543		677209423				Number		1		165		165		165		165

		TOTOFFRCD		165		60.5333333		1		806		9988				Earned_revenue		1		0.5796509		0.5796509		0.5796509		0.5796509

		DIRMKTG		165		157282.11		0		5010910		25951548				Program_rev_attendee		1		42.6892983		42.6892983		42.6892983		42.6892983

		MKTTOT		165		202022.07		0		6343667		33333642				Response_to_marketing_eff		1		9.2280517		9.2280517		9.2280517		9.2280517

		EXPNDPRCD		165		1765785.07		3581		66093782		291354536				Response_to_marketing_exp		1		7.1844002		7.1844002		7.1844002		7.1844002

		PHATTTOT		165		21892.17		20		344869		3612208				Relational_revenue		1		0.0596011		0.0596011		0.0596011		0.0596011

		ENGAGCD		165		22469.97		33		346970		3707545				Return_on_marketing		1		5.9419432		5.9419432		5.9419432		5.9419432

		ENGAGTOT		165		26352.22		33		346970		4348116				Return_on_Total_Mktg		1		4.6260359		4.6260359		4.6260359		4.6260359

		MEMSUBINC		165		105242.67		0		6736267		17365041				Market_penetration		1		0.0054747		0.0054747		0.0054747		0.0054747

		PRGREVCD		165		934561.36		0		35058734		154202625				Tot_market_penetration		1		0.0064206		0.0064206		0.0064206		0.0064206

		ERNNCAPCD		165		1023538.9		0		36426141		168883918				Revenue_per_offering		1		30491.41		30491.41		30491.41		30491.41

		OPUN		165		1845746.96		9723		65003495		304548249		30491.4145542354		People_per_offering		1		371.1999399		371.1999399		371.1999399		371.1999399

		OPTOTOFFRCD		165		60.5333333		1		806		9988

		year=2014 sec_no=5														year=2014 sec_no=5

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		308		3643908.35		37582		14359543		1122323772				Number		1		308		308		308		308

		TOTOFFRCD		308		35.9642857		1		1853		11077				Earned_revenue		1		0.398669		0.398669		0.398669		0.398669

		DIRMKTG		308		38497.25		0		783965		11857152				Program_rev_attendee		1		13.3913285		13.3913285		13.3913285		13.3913285

		MKTTOT		308		48304.22		0		1635672		14877701				Response_to_marketing_eff		1		3.8430762		3.8430762		3.8430762		3.8430762

		EXPNDPRCD		308		455601.04		5881		12707411		140325119				Response_to_marketing_exp		1		3.0628347		3.0628347		3.0628347		3.0628347

		PHATTTOT		308		12569.16		55		325203		3871300				Relational_revenue		1		0.0464691		0.0464691		0.0464691		0.0464691

		ENGAGCD		308		12883.65		101		325492		3968165				Return_on_marketing		1		4.3722008		4.3722008		4.3722008		4.3722008

		ENGAGTOT		308		45684.38		101		2802153		14070790				Return_on_Total_Mktg		1		3.4845337		3.4845337		3.4845337		3.4845337

		MEMSUBINC		308		21171.35		0		601739		6520775				Market_penetration		1		0.0035357		0.0035357		0.0035357		0.0035357

		PRGREVCD		308		168317.69		0		5453466		51841850				Tot_market_penetration		1		0.0125372		0.0125372		0.0125372		0.0125372

		ERNNCAPCD		308		181633.99		0		6428136		55943268				Revenue_per_offering		1		13310.57		13310.57		13310.57		13310.57

		OPUN		308		478705.27		7193		15651619		147441224		13310.5735504709		People_per_offering		1		358.2346303		358.2346303		358.2346303		358.2346303

		OPTOTOFFRCD		308		35.9642857		1		1853		11077

		year=2014 sec_no=6														year=2014 sec_no=6

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		3636213.78		60994		14359543		145448551				Number		1		40		40		40		40

		TOTOFFRCD		40		33.8		1		370		1352				Earned_revenue		1		0.3812567		0.3812567		0.3812567		0.3812567

		DIRMKTG		40		438156		50		4560423		17526240				Program_rev_attendee		1		63.2298384		63.2298384		63.2298384		63.2298384

		MKTTOT		40		606745.63		50		6588331		24269825				Response_to_marketing_eff		1		16.4981435		16.4981435		16.4981435		16.4981435

		EXPNDPRCD		40		6688219.45		54873		74682327		267528778				Response_to_marketing_exp		1		11.9139888		11.9139888		11.9139888		11.9139888

		PHATTTOT		40		36776.6		116		382096		1471064				Relational_revenue		1		0.1661669		0.1661669		0.1661669		0.1661669

		ENGAGCD		40		38268.95		314		390064		1530758				Return_on_marketing		1		5.307193		5.307193		5.307193		5.307193

		ENGAGTOT		40		574316.35		314		16890064		22972654				Return_on_Total_Mktg		1		3.8325426		3.8325426		3.8325426		3.8325426

		MEMSUBINC		40		1111360.65		0		15507163		44454426				Market_penetration		1		0.0105244		0.0105244		0.0105244		0.0105244

		PRGREVCD		40		2325378.48		6232		31308095		93015139				Tot_market_penetration		1		0.1579435		0.1579435		0.1579435		0.1579435

		ERNNCAPCD		40		2549928.68		6232		32510550		101997147				Revenue_per_offering		1		197686.04		197686.04		197686.04		197686.04

		OPUN		40		6681788.05		56555		73204937		267271522		197686.036982249		People_per_offering		1		1132.22		1132.22		1132.22		1132.22

		OPTOTOFFRCD		40		33.8		1		370		1352

		year=2014 sec_no=7														year=2014 sec_no=7

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		101		4502535.81		36526		14359543		454756117				Number		1		101		101		101		101

		TOTOFFRCD		101		197.0693069		5		2181		19904				Earned_revenue		1		0.4378872		0.4378872		0.4378872		0.4378872

		DIRMKTG		101		265273.1		0		4903000		26792583				Program_rev_attendee		1		13.847868		13.847868		13.847868		13.847868

		MKTTOT		101		379334.03		0		6000720		38312737				Response_to_marketing_eff		1		2.1454866		2.1454866		2.1454866		2.1454866

		EXPNDPRCD		101		6797991.74		6950		181257628		686597166				Response_to_marketing_exp		1		1.500366		1.500366		1.500366		1.500366

		PHATTTOT		101		176805.59		200		3954625		17857365				Relational_revenue		1		0.0580045		0.0580045		0.0580045		0.0580045

		ENGAGCD		101		178918.9		210		3965398		18070809				Return_on_marketing		1		9.2296601		9.2296601		9.2296601		9.2296601

		ENGAGTOT		101		271529.21		210		12266663		27424450				Return_on_Total_Mktg		1		6.4544184		6.4544184		6.4544184		6.4544184

		MEMSUBINC		101		394314.05		0		7233000		39825719				Market_penetration		1		0.0397374		0.0397374		0.0397374		0.0397374

		PRGREVCD		101		2448380.53		0		75620968		247286434				Tot_market_penetration		1		0.0603058		0.0603058		0.0603058		0.0603058

		ERNNCAPCD		101		2976753.77		67		88255205		300652131				Revenue_per_offering		1		35293.62		35293.62		35293.62		35293.62

		OPUN		101		6955290.21		2130		172453493		702484311		35293.6249658064		People_per_offering		1		907.8983621		907.8983621		907.8983621		907.8983621

		OPTOTOFFRCD		101		197.0693069		5		2181		19904

		year=2014 sec_no=8														year=2014 sec_no=8

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		89		3563025.37		37582		14359543		317109258				Number		1		89		89		89		89

		TOTOFFRCD		89		60.5168539		1		797		5386				Earned_revenue		1		0.2745052		0.2745052		0.2745052		0.2745052

		DIRMKTG		89		88859.35		0		3045408		7908482				Program_rev_attendee		1		19.3098689		19.3098689		19.3098689		19.3098689

		MKTTOT		89		166403.1		0		7952513		14809876				Response_to_marketing_eff		1		7.0085253		7.0085253		7.0085253		7.0085253

		EXPNDPRCD		89		1945965.26		9154		104708486		173190908				Response_to_marketing_exp		1		3.7425564		3.7425564		3.7425564		3.7425564

		PHATTTOT		89		23742.96		238		710239		2113123				Relational_revenue		1		0.0451292		0.0451292		0.0451292		0.0451292

		ENGAGCD		89		24274.22		290		722802		2160406				Return_on_marketing		1		5.1595398		5.1595398		5.1595398		5.1595398

		ENGAGTOT		89		37494.4		371		1239121		3337002				Return_on_Total_Mktg		1		2.7551971		2.7551971		2.7551971		2.7551971

		MEMSUBINC		89		87819.79		0		2363553		7815961				Market_penetration		1		0.0068128		0.0068128		0.0068128		0.0068128

		PRGREVCD		89		458473.35		0		17646900		40804128				Tot_market_penetration		1		0.0105232		0.0105232		0.0105232		0.0105232

		ERNNCAPCD		89		534177.66		0		19364907		47541812				Revenue_per_offering		1		23187.08		23187.08		23187.08		23187.08

		OPUN		89		1403209.09		7981		56040232		124885609		23187.0792939552		People_per_offering		1		401.1151133		401.1151133		401.1151133		401.1151133

		OPTOTOFFRCD		89		60.5168539		1		797		5386

		year=2014 sec_no=9														year=2014 sec_no=9

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		68		2992108.19		36575		14359543		203463357				Number		1		68		68		68		68

		TOTOFFRCD		68		161.6911765		1		2123		10995				Earned_revenue		1		0.6296663		0.6296663		0.6296663		0.6296663

		DIRMKTG		68		485577.88		0		5646933		33019296				Program_rev_attendee		1		28.6009156		28.6009156		28.6009156		28.6009156

		MKTTOT		68		636161.81		0		8981796		43259003				Response_to_marketing_eff		1		5.6695191		5.6695191		5.6695191		5.6695191

		EXPNDPRCD		68		7653178.35		11993		135493279		520416128				Response_to_marketing_exp		1		4.3275044		4.3275044		4.3275044		4.3275044

		PHATTTOT		68		112207.37		0		948412		7630101				Relational_revenue		1		0.0439758		0.0439758		0.0439758		0.0439758

		ENGAGCD		68		113775.84		237		960756		7736757				Return_on_marketing		1		6.6091014		6.6091014		6.6091014		6.6091014

		ENGAGTOT		68		219862.03		237		7263750		14950618				Return_on_Total_Mktg		1		5.0446811		5.0446811		5.0446811		5.0446811

		MEMSUBINC		68		336554.41		0		4755967		22885700				Market_penetration		1		0.0380253		0.0380253		0.0380253		0.0380253

		PRGREVCD		68		3209233.46		0		44455871		218227875				Tot_market_penetration		1		0.0734806		0.0734806		0.0734806		0.0734806

		ERNNCAPCD		68		4818948.66		2500		78457485		327688509		0.2394270255		Revenue_per_offering		1		65203.51		65203.51		65203.51		65203.51

		OPUN		68		10542832.81		12430		248370887		716912631		65203.5135015546		People_per_offering		1		703.6613915		703.6613915		703.6613915		703.6613915

		OPTOTOFFRCD		68		161.6911765		1		2123		10995

		year=2014 sec_no=10														year=2014 sec_no=10

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		128		3083962.89		40710		14359543		394747250				Number		1		128		128		128		128

		TOTOFFRCD		128		36.609375		1		445		4686				Earned_revenue		1		0.4296768		0.4296768		0.4296768		0.4296768

		DIRMKTG		128		240642.41		0		4842932		30802228				Program_rev_attendee		1		37.7383606		37.7383606		37.7383606		37.7383606

		MKTTOT		128		338410.38		0		7080107		43316528				Response_to_marketing_eff		1		7.3973169		7.3973169		7.3973169		7.3973169

		EXPNDPRCD		128		4383358.36		13183		89355460		561069870				Response_to_marketing_exp		1		5.2602056		5.2602056		5.2602056		5.2602056

		PHATTTOT		128		45747.72		467		1089603		5855708				Relational_revenue		1		0.0998233		0.0998233		0.0998233		0.0998233				2728

		ENGAGCD		128		47042.76		769		1104381		6021473				Return_on_marketing		1		7.1743128		7.1743128		7.1743128		7.1743128				0.670694864

		ENGAGTOT		128		784891.58		800		51006134		100466122				Return_on_Total_Mktg		1		5.1016282		5.1016282		5.1016282		5.1016282				0.7622377622

		MEMSUBINC		128		437561.27		0		11144000		56007842				Market_penetration		1		0.015254		0.015254		0.015254		0.015254				0.5857142857

		PRGREVCD		128		1726443.91		0		38864879		220984820				Tot_market_penetration		1		0.2545075		0.2545075		0.2545075		0.2545075				0.6613333333

		ERNNCAPCD		128		1883427.6		1		42896769		241078733				Revenue_per_offering		1		123201.44		123201.44		123201.44		123201.44				0.6092436975

		OPUN		128		4510327.66		4380		98964458		577321940		123201.438429364		People_per_offering		1		1284.99		1284.99		1284.99		1284.99				0.6379310345

		OPTOTOFFRCD		128		36.609375		1		445		4686																		0.6227272727

																														0.6277777778

		year=2014 sec_no=11														year=2014 sec_no=11														0.7088607595

																														0.6395348837

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum				0.6444444444

		TOTPOP		427		4458836.98		28874		14359543		1903923392				Number		1		427		427		427		427

		TOTOFFRCD		427		38.1873536		1		707		16306				Earned_revenue		1		0.5482006		0.5482006		0.5482006		0.5482006

		DIRMKTG		427		240578.84		0		9384968		102727163				Program_rev_attendee		1		31.8139375		31.8139375		31.8139375		31.8139375

		MKTTOT		427		320025.48		0		10431238		136650881				Response_to_marketing_eff		1		8.2978679		8.2978679		8.2978679		8.2978679

		EXPNDPRCD		427		2538949.53		5200		51396498		1084131449				Response_to_marketing_exp		1		6.2379139		6.2379139		6.2379139		6.2379139

		PHATTTOT		427		38567.19		232		583995		16468192				Relational_revenue		1		0.1571524		0.1571524		0.1571524		0.1571524

		ENGAGCD		427		39683.48		273		586888		16944848				Return_on_marketing		1		5.1000925		5.1000925		5.1000925		5.1000925

		ENGAGTOT		427		44151.08		273		1037808		18852512				Return_on_Total_Mktg		1		3.8339894		3.8339894		3.8339894		3.8339894

		MEMSUBINC		427		399002.03		0		12532228		170373868				Market_penetration		1		0.0089		0.0089		0.0089		0.0089

		PRGREVCD		427		1226974.31		0		37714543		523918031				Tot_market_penetration		1		0.0099019		0.0099019		0.0099019		0.0099019

		ERNNCAPCD		427		1391853.62		0		43695764		594321497				Revenue_per_offering		1		69096.6		69096.6		69096.6		69096.6

		OPUN		427		2638616.22		2825		63186786		1126689128		69096.5979899691		People_per_offering		1		1039.18		1039.18		1039.18		1039.18

		OPTOTOFFRCD		427		38.1873536		1		707		16306

		year=2015 sec_no=0														year=2015 sec_no=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		3787779.48		138682		14445307		181813415				Number		1		48		48		48		48

		TOTOFFRCD		48		126.8333333		2		3918		6088				Earned_revenue		1		0.4578919		0.4578919		0.4578919		0.4578919

		DIRMKTG		48		68859.69		0		1167268		3305265				Program_rev_attendee		1		55.577438		55.577438		55.577438		55.577438

		MKTTOT		48		76534.6		0		1313167		3673661				Response_to_marketing_eff		1		6.9125112		6.9125112		6.9125112		6.9125112

		EXPNDPRCD		48		1503386.94		11828		17026495		72162573				Response_to_marketing_exp		1		6.2193222		6.2193222		6.2193222		6.2193222

		PHATTTOT		48		11071.9		45		102210		531451				Relational_revenue		1		0.1495231		0.1495231		0.1495231		0.1495231

		ENGAGCD		48		14927.15		131		209057		716503				Return_on_marketing		1		8.9362532		8.9362532		8.9362532		8.9362532

		ENGAGTOT		48		28245.69		131		364054		1355793				Return_on_Total_Mktg		1		8.0401226		8.0401226		8.0401226		8.0401226

		MEMSUBINC		48		224791.13		0		7157560		10789974				Market_penetration		1		0.0039409		0.0039409		0.0039409		0.0039409

		PRGREVCD		48		615347.6		0		9707154		29536685				Tot_market_penetration		1		0.0074571		0.0074571		0.0074571		0.0074571

		ERNNCAPCD		48		688388.77		33		9764507		33042661				Revenue_per_offering		1		11502.81		11502.81		11502.81		11502.81

		OPUN		48		1458940.31		14616		14250146		70029135		11502.8145365316		People_per_offering		1		117.6910315		117.6910315		117.6910315		117.6910315

		OPTOTOFFRCD		48		126.8333333		2		3918		6088

		year=2015 sec_no=1														year=2015 sec_no=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		189		3793729.14		32411		14445307		717014807				Number		1		189		189		189		189

		TOTOFFRCD		189		184.010582		1		6000		34778				Earned_revenue		1		0.6416983		0.6416983		0.6416983		0.6416983

		DIRMKTG		189		49445.11		0		865648		9345126				Program_rev_attendee		1		52.8993701		52.8993701		52.8993701		52.8993701

		MKTTOT		189		72001.99		0		1665064		13608376				Response_to_marketing_eff		1		3.9752134		3.9752134		3.9752134		3.9752134

		EXPNDPRCD		189		1618738.43		4616		39206298		305941564				Response_to_marketing_exp		1		2.7298533		2.7298533		2.7298533		2.7298533

		PHATTTOT		189		18112.74		15		295000		3423307				Relational_revenue		1		0.0071411		0.0071411		0.0071411		0.0071411

		ENGAGCD		189		20336.1		59		297024		3843523				Return_on_marketing		1		19.3780998		19.3780998		19.3780998		19.3780998

		ENGAGTOT		189		24014.7		59		297024		4538778				Return_on_Total_Mktg		1		13.3073031		13.3073031		13.3073031		13.3073031

		MEMSUBINC		189		11559.56		0		741078		2184756				Market_penetration		1		0.0053605		0.0053605		0.0053605		0.0053605

		PRGREVCD		189		958152.3		0		36085889		181090784				Tot_market_penetration		1		0.0063301		0.0063301		0.0063301		0.0063301

		ERNNCAPCD		189		1038741.7		0		39320051		196322182				Revenue_per_offering		1		9645.48		9645.48		9645.48		9645.48

		OPUN		187		1793543.65		2288		42136260		335392662		9645.4809181346		People_per_offering		1		110.5159296		110.5159296		110.5159296		110.5159296

		OPTOTOFFRCD		187		185.9465241		1		6000		34772

		year=2015 sec_no=2														year=2015 sec_no=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		72		3440209.63		45536		14445307		247695093				Number		1		72		72		72		72

		TOTOFFRCD		72		261.9861111		6		6629		18863				Earned_revenue		1		0.350881		0.350881		0.350881		0.350881

		DIRMKTG		72		479976.21		0		7366417		34558287				Program_rev_attendee		1		20.0762404		20.0762404		20.0762404		20.0762404

		MKTTOT		72		630854.31		0		7366417		45421510				Response_to_marketing_eff		1		2.6790024		2.6790024		2.6790024		2.6790024

		EXPNDPRCD		72		17748102.14		49629		442519068		1277863354				Response_to_marketing_exp		1		2.0382795		2.0382795		2.0382795		2.0382795

		PHATTTOT		72		235481.06		60		6326932		16954636				Relational_revenue		1		0.0614903		0.0614903		0.0614903		0.0614903

		ENGAGCD		72		241957.65		218		6469095		17420951				Return_on_marketing		1		9.8496013		9.8496013		9.8496013		9.8496013

		ENGAGTOT		72		274319.28		218		6469095		19750988		2330037		Return_on_Total_Mktg		1		7.4939241		7.4939241		7.4939241		7.4939241

		MEMSUBINC		72		1091336.39		0		29766429		78576220				Market_penetration		1		0.0703322		0.0703322		0.0703322		0.0703322

		PRGREVCD		72		4727574.29		805		155231494		340385349				Tot_market_penetration		1		0.0797391		0.0797391		0.0797391		0.0797391

		ERNNCAPCD		72		6227472.69		1273		220002623		448378034				Revenue_per_offering		1		58240.8		58240.8		58240.8		58240.8

		OPUN		72		15258280.47		52160		310404918		1098596194		58240.7991245609		People_per_offering		1		923.5514499		923.5514499		923.5514499		923.5514499

		OPTOTOFFRCD		72		261.9861111		6		6629		18863

		year=2015 sec_no=3														year=2015 sec_no=3

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		398		3081729.59		27253		14445307		1226528376				Number		1		398		398		398		398

		TOTOFFRCD		398		133.298995		1		7530		53053				Earned_revenue		1		0.4195598		0.4195598		0.4195598		0.4195598

		DIRMKTG		398		46858.82		0		1107283		18649810				Program_rev_attendee		1		5.1551526		5.1551526		5.1551526		5.1551526

		MKTTOT		398		58525.46		0		1107283		23293133				Response_to_marketing_eff		1		1.4178162		1.4178162		1.4178162		1.4178162

		EXPNDPRCD		398		728472.65		6857		21912408		289932115				Response_to_marketing_exp		1		1.1351844		1.1351844		1.1351844		1.1351844

		PHATTTOT		398		41278.6		0		1975000		16428881				Relational_revenue		1		0.0252124		0.0252124		0.0252124		0.0252124

		ENGAGCD		398		42235.68		12		1976235		16809802				Return_on_marketing		1		4.5412467		4.5412467		4.5412467		4.5412467

		ENGAGTOT		398		54450.74		51		1976235		21671396				Return_on_Total_Mktg		1		3.635981		3.635981		3.635981		3.635981

		MEMSUBINC		398		18366.55		0		833658		7309888				Market_penetration		1		0.0137052		0.0137052		0.0137052		0.0137052

		PRGREVCD		398		212797.46		0		10386099		84693388				Tot_market_penetration		1		0.0176689		0.0176689		0.0176689		0.0176689

		ERNNCAPCD		398		305637.85		0		17389546		121643864				Revenue_per_offering		1		5689.72		5689.72		5689.72		5689.72

		OPUN		396		762135.71		8444		23731076		301805740		5689.7244037312		People_per_offering		1		316.8492262		316.8492262		316.8492262		316.8492262

		OPTOTOFFRCD		396		133.9494949		1		7530		53044

		year=2015 sec_no=4														year=2015 sec_no=4

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		165		4129226.05		17277		14445307		681322298				Number		1		165		165		165		165

		TOTOFFRCD		165		72.3090909		1		653		11931				Earned_revenue		1		0.5882425		0.5882425		0.5882425		0.5882425

		DIRMKTG		165		163113.25		0		4862623		26913686				Program_rev_attendee		1		44.6535264		44.6535264		44.6535264		44.6535264

		MKTTOT		165		207076.68		0		6566187		34167653				Response_to_marketing_eff		1		9.6014555		9.6014555		9.6014555		9.6014555

		EXPNDPRCD		165		1887192.66		2718		82587282		311386789				Response_to_marketing_exp		1		7.5630175		7.5630175		7.5630175		7.5630175

		PHATTTOT		165		21567.22		22		368259		3558591				Relational_revenue		1		0.055978		0.055978		0.055978		0.055978

		ENGAGCD		165		22027.5		74		370055		3634537				Return_on_marketing		1		5.9041945		5.9041945		5.9041945		5.9041945

		ENGAGTOT		165		136114.35		74		13835354		22458867				Return_on_Total_Mktg		1		4.6507039		4.6507039		4.6507039		4.6507039

		MEMSUBINC		165		105641.27		0		6663589		17430809				Market_penetration		1		0.0053345		0.0053345		0.0053345		0.0053345

		PRGREVCD		165		963052.35		0		34143764		158903637				Tot_market_penetration		1		0.0329636		0.0329636		0.0329636		0.0329636

		ERNNCAPCD		165		1110126.95		0		47649738		183170947				Revenue_per_offering		1		27049.98		27049.98		27049.98		27049.98

		OPUN		165		1955959.26		6480		75698336		322733278		27049.9771972655		People_per_offering		1		304.6297041		304.6297041		304.6297041		304.6297041

		OPTOTOFFRCD		165		72.3090909		1		653		11931

		year=2015 sec_no=5														year=2015 sec_no=5

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		308		3666706.62		37507		14445307		1129345640				Number		1		308		308		308		308

		TOTOFFRCD		308		30.8701299		1		588		9508				Earned_revenue		1		0.404993		0.404993		0.404993		0.404993

		DIRMKTG		308		41927.86		0		903159		12913782				Program_rev_attendee		1		11.7043302		11.7043302		11.7043302		11.7043302

		MKTTOT		308		50379.46		0		1656177		15516874				Response_to_marketing_eff		1		3.2778308		3.2778308		3.2778308		3.2778308

		EXPNDPRCD		308		482325.92		8214		14077922		148556383				Response_to_marketing_exp		1		2.7279459		2.7279459		2.7279459		2.7279459

		PHATTTOT		308		15369.76		0		636600		4733885				Relational_revenue		1		0.0448482		0.0448482		0.0448482		0.0448482

		ENGAGCD		308		15835.43		95		636809		4877311				Return_on_marketing		1		4.2905288		4.2905288		4.2905288		4.2905288

		ENGAGTOT		308		74499.24		95		5353556		22945766				Return_on_Total_Mktg		1		3.5707548		3.5707548		3.5707548		3.5707548

		MEMSUBINC		308		21631.44		0		581971		6662484				Market_penetration		1		0.0043187		0.0043187		0.0043187		0.0043187

		PRGREVCD		308		179892.7		0		6566168		55406953				Tot_market_penetration		1		0.0203178		0.0203178		0.0203178		0.0203178

		ERNNCAPCD		308		195338.6		0		7908938		60164288				Revenue_per_offering		1		16724.83		16724.83		16724.83		16724.83

		OPUN		306		519508.24		9473		18718225		158969522		16724.8312947633		People_per_offering		1		512.9691838		512.9691838		512.9691838		512.9691838

		OPTOTOFFRCD		306		31.0620915		1		588		9505

		year=2015 sec_no=6														year=2015 sec_no=6

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		3662268.33		60676		14445307		146490733				Number		1		40		40		40		40

		TOTOFFRCD		40		39.625		2		591		1585				Earned_revenue		1		0.4240885		0.4240885		0.4240885		0.4240885

		DIRMKTG		40		460560.75		50		4694076		18422430				Program_rev_attendee		1		60.3354164		60.3354164		60.3354164		60.3354164

		MKTTOT		40		628099.75		50		6157065		25123990				Response_to_marketing_eff		1		16.8295926		16.8295926		16.8295926		16.8295926

		EXPNDPRCD		40		6986678.05		45155		79320523		279467122				Response_to_marketing_exp		1		12.3404758		12.3404758		12.3404758		12.3404758

		PHATTTOT		40		37321.15		116		385580		1492846				Relational_revenue		1		0.1564107		0.1564107		0.1564107		0.1564107

		ENGAGCD		40		39055.7		316		394650		1562228				Return_on_marketing		1		4.8892293		4.8892293		4.8892293		4.8892293

		ENGAGTOT		40		566796.93		316		16894650		22671877				Return_on_Total_Mktg		1		3.5850788		3.5850788		3.5850788		3.5850788

		MEMSUBINC		40		1092791.1		0		14414624		43711644				Market_penetration		1		0.0106643		0.0106643		0.0106643		0.0106643

		PRGREVCD		40		2251787.13		6200		28222961		90071485				Tot_market_penetration		1		0.1547666		0.1547666		0.1547666		0.1547666

		ERNNCAPCD		40		2962969.88		6200		43957628		118518795				Revenue_per_offering		1		188212.33		188212.33		188212.33		188212.33

		OPUN		40		7457913.55		45155		93426385		298316542		188212.329337539		People_per_offering		1		985.6328076		985.6328076		985.6328076		985.6328076

		OPTOTOFFRCD		40		39.625		2		591		1585

		year=2015 sec_no=7														year=2015 sec_no=7

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		101		4528578.97		36579		14445307		457386476				Number		1		101		101		101		101

		TOTOFFRCD		101		193.0792079		2		2226		19501				Earned_revenue		1		0.4565549		0.4565549		0.4565549		0.4565549

		DIRMKTG		101		287032.8		0		5061000		28990313				Program_rev_attendee		1		14.1567944		14.1567944		14.1567944		14.1567944

		MKTTOT		101		399788.53		0		6387010		40378642				Response_to_marketing_eff		1		2.1936034		2.1936034		2.1936034		2.1936034

		EXPNDPRCD		101		6948056.62		3660		177285707		701753719				Response_to_marketing_exp		1		1.5749229		1.5749229		1.5749229		1.5749229

		PHATTTOT		101		182251.97		45		4118366		18407449				Relational_revenue		1		0.0577986		0.0577986		0.0577986		0.0577986

		ENGAGCD		101		185455.79		165		4129071		18731035				Return_on_marketing		1		8.9888809		8.9888809		8.9888809		8.9888809

		ENGAGTOT		101		277910.06		205		12643309		28068916				Return_on_Total_Mktg		1		6.453671		6.453671		6.453671		6.453671

		MEMSUBINC		101		401588.07		0		6933000		40560395				Market_penetration		1		0.0409523		0.0409523		0.0409523		0.0409523

		PRGREVCD		101		2580103.67		0		78758778		260590471				Tot_market_penetration		1		0.061368		0.061368		0.061368		0.061368

		ERNNCAPCD		101		3172169.53		0		92158751		320389123				Revenue_per_offering		1		38096.73		38096.73		38096.73		38096.73

		OPUN		101		7355686.83		5958		183382304		742924370		38096.7319578485		People_per_offering		1		960.5166402		960.5166402		960.5166402		960.5166402

		OPTOTOFFRCD		101		193.0792079		2		2226		19501

		year=2015 sec_no=8														year=2015 sec_no=8

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		89		3589853.64		37507		14445307		319496974				Number		1		89		89		89		89

		TOTOFFRCD		89		81.8314607		1		982		7283				Earned_revenue		1		0.4188471		0.4188471		0.4188471		0.4188471

		DIRMKTG		89		102542.4		0		3246251		9126274				Program_rev_attendee		1		24.2993087		24.2993087		24.2993087		24.2993087

		MKTTOT		89		182722.43		0		8553008		16262296				Response_to_marketing_eff		1		8.2190258		8.2190258		8.2190258		8.2190258

		EXPNDPRCD		89		1486566.98		5100		61101075		132304461				Response_to_marketing_exp		1		4.6124534		4.6124534		4.6124534		4.6124534

		PHATTTOT		89		22231.64		112		744945		1978616				Relational_revenue		1		0.0598432		0.0598432		0.0598432		0.0598432

		ENGAGCD		89		22912.87		164		758348		2039245				Return_on_marketing		1		5.2681961		5.2681961		5.2681961		5.2681961

		ENGAGTOT		89		34850.87		267		1708539		3101727				Return_on_Total_Mktg		1		2.9564707		2.9564707		2.9564707		2.9564707

		MEMSUBINC		89		88960.93		0		2498937		7917523				Market_penetration		1		0.0063827		0.0063827		0.0063827		0.0063827

		PRGREVCD		89		540213.49		0		22615849		48079001				Tot_market_penetration		1		0.0097082		0.0097082		0.0097082		0.0097082

		ERNNCAPCD		89		622644.34		0		24462986		55415346				Revenue_per_offering		1		17848.74		17848.74		17848.74		17848.74

		OPUN		89		1460588.48		5520		60012651		129992375		17848.7401728612		People_per_offering		1		280.0006865		280.0006865		280.0006865		280.0006865

		OPTOTOFFRCD		89		81.8314607		1		982		7283

		year=2015 sec_no=9														year=2015 sec_no=9

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		68		3006789.74		36412		14445307		204461702				Number		1		68		68		68		68

		TOTOFFRCD		68		145.6323529		4		1540		9903				Earned_revenue		1		0.5963952		0.5963952		0.5963952		0.5963952

		DIRMKTG		68		478015.59		0		4549627		32505060				Program_rev_attendee		1		28.238478		28.238478		28.238478		28.238478

		MKTTOT		68		621872.19		0		6791906		42287309				Response_to_marketing_eff		1		5.0049892		5.0049892		5.0049892		5.0049892

		EXPNDPRCD		68		8421670.54		16530		162171521		572673597				Response_to_marketing_exp		1		3.8471938		3.8471938		3.8471938		3.8471938

		PHATTTOT		68		124250.46		0		1493828		8449031				Relational_revenue		1		0.0392894		0.0392894		0.0392894		0.0392894

		ENGAGCD		68		132390.25		80		1934689		9002537				Return_on_marketing		1		7.3400196		7.3400196		7.3400196		7.3400196

		ENGAGTOT		68		311152.1		80		10664169		21158343				Return_on_Total_Mktg		1		5.6420657		5.6420657		5.6420657		5.6420657

		MEMSUBINC		68		330882.32		0		4914415		22499998				Market_penetration		1		0.0440304		0.0440304		0.0440304		0.0440304

		PRGREVCD		68		3508643.76		0		51915311		238587776				Tot_market_penetration		1		0.1034832		0.1034832		0.1034832		0.1034832

		ERNNCAPCD		68		5022643.99		5573		80379173		341539791		0.2353435094		Revenue_per_offering		1		60687.44		60687.44		60687.44		60687.44

		OPUN		68		8838054.51		16719		181779580		600987707		60687.4388417575		People_per_offering		1		909.0716954		909.0716954		909.0716954		909.0716954

		OPTOTOFFRCD		68		145.6323529		4		1540		9903

		year=2015 sec_no=10														year=2015 sec_no=10

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		128		3103412.6		40374		14445307		397236813				Number		1		128		128		128		128

		TOTOFFRCD		128		36.4375		1		358		4664				Earned_revenue		1		0.3987519		0.3987519		0.3987519		0.3987519

		DIRMKTG		128		315334.07		0		7744989		40362761				Program_rev_attendee		1		43.7489149		43.7489149		43.7489149		43.7489149

		MKTTOT		128		350955.78		0		7744989		44922340				Response_to_marketing_eff		1		8.5777391		8.5777391		8.5777391		8.5777391

		EXPNDPRCD		128		4689549.46		19228		92044354		600262331				Response_to_marketing_exp		1		7.7071059		7.7071059		7.7071059		7.7071059

		PHATTTOT		128		40914.72		69		1039664		5237084				Relational_revenue		1		0.1030577		0.1030577		0.1030577		0.1030577

		ENGAGCD		128		43116.28		594		1061628		5518884				Return_on_marketing		1		5.6764388		5.6764388		5.6764388		5.6764388

		ENGAGTOT		128		1001710.45		1008		50006389		128218937				Return_on_Total_Mktg		1		5.1002851		5.1002851		5.1002851		5.1002851

		MEMSUBINC		128		483294.09		0		11232000		61861644				Market_penetration		1		0.0138932		0.0138932		0.0138932		0.0138932

		PRGREVCD		128		1789974.55		0		40423402		229116742				Tot_market_penetration		1		0.3227771		0.3227771		0.3227771		0.3227771

		ERNNCAPCD		128		1869966.8		68		42210469		239355750				Revenue_per_offering		1		121294.35		121294.35		121294.35		121294.35

		OPUN		128		4419662.89		22155		90681184		565716850		121294.350325901		People_per_offering		1		1183.29		1183.29		1183.29		1183.29

		OPTOTOFFRCD		128		36.4375		1		358		4664

		year=2015 sec_no=11														year=2015 sec_no=11

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		427		4483672.68		28705		14445307		1914528233				Number		1		427		427		427		427

		TOTOFFRCD		427		50.0163934		1		813		21357				Earned_revenue		1		0.5495708		0.5495708		0.5495708		0.5495708

		DIRMKTG		427		249078.79		0		8414326		106356642				Program_rev_attendee		1		33.7685514		33.7685514		33.7685514		33.7685514

		MKTTOT		427		321459.12		0		9220156		137263045				Response_to_marketing_eff		1		8.4188485		8.4188485		8.4188485		8.4188485

		EXPNDPRCD		427		2672365.44		2866		66698168		1141100042				Response_to_marketing_exp		1		6.5232449		6.5232449		6.5232449		6.5232449

		PHATTTOT		427		38183.26		80		677199		16304254				Relational_revenue		1		0.1484755		0.1484755		0.1484755		0.1484755

		ENGAGCD		427		39314.42		130		680287		16787258				Return_on_marketing		1		5.1766493		5.1766493		5.1766493		5.1766493

		ENGAGTOT		427		58041.91		130		4994387		24783894				Return_on_Total_Mktg		1		4.0110653		4.0110653		4.0110653		4.0110653

		MEMSUBINC		427		396780.83		-40		14440351		169425416				Market_penetration		1		0.0087684		0.0087684		0.0087684		0.0087684

		PRGREVCD		427		1289393.54		0		52058817		550571040				Tot_market_penetration		1		0.0129452		0.0129452		0.0129452		0.0129452

		ERNNCAPCD		427		1468654.14		0		60665424		627115316				Revenue_per_offering		1		56528.31		56528.31		56528.31		56528.31

		OPUN		427		2827341.97		3210		76244019		1207275021		56528.3055775069		People_per_offering		1		786.0307159		786.0307159		786.0307159		786.0307159

		OPTOTOFFRCD		427		50.0163934		1		813		21357

		year=2016 sec_no=0														year=2016 sec_no=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		3801942.75		140079		14500575		182493252				Number		1		48		48		48		48

		TOTOFFRCD		48		55.0208333		1		367		2641				Earned_revenue		1		0.4803351		0.4803351		0.4803351		0.4803351

		DIRMKTG		48		56650.1		0		1018454		2719205				Program_rev_attendee		1		58.6174636		58.6174636		58.6174636		58.6174636

		MKTTOT		48		59602.79		0		1018454		2860934				Response_to_marketing_eff		1		5.1789297		5.1789297		5.1789297		5.1789297

		EXPNDPRCD		48		1518582.44		8010		17954793		72891957				Response_to_marketing_exp		1		4.9223686		4.9223686		4.9223686		4.9223686

		PHATTTOT		48		11508.71		56		104746		552418				Relational_revenue		1		0.152986		0.152986		0.152986		0.152986

		ENGAGCD		48		16577.73		419		209973		795731				Return_on_marketing		1		11.9083857		11.9083857		11.9083857		11.9083857

		ENGAGTOT		48		16577.73		419		209973		795731				Return_on_Total_Mktg		1		11.3184512		11.3184512		11.3184512		11.3184512

		MEMSUBINC		48		232321.79		0		7268492		11151446				Market_penetration		1		0.0043603		0.0043603		0.0043603		0.0043603

		PRGREVCD		48		674611.29		0		10880852		32381342				Tot_market_penetration		1		0.0043603		0.0043603		0.0043603		0.0043603

		ERNNCAPCD		48		729428.5		1447		10942918		35012568				Revenue_per_offering		1		26658.73		26658.73		26658.73		26658.73

		OPUN		47		1497426.34		9414		14707003		70379038		26658.726491419		People_per_offering		1		301.2991291		301.2991291		301.2991291		301.2991291

		OPTOTOFFRCD		47		56.1702128		2		367		2640

		year=2016 sec_no=1														year=2016 sec_no=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		189		3811983.92		32267		14500575		720464960				Number		1		189		189		189		189

		TOTOFFRCD		189		151.8624339		1		4433		28702				Earned_revenue		1		0.6659359		0.6659359		0.6659359		0.6659359

		DIRMKTG		189		55594.08		0		1500000		10507281				Program_rev_attendee		1		61.2866298		61.2866298		61.2866298		61.2866298

		MKTTOT		189		57337.52		0		1500000		10836792				Response_to_marketing_eff		1		3.384414		3.384414		3.384414		3.384414

		EXPNDPRCD		189		1718946.03		3930		41844798		324880800				Response_to_marketing_exp		1		3.2815051		3.2815051		3.2815051		3.2815051

		PHATTTOT		189		16941.64		60		237800		3201970				Relational_revenue		1		0.0068503		0.0068503		0.0068503		0.0068503

		ENGAGCD		189		22984.45		204		476077		4344061				Return_on_marketing		1		18.6763778		18.6763778		18.6763778		18.6763778

		ENGAGTOT		189		24016.16		204		476077		4539055				Return_on_Total_Mktg		1		18.108491		18.108491		18.108491		18.108491

		MEMSUBINC		189		11775.28		0		731870		2225528				Market_penetration		1		0.0060295		0.0060295		0.0060295		0.0060295

		PRGREVCD		189		1038296.03		0		38125778		196237950				Tot_market_penetration		1		0.0063002		0.0063002		0.0063002		0.0063002

		ERNNCAPCD		189		1144707.84		0		41761070		216349781				Revenue_per_offering		1		12291.55		12291.55		12291.55		12291.55

		OPUN		188		1876422.3		3930		41136354		352767393		12291.5467709495		People_per_offering		1		151.3504634		151.3504634		151.3504634		151.3504634

		OPTOTOFFRCD		188		152.6595745		1		4433		28700

		year=2016 sec_no=2														year=2016 sec_no=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		72		3455043.63		45440		14500575		248763141				Number		1		72		72		72		72

		TOTOFFRCD		72		216.0694444		5		6034		15557				Earned_revenue		1		0.326636		0.326636		0.326636		0.326636

		DIRMKTG		72		525742.97		0		6887467		37853494				Program_rev_attendee		1		30.2763955		30.2763955		30.2763955		30.2763955

		MKTTOT		72		552430.15		0		6887467		39774971				Response_to_marketing_eff		1		3.2785051		3.2785051		3.2785051		3.2785051

		EXPNDPRCD		72		21241976.32		55279		586787242		1529422295				Response_to_marketing_exp		1		3.1201248		3.1201248		3.1201248		3.1201248

		PHATTTOT		72		168500.63		579		1427982		12132045				Relational_revenue		1		0.0540553		0.0540553		0.0540553		0.0540553

		ENGAGCD		72		188723.14		968		1515671		13588066				Return_on_marketing		1		9.7035849		9.7035849		9.7035849		9.7035849

		ENGAGTOT		72		200377.53		968		1515671		14427182		228155.305555556		Return_on_Total_Mktg		1		9.2348174		9.2348174		9.2348174		9.2348174

		MEMSUBINC		72		1148242.22		0		28964980		82673440				Market_penetration		1		0.0546225		0.0546225		0.0546225		0.0546225

		PRGREVCD		72		5101591.57		2121		149502280		367314593				Tot_market_penetration		1		0.0579957		0.0579957		0.0579957		0.0579957

		ERNNCAPCD		72		6938393.83		2321		246123044		499564356				Revenue_per_offering		1		78250.47		78250.47		78250.47		78250.47

		OPUN		72		16907534.94		36447		389778324		1217342516		78250.4670521567		People_per_offering		1		873.4374237		873.4374237		873.4374237		873.4374237

		OPTOTOFFRCD		72		216.0694444		5		6034		15557

		year=2016 sec_no=3														year=2016 sec_no=3

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		398		3094666.87		27450		14500575		1231677414				Number		1		398		398		398		398

		TOTOFFRCD		398		122.0854271		1		7530		48590				Earned_revenue		1		0.4386927		0.4386927		0.4386927		0.4386927

		DIRMKTG		398		34016.64		0		838463		13538622				Program_rev_attendee		1		6.219532		6.219532		6.219532		6.219532

		MKTTOT		398		39259.94		0		1178456		15625457				Response_to_marketing_eff		1		0.9421025		0.9421025		0.9421025		0.9421025

		EXPNDPRCD		398		764259.03		5648		20872157		304175094				Response_to_marketing_exp		1		0.8162814		0.8162814		0.8162814		0.8162814

		PHATTTOT		398		41672.69		0		1649048		16585729				Relational_revenue		1		0.0247927		0.0247927		0.0247927		0.0247927

		ENGAGCD		398		44924.87		81		1652380		17880097				Return_on_marketing		1		7.619348		7.619348		7.619348		7.619348

		ENGAGTOT		398		53392.01		81		2015025		21250020				Return_on_Total_Mktg		1		6.6017571		6.6017571		6.6017571		6.6017571

		MEMSUBINC		398		18948.08		0		970852		7541334				Market_penetration		1		0.0145169		0.0145169		0.0145169		0.0145169

		PRGREVCD		398		259184.6		0		10046574		103155472				Tot_market_penetration		1		0.0172529		0.0172529		0.0172529		0.0172529

		ERNNCAPCD		398		335274.83		0		15801188		133439383				Revenue_per_offering		1		6405.54		6405.54		6405.54		6405.54

		OPUN		395		787865.66		8068		21322841		311206937		6405.5437095484		People_per_offering		1		367.9789463		367.9789463		367.9789463		367.9789463

		OPTOTOFFRCD		395		122.9974684		1		7530		48584

		year=2016 sec_no=4														year=2016 sec_no=4

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		165		4146579.12		17312		14500575		684185555				Number		1		165		165		165		165

		TOTOFFRCD		165		86.0181818		1		7005		14193				Earned_revenue		1		0.5703663		0.5703663		0.5703663		0.5703663

		DIRMKTG		165		160425.75		0		5032095		26470248				Program_rev_attendee		1		51.8346124		51.8346124		51.8346124		51.8346124

		MKTTOT		165		180168.63		0		6166874		29727824				Response_to_marketing_eff		1		8.5350737		8.5350737		8.5350737		8.5350737

		EXPNDPRCD		165		2000751.93		4045		85054988		330124069				Response_to_marketing_exp		1		7.5998001		7.5998001		7.5998001		7.5998001

		PHATTTOT		165		21109.21		20		532248		3483019				Relational_revenue		1		0.0530642		0.0530642		0.0530642		0.0530642

		ENGAGCD		165		25224.34		98		730221		4162016				Return_on_marketing		1		6.8205232		6.8205232		6.8205232		6.8205232

		ENGAGTOT		165		148291.35		98		20029187		24468072				Return_on_Total_Mktg		1		6.07313		6.07313		6.07313		6.07313

		MEMSUBINC		165		106168.31		0		7078926		17517771				Market_penetration		1		0.0060832		0.0060832		0.0060832		0.0060832

		PRGREVCD		165		1094187.52		0		47751893		180540940				Tot_market_penetration		1		0.0357623		0.0357623		0.0357623		0.0357623

		ERNNCAPCD		165		1141161.39		0		47883597		188291630		0.2543054994		Revenue_per_offering		1		23492.99		23492.99		23492.99		23492.99

		OPUN		164		2033003.21		4180		85506992		333412527		23492.9908616431		People_per_offering		1		293.2442753		293.2442753		293.2442753		293.2442753

		OPTOTOFFRCD		164		86.5365854		1		7005		14192

		year=2016 sec_no=5														year=2016 sec_no=5

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		308		3684179.82		37204		14500575		1134727384				Number		1		308		308		308		308

		TOTOFFRCD		308		30.0681818		1		1776		9261				Earned_revenue		1		0.4140895		0.4140895		0.4140895		0.4140895

		DIRMKTG		308		36551.7		0		1521174		11257924				Program_rev_attendee		1		11.3938683		11.3938683		11.3938683		11.3938683

		MKTTOT		308		39614.61		0		1521174		12201300				Response_to_marketing_eff		1		2.3080948		2.3080948		2.3080948		2.3080948

		EXPNDPRCD		308		499072.33		10165		15471673		153714278				Response_to_marketing_exp		1		2.1296383		2.1296383		2.1296383		2.1296383

		PHATTTOT		308		17163.34		64		536143		5286308				Relational_revenue		1		0.0418527		0.0418527		0.0418527		0.0418527

		ENGAGCD		308		22158.02		166		1065124		6824669				Return_on_marketing		1		5.3501424		5.3501424		5.3501424		5.3501424

		ENGAGTOT		308		87170.76		166		7605151		26848594				Return_on_Total_Mktg		1		4.9364819		4.9364819		4.9364819		4.9364819

		MEMSUBINC		308		20887.53		0		530262		6433358				Market_penetration		1		0.0060144		0.0060144		0.0060144		0.0060144

		PRGREVCD		308		195556.81		0		9063566		60231497				Tot_market_penetration		1		0.0236608		0.0236608		0.0236608		0.0236608

		ERNNCAPCD		308		206660.6		0		10091257		63651464				Revenue_per_offering		1		17800.65		17800.65		17800.65		17800.65

		OPUN		301		545965.48		9196		16654610		164335608		17800.6509666236		People_per_offering		1		736.92571		736.92571		736.92571		736.92571

		OPTOTOFFRCD		301		30.6710963		1		1776		9232

		year=2016 sec_no=6														year=2016 sec_no=6

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		3682475.6		60343		14500575		147299024				Number		1		40		40		40		40

		TOTOFFRCD		40		20.5		2		137		820				Earned_revenue		1		0.3264159		0.3264159		0.3264159		0.3264159

		DIRMKTG		40		532182.7		15		4823646		21287308				Program_rev_attendee		1		66.8369034		66.8369034		66.8369034		66.8369034

		MKTTOT		40		648545.3		15		6667201		25941812				Response_to_marketing_eff		1		18.9499869		18.9499869		18.9499869		18.9499869

		EXPNDPRCD		40		7402997.03		41260		85551434		296119881				Response_to_marketing_exp		1		15.5499627		15.5499627		15.5499627		15.5499627

		PHATTTOT		40		34224.05		238		363882		1368962				Relational_revenue		1		0.1444013		0.1444013		0.1444013		0.1444013

		ENGAGCD		40		41019.28		591		442777		1640771				Return_on_marketing		1		4.2982035		4.2982035		4.2982035		4.2982035

		ENGAGTOT		40		555359.2		591		17202777		22214368				Return_on_Total_Mktg		1		3.5270158		3.5270158		3.5270158		3.5270158

		MEMSUBINC		40		1069002.6		0		13880163		42760104				Market_penetration		1		0.011139		0.011139		0.011139		0.011139

		PRGREVCD		40		2287429.53		3096		29714146		91497181				Tot_market_penetration		1		0.1508114		0.1508114		0.1508114		0.1508114

		ERNNCAPCD		40		2416455.88		3096		30987365		96658235				Revenue_per_offering		1		362145.42		362145.42		362145.42		362145.42

		OPUN		40		7423981.2		41969		81215921		296959248		362145.424390244		People_per_offering		1		2000.94		2000.94		2000.94		2000.94

		OPTOTOFFRCD		40		20.5		2		137		820

		year=2016 sec_no=7														year=2016 sec_no=7

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		101		4547690.44		36644		14500575		459316734				Number		1		101		101		101		101

		TOTOFFRCD		101		167.0594059		4		2144		16873				Earned_revenue		1		0.4277346		0.4277346		0.4277346		0.4277346

		DIRMKTG		101		342883.96		277		7621673		34631280				Program_rev_attendee		1		14.6867376		14.6867376		14.6867376		14.6867376

		MKTTOT		101		358356.04		277		7621673		36193960				Response_to_marketing_eff		1		1.8666915		1.8666915		1.8666915		1.8666915

		EXPNDPRCD		101		7606359.01		4320		225052206		768242260				Response_to_marketing_exp		1		1.7860968		1.7860968		1.7860968		1.7860968

		PHATTTOT		101		191973.89		5		4311057		19389363				Relational_revenue		1		0.0534938		0.0534938		0.0534938		0.0534938

		ENGAGCD		101		215831.15		23		4322351		21798946				Return_on_marketing		1		8.2228115		8.2228115		8.2228115		8.2228115

		ENGAGTOT		101		265337.09		123		6112161		26799046				Return_on_Total_Mktg		1		7.8677903		7.8677903		7.8677903		7.8677903

		MEMSUBINC		101		406893.11		0		7710000		41096204				Market_penetration		1		0.0474595		0.0474595		0.0474595		0.0474595

		PRGREVCD		101		2819470.16		0		78011945		284766486				Tot_market_penetration		1		0.0583455		0.0583455		0.0583455		0.0583455

		ERNNCAPCD		101		3253502.97		0		90000586		328603800				Revenue_per_offering		1		45950.7		45950.7		45950.7		45950.7

		OPUN		101		7676497.3		22764		200087099		775326227		45950.7039345936		People_per_offering		1		1291.94		1291.94		1291.94		1291.94

		OPTOTOFFRCD		101		167.0594059		4		2144		16873

		year=2016 sec_no=8														year=2016 sec_no=8

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		89		3610444.55		37204		14500575		321329565				Number		1		89		89		89		89

		TOTOFFRCD		89		56.8426966		1		663		5059				Earned_revenue		1		0.4025985		0.4025985		0.4025985		0.4025985

		DIRMKTG		89		164714.28		0		8306504		14659571				Program_rev_attendee		1		21.0104973		21.0104973		21.0104973		21.0104973

		MKTTOT		89		172276.09		0		8306504		15332572				Response_to_marketing_eff		1		7.101931		7.101931		7.101931		7.101931

		EXPNDPRCD		89		1509835.42		11741		58629602		134375352				Response_to_marketing_exp		1		6.7902021		6.7902021		6.7902021		6.7902021

		PHATTTOT		89		24257.64		17		699994		2158930				Relational_revenue		1		0.0420468		0.0420468		0.0420468		0.0420468

		ENGAGCD		89		29587.02		148		741923		2633245				Return_on_marketing		1		3.0942374		3.0942374		3.0942374		3.0942374

		ENGAGTOT		89		30087.02		148		741923		2677745				Return_on_Total_Mktg		1		2.9584203		2.9584203		2.9584203		2.9584203

		MEMSUBINC		89		63483.72		0		1510000		5650051				Market_penetration		1		0.0081948		0.0081948		0.0081948		0.0081948

		PRGREVCD		89		509665.09		0		19601829		45360193				Tot_market_penetration		1		0.0083333		0.0083333		0.0083333		0.0083333

		ERNNCAPCD		89		607857.47		0		21743177		54099315				Revenue_per_offering		1		27520.03		27520.03		27520.03		27520.03

		OPUN		89		1564312.65		11789		58314692		139223826		27520.0288439518		People_per_offering		1		520.5070172		520.5070172		520.5070172		520.5070172

		OPTOTOFFRCD		89		56.8426966		1		663		5059

		year=2016 sec_no=9														year=2016 sec_no=9

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		68		3017226.1		36225		14500575		205171375				Number		1		68		68		68		68

		TOTOFFRCD		68		124.2352941		5		1122		8448				Earned_revenue		1		0.607439		0.607439		0.607439		0.607439

		DIRMKTG		68		577625.6		0		8117242		39278541				Program_rev_attendee		1		36.2912354		36.2912354		36.2912354		36.2912354

		MKTTOT		68		664853.87		0		8117242		45210063				Response_to_marketing_eff		1		6.1322534		6.1322534		6.1322534		6.1322534

		EXPNDPRCD		68		8899058.84		40164		158814435		605136001				Response_to_marketing_exp		1		5.327707		5.327707		5.327707		5.327707

		PHATTTOT		68		108419.18		2066		1087347		7372504				Relational_revenue		1		0.0484664		0.0484664		0.0484664		0.0484664

		ENGAGCD		68		115505.41		2394		1117665		7854368				Return_on_marketing		1		6.8117927		6.8117927		6.8117927		6.8117927

		ENGAGTOT		68		310583.4		2394		12418532		21119671				Return_on_Total_Mktg		1		5.9180912		5.9180912		5.9180912		5.9180912

		MEMSUBINC		68		431305.24		0		6934903		29328756				Market_penetration		1		0.038282		0.038282		0.038282		0.038282

		PRGREVCD		68		3934665.85		0		49798526		267557278				Tot_market_penetration		1		0.1029367		0.1029367		0.1029367		0.1029367

		ERNNCAPCD		68		5405635.16		0		81034527		367583191		0.2204522105		Revenue_per_offering		1		70249.6		70249.6		70249.6		70249.6

		OPUN		68		8727479.16		40772		155128639		593468583		70249.5955213423		People_per_offering		1		929.7310606		929.7310606		929.7310606		929.7310606

		OPTOTOFFRCD		68		124.2352941		5		1122		8448

		year=2016 sec_no=10														year=2016 sec_no=10

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		128		3118661.09		39998		14500575		399188619				Number		1		128		128		128		128

		TOTOFFRCD		128		32.3125		1		298		4136				Earned_revenue		1		0.4027728		0.4027728		0.4027728		0.4027728

		DIRMKTG		128		303976.54		0		7419875		38908997				Program_rev_attendee		1		47.467555		47.467555		47.467555		47.467555

		MKTTOT		128		318787.4		0		7419875		40804787				Response_to_marketing_eff		1		7.8010796		7.8010796		7.8010796		7.8010796

		EXPNDPRCD		128		5067941.73		18073		100869000		648696541				Response_to_marketing_exp		1		7.4386415		7.4386415		7.4386415		7.4386415

		PHATTTOT		128		40864.52		75		1156884		5230659				Relational_revenue		1		0.0979857		0.0979857		0.0979857		0.0979857

		ENGAGCD		128		43609.27		370		1188007		5581986				Return_on_marketing		1		6.3812129		6.3812129		6.3812129		6.3812129

		ENGAGTOT		128		723190.12		370		30453124		92568335				Return_on_Total_Mktg		1		6.0847418		6.0847418		6.0847418		6.0847418

		MEMSUBINC		128		496585.98		0		11092000		63563006				Market_penetration		1		0.0139833		0.0139833		0.0139833		0.0139833

		PRGREVCD		128		1939739.02		0		44727324		248286594				Tot_market_penetration		1		0.2318912		0.2318912		0.2318912		0.2318912

		ERNNCAPCD		128		2041229.13		0		46487907		261277328				Revenue_per_offering		1		132976.57		132976.57		132976.57		132976.57

		OPUN		127		4329591.5		21659		94512819		549858120		132976.57093249		People_per_offering		1		1349.61		1349.61		1349.61		1349.61

		OPTOTOFFRCD		127		32.5590551		1		298		4135

		year=2016 sec_no=11														year=2016 sec_no=11

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		427		4501928.4		28657		14500575		1922323425				Number		1		427		427		427		427

		TOTOFFRCD		427		49.1920375		1		3503		21005				Earned_revenue		1		0.5486918		0.5486918		0.5486918		0.5486918

		DIRMKTG		427		268454.64		0		8838091		114630131				Program_rev_attendee		1		35.4902651		35.4902651		35.4902651		35.4902651

		MKTTOT		427		303790.91		0		8838091		129718720				Response_to_marketing_eff		1		7.5383416		7.5383416		7.5383416		7.5383416

		EXPNDPRCD		427		2855682.16		6888		68975168		1219376283				Response_to_marketing_exp		1		6.6614987		6.6614987		6.6614987		6.6614987

		PHATTTOT		427		40299.44		15		654078		17207859				Relational_revenue		1		0.1417651		0.1417651		0.1417651		0.1417651

		ENGAGCD		427		56073.1		115		4198736		23943213				Return_on_marketing		1		5.3276697		5.3276697		5.3276697		5.3276697

		ENGAGTOT		427		59386.42		115		4198736		25358001				Return_on_Total_Mktg		1		4.7079672		4.7079672		4.7079672		4.7079672

		MEMSUBINC		427		404836.08		0		11287267		172865005				Market_penetration		1		0.0124554		0.0124554		0.0124554		0.0124554

		PRGREVCD		427		1430237.65		0		49534965		610711477				Tot_market_penetration		1		0.0131913		0.0131913		0.0131913		0.0131913

		ERNNCAPCD		427		1566889.4		0		55399727		669061774				Revenue_per_offering		1		60076.45		60076.45		60076.45		60076.45

		OPUN		427		2955282.83		1884		77682504		1261905767		60076.4469249724		People_per_offering		1		1139.88		1139.88		1139.88		1139.88

		OPTOTOFFRCD		427		49.1920375		1		3503		21005

		year=2017 sec_no=0														year=2017 sec_no=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		3813353.96		140776		14533784		183040990				Number		1		48		48		48		48

		TOTOFFRCD		48		57.2708333		1		377		2749				Earned_revenue		1		0.4866589		0.4866589		0.4866589		0.4866589

		DIRMKTG		48		69365.52		0		828497		3329545				Program_rev_attendee		1		49.6814457		49.6814457		49.6814457		49.6814457

		MKTTOT		48		69365.52		0		828497		3329545				Response_to_marketing_eff		1		5.587113		5.587113		5.587113		5.587113

		EXPNDPRCD		48		1421197.73		14433		12670328		68217491				Response_to_marketing_exp		1		5.587113		5.587113		5.587113		5.587113

		PHATTTOT		48		12415.27		40		108710		595933				Relational_revenue		1		0.1589908		0.1589908		0.1589908		0.1589908

		ENGAGCD		48		16586.63		96		217659		796158				Return_on_marketing		1		8.8921498		8.8921498		8.8921498		8.8921498

		ENGAGTOT		48		16586.63		96		217659		796158				Return_on_Total_Mktg		1		8.8921498		8.8921498		8.8921498		8.8921498

		MEMSUBINC		48		225957.31		0		7236408		10845951				Market_penetration		1		0.0043496		0.0043496		0.0043496		0.0043496

		PRGREVCD		48		616808.6		0		9539920		29606813				Tot_market_penetration		1		0.0043496		0.0043496		0.0043496		0.0043496

		ERNNCAPCD		48		691638.46		3		9604984		33198646				Revenue_per_offering		1		26759.3		26759.3		26759.3		26759.3

		OPUN		47		1564564.89		16010		14258410		73534550		26759.2976120916		People_per_offering		1		289.6173154		289.6173154		289.6173154		289.6173154

		OPTOTOFFRCD		47		58.4680851		1		377		2748

		year=2017 sec_no=1														year=2017 sec_no=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		189		3827119.54		32162		14533784		723325593				Number		1		189		189		189		189

		TOTOFFRCD		189		147.2116402		2		2366		27823				Earned_revenue		1		0.6434476		0.6434476		0.6434476		0.6434476

		DIRMKTG		189		58501.21		0		1503890		11056729				Program_rev_attendee		1		63.2548359		63.2548359		63.2548359		63.2548359

		MKTTOT		189		59961.7		0		1503890		11332761				Response_to_marketing_eff		1		3.3796289		3.3796289		3.3796289		3.3796289

		EXPNDPRCD		189		1856364.02		7133		42831913		350852799				Response_to_marketing_exp		1		3.2973113		3.2973113		3.2973113		3.2973113

		PHATTTOT		189		17742.1		3		244877		3353256				Relational_revenue		1		0.0065665		0.0065665		0.0065665		0.0065665

		ENGAGCD		189		24914.6		23		490414		4708860				Return_on_marketing		1		19.183762		19.183762		19.183762		19.183762

		ENGAGTOT		189		26126.38		23		490414		4937886				Return_on_Total_Mktg		1		18.7165032		18.7165032		18.7165032		18.7165032

		MEMSUBINC		189		12189.89		0		725905		2303889				Market_penetration		1		0.00651		0.00651		0.00651		0.00651

		PRGREVCD		189		1122273.32		0		37848873		212109658				Tot_market_penetration		1		0.0068266		0.0068266		0.0068266		0.0068266

		ERNNCAPCD		189		1194472.95		0		41921739		225755387				Revenue_per_offering		1		14390.85		14390.85		14390.85		14390.85

		OPUN		186		2094797.39		7133		56020569		389632314		14390.8518787705		People_per_offering		1		169.2434317		169.2434317		169.2434317		169.2434317

		OPTOTOFFRCD		186		145.5645161		2		2366		27075

		year=2017 sec_no=2														year=2017 sec_no=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		72		3466343.11		44595		14533784		249576704				Number		1		72		72		72		72

		TOTOFFRCD		72		241.4027778		12		5740		17381				Earned_revenue		1		0.3940162		0.3940162		0.3940162		0.3940162

		DIRMKTG		72		507729.92		0		8804010		36556554				Program_rev_attendee		1		29.6560018		29.6560018		29.6560018		29.6560018

		MKTTOT		72		552113.28		0		8804010		39752156				Response_to_marketing_eff		1		3.1350528		3.1350528		3.1350528		3.1350528

		EXPNDPRCD		72		17946512.85		52072		444123633		1292148925				Response_to_marketing_exp		1		2.8830317		2.8830317		2.8830317		2.8830317

		PHATTTOT		72		176109.72		258		1306408		12679900				Relational_revenue		1		0.0656566		0.0656566		0.0656566		0.0656566

		ENGAGCD		72		196426.54		559		1385406		14142711				Return_on_marketing		1		10.2863945		10.2863945		10.2863945		10.2863945

		ENGAGTOT		72		204520.6		559		1950985		14725483		239242.819444444		Return_on_Total_Mktg		1		9.4594904		9.4594904		9.4594904		9.4594904

		MEMSUBINC		72		1178307.26		0		27461815		84838123				Market_penetration		1		0.0566668		0.0566668		0.0566668		0.0566668

		PRGREVCD		72		5222710.24		1307		158660246		376035137				Tot_market_penetration		1		0.0590018		0.0590018		0.0590018		0.0590018

		ERNNCAPCD		72		7071216.19		1307		256122540		509127566				Revenue_per_offering		1		72425.25		72425.25		72425.25		72425.25

		OPUN		72		17483656.26		43069		385322592		1258823251		72425.2488696922		People_per_offering		1		813.6879926		813.6879926		813.6879926		813.6879926

		OPTOTOFFRCD		72		241.4027778		12		5740		17381

		year=2017 sec_no=3														year=2017 sec_no=3

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		398		3105632.31		27470		14533784		1236041661				Number		1		398		398		398		398

		TOTOFFRCD		398		135.2889447		1		8062		53845				Earned_revenue		1		0.4235608		0.4235608		0.4235608		0.4235608

		DIRMKTG		398		31714.01		0		757077		12622177				Program_rev_attendee		1		5.8851863		5.8851863		5.8851863		5.8851863

		MKTTOT		398		37769.98		0		1395545		15032451				Response_to_marketing_eff		1		0.843803		0.843803		0.843803		0.843803

		EXPNDPRCD		398		800049.21		4516		22294576		318419587				Response_to_marketing_exp		1		0.7085093		0.7085093		0.7085093		0.7085093

		PHATTTOT		398		44761.61		5		1642000		17815119				Relational_revenue		1		0.0253264		0.0253264		0.0253264		0.0253264

		ENGAGCD		398		47396.49		35		1644256		18863805				Return_on_marketing		1		8.3064351		8.3064351		8.3064351		8.3064351

		ENGAGTOT		398		57091.04		35		2004111		22722235				Return_on_Total_Mktg		1		6.9745974		6.9745974		6.9745974		6.9745974

		MEMSUBINC		398		20262.34		0		1161017		8064413				Market_penetration		1		0.0152615		0.0152615		0.0152615		0.0152615

		PRGREVCD		398		263430.39		0		10070645		104845294				Tot_market_penetration		1		0.0183831		0.0183831		0.0183831		0.0183831

		ERNNCAPCD		398		338869.48		0		15542432		134870053				Revenue_per_offering		1		6162.65		6162.65		6162.65		6162.65

		OPUN		394		841906.18		1946		22809815		331711036		6162.6543847782		People_per_offering		1		350.3353143		350.3353143		350.3353143		350.3353143

		OPTOTOFFRCD		394		136.6142132		1		8062		53826

		year=2017 sec_no=4														year=2017 sec_no=4

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		165		4159973.9		17325		14533784		686395694				Number		1		165		165		165		165

		TOTOFFRCD		165		92.4181818		1		7005		15249				Earned_revenue		1		0.5711773		0.5711773		0.5711773		0.5711773

		DIRMKTG		165		159660.25		0		5068779		26343941				Program_rev_attendee		1		53.8998271		53.8998271		53.8998271		53.8998271

		MKTTOT		165		182480.39		0		6145863		30109264				Response_to_marketing_eff		1		8.8782663		8.8782663		8.8782663		8.8782663

		EXPNDPRCD		165		2021505.7		9694		79257033		333548441				Response_to_marketing_exp		1		7.7679921		7.7679921		7.7679921		7.7679921

		PHATTTOT		165		20553.61		68		530207		3391345				Relational_revenue		1		0.0517707		0.0517707		0.0517707		0.0517707

		ENGAGCD		165		24798.75		222		755050		4091794				Return_on_marketing		1		6.9387078		6.9387078		6.9387078		6.9387078

		ENGAGTOT		165		511382.39		222		80123631		84378094				Return_on_Total_Mktg		1		6.0709856		6.0709856		6.0709856		6.0709856

		MEMSUBINC		165		104654.74		0		7215966		17268032				Market_penetration		1		0.0059613		0.0059613		0.0059613		0.0059613

		PRGREVCD		165		1107835.81		0		47283591		182792909				Tot_market_penetration		1		0.1229292		0.1229292		0.1229292		0.1229292

		ERNNCAPCD		165		1154638.17		0		47518940		190515298		0.2494232248		Revenue_per_offering		1		23676.92		23676.92		23676.92		23676.92

		OPUN		165		2188177.9		2024		86619274		361049353		23676.9200322008		People_per_offering		1		268.3319562		268.3319562		268.3319562		268.3319562

		OPTOTOFFRCD		165		92.4181818		1		7005		15249

		year=2017 sec_no=5														year=2017 sec_no=5

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		308		3699298.54		37103		14533784		1139383950				Number		1		308		308		308		308

		TOTOFFRCD		308		31.5811688		1		1713		9727				Earned_revenue		1		0.4054094		0.4054094		0.4054094		0.4054094

		DIRMKTG		308		37457.92		0		1468246		11537038				Program_rev_attendee		1		12.1252723		12.1252723		12.1252723		12.1252723

		MKTTOT		308		40438.47		0		1468246		12455050				Response_to_marketing_eff		1		2.481981		2.481981		2.481981		2.481981

		EXPNDPRCD		308		520768.85		9366		17546966		160396805				Response_to_marketing_exp		1		2.2990441		2.2990441		2.2990441		2.2990441

		PHATTTOT		308		16292.82		94		1200600		5018189				Relational_revenue		1		0.0414952		0.0414952		0.0414952		0.0414952

		ENGAGCD		308		17347.19		232		1200766		5342934				Return_on_marketing		1		5.2740494		5.2740494		5.2740494		5.2740494

		ENGAGTOT		308		87086.16		232		7313346		26822537				Return_on_Total_Mktg		1		4.8853203		4.8853203		4.8853203		4.8853203

		MEMSUBINC		308		21609.38		0		508383		6655690				Market_penetration		1		0.0046893		0.0046893		0.0046893		0.0046893

		PRGREVCD		308		197554.9		0		9153509		60846908				Tot_market_penetration		1		0.0235413		0.0235413		0.0235413		0.0235413

		ERNNCAPCD		308		211124.6		0		10782992		65026378				Revenue_per_offering		1		18231.19		18231.19		18231.19		18231.19

		OPUN		301		587153.3		15046		18445194		176733142		18231.1886853585		People_per_offering		1		549.2889894		549.2889894		549.2889894		549.2889894

		OPTOTOFFRCD		301		32.2059801		1		1713		9694

		year=2017 sec_no=6														year=2017 sec_no=6

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		3698822.93		60094		14533784		147952917				Number		1		40		40		40		40

		TOTOFFRCD		40		18.375		1		67		735				Earned_revenue		1		0.321839		0.321839		0.321839		0.321839

		DIRMKTG		40		516467.7		559		4516242		20658708				Program_rev_attendee		1		68.4268134		68.4268134		68.4268134		68.4268134

		MKTTOT		40		642887.3		559		6828421		25715492				Response_to_marketing_eff		1		19.2435567		19.2435567		19.2435567		19.2435567

		EXPNDPRCD		40		7571375.3		24865		90624893		302855012				Response_to_marketing_exp		1		15.4594366		15.4594366		15.4594366		15.4594366

		PHATTTOT		40		33407.93		378		350643		1336317				Relational_revenue		1		0.134693		0.134693		0.134693		0.134693

		ENGAGCD		40		40981.98		490		424741		1639279				Return_on_marketing		1		4.4262165		4.4262165		4.4262165		4.4262165

		ENGAGTOT		40		555134.38		490		17214741		22205375				Return_on_Total_Mktg		1		3.5558298		3.5558298		3.5558298		3.5558298

		MEMSUBINC		40		1019811.33		0		13672307		40792453				Market_penetration		1		0.0110797		0.0110797		0.0110797		0.0110797

		PRGREVCD		40		2285997.85		1085		30133719		91439914				Tot_market_penetration		1		0.1500841		0.1500841		0.1500841		0.1500841

		ERNNCAPCD		40		2436764.13		1085		32067812		97470565				Revenue_per_offering		1		415020.13		415020.13		415020.13		415020.13

		OPUN		40		7625994.85		32796		87018080		305039794		415020.127891156		People_per_offering		1		2230.31		2230.31		2230.31		2230.31

		OPTOTOFFRCD		40		18.375		1		67		735

		year=2017 sec_no=7														year=2017 sec_no=7

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		101		4562492.63		36544		14533784		460811756				Number		1		101		101		101		101

		TOTOFFRCD		101		153.2673267		2		1739		15480				Earned_revenue		1		0.4595295		0.4595295		0.4595295		0.4595295

		DIRMKTG		101		321163.23		216		6594337		32437486				Program_rev_attendee		1		15.1534592		15.1534592		15.1534592		15.1534592

		MKTTOT		101		344944.2		216		6594337		34839364				Response_to_marketing_eff		1		1.7402674		1.7402674		1.7402674		1.7402674

		EXPNDPRCD		101		7659257.31		17440		222251109		773584988				Response_to_marketing_exp		1		1.6202908		1.6202908		1.6202908		1.6202908

		PHATTTOT		101		198213.33		230		4307540		20019546				Relational_revenue		1		0.0537876		0.0537876		0.0537876		0.0537876

		ENGAGCD		101		222109.17		371		4319461		22433026				Return_on_marketing		1		9.3523084		9.3523084		9.3523084		9.3523084

		ENGAGTOT		101		261714.12		371		5082166		26433126				Return_on_Total_Mktg		1		8.7075462		8.7075462		8.7075462		8.7075462

		MEMSUBINC		101		411972.78		0		7453000		41609251				Market_penetration		1		0.0486815		0.0486815		0.0486815		0.0486815

		PRGREVCD		101		3003617.55		0		83483661		303365373				Tot_market_penetration		1		0.0573621		0.0573621		0.0573621		0.0573621

		ERNNCAPCD		101		3519654.51		0		96022735		355485106				Revenue_per_offering		1		52763.58		52763.58		52763.58		52763.58

		OPUN		101		8086932.59		11426		208184587		816780192		52763.5782793359		People_per_offering		1		1449.16		1449.16		1449.16		1449.16

		OPTOTOFFRCD		101		153.2673267		2		1739		15480

		year=2017 sec_no=8														year=2017 sec_no=8

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		89		3627546.13		37103		14533784		322851606				Number		1		89		89		89		89

		TOTOFFRCD		89		146.9662921		1		8025		13080				Earned_revenue		1		0.3772435		0.3772435		0.3772435		0.3772435

		DIRMKTG		89		158530.01		0		7710196		14109171				Program_rev_attendee		1		17.0845848		17.0845848		17.0845848		17.0845848

		MKTTOT		89		169980.53		0		7710196		15128267				Response_to_marketing_eff		1		6.4409371		6.4409371		6.4409371		6.4409371

		EXPNDPRCD		89		1446379.65		6742		52707834		128727789				Response_to_marketing_exp		1		6.0070518		6.0070518		6.0070518		6.0070518

		PHATTTOT		89		26390.65		25		1047006		2348768				Relational_revenue		1		0.0584348		0.0584348		0.0584348		0.0584348

		ENGAGCD		89		46291.44		60		1580473		4119938				Return_on_marketing		1		2.8440881		2.8440881		2.8440881		2.8440881

		ENGAGTOT		89		55482.2		60		1580473		4937916				Return_on_Total_Mktg		1		2.6524999		2.6524999		2.6524999		2.6524999

		MEMSUBINC		89		84518.92		0		2284851		7522184				Market_penetration		1		0.0127611		0.0127611		0.0127611		0.0127611

		PRGREVCD		89		450873.33		0		15853861		40127726				Tot_market_penetration		1		0.0152947		0.0152947		0.0152947		0.0152947

		ERNNCAPCD		89		545637.26		0		17305910		48561716				Revenue_per_offering		1		9854.78		9854.78		9854.78		9854.78

		OPUN		89		1448320.55		3492		51614640		128900529		9854.7805031001		People_per_offering		1		314.9799694		314.9799694		314.9799694		314.9799694

		OPTOTOFFRCD		89		146.9662921		1		8025		13080

		year=2017 sec_no=9														year=2017 sec_no=9

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		68		3026777.62		35965		14533784		205820878				Number		1		68		68		68		68

		TOTOFFRCD		68		126.9705882		8		1115		8634				Earned_revenue		1		0.675452		0.675452		0.675452		0.675452

		DIRMKTG		68		453009.07		200		3803667		30804617				Program_rev_attendee		1		37.1069565		37.1069565		37.1069565		37.1069565

		MKTTOT		68		530394.34		200		6471069		36066815				Response_to_marketing_eff		1		4.9966723		4.9966723		4.9966723		4.9966723

		EXPNDPRCD		68		8748817.06		40910		156689015		594919560				Response_to_marketing_exp		1		4.2676509		4.2676509		4.2676509		4.2676509

		PHATTTOT		68		106149.51		1529		1130538		7218167				Relational_revenue		1		0.0465337		0.0465337		0.0465337		0.0465337

		ENGAGCD		68		113224.59		3193		1167753		7699272				Return_on_marketing		1		8.6949372		8.6949372		8.6949372		8.6949372

		ENGAGTOT		68		427804.07		3193		15342707		29090677				Return_on_Total_Mktg		1		7.4263338		7.4263338		7.4263338		7.4263338

		MEMSUBINC		68		407114.76		0		6286841		27683804				Market_penetration		1		0.0374076		0.0374076		0.0374076		0.0374076

		PRGREVCD		68		3938885.43		0		51111568		267844209				Tot_market_penetration		1		0.1413398		0.1413398		0.1413398		0.1413398

		ERNNCAPCD		68		5909406.31		0		108589819		401839629		0.2702317322		Revenue_per_offering		1		74775.49		74775.49		74775.49		74775.49

		OPUN		68		9494288.46		41032		174204530		645611615		74775.4940305144		People_per_offering		1		891.7387074		891.7387074		891.7387074		891.7387074

		OPTOTOFFRCD		68		126.9705882		8		1115		8634

		year=2017 sec_no=10														year=2017 sec_no=10

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		128		3131966.1		39659		14533784		400891661				Number		1		128		128		128		128

		TOTOFFRCD		128		28.421875		1		245		3638				Earned_revenue		1		0.4188436		0.4188436		0.4188436		0.4188436

		DIRMKTG		128		298902.02		0		8149041		38259459				Program_rev_attendee		1		44.6715599		44.6715599		44.6715599		44.6715599

		MKTTOT		128		326659.3		0		8149041		41812391				Response_to_marketing_eff		1		7.6717182		7.6717182		7.6717182		7.6717182

		EXPNDPRCD		128		4722402.08		15006		104126495		604467466				Response_to_marketing_exp		1		7.0198279		7.0198279		7.0198279		7.0198279

		PHATTTOT		128		42579.68		720		1140754		5450199				Relational_revenue		1		0.1037098		0.1037098		0.1037098		0.1037098

		ENGAGCD		128		45706.63		956		1173492		5850448				Return_on_marketing		1		6.3636261		6.3636261		6.3636261		6.3636261

		ENGAGTOT		128		759377.58		956		33077011		97200330				Return_on_Total_Mktg		1		5.8228885		5.8228885		5.8228885		5.8228885

		MEMSUBINC		128		489759.48		0		10880000		62689213				Market_penetration		1		0.0145936		0.0145936		0.0145936		0.0145936

		PRGREVCD		128		1902100.71		0		45385124		243468891				Tot_market_penetration		1		0.2424603		0.2424603		0.2424603		0.2424603

		ERNNCAPCD		128		1977948.05		0		47315435		253177351				Revenue_per_offering		1		169351.53		169351.53		169351.53		169351.53

		OPUN		126		4876248.95		14873		98920614		614407368		169351.534609845		People_per_offering		1		1608.15		1608.15		1608.15		1608.15

		OPTOTOFFRCD		126		28.7936508		1		245		3628

		year=2017 sec_no=11														year=2017 sec_no=11

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		427		4516582.82		28462		14533784		1928580864				Number		1		427		427		427		427

		TOTOFFRCD		427		43.8711944		1		2700		18733				Earned_revenue		1		0.5592325		0.5592325		0.5592325		0.5592325

		DIRMKTG		427		272562.22		0		8382000		116384070				Program_rev_attendee		1		35.5275882		35.5275882		35.5275882		35.5275882

		MKTTOT		427		313848.97		0		8382000		134013509				Response_to_marketing_eff		1		7.8112883		7.8112883		7.8112883		7.8112883

		EXPNDPRCD		427		2927113.57		4200		65210881		1249877496				Response_to_marketing_exp		1		6.7837156		6.7837156		6.7837156		6.7837156

		PHATTTOT		427		40178.9		20		719982		17156390				Relational_revenue		1		0.1370313		0.1370313		0.1370313		0.1370313

		ENGAGCD		427		43710.76		84		732166		18664493				Return_on_marketing		1		5.2371872		5.2371872		5.2371872		5.2371872

		ENGAGTOT		427		47153.63		84		1232429		20134598				Return_on_Total_Mktg		1		4.5482367		4.5482367		4.5482367		4.5482367

		MEMSUBINC		427		401106.06		0		13284271		171272286				Market_penetration		1		0.0096778		0.0096778		0.0096778		0.0096778

		PRGREVCD		427		1427459.39		0		47538246		609525159				Tot_market_penetration		1		0.0104401		0.0104401		0.0104401		0.0104401

		ERNNCAPCD		427		1636936.93		0		55444654		698972071				Revenue_per_offering		1		68466.12		68466.12		68466.12		68466.12

		OPUN		426		3009616.27		1227		83363381		1282096529		68466.1182529		People_per_offering		1		996.3429776		996.3429776		996.3429776		996.3429776

		OPTOTOFFRCD		426		43.9577465		1		2700		18726

		Size by Year Trends for NCAR Report

		The MEANS Procedure

		year=2014 size=0														year=2014 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		850		3662088.22		17300		14359543		3112774987				Number		1		850		850		850		850

		TOTOFFRCD		850		48.6294118		1		8753		41335				Earned_revenue		1		0.3764018		0.3764018		0.3764018		0.3764018

		DIRMKTG		850		9919.99		0		182249		8431995				Program_rev_attendee		1		4.8149766		4.8149766		4.8149766		4.8149766

		MKTTOT		850		10875.28		0		252183		9243988				Response_to_marketing_eff		1		1.2070433		1.2070433		1.2070433		1.2070433

		EXPNDPRCD		850		132083.77		800		2047201		112271205				Response_to_marketing_exp		1		1.1010165		1.1010165		1.1010165		1.1010165

		PHATTTOT		850		9009.85		0		989479		7658373				Relational_revenue		1		0.0480336		0.0480336		0.0480336		0.0480336

		ENGAGCD		850		9526.04		7		989831		8097138				Return_on_marketing		1		4.3732103		4.3732103		4.3732103		4.3732103

		ENGAGTOT		850		83791.23		7		51006134		71222548				Return_on_Total_Mktg		1		3.9890669		3.9890669		3.9890669		3.9890669

		MEMSUBINC		850		6344.46		-32		186649		5392787				Market_penetration		1		0.0026013		0.0026013		0.0026013		0.0026013

		PRGREVCD		850		43382.22		0		725996		36874887				Tot_market_penetration		1		0.0228807		0.0228807		0.0228807		0.0228807

		ERNNCAPCD		850		49716.57		0		729057		42259085				Revenue_per_offering		1		2948.36		2948.36		2948.36		2948.36

		OPUN		848		143701.07		100		3218028		121858505				People_per_offering		1		195.8906012		195.8906012		195.8906012		195.8906012

		OPTOTOFFRCD		848		48.7393868		1		8753		41331

		year=2014 size=1														year=2014 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		945		3488463.87		17300		14359543		3296598361				Number		1		945		945		945		945

		TOTOFFRCD		945		91.9650794		1		5485		86907				Earned_revenue		1		0.393315		0.393315		0.393315		0.393315

		DIRMKTG		945		61800.12		0		1076444		58401115				Program_rev_attendee		1		10.4468433		10.4468433		10.4468433		10.4468433

		MKTTOT		945		80139.43		0		1327221		75731762				Response_to_marketing_eff		1		2.5607193		2.5607193		2.5607193		2.5607193

		EXPNDPRCD		945		963831.93		122622		14341512		910821174				Response_to_marketing_exp		1		1.9747178		1.9747178		1.9747178		1.9747178

		PHATTTOT		945		31295.67		0		704560		29574410				Relational_revenue		1		0.0557017		0.0557017		0.0557017		0.0557017

		ENGAGCD		944		32098.43		40		704715		30300916				Return_on_marketing		1		5.2902967		5.2902967		5.2902967		5.2902967

		ENGAGTOT		945		62773.39		0		14535746		59320854				Return_on_Total_Mktg		1		4.0796519		4.0796519		4.0796519		4.0796519

		MEMSUBINC		945		53687.05		0		1729739		50734262				Market_penetration		1		0.0091916		0.0091916		0.0091916		0.0091916

		PRGREVCD		945		326940.98		0		4782604		308959226				Tot_market_penetration		1		0.0179946		0.0179946		0.0179946		0.0179946

		ERNNCAPCD		945		379089.59		0		5069457		358239665				Revenue_per_offering		1		11161.92		11161.92		11161.92		11161.92

		OPUN		945		1026506.96		81146		19887639		970049074				People_per_offering		1		348.6590954		348.6590954		348.6590954		348.6590954

		OPTOTOFFRCD		945		91.9650794		1		5485		86907

		year=2014 size=2														year=2014 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		373		4176952.47		37582		14359543		1558003270				Number		1		373		373		373		373

		TOTOFFRCD		373		188.5683646		1		7487		70336				Earned_revenue		1		0.483852		0.483852		0.483852		0.483852

		DIRMKTG		373		683741.14		0		9384968		255035445				Program_rev_attendee		1		29.889482		29.889482		29.889482		29.889482

		MKTTOT		373		951058.52		0		10431238		354744829				Response_to_marketing_eff		1		5.663119		5.663119		5.663119		5.663119

		EXPNDPRCD		373		12868693.92		691460		495778031		4800022833				Response_to_marketing_exp		1		4.0713661		4.0713661		4.0713661		4.0713661

		PHATTTOT		373		167939		100		6167888		62641246				Relational_revenue		1		0.0850374		0.0850374		0.0850374		0.0850374

		ENGAGCD		373		171057.02		389		6324033		63804270				Return_on_marketing		1		7.3413889		7.3413889		7.3413889		7.3413889

		ENGAGTOT		373		438558.61		389		20469678		163582363				Return_on_Total_Mktg		1		5.2779188		5.2779188		5.2779188		5.2779188

		MEMSUBINC		373		1094320.12		0		28683658		408181406				Market_penetration		1		0.0409526		0.0409526		0.0409526		0.0409526

		PRGREVCD		373		5019609.64		0		164601569		1872314396				Tot_market_penetration		1		0.1049949		0.1049949		0.1049949		0.1049949

		ERNNCAPCD		373		6226543.21		64648		268038648		2322500618				Revenue_per_offering		1		74954.22		74954.22		74954.22		74954.22

		OPUN		373		14133994.44		660611		635519746		5271979926				People_per_offering		1		907.1353219		907.1353219		907.1353219		907.1353219

		OPTOTOFFRCD		373		188.5683646		1		7487		70336

		year=2015 size=0														year=2015 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		791		3657457.52		17277		14445307		2893048895				Number		1		791		791		791		791

		TOTOFFRCD		791		40.9519595		1		982		32393				Earned_revenue		1		0.3790916		0.3790916		0.3790916		0.3790916

		DIRMKTG		791		10502.82		0		433802		8307732				Program_rev_attendee		1		5.0841283		5.0841283		5.0841283		5.0841283

		MKTTOT		791		11462.81		0		433802		9067083				Response_to_marketing_eff		1		1.2831553		1.2831553		1.2831553		1.2831553

		EXPNDPRCD		791		136669.6		2718		1879157		108105651				Response_to_marketing_exp		1		1.1756934		1.1756934		1.1756934		1.1756934

		PHATTTOT		791		8933.3		0		1280043		7066240				Relational_revenue		1		0.0461558		0.0461558		0.0461558		0.0461558

		ENGAGCD		791		9615.14		12		1284423		7605578				Return_on_marketing		1		4.3243657		4.3243657		4.3243657		4.3243657

		ENGAGTOT		791		95361.21		57		50006389		75430715				Return_on_Total_Mktg		1		3.9622082		3.9622082		3.9622082		3.9622082

		MEMSUBINC		791		6308.09		-40		166940		4989699				Market_penetration		1		0.0026289		0.0026289		0.0026289		0.0026289

		PRGREVCD		791		45418.04		0		590563		35925671				Tot_market_penetration		1		0.0260731		0.0260731		0.0260731		0.0260731

		ERNNCAPCD		791		51810.3		0		590563		40981946				Revenue_per_offering		1		3510.05		3510.05		3510.05		3510.05

		OPUN		786		144582.04		2288		1872291		113641482				People_per_offering		1		234.7907881		234.7907881		234.7907881		234.7907881

		OPTOTOFFRCD		786		41.1908397		1		982		32376

		year=2015 size=1														year=2015 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		979		3562122.61		17277		14445307		3487318031				Number		1		979		979		979		979

		TOTOFFRCD		979		106.1797753		1		7530		103950				Earned_revenue		1		0.3893071		0.3893071		0.3893071		0.3893071

		DIRMKTG		979		60456.66		0		1277019		59187073				Program_rev_attendee		1		10.3492825		10.3492825		10.3492825		10.3492825

		MKTTOT		979		77004.62		0		1410071		75387527				Response_to_marketing_eff		1		2.4877701		2.4877701		2.4877701		2.4877701

		EXPNDPRCD		979		945887.99		115457		14053168		926024345				Response_to_marketing_exp		1		1.9531591		1.9531591		1.9531591		1.9531591

		PHATTTOT		979		30953.27		15		704560		30303253				Relational_revenue		1		0.0540198		0.0540198		0.0540198		0.0540198

		ENGAGCD		979		32057.17		51		704715		31383970				Return_on_marketing		1		5.2987403		5.2987403		5.2987403		5.2987403

		ENGAGTOT		979		47076.17		51		2506282		46087568				Return_on_Total_Mktg		1		4.1600639		4.1600639		4.1600639		4.1600639

		MEMSUBINC		979		51096.64		0		1646159		50023610				Market_penetration		1		0.0089995		0.0089995		0.0089995		0.0089995

		PRGREVCD		979		320344.15		0		5523602		313616926				Tot_market_penetration		1		0.0132158		0.0132158		0.0132158		0.0132158

		ERNNCAPCD		979		368240.92		0		5614981		360507860				Revenue_per_offering		1		9411.52		9411.52		9411.52		9411.52

		OPUN		978		1000325.76		10120		17765634		978318594				People_per_offering		1		301.9140933		301.9140933		301.9140933		301.9140933

		OPTOTOFFRCD		978		106.2873211		1		7530		103949

		year=2015 size=2														year=2015 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		398		4108862.65		37507		14445307		1635327333				Number		1		398		398		398		398

		TOTOFFRCD		398		190.5954774		1		6629		75857				Earned_revenue		1		0.4838122		0.4838122		0.4838122		0.4838122

		DIRMKTG		398		707451.14		0		8414326		281565555				Program_rev_attendee		1		30.0143485		30.0143485		30.0143485		30.0143485

		MKTTOT		398		923694.15		0		9220156		367630273				Response_to_marketing_eff		1		5.593111		5.593111		5.593111		5.593111

		EXPNDPRCD		398		12534291.94		670573		442519068		4988648193				Response_to_marketing_exp		1		4.2837261		4.2837261		4.2837261		4.2837261

		PHATTTOT		398		165148.55		400		6326932		65729122				Relational_revenue		1		0.084748		0.084748		0.084748		0.084748

		ENGAGCD		398		170554.12		563		6469095		67880540				Return_on_marketing		1		7.0065984		7.0065984		7.0065984		7.0065984

		ENGAGTOT		398		522075.81		563		40618676		207786172				Return_on_Total_Mktg		1		5.3663066		5.3663066		5.3663066		5.3663066

		MEMSUBINC		398		1062256.58		0		29766429		422778119				Market_penetration		1		0.0415088		0.0415088		0.0415088		0.0415088

		PRGREVCD		398		4956826.07		0		155231494		1972816774				Tot_market_penetration		1		0.1270609		0.1270609		0.1270609		0.1270609

		ERNNCAPCD		398		6064243.28		54325		220002623		2413568824				Revenue_per_offering		1		65169.6		65169.6		65169.6		65169.6

		OPUN		398		12421030.36		635924		310404918		4943570082				People_per_offering		1		894.8487285		894.8487285		894.8487285		894.8487285

		OPTOTOFFRCD		398		190.5954774		1		6629		75857

		year=2016 size=0														year=2016 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		767		3626401.3		17312		14500575		2781449797				Number		1		767		767		767		767

		TOTOFFRCD		767		35.2985658		1		2144		27074				Earned_revenue		1		0.4071111		0.4071111		0.4071111		0.4071111

		DIRMKTG		767		6991.4		0		364433		5362406				Program_rev_attendee		1		5.1889492		5.1889492		5.1889492		5.1889492

		MKTTOT		767		7159.77		0		364433		5491541				Response_to_marketing_eff		1		0.7479656		0.7479656		0.7479656		0.7479656

		EXPNDPRCD		767		135766.87		3930		1658709		104133190				Response_to_marketing_exp		1		0.730377		0.730377		0.730377		0.730377

		PHATTTOT		767		9572.32		0		1649048		7341970				Relational_revenue		1		0.0426242		0.0426242		0.0426242		0.0426242

		ENGAGCD		767		11291.09		23		1652380		8660266				Return_on_marketing		1		7.1044805		7.1044805		7.1044805		7.1044805

		ENGAGTOT		767		40158.98		81		20029187		30801940				Return_on_Total_Mktg		1		6.9374168		6.9374168		6.9374168		6.9374168

		MEMSUBINC		767		5786.96		0		158800		4438595				Market_penetration		1		0.0031136		0.0031136		0.0031136		0.0031136

		PRGREVCD		767		49670.29		0		661598		38097109				Tot_market_penetration		1		0.0110741		0.0110741		0.0110741		0.0110741

		ERNNCAPCD		767		55272.2		0		691928		42393775				Revenue_per_offering		1		4141.02		4141.02		4141.02		4141.02

		OPUN		751		148971.82		1884		1864920		111877833				People_per_offering		1		319.8739012		319.8739012		319.8739012		319.8739012

		OPTOTOFFRCD		751		35.9747004		1		2144		27017

		year=2016 size=1														year=2016 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		990		3587001.61		17312		14500575		3551131598				Number		1		990		990		990		990

		TOTOFFRCD		990		99.4444444		1		7530		98450				Earned_revenue		1		0.3965804		0.3965804		0.3965804		0.3965804

		DIRMKTG		990		49724.59		0		1120928		49227347				Program_rev_attendee		1		10.5233695		10.5233695		10.5233695		10.5233695

		MKTTOT		990		54523.31		0		1262109		53978077				Response_to_marketing_eff		1		1.712114		1.712114		1.712114		1.712114

		EXPNDPRCD		990		956609.6		115753		15213161		947043505				Response_to_marketing_exp		1		1.5614271		1.5614271		1.5614271		1.5614271

		PHATTTOT		990		31845.61		56		1204560		31527151				Relational_revenue		1		0.052842		0.052842		0.052842		0.052842

		ENGAGCD		990		37259.99		259		1204715		36887392				Return_on_marketing		1		6.7395844		6.7395844		6.7395844		6.7395844

		ENGAGTOT		990		43726.39		259		2278046		43289122				Return_on_Total_Mktg		1		6.1464187		6.1464187		6.1464187		6.1464187

		MEMSUBINC		990		50549.17		0		1597821		50043683				Market_penetration		1		0.0103875		0.0103875		0.0103875		0.0103875

		PRGREVCD		990		335123.09		0		3984549		331771860				Tot_market_penetration		1		0.0121902		0.0121902		0.0121902		0.0121902

		ERNNCAPCD		990		379372.61		0		6026366		375578879				Revenue_per_offering		1		9913.77		9913.77		9913.77		9913.77

		OPUN		990		985869.67		35397		14008453		976010971				People_per_offering		1		374.681483		374.681483		374.681483		374.681483

		OPTOTOFFRCD		990		99.4444444		1		7530		98450

		year=2016 size=2														year=2016 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		411		4182303.5		37204		14500575		1718926740				Number		1		411		411		411		411

		TOTOFFRCD		411		151.6082725		1		4433		62311				Earned_revenue		1		0.4646559		0.4646559		0.4646559		0.4646559

		DIRMKTG		411		774671.55		0		8838091		318390005				Program_rev_attendee		1		35.8382878		35.8382878		35.8382878		35.8382878

		MKTTOT		411		857437.16		0		8838091		352406671				Response_to_marketing_eff		1		5.7930535		5.7930535		5.7930535		5.7930535

		EXPNDPRCD		411		13447334.33		609874		586787242		5526854409				Response_to_marketing_exp		1		5.233869		5.233869		5.233869		5.233869

		PHATTTOT		411		148011.26		160		4311057		60832628				Relational_revenue		1		0.0792624		0.0792624		0.0792624		0.0792624

		ENGAGCD		411		177216.64		628		4322351		72836039				Return_on_marketing		1		6.8473796		6.8473796		6.8473796		6.8473796

		ENGAGTOT		411		527162.61		628		30453124		216663833				Return_on_Total_Mktg		1		6.1864244		6.1864244		6.1864244		6.1864244

		MEMSUBINC		411		1065868.26		0		28964980		438071855				Market_penetration		1		0.042373		0.042373		0.042373		0.042373

		PRGREVCD		411		5304470.15		0		149502280		2180137231				Tot_market_penetration		1		0.126046		0.126046		0.126046		0.126046

		ERNNCAPCD		411		6248383.34		0		246123044		2568085554				Revenue_per_offering		1		83158.27		83158.27		83158.27		83158.27

		OPUN		411		12607481.01		203746		389778324		5181674695				People_per_offering		1		1168.91		1168.91		1168.91		1168.91

		OPTOTOFFRCD		411		151.6082725		1		4433		62311

		year=2017 size=0														year=2017 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		742		3616973.23		17325		14533784		2683794137				Number		1		742		742		742		742

		TOTOFFRCD		742		33.4703504		1		1135		24835				Earned_revenue		1		0.4087513		0.4087513		0.4087513		0.4087513

		DIRMKTG		742		6286.49		0		332615		4664576				Program_rev_attendee		1		4.5617372		4.5617372		4.5617372		4.5617372

		MKTTOT		742		6669.87		0		332615		4949046				Response_to_marketing_eff		1		0.6147029		0.6147029		0.6147029		0.6147029

		EXPNDPRCD		742		136075.31		4200		1747564		100967881				Response_to_marketing_exp		1		0.5793699		0.5793699		0.5793699		0.5793699

		PHATTTOT		742		10850.56		5		1401367		8051119				Relational_revenue		1		0.0413465		0.0413465		0.0413465		0.0413465

		ENGAGCD		742		12059.4		35		1403005		8948077				Return_on_marketing		1		7.8736179		7.8736179		7.8736179		7.8736179

		ENGAGTOT		742		123332.37		35		80123631		91512619				Return_on_Total_Mktg		1		7.4210442		7.4210442		7.4210442		7.4210442

		MEMSUBINC		742		5626.23		0		167000		4174664				Market_penetration		1		0.0033341		0.0033341		0.0033341		0.0033341

		PRGREVCD		742		49497.42		0		704164		36727089				Tot_market_penetration		1		0.0340982		0.0340982		0.0340982		0.0340982

		ERNNCAPCD		742		55620.97		0		734885		41270757				Revenue_per_offering		1		4488.62		4488.62		4488.62		4488.62

		OPUN		722		153831.71		1227		2185084		111066498				People_per_offering		1		360.301067		360.301067		360.301067		360.301067

		OPTOTOFFRCD		722		34.2714681		1		1135		24744

		year=2017 size=1														year=2017 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		1004		3604504.73		17325		14533784		3618922750				Number		1		1004		1004		1004		1004

		TOTOFFRCD		1004		104.0458167		1		8062		104462				Earned_revenue		1		0.384861		0.384861		0.384861		0.384861

		DIRMKTG		1004		49235.1		0		1447111		49432038				Program_rev_attendee		1		10.633591		10.633591		10.633591		10.633591

		MKTTOT		1004		54569.72		0		1447111		54787998				Response_to_marketing_eff		1		1.7533774		1.7533774		1.7533774		1.7533774

		EXPNDPRCD		1004		970516.99		124543		14779601		974399062				Response_to_marketing_exp		1		1.5819709		1.5819709		1.5819709		1.5819709

		PHATTTOT		1004		31122.63		3		1254600		31247123				Relational_revenue		1		0.0511367		0.0511367		0.0511367		0.0511367

		ENGAGCD		1004		37316.73		23		1580473		37466000				Return_on_marketing		1		6.7217364		6.7217364		6.7217364		6.7217364

		ENGAGTOT		1004		46122.97		23		2004111		46307457				Return_on_Total_Mktg		1		6.0646335		6.0646335		6.0646335		6.0646335

		MEMSUBINC		1004		49628.99		0		1527116		49827510				Market_penetration		1		0.0103528		0.0103528		0.0103528		0.0103528

		PRGREVCD		1004		330945.35		0		3844329		332269127				Tot_market_penetration		1		0.0127959		0.0127959		0.0127959		0.0127959

		ERNNCAPCD		1004		373514.1		0		5281156		375008159				Revenue_per_offering		1		9873.15		9873.15		9873.15		9873.15

		OPUN		1003		1021059.42		75980		20446251		1024122596				People_per_offering		1		358.6567364		358.6567364		358.6567364		358.6567364

		OPTOTOFFRCD		1003		103.4177468		1		8062		103728

		year=2017 size=2														year=2017 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		422		4214430.58		32094		14533784		1778489705				Number		1		422		422		422		422

		TOTOFFRCD		422		162.1635071		3		4023		68433				Earned_revenue		1		0.5040326		0.5040326		0.5040326		0.5040326

		DIRMKTG		422		729373.76		277		8804010		307795727				Program_rev_attendee		1		35.5667412		35.5667412		35.5667412		35.5667412

		MKTTOT		422		824921.86		277		8804010		348117023				Response_to_marketing_eff		1		5.568135		5.568135		5.568135		5.568135

		EXPNDPRCD		422		12572905.26		613842		444123633		5305766019				Response_to_marketing_exp		1		4.9231955		4.9231955		4.9231955		4.9231955

		PHATTTOT		422		148150.48		94		4307540		62519501				Relational_revenue		1		0.0826087		0.0826087		0.0826087		0.0826087

		ENGAGCD		422		163135.58		865		4319461		68843216				Return_on_marketing		1		7.2243203		7.2243203		7.2243203		7.2243203

		ENGAGTOT		422		530633.29		865		33077011		223927250				Return_on_Total_Mktg		1		6.3875501		6.3875501		6.3875501		6.3875501

		MEMSUBINC		422		1038630.82		0		27461815		438302205				Market_penetration		1		0.0387088		0.0387088		0.0387088		0.0387088

		PRGREVCD		422		5269229.64		0		158660246		2223614909				Tot_market_penetration		1		0.1259087		0.1259087		0.1259087		0.1259087

		ERNNCAPCD		422		6337153.92		11817		256122540		2674278955				Revenue_per_offering		1		79872.83		79872.83		79872.83		79872.83

		OPUN		422		12952458		240133		385322592		5465937278				People_per_offering		1		1005.99		1005.99		1005.99		1005.99

		OPTOTOFFRCD		422		162.1635071		3		4023		68433

		SectorxSize by Year Means for NCAR Report

		The MEANS Procedure

		year=2010 sec_no=0 size=0														year=2010 sec_no=0 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		166		734868.87		9628.87		3133947.89		121988233				Number		1		166		166		166		166

		TOTOFFRCD		166		41.5180843		1		287		6892				Earned_revenue		1		0.4393955		0.4393955		0.4393955		0.4393955

		DIRMKTG		166		12757.78		56		145706		2117792				Program_rev_attendee		1		4.9231082		4.9231082		4.9231082		4.9231082

		MKTTOT		166		13316.36		56		145706		2210516				Response_to_marketing_eff		1		1.6885601		1.6885601		1.6885601		1.6885601

		EXPNDPRCD		166		107020.96		2897		248368		17765479				Response_to_marketing_exp		1		1.6177305		1.6177305		1.6177305		1.6177305

		PHATTTOT		166		7886.22		75		200075		1309113				Relational_revenue		1		0.0614291		0.0614291		0.0614291		0.0614291

		ENGAGCD		166		8199.42		117		200228		1361104				Return_on_marketing		1		3.0432191		3.0432191		3.0432191		3.0432191

		ENGAGTOT		166		11974.83		117		402552		1987822				Return_on_Total_Mktg		1		2.9155659		2.9155659		2.9155659		2.9155659

		MEMSUBINC		166		6574.2		0		91844		1091317				Market_penetration		1		0.0111577		0.0111577		0.0111577		0.0111577

		PRGREVCD		166		38824.73		0		228443		6444905				Tot_market_penetration		1		0.0162952		0.0162952		0.0162952		0.0162952

		ERNNCAPCD		166		47024.52		98		228443		7806071				Revenue_per_offering		1		2640.86		2640.86		2640.86		2640.86

		OPUN		98		107763.13		3823		296989		10560787				People_per_offering		1		197.4903664		197.4903664		197.4903664		197.4903664

		OPTOTOFFRCD		98		40.8061429		1		287		3999

		year=2010 sec_no=0 size=1														year=2010 sec_no=0 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		154		962521.43		8365.35		3097669.81		148228301				Number		1		154		154		154		154

		TOTOFFRCD		154		102.5649351		2		885		15795				Earned_revenue		1		0.4115577		0.4115577		0.4115577		0.4115577

		DIRMKTG		154		58634.68		184		631031		9029740				Program_rev_attendee		1		8.103195		8.103195		8.103195		8.103195

		MKTTOT		154		68044.73		1463		631031		10478888				Response_to_marketing_eff		1		2.4220909		2.4220909		2.4220909		2.4220909

		EXPNDPRCD		154		691251.19		254897		1597867		106452684				Response_to_marketing_exp		1		2.0871347		2.0871347		2.0871347		2.0871347

		PHATTTOT		154		28093.38		100		539955		4326381				Relational_revenue		1		0.0462114		0.0462114		0.0462114		0.0462114

		ENGAGCD		154		28577.18		137		540037		4400885				Return_on_marketing		1		3.8824494		3.8824494		3.8824494		3.8824494

		ENGAGTOT		154		102078.68		137		10001621		15720117				Return_on_Total_Mktg		1		3.3455371		3.3455371		3.3455371		3.3455371

		MEMSUBINC		154		31943.7		0		285018		4919330				Market_penetration		1		0.0296899		0.0296899		0.0296899		0.0296899

		PRGREVCD		154		227646.16		0		1622630		35057509				Tot_market_penetration		1		0.1060534		0.1060534		0.1060534		0.1060534

		ERNNCAPCD		154		284489.75		527		1436390		43811422				Revenue_per_offering		1		7426.04		7426.04		7426.04		7426.04

		OPUN		88		692140.8		172289		1734911		60908390				People_per_offering		1		278.6251978		278.6251978		278.6251978		278.6251978

		OPTOTOFFRCD		88		93.2045455		2		494		8202

		year=2010 sec_no=0 size=2														year=2010 sec_no=0 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		64		1350478.18		17304.94		3097669.81		86430603.51				Number		1		64		64		64		64

		TOTOFFRCD		64		152.1875156		2		831		9740				Earned_revenue		1		0.4742655		0.4742655		0.4742655		0.4742655

		DIRMKTG		64		282378.98		5699		1173795		18072255				Program_rev_attendee		1		9.4006761		9.4006761		9.4006761		9.4006761

		MKTTOT		64		382298.92		20515		1638112		24467131				Response_to_marketing_eff		1		2.5544194		2.5544194		2.5544194		2.5544194

		EXPNDPRCD		64		4467451.94		1325143		16363601		285916924				Response_to_marketing_exp		1		1.8867811		1.8867811		1.8867811		1.8867811

		PHATTTOT		64		149661.77		250		2111038		9578353				Relational_revenue		1		0.092553		0.092553		0.092553		0.092553

		ENGAGCD		64		154154.47		420		2111393		9865886				Return_on_marketing		1		4.9823884		4.9823884		4.9823884		4.9823884

		ENGAGTOT		64		183838.34		420		2983560		11765654				Return_on_Total_Mktg		1		3.6801615		3.6801615		3.6801615		3.6801615

		MEMSUBINC		64		413476.17		0		6808963		26462475				Market_penetration		1		0.1141481		0.1141481		0.1141481		0.1141481

		PRGREVCD		64		1406921.78		0		11148897		90042994				Tot_market_penetration		1		0.1361283		0.1361283		0.1361283		0.1361283

		ERNNCAPCD		64		2118758.55		123311		12129911		135600547				Revenue_per_offering		1		28084.46		28084.46		28084.46		28084.46

		OPUN		39		3931824.64		889055		16092138		153341161				People_per_offering		1		1012.92		1012.92		1012.92		1012.92

		OPTOTOFFRCD		39		140.0000256		2		748		5460

		year=2010 sec_no=1 size=0														year=2010 sec_no=1 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		57		847140.53		15662.54		2926906.9		48287010.35				Number		1		57		57		57		57

		TOTOFFRCD		57		38.3859649		1		233		2188				Earned_revenue		1		0.5278383		0.5278383		0.5278383		0.5278383

		DIRMKTG		57		6765.79		120		38575		385650				Program_rev_attendee		1		8.121706		8.121706		8.121706		8.121706

		MKTTOT		57		6999.56		120		38575		398975				Response_to_marketing_eff		1		1.2139113		1.2139113		1.2139113		1.2139113

		EXPNDPRCD		57		98139.37		1677		219106		5593944				Response_to_marketing_exp		1		1.173369		1.173369		1.173369		1.173369

		PHATTTOT		57		5766.12		161		106000		328669				Relational_revenue		1		0.0363239		0.0363239		0.0363239		0.0363239

		ENGAGCD		57		5940.05		220		106075		338583				Return_on_marketing		1		6.9216984		6.9216984		6.9216984		6.9216984

		ENGAGTOT		57		6937.02		220		112075		395410				Return_on_Total_Mktg		1		6.690527		6.690527		6.690527		6.690527

		MEMSUBINC		57		3564.81		0		45942		203194				Market_penetration		1		0.0070119		0.0070119		0.0070119		0.0070119

		PRGREVCD		57		46830.75		2000		215606		2669353				Tot_market_penetration		1		0.0081887		0.0081887		0.0081887		0.0081887

		ERNNCAPCD		57		51801.72		2000		215606		2952698				Revenue_per_offering		1		2429.62		2429.62		2429.62		2429.62

		OPUN		40		103137.53		7500		219106		4125501				People_per_offering		1		154.7454296		154.7454296		154.7454296		154.7454296

		OPTOTOFFRCD		40		42.45		1		233		1698

		year=2010 sec_no=1 size=1														year=2010 sec_no=1 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		106		775964.73		45563.88		3072720.03		82252261.26				Number		1		106		106		106		106

		TOTOFFRCD		106		120.943434		2		1145		12820				Earned_revenue		1		0.5224102		0.5224102		0.5224102		0.5224102

		DIRMKTG		106		26200.82		1372		168255		2777287				Program_rev_attendee		1		12.8514261		12.8514261		12.8514261		12.8514261

		MKTTOT		106		32777.26		1372		233304		3474390				Response_to_marketing_eff		1		1.5880653		1.5880653		1.5880653		1.5880653

		EXPNDPRCD		106		559113.84		240367		1287397		59266067				Response_to_marketing_exp		1		1.2694353		1.2694353		1.2694353		1.2694353

		PHATTTOT		106		20639.75		250		318423		2187813				Relational_revenue		1		0.0111499		0.0111499		0.0111499		0.0111499

		ENGAGCD		106		21076.16		575		318646		2234073				Return_on_marketing		1		10.1237348		10.1237348		10.1237348		10.1237348

		ENGAGTOT		106		25585.42		575		365552		2712054				Return_on_Total_Mktg		1		8.0925046		8.0925046		8.0925046		8.0925046

		MEMSUBINC		106		6234.04		0		93494		660808				Market_penetration		1		0.0271612		0.0271612		0.0271612		0.0271612

		PRGREVCD		106		265250.16		0		905984		28116517				Tot_market_penetration		1		0.0329724		0.0329724		0.0329724		0.0329724

		ERNNCAPCD		106		292086.77		225		909884		30961198				Revenue_per_offering		1		6927.24		6927.24		6927.24		6927.24

		OPUN		61		571554.41		57097		1785304		34864819				People_per_offering		1		174.2646102		174.2646102		174.2646102		174.2646102

		OPTOTOFFRCD		61		82.5082623		2		391		5033

		year=2010 sec_no=1 size=2														year=2010 sec_no=1 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		59		1213505.49		22230.37		3088094.74		71596824.02				Number		1		59		59		59		59

		TOTOFFRCD		59		214.8983051		2		1521		12679				Earned_revenue		1		0.6778728		0.6778728		0.6778728		0.6778728

		DIRMKTG		59		138280.03		3906		899889		8158522				Program_rev_attendee		1		65.0561333		65.0561333		65.0561333		65.0561333

		MKTTOT		59		205460.32		3906		1468557		12122159				Response_to_marketing_eff		1		5.2918046		5.2918046		5.2918046		5.2918046

		EXPNDPRCD		59		4127934.73		1254904		27498265		243548149				Response_to_marketing_exp		1		3.5615194		3.5615194		3.5615194		3.5615194

		PHATTTOT		59		38826.14		300		279940		2290742				Relational_revenue		1		0.0140883		0.0140883		0.0140883		0.0140883

		ENGAGCD		59		39678.56		458		280486		2341035				Return_on_marketing		1		18.2663989		18.2663989		18.2663989		18.2663989

		ENGAGTOT		59		40576.73		458		280486		2394027				Return_on_Total_Mktg		1		12.293752		12.293752		12.293752		12.293752

		MEMSUBINC		59		58155.69		0		1009349		3431186				Market_penetration		1		0.0326975		0.0326975		0.0326975		0.0326975

		PRGREVCD		59		2525878.25		5053		25615304		149026817				Tot_market_penetration		1		0.0334376		0.0334376		0.0334376		0.0334376

		ERNNCAPCD		59		2798214.51		827		30559051		165094656				Revenue_per_offering		1		16652.55		16652.55		16652.55		16652.55

		OPUN		35		3543661.97		878238		8337319		124028169				People_per_offering		1		184.6387728		184.6387728		184.6387728		184.6387728

		OPTOTOFFRCD		35		212.8		2		1521		7448

		year=2010 sec_no=2 size=0														year=2010 sec_no=2 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		27		526068.52		17792.21		2882351.33		14203850.01				Number		1		27		27		27		27

		TOTOFFRCD		27		58.2223333		7		184		1572				Earned_revenue		1		0.2272436		0.2272436		0.2272436		0.2272436

		DIRMKTG		27		22712.52		1091		86981		613238				Program_rev_attendee		1		1.5035916		1.5035916		1.5035916		1.5035916

		MKTTOT		27		29019.33		1091		100265		783522				Response_to_marketing_eff		1		0.75343		0.75343		0.75343		0.75343

		EXPNDPRCD		27		329213.63		30804		703937		8888768				Response_to_marketing_exp		1		0.5896859		0.5896859		0.5896859		0.5896859

		PHATTTOT		27		38516.3		2237		405898		1039940				Relational_revenue		1		0.0578395		0.0578395		0.0578395		0.0578395

		ENGAGCD		27		38892.26		2403		406210		1050091				Return_on_marketing		1		2.5498175		2.5498175		2.5498175		2.5498175

		ENGAGTOT		27		65910.78		2403		757256		1779591				Return_on_Total_Mktg		1		1.9956619		1.9956619		1.9956619		1.9956619

		MEMSUBINC		27		19041.56		0		88307		514122				Market_penetration		1		0.07393		0.07393		0.07393		0.07393

		PRGREVCD		27		57912.78		0		215947		1563645				Tot_market_penetration		1		0.1252893		0.1252893		0.1252893		0.1252893

		ERNNCAPCD		27		74811.7		355		250417		2019916				Revenue_per_offering		1		7257.44		7257.44		7257.44		7257.44

		OPUN		13		350031.85		82214		754727		4550414				People_per_offering		1		667.9955445		667.9955445		667.9955445		667.9955445

		OPTOTOFFRCD		13		48.2307692		13		184		627

		year=2010 sec_no=2 size=1														year=2010 sec_no=2 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		51		639944.1		18205.13		3144247.63		32637149.27				Number		1		51		51		51		51

		TOTOFFRCD		51		189.1177059		22		927.001		9645				Earned_revenue		1		0.3203966		0.3203966		0.3203966		0.3203966

		DIRMKTG		51		105310.04		8442		289435		5370812				Program_rev_attendee		1		8.3066781		8.3066781		8.3066781		8.3066781

		MKTTOT		51		155394.67		11649		513112		7925128				Response_to_marketing_eff		1		2.2636231		2.2636231		2.2636231		2.2636231

		EXPNDPRCD		51		2717215.06		743949		6731684		138577968				Response_to_marketing_exp		1		1.5340439		1.5340439		1.5340439		1.5340439

		PHATTTOT		51		68648.65		1300		242308		3501081				Relational_revenue		1		0.0471971		0.0471971		0.0471971		0.0471971

		ENGAGCD		51		70495.41		1757		244268		3595266				Return_on_marketing		1		5.4148894		5.4148894		5.4148894		5.4148894

		ENGAGTOT		51		73204.51		1757		244268		3733430				Return_on_Total_Mktg		1		3.6696383		3.6696383		3.6696383		3.6696383

		MEMSUBINC		51		128244.78		0		862629		6540484				Market_penetration		1		0.1101587		0.1101587		0.1101587		0.1101587

		PRGREVCD		51		570242.22		6620		3303406		29082353				Tot_market_penetration		1		0.114392		0.114392		0.114392		0.114392

		ERNNCAPCD		51		870586.41		13711		3445503		44399907				Revenue_per_offering		1		17151.24		17151.24		17151.24		17151.24

		OPUN		32		3206746.66		500000		18543180		102615893				People_per_offering		1		372.7594486		372.7594486		372.7594486		372.7594486

		OPTOTOFFRCD		32		186.9688438		22		927.001		5983

		year=2010 sec_no=2 size=2														year=2010 sec_no=2 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		31		1109203.27		77194.07		3103116.29		34385301.26				Number		1		31		31		31		31

		TOTOFFRCD		31		384.9677419		44		3321		11934				Earned_revenue		1		0.4898708		0.4898708		0.4898708		0.4898708

		DIRMKTG		31		970181.52		74759		7338023		30075627				Program_rev_attendee		1		27.7322052		27.7322052		27.7322052		27.7322052

		MKTTOT		31		1369511.68		104426		7338023		42454862				Response_to_marketing_eff		1		2.6658362		2.6658362		2.6658362		2.6658362

		EXPNDPRCD		31		40211434.97		5400157		370915682		1246554484				Response_to_marketing_exp		1		1.8885162		1.8885162		1.8885162		1.8885162

		PHATTTOT		31		513726.87		53504		5248402		15925533				Relational_revenue		1		0.0589824		0.0589824		0.0589824		0.0589824

		ENGAGCD		31		529619.81		55557		5392624		16418214				Return_on_marketing		1		14.6846531		14.6846531		14.6846531		14.6846531

		ENGAGTOT		31		541593.77		55557		5392624		16789407				Return_on_Total_Mktg		1		10.4028167		10.4028167		10.4028167		10.4028167

		MEMSUBINC		31		2371767.84		71208		23862751		73524803				Market_penetration		1		0.4774777		0.4774777		0.4774777		0.4774777

		PRGREVCD		31		14246779		412459		143145804		441650149				Tot_market_penetration		1		0.4882728		0.4882728		0.4882728		0.4882728

		ERNNCAPCD		31		19698406.19		1032724		233429086		610650592				Revenue_per_offering		1		64241.42		64241.42		64241.42		64241.42

		OPUN		12		36837099.58		4033656		234034433		442045195				People_per_offering		1		1375.75		1375.75		1375.75		1375.75

		OPTOTOFFRCD		12		573.4166667		44		3321		6881

		year=2010 sec_no=3 size=0														year=2010 sec_no=3 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		287		648439.88		2650.45		3144247.63		186102246				Number		1		287		287		287		287

		TOTOFFRCD		287		43.2788328		1		474		12421.03				Earned_revenue		1		0.3737031		0.3737031		0.3737031		0.3737031

		DIRMKTG		287		11567.52		25		129783		3319877				Program_rev_attendee		1		2.1132844		2.1132844		2.1132844		2.1132844

		MKTTOT		287		12662.4		25		129783		3634110				Response_to_marketing_eff		1		0.7537116		0.7537116		0.7537116		0.7537116

		EXPNDPRCD		287		120923.91		2017		290426		34705161				Response_to_marketing_exp		1		0.6885399		0.6885399		0.6885399		0.6885399

		PHATTTOT		287		16800.07		66		1271811		4821619				Relational_revenue		1		0.0407592		0.0407592		0.0407592		0.0407592

		ENGAGCD		287		17065.36		116		1272122		4897759				Return_on_marketing		1		3.0692258		3.0692258		3.0692258		3.0692258

		ENGAGTOT		287		20122.55		116		1272122		5775172				Return_on_Total_Mktg		1		2.803837		2.803837		2.803837		2.803837

		MEMSUBINC		287		4928.77		0		86932		1414556				Market_penetration		1		0.0263176		0.0263176		0.0263176		0.0263176

		PRGREVCD		287		35503.32		0		257370		10189452				Tot_market_penetration		1		0.0310323		0.0310323		0.0310323		0.0310323

		ERNNCAPCD		287		45189.64		100		293540		12969427				Revenue_per_offering		1		2770.9		2770.9		2770.9		2770.9

		OPUN		184		112658.45		2017		437151		20729154				People_per_offering		1		394.3119831		394.3119831		394.3119831		394.3119831

		OPTOTOFFRCD		184		40.6576793		1		331		7481.01

		year=2010 sec_no=3 size=1														year=2010 sec_no=3 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		187		690571.74		16709.32		3144247.63		129136916				Number		1		187		187		187		187

		TOTOFFRCD		187		112.1872513		1		742		20979.02				Earned_revenue		1		0.4570986		0.4570986		0.4570986		0.4570986

		DIRMKTG		187		60043.76		0		557159		11228183				Program_rev_attendee		1		3.7999178		3.7999178		3.7999178		3.7999178

		MKTTOT		187		70568.67		1467		591117		13196342				Response_to_marketing_eff		1		1.5007684		1.5007684		1.5007684		1.5007684

		EXPNDPRCD		187		652483.71		205594		1581860		122014454				Response_to_marketing_exp		1		1.2769374		1.2769374		1.2769374		1.2769374

		PHATTTOT		187		47021.7		60		801500		8793057				Relational_revenue		1		0.0222748		0.0222748		0.0222748		0.0222748

		ENGAGCD		187		47709.2		472		801541		8921621				Return_on_marketing		1		2.975806		2.975806		2.975806		2.975806

		ENGAGTOT		187		55160.55		472		810817		10315023				Return_on_Total_Mktg		1		2.5319815		2.5319815		2.5319815		2.5319815

		MEMSUBINC		187		14533.97		0		128253		2717853				Market_penetration		1		0.0690865		0.0690865		0.0690865		0.0690865

		PRGREVCD		187		178678.58		0		1056314		33412894				Tot_market_penetration		1		0.0798766		0.0798766		0.0798766		0.0798766

		ERNNCAPCD		187		298249.39		1470		12218648		55772636				Revenue_per_offering		1		7364.7		7364.7		7364.7		7364.7

		OPUN		101		789919.1		43782		13972936		79781829				People_per_offering		1		425.2640353		425.2640353		425.2640353		425.2640353

		OPTOTOFFRCD		101		107.2574752		2		700		10833.01

		year=2010 sec_no=3 size=2														year=2010 sec_no=3 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		59		1193828.71		80674.94		3144247.63		70435893.75				Number		1		59		59		59		59

		TOTOFFRCD		59		277.4745763		10		1713		16371				Earned_revenue		1		0.4352609		0.4352609		0.4352609		0.4352609

		DIRMKTG		59		267148.22		11122		2220382		15761745				Program_rev_attendee		1		8.577557		8.577557		8.577557		8.577557

		MKTTOT		59		389977.39		11585		2924970		23008666				Response_to_marketing_eff		1		2.1047011		2.1047011		2.1047011		2.1047011

		EXPNDPRCD		59		5327743.64		1606171		45031153		314336875				Response_to_marketing_exp		1		1.4417942		1.4417942		1.4417942		1.4417942

		PHATTTOT		59		185288.73		1000		3289000		10932035				Relational_revenue		1		0.022507		0.022507		0.022507		0.022507

		ENGAGCD		59		186612.61		1097		3289184		11010144				Return_on_marketing		1		5.9492241		5.9492241		5.9492241		5.9492241

		ENGAGTOT		59		287206.39		1097		3852761		16945177				Return_on_Total_Mktg		1		4.0754276		4.0754276		4.0754276		4.0754276

		MEMSUBINC		59		119911.63		0		1060668		7074786				Market_penetration		1		0.1563144		0.1563144		0.1563144		0.1563144

		PRGREVCD		59		1589324.63		0		26105722		93770153				Tot_market_penetration		1		0.2405759		0.2405759		0.2405759		0.2405759

		ERNNCAPCD		59		2318958.42		499		38755472		136818547				Revenue_per_offering		1		18171.55		18171.55		18171.55		18171.55

		OPUN		39		5391825.97		353933		49752806		210281213				People_per_offering		1		672.5394906		672.5394906		672.5394906		672.5394906

		OPTOTOFFRCD		39		296.7179487		10		1713		11572

		year=2010 sec_no=4 size=0														year=2010 sec_no=4 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		118		1049789.81		9628.87		3144247.63		123875197				Number		1		118		118		118		118

		TOTOFFRCD		118		24		1		178		2832				Earned_revenue		1		0.46541		0.46541		0.46541		0.46541

		DIRMKTG		118		8871.46		15		128200		1046832				Program_rev_attendee		1		6.922289		6.922289		6.922289		6.922289

		MKTTOT		118		9132.2		15		128200		1077600				Response_to_marketing_eff		1		1.9762904		1.9762904		1.9762904		1.9762904

		EXPNDPRCD		118		77230.81		3538		175016		9113236				Response_to_marketing_exp		1		1.9198627		1.9198627		1.9198627		1.9198627

		PHATTTOT		118		4620.88		45		82956		545264				Relational_revenue		1		0.0140542		0.0140542		0.0140542		0.0140542

		ENGAGCD		118		4710.25		68		83041		555810				Return_on_marketing		1		3.6056168		3.6056168		3.6056168		3.6056168

		ENGAGTOT		118		5508.05		68		84171		649950				Return_on_Total_Mktg		1		3.502668		3.502668		3.502668		3.502668

		MEMSUBINC		118		1085.42		0		34232		128079				Market_penetration		1		0.0044869		0.0044869		0.0044869		0.0044869

		PRGREVCD		118		31987.08		390		180403		3774475				Tot_market_penetration		1		0.0052468		0.0052468		0.0052468		0.0052468

		ERNNCAPCD		118		35943.99		390		180403		4241391				Revenue_per_offering		1		3721.12		3721.12		3721.12		3721.12

		OPUN		71		79977.93		1000		197609		5678433				People_per_offering		1		196.2605932		196.2605932		196.2605932		196.2605932

		OPTOTOFFRCD		71		21.4929577		2		108		1526

		year=2010 sec_no=4 size=1														year=2010 sec_no=4 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		96		1149019.07		49158.21		3045454.36		110305831				Number		1		96		96		96		96

		TOTOFFRCD		96		58.5729271		2		774		5623				Earned_revenue		1		0.4909371		0.4909371		0.4909371		0.4909371

		DIRMKTG		96		36295.02		647		186796		3484322				Program_rev_attendee		1		12.1865211		12.1865211		12.1865211		12.1865211

		MKTTOT		96		41031.43		647		222495		3939017				Response_to_marketing_eff		1		2.3865989		2.3865989		2.3865989		2.3865989

		EXPNDPRCD		96		474349.94		189253		1156801		45537594				Response_to_marketing_exp		1		2.1111051		2.1111051		2.1111051		2.1111051

		PHATTTOT		96		17192.43		300		479100		1650473				Relational_revenue		1		0.0061737		0.0061737		0.0061737		0.0061737

		ENGAGCD		96		17430.05		482		479405		1673285				Return_on_marketing		1		5.772579		5.772579		5.772579		5.772579

		ENGAGTOT		96		30580.91		482		1042770		2935767				Return_on_Total_Mktg		1		5.1062293		5.1062293		5.1062293		5.1062293

		MEMSUBINC		96		2928.49		0		47764		281135				Market_penetration		1		0.0151695		0.0151695		0.0151695		0.0151695

		PRGREVCD		96		209515.88		11483		832680		20113524				Tot_market_penetration		1		0.0266148		0.0266148		0.0266148		0.0266148

		ERNNCAPCD		96		232876		11483		836188		22356096				Revenue_per_offering		1		10149.96		10149.96		10149.96		10149.96

		OPUN		55		463023		99099		1128168		25466265				People_per_offering		1		297.5786417		297.5786417		297.5786417		297.5786417

		OPTOTOFFRCD		55		45.6182		2		164		2509

		year=2010 sec_no=4 size=2														year=2010 sec_no=4 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		34		1477484.6		86687.24		3097669.81		50234476.52				Number		1		34		34		34		34

		TOTOFFRCD		34		122		3		976		4148				Earned_revenue		1		0.5111471		0.5111471		0.5111471		0.5111471

		DIRMKTG		34		568200.53		16204		4323750		19318818				Program_rev_attendee		1		46.6122695		46.6122695		46.6122695		46.6122695

		MKTTOT		34		750803.24		16204		5514394		25527310				Response_to_marketing_eff		1		9.7327093		9.7327093		9.7327093		9.7327093

		EXPNDPRCD		34		7636386.18		1356426		62170713		259637130				Response_to_marketing_exp		1		7.365619		7.365619		7.365619		7.365619

		PHATTTOT		34		77142.26		3086		398210		2622837				Relational_revenue		1		0.0820525		0.0820525		0.0820525		0.0820525

		ENGAGCD		34		78585.91		3465		408061		2671921				Return_on_marketing		1		6.3283574		6.3283574		6.3283574		6.3283574

		ENGAGTOT		34		79451.35		3465		408061		2701346				Return_on_Total_Mktg		1		4.7892389		4.7892389		4.7892389		4.7892389

		MEMSUBINC		34		626584.32		0		6823970		21303867				Market_penetration		1		0.053189		0.053189		0.053189		0.053189

		PRGREVCD		34		3595776.03		0		25743480		122256385				Tot_market_penetration		1		0.0537747		0.0537747		0.0537747		0.0537747

		ERNNCAPCD		34		3903316.32		365189		26569842		132712755				Revenue_per_offering		1		33972.56		33972.56		33972.56		33972.56

		OPUN		20		4678021.55		1326802		13224259		93560431				People_per_offering		1		644.1468177		644.1468177		644.1468177		644.1468177

		OPTOTOFFRCD		20		137.7		3		976		2754

		year=2010 sec_no=5 size=0														year=2010 sec_no=5 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		266		730573.16		3865.91		3144247.63		194332460				Number		1		266		266		266		266

		TOTOFFRCD		266		12.5263158		1		237		3332				Earned_revenue		1		0.4295342		0.4295342		0.4295342		0.4295342

		DIRMKTG		266		8915.22		60		100842		2371449				Program_rev_attendee		1		6.611405		6.611405		6.611405		6.611405

		MKTTOT		266		8993.32		60		100842		2392223				Response_to_marketing_eff		1		2.2781948		2.2781948		2.2781948		2.2781948

		EXPNDPRCD		266		65537.43		4406		153729		17432957				Response_to_marketing_exp		1		2.258411		2.258411		2.258411		2.258411

		PHATTTOT		266		3947.56		30		320030		1050052				Relational_revenue		1		0.0874769		0.0874769		0.0874769		0.0874769

		ENGAGCD		266		4145.9		94		320441		1102809				Return_on_marketing		1		2.9274587		2.9274587		2.9274587		2.9274587

		ENGAGTOT		266		9377.92		94		601040		2494528				Return_on_Total_Mktg		1		2.9020367		2.9020367		2.9020367		2.9020367

		MEMSUBINC		266		5733.01		0		75854		1524981				Market_penetration		1		0.0056749		0.0056749		0.0056749		0.0056749

		PRGREVCD		266		26098.94		0		137917		6942319				Tot_market_penetration		1		0.0128364		0.0128364		0.0128364		0.0128364

		ERNNCAPCD		266		28150.57		158		137917		7488051				Revenue_per_offering		1		4894.98		4894.98		4894.98		4894.98

		OPUN		157		68935.03		6556		183046		10822800				People_per_offering		1		330.97509		330.97509		330.97509		330.97509

		OPTOTOFFRCD		157		14.0828025		1		237		2211

		year=2010 sec_no=5 size=1														year=2010 sec_no=5 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		114		833603.3		13242.78		3133947.89		95030776.71				Number		1		114		114		114		114

		TOTOFFRCD		114		27.6491754		1		247		3152.01				Earned_revenue		1		0.4190004		0.4190004		0.4190004		0.4190004

		DIRMKTG		114		26869.3		1841		93707		3063100				Program_rev_attendee		1		8.7538988		8.7538988		8.7538988		8.7538988

		MKTTOT		114		29717.37		1841		105481		3387780				Response_to_marketing_eff		1		2.2542504		2.2542504		2.2542504		2.2542504

		EXPNDPRCD		114		294996		155801		610787		33629544				Response_to_marketing_exp		1		2.0382063		2.0382063		2.0382063		2.0382063

		PHATTTOT		114		13182.82		260		304083		1502841				Relational_revenue		1		0.0608637		0.0608637		0.0608637		0.0608637

		ENGAGCD		114		13529.8		290		304340		1542397				Return_on_marketing		1		4.2949032		4.2949032		4.2949032		4.2949032

		ENGAGTOT		114		25581.41		290		1000880		2916281				Return_on_Total_Mktg		1		3.8832858		3.8832858		3.8832858		3.8832858

		MEMSUBINC		114		17954.54		0		151751		2046818				Market_penetration		1		0.0162305		0.0162305		0.0162305		0.0162305

		PRGREVCD		114		115401.04		2576		376389		13155718				Tot_market_penetration		1		0.0306878		0.0306878		0.0306878		0.0306878

		ERNNCAPCD		114		123603.45		2615		330485		14090793				Revenue_per_offering		1		10875.85		10875.85		10875.85		10875.85

		OPUN		62		296806.48		148387		732456		18402002				People_per_offering		1		489.3382183		489.3382183		489.3382183		489.3382183

		OPTOTOFFRCD		62		27.2904194		3		247		1692.01

		year=2010 sec_no=5 size=2														year=2010 sec_no=5 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		55		890687.17		110759.11		3103116.29		48987794.43				Number		1		55		55		55		55

		TOTOFFRCD		55		75.2728727		4		612		4140.01				Earned_revenue		1		0.3866728		0.3866728		0.3866728		0.3866728

		DIRMKTG		55		138942.76		10041		742850		7641852				Program_rev_attendee		1		12.1058658		12.1058658		12.1058658		12.1058658

		MKTTOT		55		183651.67		11264		1276782		10100842				Response_to_marketing_eff		1		3.9584585		3.9584585		3.9584585		3.9584585

		EXPNDPRCD		55		1610227.6		613772		6990340		88562518				Response_to_marketing_exp		1		2.9947953		2.9947953		2.9947953		2.9947953

		PHATTTOT		55		46394.75		1322		429570		2551711				Relational_revenue		1		0.0594358		0.0594358		0.0594358		0.0594358

		ENGAGCD		55		47144.36		1434		429688		2592940				Return_on_marketing		1		4.0423017		4.0423017		4.0423017		4.0423017

		ENGAGTOT		55		177355.73		1939		4366851		9754565				Return_on_Total_Mktg		1		3.0582273		3.0582273		3.0582273		3.0582273

		MEMSUBINC		55		95705.22		0		810566		5263787				Market_penetration		1		0.0529303		0.0529303		0.0529303		0.0529303

		PRGREVCD		55		561648.56		6500		3067012		30890671				Tot_market_penetration		1		0.1991224		0.1991224		0.1991224		0.1991224

		ERNNCAPCD		55		622631.18		20063		3597549		34244715				Revenue_per_offering		1		19145.52		19145.52		19145.52		19145.52

		OPUN		31		1585995.45		581422		7277755		49165859				People_per_offering		1		626.3127994		626.3127994		626.3127994		626.3127994

		OPTOTOFFRCD		31		82.8389677		4		612		2568.01

		year=2010 sec_no=6 size=0														year=2010 sec_no=6 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		27		816973.18		7637.33		2892027.01		22058275.97				Number		1		27		27		27		27

		TOTOFFRCD		27		8.5925926		1		31		232				Earned_revenue		1		0.3608311		0.3608311		0.3608311		0.3608311

		DIRMKTG		27		19620.33		1350		127839		529749				Program_rev_attendee		1		6.0225802		6.0225802		6.0225802		6.0225802

		MKTTOT		27		20634.19		1350		127839		557123				Response_to_marketing_eff		1		1.8300769		1.8300769		1.8300769		1.8300769

		EXPNDPRCD		27		195247.7		12993		426778		5271688				Response_to_marketing_exp		1		1.7401569		1.7401569		1.7401569		1.7401569

		PHATTTOT		27		11275.04		600		76000		304426				Relational_revenue		1		0.0385008		0.0385008		0.0385008		0.0385008

		ENGAGCD		27		11529.74		684		76030		311303				Return_on_marketing		1		3.4609409		3.4609409		3.4609409		3.4609409

		ENGAGTOT		27		16603.81		684		106682		448303				Return_on_Total_Mktg		1		3.2908891		3.2908891		3.2908891		3.2908891

		MEMSUBINC		27		7517.19		0		71216		202964				Market_penetration		1		0.0141128		0.0141128		0.0141128		0.0141128

		PRGREVCD		27		67904.81		3353		209475		1833430				Tot_market_penetration		1		0.0203236		0.0203236		0.0203236		0.0203236

		ERNNCAPCD		27		70451.44		3367		209805		1902189				Revenue_per_offering		1		22091.65		22091.65		22091.65		22091.65

		OPUN		17		202723.35		14207		444809		3446297				People_per_offering		1		1341.82		1341.82		1341.82		1341.82

		OPTOTOFFRCD		17		9.1764706		2		31		156

		year=2010 sec_no=6 size=1														year=2010 sec_no=6 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		22		349401.36		34069.01		978703.46		7686829.96				Number		1		22		22		22		22

		TOTOFFRCD		22		16.5454545		7		41		364				Earned_revenue		1		0.3395514		0.3395514		0.3395514		0.3395514

		DIRMKTG		22		110268.95		1035		325819		2425917				Program_rev_attendee		1		18.5866123		18.5866123		18.5866123		18.5866123

		MKTTOT		22		130371.05		1035		443569		2868163				Response_to_marketing_eff		1		6.4763091		6.4763091		6.4763091		6.4763091

		EXPNDPRCD		22		1340855.05		526235		2963350		29498811				Response_to_marketing_exp		1		5.4777181		5.4777181		5.4777181		5.4777181

		PHATTTOT		22		20130.45		2210		50163		442870				Relational_revenue		1		0.1123038		0.1123038		0.1123038		0.1123038

		ENGAGCD		22		20722.32		2732		50718		455891				Return_on_marketing		1		3.3931305		3.3931305		3.3931305		3.3931305

		ENGAGTOT		22		21051.41		2732		50718		463131				Return_on_Total_Mktg		1		2.8699391		2.8699391		2.8699391		2.8699391

		MEMSUBINC		22		150583.09		0		601168		3312828				Market_penetration		1		0.0593081		0.0593081		0.0593081		0.0593081

		PRGREVCD		22		374156.95		75163		955409		8231453				Tot_market_penetration		1		0.0602499		0.0602499		0.0602499		0.0602499

		ERNNCAPCD		22		455289.27		75163		985829		10016364				Revenue_per_offering		1		94287.71		94287.71		94287.71		94287.71

		OPUN		17		1536335.06		557009		3118194		26117696				People_per_offering		1		1252.45		1252.45		1252.45		1252.45

		OPTOTOFFRCD		17		16.2941176		7		35		277

		year=2010 sec_no=6 size=2														year=2010 sec_no=6 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		25		621186.52		45754.38		2943861.78		15529663.1				Number		1		25		25		25		25

		TOTOFFRCD		25		74.04		5		267		1851				Earned_revenue		1		0.446666		0.446666		0.446666		0.446666

		DIRMKTG		25		1157358.56		210956		5339019		28933964				Program_rev_attendee		1		85.7013504		85.7013504		85.7013504		85.7013504

		MKTTOT		25		1620097.08		260810		6716201		40502427				Response_to_marketing_eff		1		12.8326269		12.8326269		12.8326269		12.8326269

		EXPNDPRCD		25		27136663.8		3668757		310859828		678416595				Response_to_marketing_exp		1		9.1673214		9.1673214		9.1673214		9.1673214

		PHATTTOT		25		126248.28		11926		878694		3156207				Relational_revenue		1		0.1462284		0.1462284		0.1462284		0.1462284

		ENGAGCD		25		132035.4		13048		944389		3300885				Return_on_marketing		1		9.3485705		9.3485705		9.3485705		9.3485705

		ENGAGTOT		25		282995.4		13048		3275328		7074885		0.4629514119		Return_on_Total_Mktg		1		6.6783949		6.6783949		6.6783949		6.6783949

		MEMSUBINC		25		3968150.2		0		23314871		99203755				Market_penetration		1		0.2125535		0.2125535		0.2125535		0.2125535

		PRGREVCD		25		10819648.08		809849		140482208		270491202				Tot_market_penetration		1		0.4555723		0.4555723		0.4555723		0.4555723

		ERNNCAPCD		25		12121024.68		827685		155180000		303025617				Revenue_per_offering		1		208249.42		208249.42		208249.42		208249.42

		OPUN		13		17861392.38		4174346		51509524		232198101				People_per_offering		1		1783.3		1783.3		1783.3		1783.3

		OPTOTOFFRCD		13		85.7692308		16		181		1115

		year=2010 sec_no=7 size=0														year=2010 sec_no=7 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		38		722266.09		7267.91		3144247.63		27446111.28				Number		1		38		38		38		38

		TOTOFFRCD		38		35.9210789		2		111		1365				Earned_revenue		1		0.3596164		0.3596164		0.3596164		0.3596164

		DIRMKTG		38		16814.24		542		115511		638941				Program_rev_attendee		1		4.1421148		4.1421148		4.1421148		4.1421148

		MKTTOT		38		18428.34		542		115511		700277				Response_to_marketing_eff		1		1.3257097		1.3257097		1.3257097		1.3257097

		EXPNDPRCD		38		215147.68		11195		443442		8175612				Response_to_marketing_exp		1		1.2095932		1.2095932		1.2095932		1.2095932

		PHATTTOT		38		13900.74		75		100000		528228				Relational_revenue		1		0.0702411		0.0702411		0.0702411		0.0702411

		ENGAGCD		38		14272.45		191		100373		542353				Return_on_marketing		1		3.4243866		3.4243866		3.4243866		3.4243866

		ENGAGTOT		38		15588.24		191		100373		592353				Return_on_Total_Mktg		1		3.1244508		3.1244508		3.1244508		3.1244508

		MEMSUBINC		38		15112.21		0		101834		574264				Market_penetration		1		0.0197607		0.0197607		0.0197607		0.0197607

		PRGREVCD		38		57578.45		5024		314499		2187981				Tot_market_penetration		1		0.0215824		0.0215824		0.0215824		0.0215824

		ERNNCAPCD		38		77370.63		5424		316094		2940084				Revenue_per_offering		1		5138.92		5138.92		5138.92		5138.92

		OPUN		28		207392.21		30636		545282		5806982				People_per_offering		1		397.327914		397.327914		397.327914		397.327914

		OPTOTOFFRCD		28		40.3571429		2		111		1130

		year=2010 sec_no=7 size=1														year=2010 sec_no=7 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		55		671789.69		13614.78		3087315.91		36948432.72				Number		1		55		55		55		55

		TOTOFFRCD		55		128.3638545		1		604		7060.01				Earned_revenue		1		0.3712999		0.3712999		0.3712999		0.3712999

		DIRMKTG		55		67664.2		2716		203857		3721531				Program_rev_attendee		1		7.3537276		7.3537276		7.3537276		7.3537276

		MKTTOT		55		98039.49		2716		356082		5392172				Response_to_marketing_eff		1		1.5335806		1.5335806		1.5335806		1.5335806

		EXPNDPRCD		55		1605342.8		472996		3855326		88293854				Response_to_marketing_exp		1		1.0584357		1.0584357		1.0584357		1.0584357

		PHATTTOT		55		63928.49		428		334000		3516067				Relational_revenue		1		0.0489689		0.0489689		0.0489689		0.0489689

		ENGAGCD		55		65102.16		638		335186		3580619				Return_on_marketing		1		6.9477317		6.9477317		6.9477317		6.9477317

		ENGAGTOT		55		104478.11		638		2063720		5746296				Return_on_Total_Mktg		1		4.7951362		4.7951362		4.7951362		4.7951362

		MEMSUBINC		55		78611.87		0		509756		4323653				Market_penetration		1		0.0969085		0.0969085		0.0969085		0.0969085

		PRGREVCD		55		470112.71		13482		1710144		25856199				Tot_market_penetration		1		0.155522		0.155522		0.155522		0.155522

		ERNNCAPCD		55		596063.62		29562		2346311		32783499				Revenue_per_offering		1		11045.17		11045.17		11045.17		11045.17

		OPUN		37		1487519.97		533674		4645686		55038239				People_per_offering		1		507.168968		507.168968		507.168968		507.168968

		OPTOTOFFRCD		37		134.676		1		604		4983.01

		year=2010 sec_no=7 size=2														year=2010 sec_no=7 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		44		1153321.45		58208.95		3126930.08		50746143.98				Number		1		44		44		44		44

		TOTOFFRCD		44		252.9318409		6		1201		11129				Earned_revenue		1		0.4036811		0.4036811		0.4036811		0.4036811

		DIRMKTG		44		691047.75		18079		4579000		30406101				Program_rev_attendee		1		11.9163333		11.9163333		11.9163333		11.9163333

		MKTTOT		44		979391.18		100316		5534000		43093212				Response_to_marketing_eff		1		2.6267946		2.6267946		2.6267946		2.6267946

		EXPNDPRCD		44		14044897.34		4374276		52732000		617975483				Response_to_marketing_exp		1		1.8534377		1.8534377		1.8534377		1.8534377

		PHATTTOT		44		372846.5		11056		2245000		16405246				Relational_revenue		1		0.0553849		0.0553849		0.0553849		0.0553849

		ENGAGCD		44		376237.32		20214		2252782		16554442				Return_on_marketing		1		6.4293143		6.4293143		6.4293143		6.4293143

		ENGAGTOT		44		486374.36		20214		4509317		21400472				Return_on_Total_Mktg		1		4.5364541		4.5364541		4.5364541		4.5364541

		MEMSUBINC		44		777875.93		0		6784000		34226541				Market_penetration		1		0.3262207		0.3262207		0.3262207		0.3262207

		PRGREVCD		44		4442963.16		27419		27945000		195490379				Tot_market_penetration		1		0.4217162		0.4217162		0.4217162		0.4217162

		ERNNCAPCD		44		5669660.02		81895		33124000		249465041				Revenue_per_offering		1		43297.92		43297.92		43297.92		43297.92

		OPUN		27		12947684.04		837251		50987541		349587469				People_per_offering		1		1487.5		1487.5		1487.5		1487.5

		OPTOTOFFRCD		27		299.0370741		6		1201		8074

		year=2010 sec_no=8 size=0														year=2010 sec_no=8 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		60		766932.16		9628.87		2882351.33		46015929.73				Number		1		60		60		60		60

		TOTOFFRCD		60		26.55		2		187		1593				Earned_revenue		1		0.4632043		0.4632043		0.4632043		0.4632043

		DIRMKTG		60		9183.15		240		42454		550989				Program_rev_attendee		1		6.051761		6.051761		6.051761		6.051761

		MKTTOT		60		9421.28		240		42454		565277				Response_to_marketing_eff		1		1.6195796		1.6195796		1.6195796		1.6195796

		EXPNDPRCD		60		82037.08		4296		227726		4922225				Response_to_marketing_exp		1		1.5786429		1.5786429		1.5786429		1.5786429

		PHATTTOT		60		5817.12		120		88400		349027				Relational_revenue		1		0.0396498		0.0396498		0.0396498		0.0396498

		ENGAGCD		60		5995.38		158		88469		359723				Return_on_marketing		1		3.8335212		3.8335212		3.8335212		3.8335212

		ENGAGTOT		60		89709.63		158		5008735		5382578				Return_on_Total_Mktg		1		3.7366247		3.7366247		3.7366247		3.7366247

		MEMSUBINC		60		3252.75		0		27103		195165				Market_penetration		1		0.0078174		0.0078174		0.0078174		0.0078174

		PRGREVCD		60		35203.8		500		153816		2112228				Tot_market_penetration		1		0.1169721		0.1169721		0.1169721		0.1169721

		ERNNCAPCD		60		37999.93		500		154907		2279996				Revenue_per_offering		1		2673.43		2673.43		2673.43		2673.43

		OPUN		38		75629.89		2127		283867		2873936				People_per_offering		1		225.8148148		225.8148148		225.8148148		225.8148148

		OPTOTOFFRCD		38		28.2894737		2		187		1075

		year=2010 sec_no=8 size=1														year=2010 sec_no=8 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		711836.41		21993.77		3133947.89		28473456.27				Number		1		40		40		40		40

		TOTOFFRCD		40		94.15		3		367		3766				Earned_revenue		1		0.4826467		0.4826467		0.4826467		0.4826467

		DIRMKTG		40		56812.65		805		214610		2272506				Program_rev_attendee		1		3.5211907		3.5211907		3.5211907		3.5211907

		MKTTOT		40		69697.08		805		311471		2787883				Response_to_marketing_eff		1		1.0146977		1.0146977		1.0146977		1.0146977

		EXPNDPRCD		40		585461.33		242237		1462128		23418453				Response_to_marketing_exp		1		0.8271174		0.8271174		0.8271174		0.8271174

		PHATTTOT		40		68687.53		1900		2127700		2747501				Relational_revenue		1		0.0287991		0.0287991		0.0287991		0.0287991

		ENGAGCD		40		69395.23		2459		2128995		2775809				Return_on_marketing		1		4.2571835		4.2571835		4.2571835		4.2571835

		ENGAGTOT		40		72545.23		2459		2128995		2901809				Return_on_Total_Mktg		1		3.4701869		3.4701869		3.4701869		3.4701869

		MEMSUBINC		40		16860.78		0		150699		674431				Market_penetration		1		0.0974876		0.0974876		0.0974876		0.0974876

		PRGREVCD		40		241861.88		25658		846420		9674475				Tot_market_penetration		1		0.1019128		0.1019128		0.1019128		0.1019128

		ERNNCAPCD		40		282570.95		44670		997231		11302838				Revenue_per_offering		1		5656.88		5656.88		5656.88		5656.88

		OPUN		24		513362.13		243043		1330249		12320691				People_per_offering		1		737.0708975		737.0708975		737.0708975		737.0708975

		OPTOTOFFRCD		24		90.75		3		334		2178

		year=2010 sec_no=8 size=2														year=2010 sec_no=8 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		13		1498390.09		44768.49		3072720.03		19479071.23				Number		1		13		13		13		13

		TOTOFFRCD		13		93.4615385		15		210		1215				Earned_revenue		1		0.6491083		0.6491083		0.6491083		0.6491083

		DIRMKTG		13		1137306.23		13099		6288176		14784981				Program_rev_attendee		1		33.7693238		33.7693238		33.7693238		33.7693238

		MKTTOT		13		1376829.46		33099		6792705		17898783				Response_to_marketing_eff		1		9.6813709		9.6813709		9.6813709		9.6813709

		EXPNDPRCD		13		8021772.77		1776662		29459666		104283046				Response_to_marketing_exp		1		7.9971295		7.9971295		7.9971295		7.9971295

		PHATTTOT		13		142214.31		3049		479129		1848786				Relational_revenue		1		0.0723185		0.0723185		0.0723185		0.0723185

		ENGAGCD		13		145210.62		3259		488354		1887738				Return_on_marketing		1		4.2226806		4.2226806		4.2226806		4.2226806

		ENGAGTOT		13		761018.31		3259		8488354		9893238				Return_on_Total_Mktg		1		3.4880725		3.4880725		3.4880725		3.4880725

		MEMSUBINC		13		580122.85		0		5460737		7541597				Market_penetration		1		0.0969111		0.0969111		0.0969111		0.0969111

		PRGREVCD		13		4802481		1230		21133668		62432253				Tot_market_penetration		1		0.5078906		0.5078906		0.5078906		0.5078906

		ERNNCAPCD		13		5206999.54		181639		21721169		67690994				Revenue_per_offering		1		81017.16		81017.16		81017.16		81017.16

		OPUN		11		7593517.64		1669113		32629564		83528694				People_per_offering		1		1553.69		1553.69		1553.69		1553.69

		OPTOTOFFRCD		11		93.7272727		15		210		1031

		year=2010 sec_no=9 size=0														year=2010 sec_no=9 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		45		470125.95		6356.18		3126930.08		21155667.65				Number		1		45		45		45		45

		TOTOFFRCD		45		53.7777778		5		163		2420				Earned_revenue		1		0.5502409		0.5502409		0.5502409		0.5502409

		DIRMKTG		45		36557.73		1170		129398		1645098				Program_rev_attendee		1		11.3519416		11.3519416		11.3519416		11.3519416

		MKTTOT		45		40538.09		1170		129398		1824214				Response_to_marketing_eff		1		2.9062895		2.9062895		2.9062895		2.9062895

		EXPNDPRCD		45		353719.27		31931		812235		15917367				Response_to_marketing_exp		1		2.6209267		2.6209267		2.6209267		2.6209267

		PHATTTOT		45		13948.4		660		66245		627678				Relational_revenue		1		0.0605236		0.0605236		0.0605236		0.0605236

		ENGAGCD		45		14213.11		721		66373		639590				Return_on_marketing		1		4.3312702		4.3312702		4.3312702		4.3312702

		ENGAGTOT		45		14280		721		66373		642600				Return_on_Total_Mktg		1		3.9059913		3.9059913		3.9059913		3.9059913

		MEMSUBINC		45		21408.36		0		228144		963376				Market_penetration		1		0.0302326		0.0302326		0.0302326		0.0302326

		PRGREVCD		45		158341.42		9370		599201		7125364				Tot_market_penetration		1		0.0303748		0.0303748		0.0303748		0.0303748

		ERNNCAPCD		45		194630.82		13950		614749		8758387				Revenue_per_offering		1		7613.29		7613.29		7613.29		7613.29

		OPUN		28		412205.11		58200		1055724		11541743				People_per_offering		1		264.2933884		264.2933884		264.2933884		264.2933884

		OPTOTOFFRCD		28		54.1428571		5		163		1516

		year=2010 sec_no=9 size=1														year=2010 sec_no=9 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		51		724345.67		60813.48		2967760.73		36941629.36				Number		1		51		51		51		51

		TOTOFFRCD		51		143.2352941		3		1436		7305				Earned_revenue		1		0.567573		0.567573		0.567573		0.567573

		DIRMKTG		51		280437.94		2530		1064451		14302335				Program_rev_attendee		1		15.4824516		15.4824516		15.4824516		15.4824516

		MKTTOT		51		364886.2		26929		1304320		18609196				Response_to_marketing_eff		1		4.8556728		4.8556728		4.8556728		4.8556728

		EXPNDPRCD		51		2772557.86		689373		7030465		141400451				Response_to_marketing_exp		1		3.7318893		3.7318893		3.7318893		3.7318893

		PHATTTOT		51		75146.37		2000		235000		3832465				Relational_revenue		1		0.0399972		0.0399972		0.0399972		0.0399972

		ENGAGCD		51		76199.1		2615		235613		3886154				Return_on_marketing		1		4.14869		4.14869		4.14869		4.14869

		ENGAGTOT		51		77190.27		2765		235613		3936704				Return_on_Total_Mktg		1		3.1885286		3.1885286		3.1885286		3.1885286

		MEMSUBINC		51		110894.51		0		914420		5655620				Market_penetration		1		0.1051971		0.1051971		0.1051971		0.1051971

		PRGREVCD		51		1163450.08		0		5670483		59335954				Tot_market_penetration		1		0.1065655		0.1065655		0.1065655		0.1065655

		ERNNCAPCD		51		1573628.92		135158		6101226		80255075				Revenue_per_offering		1		23724.33		23724.33		23724.33		23724.33

		OPUN		27		3215085.56		869971		7907052		86807310				People_per_offering		1		531.9854894		531.9854894		531.9854894		531.9854894

		OPTOTOFFRCD		27		135.5185185		3		1436		3659

		year=2010 sec_no=9 size=2														year=2010 sec_no=9 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		16		1045715.9		124251.72		2944991.27		16731454.45				Number		1		16		16		16		16

		TOTOFFRCD		16		267.375		40		711		4278				Earned_revenue		1		0.5369881		0.5369881		0.5369881		0.5369881

		DIRMKTG		16		1895273.06		153564		5990991		30324369				Program_rev_attendee		1		42.3263736		42.3263736		42.3263736		42.3263736

		MKTTOT		16		3015963.81		208035		14484152		48255421				Response_to_marketing_eff		1		7.6514473		7.6514473		7.6514473		7.6514473

		EXPNDPRCD		16		44940641.25		8489336		223801157		719050260				Response_to_marketing_exp		1		4.8082745		4.8082745		4.8082745		4.8082745

		PHATTTOT		16		394169.06		75584		1037679		6306705				Relational_revenue		1		0.0304272		0.0304272		0.0304272		0.0304272

		ENGAGCD		16		401207.5		77173		1066709		6419320				Return_on_marketing		1		8.8028197		8.8028197		8.8028197		8.8028197

		ENGAGTOT		16		1678559.31		77173		21504338		26856949				Return_on_Total_Mktg		1		5.5318127		5.5318127		5.5318127		5.5318127

		MEMSUBINC		16		1367415.81		0		6547275		21878653				Market_penetration		1		0.3836678		0.3836678		0.3836678		0.3836678

		PRGREVCD		16		16683747		1597494		62643426		266939952				Tot_market_penetration		1		1.6051772		1.6051772		1.6051772		1.6051772

		ERNNCAPCD		16		24132589.25		2748754		105980071		386121428				Revenue_per_offering		1		141840.43		141840.43		141840.43		141840.43

		OPUN		8		41523786.5		9267228		158651533		332190292				People_per_offering		1		1500.54		1500.54		1500.54		1500.54

		OPTOTOFFRCD		8		292.75		62		711		2342

		year=2010 sec_no=10 size=0														year=2010 sec_no=10 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		91		486959.07		9628.87		2943861.78		44313275				Number		1		91		91		91		91

		TOTOFFRCD		91		12.5164835		1		44		1139				Earned_revenue		1		0.3503179		0.3503179		0.3503179		0.3503179

		DIRMKTG		91		18114.24		250		76760		1648396				Program_rev_attendee		1		9.0318073		9.0318073		9.0318073		9.0318073

		MKTTOT		91		18534.87		250		76760		1686673				Response_to_marketing_eff		1		3.056021		3.056021		3.056021		3.056021

		EXPNDPRCD		91		172914.2		3628		419825		15735192				Response_to_marketing_exp		1		2.9866683		2.9866683		2.9866683		2.9866683

		PHATTTOT		91		6065.03		312		49646		551918				Relational_revenue		1		0.0709355		0.0709355		0.0709355		0.0709355

		ENGAGCD		91		6406.09		476		49828		582954				Return_on_marketing		1		3.0240409		3.0240409		3.0240409		3.0240409

		ENGAGTOT		91		17411.58		476		1008235		1584454				Return_on_Total_Mktg		1		2.955414		2.955414		2.955414		2.955414

		MEMSUBINC		91		12265.76		0		91678		1116184				Market_penetration		1		0.0131553		0.0131553		0.0131553		0.0131553

		PRGREVCD		91		54778.21		0		191269		4984817				Tot_market_penetration		1		0.0357557		0.0357557		0.0357557		0.0357557

		ERNNCAPCD		91		60574.95		549		201310		5512320				Revenue_per_offering		1		14116.13		14116.13		14116.13		14116.13

		OPUN		51		169393.51		5541		551129		8639069				People_per_offering		1		511.8121159		511.8121159		511.8121159		511.8121159

		OPTOTOFFRCD		51		12		1		44		612

		year=2010 sec_no=10 size=1														year=2010 sec_no=10 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		57		685184.21		24113.78		3097669.81		39055499.78				Number		1		57		57		57		57

		TOTOFFRCD		57		30.9824561		4		112		1766				Earned_revenue		1		0.4186612		0.4186612		0.4186612		0.4186612

		DIRMKTG		57		138636.07		9013		533680		7902256				Program_rev_attendee		1		19.8759558		19.8759558		19.8759558		19.8759558

		MKTTOT		57		177863.75		9013		825036		10138234				Response_to_marketing_eff		1		6.3454663		6.3454663		6.3454663		6.3454663

		EXPNDPRCD		57		1423390.58		454025		3322537		81133263				Response_to_marketing_exp		1		4.9459797		4.9459797		4.9459797		4.9459797

		PHATTTOT		57		28030.05		1778		102113		1597713				Relational_revenue		1		0.1289271		0.1289271		0.1289271		0.1289271

		ENGAGCD		57		28763.19		1997		103920		1639502				Return_on_marketing		1		4.0186085		4.0186085		4.0186085		4.0186085

		ENGAGTOT		57		29559.68		1997		103920		1684902				Return_on_Total_Mktg		1		3.1323082		3.1323082		3.1323082		3.1323082

		MEMSUBINC		57		183513.67		0		974012		10460279				Market_penetration		1		0.0419788		0.0419788		0.0419788		0.0419788

		PRGREVCD		57		557124.09		60328		1670318		31756073				Tot_market_penetration		1		0.0431412		0.0431412		0.0431412		0.0431412

		ERNNCAPCD		57		595918.42		64853		1689203		33967350				Revenue_per_offering		1		45450.53		45450.53		45450.53		45450.53

		OPUN		33		1531545.24		504164		3689748		50540993				People_per_offering		1		928.3703284		928.3703284		928.3703284		928.3703284

		OPTOTOFFRCD		33		33.6969697		4		112		1112

		year=2010 sec_no=10 size=2														year=2010 sec_no=10 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		17		772654.24		239340.71		2921589.75		13135122.02				Number		1		17		17		17		17

		TOTOFFRCD		17		152.1176471		4		302		2586				Earned_revenue		1		0.4741335		0.4741335		0.4741335		0.4741335

		DIRMKTG		17		2342168.24		94205		15410366		39816860				Program_rev_attendee		1		39.5130743		39.5130743		39.5130743		39.5130743

		MKTTOT		17		3289840.18		205117		21076431		55927283				Response_to_marketing_eff		1		9.1099822		9.1099822		9.1099822		9.1099822

		EXPNDPRCD		17		34263519.29		4216266		100336841		582479828				Response_to_marketing_exp		1		6.4857591		6.4857591		6.4857591		6.4857591

		PHATTTOT		17		361124.76		21432		1262761		6139121				Relational_revenue		1		0.1482066		0.1482066		0.1482066		0.1482066

		ENGAGCD		17		367925.29		21969		1275789		6254730				Return_on_marketing		1		6.0922821		6.0922821		6.0922821		6.0922821

		ENGAGTOT		17		648595.88		21969		4597189		11026130				Return_on_Total_Mktg		1		4.3373383		4.3373383		4.3373383		4.3373383

		MEMSUBINC		17		5078080.53		0		32396682		86327369				Market_penetration		1		0.4761836		0.4761836		0.4761836		0.4761836

		PRGREVCD		17		14269149.65		910091		62438928		242575544				Tot_market_penetration		1		0.8394387		0.8394387		0.8394387		0.8394387

		ERNNCAPCD		17		16245481.41		911422		73533255		276173184				Revenue_per_offering		1		159128.01		159128.01		159128.01		159128.01

		OPUN		9		31860964.56		4689606		96624000		286748681				People_per_offering		1		2418.69		2418.69		2418.69		2418.69

		OPTOTOFFRCD		9		200.2222222		28		302		1802

		year=2010 sec_no=11 size=0														year=2010 sec_no=11 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		234		1052521.92		10600.73		3072180.82		246290129				Number		1		234		234		234		234

		TOTOFFRCD		234		13.7008547		1		200		3206				Earned_revenue		1		0.5238118		0.5238118		0.5238118		0.5238118

		DIRMKTG		234		10705.52		115		108715		2505091				Program_rev_attendee		1		5.44484		5.44484		5.44484		5.44484

		MKTTOT		234		10904.91		115		108715		2551748				Response_to_marketing_eff		1		1.3104408		1.3104408		1.3104408		1.3104408

		EXPNDPRCD		234		95251.36		9236		231946		22288819				Response_to_marketing_exp		1		1.2864803		1.2864803		1.2864803		1.2864803

		PHATTTOT		234		8321.56		88		854500		1947244				Relational_revenue		1		0.0519716		0.0519716		0.0519716		0.0519716

		ENGAGCD		234		8522.03		105		855456		1994156				Return_on_marketing		1		4.232354		4.232354		4.232354		4.232354

		ENGAGTOT		234		9050.29		105		855456		2117768				Return_on_Total_Mktg		1		4.1549683		4.1549683		4.1549683		4.1549683

		MEMSUBINC		234		4950.36		0		82385		1158385				Market_penetration		1		0.0080968		0.0080968		0.0080968		0.0080968

		PRGREVCD		234		45309.54		0		221198		10602432				Tot_market_penetration		1		0.0085987		0.0085987		0.0085987		0.0085987

		ERNNCAPCD		234		49893.79		1117		250764		11675146				Revenue_per_offering		1		7296.23		7296.23		7296.23		7296.23

		OPUN		157		97406.94		8497		230149		15292889				People_per_offering		1		622.007486		622.007486		622.007486		622.007486

		OPTOTOFFRCD		157		13.3503185		1		106		2096

		year=2010 sec_no=11 size=1														year=2010 sec_no=11 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		235		1071108.06		6231.34		3112764.49		251710395				Number		1		235		235		235		235

		TOTOFFRCD		235		35.0170213		1		451		8229				Earned_revenue		1		0.4550379		0.4550379		0.4550379		0.4550379

		DIRMKTG		235		65300.37		3102		644805		15345588				Program_rev_attendee		1		13.1474569		13.1474569		13.1474569		13.1474569

		MKTTOT		235		84201.56		3102		707346		19787366				Response_to_marketing_eff		1		3.8023217		3.8023217		3.8023217		3.8023217

		EXPNDPRCD		235		700622.3		223828		1706331		164646240				Response_to_marketing_exp		1		2.9487938		2.9487938		2.9487938		2.9487938

		PHATTTOT		235		22144.77		600		184955		5204022				Relational_revenue		1		0.0721		0.0721		0.0721		0.0721

		ENGAGCD		235		23470.82		898		228933		5515642				Return_on_marketing		1		4.458588		4.458588		4.458588		4.458588

		ENGAGTOT		235		28443.03		898		1029427		6684113				Return_on_Total_Mktg		1		3.4577445		3.4577445		3.4577445		3.4577445

		MEMSUBINC		235		50514.89		0		494844		11870998				Market_penetration		1		0.0219127		0.0219127		0.0219127		0.0219127

		PRGREVCD		235		291147.47		0		1469328		68419655				Tot_market_penetration		1		0.0265548		0.0265548		0.0265548		0.0265548

		ERNNCAPCD		235		318809.68		1702		1469328		74920274				Revenue_per_offering		1		21482.29		21482.29		21482.29		21482.29

		OPUN		153		722394.63		139906		1898184		110526379				People_per_offering		1		670.2688054		670.2688054		670.2688054		670.2688054

		OPTOTOFFRCD		153		33.627451		1		451		5145

		year=2010 sec_no=11 size=2														year=2010 sec_no=11 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		111		921585.68		37853.22		3045454.36		102296010				Number		1		111		111		111		111

		TOTOFFRCD		111		63.4504505		3		875		7043				Earned_revenue		1		0.5980366		0.5980366		0.5980366		0.5980366

		DIRMKTG		111		762198.4		11519		9152194		84604022				Program_rev_attendee		1		31.3350784		31.3350784		31.3350784		31.3350784

		MKTTOT		111		1065132.21		11519		10032251		118229675				Response_to_marketing_eff		1		8.3779282		8.3779282		8.3779282		8.3779282

		EXPNDPRCD		111		7720064.39		1701786		52878484		856927147				Response_to_marketing_exp		1		5.9951651		5.9951651		5.9951651		5.9951651

		PHATTTOT		111		127135.51		1851		2670172		14112042				Relational_revenue		1		0.1735721		0.1735721		0.1735721		0.1735721

		ENGAGCD		111		135620.92		2455		2670762		15053922				Return_on_marketing		1		5.2267248		5.2267248		5.2267248		5.2267248

		ENGAGTOT		111		218057.74		2455		8973102		24204409				Return_on_Total_Mktg		1		3.7401942		3.7401942		3.7401942		3.7401942

		MEMSUBINC		111		1339988.02		0		13539837		148738670				Market_penetration		1		0.1471604		0.1471604		0.1471604		0.1471604

		PRGREVCD		111		3983801.29		196464		39101557		442201943				Tot_market_penetration		1		0.2366115		0.2366115		0.2366115		0.2366115

		ERNNCAPCD		111		4616880.68		221244		39653090		512473755				Revenue_per_offering		1		154999.67		154999.67		154999.67		154999.67

		OPUN		77		6149662.27		378744		23540251		473523995				People_per_offering		1		2137.43		2137.43		2137.43		2137.43

		OPTOTOFFRCD		77		39.6753247		6		176		3055

		year=2011 sec_no=0 size=0														year=2011 sec_no=0 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		156		717075.64		9558.2		3150053.35		111863799				Number		1		156		156		156		156

		TOTOFFRCD		156		44.724359		1		516		6977				Earned_revenue		1		0.4495635		0.4495635		0.4495635		0.4495635

		DIRMKTG		156		12874.1		140		136722		2008360				Program_rev_attendee		1		5.7153951		5.7153951		5.7153951		5.7153951

		MKTTOT		156		13598.71		140		136722		2121398				Response_to_marketing_eff		1		1.971488		1.971488		1.971488		1.971488

		EXPNDPRCD		156		106378.71		1728		246259		16595079				Response_to_marketing_exp		1		1.8664379		1.8664379		1.8664379		1.8664379

		PHATTTOT		156		6897.69		87		200000		1076039				Relational_revenue		1		0.0623749		0.0623749		0.0623749		0.0623749

		ENGAGCD		156		7212.73		119		200007		1125186				Return_on_marketing		1		3.062194		3.062194		3.062194		3.062194

		ENGAGTOT		156		20502.9		147		1114211		3198453				Return_on_Total_Mktg		1		2.899026		2.899026		2.899026		2.899026

		MEMSUBINC		156		6635.37		0		89847		1035117				Market_penetration		1		0.0100585		0.0100585		0.0100585		0.0100585

		PRGREVCD		156		39423		449		171210		6149988				Tot_market_penetration		1		0.0285924		0.0285924		0.0285924		0.0285924

		ERNNCAPCD		156		47823.98		20		412876		7460541				Revenue_per_offering		1		2407.58		2407.58		2407.58		2407.58

		OPUN		131		107458.89		3152		330399		14077114				People_per_offering		1		161.2707467		161.2707467		161.2707467		161.2707467

		OPTOTOFFRCD		131		44.6335878		1		516		5847

		year=2011 sec_no=0 size=1														year=2011 sec_no=0 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		165		974698.17		8449.03		3101412.29		160825199				Number		1		165		165		165		165

		TOTOFFRCD		165		104.6909091		2		1192		17274				Earned_revenue		1		0.4078109		0.4078109		0.4078109		0.4078109

		DIRMKTG		165		53904.22		1368		782373		8894196				Program_rev_attendee		1		8.502559		8.502559		8.502559		8.502559

		MKTTOT		165		64367.9		1368		782373		10620704				Response_to_marketing_eff		1		2.4085807		2.4085807		2.4085807		2.4085807

		EXPNDPRCD		165		689952.04		228209		1618358		113842087				Response_to_marketing_exp		1		2.0170404		2.0170404		2.0170404		2.0170404

		PHATTTOT		165		26724.41		150		500000		4409528				Relational_revenue		1		0.0420607		0.0420607		0.0420607		0.0420607

		ENGAGCD		165		28236.76		371		667042		4659065				Return_on_marketing		1		4.2153638		4.2153638		4.2153638		4.2153638

		ENGAGTOT		165		100123.16		398		10001541		16520322				Return_on_Total_Mktg		1		3.5301118		3.5301118		3.5301118		3.5301118

		MEMSUBINC		165		29019.87		0		296434		4788278				Market_penetration		1		0.0289697		0.0289697		0.0289697		0.0289697

		PRGREVCD		165		227225.89		0		1360861		37492272				Tot_market_penetration		1		0.1027222		0.1027222		0.1027222		0.1027222

		ERNNCAPCD		165		281369.98		1154		1357612		46426047				Revenue_per_offering		1		7766.15		7766.15		7766.15		7766.15

		OPUN		136		698211.18		200311		1826774		94956720				People_per_offering		1		269.7154683		269.7154683		269.7154683		269.7154683

		OPTOTOFFRCD		136		89.9044118		2		571		12227

		year=2011 sec_no=0 size=2														year=2011 sec_no=0 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		63		1363043.16		17258.12		3111325.37		85871719.23				Number		1		63		63		63		63

		TOTOFFRCD		63		147.8571429		2		791		9315				Earned_revenue		1		0.4598862		0.4598862		0.4598862		0.4598862

		DIRMKTG		63		310907.87		8242		1082197		19587196				Program_rev_attendee		1		13.2978468		13.2978468		13.2978468		13.2978468

		MKTTOT		63		405969.86		8242		1566045		25576101				Response_to_marketing_eff		1		3.5279561		3.5279561		3.5279561		3.5279561

		EXPNDPRCD		63		5024624.1		1345664		24743156		316551318				Response_to_marketing_exp		1		2.7018492		2.7018492		2.7018492		2.7018492

		PHATTTOT		63		115072.25		714		1279574		7249552				Relational_revenue		1		0.0898939		0.0898939		0.0898939		0.0898939

		ENGAGCD		63		119616.22		796		1426394		7535822				Return_on_marketing		1		4.9217577		4.9217577		4.9217577		4.9217577

		ENGAGTOT		63		150302.08		1202		1426394		9469031				Return_on_Total_Mktg		1		3.7692779		3.7692779		3.7692779		3.7692779

		MEMSUBINC		63		451683.19		0		7755583		28456041				Market_penetration		1		0.0877567		0.0877567		0.0877567		0.0877567

		PRGREVCD		63		1530213.21		0		11333466		96403432				Tot_market_penetration		1		0.1102695		0.1102695		0.1102695		0.1102695

		ERNNCAPCD		63		2310755.32		162765		12658625		145577585				Revenue_per_offering		1		39314.12		39314.12		39314.12		39314.12

		OPUN		51		5712110.53		1635842		31994600		291317637				People_per_offering		1		808.9986044		808.9986044		808.9986044		808.9986044

		OPTOTOFFRCD		51		145.2941176		2		791		7410

		year=2011 sec_no=1 size=0														year=2011 sec_no=1 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		58		815524.87		15705.37		2941769.07		47300442.7				Number		1		58		58		58		58

		TOTOFFRCD		58		41.3965517		2		262		2401				Earned_revenue		1		0.4989468		0.4989468		0.4989468		0.4989468

		DIRMKTG		58		6045.83		81		23511		350658				Program_rev_attendee		1		9.1937714		9.1937714		9.1937714		9.1937714

		MKTTOT		58		6465		81		23511		374970				Response_to_marketing_eff		1		1.1718728		1.1718728		1.1718728		1.1718728

		EXPNDPRCD		58		109243.6		4120		233579		6336129				Response_to_marketing_exp		1		1.0958919		1.0958919		1.0958919		1.0958919

		PHATTTOT		58		5516.81		100		100000		319975				Relational_revenue		1		0.0333139		0.0333139		0.0333139		0.0333139

		ENGAGCD		58		5698		269		100025		330484				Return_on_marketing		1		8.3893052		8.3893052		8.3893052		8.3893052

		ENGAGTOT		58		8054.97		269		133675		467188				Return_on_Total_Mktg		1		7.8453663		7.8453663		7.8453663		7.8453663

		MEMSUBINC		58		3639.33		0		49659		211081				Market_penetration		1		0.0069869		0.0069869		0.0069869		0.0069869

		PRGREVCD		58		50720.29		0		173324		2941777				Tot_market_penetration		1		0.009877		0.009877		0.009877		0.009877

		ERNNCAPCD		58		54506.74		63		175051		3161391				Revenue_per_offering		1		2872.29		2872.29		2872.29		2872.29

		OPUN		50		114317		4120		260290		5715850				People_per_offering		1		137.6443149		137.6443149		137.6443149		137.6443149

		OPTOTOFFRCD		50		39.8		2		262		1990

		year=2011 sec_no=1 size=1														year=2011 sec_no=1 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		102		810703.92		50735.64		3087365.02		82691800.35				Number		1		102		102		102		102

		TOTOFFRCD		102		112.8333431		1		1484		11509				Earned_revenue		1		0.5064874		0.5064874		0.5064874		0.5064874

		DIRMKTG		102		26130.3		2105		155867		2665291				Program_rev_attendee		1		14.7120479		14.7120479		14.7120479		14.7120479

		MKTTOT		102		31261.73		2105		207456		3188696				Response_to_marketing_eff		1		1.7312971		1.7312971		1.7312971		1.7312971

		EXPNDPRCD		102		567208.39		241715		1231175		57855256				Response_to_marketing_exp		1		1.4471152		1.4471152		1.4471152		1.4471152

		PHATTTOT		102		18056.82		286		275000		1841796				Relational_revenue		1		0.0112919		0.0112919		0.0112919		0.0112919

		ENGAGCD		102		18497.81		428		276548		1886777				Return_on_marketing		1		10.1664663		10.1664663		10.1664663		10.1664663

		ENGAGTOT		102		112606.05		428		9105169		11485817				Return_on_Total_Mktg		1		8.4977028		8.4977028		8.4977028		8.4977028

		MEMSUBINC		102		6404.85		0		91195		653295				Market_penetration		1		0.022817		0.022817		0.022817		0.022817

		PRGREVCD		102		265652.85		0		990379		27096591				Tot_market_penetration		1		0.1388991		0.1388991		0.1388991		0.1388991

		ERNNCAPCD		102		287283.88		90		991525		29302956				Revenue_per_offering		1		4885.56		4885.56		4885.56		4885.56

		OPUN		83		573729.02		59447		1454439		47619509				People_per_offering		1		163.9392507		163.9392507		163.9392507		163.9392507

		OPTOTOFFRCD		83		117.4337349		1		1484		9747

		year=2011 sec_no=1 size=2														year=2011 sec_no=1 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		62		1180934.45		22332.71		3101567.67		73217935.73				Number		1		62		62		62		62

		TOTOFFRCD		62		196.3064677		2		990		12171				Earned_revenue		1		0.6560971		0.6560971		0.6560971		0.6560971

		DIRMKTG		62		126224.56		4433		888559		7825923				Program_rev_attendee		1		50.5527496		50.5527496		50.5527496		50.5527496

		MKTTOT		62		198343.19		4433		1408048		12297278				Response_to_marketing_eff		1		3.9825332		3.9825332		3.9825332		3.9825332

		EXPNDPRCD		62		4260559.61		1214059		30862312		264154696				Response_to_marketing_exp		1		2.5344632		2.5344632		2.5344632		2.5344632

		PHATTTOT		62		49803.27		350		310661		3087803				Relational_revenue		1		0.0124485		0.0124485		0.0124485		0.0124485

		ENGAGCD		62		50671.73		698		311049		3141647				Return_on_marketing		1		19.946137		19.946137		19.946137		19.946137

		ENGAGTOT		62		59698.66		748		311049		3701317				Return_on_Total_Mktg		1		12.6936166		12.6936166		12.6936166		12.6936166

		MEMSUBINC		62		53037.53		0		919150		3288327				Market_penetration		1		0.0429082		0.0429082		0.0429082		0.0429082

		PRGREVCD		62		2517692.45		13329		26455138		156096932				Tot_market_penetration		1		0.0505521		0.0505521		0.0505521		0.0505521

		ERNNCAPCD		62		2795340.74		13329		31881739		173311126				Revenue_per_offering		1		29063.97		29063.97		29063.97		29063.97

		OPUN		52		5492532.04		1022511		40622250		285611666				People_per_offering		1		258.1256053		258.1256053		258.1256053		258.1256053

		OPTOTOFFRCD		52		188.9807885		2		990		9827

		year=2011 sec_no=2 size=0														year=2011 sec_no=2 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		27		525141.3		17841.6		2898987.17		14178815.08				Number		1		27		27		27		27

		TOTOFFRCD		27		52.5555556		9		182		1419				Earned_revenue		1		0.2314719		0.2314719		0.2314719		0.2314719

		DIRMKTG		27		30119		1652		141355		813213				Program_rev_attendee		1		1.6296986		1.6296986		1.6296986		1.6296986

		MKTTOT		27		38169.56		1652		141355		1030578				Response_to_marketing_eff		1		0.9741531		0.9741531		0.9741531		0.9741531

		EXPNDPRCD		27		381611.44		41930		711543		10303509				Response_to_marketing_exp		1		0.768689		0.768689		0.768689		0.768689

		PHATTTOT		27		39182.3		3368		417427		1057922				Relational_revenue		1		0.0559732		0.0559732		0.0559732		0.0559732

		ENGAGCD		27		39984.67		3527		417960		1079586				Return_on_marketing		1		2.1201014		2.1201014		2.1201014		2.1201014

		ENGAGTOT		27		43296.7		3884		443960		1169011				Return_on_Total_Mktg		1		1.6729389		1.6729389		1.6729389		1.6729389

		MEMSUBINC		27		21360		0		85562		576720				Market_penetration		1		0.0761408		0.0761408		0.0761408		0.0761408

		PRGREVCD		27		63855.33		0		217770		1724094				Tot_market_penetration		1		0.0824477		0.0824477		0.0824477		0.0824477

		ERNNCAPCD		27		88332.33		355		312564		2384973				Revenue_per_offering		1		8526.95		8526.95		8526.95		8526.95

		OPUN		22		403867.36		35679		1187850		8885082				People_per_offering		1		760.807611		760.807611		760.807611		760.807611

		OPTOTOFFRCD		22		47.3636364		9		182		1042

		year=2011 sec_no=2 size=1														year=2011 sec_no=2 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		48		660676.96		50844.49		3157992.34		31712494.09				Number		1		48		48		48		48

		TOTOFFRCD		48		160.875		10		534		7722				Earned_revenue		1		0.2750952		0.2750952		0.2750952		0.2750952

		DIRMKTG		48		98104.71		13737		342549		4709026				Program_rev_attendee		1		7.0717684		7.0717684		7.0717684		7.0717684

		MKTTOT		48		150820.58		13737		526355		7239388				Response_to_marketing_eff		1		2.1966915		2.1966915		2.1966915		2.1966915

		EXPNDPRCD		48		2724983.77		742565		6071472		130799221				Response_to_marketing_exp		1		1.4288884		1.4288884		1.4288884		1.4288884

		PHATTTOT		48		68658.06		1118		340445		3295587				Relational_revenue		1		0.0370761		0.0370761		0.0370761		0.0370761

		ENGAGCD		48		70089		1218		340767		3364272				Return_on_marketing		1		4.9491398		4.9491398		4.9491398		4.9491398

		ENGAGTOT		48		83221.81		4218		340974		3994647				Return_on_Total_Mktg		1		3.2192815		3.2192815		3.2192815		3.2192815

		MEMSUBINC		48		101031.83		0		350164		4849528				Market_penetration		1		0.1060866		0.1060866		0.1060866		0.1060866

		PRGREVCD		48		485533.92		5194		3619937		23305628				Tot_market_penetration		1		0.1259645		0.1259645		0.1259645		0.1259645

		ERNNCAPCD		48		749630.04		19040		3763654		35982242				Revenue_per_offering		1		19623.67		19623.67		19623.67		19623.67

		OPUN		42		3048677.48		770000		9413651		128044454				People_per_offering		1		435.6736597		435.6736597		435.6736597		435.6736597

		OPTOTOFFRCD		42		155.3571429		10		534		6525

		year=2011 sec_no=2 size=2														year=2011 sec_no=2 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		34		1051708.13		77272.78		3116520.93		35758076.38				Number		1		34		34		34		34

		TOTOFFRCD		34		389.9117647		29		3154		13257				Earned_revenue		1		0.5929735		0.5929735		0.5929735		0.5929735

		DIRMKTG		34		1026891.18		141580		8445911		34914300				Program_rev_attendee		1		28.5588049		28.5588049		28.5588049		28.5588049

		MKTTOT		34		1437348.32		154918		8445911		48869843				Response_to_marketing_eff		1		2.8313285		2.8313285		2.8313285		2.8313285

		EXPNDPRCD		34		39507152.65		5831020		340886668		1343243190				Response_to_marketing_exp		1		2.0227987		2.0227987		2.0227987		2.0227987

		PHATTTOT		34		507658.62		34924		5686447		17260393				Relational_revenue		1		0.0657708		0.0657708		0.0657708		0.0657708

		ENGAGCD		34		523038.26		37648		5831591		17783301				Return_on_marketing		1		14.1184614		14.1184614		14.1184614		14.1184614

		ENGAGTOT		34		618246.24		40648		5831591		21020372				Return_on_Total_Mktg		1		10.0867154		10.0867154		10.0867154		10.0867154

		MEMSUBINC		34		2598418.56		93911		25570410		88346231				Market_penetration		1		0.4973226		0.4973226		0.4973226		0.4973226

		PRGREVCD		34		14498123.44		484943		155352567		492936197				Tot_market_penetration		1		0.5878496		0.5878496		0.5878496		0.5878496

		ERNNCAPCD		34		23426694.06		1842965		249262251		796507598				Revenue_per_offering		1		90178.75		90178.75		90178.75		90178.75

		OPUN		23		44117012.48		3988676		255724031		1014691287				People_per_offering		1		1341.43		1341.43		1341.43		1341.43

		OPTOTOFFRCD		23		489.2173913		29		3154		11252

		year=2011 sec_no=3 size=0														year=2011 sec_no=3 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		287		639963.59		2613.55		3157992.34		183669550				Number		1		287		287		287		287

		TOTOFFRCD		287		45.2020906		1		762		12973				Earned_revenue		1		0.362761		0.362761		0.362761		0.362761

		DIRMKTG		287		11910.89		166		131648		3418424				Program_rev_attendee		1		2.4743811		2.4743811		2.4743811		2.4743811

		MKTTOT		287		12993.85		166		131648		3729236				Response_to_marketing_eff		1		0.8644577		0.8644577		0.8644577		0.8644577

		EXPNDPRCD		287		126112.4		4119		286898		36194259				Response_to_marketing_exp		1		0.7924098		0.7924098		0.7924098		0.7924098

		PHATTTOT		287		15031.22		85		916101		4313960				Relational_revenue		1		0.0409106		0.0409106		0.0409106		0.0409106

		ENGAGCD		287		15313		90		916449		4394830				Return_on_marketing		1		3.122603		3.122603		3.122603		3.122603

		ENGAGTOT		287		35036.63		90		3602275		10055513				Return_on_Total_Mktg		1		2.8623506		2.8623506		2.8623506		2.8623506

		MEMSUBINC		287		5159.34		0		90694		1480730				Market_penetration		1		0.0239279		0.0239279		0.0239279		0.0239279

		PRGREVCD		287		37192.97		0		229207		10674381				Tot_market_penetration		1		0.0547479		0.0547479		0.0547479		0.0547479

		ERNNCAPCD		287		45748.66		90		250784		13129864				Revenue_per_offering		1		2919.03		2919.03		2919.03		2919.03

		OPUN		231		124052.63		2841		486624		28656157				People_per_offering		1		338.7674401		338.7674401		338.7674401		338.7674401

		OPTOTOFFRCD		231		42.4978355		1		393		9817

		year=2011 sec_no=3 size=1														year=2011 sec_no=3 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		189		729134.22		16715.34		3157992.34		137806368				Number		1		189		189		189		189

		TOTOFFRCD		189		101.7301693		1		698		19227				Earned_revenue		1		0.3462936		0.3462936		0.3462936		0.3462936

		DIRMKTG		189		61525.31		817		435209		11628283				Program_rev_attendee		1		4.3500675		4.3500675		4.3500675		4.3500675

		MKTTOT		189		73083.77		1733		435209		13812832				Response_to_marketing_eff		1		1.7237751		1.7237751		1.7237751		1.7237751

		EXPNDPRCD		189		681509.16		254412		1617542		128805232				Response_to_marketing_exp		1		1.4511539		1.4511539		1.4511539		1.4511539

		PHATTTOT		189		42397.51		60		601500		8013129				Relational_revenue		1		0.0220587		0.0220587		0.0220587		0.0220587

		ENGAGCD		189		43034.11		275		601570		8133447				Return_on_marketing		1		2.9976611		2.9976611		2.9976611		2.9976611

		ENGAGTOT		189		61739.9		275		1825626		11668841				Return_on_Total_Mktg		1		2.5235703		2.5235703		2.5235703		2.5235703

		MEMSUBINC		189		15033.2		0		136540		2841275				Market_penetration		1		0.0590208		0.0590208		0.0590208		0.0590208

		PRGREVCD		189		184432.02		0		1059899		34857652				Tot_market_penetration		1		0.0846756		0.0846756		0.0846756		0.0846756

		ERNNCAPCD		189		236002.29		322		1099689		44604432				Revenue_per_offering		1		6768.28		6768.28		6768.28		6768.28

		OPUN		146		705616.26		182706		1809161		103019974				People_per_offering		1		423.0221123		423.0221123		423.0221123		423.0221123

		OPTOTOFFRCD		146		104.2534384		1		698		15221

		year=2011 sec_no=3 size=2														year=2011 sec_no=3 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		59		1135278.89		81567.29		3157992.34		66981454.71				Number		1		59		59		59		59

		TOTOFFRCD		59		316.8305085		12		1777		18693				Earned_revenue		1		0.4543268		0.4543268		0.4543268		0.4543268

		DIRMKTG		59		254046.56		3645		2052375		14988747				Program_rev_attendee		1		8.2884375		8.2884375		8.2884375		8.2884375

		MKTTOT		59		381151.39		5057		2814847		22487932				Response_to_marketing_eff		1		1.8139358		1.8139358		1.8139358		1.8139358

		EXPNDPRCD		59		5353545.32		1541208		48799861		315859174				Response_to_marketing_exp		1		1.2090318		1.2090318		1.2090318		1.2090318

		PHATTTOT		59		210123.97		900		3489000		12397314				Relational_revenue		1		0.0321397		0.0321397		0.0321397		0.0321397

		ENGAGCD		59		211477.56		1007		3489091		12477176				Return_on_marketing		1		6.8554337		6.8554337		6.8554337		6.8554337

		ENGAGTOT		59		314161.85		1106		3954403		18535549				Return_on_Total_Mktg		1		4.5693113		4.5693113		4.5693113		4.5693113

		MEMSUBINC		59		172061.56		0		3191872		10151632				Market_penetration		1		0.1862781		0.1862781		0.1862781		0.1862781

		PRGREVCD		59		1741599.36		0		28196269		102754362				Tot_market_penetration		1		0.2767266		0.2767266		0.2767266		0.2767266

		ERNNCAPCD		59		2432258.88		1885		41437148		143503274				Revenue_per_offering		1		15333.67		15333.67		15333.67		15333.67

		OPUN		46		5168112.43		954709		48113706		237733172				People_per_offering		1		667.4785214		667.4785214		667.4785214		667.4785214

		OPTOTOFFRCD		46		337.0434783		12		1777		15504

		year=2011 sec_no=4 size=0														year=2011 sec_no=4 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		118		1047016.24		9558.2		3157992.34		123547916				Number		1		118		118		118		118

		TOTOFFRCD		118		26.7542373		1		211		3157				Earned_revenue		1		0.4357664		0.4357664		0.4357664		0.4357664

		DIRMKTG		118		8155.37		52		51600		962334				Program_rev_attendee		1		6.3531591		6.3531591		6.3531591		6.3531591

		MKTTOT		118		8296.42		52		51600		978978				Response_to_marketing_eff		1		1.7488214		1.7488214		1.7488214		1.7488214

		EXPNDPRCD		118		78497.92		5300		186493		9262755				Response_to_marketing_exp		1		1.719089		1.719089		1.719089		1.719089

		PHATTTOT		118		4744.01		95		100102		559793				Relational_revenue		1		0.0131782		0.0131782		0.0131782		0.0131782

		ENGAGCD		118		4844.16		139		100224		571611				Return_on_marketing		1		3.6956545		3.6956545		3.6956545		3.6956545

		ENGAGTOT		118		6364.06		139		100224		750959				Return_on_Total_Mktg		1		3.6328232		3.6328232		3.6328232		3.6328232

		MEMSUBINC		118		1034.46		0		27308		122066				Market_penetration		1		0.0046266		0.0046266		0.0046266		0.0046266

		PRGREVCD		118		30139.44		500		109257		3556454				Tot_market_penetration		1		0.0060783		0.0060783		0.0060783		0.0060783

		ERNNCAPCD		118		34206.75		700		131642		4036397				Revenue_per_offering		1		2777.61		2777.61		2777.61		2777.61

		OPUN		97		74394.16		700		263826		7216234				People_per_offering		1		181.0614507		181.0614507		181.0614507		181.0614507

		OPTOTOFFRCD		97		26.7835052		1		211		2598

		year=2011 sec_no=4 size=1														year=2011 sec_no=4 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		95		1169448.86		49309.9		3060776.53		111097642				Number		1		95		95		95		95

		TOTOFFRCD		95		59.1473684		3		442		5619				Earned_revenue		1		0.4923822		0.4923822		0.4923822		0.4923822

		DIRMKTG		95		34665.55		754		168456		3293227				Program_rev_attendee		1		12.6919876		12.6919876		12.6919876		12.6919876

		MKTTOT		95		38316.77		946		205546		3640093				Response_to_marketing_eff		1		2.2822214		2.2822214		2.2822214		2.2822214

		EXPNDPRCD		95		479355.43		188605		1290250		45538766				Response_to_marketing_exp		1		2.0647476		2.0647476		2.0647476		2.0647476

		PHATTTOT		95		16789.24		400		405200		1594978				Relational_revenue		1		0.0082528		0.0082528		0.0082528		0.0082528

		ENGAGCD		95		17076.6		635		405442		1622277				Return_on_marketing		1		6.1469923		6.1469923		6.1469923		6.1469923

		ENGAGTOT		95		20805.4		1276		405442		1976513				Return_on_Total_Mktg		1		5.5612428		5.5612428		5.5612428		5.5612428

		MEMSUBINC		95		3956.01		0		61601		375821				Market_penetration		1		0.0146023		0.0146023		0.0146023		0.0146023

		PRGREVCD		95		213088.85		17427		838485		20243441				Tot_market_penetration		1		0.0177908		0.0177908		0.0177908		0.0177908

		ERNNCAPCD		95		236026.08		17427		859499		22422478				Revenue_per_offering		1		8638.12		8638.12		8638.12		8638.12

		OPUN		76		473278.25		176558		1290750		35969147				People_per_offering		1		288.7127603		288.7127603		288.7127603		288.7127603

		OPTOTOFFRCD		76		54.7894737		3		442		4164

		year=2011 sec_no=4 size=2														year=2011 sec_no=4 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		35		1467584.49		87055.77		3111325.37		51365456.99				Number		1		35		35		35		35

		TOTOFFRCD		35		144.7428571		6		976		5066				Earned_revenue		1		0.5218284		0.5218284		0.5218284		0.5218284

		DIRMKTG		35		569296.51		10254		4088282		19925378				Program_rev_attendee		1		40.550538		40.550538		40.550538		40.550538

		MKTTOT		35		750794.29		10254		5171884		26277800				Response_to_marketing_eff		1		8.3775626		8.3775626		8.3775626		8.3775626

		EXPNDPRCD		35		7558508.77		1480513		57940350		264547807				Response_to_marketing_exp		1		6.3523621		6.3523621		6.3523621		6.3523621

		PHATTTOT		35		89619.66		2257		611455		3136688				Relational_revenue		1		0.079683		0.079683		0.079683		0.079683

		ENGAGCD		35		91026.77		2835		611713		3185937				Return_on_marketing		1		6.3835369		6.3835369		6.3835369		6.3835369

		ENGAGTOT		35		108882.2		2835		811713		3810877				Return_on_Total_Mktg		1		4.8403742		4.8403742		4.8403742		4.8403742

		MEMSUBINC		35		602285.03		0		6524253		21079976				Market_penetration		1		0.0620249		0.0620249		0.0620249		0.0620249

		PRGREVCD		35		3634125.31		0		28346176		127194386				Tot_market_penetration		1		0.0741914		0.0741914		0.0741914		0.0741914

		ERNNCAPCD		35		3944244.31		404116		28846636		138048551				Revenue_per_offering		1		60228.54		60228.54		60228.54		60228.54

		OPUN		28		8231951.07		1389274		59941246		230494630				People_per_offering		1		628.8861034		628.8861034		628.8861034		628.8861034

		OPTOTOFFRCD		28		136.6785714		6		976		3827

		year=2011 sec_no=5 size=0														year=2011 sec_no=5 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		261		760334.54		3916.63		3157992.34		198447314				Number		1		261		261		261		261

		TOTOFFRCD		261		12.8927203		1		151		3365				Earned_revenue		1		0.410651		0.410651		0.410651		0.410651

		DIRMKTG		261		8396.53		193		52485		2191495				Program_rev_attendee		1		2.3521606		2.3521606		2.3521606		2.3521606

		MKTTOT		261		8467.47		193		52485		2210009				Response_to_marketing_eff		1		0.7557426		0.7557426		0.7557426		0.7557426

		EXPNDPRCD		261		68121.62		5635		153647		17779743				Response_to_marketing_exp		1		0.7494115		0.7494115		0.7494115		0.7494115

		PHATTTOT		261		11204.17		118		1181042		2924288				Relational_revenue		1		0.0883867		0.0883867		0.0883867		0.0883867

		ENGAGCD		261		11405.41		160		1181290		2976811				Return_on_marketing		1		3.138677		3.138677		3.138677		3.138677

		ENGAGTOT		261		37227.14		160		3004323		9716284				Return_on_Total_Mktg		1		3.1123833		3.1123833		3.1123833		3.1123833

		MEMSUBINC		261		6021.04		0		100067		1571492				Market_penetration		1		0.0150005		0.0150005		0.0150005		0.0150005

		PRGREVCD		261		26354		0		117995		6878395				Tot_market_penetration		1		0.0489615		0.0489615		0.0489615		0.0489615

		ERNNCAPCD		261		27974.21		194		124877		7301270				Revenue_per_offering		1		5263.79		5263.79		5263.79		5263.79

		OPUN		228		69629.76		5501		223200		15875586				People_per_offering		1		884.6392273		884.6392273		884.6392273		884.6392273

		OPTOTOFFRCD		228		13.2280702		1		151		3016

		year=2011 sec_no=5 size=1														year=2011 sec_no=5 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		122		764775.13		13338.91		3150053.35		93302566.31				Number		1		122		122		122		122

		TOTOFFRCD		122		23.8278689		1		158		2907				Earned_revenue		1		0.4277521		0.4277521		0.4277521		0.4277521

		DIRMKTG		122		27281.88		1726		120230		3328389				Program_rev_attendee		1		11.7120801		11.7120801		11.7120801		11.7120801

		MKTTOT		122		30253.36		1726		145422		3690910				Response_to_marketing_eff		1		2.9803354		2.9803354		2.9803354		2.9803354

		EXPNDPRCD		122		306198.04		154125		606812		37356161				Response_to_marketing_exp		1		2.687607		2.687607		2.687607		2.687607

		PHATTTOT		122		10150.99		175		113680		1238421				Relational_revenue		1		0.0566365		0.0566365		0.0566365		0.0566365

		ENGAGCD		122		10497.3		208		113873		1280671				Return_on_marketing		1		4.3578097		4.3578097		4.3578097		4.3578097

		ENGAGTOT		122		24324.36		278		1000878		2967572				Return_on_Total_Mktg		1		3.9297859		3.9297859		3.9297859		3.9297859

		MEMSUBINC		122		17342		0		159886		2115724				Market_penetration		1		0.013726		0.013726		0.013726		0.013726

		PRGREVCD		122		118889.23		1590		367607		14504486				Tot_market_penetration		1		0.0318059		0.0318059		0.0318059		0.0318059

		ERNNCAPCD		122		130976.86		1590		547786		15979177				Revenue_per_offering		1		13035.39		13035.39		13035.39		13035.39

		OPUN		110		304317.21		50840		631784		33474893				People_per_offering		1		440.5472996		440.5472996		440.5472996		440.5472996

		OPTOTOFFRCD		110		23.3454545		1		158		2568

		year=2011 sec_no=5 size=2														year=2011 sec_no=5 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		52		931042.57		111065.39		3116520.93		48414213.85				Number		1		52		52		52		52

		TOTOFFRCD		52		73.7307692		4		612		3834				Earned_revenue		1		0.3946522		0.3946522		0.3946522		0.3946522

		DIRMKTG		52		147354.23		6572		750583		7662420				Program_rev_attendee		1		12.701942		12.701942		12.701942		12.701942

		MKTTOT		52		207137.63		13412		1302103		10771157				Response_to_marketing_eff		1		4.1733449		4.1733449		4.1733449		4.1733449

		EXPNDPRCD		52		1749033.67		585466		7798197		90949751				Response_to_marketing_exp		1		2.9688474		2.9688474		2.9688474		2.9688474

		PHATTTOT		52		49633.48		1500		423673		2580941				Relational_revenue		1		0.0510036		0.0510036		0.0510036		0.0510036

		ENGAGCD		52		50489.9		1758		423812		2625475				Return_on_marketing		1		4.2784085		4.2784085		4.2784085		4.2784085

		ENGAGTOT		52		156971.33		1758		2006089		8162509				Return_on_Total_Mktg		1		3.0435879		3.0435879		3.0435879		3.0435879

		MEMSUBINC		52		89207.1		0		694668		4638769				Market_penetration		1		0.0542294		0.0542294		0.0542294		0.0542294

		PRGREVCD		52		630441.6		26698		3177373		32782963				Tot_market_penetration		1		0.1685974		0.1685974		0.1685974		0.1685974

		ERNNCAPCD		52		690260.02		39430		3284028		35893521				Revenue_per_offering		1		22983.65		22983.65		22983.65		22983.65

		OPUN		44		1804738.68		496175		7923872		79408502				People_per_offering		1		684.7874283		684.7874283		684.7874283		684.7874283

		OPTOTOFFRCD		44		78.5227273		4		612		3455

		year=2011 sec_no=6 size=0														year=2011 sec_no=6 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		28		806551.13		7692.52		2910820.77		22583431.53				Number		1		28		28		28		28

		TOTOFFRCD		28		11.4642857		1		35		321				Earned_revenue		1		0.3180125		0.3180125		0.3180125		0.3180125

		DIRMKTG		28		18013.21		633		58039		504370				Program_rev_attendee		1		6.1066079		6.1066079		6.1066079		6.1066079

		MKTTOT		28		19541.71		633		58039		547168				Response_to_marketing_eff		1		2.0231837		2.0231837		2.0231837		2.0231837

		EXPNDPRCD		28		198489.93		13995		460833		5557718				Response_to_marketing_exp		1		1.8649357		1.8649357		1.8649357		1.8649357

		PHATTTOT		28		9658.89		275		96100		270449				Relational_revenue		1		0.0295006		0.0295006		0.0295006		0.0295006

		ENGAGCD		28		9906		342		96606		277368				Return_on_marketing		1		3.2744335		3.2744335		3.2744335		3.2744335

		ENGAGTOT		28		13911.36		342		106680		389518				Return_on_Total_Mktg		1		3.0183161		3.0183161		3.0183161		3.0183161

		MEMSUBINC		28		5855.57		0		34924		163956				Market_penetration		1		0.0122819		0.0122819		0.0122819		0.0122819

		PRGREVCD		28		58983.07		500		165461		1651526				Tot_market_penetration		1		0.017248		0.017248		0.017248		0.017248

		ERNNCAPCD		28		63122.29		758		168481		1767424				Revenue_per_offering		1		18859.39		18859.39		18859.39		18859.39

		OPUN		25		202927		13995		456584		5073175				People_per_offering		1		864.0747664		864.0747664		864.0747664		864.0747664

		OPTOTOFFRCD		25		10.76		1		24		269

		year=2011 sec_no=6 size=1														year=2011 sec_no=6 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		21		349866.21		34055.79		985452.57		7347190.51				Number		1		21		21		21		21

		TOTOFFRCD		21		16.5714286		7		35		348				Earned_revenue		1		0.3246698		0.3246698		0.3246698		0.3246698

		DIRMKTG		21		107139.52		1140		378586		2249930				Program_rev_attendee		1		20.2487769		20.2487769		20.2487769		20.2487769

		MKTTOT		21		129711.33		1140		425772		2723938				Response_to_marketing_eff		1		7.466178		7.466178		7.466178		7.466178

		EXPNDPRCD		21		1331786.52		507683		2513543		27967517				Response_to_marketing_exp		1		6.1669458		6.1669458		6.1669458		6.1669458

		PHATTTOT		21		17373.19		2219		40148		364837				Relational_revenue		1		0.1077623		0.1077623		0.1077623		0.1077623

		ENGAGCD		21		17960.19		2774		40846		377164				Return_on_marketing		1		3.2834368		3.2834368		3.2834368		3.2834368

		ENGAGTOT		21		20690.19		2774		75105		434494				Return_on_Total_Mktg		1		2.7120672		2.7120672		2.7120672		2.7120672

		MEMSUBINC		21		143516.43		0		578967		3013845				Market_penetration		1		0.0513345		0.0513345		0.0513345		0.0513345

		PRGREVCD		21		351785.86		88900		944169		7387503				Tot_market_penetration		1		0.0591374		0.0591374		0.0591374		0.0591374

		ERNNCAPCD		21		432390.86		88900		945751		9080208				Revenue_per_offering		1		83908.35		83908.35		83908.35		83908.35

		OPUN		18		1449749.83		565324		3165892		26095497				People_per_offering		1		1083.8		1083.8		1083.8		1083.8

		OPTOTOFFRCD		18		17.2777778		7		35		311

		year=2011 sec_no=6 size=2														year=2011 sec_no=6 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		25		625081.19		45717.2		2957936.78		15627029.75				Number		1		25		25		25		25

		TOTOFFRCD		25		68.12		5		223		1703				Earned_revenue		1		0.4491669		0.4491669		0.4491669		0.4491669

		DIRMKTG		25		1162498.24		300238		6495708		29062456				Program_rev_attendee		1		91.4212136		91.4212136		91.4212136		91.4212136

		MKTTOT		25		1665781.88		318036		7963255		41644547				Response_to_marketing_eff		1		13.6855073		13.6855073		13.6855073		13.6855073

		EXPNDPRCD		25		27196312.32		4261746		314892446		679907808				Response_to_marketing_exp		1		9.5506971		9.5506971		9.5506971		9.5506971

		PHATTTOT		25		121718.68		13085		856365		3042967				Relational_revenue		1		0.1286836		0.1286836		0.1286836		0.1286836

		ENGAGCD		25		127636.44		14527		922079		3190911				Return_on_marketing		1		9.5722033		9.5722033		9.5722033		9.5722033

		ENGAGTOT		25		1002287.52		18014		16442001		25057188		0.6561790174		Return_on_Total_Mktg		1		6.680148		6.680148		6.680148		6.680148

		MEMSUBINC		25		3499718.96		0		24093792		87492974				Market_penetration		1		0.2041918		0.2041918		0.2041918		0.2041918

		PRGREVCD		25		11127669.44		844696		148684453		278191736				Tot_market_penetration		1		1.6034517		1.6034517		1.6034517		1.6034517

		ERNNCAPCD		25		12215684.48		854816		162336000		305392112				Revenue_per_offering		1		437486.02		437486.02		437486.02		437486.02

		OPUN		20		33708298.2		4055076		327382000		674165964				People_per_offering		1		1873.7		1873.7		1873.7		1873.7

		OPTOTOFFRCD		20		77.05		15		223		1541

		year=2011 sec_no=7 size=0														year=2011 sec_no=7 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		731367.73		7220.71		3157992.34		29254709.02				Number		1		40		40		40		40

		TOTOFFRCD		40		42.475025		2		282		1699				Earned_revenue		1		0.3574997		0.3574997		0.3574997		0.3574997

		DIRMKTG		40		17094.68		986		73494		683787				Program_rev_attendee		1		3.8671446		3.8671446		3.8671446		3.8671446

		MKTTOT		40		19988.73		986		73494		799549				Response_to_marketing_eff		1		1.2738264		1.2738264		1.2738264		1.2738264

		EXPNDPRCD		40		232727.33		8477		551961		9309093				Response_to_marketing_exp		1		1.0893966		1.0893966		1.0893966		1.0893966

		PHATTTOT		40		15691.88		170		100000		627675				Relational_revenue		1		0.0660592		0.0660592		0.0660592		0.0660592

		ENGAGCD		40		16061.35		296		100373		642454				Return_on_marketing		1		3.5498043		3.5498043		3.5498043		3.5498043

		ENGAGTOT		40		19225.2		296		127228		769008				Return_on_Total_Mktg		1		3.035849		3.035849		3.035849		3.035849

		MEMSUBINC		40		15373.78		0		110856		614951				Market_penetration		1		0.0219607		0.0219607		0.0219607		0.0219607

		PRGREVCD		40		60682.75		89		315114		2427310				Tot_market_penetration		1		0.0262866		0.0262866		0.0262866		0.0262866

		ERNNCAPCD		40		83199.95		5524		319014		3327998				Revenue_per_offering		1		4934.11		4934.11		4934.11		4934.11

		OPUN		34		229871.53		20766		526438		7815632				People_per_offering		1		378.1363283		378.1363283		378.1363283		378.1363283

		OPTOTOFFRCD		34		46.5882647		2		282		1584

		year=2011 sec_no=7 size=1														year=2011 sec_no=7 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		53		668288.27		13649.32		3101412.29		35419278.34				Number		1		53		53		53		53

		TOTOFFRCD		53		111.1320755		1		619		5890				Earned_revenue		1		0.4043531		0.4043531		0.4043531		0.4043531

		DIRMKTG		53		79714.6		6086		457641		4224874				Program_rev_attendee		1		7.877399		7.877399		7.877399		7.877399

		MKTTOT		53		109226.34		6086		457641		5788996				Response_to_marketing_eff		1		1.6482779		1.6482779		1.6482779		1.6482779

		EXPNDPRCD		53		1633456.06		507585		4092030		86573171				Response_to_marketing_exp		1		1.2029317		1.2029317		1.2029317		1.2029317

		PHATTTOT		53		66266.94		1018		344822		3512148				Relational_revenue		1		0.0504211		0.0504211		0.0504211		0.0504211

		ENGAGCD		53		67242.4		1084		346013		3563847				Return_on_marketing		1		6.5485009		6.5485009		6.5485009		6.5485009

		ENGAGTOT		53		107257.89		1084		2065043		5684668				Return_on_Total_Mktg		1		4.7791691		4.7791691		4.7791691		4.7791691

		MEMSUBINC		53		82360.64		0		539451		4365114				Market_penetration		1		0.1006188		0.1006188		0.1006188		0.1006188

		PRGREVCD		53		522011.15		21790		1993873		27666591				Tot_market_penetration		1		0.1604964		0.1604964		0.1604964		0.1604964

		ERNNCAPCD		53		660493		38082		2445782		35006129				Revenue_per_offering		1		16429.94		16429.94		16429.94		16429.94

		OPUN		43		1850469.93		571008		10848073		79570207				People_per_offering		1		605.0674024		605.0674024		605.0674024		605.0674024

		OPTOTOFFRCD		43		112.627907		1		619		4843

		year=2011 sec_no=7 size=2														year=2011 sec_no=7 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		44		1158873.79		58288.57		3139446.05		50990446.55				Number		1		44		44		44		44

		TOTOFFRCD		44		268.0682045		6		1300		11795				Earned_revenue		1		0.4044346		0.4044346		0.4044346		0.4044346

		DIRMKTG		44		719639.23		85008		4515000		31664126				Program_rev_attendee		1		12.6500914		12.6500914		12.6500914		12.6500914

		MKTTOT		44		1016380.23		105626		5644000		44720730				Response_to_marketing_eff		1		2.7565111		2.7565111		2.7565111		2.7565111

		EXPNDPRCD		44		14866650.32		4506289		57958000		654132614				Response_to_marketing_exp		1		1.9517239		1.9517239		1.9517239		1.9517239

		PHATTTOT		44		368719.8		68975		1522628		16223671				Relational_revenue		1		0.0546527		0.0546527		0.0546527		0.0546527

		ENGAGCD		44		372391.48		74192		1526973		16385225				Return_on_marketing		1		6.4814965		6.4814965		6.4814965		6.4814965

		ENGAGTOT		44		579983.5		74192		3877141		25519274				Return_on_Total_Mktg		1		4.5891675		4.5891675		4.5891675		4.5891675

		MEMSUBINC		44		812502.57		0		6869000		35750113				Market_penetration		1		0.3213391		0.3213391		0.3213391		0.3213391

		PRGREVCD		44		4664339.11		269169		28697000		205230921				Tot_market_penetration		1		0.5004717		0.5004717		0.5004717		0.5004717

		ERNNCAPCD		44		6012587.61		655356		33950000		264553855				Revenue_per_offering		1		47169.93		47169.93		47169.93		47169.93

		OPUN		34		12082440.65		1058886		47219266		410802982				People_per_offering		1		1389.17		1389.17		1389.17		1389.17

		OPTOTOFFRCD		34		256.1470882		6		1300		8709

		year=2011 sec_no=8 size=0														year=2011 sec_no=8 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		59		784313.6		9558.2		2898987.17		46274502.54				Number		1		59		59		59		59

		TOTOFFRCD		59		29.3389831		1		239		1731				Earned_revenue		1		0.460914		0.460914		0.460914		0.460914

		DIRMKTG		59		9118.68		209		37771		538002				Program_rev_attendee		1		7.1144043		7.1144043		7.1144043		7.1144043

		MKTTOT		59		9367.22		209		37771		552666				Response_to_marketing_eff		1		1.7568042		1.7568042		1.7568042		1.7568042

		EXPNDPRCD		59		88904.24		4086		233537		5245350				Response_to_marketing_exp		1		1.7101905		1.7101905		1.7101905		1.7101905

		PHATTTOT		59		5331.97		12		30100		314586				Relational_revenue		1		0.041287		0.041287		0.041287		0.041287

		ENGAGCD		59		5572.93		44		30204		328803				Return_on_marketing		1		4.1600068		4.1600068		4.1600068		4.1600068

		ENGAGTOT		59		9427.97		44		110097		556250				Return_on_Total_Mktg		1		4.0496285		4.0496285		4.0496285		4.0496285

		MEMSUBINC		59		3670.59		0		75499		216565				Market_penetration		1		0.0071055		0.0071055		0.0071055		0.0071055

		PRGREVCD		59		37933.76		1176		174399		2238092				Tot_market_penetration		1		0.0120207		0.0120207		0.0120207		0.0120207

		ERNNCAPCD		59		40977.2		1176		201394		2417655				Revenue_per_offering		1		2945.3		2945.3		2945.3		2945.3

		OPUN		52		84054.4		1991		255700		4370829				People_per_offering		1		189.94974		189.94974		189.94974		189.94974

		OPTOTOFFRCD		52		28.5384615		1		239		1484

		year=2011 sec_no=8 size=1														year=2011 sec_no=8 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		42		691936.08		22021.22		3150053.35		29061315.18				Number		1		42		42		42		42

		TOTOFFRCD		42		88.6666667		4		374		3724				Earned_revenue		1		0.4626637		0.4626637		0.4626637		0.4626637

		DIRMKTG		42		63055.33		2308		452847		2648324				Program_rev_attendee		1		4.2126817		4.2126817		4.2126817		4.2126817

		MKTTOT		42		76137.31		4808		452847		3197767				Response_to_marketing_eff		1		1.2726904		1.2726904		1.2726904		1.2726904

		EXPNDPRCD		42		643493.17		242181		1602154		27026713				Response_to_marketing_exp		1		1.0540157		1.0540157		1.0540157		1.0540157

		PHATTTOT		42		59823.9		2100		1752000		2512604				Relational_revenue		1		0.0265232		0.0265232		0.0265232		0.0265232

		ENGAGCD		42		60550.26		2384		1753347		2543111				Return_on_marketing		1		3.9967923		3.9967923		3.9967923		3.9967923

		ENGAGTOT		42		68785.31		2384		1753347		2888983				Return_on_Total_Mktg		1		3.3100601		3.3100601		3.3100601		3.3100601

		MEMSUBINC		42		17067.5		0		128128		716835				Market_penetration		1		0.0875085		0.0875085		0.0875085		0.0875085

		PRGREVCD		42		252019.07		1050		1100025		10584801				Tot_market_penetration		1		0.0994099		0.0994099		0.0994099		0.0994099

		ERNNCAPCD		42		297720.93		1050		1233613		12504279				Revenue_per_offering		1		6556.63		6556.63		6556.63		6556.63

		OPUN		37		595944.14		237550		1600576		22049933				People_per_offering		1		682.8976907		682.8976907		682.8976907		682.8976907

		OPTOTOFFRCD		37		90.8918919		4		374		3363

		year=2011 sec_no=8 size=2														year=2011 sec_no=8 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		12		1598072.36		45318.84		3087365.02		19176868.34				Number		1		12		12		12		12

		TOTOFFRCD		12		91.25		18		187		1095				Earned_revenue		1		0.6041381		0.6041381		0.6041381		0.6041381

		DIRMKTG		12		857333.33		24585		3652219		10288000				Program_rev_attendee		1		30.3690948		30.3690948		30.3690948		30.3690948

		MKTTOT		12		1091364.75		24585		4503246		13096377				Response_to_marketing_eff		1		7.3651907		7.3651907		7.3651907		7.3651907

		EXPNDPRCD		12		8072156.92		1791125		27183385		96865883				Response_to_marketing_exp		1		5.7858049		5.7858049		5.7858049		5.7858049

		PHATTTOT		12		148178.75		3648		420000		1778145				Relational_revenue		1		0.0720221		0.0720221		0.0720221		0.0720221

		ENGAGCD		12		150802.83		3891		420764		1809634				Return_on_marketing		1		5.2488972		5.2488972		5.2488972		5.2488972

		ENGAGTOT		12		859136.17		3891		8891050		10309634				Return_on_Total_Mktg		1		4.1233277		4.1233277		4.1233277		4.1233277

		MEMSUBINC		12		581373.58		0		4858935		6976483				Market_penetration		1		0.0943655		0.0943655		0.0943655		0.0943655

		PRGREVCD		12		4500054.5		638		16215310		54000654				Tot_market_penetration		1		0.5376078		0.5376078		0.5376078		0.5376078

		ERNNCAPCD		12		4876697.92		207527		16472029		58520375				Revenue_per_offering		1		83161.66		83161.66		83161.66		83161.66

		OPUN		10		7742350.6		1807802		27385776		77423506				People_per_offering		1		1652.63		1652.63		1652.63		1652.63

		OPTOTOFFRCD		10		93.1		18		187		931

		year=2011 sec_no=9 size=0														year=2011 sec_no=9 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		41		465722.16		6318.08		3139446.05		19094608.64				Number		1		41		41		41		41

		TOTOFFRCD		41		53.7073171		4		201		2202				Earned_revenue		1		0.5479843		0.5479843		0.5479843		0.5479843

		DIRMKTG		41		32607.83		1530		116118		1336921				Program_rev_attendee		1		14.8320111		14.8320111		14.8320111		14.8320111

		MKTTOT		41		36213.05		1530		116118		1484735				Response_to_marketing_eff		1		3.3663415		3.3663415		3.3663415		3.3663415

		EXPNDPRCD		41		352606.66		25656		796193		14456873				Response_to_marketing_exp		1		3.0312026		3.0312026		3.0312026		3.0312026

		PHATTTOT		41		10757.39		820		61169		441053				Relational_revenue		1		0.0390313		0.0390313		0.0390313		0.0390313

		ENGAGCD		41		11063.17		857		61352		453590				Return_on_marketing		1		4.8931111		4.8931111		4.8931111		4.8931111

		ENGAGTOT		41		11192.32		857		61352		458885				Return_on_Total_Mktg		1		4.4059735		4.4059735		4.4059735		4.4059735

		MEMSUBINC		41		13762.71		0		93726		564271				Market_penetration		1		0.0237549		0.0237549		0.0237549		0.0237549

		PRGREVCD		41		159553.73		5820		692433		6541703				Tot_market_penetration		1		0.0240322		0.0240322		0.0240322		0.0240322

		ERNNCAPCD		41		193222.93		17135		720418		7922140				Revenue_per_offering		1		8507		8507		8507		8507

		OPUN		32		403284.94		32770		906242		12905118				People_per_offering		1		205.9900091		205.9900091		205.9900091		205.9900091

		OPTOTOFFRCD		32		47.40625		4		201		1517

		year=2011 sec_no=9 size=1														year=2011 sec_no=9 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		54		713652.73		23637.01		2984117.93		38537247.27				Number		1		54		54		54		54

		TOTOFFRCD		54		141.4018519		1		1559		7635.7				Earned_revenue		1		0.5680842		0.5680842		0.5680842		0.5680842

		DIRMKTG		54		246499.93		3155		933970		13310996				Program_rev_attendee		1		16.5580547		16.5580547		16.5580547		16.5580547

		MKTTOT		54		328471.28		3848		1473016		17737449				Response_to_marketing_eff		1		4.924909		4.924909		4.924909		4.924909

		EXPNDPRCD		54		2672548.61		872325		7361255		144317625				Response_to_marketing_exp		1		3.6958778		3.6958778		3.6958778		3.6958778

		PHATTTOT		54		66695.91		2000		271454		3601579				Relational_revenue		1		0.0515705		0.0515705		0.0515705		0.0515705

		ENGAGCD		54		67577.76		2486		271688		3649199				Return_on_marketing		1		4.4801412		4.4801412		4.4801412		4.4801412

		ENGAGTOT		54		98591.26		2636		1095886		5323928				Return_on_Total_Mktg		1		3.3621036		3.3621036		3.3621036		3.3621036

		MEMSUBINC		54		137824.63		0		1196950		7442530				Market_penetration		1		0.0946928		0.0946928		0.0946928		0.0946928

		PRGREVCD		54		1104354.48		0		6466982		59635142				Tot_market_penetration		1		0.1381502		0.1381502		0.1381502		0.1381502

		ERNNCAPCD		54		1518232.59		131478		7236478		81984560				Revenue_per_offering		1		19644.44		19644.44		19644.44		19644.44

		OPUN		42		2641101.74		260650		9505419		110926273				People_per_offering		1		477.9128305		477.9128305		477.9128305		477.9128305

		OPTOTOFFRCD		42		134.4452381		1		1559		5646.7

		year=2011 sec_no=9 size=2														year=2011 sec_no=9 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		17		1033822.27		124843.74		2959400.43		17574978.61				Number		1		17		17		17		17

		TOTOFFRCD		17		290.2352941		35		963		4934				Earned_revenue		1		0.593793		0.593793		0.593793		0.593793

		DIRMKTG		17		2483275.71		196015		9088762		42215687				Program_rev_attendee		1		40.5008279		40.5008279		40.5008279		40.5008279

		MKTTOT		17		3498244.35		339524		16077397		59470154				Response_to_marketing_eff		1		8.48679		8.48679		8.48679		8.48679

		EXPNDPRCD		17		43953352.59		8214090		192333566		747206994				Response_to_marketing_exp		1		6.0244618		6.0244618		6.0244618		6.0244618

		PHATTTOT		17		412198.76		78470		1315145		7007379				Relational_revenue		1		0.0295964		0.0295964		0.0295964		0.0295964

		ENGAGCD		17		419285.82		80112		1348474		7127859				Return_on_marketing		1		6.7227297		6.7227297		6.7227297		6.7227297

		ENGAGTOT		17		1661391.82		80112		22448044		28243661				Return_on_Total_Mktg		1		4.7722199		4.7722199		4.7722199		4.7722199

		MEMSUBINC		17		1300863.18		0		6814971		22114674				Market_penetration		1		0.4055686		0.4055686		0.4055686		0.4055686

		PRGREVCD		17		16694391.24		1226151		88486392		283804651				Tot_market_penetration		1		1.6070381		1.6070381		1.6070381		1.6070381

		ERNNCAPCD		17		26099193.29		2186546		135099731		443686286				Revenue_per_offering		1		129889.04		129889.04		129889.04		129889.04

		OPUN		13		30913591.69		8376944		113527090		401876692				People_per_offering		1		1444.64		1444.64		1444.64		1444.64

		OPTOTOFFRCD		13		238		35		963		3094

		year=2011 sec_no=10 size=0														year=2011 sec_no=10 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		88		485394.5		9558.2		2957936.78		42714716.32				Number		1		88		88		88		88

		TOTOFFRCD		88		13.1931818		1		59		1161				Earned_revenue		1		0.3592595		0.3592595		0.3592595		0.3592595

		DIRMKTG		88		18163.67		34		69775		1598403				Program_rev_attendee		1		9.1549259		9.1549259		9.1549259		9.1549259

		MKTTOT		88		18304.47		34		69775		1610793				Response_to_marketing_eff		1		3.0840674		3.0840674		3.0840674		3.0840674

		EXPNDPRCD		88		169385.91		5958		411350		14905960				Response_to_marketing_exp		1		3.0603452		3.0603452		3.0603452		3.0603452

		PHATTTOT		88		5935.17		312		49750		522295				Relational_revenue		1		0.0841144		0.0841144		0.0841144		0.0841144

		ENGAGCD		88		6260.02		430		49922		550882				Return_on_marketing		1		2.9914684		2.9914684		2.9914684		2.9914684

		ENGAGTOT		88		30569.68		430		2010044		2690132				Return_on_Total_Mktg		1		2.9684584		2.9684584		2.9684584		2.9684584

		MEMSUBINC		88		14247.8		-808		175348		1253806				Market_penetration		1		0.0128968		0.0128968		0.0128968		0.0128968

		PRGREVCD		88		54336.05		0		196481		4781572				Tot_market_penetration		1		0.062979		0.062979		0.062979		0.062979

		ERNNCAPCD		88		60853.5		62		255708		5355108				Revenue_per_offering		1		12944.43		12944.43		12944.43		12944.43

		OPUN		71		172653.21		7698		492071		12258378				People_per_offering		1		474.4892334		474.4892334		474.4892334		474.4892334

		OPTOTOFFRCD		71		13.3380282		1		59		947

		year=2011 sec_no=10 size=1														year=2011 sec_no=10 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		61		676528.35		24455.48		3111325.37		41268229.17				Number		1		61		61		61		61

		TOTOFFRCD		61		32.8852459		4		156		2006				Earned_revenue		1		0.4213777		0.4213777		0.4213777		0.4213777

		DIRMKTG		61		134980.51		9513		599866		8233811				Program_rev_attendee		1		23.1031015		23.1031015		23.1031015		23.1031015

		MKTTOT		61		178257.49		9513		810160		10873707				Response_to_marketing_eff		1		7.0943719		7.0943719		7.0943719		7.0943719

		EXPNDPRCD		61		1493979.43		448873		3688972		91132745				Response_to_marketing_exp		1		5.372015		5.372015		5.372015		5.372015

		PHATTTOT		61		25126.61		2700		90458		1532723				Relational_revenue		1		0.1317459		0.1317459		0.1317459		0.1317459

		ENGAGCD		61		25913		2994		93616		1580693				Return_on_marketing		1		4.3006398		4.3006398		4.3006398		4.3006398

		ENGAGTOT		61		273894.48		2994		13521613		16707563				Return_on_Total_Mktg		1		3.2565394		3.2565394		3.2565394		3.2565394

		MEMSUBINC		61		196825.59		0		1094787		12006361				Market_penetration		1		0.0383029		0.0383029		0.0383029		0.0383029

		PRGREVCD		61		580502.54		2998		2157870		35410655				Tot_market_penetration		1		0.4048529		0.4048529		0.4048529		0.4048529

		ERNNCAPCD		61		629529.64		3669		2157870		38401308				Revenue_per_offering		1		46024.03		46024.03		46024.03		46024.03

		OPUN		54		1599761.22		442237		4043136		86387106				People_per_offering		1		787.9825523		787.9825523		787.9825523		787.9825523

		OPTOTOFFRCD		54		34.7592593		4		156		1877

		year=2011 sec_no=10 size=2														year=2011 sec_no=10 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		16		808253.58		268746.33		2936638.21		12932057.25				Number		1		16		16		16		16

		TOTOFFRCD		16		156.125		22		285		2498				Earned_revenue		1		0.5220881		0.5220881		0.5220881		0.5220881

		DIRMKTG		16		2541745.63		98033		16658067		40667930				Program_rev_attendee		1		39.5434736		39.5434736		39.5434736		39.5434736

		MKTTOT		16		3504765		225513		22661475		56076240				Response_to_marketing_eff		1		9.3748144		9.3748144		9.3748144		9.3748144

		EXPNDPRCD		16		35506260.94		4624906		108489590		568100175				Response_to_marketing_exp		1		6.7988563		6.7988563		6.7988563		6.7988563

		PHATTTOT		16		373849		22700		1236529		5981584				Relational_revenue		1		0.1386075		0.1386075		0.1386075		0.1386075

		ENGAGCD		16		381010.25		23177		1251261		6096164				Return_on_marketing		1		5.8161949		5.8161949		5.8161949		5.8161949

		ENGAGTOT		16		2213571.5		23177		20536353		35417144				Return_on_Total_Mktg		1		4.218054		4.218054		4.218054		4.218054

		MEMSUBINC		16		4921435.25		0		31905727		78742964				Market_penetration		1		0.4713994		0.4713994		0.4713994		0.4713994

		PRGREVCD		16		14783288.06		900191		66510691		236532609				Tot_market_penetration		1		2.7387092		2.7387092		2.7387092		2.7387092

		ERNNCAPCD		16		18537397		901766		76971820		296598352				Revenue_per_offering		1		197511.01		197511.01		197511.01		197511.01

		OPUN		11		35013316		4670194		110136000		385146476				People_per_offering		1		2440.42		2440.42		2440.42		2440.42

		OPTOTOFFRCD		11		177.2727273		26		285		1950

		year=2011 sec_no=11 size=0														year=2011 sec_no=11 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		230		1081999		10418.1		3084265.79		248859769				Number		1		230		230		230		230

		TOTOFFRCD		230		16.2913478		1		202		3747.01				Earned_revenue		1		0.5135914		0.5135914		0.5135914		0.5135914

		DIRMKTG		230		10826.78		107		99343		2490159				Program_rev_attendee		1		7.9661712		7.9661712		7.9661712		7.9661712

		MKTTOT		230		11104.3		107		99343		2553988				Response_to_marketing_eff		1		1.8982817		1.8982817		1.8982817		1.8982817

		EXPNDPRCD		230		99563.51		12218		228421		22899608				Response_to_marketing_exp		1		1.85084		1.85084		1.85084		1.85084

		PHATTTOT		230		5849.66		122		350000		1345421				Relational_revenue		1		0.0567443		0.0567443		0.0567443		0.0567443

		ENGAGCD		230		6094.43		147		350088		1401718				Return_on_marketing		1		4.3040842		4.3040842		4.3040842		4.3040842

		ENGAGTOT		230		28336.54		147		3030088		6517404				Return_on_Total_Mktg		1		4.196517		4.196517		4.196517		4.196517

		MEMSUBINC		230		5649.66		0		103675		1299422				Market_penetration		1		0.0056326		0.0056326		0.0056326		0.0056326

		PRGREVCD		230		46599.37		0		245030		10717854				Tot_market_penetration		1		0.0261891		0.0261891		0.0261891		0.0261891

		ERNNCAPCD		230		51134.96		950		283102		11761041				Revenue_per_offering		1		7043.67		7043.67		7043.67		7043.67

		OPUN		203		110096.65		10954		1775065		22349620				People_per_offering		1		374.0897409		374.0897409		374.0897409		374.0897409

		OPTOTOFFRCD		203		15.6305911		1		202		3173.01

		year=2011 sec_no=11 size=1														year=2011 sec_no=11 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		235		1049621.31		6214.56		3126022.02		246661008				Number		1		235		235		235		235

		TOTOFFRCD		235		36.5914894		1		456		8599				Earned_revenue		1		0.4551617		0.4551617		0.4551617		0.4551617

		DIRMKTG		235		63374.31		3602		257252		14892964				Program_rev_attendee		1		13.1142298		13.1142298		13.1142298		13.1142298

		MKTTOT		235		82438.24		3602		325332		19372987				Response_to_marketing_eff		1		3.7336139		3.7336139		3.7336139		3.7336139

		EXPNDPRCD		235		704934.75		191972		1678914		165659666				Response_to_marketing_exp		1		2.8702119		2.8702119		2.8702119		2.8702119

		PHATTTOT		235		22080.01		72		175202		5188803				Relational_revenue		1		0.0720283		0.0720283		0.0720283		0.0720283

		ENGAGCD		235		22991.45		170		175318		5402990				Return_on_marketing		1		4.5690807		4.5690807		4.5690807		4.5690807

		ENGAGTOT		235		24241.79		170		175318		5696821				Return_on_Total_Mktg		1		3.5124762		3.5124762		3.5124762		3.5124762

		MEMSUBINC		235		50775.26		0		480796		11932187				Market_penetration		1		0.0219045		0.0219045		0.0219045		0.0219045

		PRGREVCD		235		289562.36		0		1189559		68047155				Tot_market_penetration		1		0.0230958		0.0230958		0.0230958		0.0230958

		ERNNCAPCD		235		320859.29		560		1240979		75401932				Revenue_per_offering		1		19524.62		19524.62		19524.62		19524.62

		OPUN		201		728919.23		179105		4185242		146512765				People_per_offering		1		628.3277125		628.3277125		628.3277125		628.3277125

		OPTOTOFFRCD		201		37.3333333		1		456		7504

		year=2011 sec_no=11 size=2														year=2011 sec_no=11 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		116		949297.91		37964.2		3060776.53		110118558				Number		1		116		116		116		116

		TOTOFFRCD		116		68.9310345		3		719		7996				Earned_revenue		1		0.5864702		0.5864702		0.5864702		0.5864702

		DIRMKTG		116		776589.09		25500		10581030		90084335				Program_rev_attendee		1		31.3803007		31.3803007		31.3803007		31.3803007

		MKTTOT		116		1078473.54		25500		11590427		125102931				Response_to_marketing_eff		1		8.6968999		8.6968999		8.6968999		8.6968999

		EXPNDPRCD		116		7742977.09		1551113		57972792		898185342				Response_to_marketing_exp		1		6.2624787		6.2624787		6.2624787		6.2624787

		PHATTTOT		116		124006.66		1951		2296022		14384773				Relational_revenue		1		0.1669097		0.1669097		0.1669097		0.1669097

		ENGAGCD		116		130587.38		2704		2296667		15148136				Return_on_marketing		1		5.0108435		5.0108435		5.0108435		5.0108435

		ENGAGTOT		116		236393.27		15324		9005894		27421619				Return_on_Total_Mktg		1		3.6082168		3.6082168		3.6082168		3.6082168

		MEMSUBINC		116		1292378.09		0		11518521		149915859				Market_penetration		1		0.1375621		0.1375621		0.1375621		0.1375621

		PRGREVCD		116		3891366.4		183327		42188872		451398502				Tot_market_penetration		1		0.2490191		0.2490191		0.2490191		0.2490191

		ERNNCAPCD		116		4541025.19		185419		46544304		526758922				Revenue_per_offering		1		111787.93		111787.93		111787.93		111787.93

		OPUN		104		8010035.06		1424623		58324954		833043646				People_per_offering		1		1894.46		1894.46		1894.46		1894.46

		OPTOTOFFRCD		104		71.6538462		3		719		7452

		year=2012 sec_no=0 size=0														year=2012 sec_no=0 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		155		704527.46		9725.26		3176986.71		109201757				Number		1		155		155		155		155

		TOTOFFRCD		155		47.2451871		1		467		7323				Earned_revenue		1		0.4184682		0.4184682		0.4184682		0.4184682

		DIRMKTG		155		11961.77		80		101000		1854075				Program_rev_attendee		1		6.2556248		6.2556248		6.2556248		6.2556248

		MKTTOT		155		12477.97		80		101000		1934086				Response_to_marketing_eff		1		2.0758121		2.0758121		2.0758121		2.0758121

		EXPNDPRCD		155		109123.56		3613		247411		16914152				Response_to_marketing_exp		1		1.989938		1.989938		1.989938		1.989938

		PHATTTOT		155		6011.13		85		176918		931725				Relational_revenue		1		0.0580006		0.0580006		0.0580006		0.0580006

		ENGAGCD		155		6335.33		149		176958		981976				Return_on_marketing		1		3.143628		3.143628		3.143628		3.143628

		ENGAGTOT		155		27293.13		149		2012490		4230435				Return_on_Total_Mktg		1		3.0135795		3.0135795		3.0135795		3.0135795

		MEMSUBINC		155		6329.23		0		94765		981031				Market_penetration		1		0.0089923		0.0089923		0.0089923		0.0089923

		PRGREVCD		155		37603.37		0		168235		5828522				Tot_market_penetration		1		0.0387396		0.0387396		0.0387396		0.0387396

		ERNNCAPCD		155		45664.74		832		190025		7078035				Revenue_per_offering		1		2379.35		2379.35		2379.35		2379.35

		OPUN		135		112005.56		2441		374440		15120751				People_per_offering		1		134.0946967		134.0946967		134.0946967		134.0946967

		OPTOTOFFRCD		135		47.0741037		1		467		6355

		year=2012 sec_no=0 size=1														year=2012 sec_no=0 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		166		992280.14		8495.33		3176986.71		164718504				Number		1		166		166		166		166

		TOTOFFRCD		166		93.500006		1		532		15521				Earned_revenue		1		0.421348		0.421348		0.421348		0.421348

		DIRMKTG		166		49634.46		1588		560995		8239321				Program_rev_attendee		1		8.9994293		8.9994293		8.9994293		8.9994293

		MKTTOT		166		60359.9		1588		609295		10019743				Response_to_marketing_eff		1		2.2826829		2.2826829		2.2826829		2.2826829

		EXPNDPRCD		166		699684.54		245124		1538406		116147633				Response_to_marketing_exp		1		1.8770698		1.8770698		1.8770698		1.8770698

		PHATTTOT		166		26442.52		184		500000		4389459				Relational_revenue		1		0.0427982		0.0427982		0.0427982		0.0427982

		ENGAGCD		166		28291.63		363		721040		4696410				Return_on_marketing		1		4.7944031		4.7944031		4.7944031		4.7944031

		ENGAGTOT		166		131243.46		387		15001872		21786415				Return_on_Total_Mktg		1		3.942479		3.942479		3.942479		3.942479

		MEMSUBINC		166		29945.2		0		289796		4970904				Market_penetration		1		0.0285117		0.0285117		0.0285117		0.0285117

		PRGREVCD		166		237967.63		0		1134982		39502626				Tot_market_penetration		1		0.1322645		0.1322645		0.1322645		0.1322645

		ERNNCAPCD		166		294810.66		1399		1182013		48938570				Revenue_per_offering		1		7960.69		7960.69		7960.69		7960.69

		OPUN		142		708669.19		253000		1932690		100631025				People_per_offering		1		302.5842212		302.5842212		302.5842212		302.5842212

		OPTOTOFFRCD		142		89.0211268		1		418		12641

		year=2012 sec_no=0 size=2														year=2012 sec_no=0 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		63		1387420.65		17191.53		3136296.42		87407501.13				Number		1		63		63		63		63

		TOTOFFRCD		63		141.6349524		2		799		8923				Earned_revenue		1		0.453141		0.453141		0.453141		0.453141

		DIRMKTG		63		324354.67		6697		1126779		20434344				Program_rev_attendee		1		13.4033923		13.4033923		13.4033923		13.4033923

		MKTTOT		63		428007.84		6697		1861494		26964494				Response_to_marketing_eff		1		3.658009		3.658009		3.658009		3.658009

		EXPNDPRCD		63		5341910.02		1563268		30618506		336540331				Response_to_marketing_exp		1		2.7721275		2.7721275		2.7721275		2.7721275

		PHATTTOT		63		117005.68		275		1252909		7371358				Relational_revenue		1		0.0858409		0.0858409		0.0858409		0.0858409

		ENGAGCD		63		121752.9		328		1411924		7670433				Return_on_marketing		1		4.8350563		4.8350563		4.8350563		4.8350563

		ENGAGTOT		63		367310.1		1035		12484678		23140536				Return_on_Total_Mktg		1		3.6641223		3.6641223		3.6641223		3.6641223

		MEMSUBINC		63		458554.29		0		7846020		28888920				Market_penetration		1		0.0877549		0.0877549		0.0877549		0.0877549

		PRGREVCD		63		1568273.06		0		11520904		98801203				Tot_market_penetration		1		0.2647431		0.2647431		0.2647431		0.2647431

		ERNNCAPCD		63		2420638.63		152505		13804046		152500234				Revenue_per_offering		1		40371.79		40371.79		40371.79		40371.79

		OPUN		51		5576850.12		1124845		30293900		284419356				People_per_offering		1		859.6247093		859.6247093		859.6247093		859.6247093

		OPTOTOFFRCD		51		138.1372941		2		799		7045

		year=2012 sec_no=1 size=0														year=2012 sec_no=1 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		57		798093.27		15700.05		2964610.9		45491316.33				Number		1		57		57		57		57

		TOTOFFRCD		57		39.6140702		2		268		2258				Earned_revenue		1		0.5235574		0.5235574		0.5235574		0.5235574

		DIRMKTG		57		7127.25		215		33974		406253				Program_rev_attendee		1		12.5396662		12.5396662		12.5396662		12.5396662

		MKTTOT		57		8016.32		215		34182		456930				Response_to_marketing_eff		1		1.8202932		1.8202932		1.8202932		1.8202932

		EXPNDPRCD		57		113762.79		2202		235826		6484479				Response_to_marketing_exp		1		1.6184089		1.6184089		1.6184089		1.6184089

		PHATTTOT		57		4403.86		120		84382		251020				Relational_revenue		1		0.0394735		0.0394735		0.0394735		0.0394735

		ENGAGCD		57		4596.16		195		84431		261981				Return_on_marketing		1		7.7481446		7.7481446		7.7481446		7.7481446

		ENGAGTOT		57		5419.84		195		84431		308931				Return_on_Total_Mktg		1		6.8888167		6.8888167		6.8888167		6.8888167

		MEMSUBINC		57		4490.61		0		51014		255965				Market_penetration		1		0.0057589		0.0057589		0.0057589		0.0057589

		PRGREVCD		57		55222.93		0		193820		3147707				Tot_market_penetration		1		0.006791		0.006791		0.006791		0.006791

		ERNNCAPCD		57		59561.35		217		193820		3394997				Revenue_per_offering		1		2873.25		2873.25		2873.25		2873.25

		OPUN		50		117343.62		2041		260847		5867181				People_per_offering		1		116.0233693		116.0233693		116.0233693		116.0233693

		OPTOTOFFRCD		50		40.84004		2		268		2042

		year=2012 sec_no=1 size=1														year=2012 sec_no=1 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		102		830212.01		50886.62		3112517.07		84681624.8				Number		1		102		102		102		102

		TOTOFFRCD		102		106.7745098		1		1070		10891				Earned_revenue		1		0.5219902		0.5219902		0.5219902		0.5219902

		DIRMKTG		102		25977.36		531		144770		2649691				Program_rev_attendee		1		13.69061		13.69061		13.69061		13.69061

		MKTTOT		102		32328.88		531		196364		3297546				Response_to_marketing_eff		1		1.6061623		1.6061623		1.6061623		1.6061623

		EXPNDPRCD		102		571663.32		250513		1210467		58309659				Response_to_marketing_exp		1		1.2906064		1.2906064		1.2906064		1.2906064

		PHATTTOT		102		20128.03		101		300000		2053059				Relational_revenue		1		0.008672		0.008672		0.008672		0.008672

		ENGAGCD		102		20609		341		300191		2102118				Return_on_marketing		1		10.6078898		10.6078898		10.6078898		10.6078898

		ENGAGTOT		102		197279.17		352		17202828		20122475				Return_on_Total_Mktg		1		8.5238022		8.5238022		8.5238022		8.5238022

		MEMSUBINC		102		4957.45		0		62432		505660				Market_penetration		1		0.0248238		0.0248238		0.0248238		0.0248238

		PRGREVCD		102		275565		0		915341		28107630				Tot_market_penetration		1		0.237625		0.237625		0.237625		0.237625

		ERNNCAPCD		102		298402.68		61		932155		30437073				Revenue_per_offering		1		5661.55		5661.55		5661.55		5661.55

		OPUN		86		590117.65		38776		1177588		50750118				People_per_offering		1		193.0142319		193.0142319		193.0142319		193.0142319

		OPTOTOFFRCD		86		104.2325581		1		1070		8964

		year=2012 sec_no=1 size=2														year=2012 sec_no=1 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		63		1183992.44		22461.17		3126480.34		74591523.9				Number		1		63		63		63		63

		TOTOFFRCD		63		194.2063492		9		1076		12235				Earned_revenue		1		0.6590585		0.6590585		0.6590585		0.6590585

		DIRMKTG		63		128394.32		3787		935287		8088842				Program_rev_attendee		1		62.2507113		62.2507113		62.2507113		62.2507113

		MKTTOT		63		204864.7		3787		1550161		12906476				Response_to_marketing_eff		1		5.0182768		5.0182768		5.0182768		5.0182768

		EXPNDPRCD		63		4298475.14		1249487		33416052		270803934				Response_to_marketing_exp		1		3.1450915		3.1450915		3.1450915		3.1450915

		PHATTTOT		63		40823.71		350		285268		2571894				Relational_revenue		1		0.0130745		0.0130745		0.0130745		0.0130745

		ENGAGCD		63		41734.7		700		286729		2629286				Return_on_marketing		1		19.792973		19.792973		19.792973		19.792973

		ENGAGTOT		63		114755.05		750		4163474		7229568				Return_on_Total_Mktg		1		12.4047983		12.4047983		12.4047983		12.4047983

		MEMSUBINC		63		56200.59		0		842205		3540637				Market_penetration		1		0.0352491		0.0352491		0.0352491		0.0352491

		PRGREVCD		63		2541305.25		4517		27372077		160102231				Tot_market_penetration		1		0.0969221		0.0969221		0.0969221		0.0969221

		ERNNCAPCD		63		2832946.38		4517		33509078		178475622				Revenue_per_offering		1		24927.76		24927.76		24927.76		24927.76

		OPUN		56		4786574.21		1012464		31026259		268048156				People_per_offering		1		214.8987331		214.8987331		214.8987331		214.8987331

		OPTOTOFFRCD		56		192.0178571		9		1076		10753

		year=2012 sec_no=2 size=0														year=2012 sec_no=2 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		27		532817.07		17771.86		2923547.67		14386060.77				Number		1		27		27		27		27

		TOTOFFRCD		27		48.8148148		8		165		1318				Earned_revenue		1		0.2529358		0.2529358		0.2529358		0.2529358

		DIRMKTG		27		21136.63		599		69680		570689				Program_rev_attendee		1		2.7467494		2.7467494		2.7467494		2.7467494

		MKTTOT		27		29327.81		599		94680		791851				Response_to_marketing_eff		1		1.2639403		1.2639403		1.2639403		1.2639403

		EXPNDPRCD		27		378374.81		43510		744891		10216120				Response_to_marketing_exp		1		0.9109249		0.9109249		0.9109249		0.9109249

		PHATTTOT		27		23203.48		2493		115126		626494				Relational_revenue		1		0.0481319		0.0481319		0.0481319		0.0481319

		ENGAGCD		27		24087.78		2707		115179		650370				Return_on_marketing		1		3.0153411		3.0153411		3.0153411		3.0153411

		ENGAGTOT		27		28844.96		4065		115179		778814				Return_on_Total_Mktg		1		2.1731639		2.1731639		2.1731639		2.1731639

		MEMSUBINC		27		18211.89		0		70402		491721				Market_penetration		1		0.0452083		0.0452083		0.0452083		0.0452083

		PRGREVCD		27		63734.15		0		291256		1720822				Tot_market_penetration		1		0.0541367		0.0541367		0.0541367		0.0541367

		ERNNCAPCD		27		95704.52		290		468958		2584022				Revenue_per_offering		1		8567.53		8567.53		8567.53		8567.53

		OPUN		22		382812.68		52086		868411		8421879				People_per_offering		1		493.4522003		493.4522003		493.4522003		493.4522003

		OPTOTOFFRCD		22		44.6818182		8		165		983

		year=2012 sec_no=2 size=1														year=2012 sec_no=2 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		50		645439.88		18123.03		3184185.02		32271993.89				Number		1		50		50		50		50

		TOTOFFRCD		50		160.94		21		829		8047				Earned_revenue		1		0.3501022		0.3501022		0.3501022		0.3501022

		DIRMKTG		50		104234.74		10525		357786		5211737				Program_rev_attendee		1		8.3470328		8.3470328		8.3470328		8.3470328

		MKTTOT		50		156639.92		10525		482147		7831996				Response_to_marketing_eff		1		2.1260234		2.1260234		2.1260234		2.1260234

		EXPNDPRCD		50		2893539.8		654617		5819435		144676990				Response_to_marketing_exp		1		1.4147447		1.4147447		1.4147447		1.4147447

		PHATTTOT		50		73677.42		10289		265567		3683871				Relational_revenue		1		0.0508814		0.0508814		0.0508814		0.0508814

		ENGAGCD		50		75043.56		10417		269268		3752178				Return_on_marketing		1		5.9000276		5.9000276		5.9000276		5.9000276

		ENGAGTOT		50		91696.36		10417		319426		4584818				Return_on_Total_Mktg		1		3.9261246		3.9261246		3.9261246		3.9261246

		MEMSUBINC		50		147227.36		0		906428		7361368				Market_penetration		1		0.1162673		0.1162673		0.1162673		0.1162673

		PRGREVCD		50		614987.84		6426		3447181		30749392				Tot_market_penetration		1		0.142068		0.142068		0.142068		0.142068

		ERNNCAPCD		50		1013034.62		14344		3685380		50651731				Revenue_per_offering		1		18898.77		18898.77		18898.77		18898.77

		OPUN		44		3141920.39		328035		6031515		138244497				People_per_offering		1		466.2828383		466.2828383		466.2828383		466.2828383

		OPTOTOFFRCD		44		166.25		21		829		7315

		year=2012 sec_no=2 size=2														year=2012 sec_no=2 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		32		1112505.84		77492.86		3141413.25		35600186.84				Number		1		32		32		32		32

		TOTOFFRCD		32		380.84375		69		3096		12187				Earned_revenue		1		0.4740214		0.4740214		0.4740214		0.4740214

		DIRMKTG		32		1261504.25		122728		11829673		40368136				Program_rev_attendee		1		29.407383		29.407383		29.407383		29.407383

		MKTTOT		32		1707454.38		153513		11829673		54638540				Response_to_marketing_eff		1		3.1831648		3.1831648		3.1831648		3.1831648

		EXPNDPRCD		32		43777066.97		6952811		454185597		1400866143				Response_to_marketing_exp		1		2.3517911		2.3517911		2.3517911		2.3517911

		PHATTTOT		32		536401.5		37891		6284738		17164848				Relational_revenue		1		0.0614526		0.0614526		0.0614526		0.0614526

		ENGAGCD		32		553541.91		40493		6460058		17713341				Return_on_marketing		1		12.5042499		12.5042499		12.5042499		12.5042499

		ENGAGTOT		32		673196.66		43493		6460058		21542293				Return_on_Total_Mktg		1		9.2384105		9.2384105		9.2384105		9.2384105

		MEMSUBINC		32		2690216.72		73333		26977308		86086935				Market_penetration		1		0.4975631		0.4975631		0.4975631		0.4975631

		PRGREVCD		32		15774164.38		567564		165680450		504773260				Tot_market_penetration		1		0.6051174		0.6051174		0.6051174		0.6051174

		ERNNCAPCD		32		20751268.09		1151101		258992302		664040579				Revenue_per_offering		1		105570.83		105570.83		105570.83		105570.83

		OPUN		22		48212278.36		6768138		364679828		1060670124				People_per_offering		1		1453.46		1453.46		1453.46		1453.46

		OPTOTOFFRCD		22		456.6818182		73		3096		10047

		year=2012 sec_no=3 size=0														year=2012 sec_no=3 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		279		632512.05		2589.05		3153688.57		176470862				Number		1		279		279		279		279

		TOTOFFRCD		279		48.2305986		1		1314		13456.34				Earned_revenue		1		0.3724196		0.3724196		0.3724196		0.3724196

		DIRMKTG		279		11530.18		0		134159		3216920				Program_rev_attendee		1		1.9342354		1.9342354		1.9342354		1.9342354

		MKTTOT		279		12762.96		15		134159		3560866				Response_to_marketing_eff		1		0.7027925		0.7027925		0.7027925		0.7027925

		EXPNDPRCD		279		124937.16		3039		290989		34857469				Response_to_marketing_exp		1		0.6349094		0.6349094		0.6349094		0.6349094

		PHATTTOT		279		18160.35		72		918084		5066739				Relational_revenue		1		0.0449044		0.0449044		0.0449044		0.0449044

		ENGAGCD		279		18415.23		92		918437		5137848				Return_on_marketing		1		3.0464749		3.0464749		3.0464749		3.0464749

		ENGAGTOT		279		32843.82		92		1004903		9163426				Return_on_Total_Mktg		1		2.7522142		2.7522142		2.7522142		2.7522142

		MEMSUBINC		279		5610.23		0		133540		1565255				Market_penetration		1		0.0291144		0.0291144		0.0291144		0.0291144

		PRGREVCD		279		35126.4		0		261493		9800266				Tot_market_penetration		1		0.051926		0.051926		0.051926		0.051926

		ERNNCAPCD		279		46529.05		121		672270		12981605				Revenue_per_offering		1		2851.78		2851.78		2851.78		2851.78

		OPUN		239		128596.82		4240		555124		30734641				People_per_offering		1		381.8162402		381.8162402		381.8162402		381.8162402

		OPTOTOFFRCD		239		45.0934603		1		303.001		10777.34

		year=2012 sec_no=3 size=1														year=2012 sec_no=3 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		198		746781.19		15040.7		3184185.02		147862676				Number		1		198		198		198		198

		TOTOFFRCD		198		105.2525253		1		946		20840				Earned_revenue		1		0.3633058		0.3633058		0.3633058		0.3633058

		DIRMKTG		198		54237.87		945		489841		10739098				Program_rev_attendee		1		4.6539715		4.6539715		4.6539715		4.6539715

		MKTTOT		198		65377.06		945		489841		12944657				Response_to_marketing_eff		1		1.5376748		1.5376748		1.5376748		1.5376748

		EXPNDPRCD		198		682482.14		212952		1603862		135131463				Response_to_marketing_exp		1		1.27568		1.27568		1.27568		1.27568

		PHATTTOT		198		42516.83		210		703600		8418332				Relational_revenue		1		0.0237728		0.0237728		0.0237728		0.0237728

		ENGAGCD		198		43120.68		307		703785		8537895				Return_on_marketing		1		3.6482279		3.6482279		3.6482279		3.6482279

		ENGAGTOT		198		57135.36		307		1890420		11312801				Return_on_Total_Mktg		1		3.0266292		3.0266292		3.0266292		3.0266292

		MEMSUBINC		198		16224.48		0		317851		3212448				Market_penetration		1		0.0577421		0.0577421		0.0577421		0.0577421

		PRGREVCD		198		197872.11		0		1213865		39178677				Tot_market_penetration		1		0.0765088		0.0765088		0.0765088		0.0765088

		ERNNCAPCD		198		247949.69		3244		1216992		49094039				Revenue_per_offering		1		6699.62		6699.62		6699.62		6699.62

		OPUN		159		723474.91		192360		1798248		115032510				People_per_offering		1		409.6878599		409.6878599		409.6878599		409.6878599

		OPTOTOFFRCD		159		107.9874214		2		946		17170

		year=2012 sec_no=3 size=2														year=2012 sec_no=3 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		59		1146487.82		54818.35		3184185.02		67642781.54				Number		1		59		59		59		59

		TOTOFFRCD		59		328.8135932		2		1814		19400				Earned_revenue		1		0.4495549		0.4495549		0.4495549		0.4495549

		DIRMKTG		59		275636.07		6486		1489849		16262528				Program_rev_attendee		1		8.4816991		8.4816991		8.4816991		8.4816991

		MKTTOT		59		391114.34		6486		1489849		23075746				Response_to_marketing_eff		1		1.9036493		1.9036493		1.9036493		1.9036493

		EXPNDPRCD		59		5525106.29		1380996		47643824		325981271				Response_to_marketing_exp		1		1.3415883		1.3415883		1.3415883		1.3415883

		PHATTTOT		59		205455.03		185		3539000		12121847				Relational_revenue		1		0.0303689		0.0303689		0.0303689		0.0303689

		ENGAGCD		59		206730.27		316		3539147		12197086				Return_on_marketing		1		6.3221326		6.3221326		6.3221326		6.3221326

		ENGAGTOT		59		258842.14		326		3539147		15271686				Return_on_Total_Mktg		1		4.4554945		4.4554945		4.4554945		4.4554945

		MEMSUBINC		59		167791.44		0		3212138		9899695				Market_penetration		1		0.1803162		0.1803162		0.1803162		0.1803162

		PRGREVCD		59		1742607.78		984		25250807		102813859				Tot_market_penetration		1		0.2257696		0.2257696		0.2257696		0.2257696

		ERNNCAPCD		59		2483838.41		2788		38753387		146546466				Revenue_per_offering		1		14842.57		14842.57		14842.57		14842.57

		OPUN		48		5276533		1005669		47000974		253273584				People_per_offering		1		628.7157084		628.7157084		628.7157084		628.7157084

		OPTOTOFFRCD		48		355.5000417		18		1814		17064

		year=2012 sec_no=4 size=0														year=2012 sec_no=4 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		120		1037988.89		9725.26		3184185.02		124558667				Number		1		120		120		120		120

		TOTOFFRCD		120		24.3500083		2		208		2922				Earned_revenue		1		0.4547271		0.4547271		0.4547271		0.4547271

		DIRMKTG		120		7682.5		30		58283		921900				Program_rev_attendee		1		6.8989571		6.8989571		6.8989571		6.8989571

		MKTTOT		120		7891.6		30		58283		946992				Response_to_marketing_eff		1		1.6340239		1.6340239		1.6340239		1.6340239

		EXPNDPRCD		120		81329.88		2480		187553		9759586				Response_to_marketing_exp		1		1.5907279		1.5907279		1.5907279		1.5907279

		PHATTTOT		120		4829.55		65		92978		579546				Relational_revenue		1		0.0161561		0.0161561		0.0161561		0.0161561

		ENGAGCD		120		4943.57		78		93083		593228				Return_on_marketing		1		4.3369812		4.3369812		4.3369812		4.3369812

		ENGAGTOT		120		7315.22		78		93083		877826				Return_on_Total_Mktg		1		4.2220663		4.2220663		4.2220663		4.2220663

		MEMSUBINC		120		1313.98		0		43715		157677				Market_penetration		1		0.0047626		0.0047626		0.0047626		0.0047626

		PRGREVCD		120		33318.86		0		156861		3998263				Tot_market_penetration		1		0.0070475		0.0070475		0.0070475		0.0070475

		ERNNCAPCD		120		36982.9		95		156861		4437948				Revenue_per_offering		1		3206.02		3206.02		3206.02		3206.02

		OPUN		102		78547.56		2162		242851		8011851				People_per_offering		1		203.0211489		203.0211489		203.0211489		203.0211489

		OPTOTOFFRCD		102		24.5000098		3		208		2499

		year=2012 sec_no=4 size=1														year=2012 sec_no=4 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		94		1202622.11		49528.72		3126095.87		113046478				Number		1		94		94		94		94

		TOTOFFRCD		94		62.6489362		2		395		5889				Earned_revenue		1		0.5048084		0.5048084		0.5048084		0.5048084

		DIRMKTG		94		34248.9		382		203595		3219397				Program_rev_attendee		1		16.8661126		16.8661126		16.8661126		16.8661126

		MKTTOT		94		39887.86		382		303074		3749459				Response_to_marketing_eff		1		2.939899		2.939899		2.939899		2.939899

		EXPNDPRCD		94		517225.99		190364		1222741		48619243				Response_to_marketing_exp		1		2.5242847		2.5242847		2.5242847		2.5242847

		PHATTTOT		94		13567.77		400		66800		1275370				Relational_revenue		1		0.0079627		0.0079627		0.0079627		0.0079627

		ENGAGCD		94		13826.3		540		67039		1299672				Return_on_marketing		1		6.6815413		6.6815413		6.6815413		6.6815413

		ENGAGTOT		94		16397		540		162575		1541318				Return_on_Total_Mktg		1		5.7369701		5.7369701		5.7369701		5.7369701

		MEMSUBINC		94		4118.52		0		105468		387141				Market_penetration		1		0.0114968		0.0114968		0.0114968		0.0114968

		PRGREVCD		94		228835.47		15186		871923		21510534				Tot_market_penetration		1		0.0136344		0.0136344		0.0136344		0.0136344

		ERNNCAPCD		94		261100.04		8912		902808		24543404				Revenue_per_offering		1		9092.11		9092.11		9092.11		9092.11

		OPUN		78		525710.6		178407		1397854		41005427				People_per_offering		1		220.6948548		220.6948548		220.6948548		220.6948548

		OPTOTOFFRCD		78		57.8205128		2		285		4510

		year=2012 sec_no=4 size=2														year=2012 sec_no=4 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		34		1491568.06		87403.67		3136296.42		50713313.89				Number		1		34		34		34		34

		TOTOFFRCD		34		159.7647059		6		1965		5432				Earned_revenue		1		0.5124136		0.5124136		0.5124136		0.5124136

		DIRMKTG		34		659828.85		9689		4207330		22434181				Program_rev_attendee		1		45.737448		45.737448		45.737448		45.737448

		MKTTOT		34		866517.15		9689		5536092		29461583				Response_to_marketing_eff		1		9.9337291		9.9337291		9.9337291		9.9337291

		EXPNDPRCD		34		8477038.32		1286979		66611753		288219303				Response_to_marketing_exp		1		7.5642601		7.5642601		7.5642601		7.5642601

		PHATTTOT		34		87229.79		2024		417192		2965813				Relational_revenue		1		0.0740536		0.0740536		0.0740536		0.0740536

		ENGAGCD		34		88696.62		2407		417486		3015685				Return_on_marketing		1		6.0465197		6.0465197		6.0465197		6.0465197

		ENGAGTOT		34		92541.74		2407		417736		3146419				Return_on_Total_Mktg		1		4.6042576		4.6042576		4.6042576		4.6042576

		MEMSUBINC		34		627754.94		0		6546912		21343668				Market_penetration		1		0.0594654		0.0594654		0.0594654		0.0594654

		PRGREVCD		34		3989668.18		0		31289312		135648718				Tot_market_penetration		1		0.0620433		0.0620433		0.0620433		0.0620433

		ERNNCAPCD		34		4343749.68		110583		32789626		147687489		0.2220203365		Revenue_per_offering		1		47124.2		47124.2		47124.2		47124.2

		OPUN		30		7852462.73		1135431		59769388		235573882				People_per_offering		1		555.1702872		555.1702872		555.1702872		555.1702872

		OPTOTOFFRCD		30		166.6333333		6		1965		4999

		year=2012 sec_no=5 size=0														year=2012 sec_no=5 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		248		740661.23		3953.92		3153688.57		183683985				Number		1		248		248		248		248

		TOTOFFRCD		248		13.2663508		1		150		3290.06				Earned_revenue		1		0.4067039		0.4067039		0.4067039		0.4067039

		DIRMKTG		248		8534.13		126		53017		2116464				Program_rev_attendee		1		2.1464794		2.1464794		2.1464794		2.1464794

		MKTTOT		248		8596.02		126		53017		2131812				Response_to_marketing_eff		1		0.7332161		0.7332161		0.7332161		0.7332161

		EXPNDPRCD		248		66847.62		5334		151579		16578209				Response_to_marketing_exp		1		0.7279373		0.7279373		0.7279373		0.7279373

		PHATTTOT		248		11723.71		127		1142787		2907481				Relational_revenue		1		0.0892116		0.0892116		0.0892116		0.0892116

		ENGAGCD		248		11925.55		277		1143035		2957536				Return_on_marketing		1		2.9487145		2.9487145		2.9487145		2.9487145

		ENGAGTOT		248		45074.9		360		3251729		11178575				Return_on_Total_Mktg		1		2.9274852		2.9274852		2.9274852		2.9274852

		MEMSUBINC		248		5963.58		0		82741		1478968				Market_penetration		1		0.0161012		0.0161012		0.0161012		0.0161012

		PRGREVCD		248		25164.71		0		102532		6240848				Tot_market_penetration		1		0.0608576		0.0608576		0.0608576		0.0608576

		ERNNCAPCD		248		27187.19		72		127543		6742422				Revenue_per_offering		1		5196.74		5196.74		5196.74		5196.74

		OPUN		226		68570.6		2737		223370		15496956				People_per_offering		1		898.9320847		898.9320847		898.9320847		898.9320847

		OPTOTOFFRCD		226		13.1949336		1		150		2982.06

		year=2012 sec_no=5 size=1														year=2012 sec_no=5 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		130		818665.38		13416.24		3184185.02		106426499				Number		1		130		130		130		130

		TOTOFFRCD		130		23.6076923		1		200		3069				Earned_revenue		1		0.4176993		0.4176993		0.4176993		0.4176993

		DIRMKTG		130		28668.98		2021		195406		3726967				Program_rev_attendee		1		12.9740332		12.9740332		12.9740332		12.9740332

		MKTTOT		130		31302.1		2021		195406		4069273				Response_to_marketing_eff		1		3.4581137		3.4581137		3.4581137		3.4581137

		EXPNDPRCD		130		297184.51		155446		608876		38633986				Response_to_marketing_exp		1		3.1672182		3.1672182		3.1672182		3.1672182

		PHATTTOT		130		9051.78		600		75640		1176732				Relational_revenue		1		0.0528895		0.0528895		0.0528895		0.0528895

		ENGAGCD		130		9389.53		657		76133		1220639				Return_on_marketing		1		4.0963497		4.0963497		4.0963497		4.0963497

		ENGAGTOT		130		32439.48		657		1301772		4217133				Return_on_Total_Mktg		1		3.751766		3.751766		3.751766		3.751766

		MEMSUBINC		130		15717.95		0		148890		2043333				Market_penetration		1		0.0114693		0.0114693		0.0114693		0.0114693

		PRGREVCD		130		117438.15		1469		363260		15266960				Tot_market_penetration		1		0.0396248		0.0396248		0.0396248		0.0396248

		ERNNCAPCD		130		124133.75		1469		364132		16137388				Revenue_per_offering		1		13041.68		13041.68		13041.68		13041.68

		OPUN		118		294432.43		144085		774043		34743027				People_per_offering		1		397.7318345		397.7318345		397.7318345		397.7318345

		OPTOTOFFRCD		118		22.5762712		1		200		2664

		year=2012 sec_no=5 size=2														year=2012 sec_no=5 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		57		924067.67		111359.62		2981190.31		52671857.32				Number		1		57		57		57		57

		TOTOFFRCD		57		69.1929825		6		460		3944				Earned_revenue		1		0.3874737		0.3874737		0.3874737		0.3874737

		DIRMKTG		57		138799.82		1565		871666		7911590				Program_rev_attendee		1		13.1104353		13.1104353		13.1104353		13.1104353

		MKTTOT		57		193081.86		4425		1258931		11005666				Response_to_marketing_eff		1		4.1849487		4.1849487		4.1849487		4.1849487

		EXPNDPRCD		57		1719570.79		614099		8585330		98015535				Response_to_marketing_exp		1		3.0084139		3.0084139		3.0084139		3.0084139

		PHATTTOT		57		46137.21		400		420000		2629821				Relational_revenue		1		0.0510078		0.0510078		0.0510078		0.0510078

		ENGAGCD		57		46991.81		436		420190		2678533				Return_on_marketing		1		4.3579227		4.3579227		4.3579227		4.3579227

		ENGAGTOT		57		110616.89		436		1508036		6305163				Return_on_Total_Mktg		1		3.1327589		3.1327589		3.1327589		3.1327589

		MEMSUBINC		57		87711.44		0		726346		4999552				Market_penetration		1		0.0508532		0.0508532		0.0508532		0.0508532

		PRGREVCD		57		604878.91		9268		3246554		34478098				Tot_market_penetration		1		0.1197065		0.1197065		0.1197065		0.1197065

		ERNNCAPCD		57		666288.51		29122		3681190		37978445				Revenue_per_offering		1		21684.89		21684.89		21684.89		21684.89

		OPUN		47		1669274.96		531523		7442498		78455923				People_per_offering		1		679.1412272		679.1412272		679.1412272		679.1412272

		OPTOTOFFRCD		47		76.9787234		10		460		3618

		year=2012 sec_no=6 size=0														year=2012 sec_no=6 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		28		711325.28		7745.91		2920646.67		19917107.77				Number		1		28		28		28		28

		TOTOFFRCD		28		10.3571429		1		40		290				Earned_revenue		1		0.344591		0.344591		0.344591		0.344591

		DIRMKTG		28		17144.89		1187		118278		480057				Program_rev_attendee		1		5.2437472		5.2437472		5.2437472		5.2437472

		MKTTOT		28		17683.29		1187		118278		495132				Response_to_marketing_eff		1		1.5221155		1.5221155		1.5221155		1.5221155

		EXPNDPRCD		28		187732.61		15573		424541		5256513				Response_to_marketing_exp		1		1.4757725		1.4757725		1.4757725		1.4757725

		PHATTTOT		28		11617.57		310		85500		325292				Relational_revenue		1		0.0363747		0.0363747		0.0363747		0.0363747

		ENGAGCD		28		11894.71		364		85982		333052				Return_on_marketing		1		3.5532218		3.5532218		3.5532218		3.5532218

		ENGAGTOT		28		12056.5		364		85982		337582				Return_on_Total_Mktg		1		3.4450389		3.4450389		3.4450389		3.4450389

		MEMSUBINC		28		6828.71		0		38515		191204				Market_penetration		1		0.0167219		0.0167219		0.0167219		0.0167219

		PRGREVCD		28		60919.61		1144		164355		1705749				Tot_market_penetration		1		0.0169493		0.0169493		0.0169493		0.0169493

		ERNNCAPCD		28		64690.96		1151		164773		1811347				Revenue_per_offering		1		19437.71		19437.71		19437.71		19437.71

		OPUN		26		204096		13976		431311		5306496				People_per_offering		1		1148.46		1148.46		1148.46		1148.46

		OPTOTOFFRCD		26		10.5		1		40		273

		year=2012 sec_no=6 size=1														year=2012 sec_no=6 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		21		488280.32		34055.24		2936209.55		10253886.77				Number		1		21		21		21		21

		TOTOFFRCD		21		19.047619		5		60		400				Earned_revenue		1		0.2685194		0.2685194		0.2685194		0.2685194

		DIRMKTG		21		113348.57		225		250388		2380320				Program_rev_attendee		1		18.1306582		18.1306582		18.1306582		18.1306582

		MKTTOT		21		135577.76		225		334455		2847133				Response_to_marketing_eff		1		7.4109736		7.4109736		7.4109736		7.4109736

		EXPNDPRCD		21		1411455.52		508046		2821048		29640566				Response_to_marketing_exp		1		6.195878		6.195878		6.195878		6.195878

		PHATTTOT		21		18294.19		2309		48550		384178				Relational_revenue		1		0.0952624		0.0952624		0.0952624		0.0952624

		ENGAGCD		21		18884.62		3003		49293		396577				Return_on_marketing		1		2.9262452		2.9262452		2.9262452		2.9262452

		ENGAGTOT		21		19408.43		3003		49293		407577				Return_on_Total_Mktg		1		2.4464611		2.4464611		2.4464611		2.4464611

		MEMSUBINC		21		134458.67		0		496567		2823632				Market_penetration		1		0.0386758		0.0386758		0.0386758		0.0386758

		PRGREVCD		21		331685.71		12408		890192		6965400				Tot_market_penetration		1		0.0397485		0.0397485		0.0397485		0.0397485

		ERNNCAPCD		21		379003.19		12408		899906		7959067				Revenue_per_offering		1		89596.51		89596.51		89596.51		89596.51

		OPUN		17		1438814.47		516395		2858507		24459846				People_per_offering		1		991.4425		991.4425		991.4425		991.4425

		OPTOTOFFRCD		17		16.0588235		5		27		273

		year=2012 sec_no=6 size=2														year=2012 sec_no=6 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		25		630552.69		45870.95		2981190.31		15763817.36				Number		1		25		25		25		25

		TOTOFFRCD		25		77.16		3		560		1929				Earned_revenue		1		0.3908285		0.3908285		0.3908285		0.3908285

		DIRMKTG		25		1182518.08		157503		6511000		29562952				Program_rev_attendee		1		91.9957355		91.9957355		91.9957355		91.9957355

		MKTTOT		25		1717967.68		284453		8102000		42949192				Response_to_marketing_eff		1		14.8870425		14.8870425		14.8870425		14.8870425

		EXPNDPRCD		25		29777389.88		4132982		370358598		744434747				Response_to_marketing_exp		1		10.247106		10.247106		10.247106		10.247106

		PHATTTOT		25		115400.2		13338		809798		2885005				Relational_revenue		1		0.1252912		0.1252912		0.1252912		0.1252912

		ENGAGCD		25		121166.72		14416		875420		3029168				Return_on_marketing		1		8.9777285		8.9777285		8.9777285		8.9777285

		ENGAGTOT		25		1266847.56		14416		16569724		31671189		0.5231797265		Return_on_Total_Mktg		1		6.1795844		6.1795844		6.1795844		6.1795844

		MEMSUBINC		25		3730844.48		0		25670000		93271112				Market_penetration		1		0.1921595		0.1921595		0.1921595		0.1921595

		PRGREVCD		25		10616326.28		827216		132600000		265408157				Tot_market_penetration		1		2.0091066		2.0091066		2.0091066		2.0091066

		ERNNCAPCD		25		11637852.56		870312		147758000		290946314				Revenue_per_offering		1		368736.97		368736.97		368736.97		368736.97

		OPUN		20		31840437.65		3914777		316965000		636808753				People_per_offering		1		1570.33		1570.33		1570.33		1570.33

		OPTOTOFFRCD		20		86.35		9		560		1727

		year=2012 sec_no=7 size=0														year=2012 sec_no=7 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		39		730409.29		7263.31		3184185.02		28485962.21				Number		1		39		39		39		39

		TOTOFFRCD		39		45.5643846		2		323		1777.01				Earned_revenue		1		0.3563732		0.3563732		0.3563732		0.3563732

		DIRMKTG		39		15844.64		379		85295		617941				Program_rev_attendee		1		4.5381512		4.5381512		4.5381512		4.5381512

		MKTTOT		39		18770.33		379		85295		732043				Response_to_marketing_eff		1		1.4281564		1.4281564		1.4281564		1.4281564

		EXPNDPRCD		39		217437.44		20565		504309		8480060				Response_to_marketing_exp		1		1.2055527		1.2055527		1.2055527		1.2055527

		PHATTTOT		39		13143.05		150		50000		512579				Relational_revenue		1		0.0864685		0.0864685		0.0864685		0.0864685

		ENGAGCD		39		13617.38		166		50379		531078				Return_on_marketing		1		3.7643739		3.7643739		3.7643739		3.7643739

		ENGAGTOT		39		14793.38		166		50379		576942				Return_on_Total_Mktg		1		3.1776289		3.1776289		3.1776289		3.1776289

		MEMSUBINC		39		18801.49		0		160820		733258				Market_penetration		1		0.0186435		0.0186435		0.0186435		0.0186435

		PRGREVCD		39		59645.15		74		301868		2326161				Tot_market_penetration		1		0.0202536		0.0202536		0.0202536		0.0202536

		ERNNCAPCD		39		77488.87		83		304581		3022066				Revenue_per_offering		1		5072.91		5072.91		5072.91		5072.91

		OPUN		33		247498.39		17207		1262638		8167447				People_per_offering		1		298.8602772		298.8602772		298.8602772		298.8602772

		OPTOTOFFRCD		33		48.7882121		2		323		1610.01

		year=2012 sec_no=7 size=1														year=2012 sec_no=7 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		55		720035.45		13703.25		3126480.34		39601949.65				Number		1		55		55		55		55

		TOTOFFRCD		55		115.0668182		3		630		6328.68				Earned_revenue		1		0.4139019		0.4139019		0.4139019		0.4139019

		DIRMKTG		55		81860.51		3871		589259		4502328				Program_rev_attendee		1		8.3557455		8.3557455		8.3557455		8.3557455

		MKTTOT		55		111453.29		3871		589259		6129931				Response_to_marketing_eff		1		1.6917706		1.6917706		1.6917706		1.6917706

		EXPNDPRCD		55		1705914.87		555600		4281504		93825318				Response_to_marketing_exp		1		1.2425761		1.2425761		1.2425761		1.2425761

		PHATTTOT		55		65879.67		3300		320000		3623382				Relational_revenue		1		0.050517		0.050517		0.050517		0.050517

		ENGAGCD		55		66948.11		4595		321196		3682146				Return_on_marketing		1		6.7245341		6.7245341		6.7245341		6.7245341

		ENGAGTOT		55		184717.93		4595		2514481		10159486				Return_on_Total_Mktg		1		4.9390536		4.9390536		4.9390536		4.9390536

		MEMSUBINC		55		86177.76		0		559227		4739777				Market_penetration		1		0.0929789		0.0929789		0.0929789		0.0929789

		PRGREVCD		55		550473.78		23645		2003885		30276058				Tot_market_penetration		1		0.25654		0.25654		0.25654		0.25654

		ERNNCAPCD		55		706081.47		26684		3030701		38834481				Revenue_per_offering		1		18397.5		18397.5		18397.5		18397.5

		OPUN		46		2119581		543162		13909210		97500726				People_per_offering		1		581.8194172		581.8194172		581.8194172		581.8194172

		OPTOTOFFRCD		46		115.2103043		3		630		5299.67

		year=2012 sec_no=7 size=2														year=2012 sec_no=7 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		43		1125436.33		58429.63		3164942.95		48393762.23				Number		1		43		43		43		43

		TOTOFFRCD		43		258.8372326		6		1216		11130				Earned_revenue		1		0.4242483		0.4242483		0.4242483		0.4242483

		DIRMKTG		43		695093.77		57736		4649000		29889032				Program_rev_attendee		1		14.1612702		14.1612702		14.1612702		14.1612702

		MKTTOT		43		1004220.4		57736		5900000		43181477				Response_to_marketing_eff		1		2.6319627		2.6319627		2.6319627		2.6319627

		EXPNDPRCD		43		15845626.47		4542181		61173000		681361938				Response_to_marketing_exp		1		1.8217722		1.8217722		1.8217722		1.8217722

		PHATTTOT		43		381548.12		53584		1903099		16406569				Relational_revenue		1		0.0554173		0.0554173		0.0554173		0.0554173

		ENGAGCD		43		384835.84		59451		1907808		16547941				Return_on_marketing		1		7.7733483		7.7733483		7.7733483		7.7733483

		ENGAGTOT		43		455048.07		59451		1907808		19567067				Return_on_Total_Mktg		1		5.3804981		5.3804981		5.3804981		5.3804981

		MEMSUBINC		43		878121.07		0		7017000		37759206				Market_penetration		1		0.3419437		0.3419437		0.3419437		0.3419437

		PRGREVCD		43		5403205.98		280055		36318000		232337857				Tot_market_penetration		1		0.4043304		0.4043304		0.4043304		0.4043304

		ERNNCAPCD		43		6722480.12		754401		43695000		289066645				Revenue_per_offering		1		48564.55		48564.55		48564.55		48564.55

		OPUN		33		12709196.45		847681		57099643		419403483				People_per_offering		1		1486.79		1486.79		1486.79		1486.79

		OPTOTOFFRCD		33		261.697		6		1216		8636

		year=2012 sec_no=8 size=0														year=2012 sec_no=8 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		60		826236.92		9725.26		2979398.54		49574215.08				Number		1		60		60		60		60

		TOTOFFRCD		60		28.9667667		2		172		1738.01				Earned_revenue		1		0.4116438		0.4116438		0.4116438		0.4116438

		DIRMKTG		60		9061.28		318		48070		543677				Program_rev_attendee		1		5.558449		5.558449		5.558449		5.558449

		MKTTOT		60		9742.88		318		48070		584573				Response_to_marketing_eff		1		1.5531829		1.5531829		1.5531829		1.5531829

		EXPNDPRCD		60		90576.6		2889		229709		5434596				Response_to_marketing_exp		1		1.4445242		1.4445242		1.4445242		1.4445242

		PHATTTOT		60		6272.85		70		100140		376371				Relational_revenue		1		0.0291933		0.0291933		0.0291933		0.0291933

		ENGAGCD		60		6477.9		93		100220		388674				Return_on_marketing		1		3.8479446		3.8479446		3.8479446		3.8479446

		ENGAGTOT		60		29627.6		93		1012053		1777656				Return_on_Total_Mktg		1		3.5787472		3.5787472		3.5787472		3.5787472

		MEMSUBINC		60		2644.23		0		28098		158654				Market_penetration		1		0.0078402		0.0078402		0.0078402		0.0078402

		PRGREVCD		60		34867.32		1148		120884		2092039				Tot_market_penetration		1		0.0358585		0.0358585		0.0358585		0.0358585

		ERNNCAPCD		60		37285.3		1148		120939		2237118				Revenue_per_offering		1		3422.8		3422.8		3422.8		3422.8

		OPUN		53		93255.62		2951		245014		4942548				People_per_offering		1		223.6321394		223.6321394		223.6321394		223.6321394

		OPTOTOFFRCD		53		27.2453962		2		172		1444.01

		year=2012 sec_no=8 size=1														year=2012 sec_no=8 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		40		649723.69		22117.27		3176986.71		25988947.59				Number		1		40		40		40		40

		TOTOFFRCD		40		100.475		3		667		4019				Earned_revenue		1		0.4573632		0.4573632		0.4573632		0.4573632

		DIRMKTG		40		55343.65		5297		216750		2213746				Program_rev_attendee		1		6.7123124		6.7123124		6.7123124		6.7123124

		MKTTOT		40		68078.3		5297		291062		2723132				Response_to_marketing_eff		1		1.8007095		1.8007095		1.8007095		1.8007095

		EXPNDPRCD		40		679509.03		244761		1617394		27180361				Response_to_marketing_exp		1		1.4638708		1.4638708		1.4638708		1.4638708

		PHATTTOT		40		37806.38		2700		750650		1512255				Relational_revenue		1		0.0250809		0.0250809		0.0250809		0.0250809

		ENGAGCD		40		38554.95		3101		752083		1542198				Return_on_marketing		1		4.5853174		4.5853174		4.5853174		4.5853174

		ENGAGTOT		40		52441.5		3101		753083		2097660				Return_on_Total_Mktg		1		3.7275931		3.7275931		3.7275931		3.7275931

		MEMSUBINC		40		17042.73		0		117283		681709				Market_penetration		1		0.0593405		0.0593405		0.0593405		0.0593405

		PRGREVCD		40		253768.2		24072		1106013		10150728				Tot_market_penetration		1		0.0807135		0.0807135		0.0807135		0.0807135

		ERNNCAPCD		40		310782.43		24765		1163133		12431297				Revenue_per_offering		1		6258.89		6258.89		6258.89		6258.89

		OPUN		35		657183.11		231407		1713047		23001409				People_per_offering		1		383.7267977		383.7267977		383.7267977		383.7267977

		OPTOTOFFRCD		35		105		3		667		3675

		year=2012 sec_no=8 size=2														year=2012 sec_no=8 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		14		1435660.8		46141.25		3112517.07		20099251.16				Number		1		14		14		14		14

		TOTOFFRCD		14		91.7857143		11		203		1285				Earned_revenue		1		0.6544451		0.6544451		0.6544451		0.6544451

		DIRMKTG		14		789425.86		19989		3573429		11051962				Program_rev_attendee		1		30.3638066		30.3638066		30.3638066		30.3638066

		MKTTOT		14		951662.36		31101		4464822		13323273				Response_to_marketing_eff		1		6.1100936		6.1100936		6.1100936		6.1100936

		EXPNDPRCD		14		7878728		1749186		28118585		110302192				Response_to_marketing_exp		1		5.0684635		5.0684635		5.0684635		5.0684635

		PHATTTOT		14		155752.5		3752		424450		2180535				Relational_revenue		1		0.0932274		0.0932274		0.0932274		0.0932274

		ENGAGCD		14		158477.64		4220		432969		2218687				Return_on_marketing		1		5.9907321		5.9907321		5.9907321		5.9907321

		ENGAGTOT		14		729928.21		4220		8432969		10218995				Return_on_Total_Mktg		1		4.9694503		4.9694503		4.9694503		4.9694503

		MEMSUBINC		14		734513.57		0		5833988		10283190				Market_penetration		1		0.1103866		0.1103866		0.1103866		0.1103866

		PRGREVCD		14		4729238.79		4107		18454316		66209343				Tot_market_penetration		1		0.5084267		0.5084267		0.5084267		0.5084267

		ERNNCAPCD		14		5156194.57		426350		19273215		72186724				Revenue_per_offering		1		73945.76		73945.76		73945.76		73945.76

		OPUN		11		7717248.27		1438020		31012311		84889731				People_per_offering		1		1726.6		1726.6		1726.6		1726.6

		OPTOTOFFRCD		11		104.3636364		11		203		1148

		year=2012 sec_no=9 size=0														year=2012 sec_no=9 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		41		471671.58		6375.98		3164942.95		19338534.88				Number		1		41		41		41		41

		TOTOFFRCD		41		49.4634146		4		158		2028				Earned_revenue		1		0.5404832		0.5404832		0.5404832		0.5404832

		DIRMKTG		41		34516.63		1206		167617		1415182				Program_rev_attendee		1		11.908887		11.908887		11.908887		11.908887

		MKTTOT		41		39410.73		1206		167617		1615840				Response_to_marketing_eff		1		3.1650866		3.1650866		3.1650866		3.1650866

		EXPNDPRCD		41		362340.88		28180		804434		14855976				Response_to_marketing_exp		1		2.7720403		2.7720403		2.7720403		2.7720403

		PHATTTOT		41		12451.71		778		57000		510520				Relational_revenue		1		0.0379854		0.0379854		0.0379854		0.0379854

		ENGAGCD		41		12746.8		833		57176		522619				Return_on_marketing		1		4.2960729		4.2960729		4.2960729		4.2960729

		ENGAGTOT		41		12746.8		833		57176		522619				Return_on_Total_Mktg		1		3.7625786		3.7625786		3.7625786		3.7625786

		MEMSUBINC		41		13763.66		0		85870		564310				Market_penetration		1		0.0270247		0.0270247		0.0270247		0.0270247

		PRGREVCD		41		148285.98		3172		674401		6079725				Tot_market_penetration		1		0.0270247		0.0270247		0.0270247		0.0270247

		ERNNCAPCD		41		195839.15		3683		676411		8029405				Revenue_per_offering		1		7638.33		7638.33		7638.33		7638.33

		OPUN		34		375401.5		29451		793494		12763651				People_per_offering		1		257.7016765		257.7016765		257.7016765		257.7016765

		OPTOTOFFRCD		34		49.1470588		4		158		1671

		year=2012 sec_no=9 size=1														year=2012 sec_no=9 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		52		708163.8		23999.25		3009138.97		36824517.35				Number		1		52		52		52		52

		TOTOFFRCD		52		155.4865385		4		1383		8085.3				Earned_revenue		1		0.5459956		0.5459956		0.5459956		0.5459956

		DIRMKTG		52		293272.52		12384		1060551		15250171				Program_rev_attendee		1		18.1263708		18.1263708		18.1263708		18.1263708

		MKTTOT		52		384430.13		21920		1704013		19990367				Response_to_marketing_eff		1		5.7890672		5.7890672		5.7890672		5.7890672

		EXPNDPRCD		52		2775365.12		738374		8375065		144318986				Response_to_marketing_exp		1		4.4163404		4.4163404		4.4163404		4.4163404

		PHATTTOT		52		66406.23		2000		235822		3453124				Relational_revenue		1		0.0694518		0.0694518		0.0694518		0.0694518

		ENGAGCD		52		67312.38		2603		237282		3500244				Return_on_marketing		1		4.1043872		4.1043872		4.1043872		4.1043872

		ENGAGTOT		52		87964.63		2753		589299		4574161				Return_on_Total_Mktg		1		3.1311384		3.1311384		3.1311384		3.1311384

		MEMSUBINC		52		192754.02		0		1526145		10023209				Market_penetration		1		0.095052		0.095052		0.095052		0.095052

		PRGREVCD		52		1203703.96		0		6667781		62592606				Tot_market_penetration		1		0.1242151		0.1242151		0.1242151		0.1242151

		ERNNCAPCD		52		1515337.1		176588		7075425		78797529				Revenue_per_offering		1		15743.89		15743.89		15743.89		15743.89

		OPUN		45		2649976.49		636274		6624600		119248942				People_per_offering		1		432.9145486		432.9145486		432.9145486		432.9145486

		OPTOTOFFRCD		45		168.3177778		4		1383		7574.3

		year=2012 sec_no=9 size=2														year=2012 sec_no=9 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		19		1032137.47		124860.07		2982927.44		19610611.85				Number		1		19		19		19		19

		TOTOFFRCD		19		255.0526316		30		1280		4846				Earned_revenue		1		0.5954695		0.5954695		0.5954695		0.5954695

		DIRMKTG		19		2035838.42		232430		7877291		38680930				Program_rev_attendee		1		43.584621		43.584621		43.584621		43.584621

		MKTTOT		19		2883174.95		315357		14068849		54780324				Response_to_marketing_eff		1		7.9575362		7.9575362		7.9575362		7.9575362

		EXPNDPRCD		19		36972220.16		8034218		180445764		702472183				Response_to_marketing_exp		1		5.6188952		5.6188952		5.6188952		5.6188952

		PHATTTOT		19		362320.05		81811		1119598		6884081				Relational_revenue		1		0.0341098		0.0341098		0.0341098		0.0341098

		ENGAGCD		19		369332.11		83481		1149423		7017310				Return_on_marketing		1		7.7567954		7.7567954		7.7567954		7.7567954

		ENGAGTOT		19		1211932.89		83481		10102329		23026725				Return_on_Total_Mktg		1		5.4771502		5.4771502		5.4771502		5.4771502

		MEMSUBINC		19		1261114.11		0		5872633		23961168				Market_penetration		1		0.3578323		0.3578323		0.3578323		0.3578323

		PRGREVCD		19		15791582.16		1443021		76091276		300040061				Tot_market_penetration		1		1.1741972		1.1741972		1.1741972		1.1741972

		ERNNCAPCD		19		22015828.16		2385560		116305991		418300735				Revenue_per_offering		1		142128.65		142128.65		142128.65		142128.65

		OPUN		16		38445801.06		5731431		193404962		615132817				People_per_offering		1		1448.06		1448.06		1448.06		1448.06

		OPTOTOFFRCD		16		270.5		30		1280		4328

		year=2012 sec_no=10 size=0														year=2012 sec_no=10 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		87		482343.62		9725.26		2981190.31		41963894.55				Number		1		87		87		87		87

		TOTOFFRCD		87		12.4827586		1		53		1086				Earned_revenue		1		0.3635143		0.3635143		0.3635143		0.3635143

		DIRMKTG		87		18920.87		50		73167		1646116				Program_rev_attendee		1		9.4922695		9.4922695		9.4922695		9.4922695

		MKTTOT		87		19015.13		50		73167		1654316				Response_to_marketing_eff		1		3.1840405		3.1840405		3.1840405		3.1840405

		EXPNDPRCD		87		176216.83		6966		424930		15330864				Response_to_marketing_exp		1		3.1682581		3.1682581		3.1682581		3.1682581

		PHATTTOT		87		5972.01		350		58350		519565				Relational_revenue		1		0.0889532		0.0889532		0.0889532		0.0889532

		ENGAGCD		87		6309.62		654		58522		548937				Return_on_marketing		1		2.9960531		2.9960531		2.9960531		2.9960531

		ENGAGTOT		87		46598.26		654		3204976		4054049				Return_on_Total_Mktg		1		2.9812025		2.9812025		2.9812025		2.9812025

		MEMSUBINC		87		15675.05		0		163660		1363729				Market_penetration		1		0.0130812		0.0130812		0.0130812		0.0130812

		PRGREVCD		87		56687.94		0		200703		4931851				Tot_market_penetration		1		0.096608		0.096608		0.096608		0.096608

		ERNNCAPCD		87		64057.33		34		246098		5572988				Revenue_per_offering		1		13925.89		13925.89		13925.89		13925.89

		OPUN		75		175094.83		7885		438945		13132112				People_per_offering		1		505.4668508		505.4668508		505.4668508		505.4668508

		OPTOTOFFRCD		75		12.5733333		1		53		943

		year=2012 sec_no=10 size=1														year=2012 sec_no=10 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		61		649416.28		24687.09		3136296.42		39614393.06				Number		1		61		61		61		61

		TOTOFFRCD		61		33.3934426		2		146		2037				Earned_revenue		1		0.4196022		0.4196022		0.4196022		0.4196022

		DIRMKTG		61		132345.36		11389		605508		8073067				Program_rev_attendee		1		25.0026042		25.0026042		25.0026042		25.0026042

		MKTTOT		61		171537.89		11389		818076		10463811				Response_to_marketing_eff		1		7.3847374		7.3847374		7.3847374		7.3847374

		EXPNDPRCD		61		1492683.23		489409		3905208		91053677				Response_to_marketing_exp		1		5.697492		5.697492		5.697492		5.697492

		PHATTTOT		61		23228.7		2700		90766		1416951				Relational_revenue		1		0.1241965		0.1241965		0.1241965		0.1241965

		ENGAGCD		61		23978.54		3072		92631		1462691				Return_on_marketing		1		4.3883527		4.3883527		4.3883527		4.3883527

		ENGAGTOT		61		52544.98		3072		1377552		3205244				Return_on_Total_Mktg		1		3.3857134		3.3857134		3.3857134		3.3857134

		MEMSUBINC		61		185386.03		0		1041143		11308548				Market_penetration		1		0.0369232		0.0369232		0.0369232		0.0369232

		PRGREVCD		61		580778.11		27753		2120700		35427465				Tot_market_penetration		1		0.0809111		0.0809111		0.0809111		0.0809111

		ERNNCAPCD		61		626333.23		27754		2298708		38206327				Revenue_per_offering		1		42643.16		42643.16		42643.16		42643.16

		OPUN		56		1503171.29		459328		5065028		84177592				People_per_offering		1		718.0613648		718.0613648		718.0613648		718.0613648

		OPTOTOFFRCD		56		35.25		2		146		1974

		year=2012 sec_no=10 size=2														year=2012 sec_no=10 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		17		938558.54		269161.44		2960323.28		15955495.13				Number		1		17		17		17		17

		TOTOFFRCD		17		160.9411765		33		292		2736				Earned_revenue		1		0.400203		0.400203		0.400203		0.400203

		DIRMKTG		17		2437199.71		77547		15154526		41432395				Program_rev_attendee		1		42.2684215		42.2684215		42.2684215		42.2684215

		MKTTOT		17		3372343.41		245801		21409742		57329838				Response_to_marketing_eff		1		9.3561654		9.3561654		9.3561654		9.3561654

		EXPNDPRCD		17		39362869.53		4371911		111684553		669168782				Response_to_marketing_exp		1		6.7617205		6.7617205		6.7617205		6.7617205

		PHATTTOT		17		360440.76		26091		1224542		6127493				Relational_revenue		1		0.1237		0.1237		0.1237		0.1237

		ENGAGCD		17		367097.65		26619		1239218		6240660				Return_on_marketing		1		6.2511341		6.2511341		6.2511341		6.2511341

		ENGAGTOT		17		2949259.35		26619		22540646		50137409				Return_on_Total_Mktg		1		4.5177078		4.5177078		4.5177078		4.5177078

		MEMSUBINC		17		4869188.29		0		31807450		82776201				Market_penetration		1		0.3911292		0.3911292		0.3911292		0.3911292

		PRGREVCD		17		15235262.18		1121970		68311739		258999457				Tot_market_penetration		1		3.1423286		3.1423286		3.1423286		3.1423286

		ERNNCAPCD		17		15753139.29		1123035		77571487		267803368				Revenue_per_offering		1		169910.11		169910.11		169910.11		169910.11

		OPUN		13		29015418.23		4112778		111824000		377200437				People_per_offering		1		2280.94		2280.94		2280.94		2280.94

		OPTOTOFFRCD		13		170.7692308		34		292		2220

		year=2012 sec_no=11 size=0														year=2012 sec_no=11 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		219		1031218.82		10247.9		3109389.16		225836922				Number		1		219		219		219		219

		TOTOFFRCD		219		15.1598219		1		113		3320				Earned_revenue		1		0.515047		0.515047		0.515047		0.515047

		DIRMKTG		219		10116.69		266		94646		2215556				Program_rev_attendee		1		9.1744129		9.1744129		9.1744129		9.1744129

		MKTTOT		219		10393.08		266		94646		2276084				Response_to_marketing_eff		1		1.9494899		1.9494899		1.9494899		1.9494899

		EXPNDPRCD		219		101740.62		12239		232798		22281196				Response_to_marketing_exp		1		1.897647		1.897647		1.897647		1.897647

		PHATTTOT		219		5331.18		43		125000		1167528				Relational_revenue		1		0.0525744		0.0525744		0.0525744		0.0525744

		ENGAGCD		219		5599.23		80		125070		1226231				Return_on_marketing		1		4.8346257		4.8346257		4.8346257		4.8346257

		ENGAGTOT		219		12141.07		80		875429		2658895				Return_on_Total_Mktg		1		4.7060583		4.7060583		4.7060583		4.7060583

		MEMSUBINC		219		5348.95		0		83025		1171420				Market_penetration		1		0.0054297		0.0054297		0.0054297		0.0054297

		PRGREVCD		219		48910.43		0		188724		10711384				Tot_market_penetration		1		0.0117735		0.0117735		0.0117735		0.0117735

		ERNNCAPCD		219		52401.21		200		197435		11475864				Revenue_per_offering		1		6932.22		6932.22		6932.22		6932.22

		OPUN		200		104572.63		10591		270354		20914525				People_per_offering		1		369.3465755		369.3465755		369.3465755		369.3465755

		OPTOTOFFRCD		200		15.085005		1		113		3017

		year=2012 sec_no=11 size=1														year=2012 sec_no=11 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		242		1092009.11		6381.59		3151978.48		264266203				Number		1		242		242		242		242

		TOTOFFRCD		242		34.2148884		1		392		8280				Earned_revenue		1		0.4756752		0.4756752		0.4756752		0.4756752

		DIRMKTG		242		60657.74		375		359063		14679173				Program_rev_attendee		1		14.4808791		14.4808791		14.4808791		14.4808791

		MKTTOT		242		79363.84		375		414538		19206049				Response_to_marketing_eff		1		3.9066906		3.9066906		3.9066906		3.9066906

		EXPNDPRCD		242		699327.52		229798		1711060		169237260				Response_to_marketing_exp		1		2.9858816		2.9858816		2.9858816		2.9858816

		PHATTTOT		242		20314.85		990		194996		4916194				Relational_revenue		1		0.0728876		0.0728876		0.0728876		0.0728876

		ENGAGCD		242		21183.77		1092		195100		5126472				Return_on_marketing		1		4.8497835		4.8497835		4.8497835		4.8497835

		ENGAGTOT		242		33164.12		1092		2602580		8025718				Return_on_Total_Mktg		1		3.7066869		3.7066869		3.7066869		3.7066869

		MEMSUBINC		242		50972.32		0		476391		12335301				Market_penetration		1		0.0193989		0.0193989		0.0193989		0.0193989

		PRGREVCD		242		294176.9		0		1398418		71190811				Tot_market_penetration		1		0.0303698		0.0303698		0.0303698		0.0303698

		ERNNCAPCD		242		332652.77		2200		2313465		80501971				Revenue_per_offering		1		20694.66		20694.66		20694.66		20694.66

		OPUN		217		729940.2		121134		3163566		158397023				People_per_offering		1		619.1389061		619.1389061		619.1389061		619.1389061

		OPTOTOFFRCD		217		35.2719032		1		392		7654

		year=2012 sec_no=11 size=2														year=2012 sec_no=11 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		120		990238.19		38043.02		3126480.34		118828583				Number		1		120		120		120		120

		TOTOFFRCD		120		69.1416667		5		1272		8297				Earned_revenue		1		0.5747665		0.5747665		0.5747665		0.5747665

		DIRMKTG		120		778545.7		35234		9675952		93425484				Program_rev_attendee		1		32.9067383		32.9067383		32.9067383		32.9067383

		MKTTOT		120		1089066.5		35234		11200540		130687980				Response_to_marketing_eff		1		8.7504184		8.7504184		8.7504184		8.7504184

		EXPNDPRCD		120		8000690.92		1278917		63292783		960082910				Response_to_marketing_exp		1		6.2554496		6.2554496		6.2554496		6.2554496

		PHATTTOT		120		124458.79		1949		2171625		14935055				Relational_revenue		1		0.1612655		0.1612655		0.1612655		0.1612655

		ENGAGCD		120		132548.03		2456		2172224		15905763				Return_on_marketing		1		5.2604913		5.2604913		5.2604913		5.2604913

		ENGAGTOT		120		353129.78		6749		15077145		42375573				Return_on_Total_Mktg		1		3.7605903		3.7605903		3.7605903		3.7605903

		MEMSUBINC		120		1290235.42		0		13606994		154828250				Market_penetration		1		0.1338547		0.1338547		0.1338547		0.1338547

		PRGREVCD		120		4095532.89		5350		50071374		491463947				Tot_market_penetration		1		0.3566109		0.3566109		0.3566109		0.3566109

		ERNNCAPCD		120		4598529.29		215509		50926843		551823515				Revenue_per_offering		1		112025.57		112025.57		112025.57		112025.57

		OPUN		114		7918439.09		1256904		63946459		902702056				People_per_offering		1		1917.05		1917.05		1917.05		1917.05

		OPTOTOFFRCD		114		70.6842105		5		1272		8058

		year=2013 sec_no=0 size=0														year=2013 sec_no=0 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		148		705972.47		9757.21		3206948.41		104483925				Number		1		148		148		148		148

		TOTOFFRCD		148		49.0270878		1		346		7256.01				Earned_revenue		1		0.4313765		0.4313765		0.4313765		0.4313765

		DIRMKTG		148		13000.33		134		99335		1924049				Program_rev_attendee		1		6.6459987		6.6459987		6.6459987		6.6459987

		MKTTOT		148		13605.7		134		99335		2013644				Response_to_marketing_eff		1		2.3709874		2.3709874		2.3709874		2.3709874

		EXPNDPRCD		148		108786.45		2954		250824		16100394				Response_to_marketing_exp		1		2.2654927		2.2654927		2.2654927		2.2654927

		PHATTTOT		148		5738.41		32		129090		849285				Relational_revenue		1		0.054562		0.054562		0.054562		0.054562

		ENGAGCD		148		5979.45		115		129128		884958				Return_on_marketing		1		2.9335776		2.9335776		2.9335776		2.9335776

		ENGAGTOT		148		23658.58		115		1515296		3501470				Return_on_Total_Mktg		1		2.8030511		2.8030511		2.8030511		2.8030511

		MEMSUBINC		148		5935.61		0		101564		878470				Market_penetration		1		0.0084698		0.0084698		0.0084698		0.0084698

		PRGREVCD		148		38137.48		0		210651		5644347				Tot_market_penetration		1		0.033512		0.033512		0.033512		0.033512

		ERNNCAPCD		148		46927.91		987		241985		6945331				Revenue_per_offering		1		2416.37		2416.37		2416.37		2416.37

		OPUN		132		114503.14		3210		301517		15114415				People_per_offering		1		121.9620869		121.9620869		121.9620869		121.9620869

		OPTOTOFFRCD		132		47.3864167		1		341		6255.01

		year=2013 sec_no=0 size=1														year=2013 sec_no=0 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		168		1002269.54		8508.38		3206948.41		168381282				Number		1		168		168		168		168

		TOTOFFRCD		168		114.381		1		1444		19216.01				Earned_revenue		1		0.3931319		0.3931319		0.3931319		0.3931319

		DIRMKTG		168		55362.18		915		827800		9300847				Program_rev_attendee		1		6.9943923		6.9943923		6.9943923		6.9943923

		MKTTOT		168		67772.9		915		845000		11385847				Response_to_marketing_eff		1		2.1510885		2.1510885		2.1510885		2.1510885

		EXPNDPRCD		168		706363.83		247642		1601984		118669123				Response_to_marketing_exp		1		1.7571767		1.7571767		1.7571767		1.7571767

		PHATTTOT		168		31506.33		150		490000		5293063				Relational_revenue		1		0.0418307		0.0418307		0.0418307		0.0418307

		ENGAGCD		168		33053.97		329		655049		5553067				Return_on_marketing		1		3.9804718		3.9804718		3.9804718		3.9804718

		ENGAGTOT		168		205103.85		425		20001889		34457446				Return_on_Total_Mktg		1		3.2515595		3.2515595		3.2515595		3.2515595

		MEMSUBINC		168		29547.71		0		322100		4964016				Market_penetration		1		0.0329791		0.0329791		0.0329791		0.0329791

		PRGREVCD		168		220367.61		0		1270950		37021759				Tot_market_penetration		1		0.2046394		0.2046394		0.2046394		0.2046394

		ERNNCAPCD		168		277694.16		796		1323160		46652619				Revenue_per_offering		1		6505.29		6505.29		6505.29		6505.29

		OPUN		146		705601.49		166459		2043012		103017818				People_per_offering		1		288.9813014		288.9813014		288.9813014		288.9813014

		OPTOTOFFRCD		146		108.4658014		1		1444		15836.01

		year=2013 sec_no=0 size=2														year=2013 sec_no=0 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		68		1344282.89		17159.2		3159865.93		91411236.3				Number		1		68		68		68		68

		TOTOFFRCD		68		152.5736176		3		909		10375.01				Earned_revenue		1		0.4561368		0.4561368		0.4561368		0.4561368

		DIRMKTG		68		320679.1		10842		1137116		21806179				Program_rev_attendee		1		14.4365677		14.4365677		14.4365677		14.4365677

		MKTTOT		68		428552.75		10842		1922044		29141587				Response_to_marketing_eff		1		3.8223548		3.8223548		3.8223548		3.8223548

		EXPNDPRCD		68		5436207.6		1413408		33370814		369662117				Response_to_marketing_exp		1		2.8602064		2.8602064		2.8602064		2.8602064

		PHATTTOT		68		112117.47		430		1322246		7623988				Relational_revenue		1		0.0805303		0.0805303		0.0805303		0.0805303

		ENGAGCD		68		116947.46		521		1498544		7952427				Return_on_marketing		1		5.0473868		5.0473868		5.0473868		5.0473868

		ENGAGTOT		68		758816.76		521		27990796		51599540				Return_on_Total_Mktg		1		3.776878		3.776878		3.776878		3.776878

		MEMSUBINC		68		437779.49		0		7920087		29769005				Market_penetration		1		0.0869962		0.0869962		0.0869962		0.0869962

		PRGREVCD		68		1618591.46		35184		11776035		110064219				Tot_market_penetration		1		0.564477		0.564477		0.564477		0.564477

		ERNNCAPCD		68		2479654.25		13684		12844816		168616489				Revenue_per_offering		1		40052		40052		40052		40052

		OPUN		58		5967751.41		672616		35835900		346129582				People_per_offering		1		766.4985447		766.4985447		766.4985447		766.4985447

		OPTOTOFFRCD		58		149.000069		3		909		8642

		year=2013 sec_no=1 size=0														year=2013 sec_no=1 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		54		804450.56		15711.92		2984807.61		43440330.17				Number		1		54		54		54		54

		TOTOFFRCD		54		49.3705926		2		267		2666.01				Earned_revenue		1		0.5526264		0.5526264		0.5526264		0.5526264

		DIRMKTG		54		6935.13		39		31712		374497				Program_rev_attendee		1		15.6653577		15.6653577		15.6653577		15.6653577

		MKTTOT		54		7603.74		39		31712		410602				Response_to_marketing_eff		1		2.0671701		2.0671701		2.0671701		2.0671701

		EXPNDPRCD		54		113134.57		1141		234569		6109267				Response_to_marketing_exp		1		1.8854		1.8854		1.8854		1.8854

		PHATTTOT		54		3678.33		150		23872		198630				Relational_revenue		1		0.0391767		0.0391767		0.0391767		0.0391767

		ENGAGCD		54		3866.93		211		24151		208814				Return_on_marketing		1		8.3087715		8.3087715		8.3087715		8.3087715

		ENGAGTOT		54		4841.11		211		41037		261420				Return_on_Total_Mktg		1		7.5781657		7.5781657		7.5781657		7.5781657

		MEMSUBINC		54		4432.24		0		58098		239341				Market_penetration		1		0.0048069		0.0048069		0.0048069		0.0048069

		PRGREVCD		54		57622.41		694		212678		3111610				Tot_market_penetration		1		0.0060179		0.0060179		0.0060179		0.0060179

		ERNNCAPCD		54		62521.15		694		212678		3376142				Revenue_per_offering		1		2500.05		2500.05		2500.05		2500.05

		OPUN		46		114676.85		1612		257576		5275135				People_per_offering		1		78.3244787		78.3244787		78.3244787		78.3244787

		OPTOTOFFRCD		46		45.8698261		2		175		2110.01

		year=2013 sec_no=1 size=1														year=2013 sec_no=1 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		104		810383.56		50961.62		3138500.93		84279889.79				Number		1		104		104		104		104

		TOTOFFRCD		104		120.7308077		1		1146		12556				Earned_revenue		1		0.5177837		0.5177837		0.5177837		0.5177837

		DIRMKTG		104		26986.58		188		155578		2806604				Program_rev_attendee		1		15.039723		15.039723		15.039723		15.039723

		MKTTOT		104		31881.52		188		185405		3315678				Response_to_marketing_eff		1		1.7569336		1.7569336		1.7569336		1.7569336

		EXPNDPRCD		104		576231.97		225724		1237753		59928125				Response_to_marketing_exp		1		1.487182		1.487182		1.487182		1.487182

		PHATTTOT		104		18146.12		30		275000		1887196				Relational_revenue		1		0.0084912		0.0084912		0.0084912		0.0084912

		ENGAGCD		104		18839.93		318		276735		1959353				Return_on_marketing		1		10.1128998		10.1128998		10.1128998		10.1128998

		ENGAGTOT		104		104069.53		520		8119218		10823231				Return_on_Total_Mktg		1		8.5602115		8.5602115		8.5602115		8.5602115

		MEMSUBINC		104		4892.89		0		67914		508861				Market_penetration		1		0.0232482		0.0232482		0.0232482		0.0232482

		PRGREVCD		104		272912.55		0		957813		28382905				Tot_market_penetration		1		0.1284201		0.1284201		0.1284201		0.1284201

		ERNNCAPCD		104		298363.52		59		961229		31029806				Revenue_per_offering		1		4861.73		4861.73		4861.73		4861.73

		OPUN		93		607454.6		184726		1347977		56493278				People_per_offering		1		156.0490901		156.0490901		156.0490901		156.0490901

		OPTOTOFFRCD		93		124.9462688		1		1146		11620

		year=2013 sec_no=1 size=2														year=2013 sec_no=1 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		64		1228687.03		22553.59		3151185.93		78635970.07				Number		1		64		64		64		64

		TOTOFFRCD		64		189.4843906		9		894		12127				Earned_revenue		1		0.6506875		0.6506875		0.6506875		0.6506875

		DIRMKTG		64		116097.92		3811		822012		7430267				Program_rev_attendee		1		66.7522038		66.7522038		66.7522038		66.7522038

		MKTTOT		64		191736.27		3811		1528924		12271121				Response_to_marketing_eff		1		4.978409		4.978409		4.978409		4.978409

		EXPNDPRCD		64		4457669.98		1267578		35176536		285290879				Response_to_marketing_exp		1		3.0144685		3.0144685		3.0144685		3.0144685

		PHATTTOT		64		38513.56		260		288581		2464868				Relational_revenue		1		0.0117492		0.0117492		0.0117492		0.0117492

		ENGAGCD		64		39377.92		519		290035		2520187				Return_on_marketing		1		22.1439379		22.1439379		22.1439379		22.1439379

		ENGAGTOT		64		59702.88		519		700424		3820984				Return_on_Total_Mktg		1		13.4083407		13.4083407		13.4083407		13.4083407

		MEMSUBINC		64		52374.22		0		805370		3351950				Market_penetration		1		0.0320488		0.0320488		0.0320488		0.0320488

		PRGREVCD		64		2570865.17		10956		28271318		164535371				Tot_market_penetration		1		0.0485908		0.0485908		0.0485908		0.0485908

		ERNNCAPCD		64		2900549.92		10956		35604125		185635195				Revenue_per_offering		1		29134.51		29134.51		29134.51		29134.51

		OPUN		57		5493133.67		219352		47551734		313108619				People_per_offering		1		207.8161781		207.8161781		207.8161781		207.8161781

		OPTOTOFFRCD		57		188.5438772		9		894		10747

		year=2013 sec_no=2 size=0														year=2013 sec_no=2 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		27		515267.24		17799.72		2953459.56		13912215.41				Number		1		27		27		27		27

		TOTOFFRCD		27		56.4446667		8		190		1524.01				Earned_revenue		1		0.2393117		0.2393117		0.2393117		0.2393117

		DIRMKTG		27		22911.89		663		61047		618621				Program_rev_attendee		1		1.8351247		1.8351247		1.8351247		1.8351247

		MKTTOT		27		29014.85		663		89000		783401				Response_to_marketing_eff		1		0.8581662		0.8581662		0.8581662		0.8581662

		EXPNDPRCD		27		370839.59		36836		764966		10012669				Response_to_marketing_exp		1		0.6776601		0.6776601		0.6776601		0.6776601

		PHATTTOT		27		33810.3		2948		380644		912878				Relational_revenue		1		0.0436266		0.0436266		0.0436266		0.0436266

		ENGAGCD		27		34623.52		3122		380886		934835				Return_on_marketing		1		2.7080313		2.7080313		2.7080313		2.7080313

		ENGAGTOT		27		41478.11		3122		385721		1119909				Return_on_Total_Mktg		1		2.1384259		2.1384259		2.1384259		2.1384259

		MEMSUBINC		27		16178.48		0		69785		436819				Market_penetration		1		0.0671953		0.0671953		0.0671953		0.0671953

		PRGREVCD		27		62046.11		0		230317		1675245				Tot_market_penetration		1		0.0804983		0.0804983		0.0804983		0.0804983

		ERNNCAPCD		27		88746.26		340		256598		2396149				Revenue_per_offering		1		9970.71		9970.71		9970.71		9970.71

		OPUN		22		538420.91		35315		4192165		11845260				People_per_offering		1		613.4063777		613.4063777		613.4063777		613.4063777

		OPTOTOFFRCD		22		54.0002727		8		190		1188.01

		year=2013 sec_no=2 size=1														year=2013 sec_no=2 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		49		609736.65		18057.64		3188260.84		29877095.79				Number		1		49		49		49		49

		TOTOFFRCD		49		162.3675102		8		866		7956.01				Earned_revenue		1		0.3378711		0.3378711		0.3378711		0.3378711

		DIRMKTG		49		103461.94		18000		305202		5069635				Program_rev_attendee		1		8.8414371		8.8414371		8.8414371		8.8414371

		MKTTOT		49		162831.1		18000		589248		7978724				Response_to_marketing_eff		1		2.4394158		2.4394158		2.4394158		2.4394158

		EXPNDPRCD		49		2729348.31		603848		5693282		133738067				Response_to_marketing_exp		1		1.5499906		1.5499906		1.5499906		1.5499906

		PHATTTOT		49		66750.04		1350		238023		3270752				Relational_revenue		1		0.0530762		0.0530762		0.0530762		0.0530762

		ENGAGCD		49		68009.24		1423		238298		3332453				Return_on_marketing		1		5.7041874		5.7041874		5.7041874		5.7041874

		ENGAGTOT		49		89789.18		10755		330405		4399670				Return_on_Total_Mktg		1		3.6244076		3.6244076		3.6244076		3.6244076

		MEMSUBINC		49		144863.57		0		904274		7098315				Market_penetration		1		0.1115387		0.1115387		0.1115387		0.1115387

		PRGREVCD		49		590166.29		27000		3633856		28918148				Tot_market_penetration		1		0.147259		0.147259		0.147259		0.147259

		ERNNCAPCD		49		922167.86		35000		3806220		45186225				Revenue_per_offering		1		18944.15		18944.15		18944.15		18944.15

		OPUN		44		3187357.07		516279		7072227		140243711				People_per_offering		1		418.8599358		418.8599358		418.8599358		418.8599358

		OPTOTOFFRCD		44		168.2501818		8		866		7403.01

		year=2013 sec_no=2 size=2														year=2013 sec_no=2 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		33		1185279.33		77581.31		3210342.04		39114217.94				Number		1		33		33		33		33

		TOTOFFRCD		33		560.8787879		61		7361		18509				Earned_revenue		1		0.5387449		0.5387449		0.5387449		0.5387449

		DIRMKTG		33		1074880.3		61938		8123621		35471050				Program_rev_attendee		1		28.8756047		28.8756047		28.8756047		28.8756047

		MKTTOT		33		1567299.21		144509		8123621		51720874				Response_to_marketing_eff		1		2.998322		2.998322		2.998322		2.998322

		EXPNDPRCD		33		41542487.36		7217372		403538775		1370902083				Response_to_marketing_exp		1		2.0562999		2.0562999		2.0562999		2.0562999

		PHATTTOT		33		522725.45		30180		6208954		17249940				Relational_revenue		1		0.063335		0.063335		0.063335		0.063335

		ENGAGCD		33		539354.61		31478		6374104		17798702				Return_on_marketing		1		14.0425064		14.0425064		14.0425064		14.0425064

		ENGAGTOT		33		1156708.27		31478		16947768		38171373				Return_on_Total_Mktg		1		9.6305884		9.6305884		9.6305884		9.6305884

		MEMSUBINC		33		2631093.58		16300		29430108		86826088				Market_penetration		1		0.4550443		0.4550443		0.4550443		0.4550443

		PRGREVCD		33		15094013.58		191963		164986327		498102448				Tot_market_penetration		1		0.9758951		0.9758951		0.9758951		0.9758951

		ERNNCAPCD		33		22380804.82		727496		259950529		738566559				Revenue_per_offering		1		83938.88		83938.88		83938.88		83938.88

		OPUN		25		55930153.64		7425626		573806729		1398253841				People_per_offering		1		961.6241828		961.6241828		961.6241828		961.6241828

		OPTOTOFFRCD		25		666.32		63		7361		16658

		year=2013 sec_no=3 size=0														year=2013 sec_no=3 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		278		639101.92		2562.85		3185539.47		177670334				Number		1		278		278		278		278

		TOTOFFRCD		278		53.9748957		1		941		15005.02				Earned_revenue		1		0.3684683		0.3684683		0.3684683		0.3684683

		DIRMKTG		278		11835.06		81		141789		3290146				Program_rev_attendee		1		2.1439111		2.1439111		2.1439111		2.1439111

		MKTTOT		278		12901.68		81		141789		3586667				Response_to_marketing_eff		1		0.7288857		0.7288857		0.7288857		0.7288857

		EXPNDPRCD		278		126933.72		3723		287863		35287573				Response_to_marketing_exp		1		0.6686264		0.6686264		0.6686264		0.6686264

		PHATTTOT		278		17700.55		25		1014108		4920754				Relational_revenue		1		0.0431653		0.0431653		0.0431653		0.0431653

		ENGAGCD		278		17952.79		53		1014474		4990876				Return_on_marketing		1		3.206441		3.206441		3.206441		3.206441

		ENGAGTOT		278		57077.11		53		7922560		15867436				Return_on_Total_Mktg		1		2.9413545		2.9413545		2.9413545		2.9413545

		MEMSUBINC		278		5479.13		0		143041		1523198				Market_penetration		1		0.0280907		0.0280907		0.0280907		0.0280907

		PRGREVCD		278		37948.41		0		247760		10549659				Tot_market_penetration		1		0.0893083		0.0893083		0.0893083		0.0893083

		ERNNCAPCD		278		46771.05		25		258199		13002353				Revenue_per_offering		1		2287.04		2287.04		2287.04		2287.04

		OPUN		242		127649.02		4121		549497		30891063				People_per_offering		1		332.6137298		332.6137298		332.6137298		332.6137298

		OPTOTOFFRCD		242		55.8141322		1		941		13507.02

		year=2013 sec_no=3 size=1														year=2013 sec_no=3 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		194		737698.97		15068.45		3210342.04		143113600				Number		1		194		194		194		194

		TOTOFFRCD		194		109.2990876		1		694		21204.02				Earned_revenue		1		0.3543091		0.3543091		0.3543091		0.3543091

		DIRMKTG		194		57083.19		543		791946		11074139				Program_rev_attendee		1		4.2914295		4.2914295		4.2914295		4.2914295

		MKTTOT		194		68147.13		543		791946		13220543				Response_to_marketing_eff		1		1.5811488		1.5811488		1.5811488		1.5811488

		EXPNDPRCD		194		655818.08		237449		1501651		127228707				Response_to_marketing_exp		1		1.3244434		1.3244434		1.3244434		1.3244434

		PHATTTOT		194		43099.76		60		775320		8361353				Relational_revenue		1		0.0240219		0.0240219		0.0240219		0.0240219

		ENGAGCD		194		43733.77		323		775410		8484351				Return_on_marketing		1		3.2401758		3.2401758		3.2401758		3.2401758

		ENGAGTOT		194		67507.07		323		1996633		13096371				Return_on_Total_Mktg		1		2.7141213		2.7141213		2.7141213		2.7141213

		MEMSUBINC		194		15753.99		0		263276		3056274				Market_penetration		1		0.059284		0.059284		0.059284		0.059284

		PRGREVCD		194		184959.57		0		1078636		35882157				Tot_market_penetration		1		0.0915103		0.0915103		0.0915103		0.0915103

		ERNNCAPCD		194		232362.34		581		1109192		45078294				Revenue_per_offering		1		6190.62		6190.62		6190.62		6190.62

		OPUN		161		704462.48		243837		2495722		113418460				People_per_offering		1		400.1293057		400.1293057		400.1293057		400.1293057

		OPTOTOFFRCD		161		113.7951491		2		694		18321.02

		year=2013 sec_no=3 size=2														year=2013 sec_no=3 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		67		1130922.08		55183.02		3210342.04		75771779.26				Number		1		67		67		67		67

		TOTOFFRCD		67		298.470209		11		1877		19997.5				Earned_revenue		1		0.4399163		0.4399163		0.4399163		0.4399163

		DIRMKTG		67		267789.73		5006		1963501		17941912				Program_rev_attendee		1		7.4306668		7.4306668		7.4306668		7.4306668

		MKTTOT		67		377762.82		5006		1963501		25310109				Response_to_marketing_eff		1		1.6913609		1.6913609		1.6913609		1.6913609

		EXPNDPRCD		67		5525410.28		1486665		54230256		370202489				Response_to_marketing_exp		1		1.1989774		1.1989774		1.1989774		1.1989774

		PHATTTOT		67		223348.45		551		3539000		14964346				Relational_revenue		1		0.0299832		0.0299832		0.0299832		0.0299832

		ENGAGCD		67		224639.13		708		3539201		15050822				Return_on_marketing		1		6.1975039		6.1975039		6.1975039		6.1975039

		ENGAGTOT		67		308146.16		1100		3539201		20645793				Return_on_Total_Mktg		1		4.3933066		4.3933066		4.3933066		4.3933066

		MEMSUBINC		67		165669.75		0		4131229		11099873				Market_penetration		1		0.1986336		0.1986336		0.1986336		0.1986336

		PRGREVCD		67		1659627.9		304		31260284		111195069				Tot_market_penetration		1		0.2724734		0.2724734		0.2724734		0.2724734

		ERNNCAPCD		67		2430718.07		1990		45909122		162858111				Revenue_per_offering		1		16674.58		16674.58		16674.58		16674.58

		OPUN		56		5228523.75		787145		54268569		292797330				People_per_offering		1		752.6350289		752.6350289		752.6350289		752.6350289

		OPTOTOFFRCD		56		313.5625714		24		1877		17559.5

		year=2013 sec_no=4 size=0														year=2013 sec_no=4 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		117		1054005.12		9757.21		3210342.04		123318599				Number		1		117		117		117		117

		TOTOFFRCD		117		30.0512821		1		213		3516				Earned_revenue		1		0.4624187		0.4624187		0.4624187		0.4624187

		DIRMKTG		117		8122.63		125		42069		950348				Program_rev_attendee		1		8.232004		8.232004		8.232004		8.232004

		MKTTOT		117		8239.68		125		42069		964042				Response_to_marketing_eff		1		1.9732638		1.9732638		1.9732638		1.9732638

		EXPNDPRCD		117		83231.62		6889		182377		9738099				Response_to_marketing_exp		1		1.9452341		1.9452341		1.9452341		1.9452341

		PHATTTOT		117		4175.66		150		49000		488552				Relational_revenue		1		0.0156853		0.0156853		0.0156853		0.0156853

		ENGAGCD		117		4279.15		204		49063		500661				Return_on_marketing		1		4.2318835		4.2318835		4.2318835		4.2318835

		ENGAGTOT		117		8916		204		410050		1043172				Return_on_Total_Mktg		1		4.1717705		4.1717705		4.1717705		4.1717705

		MEMSUBINC		117		1305.51		0		31362		152745				Market_penetration		1		0.0040599		0.0040599		0.0040599		0.0040599

		PRGREVCD		117		34374.03		435		102557		4021762				Tot_market_penetration		1		0.0084592		0.0084592		0.0084592		0.0084592

		ERNNCAPCD		117		38487.85		500		134946		4503079				Revenue_per_offering		1		2893.64		2893.64		2893.64		2893.64

		OPUN		101		84459.76		6586		193264		8530436				People_per_offering		1		142.3950512		142.3950512		142.3950512		142.3950512

		OPTOTOFFRCD		101		29.1881188		2		156		2948

		year=2013 sec_no=4 size=1														year=2013 sec_no=4 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		95		1183062.36		49723.45		3113386.02		112390925				Number		1		95		95		95		95

		TOTOFFRCD		95		79.8842105		2		890		7589				Earned_revenue		1		0.4814078		0.4814078		0.4814078		0.4814078

		DIRMKTG		95		33593.81		54		142709		3191412				Program_rev_attendee		1		9.5564555		9.5564555		9.5564555		9.5564555

		MKTTOT		95		38702.71		54		284903		3676757				Response_to_marketing_eff		1		1.668164		1.668164		1.668164		1.668164

		EXPNDPRCD		95		519408.19		191127		1280206		49343778				Response_to_marketing_exp		1		1.4479605		1.4479605		1.4479605		1.4479605

		PHATTTOT		95		23200.78		88		514203		2204074				Relational_revenue		1		0.0073557		0.0073557		0.0073557		0.0073557

		ENGAGCD		95		23468.68		320		514538		2229525				Return_on_marketing		1		6.5999423		6.5999423		6.5999423		6.5999423

		ENGAGTOT		95		27528.37		320		514538		2615195				Return_on_Total_Mktg		1		5.7287264		5.7287264		5.7287264		5.7287264

		MEMSUBINC		95		3820.59		0		102885		362956				Market_penetration		1		0.0198372		0.0198372		0.0198372		0.0198372

		PRGREVCD		95		221717.21		5750		729275		21063135				Tot_market_penetration		1		0.0232687		0.0232687		0.0232687		0.0232687

		ERNNCAPCD		95		250047.18		7325		992644		23754482				Revenue_per_offering		1		7197.28		7197.28		7197.28		7197.28

		OPUN		83		522452.81		174930		1330714		43363583				People_per_offering		1		293.783766		293.783766		293.783766		293.783766

		OPTOTOFFRCD		83		72.5903614		2		890		6025

		year=2013 sec_no=4 size=2														year=2013 sec_no=4 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		36		1528781.2		87626.53		3159865.93		55036123.03				Number		1		36		36		36		36

		TOTOFFRCD		36		169.0277778		8		2344		6085				Earned_revenue		1		0.6284292		0.6284292		0.6284292		0.6284292

		DIRMKTG		36		695819.08		18041		4735962		25049487				Program_rev_attendee		1		52.8878441		52.8878441		52.8878441		52.8878441

		MKTTOT		36		888947.47		18041		5807417		32002109				Response_to_marketing_eff		1		11.6203508		11.6203508		11.6203508		11.6203508

		EXPNDPRCD		36		8160393.67		1310693		62112681		293774172				Response_to_marketing_exp		1		9.0957701		9.0957701		9.0957701		9.0957701

		PHATTTOT		36		76499.19		845		420352		2753971				Relational_revenue		1		0.0722771		0.0722771		0.0722771		0.0722771

		ENGAGCD		36		77898.31		1341		430547		2804339				Return_on_marketing		1		5.8145538		5.8145538		5.8145538		5.8145538

		ENGAGTOT		36		83905.11		1341		430547		3020584				Return_on_Total_Mktg		1		4.5513122		4.5513122		4.5513122		4.5513122

		MEMSUBINC		36		589809.72		0		6526565		21233150				Market_penetration		1		0.0509545		0.0509545		0.0509545		0.0509545

		PRGREVCD		36		4045877.47		35060		33423744		145651589				Tot_market_penetration		1		0.0548837		0.0548837		0.0548837		0.0548837

		ERNNCAPCD		36		5128229.78		127303		33971064		184616272		0.1840090455		Revenue_per_offering		1		47834.89		47834.89		47834.89		47834.89

		OPUN		32		8424920.53		1367653		66141291		269597457				People_per_offering		1		460.8609696		460.8609696		460.8609696		460.8609696

		OPTOTOFFRCD		32		176.125		8		2344		5636

		year=2013 sec_no=5 size=0														year=2013 sec_no=5 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		240		750680.44		3997.39		3185539.47		180163304				Number		1		240		240		240		240

		TOTOFFRCD		240		11.8418833		1		66.052		2842.05				Earned_revenue		1		0.4071716		0.4071716		0.4071716		0.4071716

		DIRMKTG		240		8731.37		40		78610		2095528				Program_rev_attendee		1		2.295665		2.295665		2.295665		2.295665

		MKTTOT		240		8809.06		40		78610		2114174				Response_to_marketing_eff		1		0.8181427		0.8181427		0.8181427		0.8181427

		EXPNDPRCD		240		64760.63		2148		152063		15542551				Response_to_marketing_exp		1		0.8109271		0.8109271		0.8109271		0.8109271

		PHATTTOT		240		10767.14		45		1137954		2584114				Relational_revenue		1		0.0855244		0.0855244		0.0855244		0.0855244

		ENGAGCD		240		10973.76		56		1138213		2633703				Return_on_marketing		1		2.8309142		2.8309142		2.8309142		2.8309142

		ENGAGTOT		240		33145.23		56		3151849		7954856				Return_on_Total_Mktg		1		2.8059469		2.8059469		2.8059469		2.8059469

		MEMSUBINC		240		5538.61		0		76260		1329267				Market_penetration		1		0.0146184		0.0146184		0.0146184		0.0146184

		PRGREVCD		240		24717.75		0		118822		5932260				Tot_market_penetration		1		0.0441536		0.0441536		0.0441536		0.0441536

		ERNNCAPCD		240		26368.69		47		118822		6328485				Revenue_per_offering		1		5644.09		5644.09		5644.09		5644.09

		OPUN		221		65942.63		1620		217451		14573321				People_per_offering		1		926.6906446		926.6906446		926.6906446		926.6906446

		OPTOTOFFRCD		221		11.6834932		1		66.052		2582.05

		year=2013 sec_no=5 size=1														year=2013 sec_no=5 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		143		807677.28		13318.79		3210342.04		115497852				Number		1		143		143		143		143

		TOTOFFRCD		143		29.7482517		2		220		4254				Earned_revenue		1		0.4079915		0.4079915		0.4079915		0.4079915

		DIRMKTG		143		27294.41		1229		196031		3903101				Program_rev_attendee		1		9.572096		9.572096		9.572096		9.572096

		MKTTOT		143		30012.24		1229		196031		4291751				Response_to_marketing_eff		1		2.4534582		2.4534582		2.4534582		2.4534582

		EXPNDPRCD		143		300259.65		154953		601740		42937130				Response_to_marketing_exp		1		2.2312793		2.2312793		2.2312793		2.2312793

		PHATTTOT		143		12232.63		241		272061		1749266				Relational_revenue		1		0.055		0.055		0.055		0.055

		ENGAGCD		143		12567.52		264		272716		1797156				Return_on_marketing		1		4.2899587		4.2899587		4.2899587		4.2899587

		ENGAGTOT		143		26702.97		264		1302491		3818524				Return_on_Total_Mktg		1		3.901471		3.901471		3.901471		3.901471

		MEMSUBINC		143		16514.27		0		155697		2361541				Market_penetration		1		0.0155601		0.0155601		0.0155601		0.0155601

		PRGREVCD		143		117091.9		0		471269		16744142				Tot_market_penetration		1		0.0330614		0.0330614		0.0330614		0.0330614

		ERNNCAPCD		143		122503.4		92		479557		17517986				Revenue_per_offering		1		10568.06		10568.06		10568.06		10568.06

		OPUN		134		297719.62		96940		665063		39894429				People_per_offering		1		422.4626234		422.4626234		422.4626234		422.4626234

		OPTOTOFFRCD		134		28.1716418		2		220		3775

		year=2013 sec_no=5 size=2														year=2013 sec_no=5 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		52		955391.57		111490.79		3164188.3		49680361.89				Number		1		52		52		52		52

		TOTOFFRCD		52		81.6538654		6		444		4246				Earned_revenue		1		0.3912046		0.3912046		0.3912046		0.3912046

		DIRMKTG		52		147972.6		3360		952267		7694575				Program_rev_attendee		1		15.321343		15.321343		15.321343		15.321343

		MKTTOT		52		200732.23		7700		1404600		10438076				Response_to_marketing_eff		1		4.5064101		4.5064101		4.5064101		4.5064101

		EXPNDPRCD		52		1918688.4		618621		10881528		99771797				Response_to_marketing_exp		1		3.3219638		3.3219638		3.3219638		3.3219638

		PHATTTOT		52		44543.71		626		242925		2316273				Relational_revenue		1		0.0487796		0.0487796		0.0487796		0.0487796

		ENGAGCD		52		45537.04		661		244037		2367926				Return_on_marketing		1		4.6121343		4.6121343		4.6121343		4.6121343

		ENGAGTOT		52		120561.67		661		1733666		6269207				Return_on_Total_Mktg		1		3.3998998		3.3998998		3.3998998		3.3998998

		MEMSUBINC		52		93592.88		0		724364		4866830				Market_penetration		1		0.0476632		0.0476632		0.0476632		0.0476632

		PRGREVCD		52		682469.48		15483		4168214		35488413				Tot_market_penetration		1		0.1261908		0.1261908		0.1261908		0.1261908

		ERNNCAPCD		52		750599.75		22147		4307451		39031187				Revenue_per_offering		1		23355.57		23355.57		23355.57		23355.57

		OPUN		45		2049581.11		623232		10093952		92231150				People_per_offering		1		557.6838065		557.6838065		557.6838065		557.6838065

		OPTOTOFFRCD		45		87.7555778		6		444		3949

		year=2013 sec_no=6 size=0														year=2013 sec_no=6 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		28		716835.56		7785.58		2948037.86		20071395.74				Number		1		28		28		28		28

		TOTOFFRCD		28		10.3928571		2		41		291				Earned_revenue		1		0.3357408		0.3357408		0.3357408		0.3357408

		DIRMKTG		28		17964.89		189		90766		503017				Program_rev_attendee		1		7.2765169		7.2765169		7.2765169		7.2765169

		MKTTOT		28		19025.79		189		90766		532722				Response_to_marketing_eff		1		2.2294194		2.2294194		2.2294194		2.2294194

		EXPNDPRCD		28		196040.46		12483		432512		5489133				Response_to_marketing_exp		1		2.1051052		2.1051052		2.1051052		2.1051052

		PHATTTOT		28		8533.96		100		90450		238951				Relational_revenue		1		0.029526		0.029526		0.029526		0.029526

		ENGAGCD		28		8814.79		139		90926		246814				Return_on_marketing		1		3.4566048		3.4566048		3.4566048		3.4566048

		ENGAGTOT		28		13388		139		107684		374864				Return_on_Total_Mktg		1		3.2638618		3.2638618		3.2638618		3.2638618

		MEMSUBINC		28		5788.29		0		33597		162072				Market_penetration		1		0.0122968		0.0122968		0.0122968		0.0122968

		PRGREVCD		28		62097.54		478		187062		1738731				Tot_market_penetration		1		0.0186765		0.0186765		0.0186765		0.0186765

		ERNNCAPCD		28		65818.79		478		187062		1842926				Revenue_per_offering		1		19857.53		19857.53		19857.53		19857.53

		OPUN		27		209607.3		13396		524381		5659397				People_per_offering		1		848.1580756		848.1580756		848.1580756		848.1580756

		OPTOTOFFRCD		27		10.5555556		2		41		285

		year=2013 sec_no=6 size=1														year=2013 sec_no=6 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		22		486081.2		34111.43		2966341.72		10693786.41				Number		1		22		22		22		22

		TOTOFFRCD		22		20.3637727		6		64		448.003				Earned_revenue		1		0.280616		0.280616		0.280616		0.280616

		DIRMKTG		22		127316.18		240		477882		2800956				Program_rev_attendee		1		18.7589833		18.7589833		18.7589833		18.7589833

		MKTTOT		22		151650.5		240		477882		3336311				Response_to_marketing_eff		1		7.3915705		7.3915705		7.3915705		7.3915705

		EXPNDPRCD		22		1567442.82		489589		3029799		34483742				Response_to_marketing_exp		1		6.2054957		6.2054957		6.2054957		6.2054957

		PHATTTOT		22		20516.68		2124		55931		451367				Relational_revenue		1		0.1045663		0.1045663		0.1045663		0.1045663

		ENGAGCD		22		21124.36		2753		56630		464736				Return_on_marketing		1		3.0229629		3.0229629		3.0229629		3.0229629

		ENGAGTOT		22		21533.45		2753		56630		473736				Return_on_Total_Mktg		1		2.5378887		2.5378887		2.5378887		2.5378887

		MEMSUBINC		22		163901.64		0		731043		3605836				Market_penetration		1		0.0434585		0.0434585		0.0434585		0.0434585

		PRGREVCD		22		384872.09		17302		1086394		8467186				Tot_market_penetration		1		0.0443001		0.0443001		0.0443001		0.0443001

		ERNNCAPCD		22		439849.5		17302		1192415		9676689				Revenue_per_offering		1		80964.91		80964.91		80964.91		80964.91

		OPUN		19		1576697.79		579106		3318116		29957258				People_per_offering		1		1037.35		1037.35		1037.35		1037.35

		OPTOTOFFRCD		19		19.4738421		6		64		370.003

		year=2013 sec_no=6 size=2														year=2013 sec_no=6 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		24		648330.83		45987.08		3003398.17		15559940.03				Number		1		24		24		24		24

		TOTOFFRCD		24		84.7916667		3		551		2035				Earned_revenue		1		0.4668579		0.4668579		0.4668579		0.4668579

		DIRMKTG		24		1229321.58		283248		6825000		29503718				Program_rev_attendee		1		89.3034662		89.3034662		89.3034662		89.3034662

		MKTTOT		24		1784452.17		372683		8458000		42826852				Response_to_marketing_eff		1		14.8314661		14.8314661		14.8314661		14.8314661

		EXPNDPRCD		24		26325279.29		4014231		256668000		631806703				Response_to_marketing_exp		1		10.2175008		10.2175008		10.2175008		10.2175008

		PHATTTOT		24		120315.29		11045		763421		2887567				Relational_revenue		1		0.13604		0.13604		0.13604		0.13604

		ENGAGCD		24		126063.88		12378		829043		3025533				Return_on_marketing		1		8.7402456		8.7402456		8.7402456		8.7402456

		ENGAGTOT		24		1408294.71		12378		16636646		33799073		0.4922219612		Return_on_Total_Mktg		1		6.0212164		6.0212164		6.0212164		6.0212164

		MEMSUBINC		24		3581291.38		0		21012000		85950993				Market_penetration		1		0.1944437		0.1944437		0.1944437		0.1944437

		PRGREVCD		24		10744572.58		926610		128293000		257869742				Tot_market_penetration		1		2.1721853		2.1721853		2.1721853		2.1721853

		ERNNCAPCD		24		12290165		975096		144627000		294963960				Revenue_per_offering		1		364304.12		364304.12		364304.12		364304.12

		OPUN		19		36181151.58		3673802		331379000		687441880				People_per_offering		1		1486.75		1486.75		1486.75		1486.75

		OPTOTOFFRCD		19		99.3157895		24		551		1887

		year=2013 sec_no=7 size=0														year=2013 sec_no=7 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		39		801792.94		7299.84		3210342.04		31269924.64				Number		1		39		39		39		39

		TOTOFFRCD		39		67.3333333		7		722		2626				Earned_revenue		1		0.3730223		0.3730223		0.3730223		0.3730223

		DIRMKTG		39		14872.77		1195		77775		580038				Program_rev_attendee		1		5.2986973		5.2986973		5.2986973		5.2986973

		MKTTOT		39		17029.64		1195		77775		664156				Response_to_marketing_eff		1		1.2063632		1.2063632		1.2063632		1.2063632

		EXPNDPRCD		39		246825.26		24473		547943		9626185				Response_to_marketing_exp		1		1.0535725		1.0535725		1.0535725		1.0535725

		PHATTTOT		39		14116.51		1322		63600		550544				Relational_revenue		1		0.0944526		0.0944526		0.0944526		0.0944526

		ENGAGCD		39		14551.95		1507		63938		567526				Return_on_marketing		1		5.029267		5.029267		5.029267		5.029267

		ENGAGTOT		39		15351.15		1541		63938		598695				Return_on_Total_Mktg		1		4.3922904		4.3922904		4.3922904		4.3922904

		MEMSUBINC		39		23313.28		0		261506		909218				Market_penetration		1		0.0181493		0.0181493		0.0181493		0.0181493

		PRGREVCD		39		74799.13		92		383016		2917166				Tot_market_penetration		1		0.019146		0.019146		0.019146		0.019146

		ERNNCAPCD		39		92071.33		6207		394617		3590782				Revenue_per_offering		1		3603.23		3603.23		3603.23		3603.23

		OPUN		32		257743.38		17652		531089		8247788				People_per_offering		1		216.1180503		216.1180503		216.1180503		216.1180503

		OPTOTOFFRCD		32		71.53125		7		722		2289

		year=2013 sec_no=7 size=1														year=2013 sec_no=7 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		51		656090.35		13665.29		3151185.93		33460607.85				Number		1		51		51		51		51

		TOTOFFRCD		51		141.5098627		4		1062		7217				Earned_revenue		1		0.4072657		0.4072657		0.4072657		0.4072657

		DIRMKTG		51		84253.63		1979		647698		4296935				Program_rev_attendee		1		8.3465548		8.3465548		8.3465548		8.3465548

		MKTTOT		51		116459.71		1979		647698		5939445				Response_to_marketing_eff		1		1.8306799		1.8306799		1.8306799		1.8306799

		EXPNDPRCD		51		1623306.51		549903		3962142		82788632				Response_to_marketing_exp		1		1.3244188		1.3244188		1.3244188		1.3244188

		PHATTTOT		51		63615.55		4859		400000		3244393				Relational_revenue		1		0.049042		0.049042		0.049042		0.049042

		ENGAGCD		51		64569.18		5925		401196		3293028				Return_on_marketing		1		6.3020511		6.3020511		6.3020511		6.3020511

		ENGAGTOT		51		84481.76		5925		762800		4308570				Return_on_Total_Mktg		1		4.559265		4.559265		4.559265		4.559265

		MEMSUBINC		51		79610.25		0		448090		4060123				Market_penetration		1		0.0984151		0.0984151		0.0984151		0.0984151

		PRGREVCD		51		530970.67		18305		1937677		27079504				Tot_market_penetration		1		0.1287654		0.1287654		0.1287654		0.1287654

		ERNNCAPCD		51		661117.02		23421		2243951		33716968				Revenue_per_offering		1		13219.61		13219.61		13219.61		13219.61

		OPUN		43		1923608.12		485295		7430797		82715149				People_per_offering		1		456.2874645		456.2874645		456.2874645		456.2874645

		OPTOTOFFRCD		43		145.5116977		4		1062		6257

		year=2013 sec_no=7 size=2														year=2013 sec_no=7 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		47		1118902.59		58515.42		3188260.84		52588421.75				Number		1		47		47		47		47

		TOTOFFRCD		47		306.9574681		6		1215		14427				Earned_revenue		1		0.4390044		0.4390044		0.4390044		0.4390044

		DIRMKTG		47		668922.34		25365		4945000		31439350				Program_rev_attendee		1		14.1133032		14.1133032		14.1133032		14.1133032

		MKTTOT		47		995930.09		63333		5514000		46808714				Response_to_marketing_eff		1		2.8991175		2.8991175		2.8991175		2.8991175

		EXPNDPRCD		47		14670915.34		4025420		56626305		689533021				Response_to_marketing_exp		1		1.9472095		1.9472095		1.9472095		1.9472095

		PHATTTOT		47		343528.7		51709		1436768		16145849				Relational_revenue		1		0.0563698		0.0563698		0.0563698		0.0563698

		ENGAGCD		47		346742.7		56261		1441979		16296907				Return_on_marketing		1		7.2479635		7.2479635		7.2479635		7.2479635

		ENGAGTOT		47		463345		71352		2220916		21777215				Return_on_Total_Mktg		1		4.8681376		4.8681376		4.8681376		4.8681376

		MEMSUBINC		47		826996.83		0		7032000		38868851				Market_penetration		1		0.3098953		0.3098953		0.3098953		0.3098953

		PRGREVCD		47		4848324.72		366661		30969000		227871262				Tot_market_penetration		1		0.4141066		0.4141066		0.4141066		0.4141066

		ERNNCAPCD		47		6440596.19		713531		37188000		302708021				Revenue_per_offering		1		43772.18		43772.18		43772.18		43772.18

		OPUN		38		12915096.95		815275		60342691		490773684				People_per_offering		1		1129.61		1129.61		1129.61		1129.61

		OPTOTOFFRCD		38		295.0526579		6		1035		11212

		year=2013 sec_no=8 size=0														year=2013 sec_no=8 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		54		828540.22		9757.21		2953459.56		44741171.61				Number		1		54		54		54		54

		TOTOFFRCD		54		25.9632222		2		185		1402.01				Earned_revenue		1		0.3925186		0.3925186		0.3925186		0.3925186

		DIRMKTG		54		8577.69		512		36921		463195				Program_rev_attendee		1		5.1313826		5.1313826		5.1313826		5.1313826

		MKTTOT		54		8899.52		512		40414		480574				Response_to_marketing_eff		1		1.542234		1.542234		1.542234		1.542234

		EXPNDPRCD		54		81746.41		3967		212577		4414306				Response_to_marketing_exp		1		1.4864622		1.4864622		1.4864622		1.4864622

		PHATTTOT		54		5770.54		197		43054		311609				Relational_revenue		1		0.0257864		0.0257864		0.0257864		0.0257864

		ENGAGCD		54		5942.19		222		43114		320878				Return_on_marketing		1		3.4520774		3.4520774		3.4520774		3.4520774

		ENGAGTOT		54		8503.81		222		111539		459206				Return_on_Total_Mktg		1		3.3272399		3.3272399		3.3272399		3.3272399

		MEMSUBINC		54		2107.94		0		28776		113829				Market_penetration		1		0.0071719		0.0071719		0.0071719		0.0071719

		PRGREVCD		54		29610.83		583		124484		1598985				Tot_market_penetration		1		0.0102636		0.0102636		0.0102636		0.0102636

		ERNNCAPCD		54		32086.98		879		124505		1732697				Revenue_per_offering		1		3543.91		3543.91		3543.91		3543.91

		OPUN		48		82470.71		5093		210790		3958594				People_per_offering		1		228.8693266		228.8693266		228.8693266		228.8693266

		OPTOTOFFRCD		48		23.271125		2		185		1117.01

		year=2013 sec_no=8 size=1														year=2013 sec_no=8 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		45		689570.45		22103.32		3206948.41		31030670.28				Number		1		45		45		45		45

		TOTOFFRCD		45		108.4222222		2		668		4879				Earned_revenue		1		0.4565205		0.4565205		0.4565205		0.4565205

		DIRMKTG		45		53034.91		1774		201793		2386571				Program_rev_attendee		1		4.0362127		4.0362127		4.0362127		4.0362127

		MKTTOT		45		66337.67		1774		280054		2985195				Response_to_marketing_eff		1		1.1631376		1.1631376		1.1631376		1.1631376

		EXPNDPRCD		45		611189.53		250328		1572129		27503529				Response_to_marketing_exp		1		0.9298925		0.9298925		0.9298925		0.9298925

		PHATTTOT		45		57033.38		1000		1801500		2566502				Relational_revenue		1		0.0298073		0.0298073		0.0298073		0.0298073

		ENGAGCD		45		57570		1228		1803132		2590650				Return_on_marketing		1		4.3405153		4.3405153		4.3405153		4.3405153

		ENGAGTOT		45		145415.62		1228		3518472		6543703				Return_on_Total_Mktg		1		3.4701076		3.4701076		3.4701076		3.4701076

		MEMSUBINC		45		18217.93		0		215630		819807				Market_penetration		1		0.0834868		0.0834868		0.0834868		0.0834868

		PRGREVCD		45		230198.84		9963		1101849		10358948				Tot_market_penetration		1		0.2108786		0.2108786		0.2108786		0.2108786

		ERNNCAPCD		45		279020.53		10590		1171168		12555924				Revenue_per_offering		1		5313.96		5313.96		5313.96		5313.96

		OPUN		40		569922.65		119446		1630373		22796906				People_per_offering		1		530.979709		530.979709		530.979709		530.979709

		OPTOTOFFRCD		40		107.25		2		668		4290

		year=2013 sec_no=8 size=2														year=2013 sec_no=8 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		14		1449930.34		47038.6		3138500.93		20299024.72				Number		1		14		14		14		14

		TOTOFFRCD		14		155.2857143		10		1025		2174				Earned_revenue		1		0.6220799		0.6220799		0.6220799		0.6220799

		DIRMKTG		14		1007167.36		20450		5199208		14100343				Program_rev_attendee		1		29.1469474		29.1469474		29.1469474		29.1469474

		MKTTOT		14		1228954.07		32328		5912811		17205357				Response_to_marketing_eff		1		8.5137102		8.5137102		8.5137102		8.5137102

		EXPNDPRCD		14		7464924.43		1679134		28113111		104508942				Response_to_marketing_exp		1		6.9772591		6.9772591		6.9772591		6.9772591

		PHATTTOT		14		144350		13086		429647		2020900				Relational_revenue		1		0.0711455		0.0711455		0.0711455		0.0711455

		ENGAGCD		14		146867.5		13656		430425		2056145				Return_on_marketing		1		4.1774208		4.1774208		4.1774208		4.1774208

		ENGAGTOT		14		718992		13656		8407161		10065888				Return_on_Total_Mktg		1		3.4235306		3.4235306		3.4235306		3.4235306

		MEMSUBINC		14		531095.5		0		4936704		7435337				Market_penetration		1		0.1012928		0.1012928		0.1012928		0.1012928

		PRGREVCD		14		4207361.86		56678		18942783		58903066				Tot_market_penetration		1		0.4958804		0.4958804		0.4958804		0.4958804

		ERNNCAPCD		14		4643779.14		432134		19824493		65012908				Revenue_per_offering		1		43602.46		43602.46		43602.46		43602.46

		OPUN		13		7140741.38		1707243		30236909		92829638				People_per_offering		1		945.7888684		945.7888684		945.7888684		945.7888684

		OPTOTOFFRCD		13		163.7692308		10		1025		2129

		year=2013 sec_no=9 size=0														year=2013 sec_no=9 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		39		486318.5		6326.38		3188260.84		18966421.31				Number		1		39		39		39		39

		TOTOFFRCD		39		57.1282051		7		226		2228				Earned_revenue		1		0.5174127		0.5174127		0.5174127		0.5174127

		DIRMKTG		39		33535.87		200		117057		1307899				Program_rev_attendee		1		10.9785087		10.9785087		10.9785087		10.9785087

		MKTTOT		39		40013.08		200		147325		1560510				Response_to_marketing_eff		1		3.1139575		3.1139575		3.1139575		3.1139575

		EXPNDPRCD		39		351844.97		28470		839628		13721954				Response_to_marketing_exp		1		2.6098788		2.6098788		2.6098788		2.6098788

		PHATTTOT		39		12849.59		720		57000		501134				Relational_revenue		1		0.0374921		0.0374921		0.0374921		0.0374921

		ENGAGCD		39		13162.44		743		57177		513335				Return_on_marketing		1		4.2065205		4.2065205		4.2065205		4.2065205

		ENGAGTOT		39		13162.44		743		57177		513335				Return_on_Total_Mktg		1		3.5255807		3.5255807		3.5255807		3.5255807

		MEMSUBINC		39		13191.41		0		95644		514465				Market_penetration		1		0.0270655		0.0270655		0.0270655		0.0270655

		PRGREVCD		39		141069.33		9606		641346		5501704		390748752		Tot_market_penetration		1		0.0270655		0.0270655		0.0270655		0.0270655

		ERNNCAPCD		39		182049.05		9735		643851		7099913				Revenue_per_offering		1		7076.05		7076.05		7076.05		7076.05

		OPUN		32		375251.94		30168		995404		12008062				People_per_offering		1		230.4017056		230.4017056		230.4017056		230.4017056

		OPTOTOFFRCD		32		53.03125		7		193		1697

		year=2013 sec_no=9 size=1														year=2013 sec_no=9 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		54		665268.31		24333.77		3038761.15		35924488.48				Number		1		54		54		54		54

		TOTOFFRCD		54		165.3685741		8		1296		8929.9				Earned_revenue		1		0.5889516		0.5889516		0.5889516		0.5889516

		DIRMKTG		54		273799.2		17422		1168393		14785157				Program_rev_attendee		1		18.0218019		18.0218019		18.0218019		18.0218019

		MKTTOT		54		359398.11		17422		1447858		19407498				Response_to_marketing_eff		1		5.6740616		5.6740616		5.6740616		5.6740616

		EXPNDPRCD		54		2693959.33		582437		8062639		145473804				Response_to_marketing_exp		1		4.3226537		4.3226537		4.3226537		4.3226537

		PHATTTOT		54		63340.54		721		251795		3420389				Relational_revenue		1		0.0671978		0.0671978		0.0671978		0.0671978

		ENGAGCD		54		64247.78		949		252471		3469380				Return_on_marketing		1		4.1691524		4.1691524		4.1691524		4.1691524

		ENGAGTOT		54		67759.33		949		256895		3659004				Return_on_Total_Mktg		1		3.1761731		3.1761731		3.1761731		3.1761731

		MEMSUBINC		54		181028.06		0		1924650		9775515				Market_penetration		1		0.0965742		0.0965742		0.0965742		0.0965742

		PRGREVCD		54		1141510.61		0		5514903		61641573				Tot_market_penetration		1		0.1018526		0.1018526		0.1018526		0.1018526

		ERNNCAPCD		54		1586611.57		104408		6166067		85677025				Revenue_per_offering		1		16071.07		16071.07		16071.07		16071.07

		OPUN		48		2856934.56		80000		9155740		137132859				People_per_offering		1		388.5126188		388.5126188		388.5126188		388.5126188

		OPTOTOFFRCD		48		177.7688125		8		1296		8532.9

		year=2013 sec_no=9 size=2														year=2013 sec_no=9 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		19		1129623.74		125183.93		3006566.11		21462851.15				Number		1		19		19		19		19

		TOTOFFRCD		19		239.6842632		40		1073		4554				Earned_revenue		1		0.7487561		0.7487561		0.7487561		0.7487561

		DIRMKTG		19		1918123.47		179913		7145032		36444346				Program_rev_attendee		1		47.3607408		47.3607408		47.3607408		47.3607408

		MKTTOT		19		2769200.05		341875		13506164		52614801				Response_to_marketing_eff		1		7.7003516		7.7003516		7.7003516		7.7003516

		EXPNDPRCD		19		37008082.32		8131554		183896307		703153564				Response_to_marketing_exp		1		5.3337516		5.3337516		5.3337516		5.3337516

		PHATTTOT		19		359619.95		44145		1101448		6832779				Relational_revenue		1		0.0339007		0.0339007		0.0339007		0.0339007

		ENGAGCD		19		365960.53		46314		1126302		6953250				Return_on_marketing		1		8.8794425		8.8794425		8.8794425		8.8794425

		ENGAGTOT		19		1030292.74		46314		12717858		19575562				Return_on_Total_Mktg		1		6.1504647		6.1504647		6.1504647		6.1504647

		MEMSUBINC		19		1254600.63		0		6647887		23837412				Market_penetration		1		0.3239667		0.3239667		0.3239667		0.3239667

		PRGREVCD		19		17031867.11		1381410		85705460		323605475				Tot_market_penetration		1		0.9120672		0.9120672		0.9120672		0.9120672

		ERNNCAPCD		19		27710028.84		2000083		159897001		526490548				Revenue_per_offering		1		167466.11		167466.11		167466.11		167466.11

		OPUN		16		43478399.31		4149412		237641091		695654389				People_per_offering		1		1526.84		1526.84		1526.84		1526.84

		OPTOTOFFRCD		16		259.6250625		40		1073		4154

		year=2013 sec_no=10 size=0														year=2013 sec_no=10 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		88		484853.75		9757.21		3003398.17		42667129.86				Number		1		88		88		88		88

		TOTOFFRCD		88		11.9318409		1		58		1050				Earned_revenue		1		0.3683672		0.3683672		0.3683672		0.3683672

		DIRMKTG		88		20218.84		240		118527		1779258				Program_rev_attendee		1		9.7974849		9.7974849		9.7974849		9.7974849

		MKTTOT		88		20310.89		240		118527		1787358				Response_to_marketing_eff		1		3.3810687		3.3810687		3.3810687		3.3810687

		EXPNDPRCD		88		180321.33		3444		418757		15868277				Response_to_marketing_exp		1		3.3657462		3.3657462		3.3657462		3.3657462

		PHATTTOT		88		6007.24		205		50700		528637				Relational_revenue		1		0.0971512		0.0971512		0.0971512		0.0971512

		ENGAGCD		88		6344.13		312		50874		558283				Return_on_marketing		1		2.9109398		2.9109398		2.9109398		2.9109398

		ENGAGTOT		88		237219.81		312		20005662		20875343				Return_on_Total_Mktg		1		2.897748		2.897748		2.897748		2.897748

		MEMSUBINC		88		17518.43		0		163864		1541622				Market_penetration		1		0.0130846		0.0130846		0.0130846		0.0130846

		PRGREVCD		88		58855.83		0		235431		5179313				Tot_market_penetration		1		0.4892605		0.4892605		0.4892605		0.4892605

		ERNNCAPCD		88		66424.47		40		288733		5845353				Revenue_per_offering		1		15298.84		15298.84		15298.84		15298.84

		OPUN		80		189132.35		3227		651167		15130588				People_per_offering		1		531.6970825		531.6970825		531.6970825		531.6970825

		OPTOTOFFRCD		80		12.362525		1		58		989.002

		year=2013 sec_no=10 size=1														year=2013 sec_no=10 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		61		694902.06		24812.58		3159865.93		42389025.39				Number		1		61		61		61		61

		TOTOFFRCD		61		33.9344426		2		116		2070				Earned_revenue		1		0.4251029		0.4251029		0.4251029		0.4251029

		DIRMKTG		61		134027.16		12005		750043		8175657				Program_rev_attendee		1		26.9761385		26.9761385		26.9761385		26.9761385

		MKTTOT		61		176569.67		12005		799443		10770750				Response_to_marketing_eff		1		7.7056448		7.7056448		7.7056448		7.7056448

		EXPNDPRCD		61		1573112.9		475379		4099058		95959887				Response_to_marketing_exp		1		5.849055		5.849055		5.849055		5.849055

		PHATTTOT		61		22914.33		3300		103937		1397774				Relational_revenue		1		0.1283384		0.1283384		0.1283384		0.1283384

		ENGAGCD		61		23635.93		3671		105340		1441792				Return_on_marketing		1		4.6120508		4.6120508		4.6120508		4.6120508

		ENGAGTOT		61		60020.36		3671		1598263		3661242				Return_on_Total_Mktg		1		3.5008282		3.5008282		3.5008282		3.5008282

		MEMSUBINC		61		201890.77		0		1184509		12315337				Market_penetration		1		0.0340133		0.0340133		0.0340133		0.0340133

		PRGREVCD		61		618140.08		34567		2261143		37706545				Tot_market_penetration		1		0.0863724		0.0863724		0.0863724		0.0863724

		ERNNCAPCD		61		668734.85		35065		2272415		40792826				Revenue_per_offering		1		47861.19		47861.19		47861.19		47861.19

		OPUN		58		1661114.12		466156		4431976		96344619				People_per_offering		1		696.5175379		696.5175379		696.5175379		696.5175379

		OPTOTOFFRCD		58		34.7069138		2		116		2013

		year=2013 sec_no=10 size=2

																year=2013 sec_no=10 size=2

		Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		16		818150.92		270587.82		2985695.06		13090414.79				Variable		N		Mean		Minimum		Maximum		Sum

		TOTOFFRCD		16		174.1875		31		280		2787				Number		1		16		16		16		16

		DIRMKTG		16		2516379.19		139598		14070931		40262067				Earned_revenue		1		0.536966		0.536966		0.536966		0.536966

		MKTTOT		16		3523880.25		244937		20514907		56382084				Program_rev_attendee		1		44.6255894		44.6255894		44.6255894		44.6255894

		EXPNDPRCD		16		37705378.44		4578491		112843211		603286055				Response_to_marketing_eff		1		9.7007877		9.7007877		9.7007877		9.7007877

		PHATTTOT		16		363257.13		24560		1121865		5812114				Response_to_marketing_exp		1		6.9272673		6.9272673		6.9272673		6.9272673

		ENGAGCD		16		370160.38		25080		1134327		5922566				Relational_revenue		1		0.1347808		0.1347808		0.1347808		0.1347808

		ENGAGTOT		16		3119941.63		25080		25569371		49919066				Return_on_marketing		1		6.4420193		6.4420193		6.4420193		6.4420193

		MEMSUBINC		16		5081960.56		0		31395982		81311369				Return_on_Total_Mktg		1		4.6002027		4.6002027		4.6002027		4.6002027

		PRGREVCD		16		16210563.31		1018589		68054536		259369013				Market_penetration		1		0.4524353		0.4524353		0.4524353		0.4524353

		ERNNCAPCD		16		20246507.25		1020739		79725334		323944116				Tot_market_penetration		1		3.813406		3.813406		3.813406		3.813406

		OPUN		13		36567817.69		4676250		114691900		475381630				Revenue_per_offering		1		192696.24		192696.24		192696.24		192696.24

		OPTOTOFFRCD		13		189.7692308		37		280		2467				People_per_offering		1		2125.07		2125.07		2125.07		2125.07

		year=2013 sec_no=11 size=0														year=2013 sec_no=11 size=0

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		221		1081279.8		10211.81		3132378.01		238962836				Number		1		221		221		221		221

		TOTOFFRCD		221		19.0815158		1		227		4217.02				Earned_revenue		1		0.4951189		0.4951189		0.4951189		0.4951189

		DIRMKTG		221		9802.29		20		98218		2166306				Program_rev_attendee		1		9.5470604		9.5470604		9.5470604		9.5470604

		MKTTOT		221		10160.07		20		98218		2245376				Response_to_marketing_eff		1		2.0363526		2.0363526		2.0363526		2.0363526

		EXPNDPRCD		221		104550.42		11933		234211		23105642				Response_to_marketing_exp		1		1.9646432		1.9646432		1.9646432		1.9646432

		PHATTTOT		221		4989.35		35		125000		1102646				Relational_revenue		1		0.0450188		0.0450188		0.0450188		0.0450188

		ENGAGCD		221		5226.7		82		125071		1155100				Return_on_marketing		1		4.8594372		4.8594372		4.8594372		4.8594372

		ENGAGTOT		221		8292.82		94		500895		1832714				Return_on_Total_Mktg		1		4.6883141		4.6883141		4.6883141		4.6883141

		MEMSUBINC		221		4706.73		0		92309		1040188				Market_penetration		1		0.0048338		0.0048338		0.0048338		0.0048338

		PRGREVCD		221		47633.61		0		222634		10527028				Tot_market_penetration		1		0.0076695		0.0076695		0.0076695		0.0076695

		ERNNCAPCD		221		51764.89		279		227267		11440041				Revenue_per_offering		1		5475.83		5475.83		5475.83		5475.83

		OPUN		203		105686.68		6886		272881		21454396				People_per_offering		1		273.9141312		273.9141312		273.9141312		273.9141312

		OPTOTOFFRCD		203		19.3005665		1		227		3918.02

		year=2013 sec_no=11 size=1														year=2013 sec_no=11 size=1

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		232		1037773.15		6470.04		3177855.93		240763372				Number		1		232		232		232		232

		TOTOFFRCD		232		36.1681164		1		268		8391				Earned_revenue		1		0.4614656		0.4614656		0.4614656		0.4614656

		DIRMKTG		232		62429.24		1597		275698		14483584				Program_rev_attendee		1		14.9525527		14.9525527		14.9525527		14.9525527

		MKTTOT		232		79774.26		1597		357558		18507629				Response_to_marketing_eff		1		4.0288313		4.0288313		4.0288313		4.0288313

		EXPNDPRCD		232		711464.91		235819		1719410		165059859				Response_to_marketing_exp		1		3.1528575		3.1528575		3.1528575		3.1528575

		PHATTTOT		232		19800.84		880		273500		4593796				Relational_revenue		1		0.073287		0.073287		0.073287		0.073287

		ENGAGCD		232		20758.35		1014		273550		4815938				Return_on_marketing		1		4.74254		4.74254		4.74254		4.74254

		ENGAGTOT		232		34459.62		1541		2753262		7994632				Return_on_Total_Mktg		1		3.7113872		3.7113872		3.7113872		3.7113872

		MEMSUBINC		232		52141.13		0		492516		12096742				Market_penetration		1		0.0200028		0.0200028		0.0200028		0.0200028

		PRGREVCD		232		296073.18		2250		1345918		68688977				Tot_market_penetration		1		0.0332053		0.0332053		0.0332053		0.0332053

		ERNNCAPCD		232		328316.55		2490		1422065		76169439				Revenue_per_offering		1		19873.01		19873.01		19873.01		19873.01

		OPUN		216		727021.21		131346		1942426		157036581				People_per_offering		1		573.9406838		573.9406838		573.9406838		573.9406838

		OPTOTOFFRCD		216		36.5833472		1		268		7902

		year=2013 sec_no=11 size=2														year=2013 sec_no=11 size=2

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		127		1038093.02		77581.31		3151185.93		131837814				Number		1		127		127		127		127

		TOTOFFRCD		127		70.9133858		4		692		9006				Earned_revenue		1		0.5785009		0.5785009		0.5785009		0.5785009

		DIRMKTG		127		721505.2		22399		6912984		91631160				Program_rev_attendee		1		32.5062888		32.5062888		32.5062888		32.5062888

		MKTTOT		127		1038688.72		22399		8497954		131913467				Response_to_marketing_eff		1		8.7983581		8.7983581		8.7983581		8.7983581

		EXPNDPRCD		127		7614270.39		1329596		57366070		967012339				Response_to_marketing_exp		1		6.1116108		6.1116108		6.1116108		6.1116108

		PHATTTOT		127		118054.83		1886		2082097		14992964				Relational_revenue		1		0.1660034		0.1660034		0.1660034		0.1660034

		ENGAGCD		127		126327		2268		2082631		16043529				Return_on_marketing		1		5.318776		5.318776		5.318776		5.318776

		ENGAGTOT		127		380160.38		7661		20114977		48280368				Return_on_Total_Mktg		1		3.6945858		3.6945858		3.6945858		3.6945858

		MEMSUBINC		127		1263995.05		0		14755880		160527371				Market_penetration		1		0.1216914		0.1216914		0.1216914		0.1216914

		PRGREVCD		127		3837524.55		5566		36163770		487365618				Tot_market_penetration		1		0.3662103		0.3662103		0.3662103		0.3662103

		ERNNCAPCD		127		4404862.26		127577		38149182		559417507				Revenue_per_offering		1		109221.28		109221.28		109221.28		109221.28

		OPUN		122		7753815.48		1082027		51263514		945965489				People_per_offering		1		1781.43		1781.43		1781.43		1781.43

		OPTOTOFFRCD		122		70.9918033		4		692		8661

		Geography by Year Means for NCAR Report

		The MEANS Procedure

		year=2014 clus=Chicago-Naperville-Arlingto														year=2014 clus=Chicago-Naperville-Arlingto

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		170		7351417		7351417		7351417		1249740890				Number		1		170		170		170		170

		TOTOFFRCD		170		55.3235294		1		1258		9405				Earned_revenue		1		0.4375306		0.4375306		0.4375306		0.4375306

		DIRMKTG		170		118959.11		0		4560423		20223048				Program_rev_attendee		1		29.2223429		29.2223429		29.2223429		29.2223429

		MKTTOT		170		180484.57		0		6588331		30682377				Response_to_marketing_eff		1		6.0594453		6.0594453		6.0594453		6.0594453

		EXPNDPRCD		170		2172872.19		4347		81525000		369388273				Response_to_marketing_exp		1		3.9938383		3.9938383		3.9938383		3.9938383

		PHATTTOT		170		29785.66		93		454059		5063562				Relational_revenue		1		0.1248038		0.1248038		0.1248038		0.1248038

		ENGAGCD		170		30465.91		260		469678		5179204				Return_on_marketing		1		7.3168567		7.3168567		7.3168567		7.3168567

		ENGAGTOT		170		256523.71		273		20469678		43609031		0.4693908012		Return_on_Total_Mktg		1		4.8226102		4.8226102		4.8226102		4.8226102

		MEMSUBINC		170		271182.67		-32		15507163		46101054				Market_penetration		1		0.0041442		0.0041442		0.0041442		0.0041442

		PRGREVCD		170		870406.74		0		31308095		147969145				Tot_market_penetration		1		0.0348945		0.0348945		0.0348945		0.0348945

		ERNNCAPCD		170		950698.09		0		32510550		161618676				Revenue_per_offering		1		40730.42		40730.42		40730.42		40730.42

		OPUN		170		2253350.59		2130		71098409		383069601				People_per_offering		1		550.6862307		550.6862307		550.6862307		550.6862307

		OPTOTOFFRCD		170		55.3235294		1		1258		9405

		year=2014 clus=Larger Markets														year=2014 clus=Larger Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		188		4135646.48		3136750		6496862		777501539				Number		1		188		188		188		188

		TOTOFFRCD		188		126.5585106		1		5485		23793				Earned_revenue		1		0.4097233		0.4097233		0.4097233		0.4097233

		DIRMKTG		188		175444.29		0		3720980		32983527				Program_rev_attendee		1		17.2391652		17.2391652		17.2391652		17.2391652

		MKTTOT		188		244329.41		0		4503840		45933930				Response_to_marketing_eff		1		3.9589038		3.9589038		3.9589038		3.9589038

		EXPNDPRCD		188		3000883.09		2281		95077000		564166021				Response_to_marketing_exp		1		2.8427485		2.8427485		2.8427485		2.8427485

		PHATTTOT		188		61716.43		6		989479		11602689				Relational_revenue		1		0.075848		0.075848		0.075848		0.075848

		ENGAGCD		188		63416.68		31		989831		11922336				Return_on_marketing		1		6.0642597		6.0642597		6.0642597		6.0642597

		ENGAGTOT		188		96003.22		31		2149698		18048606		0.1191060407		Return_on_Total_Mktg		1		4.3545299		4.3545299		4.3545299		4.3545299

		MEMSUBINC		188		227610.87		0		3648328		42790844				Market_penetration		1		0.0153342		0.0153342		0.0153342		0.0153342

		PRGREVCD		188		1063939.75		0		13741440		200020673				Tot_market_penetration		1		0.0232136		0.0232136		0.0232136		0.0232136

		ERNNCAPCD		188		1229531.77		0		15021220		231151972				Revenue_per_offering		1		26280.01		26280.01		26280.01		26280.01

		OPUN		188		3325958.35		5569		131567184		625280170				People_per_offering		1		501.0858656		501.0858656		501.0858656		501.0858656

		OPTOTOFFRCD		188		126.5585106		1		5485		23793

		year=2014 clus=Los Angeles-Long Beach-Glen														year=2014 clus=Los Angeles-Long Beach-Glen

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		123		10072695		10072695		10072695		1238941485				Number		1		123		123		123		123

		TOTOFFRCD		123		64.1219512		1		710		7887				Earned_revenue		1		0.4950177		0.4950177		0.4950177		0.4950177

		DIRMKTG		123		104452.56		0		4806896		12847665				Program_rev_attendee		1		28.8779617		28.8779617		28.8779617		28.8779617

		MKTTOT		123		144976.29		0		7211295		17832084				Response_to_marketing_eff		1		8.435529		8.435529		8.435529		8.435529

		EXPNDPRCD		123		1096503.69		2904		41638544		134869954				Response_to_marketing_exp		1		6.0776323		6.0776323		6.0776323		6.0776323

		PHATTTOT		123		17186.39		20		523281		2113926				Relational_revenue		1		0.1730082		0.1730082		0.1730082		0.1730082

		ENGAGCD		123		17867.24		33		531143		2197670				Return_on_marketing		1		4.7515151		4.7515151		4.7515151		4.7515151

		ENGAGTOT		123		51110.49		33		1695973		6286590		0.2697763016		Return_on_Total_Mktg		1		3.4233729		3.4233729		3.4233729		3.4233729

		MEMSUBINC		123		189704.13		0		12532228		23333608				Market_penetration		1		0.0017738		0.0017738		0.0017738		0.0017738

		PRGREVCD		123		496307.92		0		22135341		61045874				Tot_market_penetration		1		0.0050742		0.0050742		0.0050742		0.0050742

		ERNNCAPCD		123		542788.72		0		25086000		66763013				Revenue_per_offering		1		17014.17		17014.17		17014.17		17014.17

		OPUN		123		1090982.08		2668		38035000		134190796				People_per_offering		1		278.644605		278.644605		278.644605		278.644605

		OPTOTOFFRCD		123		64.1219512		1		710		7887

		year=2014 clus=Medium Sized Markets														year=2014 clus=Medium Sized Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		749		2233555.78		1769007		2916839		1672933279				Number		1		749		749		749		749

		TOTOFFRCD		749		95.0053405		1		8753		71159				Earned_revenue		1		0.4744204		0.4744204		0.4744204		0.4744204

		DIRMKTG		749		144115.24		0		4903000		107942313				Program_rev_attendee		1		21.0826071		21.0826071		21.0826071		21.0826071

		MKTTOT		749		194322.63		0		7080107		145547651				Response_to_marketing_eff		1		4.1530258		4.1530258		4.1530258		4.1530258

		EXPNDPRCD		749		2482466.05		800		113224000		1859367075				Response_to_marketing_exp		1		3.080003		3.080003		3.080003		3.080003

		PHATTTOT		749		46790.62		0		1447000		35046171				Relational_revenue		1		0.0798615		0.0798615		0.0798615		0.0798615

		ENGAGCD		749		47784.78		65		1450578		35790801				Return_on_marketing		1		6.8449956		6.8449956		6.8449956		6.8449956

		ENGAGTOT		749		176614.16		65		51006134		132284006		0.3855805062		Return_on_Total_Mktg		1		5.0764451		5.0764451		5.0764451		5.0764451

		MEMSUBINC		749		198253.52		0		9267000		148491889				Market_penetration		1		0.021394		0.021394		0.021394		0.021394

		PRGREVCD		749		986468.16		0		59741000		738864654				Tot_market_penetration		1		0.0790731		0.0790731		0.0790731		0.0790731

		ERNNCAPCD		749		1177732.63		0		69078000		882121742				Revenue_per_offering		1		28017.86		28017.86		28017.86		28017.86

		OPUN		748		2665367.59		1508		124689000		1993694955				People_per_offering		1		502.9694206		502.9694206		502.9694206		502.9694206

		OPTOTOFFRCD		748		95.131016		1		8753		71158

		year=2014 clus=New York-White Plains-Wayne														year=2014 clus=New York-White Plains-Wayne

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		148		14359543		14359543		14359543		2125212364				Number		1		148		148		148		148

		TOTOFFRCD		148		160.9527027		1		7487		23821				Earned_revenue		1		0.4693874		0.4693874		0.4693874		0.4693874

		DIRMKTG		148		423893.88		0		9384968		62736294				Program_rev_attendee		1		27.6296242		27.6296242		27.6296242		27.6296242

		MKTTOT		148		577349.87		0		10431238		85447781				Response_to_marketing_eff		1		4.282079		4.282079		4.282079		4.282079

		EXPNDPRCD		148		11065703.32		7435		495778031		1637724091				Response_to_marketing_exp		1		3.1439291		3.1439291		3.1439291		3.1439291

		PHATTTOT		148		134829.34		0		6167888		19954742				Relational_revenue		1		0.0546161		0.0546161		0.0546161		0.0546161

		ENGAGCD		147		138507.54		38		6324033		20360609				Return_on_marketing		1		8.7882466		8.7882466		8.7882466		8.7882466

		ENGAGTOT		148		248063.72		0		12266663		36713430		0.334119231		Return_on_Total_Mktg		1		6.4523855		6.4523855		6.4523855		6.4523855

		MEMSUBINC		148		604365.8		0		28683658		89446138				Market_penetration		1		0.0095805		0.0095805		0.0095805		0.0095805

		PRGREVCD		148		3725283.93		0		164601569		551342022				Tot_market_penetration		1		0.0172752		0.0172752		0.0172752		0.0172752

		ERNNCAPCD		148		5194102.18		0		268038648		768727123				Revenue_per_offering		1		80234.93		80234.93		80234.93		80234.93

		OPUN		148		12914028.24		7426		635519746		1911276180				People_per_offering		1		854.7335964		854.7335964		854.7335964		854.7335964

		OPTOTOFFRCD		148		160.9527027		1		7487		23821

		year=2014 clus=San Francisco-Redwood City														year=2014 clus=San Francisco-Redwood City

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		135		1612414		1612414		1612414		217675890				Number		1		135		135		135		135

		TOTOFFRCD		135		68.9925926		1		545		9314				Earned_revenue		1		0.4306704		0.4306704		0.4306704		0.4306704

		DIRMKTG		135		159698.79		0		4231915		21559337				Program_rev_attendee		1		21.2962867		21.2962867		21.2962867		21.2962867

		MKTTOT		135		217048.92		0		5047069		29301604				Response_to_marketing_eff		1		4.4692669		4.4692669		4.4692669		4.4692669

		EXPNDPRCD		135		2951714.01		3581		76480641		398481391				Response_to_marketing_exp		1		3.2883671		3.2883671		3.2883671		3.2883671

		PHATTTOT		135		48564.77		58		1464313		6556244				Relational_revenue		1		0.0881994		0.0881994		0.0881994		0.0881994

		ENGAGCD		135		49546.4		154		1465121		6688764				Return_on_marketing		1		6.4762498		6.4762498		6.4762498		6.4762498

		ENGAGTOT		135		179250.81		154		6168581		24198860		0.2549120496		Return_on_Total_Mktg		1		4.7650515		4.7650515		4.7650515		4.7650515

		MEMSUBINC		135		260339.48		0		12440171		35145830				Market_penetration		1		0.0307281		0.0307281		0.0307281		0.0307281

		PRGREVCD		135		1034249.27		0		28043664		139623652				Tot_market_penetration		1		0.1111692		0.1111692		0.1111692		0.1111692

		ERNNCAPCD		135		1271215.73		0		30378364		171614123				Revenue_per_offering		1		43045.16		43045.16		43045.16		43045.16

		OPUN		135		2969797.34		12150		73204937		400922641				People_per_offering		1		718.1408632		718.1408632		718.1408632		718.1408632

		OPTOTOFFRCD		135		68.9925926		1		545		9314

		year=2014 clus=Small Markets														year=2014 clus=Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		115		1036826.67		800264		1610173		119235067				Number		1		115		115		115		115

		TOTOFFRCD		115		87.3043478		1		1700		10040				Earned_revenue		1		0.5274904		0.5274904		0.5274904		0.5274904

		DIRMKTG		115		167254.84		0		1242820		19234307				Program_rev_attendee		1		16.4136789		16.4136789		16.4136789		16.4136789

		MKTTOT		115		222136.64		0		1550299		25545714				Response_to_marketing_eff		1		4.3008186		4.3008186		4.3008186		4.3008186

		EXPNDPRCD		115		1886378.93		2504		13305183		216933577				Response_to_marketing_exp		1		3.2382444		3.2382444		3.2382444		3.2382444

		PHATTTOT		115		51649.85		0		450000		5939733				Relational_revenue		1		0.1420778		0.1420778		0.1420778		0.1420778

		ENGAGCD		115		52821.68		40		458767		6074493				Return_on_marketing		1		5.0686968		5.0686968		5.0686968		5.0686968

		ENGAGTOT		115		62766.06		40		570634		7218097		0.0790560171		Return_on_Total_Mktg		1		3.8164081		3.8164081		3.8164081		3.8164081

		MEMSUBINC		115		268012.5		0		2861198		30821437				Market_penetration		1		0.0509455		0.0509455		0.0509455		0.0509455

		PRGREVCD		115		847764.09		0		10320616		97492870				Tot_market_penetration		1		0.0605367		0.0605367		0.0605367		0.0605367

		ERNNCAPCD		115		995046.76		0		11454649		114430377				Revenue_per_offering		1		22872.77		22872.77		22872.77		22872.77

		OPUN		115		1996891.93		4547		15100352		229642572				People_per_offering		1		605.0291833		605.0291833		605.0291833		605.0291833

		OPTOTOFFRCD		115		87.3043478		1		1700		10040

		year=2014 clus=Very Small Markets														year=2014 clus=Very Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		404		300275.99		17300		748180		121311498				Number		1		404		404		404		404

		TOTOFFRCD		404		72.7945545		1		1135		29409				Earned_revenue		1		0.5263238		0.5263238		0.5263238		0.5263238

		DIRMKTG		404		71476.39		0		1407031		28876462				Program_rev_attendee		1		21.0739682		21.0739682		21.0739682		21.0739682

		MKTTOT		404		94541.32		0		1538290		38194693				Response_to_marketing_eff		1		4.2038625		4.2038625		4.2038625		4.2038625

		EXPNDPRCD		404		1045301.5		6502		37003643		422301807				Response_to_marketing_exp		1		3.1782603		3.1782603		3.1782603		3.1782603

		PHATTTOT		404		22489.16		0		406688		9085619				Relational_revenue		1		0.0699194		0.0699194		0.0699194		0.0699194

		ENGAGCD		404		23205.32		7		416488		9374951				Return_on_marketing		1		6.6306615		6.6306615		6.6306615		6.6306615

		ENGAGTOT		404		49695.09		7		7923662		20076816		0.394667262		Return_on_Total_Mktg		1		5.0130013		5.0130013		5.0130013		5.0130013

		MEMSUBINC		404		73086.89		0		1702087		29527104				Market_penetration		1		0.07728		0.07728		0.07728		0.07728

		PRGREVCD		404		473935.76		0		33167043		191470046				Tot_market_penetration		1		0.165498		0.165498		0.165498		0.165498

		ERNNCAPCD		404		550167.1		0		36323355		222267509				Revenue_per_offering		1		15685.58		15685.58		15685.58		15685.58

		OPUN		403		1144541.42		100		39537482		461250193				People_per_offering		1		318.7782992		318.7782992		318.7782992		318.7782992

		OPTOTOFFRCD		403		72.9677419		1		1135		29406

		year=2014 clus=Washington-Arlington-Alexan														year=2014 clus=Washington-Arlington-Alexan

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		136		3270769.16		1273964		4755573		444824606				Number		1		136		136		136		136

		TOTOFFRCD		136		101.1029412		1		1713		13750				Earned_revenue		1		0.4743651		0.4743651		0.4743651		0.4743651

		DIRMKTG		136		113717.66		0		1850564		15465602				Program_rev_attendee		1		20.0205511		20.0205511		20.0205511		20.0205511

		MKTTOT		136		156137.83		0		2582177		21234745				Response_to_marketing_eff		1		4.7069675		4.7069675		4.7069675		4.7069675

		EXPNDPRCD		136		1616786.93		2964		26627967		219883023				Response_to_marketing_exp		1		3.4281592		3.4281592		3.4281592		3.4281592

		PHATTTOT		136		33171.64		55		583995		4511343				Relational_revenue		1		0.0848203		0.0848203		0.0848203		0.0848203

		ENGAGCD		136		33922.76		111		586888		4613496				Return_on_marketing		1		5.8400296		5.8400296		5.8400296		5.8400296

		ENGAGTOT		136		41840.65		111		587737		5690329		0.103286998		Return_on_Total_Mktg		1		4.2533863		4.2533863		4.2533863		4.2533863

		MEMSUBINC		136		137136.4		0		4155706		18650551				Market_penetration		1		0.0103715		0.0103715		0.0103715		0.0103715

		PRGREVCD		136		664114.51		0		12473468		90319573				Tot_market_penetration		1		0.0127923		0.0127923		0.0127923		0.0127923

		ERNNCAPCD		136		766947.3		0		14621942		104304833				Revenue_per_offering		1		16331.67		16331.67		16331.67		16331.67

		OPUN		136		1651179.39		19726		27417413		224560397				People_per_offering		1		335.5269818		335.5269818		335.5269818		335.5269818

		OPTOTOFFRCD		136		101.1029412		1		1713		13750

		year=2015 clus=Chicago-Naperville-Arlingto														year=2015 clus=Chicago-Naperville-Arlingto

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		170		7347063		7347063		7347063		1249000710				Number		1		170		170		170		170

		TOTOFFRCD		170		61.7882353		1		622		10504				Earned_revenue		1		0.4251147		0.4251147		0.4251147		0.4251147

		DIRMKTG		170		125544.11		0		4096876		21342499				Program_rev_attendee		1		27.3636416		27.3636416		27.3636416		27.3636416

		MKTTOT		170		181909.84		0		6157065		30924672				Response_to_marketing_eff		1		5.4745017		5.4745017		5.4745017		5.4745017

		EXPNDPRCD		170		2300461.88		3516		86398000		391078520				Response_to_marketing_exp		1		3.7781985		3.7781985		3.7781985		3.7781985

		PHATTTOT		170		33228.56		45		435414		5648856				Relational_revenue		1		0.1150944		0.1150944		0.1150944		0.1150944

		ENGAGCD		170		34033.87		159		449375		5785758				Return_on_marketing		1		7.2425104		7.2425104		7.2425104		7.2425104

		ENGAGTOT		170		277119.46		159		22802375		47110309		0.4840209178		Return_on_Total_Mktg		1		4.9983803		4.9983803		4.9983803		4.9983803

		MEMSUBINC		170		264770.21		0		14414624		45010935				Market_penetration		1		0.0046323		0.0046323		0.0046323		0.0046323

		PRGREVCD		170		909254.54		0		30224000		154573271				Tot_market_penetration		1		0.0377184		0.0377184		0.0377184		0.0377184

		ERNNCAPCD		170		977960.24		0		31670000		166253241				Revenue_per_offering		1		38132.7		38132.7		38132.7		38132.7

		OPUN		169		2369191.2		4623		75485564		400393313				People_per_offering		1		550.8147372		550.8147372		550.8147372		550.8147372

		OPTOTOFFRCD		169		62.1301775		1		622		10500

		year=2015 clus=Larger Markets														year=2015 clus=Larger Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		188		4205011.53		3160576		6664187		790542167				Number		1		188		188		188		188

		TOTOFFRCD		188		109.1648936		1		2220		20523				Earned_revenue		1		0.4246359		0.4246359		0.4246359		0.4246359

		DIRMKTG		188		186387.7		0		3264982		35040888				Program_rev_attendee		1		16.431542		16.431542		16.431542		16.431542

		MKTTOT		188		245701.18		0		4109390		46191822				Response_to_marketing_eff		1		3.6059195		3.6059195		3.6059195		3.6059195

		EXPNDPRCD		188		3050984.43		6342		90676000		573585073				Response_to_marketing_exp		1		2.7354327		2.7354327		2.7354327		2.7354327

		PHATTTOT		188		68138.29		69		1280043		12809998				Relational_revenue		1		0.0761149		0.0761149		0.0761149		0.0761149

		ENGAGCD		188		71708.93		130		1284423		13481279				Return_on_marketing		1		6.006926		6.006926		6.006926		6.006926

		ENGAGTOT		188		122521.34		130		4181409		23034011		0.1815319529		Return_on_Total_Mktg		1		4.5568244		4.5568244		4.5568244		4.5568244

		MEMSUBINC		188		232225.33		0		3742512		43658362				Market_penetration		1		0.0170532		0.0170532		0.0170532		0.0170532

		PRGREVCD		188		1119617.13		0		14344843		210488020				Tot_market_penetration		1		0.029137		0.029137		0.029137		0.029137

		ERNNCAPCD		188		1295557.57		0		15850726		243564823				Revenue_per_offering		1		27289.6		27289.6		27289.6		27289.6

		OPUN		188		2979066.77		9840		62381000		560064553				People_per_offering		1		656.8863714		656.8863714		656.8863714		656.8863714

		OPTOTOFFRCD		188		109.1648936		1		2220		20523

		year=2015 clus=Los Angeles-Long Beach-Glen														year=2015 clus=Los Angeles-Long Beach-Glen

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		123		10123248		10123248		10123248		1245159504				Number		1		123		123		123		123

		TOTOFFRCD		123		71.4390244		1		752		8787				Earned_revenue		1		0.5202942		0.5202942		0.5202942		0.5202942

		DIRMKTG		123		123932.54		0		5859412		15243703				Program_rev_attendee		1		31.6426532		31.6426532		31.6426532		31.6426532

		MKTTOT		123		153263.47		0		7802476		18851407				Response_to_marketing_eff		1		8.8792354		8.8792354		8.8792354		8.8792354

		EXPNDPRCD		123		1190498.83		2866		46693231		146431356				Response_to_marketing_exp		1		7.1799642		7.1799642		7.1799642		7.1799642

		PHATTTOT		123		17260.89		0		510714		2123089				Relational_revenue		1		0.1751474		0.1751474		0.1751474		0.1751474

		ENGAGCD		123		18483.77		51		518251		2273504				Return_on_marketing		1		4.4070767		4.4070767		4.4070767		4.4070767

		ENGAGTOT		123		153537.67		51		13835354		18885133		0.7326055898		Return_on_Total_Mktg		1		3.5636687		3.5636687		3.5636687		3.5636687

		MEMSUBINC		123		208512.73		-40		14440351		25647066				Market_penetration		1		0.0018259		0.0018259		0.0018259		0.0018259

		PRGREVCD		123		546180.24		0		27915110		67180169				Tot_market_penetration		1		0.0151668		0.0151668		0.0151668		0.0151668

		ERNNCAPCD		123		619409.59		0		32145916		76187379				Revenue_per_offering		1		16937.15		16937.15		16937.15		16937.15

		OPUN		122		1219752.67		3210		45957495		148809826				People_per_offering		1		258.7349494		258.7349494		258.7349494		258.7349494

		OPTOTOFFRCD		122		72.0163934		2		752		8786

		year=2015 clus=Medium Sized Markets														year=2015 clus=Medium Sized Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		749		2245408.52		1762098		2973756		1681810980				Number		1		749		749		749		749

		TOTOFFRCD		749		85.0734312		1		3918		63720				Earned_revenue		1		0.4620433		0.4620433		0.4620433		0.4620433

		DIRMKTG		749		158999.96		0		7744989		119090967				Program_rev_attendee		1		21.6476011		21.6476011		21.6476011		21.6476011

		MKTTOT		749		199989.17		0		7744989		149791886				Response_to_marketing_eff		1		4.2592429		4.2592429		4.2592429		4.2592429

		EXPNDPRCD		749		2583730.2		2718		116991000		1935213921				Response_to_marketing_exp		1		3.3862806		3.3862806		3.3862806		3.3862806

		PHATTTOT		749		46954.16		0		1975000		35168665				Relational_revenue		1		0.0796851		0.0796851		0.0796851		0.0796851

		ENGAGCD		749		48043.86		74		1976235		35984851				Return_on_marketing		1		6.392737		6.392737		6.392737		6.392737

		ENGAGTOT		749		142945.41		74		50006389		107066113		0.4670608431		Return_on_Total_Mktg		1		5.0824998		5.0824998		5.0824998		5.0824998

		MEMSUBINC		749		205884.79		0		9927000		154207709				Market_penetration		1		0.0213965		0.0213965		0.0213965		0.0213965

		PRGREVCD		749		1016444.9		0		56831000		761317230				Tot_market_penetration		1		0.0636612		0.0636612		0.0636612		0.0636612

		ERNNCAPCD		749		1193795.36		0		66343000		894152721				Revenue_per_offering		1		31458.57		31458.57		31458.57		31458.57

		OPUN		747		2683285.5		2288		132811000		2004414271				People_per_offering		1		564.7340082		564.7340082		564.7340082		564.7340082

		OPTOTOFFRCD		747		85.2958501		1		3918		63716

		year=2015 clus=New York-White Plains-Wayne														year=2015 clus=New York-White Plains-Wayne

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		148		14445307		14445307		14445307		2137905436				Number		1		148		148		148		148

		TOTOFFRCD		148		204.0135135		1		7530		30194				Earned_revenue		1		0.4765521		0.4765521		0.4765521		0.4765521

		DIRMKTG		148		457784.83		0		8414326		67752155				Program_rev_attendee		1		26.8002787		26.8002787		26.8002787		26.8002787

		MKTTOT		148		601637.1		0		9220156		89042291				Response_to_marketing_eff		1		4.1026277		4.1026277		4.1026277		4.1026277

		EXPNDPRCD		148		10999645		3660		442519068		1627947460				Response_to_marketing_exp		1		3.1216837		3.1216837		3.1216837		3.1216837

		PHATTTOT		148		146646.77		2		6326932		21703722				Relational_revenue		1		0.0573248		0.0573248		0.0573248		0.0573248

		ENGAGCD		148		153372.64		12		6469095		22699150				Return_on_marketing		1		8.5852		8.5852		8.5852		8.5852

		ENGAGTOT		148		317736.74		57		12643309		47025038		0.2688633447		Return_on_Total_Mktg		1		6.5324667		6.5324667		6.5324667		6.5324667

		MEMSUBINC		148		630552.16		0		29766429		93321719				Market_penetration		1		0.0106175		0.0106175		0.0106175		0.0106175

		PRGREVCD		148		3930174.31		0		155231494		581665798				Tot_market_penetration		1		0.0219958		0.0219958		0.0219958		0.0219958

		ERNNCAPCD		148		5241904.33		0		220002623		775801841				Revenue_per_offering		1		50451.31		50451.31		50451.31		50451.31

		OPUN		148		10292748.92		5250		310404918		1523326840				People_per_offering		1		751.7768431		751.7768431		751.7768431		751.7768431

		OPTOTOFFRCD		148		204.0135135		1		7530		30194

		year=2015 clus=San Francisco-Redwood City														year=2015 clus=San Francisco-Redwood City

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		135		1633099		1633099		1633099		220468365				Number		1		135		135		135		135

		TOTOFFRCD		135		78.0444444		2		653		10536				Earned_revenue		1		0.4564156		0.4564156		0.4564156		0.4564156

		DIRMKTG		135		178014		0		5461218		24031890				Program_rev_attendee		1		26.3204211		26.3204211		26.3204211		26.3204211

		MKTTOT		135		222425.66		0		5601365		30027464				Response_to_marketing_eff		1		5.3515552		5.3515552		5.3515552		5.3515552

		EXPNDPRCD		135		3245021.59		22431		90186561		438077914				Response_to_marketing_exp		1		4.2830119		4.2830119		4.2830119		4.2830119

		PHATTTOT		135		41562.81		15		851719		5610979				Relational_revenue		1		0.0822381		0.0822381		0.0822381		0.0822381

		ENGAGCD		135		43142		146		870115		5824170				Return_on_marketing		1		6.1453065		6.1453065		6.1453065		6.1453065

		ENGAGTOT		135		382653.01		146		40618676		51658156		0.7862974435		Return_on_Total_Mktg		1		4.9182751		4.9182751		4.9182751		4.9182751

		MEMSUBINC		135		266864.39		0		13715438		36026693				Market_penetration		1		0.0264173		0.0264173		0.0264173		0.0264173

		PRGREVCD		135		1093950.59		0		28360609		147683330				Tot_market_penetration		1		0.234311		0.234311		0.234311		0.234311

		ERNNCAPCD		135		1481078.53		0		43957628		199945602				Revenue_per_offering		1		44252.66		44252.66		44252.66		44252.66

		OPUN		135		3453674.49		20707		93426385		466246056				People_per_offering		1		552.7875854		552.7875854		552.7875854		552.7875854

		OPTOTOFFRCD		135		78.0444444		2		653		10536

		year=2015 clus=Small Markets														year=2015 clus=Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		115		1041944.33		799293		1613155		119823598				Number		1		115		115		115		115

		TOTOFFRCD		115		134.5565217		1		6000		15474				Earned_revenue		1		0.5301591		0.5301591		0.5301591		0.5301591

		DIRMKTG		115		169569.65		0		1495873		19500510				Program_rev_attendee		1		17.1735732		17.1735732		17.1735732		17.1735732

		MKTTOT		115		216578.73		0		1810442		24906554				Response_to_marketing_eff		1		4.2326053		4.2326053		4.2326053		4.2326053

		EXPNDPRCD		115		1966595.83		11828		15517677		226158521				Response_to_marketing_exp		1		3.3139053		3.3139053		3.3139053		3.3139053

		PHATTTOT		115		51169.13		50		441138		5884450				Relational_revenue		1		0.1371738		0.1371738		0.1371738		0.1371738

		ENGAGCD		115		53003.63		75		502969		6095417				Return_on_marketing		1		5.1822764		5.1822764		5.1822764		5.1822764

		ENGAGTOT		115		60384.15		75		576337		6944177		0.0829957243		Return_on_Total_Mktg		1		4.0574474		4.0574474		4.0574474		4.0574474

		MEMSUBINC		115		269765.5		0		2656425		31023032				Market_penetration		1		0.0508699		0.0508699		0.0508699		0.0508699

		PRGREVCD		115		878756.81		0		12241933		101057033				Tot_market_penetration		1		0.0579533		0.0579533		0.0579533		0.0579533

		ERNNCAPCD		115		1042608.63		4		13566590		119899992				Revenue_per_offering		1		15226.45		15226.45		15226.45		15226.45

		OPUN		115		2048818.06		14616		16043109		235614077				People_per_offering		1		393.9134678		393.9134678		393.9134678		393.9134678

		OPTOTOFFRCD		115		134.5565217		1		6000		15474

		year=2015 clus=Very Small Markets														year=2015 clus=Very Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		404		300838.76		17277		768207		121538859				Number		1		404		404		404		404

		TOTOFFRCD		404		79.6856436		1		860		32193				Earned_revenue		1		0.5048551		0.5048551		0.5048551		0.5048551

		DIRMKTG		404		76698.56		0		1594307		30986218				Program_rev_attendee		1		20.724404		20.724404		20.724404		20.724404

		MKTTOT		404		100900.37		0		1665064		40763748				Response_to_marketing_eff		1		4.164484		4.164484		4.164484		4.164484

		EXPNDPRCD		404		1117861.09		7520		39206298		451615881				Response_to_marketing_exp		1		3.1655973		3.1655973		3.1655973		3.1655973

		PHATTTOT		404		24228.78		60		573795		9788427				Relational_revenue		1		0.0673074		0.0673074		0.0673074		0.0673074

		ENGAGCD		404		25190.04		211		576186		10176775				Return_on_marketing		1		6.5467595		6.5467595		6.5467595		6.5467595

		ENGAGTOT		404		41338.47		211		5353556		16700740		0.3205580112		Return_on_Total_Mktg		1		4.9764638		4.9764638		4.9764638		4.9764638

		MEMSUBINC		404		75240.35		0		1743733		30397101				Market_penetration		1		0.0837327		0.0837327		0.0837327		0.0837327

		PRGREVCD		404		502127.02		0		36085889		202859316				Tot_market_penetration		1		0.1374107		0.1374107		0.1374107		0.1374107

		ERNNCAPCD		404		564357.84		0		39320051		228000569				Revenue_per_offering		1		14311.02		14311.02		14311.02		14311.02

		OPUN		402		1145736.36		6480		42136260		460586018				People_per_offering		1		316.1176343		316.1176343		316.1176343		316.1176343

		OPTOTOFFRCD		402		80.0597015		1		860		32184

		year=2015 clus=Washington-Arlington-Alexan														year=2015 clus=Washington-Arlington-Alexan

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		136		3304740		1284852		4806708		449444640				Number		1		136		136		136		136

		TOTOFFRCD		136		149.0367647		1		3584		20269				Earned_revenue		1		0.4781565		0.4781565		0.4781565		0.4781565

		DIRMKTG		136		118173.01		0		1723727		16071530				Program_rev_attendee		1		21.9095883		21.9095883		21.9095883		21.9095883

		MKTTOT		136		158713.52		0		2384595		21585039				Response_to_marketing_eff		1		4.9502099		4.9502099		4.9502099		4.9502099

		EXPNDPRCD		136		1710805.46		15409		28408621		232669543				Response_to_marketing_exp		1		3.6857681		3.6857681		3.6857681		3.6857681

		PHATTTOT		136		32061.98		17		677199		4360429				Relational_revenue		1		0.0795068		0.0795068		0.0795068		0.0795068

		ENGAGCD		136		33449.88		95		680287		4549184				Return_on_marketing		1		5.9443752		5.9443752		5.9443752		5.9443752

		ENGAGTOT		136		80005.72		95		4994387		10880778		0.4590101002		Return_on_Total_Mktg		1		4.4259917		4.4259917		4.4259917		4.4259917

		MEMSUBINC		136		136020.67		0		4231827		18498811				Market_penetration		1		0.0101218		0.0101218		0.0101218		0.0101218

		PRGREVCD		136		702464.74		0		12525957		95535204				Tot_market_penetration		1		0.0242094		0.0242094		0.0242094		0.0242094

		ERNNCAPCD		136		818032.81		0		14802284		111252462		0.1330512937		Revenue_per_offering		1		11647.11		11647.11		11647.11		11647.11

		OPUN		136		1735847.09		12110		20802015		236075204				People_per_offering		1		224.4404756		224.4404756		224.4404756		224.4404756

		OPTOTOFFRCD		136		149.0367647		1		3584		20269

		year=2016 clus=Chicago-Naperville-Arlingto														year=2016 clus=Chicago-Naperville-Arlingto

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		170		7335054		7335054		7335054		1246959180				Number		1		170		170		170		170

		TOTOFFRCD		170		44.8		1		1081		7616				Earned_revenue		1		0.4016146		0.4016146		0.4016146		0.4016146

		DIRMKTG		170		152337.82		0		4341837		25897429				Program_rev_attendee		1		27.9413002		27.9413002		27.9413002		27.9413002

		MKTTOT		170		176006.04		0		6667201		29921026				Response_to_marketing_eff		1		5.1572664		5.1572664		5.1572664		5.1572664

		EXPNDPRCD		170		2549840		4320		100869000		433472800				Response_to_marketing_exp		1		4.4637487		4.4637487		4.4637487		4.4637487

		PHATTTOT		170		34127.78		5		490029		5801722				Relational_revenue		1		0.1043535		0.1043535		0.1043535		0.1043535

		ENGAGCD		170		61028.97		23		4198736		10374925				Return_on_marketing		1		6.2596042		6.2596042		6.2596042		6.2596042

		ENGAGTOT		170		303927.17		98		22856958		51667619		0.4423845813		Return_on_Total_Mktg		1		5.4178508		5.4178508		5.4178508		5.4178508

		MEMSUBINC		170		266084.79		0		13880163		45234415				Market_penetration		1		0.0083202		0.0083202		0.0083202		0.0083202

		PRGREVCD		170		953574.45		0		30328000		162107656				Tot_market_penetration		1		0.0414349		0.0414349		0.0414349		0.0414349

		ERNNCAPCD		170		1024052.96		0		31831000		174089003				Revenue_per_offering		1		51529.11		51529.11		51529.11		51529.11

		OPUN		168		2332305.54		8068		80614761		391827331				People_per_offering		1		1362.25		1362.25		1362.25		1362.25

		OPTOTOFFRCD		168		45.2619048		1		1081		7604

		year=2016 clus=Larger Markets														year=2016 clus=Larger Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		188		4270809.21		3177703		6798010		802912132				Number		1		188		188		188		188

		TOTOFFRCD		188		95.3191489		1		6034		17920				Earned_revenue		1		0.4117093		0.4117093		0.4117093		0.4117093

		DIRMKTG		188		214700.1		11		3508905		40363618				Program_rev_attendee		1		17.2392405		17.2392405		17.2392405		17.2392405

		MKTTOT		188		247196.35		11		4496219		46472914				Response_to_marketing_eff		1		3.4801325		3.4801325		3.4801325		3.4801325

		EXPNDPRCD		188		3269495.84		6888		106969000		614665218				Response_to_marketing_exp		1		3.0226368		3.0226368		3.0226368		3.0226368

		PHATTTOT		188		71030.73		80		1649048		13353777				Relational_revenue		1		0.0744574		0.0744574		0.0744574		0.0744574

		ENGAGCD		188		84426.68		168		1652380		15872215				Return_on_marketing		1		5.7033781		5.7033781		5.7033781		5.7033781

		ENGAGTOT		188		171937.31		168		7605151		32324214		0.2352772135		Return_on_Total_Mktg		1		4.9536161		4.9536161		4.9536161		4.9536161

		MEMSUBINC		188		243438.23		0		3902075		45766388				Market_penetration		1		0.0197683		0.0197683		0.0197683		0.0197683

		PRGREVCD		188		1224515.81		0		15673936		230208973				Tot_market_penetration		1		0.0402587		0.0402587		0.0402587		0.0402587

		ERNNCAPCD		188		1346081.96		0		16562788		253063409				Revenue_per_offering		1		32893.6		32893.6		32893.6		32893.6

		OPUN		187		3151981.1		1884		64540266		589420465				People_per_offering		1		885.7262835		885.7262835		885.7262835		885.7262835

		OPTOTOFFRCD		187		95.8235294		1		6034		17919

		year=2016 clus=Los Angeles-Long Beach-Glen														year=2016 clus=Los Angeles-Long Beach-Glen

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		123		10150558		10150558		10150558		1248518634				Number		1		123		123		123		123

		TOTOFFRCD		123		47.7886179		1		503		5878				Earned_revenue		1		0.4516153		0.4516153		0.4516153		0.4516153

		DIRMKTG		123		127628.91		0		7784527		15698356				Program_rev_attendee		1		35.096827		35.096827		35.096827		35.096827

		MKTTOT		123		135216.78		0		7784527		16631664				Response_to_marketing_eff		1		8.9039466		8.9039466		8.9039466		8.9039466

		EXPNDPRCD		123		1228757.76		11995		44799535		151137205				Response_to_marketing_exp		1		8.4042897		8.4042897		8.4042897		8.4042897

		PHATTTOT		123		15186.16		55		455629		1867898				Relational_revenue		1		0.1486388		0.1486388		0.1486388		0.1486388

		ENGAGCD		123		19476.81		395		468042		2395648				Return_on_marketing		1		4.176061		4.176061		4.176061		4.176061

		ENGAGTOT		123		215049.11		395		20029187		26451040		0.7572173722		Return_on_Total_Mktg		1		3.9417158		3.9417158		3.9417158		3.9417158

		MEMSUBINC		123		182641.14		0		11287267		22464860				Market_penetration		1		0.0019188		0.0019188		0.0019188		0.0019188

		PRGREVCD		123		532986.12		0		24081507		65557293				Tot_market_penetration		1		0.0211859		0.0211859		0.0211859		0.0211859

		ERNNCAPCD		123		554925.79		0		24098355		68255872				Revenue_per_offering		1		24758.28		24758.28		24758.28		24758.28

		OPUN		122		1192253.37		13577		39461813		145454911				People_per_offering		1		407.5617557		407.5617557		407.5617557		407.5617557

		OPTOTOFFRCD		122		48.1557377		1		503		5875

		year=2016 clus=Medium Sized Markets														year=2016 clus=Medium Sized Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		749		2254614.75		1756598		3036525		1688706447				Number		1		749		749		749		749

		TOTOFFRCD		749		85.2016021		1		7005		63816				Earned_revenue		1		0.4736508		0.4736508		0.4736508		0.4736508

		DIRMKTG		749		168396.18		0		7419875		126128741				Program_rev_attendee		1		24.1562397		24.1562397		24.1562397		24.1562397

		MKTTOT		749		182343.8		0		7419875		136575509				Response_to_marketing_eff		1		3.8311332		3.8311332		3.8311332		3.8311332

		EXPNDPRCD		749		2745739.51		3930		129188000		2056558896				Response_to_marketing_exp		1		3.5380868		3.5380868		3.5380868		3.5380868

		PHATTTOT		749		47595.27		0		1399951		35648854				Relational_revenue		1		0.0767689		0.0767689		0.0767689		0.0767689

		ENGAGCD		749		54744.55		101		1684254		41003670				Return_on_marketing		1		6.8274864		6.8274864		6.8274864		6.8274864

		ENGAGTOT		749		102071.14		101		30175743		76451283		0.3947055146		Return_on_Total_Mktg		1		6.3052466		6.3052466		6.3052466		6.3052466

		MEMSUBINC		749		210787.32		0		9328000		157879700				Market_penetration		1		0.0242811		0.0242811		0.0242811		0.0242811

		PRGREVCD		749		1149722.65		0		55816000		861142264				Tot_market_penetration		1		0.0452721		0.0452721		0.0452721		0.0452721

		ERNNCAPCD		749		1300521.85		0		61498000		974090862				Revenue_per_offering		1		32637.37		32637.37		32637.37		32637.37

		OPUN		742		2806241.73		3930		116060000		2082231363				People_per_offering		1		642.5296164		642.5296164		642.5296164		642.5296164

		OPTOTOFFRCD		742		85.9824798		1		7005		63799

		year=2016 clus=New York-White Plains-Wayne														year=2016 clus=New York-White Plains-Wayne

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		148		14500575		14500575		14500575		2146085100				Number		1		148		148		148		148

		TOTOFFRCD		148		139.9662162		1		7530		20715				Earned_revenue		1		0.4508395		0.4508395		0.4508395		0.4508395

		DIRMKTG		148		531577.06		0		8838091		78673405				Program_rev_attendee		1		40.0434365		40.0434365		40.0434365		40.0434365

		MKTTOT		148		576980.24		0		8838091		85393075				Response_to_marketing_eff		1		5.4027214		5.4027214		5.4027214		5.4027214

		EXPNDPRCD		148		12602795.16		8288		586787242		1865213683				Response_to_marketing_exp		1		4.9775756		4.9775756		4.9775756		4.9775756

		PHATTTOT		148		106794.37		0		4311057		15805567				Relational_revenue		1		0.054346		0.054346		0.054346		0.054346

		ENGAGCD		148		118266.8		233		4322351		17503486				Return_on_marketing		1		8.0447671		8.0447671		8.0447671		8.0447671

		ENGAGTOT		148		217656.41		233		12418532		32213148		0.3855112825		Return_on_Total_Mktg		1		7.411716		7.411716		7.411716		7.411716

		MEMSUBINC		148		684911.57		0		28964980		101366912				Market_penetration		1		0.008156		0.008156		0.008156		0.008156

		PRGREVCD		148		4276413.64		0		149502280		632909219				Tot_market_penetration		1		0.0150102		0.0150102		0.0150102		0.0150102

		ERNNCAPCD		148		5681837.74		0		246123044		840911985				Revenue_per_offering		1		79408.81		79408.81		79408.81		79408.81

		OPUN		148		11114550.15		11789		389778324		1644953422				People_per_offering		1		844.9667391		844.9667391		844.9667391		844.9667391

		OPTOTOFFRCD		148		139.9662162		1		7530		20715

		year=2016 clus=San Francisco-Redwood City														year=2016 clus=San Francisco-Redwood City

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		135		1645664		1645664		1645664		222164640				Number		1		135		135		135		135

		TOTOFFRCD		135		60.2518519		1		478		8134				Earned_revenue		1		0.3600143		0.3600143		0.3600143		0.3600143

		DIRMKTG		135		188979.97		0		5277739		25512296				Program_rev_attendee		1		26.1045546		26.1045546		26.1045546		26.1045546

		MKTTOT		135		211926.84		0		5739591		28610123				Response_to_marketing_eff		1		4.6566486		4.6566486		4.6566486		4.6566486

		EXPNDPRCD		135		3794455.35		4045		100881395		512251472				Response_to_marketing_exp		1		4.1524392		4.1524392		4.1524392		4.1524392

		PHATTTOT		135		45510.59		60		1204560		6143930				Relational_revenue		1		0.0768695		0.0768695		0.0768695		0.0768695

		ENGAGCD		135		49217.05		276		1204715		6644302				Return_on_marketing		1		6.2865591		6.2865591		6.2865591		6.2865591

		ENGAGTOT		135		343595.84		276		30453124		46385438		0.6565233684		Return_on_Total_Mktg		1		5.6058674		5.6058674		5.6058674		5.6058674

		MEMSUBINC		135		291677.98		0		13206496		39376527				Market_penetration		1		0.0299071		0.0299071		0.0299071		0.0299071

		PRGREVCD		135		1188033.75		0		28362113		160384556				Tot_market_penetration		1		0.2087886		0.2087886		0.2087886		0.2087886

		ERNNCAPCD		135		1366058.31		0		29409459		184417872				Revenue_per_offering		1		56467.34		56467.34		56467.34		56467.34

		OPUN		135		3402262.07		11460		81215921		459305380				People_per_offering		1		816.8554217		816.8554217		816.8554217		816.8554217

		OPTOTOFFRCD		135		60.2518519		1		478		8134

		year=2016 clus=Small Markets														year=2016 clus=Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		115		1047844.21		800886		1615878		120502084				Number		1		115		115		115		115

		TOTOFFRCD		115		73.9652174		1		1225		8506				Earned_revenue		1		0.5643796		0.5643796		0.5643796		0.5643796

		DIRMKTG		115		161073.94		0		1160000		18523503				Program_rev_attendee		1		17.7455092		17.7455092		17.7455092		17.7455092

		MKTTOT		115		186359.95		0		1505136		21431394				Response_to_marketing_eff		1		3.1686479		3.1686479		3.1686479		3.1686479

		EXPNDPRCD		115		2109991.55		8010		18313249		242649028				Response_to_marketing_exp		1		2.738714		2.738714		2.738714		2.738714

		PHATTTOT		115		58813.71		100		519490		6763577				Relational_revenue		1		0.127268		0.127268		0.127268		0.127268

		ENGAGCD		115		65970.73		211		540974		7586634				Return_on_marketing		1		6.4795043		6.4795043		6.4795043		6.4795043

		ENGAGTOT		115		67903.7		211		540974		7808926		0.069276364		Return_on_Total_Mktg		1		5.6003412		5.6003412		5.6003412		5.6003412

		MEMSUBINC		115		268534.48		0		2842822		30881465				Market_penetration		1		0.0629585		0.0629585		0.0629585		0.0629585

		PRGREVCD		115		1043679.29		0		16273212		120023118				Tot_market_penetration		1		0.0648032		0.0648032		0.0648032		0.0648032

		ERNNCAPCD		115		1190836.23		30		16682648		136946166				Revenue_per_offering		1		28610.73		28610.73		28610.73		28610.73

		OPUN		114		2134510.68		9414		19585707		243334217				People_per_offering		1		891.915589		891.915589		891.915589		891.915589

		OPTOTOFFRCD		114		74.6052632		2		1225		8505

		year=2016 clus=Very Small Markets														year=2016 clus=Very Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		404		301562.03		17312		788442		121831060				Number		1		404		404		404		404

		TOTOFFRCD		404		90.4282178		1		6023		36533				Earned_revenue		1		0.5235728		0.5235728		0.5235728		0.5235728

		DIRMKTG		404		72504.64		0		1559432		29291876				Program_rev_attendee		1		21.9820304		21.9820304		21.9820304		21.9820304

		MKTTOT		404		80335.59		0		1559432		32455579				Response_to_marketing_eff		1		3.2640336		3.2640336		3.2640336		3.2640336

		EXPNDPRCD		404		1141824.79		5648		41844798		461297215				Response_to_marketing_exp		1		2.9458624		2.9458624		2.9458624		2.9458624

		PHATTTOT		404		24612.37		35		570070		9943396				Relational_revenue		1		0.0678278		0.0678278		0.0678278		0.0678278

		ENGAGCD		404		30051.39		81		1065124		12140760				Return_on_marketing		1		7.4620019		7.4620019		7.4620019		7.4620019

		ENGAGTOT		404		31117.17		81		1065124		12571335		0.0847264034		Return_on_Total_Mktg		1		6.7346213		6.7346213		6.7346213		6.7346213

		MEMSUBINC		404		77447.47		0		1957184		31288779				Market_penetration		1		0.0996524		0.0996524		0.0996524		0.0996524

		PRGREVCD		404		541029.78		0		38125778		218576033				Tot_market_penetration		1		0.1031866		0.1031866		0.1031866		0.1031866

		ERNNCAPCD		404		597828.45		0		41761070		241522695				Revenue_per_offering		1		13163.58		13163.58		13163.58		13163.58

		OPUN		401		1198640.35		8519		41136354		480654782				People_per_offering		1		332.3231051		332.3231051		332.3231051		332.3231051

		OPTOTOFFRCD		401		91.0573566		1		6023		36514

		year=2016 clus=Washington-Arlington-Alexan														year=2016 clus=Washington-Arlington-Alexan

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		136		3336976.9		1296213		4854468		453828858				Number		1		136		136		136		136

		TOTOFFRCD		136		137.625		1		3952		18717				Earned_revenue		1		0.4683019		0.4683019		0.4683019		0.4683019

		DIRMKTG		136		94783.34		0		1886584		12890534				Program_rev_attendee		1		22.6609772		22.6609772		22.6609772		22.6609772

		MKTTOT		136		105772.1		0		1886584		14385005				Response_to_marketing_eff		1		3.2894839		3.2894839		3.2894839		3.2894839

		EXPNDPRCD		136		1770482.26		15124		26242674		240785587				Response_to_marketing_exp		1		2.9477364		2.9477364		2.9477364		2.9477364

		PHATTTOT		136		32154.62		200		654078		4373028				Relational_revenue		1		0.0759808		0.0759808		0.0759808		0.0759808

		ENGAGCD		136		35750.42		366		666758		4862057				Return_on_marketing		1		7.6875859		7.6875859		7.6875859		7.6875859

		ENGAGTOT		136		35896.26		366		666758		4881892		0.1365777858		Return_on_Total_Mktg		1		6.8889158		6.8889158		6.8889158		6.8889158

		MEMSUBINC		136		134522.7		0		4004788		18295087				Market_penetration		1		0.0107134		0.0107134		0.0107134		0.0107134

		PRGREVCD		136		728655.06		0		12758254		99097088				Tot_market_penetration		1		0.0107571		0.0107571		0.0107571		0.0107571

		ERNNCAPCD		136		829120.18		0		14820213		112760344		0.131431073		Revenue_per_offering		1		12418.19		12418.19		12418.19		12418.19

		OPUN		135		1721345.39		20602		19902570		232381628				People_per_offering		1		259.7668964		259.7668964		259.7668964		259.7668964

		OPTOTOFFRCD		135		138.6148148		1		3952		18713

		year=2017 clus=Chicago-Naperville-Arlingto														year=2017 clus=Chicago-Naperville-Arlingto

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		170		7319978		7319978		7319978		1244396260				Number		1		170		170		170		170

		TOTOFFRCD		170		37.8470588		1		431		6434				Earned_revenue		1		0.4162146		0.4162146		0.4162146		0.4162146

		DIRMKTG		170		136680.46		0		4380473		23235678				Program_rev_attendee		1		24.4457438		24.4457438		24.4457438		24.4457438

		MKTTOT		170		173167.75		0		6828421		29438518				Response_to_marketing_eff		1		4.5489889		4.5489889		4.5489889		4.5489889

		EXPNDPRCD		170		2435084.33		4932		90624893		413964336				Response_to_marketing_exp		1		3.5904947		3.5904947		3.5904947		3.5904947

		PHATTTOT		170		38067.31		40		1200600		6471442				Relational_revenue		1		0.1106297		0.1106297		0.1106297		0.1106297

		ENGAGCD		170		41734.73		102		1200766		7094904				Return_on_marketing		1		6.8084612		6.8084612		6.8084612		6.8084612

		ENGAGTOT		170		282563.04		102		22829545		48035716		0.4752618864		Return_on_Total_Mktg		1		5.3738851		5.3738851		5.3738851		5.3738851

		MEMSUBINC		170		269392.58		0		13672307		45796738				Market_penetration		1		0.0057015		0.0057015		0.0057015		0.0057015

		PRGREVCD		170		930583.61		0		30133719		158199213				Tot_market_penetration		1		0.0386016		0.0386016		0.0386016		0.0386016

		ERNNCAPCD		170		1013517.65		0		32067812		172298001				Revenue_per_offering		1		70010		70010		70010		70010

		OPUN		167		2689306.14		5615		88615000		449114125				People_per_offering		1		1102.72		1102.72		1102.72		1102.72

		OPTOTOFFRCD		167		38.4131737		1		431		6415

		year=2017 clus=Larger Markets														year=2017 clus=Larger Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		188		4330494.5		3190400		6892427		814132966				Number		1		188		188		188		188

		TOTOFFRCD		188		122.7606383		1		5740		23079				Earned_revenue		1		0.4308737		0.4308737		0.4308737		0.4308737

		DIRMKTG		188		218164.59		113		3394775		41014942				Program_rev_attendee		1		17.8633244		17.8633244		17.8633244		17.8633244

		MKTTOT		188		250083.91		113		4473192		47015775				Response_to_marketing_eff		1		3.5789173		3.5789173		3.5789173		3.5789173

		EXPNDPRCD		188		3204343.46		4407		91412000		602416571				Response_to_marketing_exp		1		3.1221241		3.1221241		3.1221241		3.1221241

		PHATTTOT		188		69876.97		98		1401367		13136871				Relational_revenue		1		0.0740874		0.0740874		0.0740874		0.0740874

		ENGAGCD		188		83232.1		246		1403005		15647634				Return_on_marketing		1		5.7215292		5.7215292		5.7215292		5.7215292

		ENGAGTOT		188		152230.22		246		7313346		28619282		0.2555391152		Return_on_Total_Mktg		1		4.9912649		4.9912649		4.9912649		4.9912649

		MEMSUBINC		188		237401.63		0		3896634		44631507				Market_penetration		1		0.01922		0.01922		0.01922		0.01922

		PRGREVCD		188		1248235.04		0		15813960		234668188				Tot_market_penetration		1		0.0351531		0.0351531		0.0351531		0.0351531

		ERNNCAPCD		188		1380667.37		0		17842595		259565466				Revenue_per_offering		1		27047.91		27047.91		27047.91		27047.91

		OPUN		186		3248075.8		1227		67874294		604142098				People_per_offering		1		678.0031197		678.0031197		678.0031197		678.0031197

		OPTOTOFFRCD		186		120.0860215		1		5740		22336

		year=2017 clus=Los Angeles-Long Beach-Glen														year=2017 clus=Los Angeles-Long Beach-Glen

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		123		10163507		10163507		10163507		1250111361				Number		1		123		123		123		123

		TOTOFFRCD		123		71.5121951		1		2700		8796				Earned_revenue		1		0.4869352		0.4869352		0.4869352		0.4869352

		DIRMKTG		123		134267.25		0		8382000		16514872				Program_rev_attendee		1		36.4597747		36.4597747		36.4597747		36.4597747

		MKTTOT		123		140714.27		0		8382000		17307855				Response_to_marketing_eff		1		8.8668789		8.8668789		8.8668789		8.8668789

		EXPNDPRCD		123		1298806.21		4516		50884652		159753164				Response_to_marketing_exp		1		8.4606307		8.4606307		8.4606307		8.4606307

		PHATTTOT		123		15869.65		5		452312		1951967				Relational_revenue		1		0.1506531		0.1506531		0.1506531		0.1506531

		ENGAGCD		123		18926.77		35		471445		2327993				Return_on_marketing		1		4.3093448		4.3093448		4.3093448		4.3093448

		ENGAGTOT		123		701673.24		35		80123631		86305809		0.9283689236		Return_on_Total_Mktg		1		4.1119062		4.1119062		4.1119062		4.1119062

		MEMSUBINC		123		195669.18		0		13284271		24067309				Market_penetration		1		0.0018622		0.0018622		0.0018622		0.0018622

		PRGREVCD		123		578603.88		0		28197085		71168277				Tot_market_penetration		1		0.0690385		0.0690385		0.0690385		0.0690385

		ERNNCAPCD		123		632434.5		0		32424000		77789444				Revenue_per_offering		1		18131.9		18131.9		18131.9		18131.9

		OPUN		122		1306834.2		1946		51227000		159433773				People_per_offering		1		264.6649613		264.6649613		264.6649613		264.6649613

		OPTOTOFFRCD		122		72.0737705		1		2700		8793

		year=2017 clus=Medium Sized Markets														year=2017 clus=Medium Sized Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		749		2263990.9		1753616		3091399		1695729182				Number		1		749		749		749		749

		TOTOFFRCD		749		99.7676903		1		8025		74726				Earned_revenue		1		0.4670004		0.4670004		0.4670004		0.4670004

		DIRMKTG		749		159746.21		0		8149041		119649910				Program_rev_attendee		1		23.2152973		23.2152973		23.2152973		23.2152973

		MKTTOT		749		176245.2		0		8149041		132007655				Response_to_marketing_eff		1		3.632597		3.632597		3.632597		3.632597

		EXPNDPRCD		749		2733284.29		4200		104126495		2047229930				Response_to_marketing_exp		1		3.2925356		3.2925356		3.2925356		3.2925356

		PHATTTOT		749		48517.69		20		1642000		36339747				Relational_revenue		1		0.0760022		0.0760022		0.0760022		0.0760022

		ENGAGCD		749		53520.36		84		1715857		40086749				Return_on_marketing		1		7.0508873		7.0508873		7.0508873		7.0508873

		ENGAGTOT		749		105444.18		84		33077011		78977692		0.4188146065		Return_on_Total_Mktg		1		6.3908266		6.3908266		6.3908266		6.3908266

		MEMSUBINC		749		207735.5		0		9734000		155593891				Market_penetration		1		0.0236398		0.0236398		0.0236398		0.0236398

		PRGREVCD		749		1126352.51		0		45385124		843638029				Tot_market_penetration		1		0.0465745		0.0465745		0.0465745		0.0465745

		ERNNCAPCD		749		1276444.87		0		47315435		956057206				Revenue_per_offering		1		28670.25		28670.25		28670.25		28670.25

		OPUN		741		2890549.45		2024		104358000		2141897146				People_per_offering		1		536.4498167		536.4498167		536.4498167		536.4498167

		OPTOTOFFRCD		741		100.8205128		1		8025		74708

		year=2017 clus=New York-White Plains-Wayne														year=2017 clus=New York-White Plains-Wayne

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		148		14533784		14533784		14533784		2151000032				Number		1		148		148		148		148

		TOTOFFRCD		148		100.6351351		1		1739		14894				Earned_revenue		1		0.5184457		0.5184457		0.5184457		0.5184457

		DIRMKTG		148		467757.16		0		8804010		69228059				Program_rev_attendee		1		40.5556103		40.5556103		40.5556103		40.5556103

		MKTTOT		148		532057.66		0		8804010		78744534				Response_to_marketing_eff		1		5.040074		5.040074		5.040074		5.040074

		EXPNDPRCD		148		11480160.13		12322		444123633		1699063699				Response_to_marketing_exp		1		4.4309684		4.4309684		4.4309684		4.4309684

		PHATTTOT		148		105565.45		3		4307540		15623686				Relational_revenue		1		0.058679		0.058679		0.058679		0.058679

		ENGAGCD		148		115877.94		23		4319461		17149935				Return_on_marketing		1		9.1527645		9.1527645		9.1527645		9.1527645

		ENGAGTOT		148		263626.17		23		15342707		39016673		0.3932346307		Return_on_Total_Mktg		1		8.0466299		8.0466299		8.0466299		8.0466299

		MEMSUBINC		148		673644.24		0		27461815		99699347				Market_penetration		1		0.007973		0.007973		0.007973		0.007973

		PRGREVCD		148		4281271.09		0		158660246		633628121				Tot_market_penetration		1		0.0181389		0.0181389		0.0181389		0.0181389

		ERNNCAPCD		148		5951840.08		0		256122540		880872332				Revenue_per_offering		1		113745.06		113745.06		113745.06		113745.06

		OPUN		148		11446749.2		11393		385322592		1694118881				People_per_offering		1		1151.47		1151.47		1151.47		1151.47

		OPTOTOFFRCD		148		100.6351351		1		1739		14894

		year=2017 clus=San Francisco-Redwood City														year=2017 clus=San Francisco-Redwood City

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		135		1655773		1655773		1655773		223529355				Number		1		135		135		135		135

		TOTOFFRCD		135		64.4518519		1		549		8701				Earned_revenue		1		0.4751067		0.4751067		0.4751067		0.4751067

		DIRMKTG		135		203198.07		0		5593095		27431740				Program_rev_attendee		1		27.6560941		27.6560941		27.6560941		27.6560941

		MKTTOT		135		222333.98		0		5593095		30015087				Response_to_marketing_eff		1		4.2182462		4.2182462		4.2182462		4.2182462

		EXPNDPRCD		135		3571344.44		14408		78569737		482131500				Response_to_marketing_exp		1		3.855189		3.855189		3.855189		3.855189

		PHATTTOT		135		52707.68		25		1306408		7115537				Relational_revenue		1		0.0838113		0.0838113		0.0838113		0.0838113

		ENGAGCD		135		57202.58		60		1385406		7722348				Return_on_marketing		1		7.1737324		7.1737324		7.1737324		7.1737324

		ENGAGTOT		135		341974.05		60		30468637		46166497		0.659972902		Return_on_Total_Mktg		1		6.5563015		6.5563015		6.5563015		6.5563015

		MEMSUBINC		135		299318.84		0		12367073		40408044				Market_penetration		1		0.0345474		0.0345474		0.0345474		0.0345474

		PRGREVCD		135		1457688.6		0		32284222		196787961				Tot_market_penetration		1		0.2065344		0.2065344		0.2065344		0.2065344

		ERNNCAPCD		135		1696769.83		0		35409668		229063927				Revenue_per_offering		1		59100.54		59100.54		59100.54		59100.54

		OPUN		135		3809139.57		20563		85359542		514233842				People_per_offering		1		887.5241926		887.5241926		887.5241926		887.5241926

		OPTOTOFFRCD		135		64.4518519		1		549		8701

		year=2017 clus=Small Markets														year=2017 clus=Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		115		1055382.51		803416		1621122		121368989				Number		1		115		115		115		115

		TOTOFFRCD		115		101.826087		1		2005		11710				Earned_revenue		1		0.5589351		0.5589351		0.5589351		0.5589351

		DIRMKTG		115		174948.63		0		1300189		20119092				Program_rev_attendee		1		18.1644779		18.1644779		18.1644779		18.1644779

		MKTTOT		115		197361.86		0		1648162		22696614				Response_to_marketing_eff		1		3.4694245		3.4694245		3.4694245		3.4694245

		EXPNDPRCD		115		2126814.3		10772		14923747		244583644				Response_to_marketing_exp		1		3.0754222		3.0754222		3.0754222		3.0754222

		PHATTTOT		115		56886.05		135		545742		6541896				Relational_revenue		1		0.1298656		0.1298656		0.1298656		0.1298656

		ENGAGCD		115		63566.81		383		565909		7310183				Return_on_marketing		1		5.9063364		5.9063364		5.9063364		5.9063364

		ENGAGTOT		115		80263.83		383		1171168		9230341		0.1268824196		Return_on_Total_Mktg		1		5.2355882		5.2355882		5.2355882		5.2355882

		MEMSUBINC		115		276200.01		0		3041210		31763001				Market_penetration		1		0.0602311		0.0602311		0.0602311		0.0602311

		PRGREVCD		115		1033305.43		0		12170700		118830125				Tot_market_penetration		1		0.0760519		0.0760519		0.0760519		0.0760519

		ERNNCAPCD		115		1188751.11		21		13299878		136706378				Revenue_per_offering		1		21506.59		21506.59		21506.59		21506.59

		OPUN		115		2189931.74		13026		16616316		251842150				People_per_offering		1		624.2684031		624.2684031		624.2684031		624.2684031

		OPTOTOFFRCD		115		101.826087		1		2005		11710

		year=2017 clus=Very Small Markets														year=2017 clus=Very Small Markets

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		404		302626.6		17325		804690		122261145				Number		1		404		404		404		404

		TOTOFFRCD		404		88.9084158		1		8062		35919				Earned_revenue		1		0.5362616		0.5362616		0.5362616		0.5362616

		DIRMKTG		404		71594.4		0		1570322		28924138				Program_rev_attendee		1		22.5463634		22.5463634		22.5463634		22.5463634

		MKTTOT		404		80999.34		0		1570322		32723734				Response_to_marketing_eff		1		3.2155046		3.2155046		3.2155046		3.2155046

		EXPNDPRCD		404		1182784.3		6513		42831913		477844858				Response_to_marketing_exp		1		2.8421481		2.8421481		2.8421481		2.8421481

		PHATTTOT		404		25190.24		35		675637		10176858				Relational_revenue		1		0.0674061		0.0674061		0.0674061		0.0674061

		ENGAGCD		404		28163.84		83		678052		11378193				Return_on_marketing		1		7.9328601		7.9328601		7.9328601		7.9328601

		ENGAGTOT		404		42927.42		83		5410574		17342679		0.3119802886		Return_on_Total_Mktg		1		7.0117652		7.0117652		7.0117652		7.0117652

		MEMSUBINC		404		79726.88		0		2146817		32209660				Market_penetration		1		0.0930647		0.0930647		0.0930647		0.0930647

		PRGREVCD		404		567948.36		0		37848873		229451139				Tot_market_penetration		1		0.1418495		0.1418495		0.1418495		0.1418495

		ERNNCAPCD		404		634281.8		0		41921739		256249846				Revenue_per_offering		1		14936.89		14936.89		14936.89		14936.89

		OPUN		398		1346722.15		8293		56020569		535995417				People_per_offering		1		316.7736574		316.7736574		316.7736574		316.7736574

		OPTOTOFFRCD		398		90.160804		1		8062		35884

		year=2017 clus=Washington-Arlington-Alexan														year=2017 clus=Washington-Arlington-Alexan

		Variable		N		Mean		Minimum		Maximum		Sum				Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		136		3372627.22		1310832		4905757		458677302				Number		1		136		136		136		136

		TOTOFFRCD		136		99.0514706		2		2002		13471				Earned_revenue		1		0.4798644		0.4798644		0.4798644		0.4798644

		DIRMKTG		136		115984.63		0		2079722		15773910				Program_rev_attendee		1		23.822038		23.822038		23.822038		23.822038

		MKTTOT		136		131649.23		0		2384009		17904295				Response_to_marketing_eff		1		4.0146509		4.0146509		4.0146509		4.0146509

		EXPNDPRCD		136		1868715.15		21534		26915242		254145260				Response_to_marketing_exp		1		3.5369581		3.5369581		3.5369581		3.5369581

		PHATTTOT		136		32792.2		230		719982		4459739				Relational_revenue		1		0.0713564		0.0713564		0.0713564		0.0713564

		ENGAGCD		136		48083.49		500		1580473		6539354				Return_on_marketing		1		6.7351768		6.7351768		6.7351768		6.7351768

		ENGAGTOT		136		59210.57		500		1580473		8052637		0.1962677568		Return_on_Total_Mktg		1		5.9337758		5.9337758		5.9337758		5.9337758

		MEMSUBINC		136		133344.72		0		4150570		18134882				Market_penetration		1		0.014257		0.014257		0.014257		0.014257

		PRGREVCD		136		781177		0		12910197		106240072				Tot_market_penetration		1		0.0175562		0.0175562		0.0175562		0.0175562

		ERNNCAPCD		136		896729.93		0		15307476		121955271		0.1255171332		Revenue_per_offering		1		18593.95		18593.95		18593.95		18593.95

		OPUN		135		1854436.59		24158		20412097		250348940				People_per_offering		1		485.4393883		485.4393883		485.4393883		485.4393883

		OPTOTOFFRCD		135		99.7333333		2		2002		13464





		



2017 Data by Sector



		Small

		Medium

		Large



2013 Data by Budget Size



		



2013 Data by Geography



		

		TOTAL EARNED REVENUE INDEX				TOTAL EARNED REVENUE INDEX TREND, BY SIZE
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)				Small		42.5%		41.5%		41.7%		41.3%		-1.3%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   49,820		$   50,270		$   51,006		$   51,090		2.5%		-4.2%

						Ave. Total Expenses (before depreciation)		$   117,098		$   121,210		$   122,389		$   123,793		5.7%		-1.2%

						Medium		44.0%		42.3%		43.4%		43.2%		-0.8%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   389,244		$   376,660		$   393,504		$   384,079		-1.3%		-7.8%

						Ave. Total Expenses (before depreciation)		$   885,162		$   890,374		$   905,677		$   889,256		0.5%		-6.1%

						Large		50.2%		53.3%		48.8%		54.7%		4.6%

						Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   5,700,894		$   6,221,218		$   5,892,594		$   6,264,305		9.9%		2.7%

						Ave. Total Expenses (before depreciation)		$   11,359,258		$   11,663,000		$   12,066,391		$   11,444,275		0.7%		-5.8%

		RELATIONAL EARNED REVENUE INDEX				RELATIONAL EARNED REVENUE INDEX TREND, BY SIZE
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Membership-Subscription Revenue/Total Expenses (before depr.)				Small		5.5%		5.4%		5.5%		5.4%		-0.1%

						Ave. Membership/Subsc. Revenue		$   6,417		$   6,540		$   6,701		$   6,633		3.4%		-3.4%

						Ave. Total Expenses (before depreciation)		$   117,098		$   121,210		$   122,389		$   123,793		5.7%		-1.2%

						Medium		5.2%		5.2%		5.5%		5.6%		0.5%

						Ave. Membership/Subsc. Revenue		$   45,774		$   46,420		$   49,870		$   50,103		9.5%		2.3%

						Ave. Total Expenses (before depreciation)		$   885,162		$   890,374		$   905,677		$   889,256		0.5%		-6.1%

						Large		8.9%		8.6%		8.5%		8.6%		-0.4%

						Ave. Membership/Subsc. Revenue		$   1,013,215		$   1,003,652		$   1,021,316		$   978,974		-3.4%		-9.7%

						Ave. Total Expenses (before depreciation)		$   11,359,258		$   11,663,000		$   12,066,391		$   11,444,275		0.7%		-5.8%

		PROGRAM REVENUE PER ATTENDEE INDEX				PROGRAM REVENUE PER ATTENDEE INDEX TREND, BY SIZE
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Program revenue/Total In-person Attendance				Small		$   4.51		$   4.38		$   4.25		$   4.43		-1.8%		-8.2%

						Ave. Program revenue/		$   42,677		$   43,276		$   43,076		$   43,809		2.7%		-4.1%

						Ave. Total In-person Attendance		9,466		9,888		10,129		9,893		4.5%

						Medium		$   9.22		$   9.87		$   10.77		$   9.94		7.8%		0.8%

						Ave. Program revenue/		$   310,113		$   308,536		$   322,807		$   313,592		1.1%		-5.5%

						Ave. Total In-person Attendance		33,649		31,260		29,978		31,560		-6.2%

						Large		$   26.21		$   26.74		$   28.13		$   27.90		6.4%		-0.5%

						Ave. Program revenue/		$   4,560,168		$   4,705,285		$   4,855,451		$   4,726,669		3.7%		-3.1%

						Ave. Total In-person Attendance		173,995		175,946		172,609		169,428		-2.6%

		RESPONSE TO MARKETING EFFORTS		BUDGET SIZE		RESPONSE TO MARKETING EFFORTS INDEX TRENDS, BY SIZE (3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation		2010-2013 index change, adjusted for inflation

		Total Marketing Expenses/Total In-person Attendance		Small		Ave. Total Marketing Expenses  (staff & non-staff)/		$   12,982		$   1.37		$   12,917		$   1.31		$   12,633		$   1.25		$   12,861		$   1.30		-0.9%		-5.2%		-7.4%		-11.4%

		RESPONSE TO DIRECT MARKETING SPEND				Ave. Direct Marketing Expenses (non-staff only/		$   12,269		$   1.30		$   12,129		$   1.23		$   11,768		$   1.16		$   12,043		$   1.22		-1.8%		-6.1%		-8.3%		-12.2%

		Direct Marketing Expenses/Total In-person Attendance				Ave. Total In-person Attendance		9,466				9,888				10,129				9,893				4.5%

				Medium		Ave. Total Marketing Expenses  (staff & non-staff)/		$   87,316		$   2.59		$   85,836		$   2.75		$   85,279		$   2.84		$   86,056		$   2.73		-1.4%		5.1%		-7.9%		-1.8%

						Ave. Direct Marketing Expenses (non-staff only/		$   69,284		$   2.06		$   67,464		$   2.16		$   66,792		$   2.23		$   67,549		$   2.14		-2.5%		4.0%		-8.9%		-2.9%

						Ave. Total In-person Attendance		33,649				31,260				29,978				31,560				-6.2%

				Large		Ave. Total Marketing Expenses  (staff & non-staff)/		$   874,219		$   5.02		$   909,142		$   5.17		$   916,309		$   5.31		$   897,064		$   5.29		2.6%		5.4%		-4.1%		-1.5%

						Ave. Direct Marketing Expenses (non-staff only/		$   621,021		$   3.57		$   652,124		$   3.71		$   658,503		$   3.82		$   632,759		$   3.73		1.9%		4.6%		-4.8%		-2.2%

						Ave. Total In-person Attendance		173,995				175,946				172,609				169,428				-2.6%

		RETURN ON MARKETING EFFORTS				RETURN ON DIRECT MARKETING SPEND INDEX AND RETURN ON MARKETING EFFORTS INDEX TRENDS, BY SIZE (3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation		2010-2013 index change, adjusted for inflation

		Total Program Revenue/Total Marketing Expenses				Small

		RETURN ON DIRECT MARKETING SPEND				Ave. Program Revenue/		$   42,677				$   43,276				$   43,076				$   43,809				2.7%				-4.1%

		Total Program Revenue/Direct Marketing Expenses				Ave. Direct Marketing Expenses (non-staff only)		$   12,269		$   3.48		$   12,129		$   3.57		$   11,768		$   3.66		$   12,043		$   3.64		-1.8%		4.6%		-8.3%		-2.3%

						Ave. Total Marketing Expenses  (staff & non-staff)		$   12,982		$   3.29		$   12,917		$   3.35		$   12,633		$   3.41		$   12,861		$   3.41		-0.9%		3.6%		-7.4%		-3.2%

						Medium

						Ave. Program Revenue/		$   310,113				$   308,536				$   322,807				$   313,592				1.1%				-5.5%

						Ave. Direct Marketing Expenses (non-staff only)		$   69,284		$   4.48		$   67,464		$   4.57		$   66,792		$   4.83		$   67,549		$   4.64		-2.5%		3.7%		-8.9%		-3.1%

						Ave. Total Marketing Expenses  (staff & non-staff)		$   87,316		$   3.55		$   85,836		$   3.59		$   85,279		$   3.79		$   86,056		$   3.64		-1.4%		2.6%		-7.9%		-4.1%

						Large

						Ave. Program Revenue/		$   4,560,168				$   4,705,285				$   4,855,451				$   4,726,669				3.7%				-3.1%

						Ave. Direct Marketing Expenses (non-staff only)		$   621,021		$   7.34		$   652,124		$   7.22		$   658,503		$   7.37		$   632,759		$   7.47		1.9%		1.7%		-4.8%		-4.9%

						Ave. Total Marketing Expenses  (staff & non-staff)		$   874,219		$   5.22		$   909,142		$   5.18		$   916,309		$   5.30		$   897,064		$   5.27		2.6%		1.0%		-4.1%		-5.6%

		IN-PERSON ENGAGEMENT				IN-PERSON ENGAGEMENT INDEX AND 
TOTAL ENGAGEMENT INDEX TRENDS, BY SIZE
(3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Population				Small

		TOTAL ENGAGEMENT				Ave. In-person Touch Points/		9,701		1.3%		10,146		1.3%		10,392		1.4%		10,139		1.3%		4.5%		3.7%

		Total Touch Points/Total Population				Ave. Total Touch Points (in-person and virtual)/		16,844		2.2%		26,374		3.4%		26,813		3.5%		40,812		5.2%		142.3%		140.5%

						Ave. Population		774,060				780,897				763,904				779,946				0.8%

						Medium

						Ave. In-person Touch Points/		34,436		4.0%		32,067		3.7%		30,817		3.5%		32,374		3.8%		-6.0%		-6.6%

						Ave. Total Touch Points (in-person and virtual)/		51,156		6.0%		71,904		8.4%		75,999		8.6%		78,696		9.1%		53.8%		52.9%

						Ave. Population		854,801				855,712				879,899				860,265				0.6%

						Large

						Ave. In-person Touch Points/		178,733		16.3%		180,387		16.4%		177,406		16.0%		174,237		15.3%		-2.5%		-5.8%

						Ave. Total Touch Points (in-person and virtual)/		304,557		27.7%		404,987		36.8%		464,529		41.8%		541,349		47.6%		77.7%		71.8%

						Ave. Population		1,098,463				1,099,119				1,112,232				1,136,663				3.5%

		PEOPLE PER OFFERING				PEOPLE PER OFFERING INDEX TREND, BY SIZE
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change

		In-person Touch Points/Total Offerings (in-person only)				Small		350		343		346		303		-13.6%

						Ave. In-person Touch Points/		9,701		10,146		10,392		10,139		4.5%

						Ave. Total Offerings		28		30		30		33		20.9%

						Medium		417		412		400		377		-9.6%

						Ave. In-person Touch Points/		34,436		32,067		30,817		32,374		-6.0%

						Ave. Total Offerings		83		78		77		86		4.0%

						Large		1,083		1,045		1,049		929		-14.2%

						Ave. In-person Touch Points/		178,733		180,387		177,406		174,237		-2.5%

						Ave. Total Offerings		165		173		169		188		13.7%
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		2010		2010		2010		2010		2010		2010

		2011		2011		2011		2011		2011		2011

		2012		2012		2012		2012		2012		2012
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Large

Medium

__Small__

Small, Return on Total Mktg

Small, Return on Direct Mktg Spend

Medium, Return on Total Mktg

Medium, Return on Direct Mktg Spend

Large, Return on Total Mktg

Large, Return on Direct Mktg Spend

Return on Total Marketing (including staff) and 
Return on Direct Marketing Spend (no staff)



						1		2		3		4		5		6		9		10		11		7		8

		Area		Index		Arts Education		Art Museums		Community		Dance		Music		Opera		PACs		Symphony Orchestras		Theater		Other Museums		General Performing Arts				1%		17%		6%		9%		10%		42%		6%		25%		22%		12%		14%

		EARNED REVENUE		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		66.1%		39.1%		39.4%		56.5%		39.7%		32.2%		68.9%		42.4%		56.4%		46.0%		42.5%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,136,192		$   5,710,059		$   291,616		$   927,239		$   169,882		$   2,044,556		$   5,486,612		$   1,544,075		$   1,085,453		$   2,868,698		$   513,674

				Ave. Total Expenses (before depreciation)		$   1,719,084		$   14,602,937		$   739,323		$   1,640,783		$   427,436		$   6,348,762		$   7,957,709		$   3,645,670		$   1,925,185		$   6,234,509		$   1,208,949

				Membership-Subscription Revenue/Total Expenses (before depr.)		0.6%		6.7%		2.5%		4.9%		4.2%		13.4%		4.3%		10.4%		12.5%		5.4%		5.8%

				Ave. Membership/Subsc. Revenue		$   10,959		$   974,592		$   18,128		$   79,909		$   17,775		$   851,306		$   343,800		$   380,846		$   240,228		$   337,898		$   69,689

				Ave. Total Expenses (before depreciation)		$   1,719,084		$   14,602,937		$   739,323		$   1,640,783		$   427,436		$   6,348,762		$   7,957,709		$   3,645,670		$   1,925,185		$   6,234,509		$   1,208,949

				Program revenue/Total In-person Attendance		$   70.83		$   28.11		$   5.93		$   50.46		$   8.36		$   67.91		$   36.03		$   43.68		$   34.68		$   14.85		$   19.85

				Ave. Program revenue/		$   1,064,466		$   4,252,007		$   229,241		$   889,862		$   159,631		$   1,918,304		$   3,854,871		$   1,484,699		$   976,845		$   2,453,189		$   443,165

				Ave. Total In-person Attendance		15,028		151,279		38,640		17,636		19,085		28,246		106,989		33,993		28,164		165,172		22,320

		MARKETING IMPACT		Marketing Expenses (incl. personnel)/Total In-person Attendance		$   3.20		$   3.00		$   0.92		$   8.21		$   1.64		$   19.12		$   4.59		$   7.48		$   6.63		$   1.69		$   5.96

				Ave. Marketing Expenses (incl. personnel)/		$   48,098		$   454,122		$   35,551		$   144,769		$   31,384		$   540,162		$   491,601		$   254,418		$   186,745		$   279,841		$   133,127

				Ave. In-person Attendance		15,028		151,279		38,640		17,636		19,085		28,246		106,989		33,993		28,164		165,172		22,320

				Marketing Expenses (excl. personnel)/Total In-person Attendance		$   3.12		$   2.78		$   0.76		$   7.19		$   1.53		$   15.39		$   4.02		$   6.86		$   5.96		$   1.58		$   5.61

				Ave. Marketing Expenses (excl. personnel)/		$   46,893		$   420,126		$   29,295		$   126,819		$   29,156		$   434,813		$   430,186		$   233,224		$   167,860		$   261,003		$   125,235

				Ave. In-person Attendance		15,028		151,279		38,640		17,636		19,085		28,246		106,989		33,993		28,164		165,172		22,320

				Program Revenue/ Marketing Expenses (incl. personnel)		$   22.13		$   9.36		$   6.45		$   6.15		$   5.09		$   3.55		$   7.84		$   5.84		$   5.23		$   8.77		$   3.33

				Ave. Total Program Revenue/		$   1,064,466		$   4,252,007		$   229,241		$   889,862		$   159,631		$   1,918,304		$   3,854,871		$   1,484,699		$   976,845		$   2,453,189		$   443,165

				Ave. Marketing Expenses (incl. personnel)		$   48,098		$   454,122		$   35,551		$   144,769		$   31,384		$   540,162		$   491,601		$   254,418		$   186,745		$   279,841		$   133,127

				Program Revenue/ Marketing Expenses (excl. personnel)		$   22.70		$   10.12		$   7.83		$   7.02		$   5.48		$   4.41		$   8.96		$   6.37		$   5.82		$   9.40		$   3.54

				Ave. Total Program Revenue/		$   1,064,466		$   4,252,007		$   229,241		$   889,862		$   159,631		$   1,918,304		$   3,854,871		$   1,484,699		$   976,845		$   2,453,189		$   443,165

				Ave. Marketing Expenses (excl. personnel)		46,893		420,126		29,295		126,819		29,156		434,813		430,186		233,224		167,860		261,003		125,235

		COMMUNITY ENGAGEMENT		Total Touch Points (incl. virtual)/ Population		0.6%		4.9%		1.5%		8.7%		10.3%		4.5%		11.8%		9.3%		0.8%		4.9%		1.3%

				Ave. Total Touch Points (incl. virtual)/		23,503		175,899		48,859		378,045		581,832		463,085		362,751		620,694		34,371		220,043		44,345

				Ave. Population		3,952,019		3,587,641		3,199,762		4,364,815		5,629,996		10,213,000		3,065,930		6,705,470		4,237,759		4,535,665		3,476,160

				Total Touch Points (in-person only)/ Population		0.5%		4.7%		1.3%		0.5%		0.4%		0.3%		3.7%		0.5%		0.7%		4.1%		1.1%

				Ave. Total Touch Points (in-person only)/		20,792		169,699		41,356		21,217		20,047		34,625		114,014		36,583		31,495		185,589		37,457

				Ave. Population		3,952,019		3,587,641		3,199,762		4,364,815		5,629,996		10,213,000		3,065,930		6,705,470		4,237,759		4,535,665		3,476,160

		PROGRAM ACTIVITY		Total Total Touch Points (in-person only)/
Total Offerings		149		631		370		265		560		2,054		966		1,456		729		1,409		308

				Ave. Total Touch Points (in-person only)/		20,792		169,699		41,356		21,217		20,047		34,625		114,014		36,583		31,495		185,589		37,457

				Ave. Total Offerings		139		269		112		80		36		17		118		25		43		132		122

						$   0.08		$   0.22		$   0.16		$   1.02		$   0.12		$   3.73		$   0.57		$   0.62		$   0.67		$   0.11		$   0.35

						0.1%		0.2%		0.2%		8.2%		10.0%		4.2%		8.1%		8.7%		0.1%		0.8%		0.2%





		



Program Rev/Attendee

Marketing Exp/Attendee



		



Unrest. Earned Rev/Expenses



		



Relational Rev/Expenses



		



In-person Touch Points

Total touch points

6.8%

50.6%

9.9%

2.1%

6.0%

45.6%

26.5%

49.7%

6.9%

25.7%

12.5%



		



Marketing Expenses/Attendee

Response to Marketing



		Arts Ed

		Art Museum

		Community

		Dance

		Music

		Opera

		PAC

		Orchestra

		Theatre

		Other Museum

		Gen Performing Arts



Program Revenue/Total Marketing Expenses

Return on Marketing



		Arts Ed

		Art Museum

		Community

		Dance

		Music

		Opera

		PAC

		Orchestra

		Theatre

		Other Museum

		Gen Performing Arts



People per Offering



		



Program Rev/Attendee



		



Earned Relational Revenue/Expenses

Total Earned Revenue/Expenses



				Art Museums

				Dance

				Music

				Opera

				PACs

				Symphony Orchestras

				Theater

				Other Museums



Program Rev/Attendee

Marketing Exp/Attendee



		

						Small		Medium		Large

		EARNED REVENUE		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		43.8%		42.9%		53.8%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   48,233		$   371,311		$   5,725,993

				Ave. Total Expenses (before depreciation)		$   110,234		$   864,861		$   10,642,747

				Membership/Subscription Revenue/Total Expenses (before depr.)		5.0%		5.5%		8.1%

				Ave. Membership/Subsc. Revenue		$   5,466		$   47,558		$   859,939

				Ave. Total Expenses (before depreciation)		$   110,234		$   864,861		$   10,642,747

				Program revenue/Total In-person Attendance		$   4.30		$   10.08		$   25.85

				Ave. Program revenue/		$   40,862		$   304,681		$   4,302,328

				Ave. Total In-person Attendance		9,120		30,214		166,461

		MARKETING IMPACT		Marketing Expenses (incl. personnel)/Total In-person Attendance		$   1.22		$   2.65		$   4.95

				Ave. Marketing Expenses (incl. personnel)/		$   11,147		$   80,217		$   824,162

				Ave. In-person Attendance		9,120		30,214		166,461

				Marketing Expenses (excl. personnel)/Total In-person Attendance		$   1.16		$   2.09		$   3.52		$   0.06		$   0.57		$   1.43

				Ave. Marketing Expenses (excl. personnel)/		$   10,565		$   63,144		$   585,360

				Ave. In-person Attendance		9,120		30,214		166,461

				Program Revenue/ Marketing Expenses (incl. personnel)		$   3.67		$   3.80		$   5.22		$   2.13

				Ave. Total Program Revenue/		$   40,862		$   304,681		$   4,302,328		$   1.03

				Ave. Marketing Expenses (incl. personnel)		$   11,147		$   80,217		$   824,162		$   0.20

				Program Revenue/ Marketing Expenses (excl. personnel)		$   3.87		$   4.83		$   7.35

				Ave. Total Program Revenue/		$   40,862		$   304,681		$   4,302,328

				Ave. Marketing Expenses (excl. personnel)		10,565		63,144		585,360

		COMMUNITY ENGAGEMENT		Total Touch Points (incl. virtual)/ Population		4.1%		8.4%		43.4%		2.8%		4.6%		27.7%

				Ave. Total Touch Points (incl. virtual)/		30,625		69,170		473,896

				Ave. Population		752,717		827,736		1,092,430

				Total Touch Points (in-person only)/ Population		1.2%		3.8%		15.6%		4.1052631579

				Ave. Total Touch Points (in-person only)/		9,357		31,183		170,822

				Ave. Population		752,717		827,736		1,092,430

		PROGRAM ACTIVITY		Total Total Touch Points (in-person only)/
Total Offerings		286		360		851				126%		237%

				Ave. Total Touch Points (in-person only)/		9,357		31,183		170,822

				Ave. Total Offerings		33		87		201

								2.6526025737		2.3151023731





		



Program revenue/Total In-person Attendance

Marketing Expenses (incl. personnel)/Total In-person Attendance



		Small		Small

		Medium		Medium

		Large		Large



Relational Rev/Expenses

Earned Rev/Expenses



		Small		Small

		Medium		Medium

		Large		Large



Direct Marketing Expenses (non-personnel)/In-person Attendance

Total Marketing Expenses/In-person Attendance

$1.22

$2.65

$4.95



		Small		Small

		Medium		Medium

		Large		Large



Return on Marketing Efforts

Return on Direct Marketing Spend



		Small

		Medium

		Large



Program revenue/Total In-person Attendance

Program Revenue per Attendee



		Small

		Medium

		Large



In-person Touch Points/Local Pop

Total Touch Points/Local Pop

4.1%

8.4%

43.4%



		Small

		Medium

		Large



People per Offering



		Small

		Medium

		Large



Relational Rev/Expenses



		Small

		Medium

		Large



Earned Rev/Expenses



		Small

		Medium

		Large



Total Marketing Expenses/In-person Attendance

Response to Marketing



		Small

		Medium

		Large



Return on Marketing Efforts



		AREA		INDEX		New York-White Plains-Wayne, NY-NJ		Los Angeles-Long Beach-Glendale, CA		Chicago-Naperville-Arlington Hgts, IL		San Francisco-Redwood City- South SF, CA		Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA		Larger Markets		Medium Markets		Small Markets		Very Small Markets

		EARNED REVENUE		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		52.9%		48.6%		61.9%		43.6%		69.4%		43.8%		50.3%		52.4%		52.6%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,784,662		$   1,053,893		$   1,075,790		$   964,150		$   2,387,027		$   1,181,188		$   1,002,427		$   643,780		$   416,087

				Ave. Total Expenses (before depreciation)		$   3,373,655		$   2,168,771		$   1,738,233		$   2,211,274		$   3,441,957		$   2,699,158		$   1,994,081		$   1,229,136		$   791,374

				Membership-Subscription Revenue/Total Expenses (before depr.)		5.7%		11.4%		8.1%		9.5%		4.4%		7.8%		7.8%		10.8%		7.0%

				Ave. Membership/Subsc. Revenue		$   193,125		$   246,432		$   140,696		$   209,607		$   151,967		$   209,587		$   154,577		$   132,148		$   55,102

				Ave. Total Expenses (before depreciation)		$   3,373,655		$   2,168,771		$   1,738,233		$   2,211,274		$   3,441,957		$   2,699,158		$   1,994,081		$   1,229,136		$   791,374

				Program revenue/Total In-person Attendance		$   23.78		$   23.98		$   27.97		$   15.42		$   31.24		$   16.76		$   16.99		$   14.73		$   15.22

				Ave. Program revenue/		$   1,265,815		$   787,764		$   829,822		$   745,380		$   596,045		$   965,141		$   789,809		$   549,916		$   324,827

				Ave. Total In-person Attendance		53,231		32,856		29,669		48,345		51,790		57,575		46,473		37,338		21,339		11%		23%		13%		22%		6%		18%		15%		21%		13%

		MARKETING IMPACT		Marketing Expenses (incl. personnel)/Total In-person Attendance		$   4.01		$   6.23		$   3.82		$   3.73		$   5.90		$   4.11		$   3.50		$   3.41		$   3.57		$   0.89		$   1.77		$   1.18		$   1.08		$   1.72		$   1.19		$   0.97		$   0.83		$   0.90

				Ave. Marketing Expenses (incl. personnel)/		$   213,556		$   204,544		$   113,423		$   180,232		$   216,217		$   236,493		$   162,786		$   127,492		$   76,095

				Ave. In-person Attendance		53,231		32,856		29,669		48,345		51,790		57,575		46,473		37,338		21,339

				Marketing Expenses (excl. personnel)/Total In-person Attendance		$   3.12		$   4.45		$   2.65		$   2.64		$   4.17		$   2.92		$   2.53		$   2.59		$   2.66

				Ave. Marketing Expenses (excl. personnel)/		$   166,172		$   146,248		$   78,515		$   127,867		$   92,090		$   168,020		$   117,637		$   96,533		$   56,802

				Ave. In-person Attendance		53,231		32,856		29,669		48,345		26,889		57,575		46,473		37,338		21,339

						78%		71%		69%		71%		71%		71%		72%		76%		75%

				Program Revenue/ Marketing Expenses (incl. personnel)		$   5.93		$   3.85		$   7.32		$   4.14		$   5.30		$   4.08		$   4.85		$   4.31		$   4.27

				Ave. Total Program Revenue/		$   1,265,815		$   787,764		$   829,822		$   745,380		$   1,618,126		$   965,141		$   789,809		$   549,916		$   324,827

				Ave. Marketing Expenses (incl. personnel)		$   213,556		$   204,544		$   113,423		$   180,232		$   305,385		$   236,493		$   162,786		$   127,492		$   76,095

				Program Revenue/ Marketing Expenses (excl. personnel)		$   7.62		$   5.39		$   10.57		$   5.83		$   7.48		$   5.74		$   6.71		$   5.70		$   5.72

				Ave. Total Program Revenue/		$   1,265,815		$   787,764		$   829,822		$   745,380		$   1,618,126		$   965,141		$   789,809		$   549,916		$   324,827

				Ave. Marketing Expenses (excl. personnel)		166,172		146,248		78,515		127,867		216,217		168,020		117,637		96,533		56,802

		COMMUNITY ENGAGEMENT		Total Touch Points (incl. virtual)/ Population		6.4%		8.7%		15.4%		14.5%		18.1%		23.6%		24.1%		16.6%		46.1%

				Ave. Total Touch Points (incl. virtual)/		176,207		98,442		149,963		106,953		147,803		112,096		134,686		52,952		46,232

				Ave. Population		2,769,345		1,133,190		975,284		737,470		816,216		475,193		559,093		318,284		100,300

				In-person Touch Points (in-person only)/ Population		2.0%		3.0%		3.1%		6.9%		6.5%		12.5%		8.5%		12.1%		22.0%

				Ave. Total Touch Points (in-person only)/		54,212		33,667		30,389		50,862		53,185		59,232		47,645		38,537		22,088

				Ave. Population		2,769,345		1,133,190		975,284		737,470		816,216		475,193		559,093		318,284		100,300

		PROGRAM ACTIVITY		Total Total Touch Points (in-person only)/Total Offerings		650		532		638		546		485		507		627		458		351

				Ave. Total Touch Points (in-person only)/		54,212		33,667		30,389		50,862		53,185		59,232		47,645		38,537		22,088

				Ave. Total Offerings		83		63		48		93		110		117		76		84		63

						4.4%		5.7%		12.3%		7.6%		11.6%		11.1%		15.6%		4.5%		24.1%





		NYC		NYC

		L.A.		L.A.

		Chicago		Chicago

		S.F.		S.F.

		D.C.		D.C.

		Large		Large

		Medium		Medium

		Small		Small

		Very Small		Very Small



In-person Touch Points/Local Pop.

Total Touch Points/Local Pop.

6.4%

8.7%

15.4%

14.5%

18.1%

23.6%

24.1%

16.5%

46.1%



		NY

		LA

		Chicago

		SF

		DC

		Large

		Medium

		Small

		Very Small



People per offering



		NY		NY

		LA		LA

		Chicago		Chicago

		SF		SF

		DC		DC

		Large		Large

		Medium		Medium

		Small		Small

		VerySmall		VerySmall



Program Revenue/Total Marketing Expenses

Program Revenue/Direct Marketing Spend (non-personnel)



		NY

		LA

		Chicago

		SF

		DC

		Large

		Medium

		Small

		Very Small



Program revenue/Total In-person Attendance

Revenue per Attendee



		NY

		LA

		Chicago

		SF

		DC

		Large

		Medium

		Small

		VerySmall



Program rev/In-person Attendance

Marketing exp (incl. staff)/In-person Attendance



		NY		NY

		LA		LA

		Chicago		Chicago

		SF		SF

		DC		DC

		Large		Large

		Medium		Medium

		Small		Small

		VerySmall		VerySmall



Marketing exp (no staff)/In-person Attendance

Marketing exp (incl. staff)/In-person Attendance

$4.01

$6.23

$3.82

$3.73

$5.90

$4.11

$3.50

$3.41

$3.57



		NY		NY

		LA		LA

		Chicago		Chicago

		SF		SF

		DC		DC

		Large		Large

		Medium		Medium

		Small		Small

		VerySmall		VerySmall



Relational Rev/Expenses

Earned Rev/Expenses



		NY

		LA

		Chicago

		SF

		DC

		Large

		Medium

		Small

		Very Small



Relational Rev/Expenses



		NY

		LA

		Chicago

		SF

		DC

		Large

		Medium

		Small

		Very Small



Earned Rev/Expenses



		NY

		LA

		Chicago

		SF

		DC

		Large

		Medium

		Small

		VerySmall



Program Revenue/Total Marketing Expenses

Return on Marketing



		NY

		LA

		Chicago

		SF

		DC

		Large

		Medium

		Small

		VerySmall



Marketing exp (incl. staff)/In-person Attendance



		

								2017

		EARNED REVENUE		1		Unrestricted Earned Operating Revenue/Total Expenses (before depr.)		48.4%		0.4843973125

						Ave. Unrestricted Earned Operating Revenue/		$   1,092,725		$   1,163,120

						Ave. Total Expenses (before depreciation)		$   2,255,845

				2		Membership/Subscription Revenue/Total Expenses (before depr.)		6.9%		0.0692879909

						Ave. Membership/Subsc. Revenue		$   156,303		$   2,099,542

						Ave. Total Expenses (before depreciation)		$   2,255,845

				2		Program revenue/Total In-person Attendance		$   24.15		24.1516040662

						Ave. Program revenue/		$   927,811

						Ave. Total In-person Attendance		38,416

		MARKETING IMPACT		1		Marketing Expenses (incl. personnel)/Total In-person Attendance		$   3.47		3.467

						Ave. Marketing Expenses (incl. personnel)/		$   133,184

						Ave. In-person Attendance		38,416

				2		Marketing Expenses (excl. personnel)/Total In-person Attendance		$   3.12		$   0.35

						Ave. Marketing Expenses (excl. personnel)/		$   119,891

						Ave. In-person Attendance		38,416

				3		Program Revenue/ Marketing Expenses (incl. personnel)		$   6.97		6.966

						Ave. Total Program Revenue/		$   927,811

						Ave. Marketing Expenses (incl. personnel)		$   133,184

				4		Program Revenue/ Marketing Expenses (excl. personnel)		$   7.74

						Ave. Total Program Revenue/		$   927,811

						Ave. Marketing Expenses (excl. personnel)		119,891

		COMMUNITY ENGAGEMENT		1		Total Touch Points (incl. virtual)/ Population		4.6%		0.046

						Ave. Total Touch Points (incl. virtual)/		214,155		4,427,000

						Ave. Population		4,641,155

				2		Total Touch Points (in-person only)/ Population		0.9%

						Ave. Total Touch Points (in-person only)/		43,583		4,597,572

						Ave. Population		4,641,155

		PROGRAM ACTIVITY		1		Total Operating Revenue/
Total Offerings		$   27,718

						Ave. Operating Revenue/		$   2,388,832

						Ave. Total Offerings		86

				2		Total Total Touch Points (in-person only)/
Total Offerings		514

						Ave. Total Touch Points (in-person only)/		43,583

						Ave. Total Offerings		85





		



51.9%



		



7.6%



		



Program revenue/Total In-person Attendance



		



Response to Marketing

Response to Marketing & Response to Direct Marketing Spend



		



Return on Marketing



		



People per Offering



		

		AREA		INDEX		2014		2015		2016		2017		2014-2017 change		2014-2017 change, adjusted for inflation

		EARNED REVENUE		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		49.1%		51.5%		47.9%		52.8%		3.7%						50.9%		48.5%		52.1%		47.2%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,136,007		$   1,234,502		$   1,207,333		$   1,311,024		15.4%		9.9%

				Ave. Total Expenses (before depreciation)		$   2,312,779		$   2,396,605		$   2,518,920		$   2,481,409		7.3%		2.2%

				Membership/Subscription Revenue/Total Expenses (before depr.)		8.3%		8.1%		8.0%		8.1%		-0.2%						91.7%		91.9%		92.0%		91.9%

				Ave. Membership/Subsc. Revenue		$   192,008		$   192,990		$   201,201		$   200,431		4.4%		-0.6%

				Ave. Total Expenses (before depreciation)		$   2,312,779		$   2,396,605		$   2,518,920		$   2,481,409		7.3%		2.2%

				Program revenue/Total In-person Attendance		$   19.58		$   20.30		$   21.48		$   21.13		7.9%		2.8%

				Ave. Program revenue/		$   909,515		$   945,054		$   994,732		$   1,000,761		10.0%		4.8%

				Ave. Total In-person Attendance		46,457		46,552		46,302		47,368		2.0%

		MARKETING IMPACT		Marketing Expenses (incl. personnel)/Total In-person Attendance		$   4.03		$   4.18		$   4.30		$   4.27		6.1%		1.0%

				Ave. Marketing Expenses (incl. personnel)/		$   187,003		$   194,630		$   199,152		$   202,243		8.1%		3.0%

				Ave. In-person Attendance		46,457		46,552		46,302		47,368		2.0%

				Marketing Expenses (excl. personnel)/Total In-person Attendance		$   2.95		$   3.07		$   3.16		$   3.09		5.0%		-0.0%

				Ave. Marketing Expenses (excl. personnel)/		$   136,952		$   143,134		$   146,433		$   146,601		7.0%		1.9%

				Ave. In-person Attendance		46,457		46,552		46,302		47,368		2.0%						$   1.08		$   1.11		$   1.14		$   1.17

				Program Revenue/ Marketing Expenses (including personnel)		$   4.86		$   4.86		$   4.99		$   4.95		1.7%

				Ave. Total Program Revenue/		$   909,515		$   945,054		$   994,732		$   1,000,761		10.0%		4.8%

				Ave. Marketing Expenses (incl. personnel)		$   187,003		$   194,630		$   199,152		$   202,243		8.1%		3.0%

				Program Revenue/ Marketing Expenses (excluding personnel)		$   6.64		$   6.60		$   6.79		$   6.83		2.8%

				Ave. Total Program Revenue/		$   909,515		$   945,054		$   994,732		$   1,000,761		10.0%		4.8%

				Ave. Marketing Expenses (excl. personnel)		136,952		$   143,134		$   146,433		$   146,601		7.0%		1.9%

		COMMUNITY ENGAGEMENT		Total Touch Points (incl. virtual)/ Population		9.1%		12.6%		14.1%		16.7%		7.6%

				Ave. Total Touch Points (incl. virtual)/		78,537		108,750		122,596		146,632		86.7%

				Ave. Population		859,404		864,061		869,986		876,189		2.0%

				Total Touch Points (in-person only)/ Population		5.5%		5.5%		5.5%		5.6%		0.0%

				Ave. Total Touch Points (in-person only)/		47,663		47,738		47,583		48,666		2.1%

				Ave. Population		859,404		864,061		869,986		876,189		2.0%

		PROGRAM ACTIVITY		Touch Points (in-person only)/
Total Offerings		515		504		630		583		13.2%

				Ave. In-person Touch Points/		47,163		49,294		54,605		53,163		12.7%

				Ave. Total In-person Offerings		92		98		87		91		-0.4%

						3.6%		7.1%		8.6%		11.2%





		



Earned Relational Revenue Index Trend



		



Unrest. Earned Revenue (less capital gains)/Total Expenses (less depreciation)

Unrestricted Earned Revenue Index Trend



		



Program Revenue per Attendee

Program Revenue per Attendee Index Trend



		



Program Revenue per Attendee

Marketing Expenses per Attendee

Revenue per Attendee Index and Response to Marketing Index Trends



		



Response to Direct Marketing Spend

Response to Marketing Efforts

Response to Marketing Index and Response to Direct Marketing Spend Index Trends
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Program Revenue/ Marketing Expenses (excluding personnel)

Program Revenue/ Marketing Expenses (including personnel)



		



Total Touch Points (in-person only)/ Population

Total Touch Points (incl. virtual)/ Population



		



Touch Points (in-person only)/
Total Offerings

People per Offering Index Trend



		Sector by Year Means for NCAR Report

		The MEANS Procedure

		year=2010

		Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		3112		859403.67		2650.45		3144247.63		2674464221

		TOTOFFRCD		3112		71.5970704		1		3321		222810.08

		DIRMKTG		3112		136952.38		0		15410366		426195795

		MKTTOT		3112		187003.4		15		21076431		581954588

		EXPNDPRCD		3112		2312779.01		1677		370915682		7197368270

		PHATTTOT		3112		46457.19		30		5248402		144574780

		ENGAGCD		3112		47663.42		68		5392624		148328556		0.0554610358		665.7174397137

		ENGAGTOT		3112		78536.77		68		21504338		244406415

		MEMSUBINC		3112		192007.81		0		32396682		597528313

		PRGREVCD		3112		909515.16		0		143145804		2830411167

		ERNNCAPCD		3112		1136007.38		98		233429086		3535254959

		OPUN		1893		1900505.95		1000		234034433		3597657771

		OPTOTOFFRCD		1893		68.5869287		1		3321		129835.06

		year=2011

		Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		3115		864060.58		2613.55		3157992.34		2691548708

		TOTOFFRCD		3115		72.542766		1		3154		225970.72

		DIRMKTG		3115		143133.85		34		16658067		445861935

		MKTTOT		3115		194630.06		34		22661475		606272625

		EXPNDPRCD		3115		2396605.13		1728		340886668		7465424988

		PHATTTOT		3115		46552.42		12		5686447		145010799

		ENGAGCD		3115		47738.08		44		5831591		148704123

		ENGAGTOT		3115		108750.22		44		22448044		338756949

		MEMSUBINC		3115		192990.37		-808		31905727		601165013

		PRGREVCD		3115		945053.74		0		155352567		2943842408

		ERNNCAPCD		3115		1234501.8		20		249262251		3845473107

		OPUN		2600		2300592.85		700		327382000		5981541413

		OPTOTOFFRCD		2600		70.0895058		1		3154		182232.72

		year=2012

		Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		3117		869985.77		2589.05		3184185.02		2711745643

		TOTOFFRCD		3117		72.6844405		1		3096		226557.4

		DIRMKTG		3117		146433.18		0		15154526		456432222

		MKTTOT		3117		199152.46		15		21409742		620758211

		EXPNDPRCD		3117		2518920		2202		454185597		7851473631

		PHATTTOT		3117		46301.6		43		6284738		144322086

		ENGAGCD		3117		47583.15		78		6460058		148316663

		ENGAGTOT		3117		122596.46		78		22540646		382133179

		MEMSUBINC		3117		201201.4		0		31807450		627144756

		PRGREVCD		3117		994731.61		0		165680450		3100578415

		ERNNCAPCD		3117		1207332.96		34		258992302		3763256830

		OPUN		2699		2353705.25		2041		364679828		6352650482

		OPTOTOFFRCD		2699		71.8612075		1		3096		193953.4

		year=2013

		Variable		N		Mean		Minimum		Maximum		Sum

		TOTPOP		3118		876189.33		2562.85		3210342.04		2731958337

		TOTOFFRCD		3118		81.9934577		1		7361		255655.6

		DIRMKTG		3118		146601.01		20		14070931		457101954

		MKTTOT		3118		202243.27		20		20514907		630594505

		EXPNDPRCD		3118		2481409.43		1141		403538775		7737034594

		PHATTTOT		3118		47367.93		25		6208954		147693218

		ENGAGCD		3118		48665.67		53		6374104		151739545

		ENGAGTOT		3118		146631.94		53		27990796		457198397

		MEMSUBINC		3118		200431.3		0		31395982		624944786

		PRGREVCD		3118		1000761.41		0		164986327		3120374074

		ERNNCAPCD		3118		1311023.86		25		259950529		4087772407

		OPUN		2765		2631199.93		1612		573806729		7275267795

		OPTOTOFFRCD		2765		81.3495805		1		7361		224931.59





		

		TOTAL EARNED REVENUE INDEX		TOTAL EARNED REVENUE INDEX TRENDS, BY GEOGRAPHY 
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Unrestricted Earned Revenue (less cap. Gains)/Total Expenses (before depr.)		New York-White Plains-Wayne, NY-NJ		46.3%		54.2%		46.2%		53.2%		6.9%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,966,681		$   2,286,562		$   2,110,159		$   2,272,504		15.6%		8.0%

				Ave. Total Expenses (before depreciation)		$   4,251,880		$   4,214,903		$   4,567,539		$   4,273,160		0.5%		-6.1%

				Los Angeles-Long Beach-Glendale, CA		51.6%		49.2%		47.5%		47.7%		-3.9%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,117,664		$   1,082,632		$   1,118,135		$   1,162,353		4.0%		-2.8%

				Ave. Total Expenses (before depreciation)		$   2,166,637		$   2,201,770		$   2,353,813		$   2,437,520		12.5%		5.1%

				Chicago-Naperville-Arlington Hgts, IL		55.6%		54.8%		48.9%		63.0%		7.4%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,113,138		$   1,274,736		$   1,078,894		$   1,475,199		32.5%		23.9%

				Ave. Total Expenses (before depreciation)		$   2,002,813		$   2,325,615		$   2,204,827		$   2,341,560		16.9%		9.3%

				San Francisco-Redwood City- South SF, CA		42.2%		46.2%		42.5%		43.3%		1.1%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,138,364		$   1,312,020		$   1,265,284		$   1,320,679		16.0%		8.4%

				Ave. Total Expenses (before depreciation)		$   2,699,852		$   2,841,911		$   2,975,470		$   3,052,682		13.1%		5.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA		57.8%		61.4%		54.8%		72.4%		14.7%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   2,826,735		$   3,305,102		$   3,131,280		$   3,765,299		33.2%		24.5%

				Ave. Total Expenses (before depreciation)		$   4,892,909		$   5,380,257		$   5,718,736		$   5,198,518		6.2%		-0.7%

				Larger Markets		49.4%		50.1%		49.5%		49.3%		-0.1%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,139,919		$   1,225,208		$   1,228,293		$   1,265,583		11.0%		3.8%

				Ave. Total Expenses (before depreciation)		$   2,306,439		$   2,443,683		$   2,480,659		$   2,567,089		11.3%		4.0%

				Medium Markets		48.8%		48.6%		47.5%		50.4%		1.7%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   1,166,409		$   1,190,163		$   1,238,899		$   1,291,831		10.8%		3.5%

				Ave. Total Expenses (before depreciation)		$   2,392,046		$   2,449,458		$   2,608,059		$   2,561,461		7.1%		0.1%

				Small Markets		50.0%		49.8%		50.4%		49.2%		-0.8%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   620,092		$   640,919		$   664,234		$   659,395		6.3%		-0.6%

				Ave. Total Expenses (before depreciation)		$   1,240,429		$   1,287,834		$   1,317,826		$   1,341,444		8.1%		1.1%

				Very Small Markets		51.2%		50.3%		52.0%		53.2%		2.0%

				Ave. Unrestricted Earned Revenue (less cap. Gains)/		$   460,796		$   478,851		$   514,304		$   537,082		16.6%		8.9%

				Ave. Total Expenses (before depreciation)		$   900,305		$   952,595		$   989,116		$   1,009,059		12.1%		4.7%

		RELATIONAL EARNED REVENUE INDEX		RELATIONAL EARNED REVENUE INDEX TRENDS, BY GEOGRAPHY
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Membership-Subscription Revenue/Total Expenses (before depr.)		New York-White Plains-Wayne, NY-NJ		5.9%		6.0%		5.8%		6.1%		0.3%

				Ave. Membership/Subsc. Revenue		$   248,953		$   252,710		$   267,161		$   262,019		5.2%		-1.6%

				Ave. Total Expenses (before depreciation)		$   4,251,880		$   4,214,903		$   4,567,539		$   4,273,160		0.5%		-6.1%

				Los Angeles-Long Beach-Glendale, CA		15.1%		13.6%		13.5%		13.3%		-1.7%

				Ave. Membership/Subsc. Revenue		$   326,421		$   298,579		$   318,572		$   325,123		-0.4%		-6.9%

				Ave. Total Expenses (before depreciation)		$   2,166,637		$   2,201,770		$   2,353,813		$   2,437,520		12.5%		5.1%

				Chicago-Naperville-Arlington Hgts, IL		9.3%		8.7%		8.6%		8.3%		-1.0%

				Ave. Membership/Subsc. Revenue		$   186,436		$   201,760		$   189,642		$   194,104		4.1%		-2.7%

				Ave. Total Expenses (before depreciation)		$   2,002,813		$   2,325,615		$   2,204,827		$   2,341,560		16.9%		9.3%

				San Francisco-Redwood City- South SF, CA		10.8%		10.4%		11.0%		10.4%		-0.4%

				Ave. Membership/Subsc. Revenue		$   292,171		$   295,806		$   327,464		$   318,289		8.9%		1.8%

				Ave. Total Expenses (before depreciation)		$   2,699,852		$   2,841,911		$   2,975,470		$   3,052,682		13.1%		5.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA		4.5%		4.5%		4.3%		5.0%		0.6%

				Ave. Membership/Subsc. Revenue		$   219,228		$   242,453		$   248,614		$   262,514		19.7%		11.9%

				Ave. Total Expenses (before depreciation)		$   4,892,909		$   5,380,257		$   5,718,736		$   5,198,518		6.2%		-0.7%

				Larger Markets		11.4%		10.5%		10.3%		10.2%		-1.2%

				Ave. Membership/Subsc. Revenue		$   263,053		$   257,275		$   255,940		$   262,768		-0.1%		-6.6%

				Ave. Total Expenses (before depreciation)		$   2,306,439		$   2,443,683		$   2,480,659		$   2,567,089		11.3%		4.0%

				Medium Markets		8.4%		8.3%		8.2%		8.2%		-0.1%

				Ave. Membership/Subsc. Revenue		$   200,348		$   203,372		$   215,058		$   210,806		5.2%		-1.7%

				Ave. Total Expenses (before depreciation)		$   2,392,046		$   2,449,458		$   2,608,059		$   2,561,461		7.1%		0.1%

				Small Markets		10.8%		10.1%		9.6%		9.4%		-1.4%

				Ave. Membership/Subsc. Revenue		$   134,051		$   129,647		$   127,168		$   126,102		-5.9%		-12.1%

				Ave. Total Expenses (before depreciation)		$   1,240,429		$   1,287,834		$   1,317,826		$   1,341,444		8.1%		1.1%

				Very Small Markets		7.2%		6.8%		7.1%		7.2%		-0.1%

				Ave. Membership/Subsc. Revenue		$   65,060		$   64,330		$   70,489		$   72,244		11.0%		3.8%

				Ave. Total Expenses (before depreciation)		$   900,305		$   952,595		$   989,116		$   1,009,059		12.1%		4.7%

		PROGRAM REVENUE PER ATTENDEE INDEX		PROGRAM REVENUE PER ATTENDEE TRENDS, BY GEOGRAPHY
(3,115 ORGANIZATIONS)		2010		2011		2012		2013		2010-2013 change		2010-2013 change, adjusted for inflation

		Program revenue/Total In-person Attendance		New York-White Plains-Wayne, NY-NJ		$   21.89		$   23.84		$   24.21		$   24.11		10.2%		3.0%

				Ave. Program revenue/		$   1,512,174		$   1,556,089		$   1,636,746		$   1,584,298		4.8%		-2.1%

				Ave. Total In-person Attendance		69,086		65,259		67,608		65,699		-4.9%

				Los Angeles-Long Beach-Glendale, CA		$   31.01		$   31.15		$   32.21		$   29.66		-4.3%		-10.6%

				Ave. Program revenue/		$   961,908		$   922,695		$   980,026		$   1,006,494		4.6%		-2.2%

				Ave. Total In-person Attendance		31,021		29,617		30,424		33,929		9.4%

				Chicago-Naperville-Arlington Hgts, IL		$   24.43		$   28.86		$   32.32		$   31.91		30.6%		22.1%

				Ave. Program revenue/		$   1,008,232		$   1,044,626		$   1,106,585		$   1,137,661		12.8%		5.5%

				Ave. Total In-person Attendance		41,266		36,194		34,241		35,655		-13.6%

				San Francisco-Redwood City- South SF, CA		$   17.78		$   17.56		$   17.95		$   16.36		-8.0%		-14.0%

				Ave. Program revenue/		$   935,793		$   1,087,437		$   1,036,411		$   1,056,117		12.9%		5.5%

				Ave. Total In-person Attendance		52,628		61,932		57,748		64,573		22.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA		$   41.50		$   47.33		$   46.56		$   43.58		5.0%		-1.9%

				Ave. Program revenue/		$   2,103,264		$   2,496,119		$   2,427,948		$   2,580,389		22.7%		14.7%

				Ave. Total In-person Attendance		50,675		52,735		52,149		59,204		16.8%

				Larger Markets		$   14.40		$   14.56		$   15.80		$   16.19		12.4%		5.1%

				Ave. Program revenue/		$   932,886		$   964,756		$   1,011,578		$   1,044,669		12.0%		4.7%

				Ave. Total In-person Attendance		64,764		66,260		64,031		64,509		-0.4%

				Medium Markets		$   17.35		$   17.05		$   18.72		$   18.38		5.9%		-1.0%

				Ave. Program revenue/		$   907,813		$   925,811		$   1,006,158		$   1,015,768		11.9%		4.6%

				Ave. Total In-person Attendance		52,314		54,297		53,747		55,265		5.6%

				Small Markets		$   14.08		$   13.85		$   14.31		$   13.85		-1.6%		-8.1%

				Ave. Program revenue/		$   523,415		$   545,086		$   570,001		$   554,959		6.0%		-0.9%

				Ave. Total In-person Attendance		37,169		39,346		39,843		40,061		7.8%

				Very Small Markets		$   15.79		$   16.78		$   17.89		$   18.09		14.6%		7.1%

				Ave. Program revenue/		$   371,516		$   383,628		$   408,238		$   416,390		12.1%		4.7%

				Ave. Total In-person Attendance		23,525		22,859		22,818		23,015		-2.2%
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[]

[]

[]

[]

[]

[]

[]

[]

[]



		RESPONSE TO MARKETING EFFORTS				2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation

		Total Marketing Expenses/Total In-person Attendance		New York-White Plains-Wayne, NY-NJ

		RESPONSE TO DIRECT MARKETING SPEND		Ave. Total Marketing Expenses  (staff & non-staff)/		$   254,076		$   3.68		$   263,004		$   4.03		$   272,937		$   4.04		$   269,714		$   4.11		6.2%		11.6%		-0.8%

		Direct Marketing Expenses/Total In-person Attendance		Ave. Direct Marketing Expenses (non-staff only/		$   200,427		$   2.90		$   207,564		$   3.18		$   214,486		$   3.17		$   209,664		$   3.19		4.6%		10.0%		-2.2%

				Ave. Total In-person Attendance		69,086				65,259				67,608				65,699				-4.9%

				Los Angeles-Long Beach-Glendale, CA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   243,109		$   7.84		$   253,829		$   8.57		$   255,140		$   8.39		$   261,534		$   7.71		7.6%		-1.6%		0.5%

				Ave. Direct Marketing Expenses (non-staff only/		$   180,987		$   5.83		$   190,193		$   6.42		$   185,600		$   6.10		$   186,211		$   5.49		2.9%		-5.9%		-3.8%

				Ave. Total In-person Attendance		31,021				29,617				30,424				33,929				9.4%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   130,833		$   3.17		$   134,917		$   3.73		$   140,837		$   4.11		$   149,653		$   4.20		14.4%		32.4%		6.9%

				Ave. Direct Marketing Expenses (non-staff only/		$   95,092		$   2.30		$   94,351		$   2.61		$   98,458		$   2.88		$   101,670		$   2.85		6.9%		23.7%		-0.1%

				Ave. Total In-person Attendance		41,266				36,194				34,241				35,655				-13.6%

				San Francisco-Redwood City- South SF, CA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   226,051		$   4.30		$   223,335		$   3.61		$   226,662		$   3.92		$   243,255		$   3.77		7.6%		-12.3%		0.6%

				Ave. Direct Marketing Expenses (non-staff only/		$   167,893		$   3.19		$   161,320		$   2.60		$   162,429		$   2.81		$   175,644		$   2.72		4.6%		-14.7%		-2.2%

				Ave. Total In-person Attendance		52,628				61,932				57,748				64,573				22.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   481,974		$   9.51		$   517,983		$   9.82		$   495,643		$   9.50		$   500,335		$   8.45		3.8%		-11.1%		-3.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   296,947		$   5.86		$   324,001		$   6.14		$   344,867		$   6.61		$   340,502		$   5.75		14.7%		-1.9%		7.2%

				Ave. Total In-person Attendance		50,675				52,735				52,149				59,204				16.8%

				Larger Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   265,842		$   4.10		$   269,314		$   4.06		$   282,244		$   4.41		$   286,152		$   4.44		7.6%		8.1%		0.6%

				Ave. Direct Marketing Expenses (non-staff only/		$   189,276		$   2.92		$   194,137		$   2.93		$   200,336		$   3.13		$   196,534		$   3.05		3.8%		4.2%		-3.0%

				Ave. Total In-person Attendance		64,764				66,260				64,031				64,509				-0.4%

				Medium Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   192,975		$   3.69		$   203,250		$   3.74		$   207,290		$   3.86		$   207,227		$   3.75		7.4%		1.7%		0.4%

				Ave. Direct Marketing Expenses (non-staff only/		$   136,632		$   2.61		$   147,225		$   2.71		$   149,473		$   2.78		$   147,440		$   2.67		7.9%		2.1%		0.9%

				Ave. Total In-person Attendance		52,314				54,297				53,747				55,265				5.6%

				Small Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   127,233		$   3.42		$   138,105		$   3.51		$   140,877		$   3.54		$   143,342		$   3.58		12.7%		4.5%		5.3%

				Ave. Direct Marketing Expenses (non-staff only/		$   94,145		$   2.53		$   102,078		$   2.59		$   104,970		$   2.63		$   107,439		$   2.68		14.1%		5.9%		6.7%

				Ave. Total In-person Attendance		37,169				39,346				39,843				40,061				7.8%

				Very Small Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   89,086		$   3.79		$   91,172		$   3.99		$   94,392		$   4.14		$   99,759		$   4.33		12.0%		14.5%		4.7%

				Ave. Direct Marketing Expenses (non-staff only/		$   67,673		$   2.88		$   69,108		$   3.02		$   71,094		$   3.12		$   74,258		$   3.23		9.7%		12.2%		2.6%

				Ave. Total In-person Attendance		23,525				22,859				22,818				23,015				-2.2%

		RETURN ON MARKETING EFFORTS				2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation

		Total Program Revenue/Total Marketing Expenses		New York-White Plains-Wayne, NY-NJ

		RETURN ON DIRECT MARKETING SPEND		Ave. Program Revenue/		$   1,512,174				$   1,556,089				$   1,636,746				$   1,584,298				4.8%				-2.1%

		Total Program Revenue/Direct Marketing Expenses		Ave. Direct Marketing Expenses (non-staff only)		$   200,427		$   7.54		$   207,564		$   7.50		$   214,486		$   7.63		$   209,664		$   7.56		4.6%		0.2%		-2.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   254,076		$   5.95		$   263,004		$   5.92		$   272,937		$   6.00		$   269,714		$   5.87		6.2%		-1.3%		-0.8%

				Los Angeles-Long Beach-Glendale, CA

				Ave. Program Revenue/		$   961,908				$   922,695				$   980,026				$   1,006,494				4.6%				-2.2%

				Ave. Direct Marketing Expenses (non-staff only)		$   180,987		$   5.31		$   190,193		$   4.85		$   185,600		$   5.28		$   186,211		$   5.41		2.9%		1.7%		-3.8%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   243,109		$   3.96		$   253,829		$   3.64		$   255,140		$   3.84		$   261,534		$   3.85		7.6%		-2.7%		0.5%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. Program Revenue/		$   1,008,232				$   1,044,626				$   1,106,585				$   1,137,661				12.8%				5.5%

				Ave. Direct Marketing Expenses (non-staff only)		$   95,092		$   10.60		$   94,351		$   11.07		$   98,458		$   11.24		$   101,670		$   11.19		6.9%		5.5%		-0.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   130,833		$   7.71		$   134,917		$   7.74		$   140,837		$   7.86		$   149,653		$   7.60		14.4%		-1.4%		6.9%

				San Francisco-Redwood City- South SF, CA

				Ave. Program Revenue/		$   935,793				$   1,087,437				$   1,036,411				$   1,056,117				12.9%				5.5%

				Ave. Direct Marketing Expenses (non-staff only)		$   167,893		$   5.57		$   161,320		$   6.74		$   162,429		$   6.38		$   175,644		$   6.01		4.6%		7.9%		-2.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   226,051		$   4.14		$   223,335		$   4.87		$   226,662		$   4.57		$   243,255		$   4.34		7.6%		4.9%		0.6%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. Program Revenue/		$   2,103,264				$   2,496,119				$   2,427,948				$   2,580,389				22.7%				14.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   296,947		$   7.08		$   324,001		$   7.70		$   344,867		$   7.04		$   340,502		$   7.58		14.7%		7.0%		7.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   481,974		$   4.36		$   517,983		$   4.82		$   495,643		$   4.90		$   500,335		$   5.16		3.8%		18.2%		-3.0%

				Larger Markets

				Ave. Program Revenue/		$   932,886				$   964,756				$   1,011,578				$   1,044,669				12.0%				4.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   189,276		$   4.93		$   194,137		$   4.97		$   200,336		$   5.05		$   196,534		$   5.32		3.8%		7.8%		-3.0%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   265,842		$   3.51		$   269,314		$   3.58		$   282,244		$   3.58		$   286,152		$   3.65		7.6%		4.0%		0.6%

				Medium Markets

				Ave. Program Revenue/		$   907,813				$   925,811				$   1,006,158				$   1,015,768				11.9%				4.6%

				Ave. Direct Marketing Expenses (non-staff only)		$   136,632		$   6.64		$   147,225		$   6.29		$   149,473		$   6.73		$   147,440		$   6.89		7.9%		3.7%		0.9%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   192,975		$   4.70		$   203,250		$   4.56		$   207,290		$   4.85		$   207,227		$   4.90		7.4%		4.2%		0.4%

				Small Markets

				Ave. Program Revenue/		$   523,415				$   545,086				$   570,001				$   554,959				6.0%				-0.9%

				Ave. Direct Marketing Expenses (non-staff only)		$   94,145		$   5.56		$   102,078		$   5.34		$   104,970		$   5.43		$   107,439		$   5.17		14.1%		-7.1%		6.7%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   127,233		$   4.11		$   138,105		$   3.95		$   140,877		$   4.05		$   143,342		$   3.87		12.7%		-5.9%		5.3%

				Very Small Markets

				Ave. Program Revenue/		$   371,516				$   383,628				$   408,238				$   416,390				12.1%				4.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   67,673		$   5.49		$   69,108		$   5.55		$   71,094		$   5.74		$   74,258		$   5.61		9.7%		2.1%		2.6%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   89,086		$   4.17		$   91,172		$   4.21		$   94,392		$   4.32		$   99,759		$   4.17		12.0%		0.1%		4.7%

		RESPONSE TO MARKETING EFFORTS		RESPONSE TO MARKETING EFFORTS INDEX AND RESPONSE TO DIRECT MARKETING SPEND TRENDS, BY GEOGRAPHIC MARKET CLUSTER
(3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation		2010-2013 index change, adjusted for inflation

		Total Marketing Expenses/Total In-person Attendance		New York-White Plains-Wayne, NY-NJ

		RESPONSE TO DIRECT MARKETING SPEND		Ave. Total Marketing Expenses  (staff & non-staff)/		$   254,076		$   3.68		$   263,004		$   4.03		$   272,937		$   4.04		$   269,714		$   4.11		6.2%		11.6%		-0.8%		4.3%

		Direct Marketing Expenses/Total In-person Attendance		Ave. Direct Marketing Expenses (non-staff only/		$   200,427		$   2.90		$   207,564		$   3.18		$   214,486		$   3.17		$   209,664		$   3.19		4.6%		10.0%		-2.2%		2.8%

								$   0.78				$   0.85				$   0.86				$   0.91

				Ave. Total In-person Attendance		69,086				65,259				67,608				65,699				-4.9%

				Los Angeles-Long Beach-Glendale, CA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   243,109		$   7.84		$   253,829		$   8.57		$   255,140		$   8.39		$   261,534		$   7.71		7.6%		-1.6%		0.5%		-8.1%

				Ave. Direct Marketing Expenses (non-staff only/		$   180,987		$   5.83		$   190,193		$   6.42		$   185,600		$   6.10		$   186,211		$   5.49		2.9%		-5.9%		-3.8%		-12.1%

								$   2.00				$   2.15				$   2.29				$   2.22

				Ave. Total In-person Attendance		31,021				29,617				30,424				33,929				9.4%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   130,833		$   3.17		$   134,917		$   3.73		$   140,837		$   4.11		$   149,653		$   4.20		14.4%		32.4%		6.9%		23.7%

				Ave. Direct Marketing Expenses (non-staff only/		$   95,092		$   2.30		$   94,351		$   2.61		$   98,458		$   2.88		$   101,670		$   2.85		6.9%		23.7%		-0.1%		15.6%

								$   0.87				$   1.12				$   1.24				$   1.35

				Ave. Total In-person Attendance		41,266				36,194				34,241				35,655				-13.6%

				San Francisco-Redwood City- South SF, CA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   226,051		$   4.30		$   223,335		$   3.61		$   226,662		$   3.92		$   243,255		$   3.77		7.6%		-12.3%		0.6%		-18.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   167,893		$   3.19		$   161,320		$   2.60		$   162,429		$   2.81		$   175,644		$   2.72		4.6%		-14.7%		-2.2%		-20.3%

								$   1.11				$   1.00				$   1.11				$   1.05

				Ave. Total In-person Attendance		52,628				61,932				57,748				64,573				22.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   481,974		$   9.51		$   517,983		$   9.82		$   495,643		$   9.50		$   500,335		$   8.45		3.8%		-11.1%		-3.0%		-17.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   296,947		$   5.86		$   324,001		$   6.14		$   344,867		$   6.61		$   340,502		$   5.75		14.7%		-1.9%		7.2%		-8.3%

								$   3.65				$   3.68				$   2.89				$   2.70

				Ave. Total In-person Attendance		50,675				52,735				52,149				59,204				16.8%

				Larger Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   265,842		$   4.10		$   269,314		$   4.06		$   282,244		$   4.41		$   286,152		$   4.44		7.6%		8.1%		0.6%		1.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   189,276		$   2.92		$   194,137		$   2.93		$   200,336		$   3.13		$   196,534		$   3.05		3.8%		4.2%		-3.0%		-2.6%

								$   1.18				$   1.13				$   1.28				$   1.39

				Ave. Total In-person Attendance		64,764				66,260				64,031				64,509				-0.4%

				Medium Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   192,975		$   3.69		$   203,250		$   3.74		$   207,290		$   3.86		$   207,227		$   3.75		7.4%		1.7%		0.4%		-5.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   136,632		$   2.61		$   147,225		$   2.71		$   149,473		$   2.78		$   147,440		$   2.67		7.9%		2.1%		0.9%		-4.5%

								$   1.08				$   1.03				$   1.08				$   1.08

				Ave. Total In-person Attendance		52,314				54,297				53,747				55,265				5.6%

				Small Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   127,233		$   3.42		$   138,105		$   3.51		$   140,877		$   3.54		$   143,342		$   3.58		12.7%		4.5%		5.3%		-2.3%

				Ave. Direct Marketing Expenses (non-staff only/		$   94,145		$   2.53		$   102,078		$   2.59		$   104,970		$   2.63		$   107,439		$   2.68		14.1%		5.9%		6.7%		-1.0%

								$   0.89				$   0.92				$   0.90				$   0.90

				Ave. Total In-person Attendance		37,169				39,346				39,843				40,061				7.8%

				Very Small Markets

				Ave. Total Marketing Expenses  (staff & non-staff)/		$   89,086		$   3.79		$   91,172		$   3.99		$   94,392		$   4.14		$   99,759		$   4.33		12.0%		14.5%		4.7%		7.0%

				Ave. Direct Marketing Expenses (non-staff only/		$   67,673		$   2.88		$   69,108		$   3.02		$   71,094		$   3.12		$   74,258		$   3.23		9.7%		12.2%		2.6%		4.8%

								$   0.91				$   0.97				$   1.02				$   1.11

				Ave. Total In-person Attendance		23,525				22,859				22,818				23,015				-2.2%

		RETURN ON MARKETING EFFORTS		RETURN ON DIRECT MARKETING SPEND INDEX AND
RETURN ON MARKETING EFFORTS, BY GEOGRAPHIC MARKET CLUSTER (3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change		2010-2013 change, adjusted for inflation

		Total Program Revenue/Total Marketing Expenses		New York-White Plains-Wayne, NY-NJ

		RETURN ON DIRECT MARKETING SPEND		Ave. Program Revenue/		$   1,512,174				$   1,556,089				$   1,636,746				$   1,584,298				4.8%				-2.1%

		Total Program Revenue/Direct Marketing Expenses		Ave. Direct Marketing Expenses (non-staff only)		$   200,427		$   7.54		$   207,564		$   7.50		$   214,486		$   7.63		$   209,664		$   7.56		4.6%		0.2%		-2.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   254,076		$   5.95		$   263,004		$   5.92		$   272,937		$   6.00		$   269,714		$   5.87		6.2%		-1.3%		-0.8%

				Los Angeles-Long Beach-Glendale, CA

				Ave. Program Revenue/		$   961,908				$   922,695				$   980,026				$   1,006,494				4.6%				-2.2%

				Ave. Direct Marketing Expenses (non-staff only)		$   180,987		$   5.31		$   190,193		$   4.85		$   185,600		$   5.28		$   186,211		$   5.41		2.9%		1.7%		-3.8%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   243,109		$   3.96		$   253,829		$   3.64		$   255,140		$   3.84		$   261,534		$   3.85		7.6%		-2.7%		0.5%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. Program Revenue/		$   1,008,232				$   1,044,626				$   1,106,585				$   1,137,661				12.8%				5.5%

				Ave. Direct Marketing Expenses (non-staff only)		$   95,092		$   10.60		$   94,351		$   11.07		$   98,458		$   11.24		$   101,670		$   11.19		6.9%		5.5%		-0.1%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   130,833		$   7.71		$   134,917		$   7.74		$   140,837		$   7.86		$   149,653		$   7.60		14.4%		-1.4%		6.9%

				San Francisco-Redwood City- South SF, CA

				Ave. Program Revenue/		$   935,793				$   1,087,437				$   1,036,411				$   1,056,117				12.9%				5.5%

				Ave. Direct Marketing Expenses (non-staff only)		$   167,893		$   5.57		$   161,320		$   6.74		$   162,429		$   6.38		$   175,644		$   6.01		4.6%		7.9%		-2.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   226,051		$   4.14		$   223,335		$   4.87		$   226,662		$   4.57		$   243,255		$   4.34		7.6%		4.9%		0.6%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. Program Revenue/		$   2,103,264				$   2,496,119				$   2,427,948				$   2,580,389				22.7%				14.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   296,947		$   7.08		$   324,001		$   7.70		$   344,867		$   7.04		$   340,502		$   7.58		14.7%		7.0%		7.2%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   481,974		$   4.36		$   517,983		$   4.82		$   495,643		$   4.90		$   500,335		$   5.16		3.8%		18.2%		-3.0%

				Larger Markets

				Ave. Program Revenue/		$   932,886				$   964,756				$   1,011,578				$   1,044,669				12.0%				4.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   189,276		$   4.93		$   194,137		$   4.97		$   200,336		$   5.05		$   196,534		$   5.32		3.8%		7.8%		-3.0%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   265,842		$   3.51		$   269,314		$   3.58		$   282,244		$   3.58		$   286,152		$   3.65		7.6%		4.0%		0.6%

				Medium Markets

				Ave. Program Revenue/		$   907,813				$   925,811				$   1,006,158				$   1,015,768				11.9%				4.6%

				Ave. Direct Marketing Expenses (non-staff only)		$   136,632		$   6.64		$   147,225		$   6.29		$   149,473		$   6.73		$   147,440		$   6.89		7.9%		3.7%		0.9%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   192,975		$   4.70		$   203,250		$   4.56		$   207,290		$   4.85		$   207,227		$   4.90		7.4%		4.2%		0.4%

				Small Markets

				Ave. Program Revenue/		$   523,415				$   545,086				$   570,001				$   554,959				6.0%				-0.9%

				Ave. Direct Marketing Expenses (non-staff only)		$   94,145		$   5.56		$   102,078		$   5.34		$   104,970		$   5.43		$   107,439		$   5.17		14.1%		-7.1%		6.7%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   127,233		$   4.11		$   138,105		$   3.95		$   140,877		$   4.05		$   143,342		$   3.87		12.7%		-5.9%		5.3%

				Very Small Markets

				Ave. Program Revenue/		$   371,516				$   383,628				$   408,238				$   416,390				12.1%				4.7%

				Ave. Direct Marketing Expenses (non-staff only)		$   67,673		$   5.49		$   69,108		$   5.55		$   71,094		$   5.74		$   74,258		$   5.61		9.7%		2.1%		2.6%

				Ave. Total Marketing Expenses  (staff & non-staff)		$   89,086		$   4.17		$   91,172		$   4.21		$   94,392		$   4.32		$   99,759		$   4.17		12.0%		0.1%		4.7%
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		IN-PERSON ENGAGEMENT		IN-PERSON ENGAGEMENT TREND AND
TOTAL ENGAGEMENT TREND, BY GEOGRAPHIC MARKET CLUSTER (3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Population		New York-White Plains-Wayne, NY-NJ

		TOTAL ENGAGEMENT		Ave. In-person Touch Points/		70,283		2.6%		66,484		2.4%		68,896		2.5%		66,948		2.4%		-4.7%		-6.9%

		Total Touch Points/Total Population		Ave. Total Touch Points (in-person and virtual)/		114,063		4.2%		151,356		5.6%		232,436		8.5%		233,530		8.5%		104.7%		100.2%

				Ave. Population		2,702,044				2,717,349				2,739,164				2,763,312				2.3%

				Los Angeles-Long Beach-Glendale, CA

				Ave. In-person Touch Points/		31,621		2.8%		30,225		2.7%		31,069		2.8%		34,551		3.1%		9.3%		8.0%

				Ave. Total Touch Points (in-person and virtual)/		88,639		8.0%		103,914		9.3%		133,438		11.9%		131,699		11.7%		48.6%		46.8%

				Ave. Population		1,111,438				1,113,030				1,119,048				1,124,640				1.2%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. In-person Touch Points/		42,070		4.4%		36,968		3.9%		35,122		3.7%		36,574		3.8%		-13.1%		-14.1%

				Ave. Total Touch Points (in-person and virtual)/		61,763		6.5%		183,034		19.2%		210,326		21.9%		198,872		20.7%		222.0%		218.2%

				Ave. Population		950,231				952,473				959,363				961,583				1.2%

				San Francisco-Redwood City- South SF, CA

				Ave. In-person Touch Points/		54,015		7.4%		63,430		8.6%		59,235		7.9%		66,182		8.7%		22.5%		18.2%

				Ave. Total Touch Points (in-person and virtual)/		64,641		8.8%		111,560		15.1%		124,192		16.6%		144,694		19.1%		123.8%		116.0%

				Ave. Population		732,318				740,365				749,579				758,850				3.6%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. In-person Touch Points/		52,542		6.8%		54,630		7.0%		53,940		6.8%		60,876		7.5%		15.9%		10.0%

				Ave. Total Touch Points (in-person and virtual)/		452,205		58.6%		467,766		59.7%		258,919		32.5%		192,685		23.7%		-57.4%		-59.6%

				Ave. Population		771,234				782,997				796,721				812,633				5.4%

				Larger Markets

				Ave. In-person Touch Points/		67,813		15.1%		67,891		15.0%		66,505		14.6%		67,148		14.6%		-1.0%		-3.5%

				Ave. Total Touch Points (in-person and virtual)/		106,852		23.9%		111,726		24.7%		112,775		24.8%		125,901		27.4%		17.8%		14.8%

				Ave. Population		447,831				451,443				455,622				459,460				2.6%

				Medium Markets

				Ave. In-person Touch Points/		53,563		9.5%		55,756		9.9%		55,275		9.7%		56,803		9.9%		6.0%		4.2%

				Ave. Total Touch Points (in-person and virtual)/		73,385		13.0%		92,706		16.4%		102,307		18.0%		181,040		31.6%		146.7%		142.3%

				Ave. Population		562,599				565,184				568,646				572,740				1.8%

				Small Markets

				Ave. In-person Touch Points/		38,295		12.0%		40,540		12.6%		41,024		12.6%		41,188		12.6%		7.6%		5.6%

				Ave. Total Touch Points (in-person and virtual)/		43,982		13.7%		59,865		18.5%		58,563		17.9%		59,667		18.3%		35.7%		33.2%

				Ave. Population		320,201				322,867				326,388				326,037				1.8%

				Very Small Markets

				Ave. In-person Touch Points/		24,421		23.3%		23,685		22.5%		23,694		22.4%		23,945		22.6%		-2.0%		-2.8%

				Ave. Total Touch Points (in-person and virtual)/		26,905		25.6%		38,842		36.9%		31,726		30.0%		45,123		42.6%		67.7%		66.3%

				Ave. Population		104,978				105,360				105,643				105,863				0.8%

		IN-PERSON ENGAGEMENT				2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Population		New York-White Plains-Wayne, NY-NJ

		TOTAL ENGAGEMENT		Ave. In-person Touch Points/		70,283		2.6%		66,484		2.4%		68,896		2.5%		66,948		2.4%		-4.7%		-6.9%

								1.6%				3.1%				6.0%				6.0%

		Total Touch Points/Total Population		Ave. Total Touch Points (in-person and virtual)/		114,063		4.2%		151,356		5.6%		232,436		8.5%		233,530		8.5%		104.7%		100.2%

				Ave. Population		2,702,044				2,717,349				2,739,164				2,763,312				2.3%

				Los Angeles-Long Beach-Glendale, CA

				Ave. In-person Touch Points/		31,621		2.8%		30,225		2.7%		31,069		2.8%		34,551		3.1%		9.3%		8.0%

								5.1%				6.6%				9.1%				8.6%

				Ave. Total Touch Points (in-person and virtual)/		88,639		8.0%		103,914		9.3%		133,438		11.9%		131,699		11.7%		48.6%		46.8%

				Ave. Population		1,111,438				1,113,030				1,119,048				1,124,640				1.2%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. In-person Touch Points/		42,070		4.4%		36,968		3.9%		35,122		3.7%		36,574		3.8%		-13.1%		-14.1%

								2.1%				15.3%				18.3%				16.9%

				Ave. Total Touch Points (in-person and virtual)/		61,763		6.5%		183,034		19.2%		210,326		21.9%		198,872		20.7%		222.0%		218.2%

				Ave. Population		950,231				952,473				959,363				961,583				1.2%

				San Francisco-Redwood City- South SF, CA

				Ave. In-person Touch Points/		54,015		7.4%		63,430		8.6%		59,235		7.9%		66,182		8.7%		22.5%		18.2%

								1.5%				6.5%				8.7%				10.3%

				Ave. Total Touch Points (in-person and virtual)/		64,641		8.8%		111,560		15.1%		124,192		16.6%		144,694		19.1%		123.8%		116.0%

				Ave. Population		732,318				740,365				749,579				758,850				3.6%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. In-person Touch Points/		52,542		6.8%		54,630		7.0%		53,940		6.8%		60,876		7.5%		15.9%		10.0%

								51.8%				52.8%				25.7%				16.2%

				Ave. Total Touch Points (in-person and virtual)/		452,205		58.6%		467,766		59.7%		258,919		32.5%		192,685		23.7%		-57.4%		-59.6%

				Ave. Population		771,234				782,997				796,721				812,633				5.4%

				Larger Markets

				Ave. In-person Touch Points/		67,813		15.1%		67,891		15.0%		66,505		14.6%		67,148		14.6%		-1.0%		-3.5%

								8.7%				9.7%				10.2%				12.8%

				Ave. Total Touch Points (in-person and virtual)/		106,852		23.9%		111,726		24.7%		112,775		24.8%		125,901		27.4%		17.8%		14.8%

				Ave. Population		447,831				451,443				455,622				459,460				2.6%

				Medium Markets

				Ave. In-person Touch Points/		53,563		9.5%		55,756		9.9%		55,275		9.7%		56,803		9.9%		6.0%		4.2%

								3.5%				6.5%				8.3%				21.7%

				Ave. Total Touch Points (in-person and virtual)/		73,385		13.0%		92,706		16.4%		102,307		18.0%		181,040		31.6%		146.7%		142.3%

				Ave. Population		562,599				565,184				568,646				572,740				1.8%

				Small Markets

				Ave. In-person Touch Points/		38,295		12.0%		40,540		12.6%		41,024		12.6%		41,188		12.6%		7.6%		5.6%

								1.8%				6.0%				5.4%				5.7%

				Ave. Total Touch Points (in-person and virtual)/		43,982		13.7%		59,865		18.5%		58,563		17.9%		59,667		18.3%		35.7%		33.2%

				Ave. Population		320,201				322,867				326,388				326,037				1.8%

				Very Small Markets

				Ave. In-person Touch Points/		24,421		23.3%		23,685		22.5%		23,694		22.4%		23,945		22.6%		-2.0%		-2.8%

								2.4%				14.4%				7.6%				20.0%

				Ave. Total Touch Points (in-person and virtual)/		26,905		25.6%		38,842		36.9%		31,726		30.0%		45,123		42.6%		67.7%		66.3%

				Ave. Population		104,978				105,360				105,643				105,863				0.8%
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		REVENUE PER OFFERING				2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		Total Operating Revenue/Total Offerings (in-person only)		New York-White Plains-Wayne, NY-NJ

				Ave. Operating Revenue/		$   1,742,121		$   23,596		$   4,077,007		$   57,895		$   4,295,869		$   60,336		$   4,849,124		$   51,957		178.3%		120.2%

				Ave. Total Offerings		74				70				71				93				26.4%

				Los Angeles-Long Beach-Glendale, CA

				Ave. Operating Revenue/		$   1,955,784		$   46,892		$   2,256,795		$   45,467		$   2,241,888		$   45,571		$   2,429,653		$   39,188		24.2%		-16.4%

				Ave. Total Offerings		42				50				49				62				48.7%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. Operating Revenue/		$   2,085,835		$   35,369		$   2,229,958		$   41,191		$   2,074,084		$   40,374		$   2,312,518		$   46,528		10.9%		31.5%

				Ave. Total Offerings		59				54				51				50				-15.7%

				San Francisco-Redwood City- South SF, CA

				Ave. Operating Revenue/		$   1,836,248		$   21,850		$   2,697,521		$   33,554		$   2,333,515		$   35,470		$   2,525,301		$   33,292		37.5%		52.4%

				Ave. Total Offerings		84				80				66				76				-9.7%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. Operating Revenue/		$   6,066,468		$   70,632		$   2,882,442		$   36,805		$   5,931,803		$   56,369		$   6,710,827		$   53,872		10.6%		-23.7%

				Ave. Total Offerings		86				78				105				125				45.0%

				Larger Markets

				Ave. Operating Revenue/		$   2,491,414		$   34,172		$   2,479,462		$   29,957		$   2,510,528		$   25,225		$   2,660,484		$   24,446		6.8%		-28.5%

				Ave. Total Offerings		73				83				100				109				49.3%

				Medium Markets

				Ave. Operating Revenue/		$   2,262,398		$   28,405		$   2,334,256		$   30,080		$   2,215,369		$   28,493		$   2,530,651		$   29,672		11.9%		4.5%

				Ave. Total Offerings		80				78				78				85				7.1%

				Small Markets

				Ave. Operating Revenue/		$   1,220,552		$   21,481		$   1,242,114		$   16,602		$   1,248,421		$   15,008		$   1,350,687		$   13,780		10.7%		-35.8%

				Ave. Total Offerings		57				75				83				98				72.5%

				Very Small Markets

				Ave. Operating Revenue/		$   929,345		$   14,561		$   1,030,394		$   16,298		$   1,065,772		$   16,569		$   1,176,401		$   17,599		26.6%		20.9%

				Ave. Total Offerings		64				63				64				67				4.7%

		PEOPLE PER OFFERING		PEOPLE PER OFFERING INDEX TREND, BY GEOGRAPHIC MARKET CLUSTER
(3,115 ORGANIZATIONS)		2010		2010 Index		2011		2011 Index		2012		2012 Index		2013		2013 Index		2010-2013 change		2010-2013 index change

		In-person Touch Points/Total Offerings (in-person only)		New York-White Plains-Wayne, NY-NJ

				Ave. In-person Touch Points/		70,283		930		66,484		908		68,896		964		66,948		721		-4.7%		-22.5%

				Ave. Total Offerings		76				73				71				93				22.9%

				Los Angeles-Long Beach-Glendale, CA

				Ave. In-person Touch Points/		31,621		671		30,225		576		31,069		578		34,551		521		9.3%		-22.4%

				Ave. Total Offerings		47				52				54				66				40.8%

				Chicago-Naperville-Arlington Hgts, IL

				Ave. In-person Touch Points/		42,070		839		36,968		709		35,122		693		36,574		704		-13.1%		-16.1%

				Ave. Total Offerings		50				52				51				52				3.6%

				San Francisco-Redwood City- South SF, CA

				Ave. In-person Touch Points/		54,015		674		63,430		793		59,235		817		66,182		778		22.5%		15.4%

				Ave. Total Offerings		80				80				73				85				6.2%

				Washington-Arlington-Alexandria; Bethesda-Rockville-Fredericksburg, DC-VA

				Ave. In-person Touch Points/		52,542		547		54,630		555		53,940		534		60,876		511		15.9%		-6.5%

				Ave. Total Offerings		96				98				101				119				23.9%

				Larger Markets

				Ave. In-person Touch Points/		67,813		915		67,891		827		66,505		680		67,148		621		-1.0%		-32.1%

				Ave. Total Offerings		74				82				98				108				45.9%

				Medium Markets

				Ave. In-person Touch Points/		53,563		650		55,756		683		55,275		694		56,803		666		6.0%		2.5%

				Ave. Total Offerings		82				82				80				85				3.5%

				Small Markets

				Ave. In-person Touch Points/		38,295		506		40,540		492		41,024		483		41,188		415		7.6%		-18.0%

				Ave. Total Offerings		76				82				85				99				31.1%

				Very Small Markets

				Ave. In-person Touch Points/		24,421		388		23,685		379		23,694		373		23,945		359		-2.0%		-7.5%

				Ave. Total Offerings		63				62				63				67				6.0%





		2010		2010		2010		2010		2010		2010		2010		2010		2010

		2011		2011		2011		2011		2011		2011		2011		2011		2011

		2012		2012		2012		2012		2012		2012		2012		2012		2012

		2013		2013		2013		2013		2013		2013		2013		2013		2013
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Data
Arts

EDU Example Art Center

Fundraising Comparison Report  FY 2016

Fage 1ai4

This report looks at all developmant activity and includes ll contributions whather unrestricted, tempererily restricted, or
permanently restricted, operating or non-opareting. Fundraising expenses will include capital campeign sxpenses if en

organization is conducting a capital campaiqn.

Fundraising Activity
Total contributed revenue

fncludes operauing and non-operating revenue)
Total fundraising sxpense

Totol expenses

fncludes non-operating expenses)

Metrics

Fundraising xpence &s 8 % of total contributions

Fundraising expense os a % of total expense
Fundraising Efficiency
Met Contributed Revenus

Fundraising expenze as & % of total contributions shows haw much you are

Fundraising expense as & % of total expense o

Fundraising efficiency calculstes the avarage dollsr

Net contributed revenue shows how much an organization rec.

ount of c:

hat parcentage of tot

Comparison Group

FY 2016

$318.915
$00,925

$424762

28%

21%

4
$227.990

ibutions

sived in contributions nat of all fundreising costs.

Fundraising Expense Percentages

Comperison Group

Aversge Median®
FY 2016 FY 2016
$275,056 $210.288
$24,700 £17.044
$360.875 $340,443
3% %

7% 5%

1 §12
$212721 $186.233

spanding to genersts contributed revenue
are spending on fundraising effrts.

sch doller spent on fundraising

@
£ i5 B Ac % of toral expance
,’? 10 E W As % of contributions
Your Organizat Comparison Graup Average  Comparison Group Median
Comparison Group Average Comparison Group Median®
Conwi  Aversge Contri- Average Cont  Aversge
FY 2016 Contribui butora i butors  Contri buters bt
Board $6,600 9 $733 $17.346 600 529 $8.300 9 $o22
ndividuals $20.786 198 $105 $50462 1,246 s $30699 138 §222
Corporate $33,550 7 $2793 $12086 572 $23 $3303 4 $826
Foundation $213,065 20 $10,553 $71224 2570 328 $49,388 5 $0.878
Government
fincludes Tribal) $20.969 $44273 2,293 $19 $25.000 2 $12,500
Board Members 10 1 10
Percentage of
board members
who contribute 0% 5371% 90%

* For any row where fewer than half the organizations in the pool reported deta, it is possible for the median valus to be blank.

Analytic Reports

Compare to peer groups

Highlight long term trends
at your organization

Assess key areas of
operations with
fundraising, marketing,
and balance sheet
metrics

Download reports for
easy sharing with
stakeholders.

Use the “Annual Report”
to create a basic annual
report for your
organization.

Projections

Contribution Details

F 520,000

I $160,000

I 5140,000

I 5120,000

I 5100,000

- $20.000

- 560,

000

I 540,

000

- $20,000

-0

Enter a projection for this
fiscal year, then add another

year.

Read more about calculating

Reset Notes and Values

ojections Copy Last Years' Data
Category 2016 2018 Notes
Foundation $54,940 ($45,899
Government $19,600 ($12,654
In-Kind Donations $0 $0
B Individual $32,884 ($45,689
Other $0 $0
Parent Organization Support  |$0 $0
Tribal $0 30
@ Trustee and Board $4578 ($6,578
Totals $12,002|$110,820
Start Over

Use historical contribution and expense data as a
basis for projections

Visualize up to 10 years of data

Download visualizations in multiple formats for use
in presentation




How can you use this in your own organization?

Example:

Question: “What is program revenue per attendee?”

What was What explains
performance? average

performance ?

What drives high
performance?

Averages by » = ey ntange
sector, size, & Driving Forces Performance

geography (Report Editions) Indicators: KIPI
(Report Editions) Dashboard




What Drives Performance?
What factors help contextualize expectations?

A Expected
Performance

Attendance

Arts & Cultural Sector



Performance can be explained by context:
Getting to a level playing field

A

Does “Strong and Effective” Look Different
for Culturally Specific Arts Organizations?

Attendance

NOT recognizing these inherent differences can result in

biased conclusions and misguided expectations.



The Power of That Which You Cannot Count:
Systematic Under/Over-Performance (i.e., the KIPI)

“We surveyed i} = ——
audiences and The [X organization] : :
. h lized how t What drives high

‘quality’ was the as realized how to

leverage its brand to performance?
number one reason | _ : g Key Intangible
they come. It’s the crea 'etmotr & Performance
same reason we can |~ Consistentrevenue Indicator (KIPI
hire the artists we | Streams.
want." N s v

“It’'s about
4 getting

Attendance

>
Sector, age, # of offerings, culturally specific, ...; community characteristics, availability of public arts $




Welcome to the

KIPI Dashboard

You care about the health of your organization. So do we. SMU
DataArts has created a free, diagnostic tool, the KiPI (Key
Intangible Performance Indicator) Dashboard, which provides your
organization's financial and operating performance results relative
to organizations like yours nationally so you can assess health and
sustainability and hone strategic decisions.

SignIn See A Sample Dashboard

Where do I go from here? Not Part of DataArts?

: . If your organization currently does not participate in DataArts, we
The NCAR KIPI Dashboard has provided a list of resources to help .
can help you get started. Start by filling our your DataArts Cultural

Data Profile.

Find Resources Start Survey
What's a KIPI Score?

What’s your organization’s story, relative to organizations like yours?

your organization see their scores, and figure out what to do next.

Of all the measures to focus on, what are your top 5?
What are your areas to celebrate? What areas do you want to change?
How might you use this information, and with whom?
In what areas could you use help?

https://mcs.smu.edu/dashboard/


http://mcs.smu.edu/dashboard/

What we do wi () SMU. DataArts
ResearCh ) Kno NATIONAL CENTER FOR ARTS RESEARCH

[ SMUDataArts KIPI Dashboard X [} Contributed Revenue [NCARKIF X +

SMU ‘ NATIONAL CENTER FOR >
- | ARTS RESEARCH HOME DASHBOARD WHAT IS AKIFI? FAQ SIGN OUT < C @ Notsecure | mes.smu.edu/dashboard/C
22t apps [l Ratatouille Recipe .. @ Balsamic-R

% Salesforce Reports [l Trends in Donor-Ad... [ Prodi|

{R| Research Centerfor.. [ Giving Inched High...

Contributed Earned Expenses Marketing Bottom Line Balance Community Frogram Staffing
Revenue Revenue Impact Sheet Engagement Activity .
y 5
'\ SMU |DataArts Home Dashboard WhatisAKIPI? FAQ Sign Out
Welcome Example Theater N
Contributed Earned Expenses Marksting Bottom Line Balance Community Program Staffing

Revenue Revenue Impact Sheet Engagement Activity

We're excited to have you use our KIPI Dashboard. we've classified you as a Large Theater.

See how we determined your size and sector. Did we miscategorize the sector you are in? Example Theater targe|Theater

Below, you'll see the nine general areas that we measure, Each dot represents an index and the color The KIPI scores are presented on a percentile scale, e.g. 50 means your organization did better than 50% of organizations like yours

represents the relative health of the index. Clicking on the area will zoom in on that area. nationally.

Your KIPI Overview Contributed Revenue Fiscal Year 2018

Unrestricted Contributions Return on Fundraising Trustee Contributions Individual Contributions

® Score 0to 20 @ Score 21to 40 @ Score 41to60 @ Score 61to 80 @ Score 811to 100
D Contributed Revenue D Earned Revenue D Expenses
D Marketing Impact D Bottom Line D Balance Sheet @ 8 8 . .
Community Program Activity Staffing
Engagement
Corporate Contributions Foundation Support Government Support

Things to keep in mind about the KIPIs:
* KIPIs range from 0-100, with 100 being the highest outcome an organization can achieve, based on a level
playing field.
Scoring high may indicate that you are achieving your objectives, or you may want a low score on some

KIPIs given your priorities (e.g., you strive for accessibility, not program revenue).
Organizations do not prioritize every performance outcome. You decide what's important.
KIPIs are not prescriptive. They show where you are. You decide where you want to be.

“| use my organization’s KIPI Dashboard scores to identify 3 things:
Where is there encouraging news?
What can we do better?
What information keeps me up at night?”
— Steve Martin, Managing Director, Childplay Theatre Company




their truth #2

or me, the arts are radically
local.
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We expected a somewhat steep demand curve based on
distance from the organization...

Relative Purchase Propensity

100%

80%

60%

40%

0%

-

4 6 8 10 12 14 16

Distance from Firm in KMs

-+~ Naive Estimate

Our naive
estimate was that
a person living

12 km (7.5 miles)
away is 80% less
likely to purchase
than a person
living in the
Immediate
neighborhood.



...but we were wrong. It is much steeper in the average
community.

The data revealed

z 0% e that around 2 kms

g . AN (just over 1 mile),

-t % .

o 5L people are 80%

* less likely t

= “ ess likely to

5 . purchase than a

v \ 0o .

s 0% \\ person living in

2 o / the immediate
= neighborhood.

-*-__‘___* _____ . e .

0%
0 2 4 6 8 10 12 14 16 18 20 22 24 26 28 30

Distance from Firm in KMs

-+- Naive Estimate Empirically Estimated Baseline

But factors other than distance influence the decision of whether to purchase or not...



Relative Purchase Propensity

Socio-Economic Level Influences the Consumer’s
Cost/Benefit Calculus...

100% T

80%

60%

40%

20%

0%

— A~ Baseline

10 12 14 16 18 20 22 24 26
Distance from Firm in KMs

----Hi Socioecon

—¥—Low Socioecon

Higher HH's
Income and
education =
more likely to
attend, will travel
further to attend.

Lower HH
Income and
education = even
more radically
local.



...and More Nearby Complements (e.g., restaurants, bars) =
More Likely People Will Come to Your Arts Organization

Relative Purchase Propensity

100% T
80%

60%

40%

20%

0%

— A~ Baseline

8 10 12 14 16 18

Distance from Firm in KMs

--4--High Complements

20 22 24 26

—+—Low Complements

28

30

“What | really
want is a
destination for
an entire day or
night out, even if
It means a
longer drive.”



Relative Purchase Propensity

High concentration of arts activity shifts propensities...
People nearby are less likely to choose Your Arts Organization
(Competition) and people further away are more likely to attend.

100% T
80%

60%

40%

20%

0%

Baseline

8

10 12 14 16
Distance from Firm in KMs

-4--High Concentration

18

20 22 24 26

—*—Low Concentration

28

—— TLL SELEVETOPER Acacacs sksczzcacach

30

The shift occurs
between 4 & 5 km
(around 3 miles).
Competition for
walkers and
complementarities
for drivers?



Audience Opportunity Tool

* Tell us who and where you
are

« See propensity to purchase
by census tract or zip code

« See population
characteristics

|dentify areas of opportunity



http://ncar-prd.cox.smu.edu/ADT/

SMU DataArts Audience Opportunity Tool
Pilot Test

AT E Y
1 ¥

Enter Your Yenue's Zip o ; _l_ :: Il——.l—’ _| _i L 3 _,/""-'

" : ar k- | b= t : ! e = g
B -~ § F T T f —
Select Your Organization's Size FROOT " T L i
tedium (51.5 - 6 Mon| ) i
b i SR 5 oo
F | . 77029
g
Select Your Organization’s Sector = b !
Performing Arns Crga X Il T
TTO0E = 5
e b g
£, 17012
= £ Te—
| o =5
\.f)
0.4 o
Target Area 1
. 77017
Housshold Characteristics SR B
Warkfarce Characteristics \ G
Population Characteristics B 7 . \\
. Race and Ethnicity (d = 3 ; e | i Y — _\\
-Q,-, R ' | Legend
W Highest Propensity Rata - Lowest Propensity Rate
N

Where do we focus our efforts to do a better job of serving
African American members of the community?



SMU DataArts Audience Opportunity Tool
Pilot Test

Enter Your Venue's Zip Pro0E ] FTO26 L =D
I 77009

—
_é
=}

e iy

Select Your Organization's Size i

Medium (51 5 - $6 Malign}

77020 S

@l Select Your Organization's Sector

.
Performing Arts Organization i 3 W, 43 # Tacinks City
Do ’ F7029 |

Select Your Average Ticket Price 7

Average Price $10 - 530 : it

o) 1912

—
F7004 ——
- i ""—\-J
Popon | = Propmsity | Predicd Sal ", e
w_’ Trarsactond L
P - oTI% 28 - S, /
[l Target Area - -’g.“ (8 -
L Howsehold Characteristics 3 o 'F% -"’.-=_'s
Tots! Number of Houssholds 1825 - k.
FarnityMar-farmily 4
Median Househald income SN i o ™ R
R 1 h 77017 -
Philanthropic Giving (% of AGI) 2T Fra8v Legend
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SMU DataArts Audience Opportunity Tool
Pilot Test

77054 census 77021 census
tract tract
Median household income $30,938 $41,497

% of Households with incomes over $150k 1% 17%

% of Population in poverty 21% 21%
% of Population in the workforce 81% 66%
Average work commute time (in minutes) 19.3 19.8
% of People with Bachelor’s degree or higher 22% 42%

2-year Growth rate in # of households 5% 1%
Philanthropic giving (% of AGI) 1.4% 2.7%
Median age 32.3 35.3
% 45-64 years of age (largest age cohort) 28% 26%

% 25-34 years of age (second largest age cohort) 25% 20%




SMU DataArts Audience Opportunity Tool
Pilot Test

What would a change in pricing strategy do to increase
reach in 770547



SMU DataArts Audience Opportunity Tool
Pilot Test

Select Your Organization's Size

Bedium ($1.5 - $5 Ml

ITA57
Select Your Organization's Sectar

forming Arts Organization

Select Your Average Ticket Price

Average Price < $10

77036

Target Area 77054
Frosengity _  [ffFredict=dsal
Rz 7 Transactions
1.4% B3

Ta I‘SE( Area
Household Characteristics
Workforce Characteristics
Population Characteristics

Risce and Ethniity

|
Winite | i
» Legend
Black or African Amerscan &
Amernican Indian or Alaska

J7051 | Highest Propensity Rate - Lowest Propensity Rate
Mative e

What if we went to them instead?



What we do w
Research, Knc

SMU. DataArts

NATIONAL CENTER FOR ARTS RESEARCH

Audience Opportunity Tool

* Tell us who and where you are

* See propensity to purchase by
census tract or zip code

* See population characteristics
* |dentify areas of opportunity

“Use of this tool helped to increase our season subscriptions by 20%

... through a laser focus on target areas that were projected by the tool to
produce the highest results.”

-- Zenetta Drew, Executive Director, Dallas Black Dance Theatre


http://ncar-prd.cox.smu.edu/ADT/

Research, Knowlec

Workforce Demographics Survey

GENDER IDENTITY

_ I Workplace Perceptions

W Fersie o) [ e oo [l N I e
Workplace Support for Psychological Happy

B Org A  mAverage for All Organizations

w

DISABILITY STATUS

. . | decline to stateMo
dlsdulﬂy{&ﬁj tisa.b!lrlj' :3} nat IEEd hﬁ'& [[I] respense (2)

N

[N

Scores 0-4, with 4 being most positive
o

[ white inon-Hispanic) (25)  Black (4) Asian (2) HispaniciLatina(a) (3) || Middie-Eastem (0)

[ ndigencus (0) Otertict Lised o) ] Mre 52n one e [ | decine to st



( ,) SMU | DataArts

By making the simple things simple
we can make the hgnel things possible

Pittsburgh Cultural Trust, Pittsburgh, PA. Photo credit: Joey Kennedy
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